
 
 

 

 
 
June 8, 2015 

 
 
 
VIA ECFS 
 
Marlene H. Dortch, Esq. 
Secretary 
Federal Communications Commission 
445 Twelfth Street, SW 
Washington, DC 20554 
 

Re: Applications of AT&T Inc. and DIRECTV for Consent To Assign or Transfer 
Control of Licenses and Authorizations, MB Docket No. 14-90 
NOTICE OF EX PARTE PRESENTATION 
REDACTED—FOR PUBLIC INSPECTION   

Dear Ms. Dortch: 
 

On Thursday, June 4, 2015, representatives of AT&T Inc. (“AT&T”) and DIRECTV 
(collectively, “Applicants”) met with Federal Communications Commission (“FCC”) staff to 
discuss AT&T’s proposed acquisition of DIRECTV.  The following individuals participated in 
the meeting: 

 AT&T:  Wayne Watts, Senior Executive Vice President and General Counsel, James W. 
Cicconi, Senior Executive Vice President—External and Legislative Affairs, David R. 
McAtee II, Senior Associate General Counsel, Robert Quinn, Jr., Senior Vice President—
Federal Regulatory and Chief Privacy Officer, David Lawson, Senior Vice President and 
Assistant General Counsel, and Hank Hultquist, Vice President—Federal Regulatory, of 
AT&T; and Maureen Jeffreys of Arnold & Porter LLP. 

 DIRECTV:  Larry Hunter, Executive Vice President and General Counsel and Stacy 
Fuller, Vice President—Regulatory Affairs, of DIRECTV; and William Wiltshire of 
Harris, Wiltshire & Grannis LLP. 

 Commission:  Claude Aiken, Elizabeth Andrion, Jim Bird, Jamillia Ferris, Brendan 
Holland, William Lake, Charles Mathias, Carol Mattey, Jonathan Sallet, Paroma Sanyal, 
Susan Singer, Christopher Sova, and Stephanie Weiner. 

During the meeting, we discussed the substantial, direct, and verifiable benefits that the 
AT&T/DIRECTV merger will deliver to tens of millions of consumers.  We also discussed 
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Applicants’ voluntary commitments, described in the record,1 which will provide the 
Commission with further assurance that the transaction will serve the public interest and deliver 
benefits to consumers.

AT&T explained that the synergies created by this merger will allow AT&T to extend its 
fiber-to-the-premises (“FTTP”) GigaPower wireline broadband service to at least two million 
additional customer locations, within four years after closing.  As AT&T has made clear, AT&T 
will not use Connect America Fund (“CAF”) subsidies to deploy FTTP GigaPower wireline 
broadband service to these two million additional customer locations.2 To enable the 
Commission to monitor AT&T’s satisfaction of this commitment, AT&T will submit to the 
Commission, for four years following the transaction’s closing, periodic reports on the status of 
its broadband deployment.  These reports will verify that locations built to fulfill the 
commitment are not funded with CAF support.  AT&T will submit its first progress report within 
six months after the transaction’s closing.  Thereafter, AT&T will submit a progress report 90 
days after each anniversary of the closing.3

In addition, during the meeting, we reviewed AT&T’s commitment to offer a 6 Mbps 
(where feasible) standalone broadband service at reasonable market-based prices for three years 
after closing.  AT&T designed its proposed commitment to ensure that a basic and affordable 
standalone broadband service reaches a large number of consumers throughout its wireline 

1 Joint Opposition of AT&T Inc. and DIRECTV to Petitions to Deny and Condition and 
Reply to Comments at 7 (filed Oct. 16, 2014) (“Joint Opposition”); Description of the 
Transaction, Public Interest Showing, and Related Demonstrations at 8-9, 50-51 (filed June 11, 
2014) (“Public Interest Statement”).
2 Joint Opposition at 27 & n.81 (“Finally, as AT&T’s Chairman and CEO Randall 
Stephenson has stated to Congress, AT&T does not plan to use Connect America Funds for the 
broadband investments enabled by this transaction, and AT&T’s internal investment models do 
not presume any such funding.”); Written Responses of Randall Stephenson to Questions for the 
Record Submitted by Chairman Amy Klobuchar for Randall Stephenson at 3, The 
AT&T/DIRECTV Merger: The Impact on Competition and Consumers in the Video Market and 
Beyond, Hearing Before the Senate Judiciary Committee, Antitrust Subcommittee (June 24, 
2014), available at http://www.judiciary.senate.gov/imo/media/doc/Stephenson%20Responses
%206-24-14.pdf.  See also Response of AT&T Inc. to Information and Discovery Requests 
Dated September 9, 2014, at 220 (filed Oct. 7, 2014).
3 Letter from Maureen R. Jeffreys, Counsel for AT&T, Inc., to Marlene H. Dortch, Esq., 
Secretary, FCC, at 3-4 (June 1, 2015).
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footprint.  Accordingly, AT&T selected the 6 Mbps service speed because it would be more 
widely available than a service of higher speeds.4

AT&T further explained that there is no need for the Commission to prescribe how 
AT&T must market its standalone broadband offering, as certain Opponents have proposed.5
AT&T seeks to sell broadband service to as many customers as possible, including customers 
who wish to purchase standalone broadband.6 Hence, although the overwhelming majority of U-
verse customers select bundles,7 AT&T conspicuously offers standalone broadband service to 
consumers through a variety of channels.  On its website, for example, AT&T presents 
standalone broadband options alongside bundles.8 AT&T salespeople similarly are trained to 
provide standalone broadband options to customers who wish to subscribe only to broadband 
service.  And AT&T features suitable standalone broadband offers in parts of its direct mail 
marketing to consumers.9 Exhibits 3 and 4 to this submission contain examples of AT&T’s web-
based and direct mail marketing materials promoting standalone broadband service.  

