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Marlene 11. Oortch, Secretary 
Federal Communications Commission 
4451 2111 StrcctS.W. 
Washington, O.C. 20554 

RE: United Media Broadcasting, Inc. 
Form 499 filer ID: 829638 
Annual Customer Proprietary Network Information Compliance Certification; 
FB Docket No. 06-36 

Dear Ms. Dortch, 

Enclosed for filing is the Annual Customer Proprietary Network Information ("'CPNJ") 
Compliance Certification; EB Docket No. 06-36, filed on behalf of United Media Broadcasting, 
Inc. 

Please do not hesi tate to contact me at 407-260-10 11 or mark a .csilongwood.com if you have any 
questions or concerns. 

Thank you for your assistance in processing this filing. 

Mar G. Lammert, CPA 
Tax Preparer for United Media Broadcasting. Inc. 

cc: United Media Broadcasting. Inc. 
lile: United Media Broadcasting. Inc.- PUC - FCC 



STATEM E 1T OF POLICY I N TRF.J\Tl\I F:NT OF 
C'lJSTOMft:R PROPRIETAnY ETWORI< INFORMATION 

I. It is l ntlcd \llcdta Broadcast111g. Inc. (hereafter refc.::rred to us ··United Media 
nroadcasting") po licy not to use C'PNI for any activity other than permitted by law. Any 
d1sdusmc or (. f>N I 10 other parties ( sud1 us u rti I iutcs, ,·cn<lors. and agents) occurs on I) i r 
it is ncccssar) to conduc t a legitimate busmcss acti\tt) related 10 the sen ices already 
pro,·i<l"·d b) thc comp.Ill) 10 the customer If the Com pan) 1s not required b) la'" to 
disclose the ( P\JI or if the intended use does not fall within one of the carYc outs. thc 
( \ >mp.iny "ill fi rst nhta111 the customer' s consent prior to using CPNI 

., l lnitl!d l\lcdia Brcn1dcasling follows industry-standard pructiccs to prevent unauthori1cd 
access to CPI\ I h) a person other that the subscrihcr or Uni ted Medin Broadcasting. 
I I owe\ l!r. t: nllcd Media Broadcasting cannot guarantee that these practices ''ill prevent 
C\Cr) unmnhon1cd attempt to access. use. or disclose personally identifiable infom1a1ion 
Thcr\!f1,rc: 

\ rr an unau1hori1cd diselosttr\.' \\ll'rC lo OCCUI. llnitcd Media Broadcasting shall 
ptO\ ide nutilkation or the breach within se\ell (7) days LO the United States 
\ccrct ~crvice ( .. USSS") and the l·edl.!ral Bureau of Investigation ("rBt "). 

B. l nited \lcdiu Broadcasting shall v.ait an addi tional SC\'Cll (7) da)S from its 
government notice prior to 110111) ing the affected customers or the breach. 

C. \iot\\t thstanding the provisions in subparagraph B abo\'e, United Mcdiu 
Brnadca~ti ng shall not \\Hit the a<lditional Se\'en (7) d,1) s to notify tis customers if 
United \rledia Broadcasting determines there is an immediate risl,. or irreparable 
harm lo the customers. 

() l nitcd Media Broadcasting shall maintain records or discmcrcd breaches for a 
pl'no<l or at least two (2) years . 

.'.\ . \II employees will he trained as to "hen they arc, and arc not, authori1cd lo use CPl\ I 
upon t·mplo) ment \\1th the Com pan) .mJ annually thcrcaflcr. 

1\ . Sp<.:cilicall). l lnitcd Media Broadcasting shal l prohibi t 11s personnel from 
rdcusing CPNI based upon a customer-init iated telephone call except under the 
follo\\ ing three (3) circumstances· 

I. \\'hen the customer has pre-established a password. 

2. \Vhcn the information requested by the customer is to be sent to the 
custo1rn:r's address or record, or 

-------------



3. When l nilcd Mc<lia nroa<leasting calls lhc cuslomer's telephone number 
or record and discusses the information \\ith the pa rt} inlliall) identified 
b) customer when sen 11:.c \\US rnitiatc<l 

IL l 'nitc<l l\lcdiu Broadcasung lllll) use CPNI for the following purposes: 

• To init1at1.:. render. nrnrntuin. repair, bill and collect ror services; 
• To protect its property rights: or Lo protect its subscribers or other carriers 

I mm fraudulent. ahusl\c . or the unla\\ rut use oC or subscription to. such 
sen ices. 

• To pro' rde inboun<l teh:rnarl..cting. referral or adrn111istratn·c services lO 

the eu::.torner during a customer initiated call and with the customer's 
in f()rmed consenc. 

• Io market ad<litional -sen ice5 to customers that arc within the same 
c.ategom:s of sen ice Lo" hich the customer al read) subscnhcs, 

• Io 1m11lct services former!) kml\\ n as ad1uncHo-basi1.: sen ices. and 
• Io market addnionul services Lo customers with the receipt ol inlormcd 

consent via the use or opt-in or opt-out. as npplicablc. 

4. Prior Lo .tllcm ing access Lo Customers' indi\'idually tdentiliable CPNI Lo lJn1te<l Media 
Broadcastrng · jomt 'cnturcrs or mdcpcn<lcnt contractors. UnitcJ Media f3roadcasting "ill 
require. in order to s.1rcguard 1h:it 1nfom1mion, their enlr) 11110 hoth conli<lcntiality 
agreements that cnsmc compliance wtth this Statement and shall obtain opt-in consent 
from a customer prior lo disclosing the information. In addition, United Mcdiu 
I hoadcast ing requires al I outside Dealers aml Agents to acknowledge and ccrti ry that 
the) ma~ nnl) use CPl\JI for the purpose for which thut inl(mnation has been provided. 

