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SPE
C

IFIC
A

T
IO

N
 9: 

D
escribe any discussions and provide all docum

ents relating to deliberations and decisions 
to create, launch, acquire, or distribute any R

SN
 identified in response to R

equest 8 or in 
w

hich the C
om

pany, or an officer, director, or executive of the C
om

pany, or any entity 
sharing officers, directors, executives, or attributable interest holders w

ith N
ew

 C
harter, 

w
ould hold an attributable interest or distribution rights. 

R
esponse to Specification 9: 

Supplem
ental R

esponse to Specification 9: 
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SPE
C

IFIC
A

T
IO

N
 53: 

D
escribe the C

om
pany’s existing or planned C

D
N

s, including, for each C
D

N
, a description 

of w
hether the C

D
N

 is for internal use by the C
om

pany (and if so, how
) or for sale to or use 

by third parties. For C
D

N
s sold or offered for third party use, describe the products and 

services the existing C
D

N
 provides or any planned C

D
N

 w
ould provide. Identify 

docum
ents sufficient to show

 the policies and procedures w
ith respect to the operation of 

the C
D

N
, business plans, expansion plans, budget sales, forecasts, costs and profits, and 

analyses of the C
D

N
 m

arket, com
petition or com

petitors. 

R
esponse to Specification 53: 

Supplem
ental R

esponse to Specification 53:

See
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SPE
C

IFIC
A

T
IO

N
 68: 

A
pplicants assert at pages 39-40 of the A

pplication that “the value of the m
ass m

arket 
advertising to N

ew
 C

harter increases as N
ew

 C
harter’s geographic coverage w

ithin a D
M

A
 

increases…
 and [that] this increased advertising intensifies com

petition w
ith rivals and 

benefits consum
ers.” D

escribe and explain in detail and identify docum
ents and data that 

support and dem
onstrate: 

(a) your current m
ass m

arket advertising spend including the spend in each D
M

A
; 

(b) on a D
M

A
-by-D

M
A

 basis, how
 the transaction w

ill change the w
aste associated w

ith 
m

ass m
arket advertising spending, including the dollar value of the w

aste; and 

(c) your business plans and strategy for m
ass m

arket advertising cam
paigns across your 

footprint and in each D
M

A
. 

R
esponse to Specification 68(a): 

R
esponse to Specification 68(b): 

R
esponse to Specification 68(c): 

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 68(a): 

See
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O
ctober 22, 2015, Supplem
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esponse to Specification 68(c): 
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SPE
C

IFIC
A

T
IO

N
 80: 

Identify, as of June 30, 2012, D
ecem

ber 31, 2012, June 30, 2013, D
ecem

ber 31, 2013, June 
30, 2014, D

ecem
ber 31, 2014 and June 30, 2015, each cable system

 ow
ned by, operated by, 

m
anaged by, or attributed to the C

om
pany, and for each cable system

 identify the nature 
of the C

om
pany’s interests, and state and identify the follow

ing in C
SV

 form
at files: 

(a) the C
om

pany’s data as specified in A
ttachm

ent A
, w

hich seeks data relating to 
geographic identifiers associated w

ith each cable system
; 

(b) the facilities-based com
peting providers of Internet access service and M

V
PD

 service 
(excluding private cable and w

ireless cable operators), separately identified by service and 
provider, and the distribution technology used by the com

peting provider (e.g., w
ireless, 

fiber optic cable, hybrid fiber optic cable, or satellite) for each zip code served; 

(c) internal estim
ates of the percentage of hom

es passed that are overbuilt by any facilities-
based com

peting provider of M
V

PD
 service and Internet access service separately for each 

such com
peting provider; 

(d) the total capacity and the total unused capacity of each of the C
om

pany’s cable system
s 

by (i) M
H

z and the spectrum
 allocated to each cable service and any other service, and (ii) 

the num
ber of non-broadcast program

m
ing netw

orks; 

(e) the headends serving each cable system
, their physical locations, and the num

ber of 
subscribers to each C

able Service served by each headend; and 

(f) the channel lineups associated w
ith each channel lineup identifier provided in R

equest 
80(a).