As Exhibits 3 and 4 demonstrate, mandating specific marketing requirements is not 
necessary to aid consumer awareness of AT&T’s standalone broadband offerings.  As a leading 

4 See Letter from Maureen R. Jeffreys, Counsel for AT&T Inc., and William M. Wiltshire, 
Counsel for DIRECTV, to Marlene H. Dortch, Esq., Secretary, FCC, at 9 (May 26, 2015) (“May 
26 Ex Parte Presentation”).  Attached Exhibit 1 shows the number of AT&T subscribers for each 
speed tier as of April 30, 2015 while attached Exhibit 2 identifies the number of locations as of 
April 30, 2015 for which a given speed tier was the fastest available.
5 See, e.g., Letter from Robert M. Cooper, Counsel for Cogent Communications, Inc., et 
al., to Marlene H. Dortch, Esq., Secretary, FCC, at 3-4 (filed May 12, 2015).
6 See Declaration of Lori M. Lee, Senior Executive Vice President—Home Solutions, 
AT&T Inc., ¶ 7 (June 10, 2014) (“Broadband is the most important and [BEGIN AT&T 
CONFIDENTIAL INFORMATION] [END AT&T CONFIDENTIAL 
INFORMATION] U-verse product offering.  The U-verse customer base reflects this broadband 
focus:  There are almost twice as many broadband subscribers as U-verse video subscribers (11 
million versus 5.7 million) and nearly three times as many broadband subscribers as U-verse 
voice subscribers (4.1 million).”).
7 Letter from Maureen R. Jeffreys, Counsel for AT&T, Inc., to Marlene H. Dortch, Esq., 
Secretary, FCC, Additional Evidence That Video and Broadband Are Complements at 7 (Nov. 
12, 2014); ATT-FCC-01586899, at 4 [BEGIN AT&T HIGHLY CONFIDENTIAL 
INFORMATION]
[END AT&T HIGHLY CONFIDENTIAL INFORMATION]).
8 See Exhibit 3 (attached).
9 Attached Exhibit 4 contains an example of a direct mail offer that was used in March 
2015.

REDACTED—FOR PUBLIC INSPECTION



Marlene H. Dortch, Esq.
June 8, 2015
Page 4

broadband provider, AT&T has and will continue to have every incentive to market the full 
range of broadband options.  Imposing Opponents’ proposed marketing conditions would only 
prevent AT&T from adapting to market conditions and making the sales experience as efficient 
and responsive to customer needs as it can.

Finally, we discussed AT&T’s strong incentives to provide its broadband customers with 
the richest possible entertainment environment, which includes high-quality access to the full 
range of OVD services that consumers demand.10 The record demonstrates that any AT&T 
usage-based pricing for wireline broadband includes data usage allowances that accommodate 
the great majority of customers.11

10 See, e.g., May 26 Ex Parte Presentation at 6-8; Letter from Maureen R. Jeffreys, Counsel 
for AT&T, Inc., to Marlene H. Dortch, Esq., Secretary, FCC, at 4-8 (Apr. 21, 2015) (letter 
regarding OVD); Joint Opposition at 34-39; Reply Declaration of Michael L. Katz ¶¶ 72-78
(Oct. 15, 2014); Public Interest Statement at 22-23.
11 See May 26 Ex Parte Presentation at 6-7; AT&T Information Request Response at 
Exhibits 58.f.1-58.f.6 (analyzing usage patterns of AT&T wireline broadband customers).  
Attached Exhibit 5 shows the number of subscribers (as of April 30, 2015) to each of AT&T’s 
wireline broadband tiers of service grouped by data usage allowance, and attached Exhibit 6 
indicates the percentage of subscribers who exceeded each data usage allowance in April 2015.
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In accordance with section 1.1206 of the Commission’s rules,12 this letter is being filed 
electronically with your office for inclusion in the public record.  Please contact the undersigned 
if you have any questions.

Respectfully submitted,

/s/ Maureen R. Jeffreys
Maureen R. Jeffreys
Arnold & Porter LLP
555 Twelfth Street, NW
Washington, DC 20004
(202) 942-6608
maureen.jeffreys@aporter.com
Counsel for AT&T Inc.

/s/ William M. Wiltshire
William M. Wiltshire
Harris, Wiltshire & Grannis LLP
1919 M Street, NW
8th Floor
Washington, DC 20036-3537
(202) 730-1350
wwiltshire@hwglaw.com
Counsel for DIRECTV

Attachments

12 47 C.F.R. § 1.1206.
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Exhibit 3

Website Standalone Broadband Offers

Page URL: https://www.att.com/shop/internet.html
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Page URL: http://www.att.com/shop/internet/internet-service.html
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Page URL: http://www.att.com/local/california/san-francisco/

REDACTED—FOR PUBLIC INSPECTION



8

REDACTED—FOR PUBLIC INSPECTION



9

REDACTED—FOR PUBLIC INSPECTION



10

REDACTED—FOR PUBLIC INSPECTION



11

REDACTED—FOR PUBLIC INSPECTION



12

Page URL: https://www.att.com/shop/u-verse/gigapower.html
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Exhibit 4

Direct Mail Standalone Broadband Offers
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