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March 31, 2016 
 
VIA ELECTRONIC FILING 

Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, D.C.  20554 
 

Re:  Commercial Availability of Navigation Devices, MB Docket No. 16-42, CS 
Docket No. 97-80. 

 
Dear Ms. Dortch: 
 

On March 29, 2016, David Cohen, Dave Watson, Kathy Zachem, Mark Hess, Mark 
Vickers, and the undersigned of Comcast Corporation (“Comcast”) met with Jessica Almond, 
Legal Advisor to Chairman Wheeler, Scott Jordan, Chief Technology Officer, and William Lake 
and Lyle Elder of the Media Bureau to discuss the Commission’s proposal in the above-
referenced dockets.   

We discussed the success of the apps-based model across the video ecosystem, and 
explained that this apps revolution is being driven by market forces and consumer demand, not 
by any government mandates.  In this regard, we noted Comcast’s strong commitment to 
supporting its Xfinity video service via apps on a growing array of customer-owned devices.  
Customers have downloaded Xfinity apps more than 20 million times and use them actively.  
Comcast also authenticates more than 90 programming networks across 18 different device 
platforms.   

As we also explained in our comments in the DSTAC proceeding,1 beyond Comcast’s 
offerings through its existing apps, Comcast is pursuing other innovations to expand further 
consumers’ device options, including through work on apps based on HTML5 with Encrypted 
Media Extensions.  Further endorsement of this approach is evidenced by the creation of the 
Web Application Video Ecosystem (“WAVE”) – formerly known as the Global Internet Video 
Ecosystem (“GIVE”) – to promote the use of HTML5-based solutions across the video 
marketplace.  The WAVE initiative includes leaders in content, infrastructure, technology, and 
TV displays. 

We also underscored how the apps-based model is being embraced by MVPDs, OVDs, 
programmers, device manufacturers, and consumers, and that apps meet contractual, technical, 

                                                 
1  See Comcast Comments, MB Docket No. 15-64, at 9 (Oct. 8, 2015). 
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and regulatory obligations.  For example, Comcast’s Xfinity apps comply with channel 
placement, advertising, and other terms in our programmer agreements; deliver content in a 
secure and trusted environment that satisfies programmer requirements and guards against 
piracy; and comply with various regulatory requirements, including privacy, EAS, accessibility, 
and children’s programming ad limits.  We also discussed how a network and any device or app 
need to communicate to deliver service.  The Commission’s proposal, in contrast, assures none 
of those things, and is tied to a solution that has not even been developed, let alone deployed, and 
would impose substantial costs. 

We questioned the need for far-reaching government regulations in light of this highly 
dynamic marketplace and noted the inherent risk in adopting a technical solution that will take 
years to develop and will likely be outdated by the time it reaches the marketplace.  With respect 
to specific elements of the Commission’s proposal, we noted that the standards-setting work 
around CableCARD, VidiPath, and HTML5 all took much longer than the two-year timeframe 
contemplated in the proposal, and that, to the extent the Commission adopts “fallback” standards 
based on the suggestions from the Competitive Navigation proponents, those parties would not 
have an incentive to come to the table in the standards-setting process. 

We also explained that the NPRM’s proposal would compel MVPDs to make significant 
and costly changes to their networks, deploy new in-home equipment to support delivery of 
service to third-party devices and apps, and standardize major elements of service that differ 
across networks and continue to change rapidly.  We also expressed concern with parity 
requirements that effectively subject changes in MVPD service to standards-setting and 
regulatory delays.  We further discussed the proposed exposure of sensitive customer 
information, such as entitlement information, to third parties.  We also noted that the market is 
creating new search tools to help consumers find their many video choices.   

Please direct any questions to the undersigned.   

      Sincerely, 

     
 /s/ Jordan B. Goldstein 

Vice President, Regulatory Affairs 
Comcast Corporation 

 
cc:  Jessica Almond 
 William Lake 
 Scott Jordan 
 Lyle Elder 
 


