
June 17, 2015

VIA ECFS

Marlene H. Dortch, Esq.
Secretary
Federal Communications Commission
445 Twelfth Street, SW
Washington, DC 20554

Re: Applications of AT&T Inc. and DIRECTV for Consent To Assign or Transfer
Control of Licenses and Authorizations, MB Docket No. 14-90
NOTICE OF EX PARTE PRESENTATION;
REDACTED—FOR PUBLIC INSPECTION

Dear Ms. Dortch:

On Tuesday, June 16, 2015, representatives of AT&T Inc. (“AT&T”) and DIRECTV
(collectively, the “Applicants”) had a telephone conference with Federal Communications
Commission (“FCC”) staff to discuss AT&T’s proposed acquisition of DIRECTV. The
following individuals participated in the meeting:

AT&T: Wayne Watts, Senior Executive Vice President and General Counsel, James W.
Cicconi, Senior Executive Vice President—External and Legislative Affairs, John T.
Stankey, President—Home Solutions and Chief Strategy Officer, David R. McAtee II,
Senior Associate General Counsel, Robert Quinn, Jr., Senior Vice President—Federal
Regulatory and Chief Privacy Officer, David Lawson, Senior Vice President and
Assistant General Counsel, and Hank Hultquist, Vice President—Federal Regulatory, of
AT&T; and Maureen Jeffreys of Arnold & Porter LLP.

DIRECTV: Larry Hunter, Executive Vice President and General Counsel and Stacy
Fuller, Vice President—Regulatory Affairs, of DIRECTV; and William Wiltshire of
Harris, Wiltshire & Grannis LLP.

Commission: Claude Aiken, Elizabeth Andrion, Jim Bird, Tim Brennan, Jack Erb,
Jamillia Ferris, Brendan Holland, Eric Ralph, Jonathan Sallet, Susan Singer, Chris Sova,
and Stephanie Weiner.
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During the meeting, we discussed the substantial, direct, and verifiable benefits that the
AT&T/DIRECTV merger will deliver to tens of millions of consumers. We also discussed
Applicants’ voluntary commitments, described in the record,1 which will provide the
Commission with further assurance that the transaction will serve the public interest and deliver
benefits to consumers.

AT&T described its strong incentives to provide its broadband customers with the richest
possible entertainment environment, which includes high-quality access to the full range of OVD
services that consumers demand. As set forth in the attached Highly Confidential presentation
discussed during the meeting, AT&T’s approach to usage based data policies will continue to be
consistent with these incentives.

In accordance with section 1.1206 of the Commission’s rules,2 this letter is being filed
electronically with your office for inclusion in the public record. Please contact the undersigned
if you have any questions.

Respectfully submitted,

/s/ Maureen R. Jeffreys
Maureen R. Jeffreys
Arnold & Porter LLP
555 Twelfth Street, NW
Washington, DC 20004
(202) 942-6608
maureen.jeffreys@aporter.com
Counsel for AT&T Inc.

/s/ William M. Wiltshire
William M. Wiltshire
Harris, Wiltshire & Grannis LLP
1919 M Street, NW
8th Floor
Washington, DC 20036-3537
(202) 730-1350
wwiltshire@hwglaw.com
Counsel for DIRECTV

Attachment

1 Joint Opposition of AT&T Inc. and DIRECTV to Petitions To Deny and Condition and Reply to
Comments at 7 (filed Oct. 16, 2014); Description of the Transaction, Public Interest Showing, and
Related Demonstrations at 8-9, 50-51 (filed June 11, 2014).
2 47 C.F.R. § 1.1206.
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