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Ms. Marlene H. Dortch, Secretary 
Federal Communications Commission 
9300 East Hampton Drive 
Capitol Heights, MD 20743 

RE: ComSpan Communications, Inc. 
EB Docket: No. 06-36; CY2015 

Dear Ms. D01tch: 

February 18, 2016 
Via ECFS Filing 

Attached for filing is the Calendar Year 2015 CPNI Compliance Certification and Statement of CPNI 
Procedures and Compliance as required by 47 C.F.R. Section 64.2009 (e) submitted on behalf of the 
ComSpan Communications, Inc. 

Any questions you may have regarding this filing should be directed to my attention at 407-740-3006 or 
via email to croesel@tminc.com. Thank you for your assistance in this matter. 

Sincerely, 

Isl Carey Roesel 

Carey Roesel 
Consultant to ComSpan Communications, Inc. 

cc: Mary Roberts - ComSpan 
file: ComSpan - FCC CPNI 
tms: FCCxl601 

Enclosures 
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2600 Mailland Center Parkway, Suite 300- Maitland, FL 32751 
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ANNUAL 47 C.F.R. § 6-U009(e) OFFICER'S CERTfFICATlON OF 
CUSTOMER PROPRIETA RY NETWORK fNF'ORMATION (CPNl ) COMPLlANCE 

EB Docket 06-36 

Annual 64.2009(e) CPNT Certification for 2016: Covering calendar year 20 15 

Name of cornpany(s) covered by this certificarion: Comspan Communications, Inc. 

Form 499 Filer ID: 822642 

Name of signatory: Mark Scully 

Title or signatory: President 

I. 

2. 

3. 

4. 

5. 

I. M:-irk Scully. ce11ify that I am an officer of the company named above. and acting as an 
agent of the company, that I have persona l knowledge that the company has estab lished 
operating procedures that are adequme to ensure compli ance with the Commission 's 
CPNI rules. See 47 C.F.R. §64.2001 et seq. 

Attached ro this cenification is an accompanying sratement explaining ho·w rhe 
company·s procedures ensure chat the company is in compli ance wilh the rt:quiremerm 
(i nc luding tho~<:: mandating the adoption of CPNI pwcedures, trai11ing, recordkeeping. 
and supervisory review) set fo rth in §64.200 I et seq. of rhe Com.mission's rules. 

The company has not. 1aken actions (i.e .. proceedings instituted or pct:tions filed by a 
company at either state commissions, the couri system. or at the Commission against darn 
brokers) again,;;t data brokers in !"he past year. 

The company has not rec~ived customer complaints in the past year concerning the 
unauthorized rdeasc ofCPNI. 

The company represent;; and warrants that the above certification is consist.en! with -1 "i 
C.F.R. § l.1 7 which requires truthfi.rl and accurare sratements to the Commission. The 
company also acknowledges that false staremenlS and misrepresentations ro ihe 
Commission are punishable under Title !8 or the U.S. Code and may subject ii to 
enforcement action. ~-.., .. c-') \ ('-... .' ... , \ 

:/l, .A.,....-V' ..._"/I -~~-_s.-i:_.3<_/ .. , 
L----~---- - -------- ------------ - ___ "',. 

Mark Scully. President / ) 

+·~ f\P-::->.A) c£ __ !_'£ l o I b 
Date 

Attachments: Accompanying Statement explaining CPNI procedures 





ComSpan CPNl 

INDEX 
1.1 Purpose of Document 
2.1 Comspan Coarn:umications compliance policy and process 
3.J FCC Ruling 

1.1 Purpose of Document 
The purpose of the ComSpan CPNI Document is for the implementation and 
compforncc to the Fedcri1I Government ruling of CPNI. 

2.1 ComSpan Communications will require nil employeos to comply with the 
CPNl. rulings. 

Com Span CSR1s will validate ~lU callers before offering uuy infonnntion or 
service assistimcc. Tbcre will be no exceptions to the rule. AH customers will 
he valiclatcd as an authorized coatact. Tbe authorized contact may add an 
additional contact with verifiable infornrntion (JE: .a SS# or password) at any 
time. 