R
esponse to Specification 80: 

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 80(a): 

See

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 80(b): 

See
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O
ctober 16, 2015, Supplem

ental R
esponse to Specification 80(d): 

See

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 80(e): 

See

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 80(f): 

See
See also
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O
ctober 22, 2015, Supplem

ental R
esponse to 80(c): 

See
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SPE
C

IFIC
A

T
IO

N
 82: 

For each zip code identified in R
equest 80(a) and for the C

om
pany as a w

hole, separately 
for each V

O
D

 service (Subscription, Free, T
ransactional, Pay-Per-V

iew
) and for each 

m
onth for the period beginning June 2012 through A

ugust 2015, state and provide the 
follow

ing: 

(a) the C
om

pany’s data related to V
O

D
 as specified in A

ttachm
ent D

; and 

(b) in a separate C
SV

 form
at file, for each V

O
D

 service, and for each m
onth for the period 

beginning June 2012 through A
ugust 2015: (1) the total revenues; (2) the total cost of video 

program
m

ing distribution rights; (3) the total num
ber of hours view

ed; (4) the price of the 
service and a description of all discounts or prom

otions that w
ere in effect; and (5) the 

percentage of the C
om

pany’s M
V

PD
 subscribers that view

 video program
m

ing via the 
service. 

R
esponse to Specification 82: 

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 82(a): 

O
ctober 22, 2015, Supplem

ental R
esponse to Specification 82(b): 

See• 
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SPE
C

IFIC
A

T
IO

N
 85: 

Separately for each R
SN

 in w
hich the C

om
pany, or an officer, director, or executive of the 

C
om

pany, holds an A
ttributable Interest or distribution rights, provide the follow

ing: 

(a) a com
plete description of the nature of the A

ttributable Interest or distribution rights in 
the R

SN
 held by the C

om
pany, or any officer, director, or executive of the C

om
pany; 

(b) an econom
ic analysis of the effect of the proposed transaction on the m

erged entity’s 
incentive to perm

anently w
ithhold R

SN
 program

m
ing from

 M
V

PD
s and O

V
D

s; 

(c) an econom
ic analysis of the effect of the transaction on the m

erged entity’s ability and 
incentive to raise prices of R

SN
 program

m
ing to M

V
PD

s and O
V

D
s; 

(d) a detailed description of the m
ethodology em

ployed in subparts (b) and (c), as w
ell as 

the underlying data and docum
ents used to determ

ine the various param
eters, including 

but not lim
ited to: critical departure rates; em

pirical estim
ates of actual departure rates; 

evidence regarding the likely value of estim
ated departures rates in this transaction; the 

profit m
argins on different bundles of services; the profit m

argin on the average subscriber 
that w

ould be induced to sw
itch from

 a rival to the C
om

pany if the program
m

ing w
ere 

w
ithheld from

 the rival; program
m

ing fees; program
m

ing costs; subscriber counts by 
distribution zones w

ithin the region that the R
SN

 is distributed; per-subscriber license fees 
by distribution zones; per subscriber gross and net advertising revenue by distribution 
zones, departure rates, diversion rates, and churn rates; 

(e) in a separate C
SV

 form
at file, the list of zip codes contained w

ithin each distribution 
zone for each R

SN
; 

(f) separately (i) for each M
V

PD
 w

ithin the distribution zone of each R
SN

 specified in 
subpart (e); and (ii) for each m

onth from
 January 2014 through A

ugust 2015, provide the 
C

om
pany’s R

SN
 distribution data as specified in A

ttachm
ent G

; and 

(g) in a separate C
SV

 form
at file, for each R

SN
 and separately for each m

onth from
 

January 2014 through A
ugust 2015, total program

m
ing rights paym

ents, total m
onthly 

advertising revenues, the total m
onthly advertising costs, and total m

onthly affiliate fee 
revenues by M

V
PD

. 

R
esponse to Specification 85(a): R
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Program
m

ing Interest 
N

ature of E
ach 

A
ttributable Interest

D
escription of the A

ttributable Interest 

R
esponse to Specification 85(b): 

R
esponse to Specification 85(c): 

R
esponse to Specification 85(d): 

R
esponse to Specification 85(e): 

See

R
esponse to Specification 85(f): 

See
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R
esponse to Specification 85(g): 

O
ctober 16, 2015, Supplem

ental R
esponse to Specification 85(f): 

O
ctober 22, 2015, Supplem

ental R
esponse to 85(g): 

See

R
E

D
A

C
TE

D
 – FO

R
 P

U
B

LIC
 IN

S
P

E
C

TIO
N


