
 
 
 
 
 

 
February 10, 2016 
 
 
VIA ECFS 
 
Marlene H. Dortch, Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 
 
 
RE:  Notice of Ex Parte Presentation, Media Bureau Request for Comment on DSTAC 

Report, MB Docket. No. 15-64 

 

Dear Ms. Dortch: 

Pursuant to Section 1.1206 of the Commission’s rules, 47 C.F.R. § 1.1206, Writers Guild 
of America, West, Inc. (“WGAW”) submits this letter summarizing the following meetings that 
WGAW Political Director Corrina Freedman, WGAW Senior Research & Public Policy Director 
Ellen Stutzman, WGAW Senior Research & Policy Analyst Laura Blum-Smith, WGAW DC 
Representative Michael Forscey of Forscey PLLC and WGAW members Allison Abner and 
Elias Davis had on February 8, 2016 and February 9, 2016: 

• A meeting with Commissioner Clyburn, Holly Saurer, Legal Advisor, Anna Gentry and 
Taylor Moore of Commissioner Clyburn’s office. 

• A meeting with Commissioner Rosenworcel and Marc Paul, Legal Advisor to 
Commissioner Rosenworcel. 

• A meeting with Gigi Sohn, Counselor to the Chairman, Eric Feigenbaum, Director of 
Outreach & Strategy, Jessica Almond, Legal Advisor, Louisa Terrell, Advisor, Anthony 
Jones and Jamille Kadre of Chairman Wheeler’s office. 

During the meetings, WGAW representatives expressed their support for Chairman 
Wheeler’s proposal to develop a competitive set-top box market. WGAW representatives 
expressed the belief that the development of such a market would lead to increased competition 



in video programming, increased availability of diverse and independent programming and new 
choices and lower costs for consumers. WGAW representatives noted that the organization had 
filed comments on the DSTAC report in support of the competitive navigation proposal and is a 
member of the Consumer Video Choice Coalition (“CVCC”).  

Guild representatives explained that the Internet has given rise to new video choices for 
consumers and expanded creative and economic opportunities for writers. The open nature of the 
Internet also makes diverse and independent programming more likely because of the lack of 
content gatekeepers. While these are positive developments, Guild representatives also noted that 
the majority of video consumption is of television programming and consumers must purchase 
separate devices to access online video programming on their TV set.  

At the same time, multichannel video programming distributors (“MVPDs”) have 
maintained control over television network distribution and the primary means of accessing 
video programming, the set-top box. MVPDs have been slow to make applications available to 
third-party devices and few integrate online content into their set-top box offerings. Further, 
MVPDs charge consumers billions each year in set-top box rental fees.1  

WGAW representatives explained that a set-top box market that gives consumers choice 
and allows for the integration of MVPD programming and online video in a searchable user 
interface would be a pro-competitive development. Allowing consumers to access video content 
from multiple sources on one device would increase content competition, lead to the increased 
availability of diverse and independent programming and limit the power of traditional content 
gatekeepers. WGAW representatives noted that seven companies (CBS, Disney, Discovery, Fox, 
NBCU, Time Warner and Viacom) control almost all television programming and a handful of 
MVPDs control how that content is distributed to consumers. A competitive set-top box market 
would allow content creators to bypass these gatekeepers and still be able to reach viewers on the 
screen where most video consumption occurs, the television. 

Consumers will also benefit from access to an increasing number of video services 
available through a competitive set-top box market. Competition in offering the best user 
interface and access to multiple services will increase the value of what set-top boxes offer to 
consumers and likely lead to lower prices.   

 WGAW representatives also stated that such a proposal does not preclude MVPDs from 
developing applications for Internet-connected set-top boxes but that a proposal that only 
requires MVPDs make such applications available would fall short of creating a competitive 
market. While proponents of an application-based solution have noted increased MVPD 

1 Press Release, Markey, Blumenthal Decry Lack of Choice, Competition in Pay-TV Video Box  
Marketplace, July 30, 2015, http://www.markey.senate.gov/news/press-releases/markey- 
blumenthal-decry-lack-of-choice-competition-in-pay-tv-video-box-marketplace. 



application availability, access to MVPD programming remains limited and often still requires 
the rental of an MVPD provided set-top box.  

 WGAW representatives also believe that concerns can be addressed in the rulemaking 
process and noted that CVCC has been clear that the competitive navigation proposal does not 
alter MVPD linear content or advertising, change channel placement and will allow for 
consumers to access the full complement of MVPD services.  

 

 
  

Sincerely, 
 
 
       ___________/s/________________ 

Ellen Stutzman 
Senior Director of Research & Public Policy 
Writers Guild of America, West, Inc. 
 

cc:  
Holly Saurer 
Taylor Moore 
Marc Paul 
Gigi Sohn 
Eric Feigenbaum 
Jessica Almond 
Louisa Terrell 

 