Customers Autbcnticatiou cnn be any of the following: 
If the call is customer initiated, password protection can be provided. 
Customer may provide last four digits of SS #or Federal Tax lD#. 
Custom.ers entering the office, must p.roYide a valid photo JD. 
Carrier can maiJ call detail records to tbe customer's address of 
record. 
ff the customer selects to establish n password, the carrier must 
authenticate the customer without the use of readily available 
bjographical information (e.g., customers social Security number, last 
4 digits of SSN, mother's maiden name, home address, date of birth) 
or ncconnt information (e.g., telephone number associated with the 
account, account number, billed amount) 
The password cannot be readily available biographical information. 
If the passwords changed, ComSpan Communications will mail a 
follow up notification to the customers bill.ing address of record. (The 
communication will not include the t1cw password) 
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ComSpi1ll CSR's will begin immediately collecting data from all new and 
cxisti_ng customers. A for customer vc:rification and enter the inforrm1tion 
into the ComSpan billing system 

3.1 FCC Ruling: 

FCC RULES ON CUSTOMER RETENTION & WINBACKS: 
CITES & EXCERPTS 

Customer Proprieta ry Network Information (CPN'I)> 
Order on Reconsideration and Petitions for Porbearnnce, FCC 99-223, CC Docket 

No. 96-149: Adopted August 16, 1999; Released September 3, 1999 (CPN I) 
Second Report and Order and Further Notke of Proposed Rulemaking, 13 FCC 

Red. 8061. FCC 98-27. CC Docket No. 96-115, Adopted Feb. 19, 1998; Released Feb. 
26, 1998 (CPNl l) 

Slamming: 
Correc1ed Version, First Order on Reconsideration , FCC 00-135. CC Docket No. 

94-129: Adopted April 13. 2000; Released. May 3, 2000 
Second Repost and Order and Furtlier Notice of Proposed Rulemaking, FCC 98-

334. CC Dockel No. 94-129: Adop1ed December 17. 1998; Released, December 23, 1998 
(Slamming) 

CUSTOMER RET'ENTlON & VERIFICATION 

Definition 

Customer retention deals with the .. soon-to-be-former'· cuslomer. CPNI, il74. ··Retention 
marketing ... refers to a carrier's at1empts to persuade a customer to remain with that 
carrier before the customer's service is switched to another provider:' CPNL i\64. 

Use or CPNJ Not Allowed f'or Retention 

Carriers cannot use CPNJ 1 to attempt to retain a c11stomcr .. during the time subsequent to 
the customer's placement of an order lo change carriers and prior to the chimge actually 
taking place:' CPNL il69. 

1CPNI includes. among other rhings. 10 whorn. where and wh<!n a cuswmer places a call. as wen as the 
types of !'crvicc offerings to which the customer subscribes and the e:xrent the service is used. CPNI 111.::ans 
the informalion rhm relntcs LO the quantiry, technical configuration, type. destination. locati1)11. nnd amo\1111 

of use or a telecommunications service subscribed to by any customer of a telecommunicntions can-ier. nnd 
that is made available lo the C<ln-ier by the customer solely by virtue orihe carrier-customer relationship. 
CPN I also inc ludes information conrnined in the hills pertaining to telephone <?:xchangl! service or telephone 
loll servicC:' received by a CU$\Omer of 11 carrier. 
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.A. carrier cannot "use CPNl to retain soon-lo-be-former customers where the 
carrier gain.eel notice of a customer's irmnincnl cancellatfon of service through the 
provision or carrier-to-canier service." CPNI, ,7-6. 

·'[C]ompcrition is hanned if any carrier uses carrier-to-cmi-ier i11fonnation, suc/1 
as switclt or PIC orders. lo trigger reten1ion marketing campaigns." CPNl. 176 
(emphasis added). 

Carrier change information is proprietary. CPNJ, ~77. The canier executing. a change is 
''prohibited from using such information lo actempt to change the subscriber·s decision to 
switch 10 another carrier:· Id. (citing Slamming, ~I 106). "Thus, where a carrier exploits 
advance notice of a customer change by virtue of its status as the underlyiJ1g network­
facilitics or service provider to market tot.hat cust0mer, it does so i.n violation of' the 
law. CPNI, ~77. 

