FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Xavier Becerra

U.S. House of Representatives

1226 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Becerra:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control™ definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely, !

ey T

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Ami Bera

U.S. House of Representatives

1535 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Bera:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. [ appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

QFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Don Beyer

U.S. House of Representatives

431 Cannon House Office Building
Washington, D.C. 20515

Dear Congressman Beyer:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,

§Q

Tom Whee



FEDERAL COMMUNICATIONS CoOMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Sanford D. Bishop
U.S. House of Representatives

2407 Rayburn House Office Building
Washington, D.C. 20515

Dear Congressman Bishop:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, [ have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. [ appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,

el

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Earl Blumenauer

U.S. House of Representatives

1111 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Blumenauer:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, [ have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor, Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,

% fe

Tom Wheel



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 201 6

THE CHAIRMAN

The Honorable Suzanne Bonamici
U.S. House of Representatives

439 Cannon House Office Building
Washington, D.C. 20515

Dear Congresswoman Bonamici:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and [ appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, | have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
T/l

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

QOFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Brendan F. Boyle
U.S. House of Representatives

118 Cannon House Office Building
Washington, D.C. 20515

Dear Congressman Boyle:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
—— e -

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Robert A, Brady
U.S. House of Representatives

102 Cannon House Office Building
Washington, D.C. 20515

Dear Congressman Brady:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, [ have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of politic\:al advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

QFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Julia Brownley

U.S. House of Representatives

1019 Longworth House Office Building
Washington, D.C. 20515

Dear Congresswoman Brownley:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, | have focused on expanding the public’s
access to information about political advertising. For example. by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely, '
e L

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Cheri Bustos

U.S. House of Representatives

1009 Longworth House Office Building
Washington, D.C. 20515

Dear Congresswoman Bustos:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control™ definition and
will shine more sunlight on political and issue advertising. | appreciate fully that you believe the

Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable G.K. Butterfield

U.S. House of Representatives

2305 Rayburn House Office Building
Washington, D.C. 20515

Dear Congressman Butterfield:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
5 e

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Lois Capps

U.S. House of Representatives

2231 Rayburn House Office Building
Washington, D.C. 20515

Dear Congresswoman Capps:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and [ respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. 1 appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
g va
/‘}

Tom Wheeler



FEDErRAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Michael E. Capuano
U.S. House of Representatives

1414 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Capuano:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
el

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF Mal‘ch 10‘ 2016

THE CHAIRMARN

The Honorable Tony Cardenas

U.S. House of Representatives

1510 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Cardenas:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and [ respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,

o G

Tom Wheeler



FEDERAL CoOMMUNICATIONS COMMISSION
WASHINGTON

OFFICE oF March 10, 2016

THE CHAIRMAN

The Honorable John Carney

U.S. House of Representatives

1406 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Carney:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees. and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
A

Tom Wheeler



FEDERAL CoOMMUNICATIONS COMMISSION
WASHINGTON

QFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable André Carson

U.S. House of Representatives

2453 Rayburn House Office Building
Washington, D.C. 20515

Dear Congressman Carson:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and [ appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,

/k

Tom Whee



FEpErRAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Matt Cartwright

U.S. House of Representatives

1419 Longworth House Office Building
Washington, D.C. 20515

Dear Congressman Cartwright:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and | appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. I
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. 1 appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,

b el

Tom Wheeler



FEDERAL CoMMUNICATIONS CoOMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Kathy Castor

U.S. House of Representatives

205 Cannon House Office Building
Washington, D.C. 20515

Dear Congresswoman Castor:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control” is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. [
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. 1 appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely, /

Tom Wheeler



FEDERAL CoMMUNICATIONS CoOMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Joaquin Castro
U.S. House of Representatives

212 Cannon House Office Building
Washington, D.C. 20515

Dear Congressman Castro:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization. The Commission has yet to conduct a proceeding to review the definition. [
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, I have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. 1 appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

o

Tom Wheeler



FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON

OFFICE OF March 10, 2016

THE CHAIRMAN

The Honorable Judy Chu

U.S. House of Representatives

2423 Rayburn House Office Building
Washington, D.C. 20515

Dear Congresswoman Chu:

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors
of political advertisements. Your views are very important, and I appreciate your sharing them
with me.

As your letter indicates, the current definition of “editorial control™ is the sponsoring
organization, The Commission has yet to conduct a proceeding to review the definition. |
understand you believe we should conduct such a proceeding, and I respect your suggestion.

Since becoming Chairman of the Commission, | have focused on expanding the public’s
access to information about political advertising. For example, by broadening the universe of
entities required to disclose the sponsoring organization of political advertising in the
Commission’s online public inspection file database. As of July 2014, television broadcasters
are required to identify an advertisement’s sponsor. Further, on January 28, 2016, the
Commission adopted rules to expand the online file requirements to include cable operators,
satellite TV providers, broadcast radio licensees, and satellite radio licensees.

These new rules expand the reporting under the current “editorial control” definition and
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the
Commission should go farther.

Thank you for sharing your views with us. The fact that 170 members of congress is a
significant statement, the significance of which is not lost.

Sincerely,
Ll

Tom Wheeler



