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The cable and satellite industries are headed to a place where will own
programming and will then just programming to each other rather than

This structure we are heading towards will not only independents but also
will the quality and diversity of programming, as well as hasten the price increases -

THE FCC MUST INTERVENE

The must take steps to

Every owner of a and every owner of an Isa
communication media. As such we all carry a to the

We cannot substitute for at the cost of the public.




. Viewers do not turn to small media devices
because of but rather because of programming

-15% of American adults are now no longer subscribing to cable or satellite TV
connection.

are the entrepreneurial whose mission is to create
competition and consumer choice by providing diverse, innovative content to under-served
audiences.

MEDIA GIANTS




Independent Programmers simply cannot compete against such

In 2008, Chairman of the Senate Judiciary Committee’s Subcommittee on Antitrust, Competition
Policy and Consumer Rights wrote: "I have long believed it is vitally important that independent
programming channels are offered to the American public, rather than just programming affiliated
with the major cable, satellite or broadcast television companies. Our democracy depends on the
ability of independent voices to be heard, and increasing the diversity and variety of points of view
available on televisipn should be an important objective of both competition and communications
policy.” - Senator Herb Kohl, then Chairman, Subcommittee on Antitrust, Competition Policy and
Consumer Rights.

This has the , by making it increasingly difficult to offer
diverse array of competitively priced programming services that meets their customers’ needs and
interests.

Aggressive price tactics by the exert considerable cost pressure on the
cable/satellite and telco carriers. ( racketeer style).




Incentives to carry independent channels are directly affected by . Taking
available bandwidth from the marketplace is , Ultimately aiming
towards the monopoly of bandwidth, revenues and advertising self dealing practices.

No bandwidth is left for the , N0 money to pay channels.

-Sports channels
-Comcast owns The Golf Channel, which has received 68-70% distribution.
-Comcast owns around a dozen other networks.




THE FCC HAS A STATUTORY OBLIGATION TO:

There’s a substantial governmental and interest in promoting a diversity of views.

Barriers of entry for new channels and a reduction in the number of media voices available to the
consumers is

Consumers continue to experience for service, while their demands for
new programming options responsive to their needs and interests remain unmet.




It typically requires at least to begin to obtain significant advertising
revenues.

In reality it isn’t until a channel gets to above that advertising revenue gets to be a
much more supportive revenue stream, but this is impossible to achieve with the

The controlled 4 cable networks in 1992;
today they have attributable OWNERSHIP INTEREST in well over




1992 Act did not anticipate a gaping divide between - the media giants using coercive
tactics to drive up their carriage and prices- and the - the programmers that struggle for
crumbs that are left behind after the media giants have compelled the distributors to meet their
demandes.

are the very networks that are essential to meet the of a
competitive, diverse video programming marketplace.

are the networks that are pushed out by the wholesale bundling and
unrestrained price demands that consume channel capacity and financial resources of the
distributors.

was reported by the to be advocating what the Post appropriately

dubbed

recent insistence that distributors purchase and carry the full line of Viacom services, and
absorb fee increase in excess of 30%, have made it impossible for the distributor to add the
independent channels that are qualified and desired by the public.




Figure 4: Stations with “No Controlling Interest” by Gender
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“There are so few women'’s voices on broadcast television, and part of the absence of women’s

perspectives stems from the ” said Kim Gandy, former president of
the National Organization for Women “We are half of the population but only 5% of station owners.
And the problem is getting worse— the increasing consolidation of ownership is making

Women are considered a when in fact women are the , but in reality
Women are the

Yet, only of commercial television stations are owned by women.
Only 2 Television Networks where women hold major shares are Cinémoi and OWN.




Women-owned firms are a component of the economy. Approximately
privately held firms in the United States. Firms owned by women are responsible

for approx. , employing people.

In companies, firms that had at least , for at least
, outperformed those with ZERO Women board Directors by on return on sales,
return on invested capital and on return on equity.




Corporate America has few female CEOs and the pipeline of future women leaders is alarmingly

thin. Only 14.2% of the top five leadership positions at companies in the S&P 500 are held by women
according to CNN Money analysis.

Out of the , there are only

“When we close our eyes and picture what a CEO looks like, too often the picture that comes to
mind is a white man” said Deborah Gillis, CEO of Catalyst, a non profit pushing to improve
corporate gender diversity.




Women and men bring varying perspectives to leadership. Gender diversity can allow for wider
knowledge base and original thinking; ultimately, it spurs innovation within the specific industry.

-Women consumers are responsible for approximately in the US,
representing :
-Women in the US reported “controlling”
-Women ages 50 and older and own more than
, according to MassMutual Financial Group.




Figure 1: Full-Power Commercial Television Ownership
By Gender & Race/Ethnicity

Percent of All

Number of| Commercial
Stations Full Power TV

Stations

Female 67 4.97
Male 70.27
Mo Controling Interest 24.24
Unknown 0.52

Amer. Ind./AK Nat. 0.37
Asian 0.44
Black or Afric. Amer. 1.33
Hispanic or Latino 1.1

Race/Ethnicity | Nat. Haw/Pac. Isl. D.Dﬂll
All Minority 3.26|
White 76.58
No Controling Interest 19.57
Unknown 0.59
Total Universe

Category Owner
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Source: Form 323 filings; Free Press research