Yerificalion Not Allowed: ''Interference with the Execution Process" 

"[P]ermHting executing carriers lo veril'y independently cariier changes that have ah:eady 
been verified by submiuing carriers could have anticompetitive effects .... [E]xccuting 
carriers would have both the incentive and the ability to delay or deny carrier changes, 
using vt!riiication as (Ill excuse, in order to benefit themselves or their affiliates .... 
Therefore .... the executing carrier may only use such infonnation to provide service to 
the submitting carrier, i.e., changing the subscriber· s carrier. and may 1101 attempt to 
verify Lbat subscriber's decision to change carriers." Slamming, ~99 (emphasis added); 
see also CPNI. ~183. 

·'An executing carrier shall nor verify the submission of a change in a subscriber's 
selection of a provider of teleconummications service received from a submitting 
canier. For an executing carrier. compliance with the procedures prescribed in 
this part shall be defined as prompt execu tion. without any unreasonable delay. of 
changes that have bi:!en verified by ;1 submitting cmi-ier:· Slnrnming, 
64. l 120(a)(2). 

"[\V]e require carriers to provide purity in executing cruTier changes for 
competitors and promptness iJl executing carrier changes generally.'· Slamming, 
i1103. 

'·[W]e expect carriers to fulfill subscriber requests as quickly as possible, using 
the most lechnolog.ically efficient means available to implement clumges to 
subscribers' telecommunications services. Noncompliance v\rith this standard 
could be considered unreasonable delay." Slamming. ~105. 

'·A party !'lint bcl ieves that a carrier is delaying execution of carrier changes . . . 
should file a complaint in the appropriate fonun.'' Slamming. '1!103. 
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.. [AJ cnnier' s failure 10 discl()se CPN [to a competing carrier that seeks to initiate 
service LO a customer who wishes to subscribe to a competing carrier's service 
may well conslitule an unreasonable practice in violation of section 201(b), 
depending on the circumstances.'' CPNL ,89. 

WJNBACK/ REGAINING OF CUSTOMER 

Definition 

··Regaining a customer applies to marketing situations where a customer has already 
switd1etl to rwtl is receiving service fro1n another provider:· CPNI. ~64 (emphasis 
added). 

When Allowed 

Carriers are '·abl~ 10 use CPNT to engage in winback marketi ng campaihms co tru·get 
valued fonne.r customers that have switched to other carriers.'" CPNL il65. 

·'Ctistomers expect carriers lo atkrl1pt to win back their business by offering 
better-tailored service packages, and that such precise tailoring is most effectively 
achjeved through the use of CPNI."' CPNI. i168. 

When Limited 

Carriers may use CPNJ of former customers ··to market tlte sam e category of service 
from which CPNI vvas obtained to that former customer:· CPNI, 165 (emphasis added). 
··customers expect that CPNI generated from cbeir entire service will be used by their 
carrier to market improved service within the parameters of the customer-carrier 
relationship .... Under 1he total services approach, the customer's implied approval is 
limited lo the parameters or the customer's" same cnteg0ty of service. CPN I I. ~[24, as 
modified by CPNr ~67 . 

.. An imponanl limitation ... is that the carrier may use CPNI of the former 
customer to offerthat customer tlte service or services to wlticlt tlte custom er 
previou~ly subscribed. It would be inconsistent with the tot(l / services npproacft 
fo r a carrier to use such CPNJ to offer new services outside the former custom~r­
tm-rier relationship." CPNJ. i112 (emphasis added). 

·'Under the total service approach, for exalllple. a carrier whose custom.er 
subsc1ibes to service that includes a combination or local and CMRS would be 
able l'o use CPN I derived from this entire service to market to th at customer all 
related offerings, bm n ot ro market /011f? distance service lo tit at custom er, 
because the customer's service excludes any long distance component. Thus, 
under the total service approach. the carrier's permitted use of CPNl reflects 1be 
levd or service subscribed to by the customer from the carrier:· CPNI l, ~30 
(l!mphasis added) 
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