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RICHARD P. RAMIREZ
Managing General Partner

LSBH Exh. 133
j

\J

November 4, 1987

Herb & Fred:

Enclosed is a revised narrative for your review which renects input from you both.
I have enlarged the programming and cable sections a bit and feel they now a

I little better.

The corrections noted for the financials were fairly straight forward - mostly
cosmetic so I have not enclosed revisions. The completed package will contain

. a table of contenets and be on stationary.

The other packet for your review is about "Who's the Boss" a p~ogram from
Columbia/Embassy TV. I recommend you review the material (it is pretty straight
forward). There are two critical points to take away from the pitch. One,
Who's the Boss is an outstanding performer on the level of a Cosby. Two, we own
Growing Pains! However I fear that Warner Bros. may get to move Growing Pains
as they did Night Court if we don'~ t stay current with them.

I wish to discuss a bid for "Boss". The natural relationship of 'Boss" and "Pains"
make for solid winners in 1989 and I believe are a key attractive selling point in
the analysis of WHeT. •

WHCT-lV 18, ., o. CT 06 •203-547-1818
AstroJine Communications Company. ltd. Portnership
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THE HARTFORD/NEW HAVEN MARKET PRESENTS ONE OF

THE MOST COMPETITIVE AND LUCRATIVE TELEVISION MARKETS IN

THE COUNTRY.THE COMPETITION IS A RESULT OF PROXIMITY TO NEW

YORK AND BOSTON,VERY HIGH CABLE PENETRATION (72~ IN THE

DMA) AND THE INDIVIDUAL COMPETITORS THEMSELVES.BEFORE

EXAMNING THE TV MARKET. IT IS IMPORTANT TO ALSO

UNDERSTAND THE ECONOMICS OF THE MARKET AREA.

CONNECTICUT MARKET AREA MAINTAINS A POSITION

OF LEADERSHIP NATIONWIDE WHEN ViEWED FOR ECONOMIC

STRENGTH AND CONSISTENCY.CURRENTLY IT IS NUMBER ONE IN PER

CAPITA INCOME;THIRD IN LOW UNEMPLOYMENT RATE AND IS

ENJOYING THREE (3) STRIAGT YEARS OF HIGHEST PERCENTAGE

GROWTH IN RETAIL SALES.

THE DIVERSITY OF THE EMPLOYMENT BASE IS A LARGE

CONTRIBUTOR TO BOTH GROWTH AND STABILITY OF THE

ECONOMY.INSURANCE GIANTS SUCH AS AETNA.TRAVELERS,CIGNA,THE
,

HARTFORD AND SEVERAL OTHERS BRING EMPLOYMENT STABI LITY

AND FINANCIAL ACTIVITY THAT CAUSE HARTFORD TO BE REGARDED

AS A BANKING CENTER DISPROPORTIONATE TO ITS SIZE.UNITED
,,--Sf'

TECHNOLOGIES,ELECTRIC BOAT,ENSIGN BICKFORD ARE A FEW OF THE

DEFENSE INDUSTRY MAINSTAYS WHICH BRING ADVANCED ··r

MANUFACTURING JOBS TO THE STATE ENCOURAGING AN EVER
I'

GROWING HIGH TECH COMMpNITY.

DOWNTOWN HARTFORD HAS SEEN A DOUBLING OF

COMMERCIAL REAL ESTATE IN FIVE YEARS. THIS HAS BEEN

ACCOMPLISHED WITH A REMARKABLE 6 PERCENT VACANCY RATE!

CURRENTLY. FOUR ADDITIONAL COl-YfMERCIAL TOWER PROJECTS ARE
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UNDERWAY INCLUDING A COMMERCIALIRESIDETIAL PROJECT TO

BRING NEW ENGLANDS TALLEST BUILDING TO HARTFORD.

LOCATIONS AND PLANS ARE IN PLACE FOR THE CONSTRUCTION OF A

CONNVENTION CENTER TO BE AVAI LAVBLE IN 1990.

A MORE DETAILED REVIEW WILL SHOW THE ·SUN

CONTINUES TO SHINE ON HARTFORD/CONNECTICUT, WITH EXCELLENT

FORECASTS ANTICIPATED.

THI S VIBRANT ECONOMIC MARKETPLACE PROVIDES ONE

OF THE NATION'S HOTTEST TV MARKETS.THE MATERIAL PROVIDED

HEREIN DEPICTS TV REVENUE GROWTH EXCEEDING 15 PERCENT (PER

ANNUM) FOR BETTER THAN FIVE YEARS RUNNINGFRAIIER,GROSS AND

KADLEC SET HARTFORD/NEW HAVEN AS THE NUMBER 12 MAR1.TI AS

MEASURED BY GROWTH THRU 1990.THE CURRENT MARKET GROWTH

SHOWS EVERY EXPECTATION TO SUPERCEDE THESE FORECASTS.