5. llniteJ \kdia Broadc.1sting requires c\prcss \Hillen authori/.ation from the customer 
prior to d1sp1.:11s111g CP!\11 to new earners, except as othem.isc required by law. 

6. United \tlcdia 13rondcusting docs not market. share or othcrwis<.: sel l C'PN I information Lo 
any third party 

7. l 111ted \ledia Brondcas11ng maintain-. a record or its own and its allil1utcs' sales and 
mJrl-.ctrng campaigns that use lJn1tcd ~lcdia Broadcasting· customers' CPNI. The record 
"ill include n description or each c.1mpaign. the specific CPN! that was used in the 
campaign. and what products and sen 11.:cs were offored as part of the campaign. 

\ Prior commencement of a sules or marketing c.unpaign that utili1cs CP'\11, l 'nitcd 
\ tcJ1,1 llroadcast ing establishes the stallls of a customer's CPI\ I apprO\ al. lhc follo'-"\.'tng 
sets forth the procedure follo\\'eU b) l nitcd 'Vkdia Broadcasting. 

• Prior to any soltcit.llion for customer approval, United Medin 
Broadcasting will nOLify customers or their right to restrict the USC or, 
disclosure of. and access Lo their CPNI 



• ll111Lcd Media Broadcasting will use opt-in approval for any instance in 
\\hieh l nitcd Media Broadca~ting must obtain customer approval prior to 
usrng. chsclosing. or permitting access to CP'\JI. 

• 1\ customer's approval or disapproval remains 111 effect until the customer 
rcvol..cs or limits such approval or disapproval. 

• Recore.hi or approvals arc maintained for al least om: ycur. 
• United Media Broadcasting provides individual notice Lo customers when 

soliciting approval to use. disclose. or permit access to C PNI. 
• I he content or l nitcd \k<lia Broadc,1sting's CPNI notices compl} w11h 

I('(' ruk 64.2008 (c) 

8. United \kdia Broadcasting hns implemented a system to ohtain approvul on<l informed 
rnnscnl from its customers prio1 to the use of CPN I for marketing purposes. This 
s~slcms allo\\'s fC.1r the slaltls of a customer's CPNI approval to be clearl) l.!Stablishcd 
prior Ill the use ll f {.' p;-._ 1. 

9. lJ1111e<l \kdia Broadcasting has a supen isory re\ icw process regarding compliance with 
the C'P1 I rules for outbound marketing situations and will maintain compliance records 
for al h:asl one year. Specifically, United Media nroadcnstings' sales personnel \\ill 
tibtain express appro' JI or an) proposed outbound marketing request for customer 
approval of the use of ( PNI by lh! (,cneral Counsel of United ~cdia Broadcasting. 

10. l'nited \1cd1a Bro~1dc.\sting notilies customers immediately or an) aeeolllll changes. 
including address or record, authentication. on line account and password re luted changes. 

11. l nitc<l ~kdia Broac.kasting may negotiate allcrnaliv..: m11hcnlicatinn procedures fot 
sen ices that I n11cd Media Broadcastmg pro\ ides 10 business customers that have a 
dedic:11c<l account representati\'C and .1 contract that spcc1 lieall} addresses Untted Media 
Bro.1Jc.1st111gs · protccc1on of CPN I 

12. l 'ni tcd ~lctli.i Broadc<1sting is prepared 10 provide written notice '' ithin live business 
days to the FCC or any instance where the opt-in mechanisms Jo not work properly to 
such a degree that consumer's inabilit~ to opt-in is more than an anornal). 



AN~llAL 4 7 .F.R. S: 6-4. 2009 (c) C' P l Cl~HTlF l CJ\Tl ON FOR 2016 
Ell Docket 06-36 

Date I ilcd: Fchruar) 9. 2016 
'\amc of Compan) l lnncd lcdia Broa<lcusling. Inc. 
I orm 4Q9 Filer ID 82%18 
'\lame or Signator). y <'SCf K lctn 
l 1tlc ol Signatvr) : Pn:\1denl 

I. Yoscr Klein, ccrli I)' that I mn an ofliccr or the com puny named above, and acti ng us an agent 
or the com pan). that I huvc personal knowledge thut the company has establbhcd operating 
pnicc<lurcs that <tr<.: .1dcl1u.1tc to ensure compliance with the Commission·s CPNI rules. Sec 47 
c I .It &64.2001 ('/ .H'C/ 

\ttac.:lu.:<l to thi" ce1tilic,111on is an accompan)ing. statement explaining ho" the company's 
procedures e1mm: that the <.:omp•.rn) is in compliance "ith the rcquircm<.:nts set forth in section 
64.'.!00I <!I. seq of' the Comm1ss1on·s mies. 

I he rnmpan) has not taken uny actions (proceedings instituted or petitions filed by n company al 
either stale commissions, the court system, or at the Commission against data brokers) against 
dnta brokers in the past year I he steps the company has taken lo protect CPNI include updating 
us ('P'll practices and procedure:; and conducting ne'' lraining designed to ensure com pl iancc 
\\Ith thl.! ICC's muJilied CPNI rules. 

The cumpun) has nut l\.'Cel\l.!O an) cuslomcr complaints in the past }l.!ar concerning the 
unauthori/ed rcll.!asc ol C PN I 

Signed·--~-~ 