IN DISCUSSING THE TV MARKET IT IS ESSENTIAL TO

UNDERSTAND THE CABLE MARKET.THE DMA(DESIGNATED MARKET

AREA,AS DEFINED BY NIELSON TV RATING SERVICE) HAS 72:t BASIC

CABLE ACCEPTANCE. THE LONG EXI STENCE OF BASIC CABLE IN THE

DMA PROVIDES FOR STRONG VIEWER LOYALTY TO DISTANT

IMPORTED SIGNALS FROM NEW YORK AND BOSTON.WHCT CAME ON

THE AIR AFTER THE-QUINCy-oECISION(THIS COURT DECISION

OVERTURNED PREVIOUSLY EXISTING REGULATIONS GOVERNING THE

MANDATORY CARRIAGE OF LOCAL TV SIGNALS BY CABLE OPERATOTS)

WITH A(DMA)cOUNT OF 153000 CABLE HH's.TREMDOUS EFFORTS

HAVE GONE INTO THE ACQUISITION OF CABLE CARRIAGE

THROUGHOUT THE STATE AND IN WESTERN MASSACHUSmS.IN

MANY INSTANCES GUIDING BOTH PROORAMING AND PROMOTION
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DECISIONS.TODAY WHCT HAS 512500 PLUS CABLE HH IN THE DMA

(88~) AND OVER 600523 HH IN TOTAL. AN ADDITIONAL 41000 HH,

COMMITMENTS HAVE BEEN SECURED RAISING THE DMA TOTAL TO

553000 (94%). INROADS HAVE BEEN MADE WITH SOME OF THE FEW

REMAING CABLE SYSTEMS FOR"HARTFORD WHALERS ONLY·

CARRIAGE,PROVIDING THE ENTRE FOR FULL CARRIAGE IN THE

FUTURE. THE PROSPECTS FOR EXCEEDING 700,000 CABLE

HOl'viES(CONNECTICUT AND MASSACHUSETTES) IN TOTAL ARE GOOD AS

THE APPEAL OF THE HARTFORD WHALERS AND THE STATION

PROGRAMING CONTINUE TO RI SE.

THE WHCT FACILITY OFFERS FULL COMPETITIVE

OPERATION WITH GREATER EFFICIENCY.A NEW TOWER ,ANTENNA

AND TRANSMITTER WERE COMPLETED THIS SPRING AT 980

HAAT(HEIGHT ABOVE AVERAGE TERRAIN) AND 3.2 MI LLION WATIS .

THIS NEW TRANSMITTING FACILITY,LOCATED ATOP AVON

MOUNTAIN UTILIZES A HIGH EFFICIENCY TRANSMITTER,REMOTE

SATELLITE RECEIVERS AND EMERGENCY POWER SUPPLLY. THE

STUDIO AND OFFICES ARE IN DOWNTOWN HARTFORD HOUSED IN A

FREESTANDING BRICK BIULDING OF 14000 SQ FT.

THE INTOWN FACI LITY HAS BENN RENOVATED INTO A

STATE OF THE ART STUDIO AND PRODUCTION FACI LITI PROVIDING

THE CAPABILITY FOR STUDIO EVENTS SUCH AS THE DAILY

PRODUCTION OF A LIVE MASS AND A POST GAME WHALERS WRAP

UP.THE POST PRODUCTION FACILITY HAS DIGITAL EDITING AND

EFFECTS CAPACITY. THE OPERATION ALLOWS FOR ONE OF THE MOST

PRODUCTIVE YET EFFICIENT OPERATIONS IN THE BUSINESS.
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PROGRAl\.iMING IS THE KEY TO THE FUTURE AND

UNDERSTANDING THE AVAILABILITY, EXISTANCE AND PRICING OF

THE PRODUCT IS ESSENTIAL TO THE ANALYSIS OF THE

HARTFORD/NEW HAVEN MARKET..UPON ARRIVAL WHCT FOUND MUCH

OF THE PRIME PRODUCT FOR '86,'87,'88 UNDER CONTRACT TO OTHER

STATIONS(HAVING BEEN PURCHASED PROIR TO THE ARRIVAL OF

ASTROLINEJROWEVER, THE CLIMATE HAS CHANGED SIGNIFICANTLY

RESULTING IN SEVERAL KEY CURRENT PROGRAMS COMING BACK TO

THE MARKET AT REDUCED PRICES. WHCT IS NOT FAR FROM CATHING

WTn: IN THE 5-7 PM TIME PERIODS AND HAS MADE TREMNDOUS

GAINS IN PRIME. THRU THE ACQUISITION OF SEVERAL KEY FEATURE

FILM PACKAGES.THE ATTACHED FINANCIAL PLAN CONTEMPLATES A

CONTIUED INVESTMENT IN APPROPRIATLY PRICED AND COMPATIBLE

PROJRAMING AS A REQUISET.WHCT HAS THE ABILITY TO ACCESS THE

PROCYRAMING MARKET FOR '88,'89'90 WITH THE ABILITY OF

BECOMING MORE COMPETITIVE AND THE DI STINCT POSSIBI LITY OF

EQUALLING OR SURPASSING EXISTING INDEPENDENTS.

THE WHCT REPORTED ITS FIRST SIGN-oN TO SIGN-OFF

RATINGS (1/2) IN THE JULY '87 BOOK WITH A SUBSTATIAL GROWTH

IN NET WEEKLY CIRCULATION.THIS WAS THE RESULT OF THE TOWER

FACILITY COMPLETION IN APRIL OF THIS YEAR AND THE ARRIVAL OF

ELECTRONIC "METERS-THE METERING OF HARTFORD HAS LITERALLY

OOUBLED THE SHARE OF AUDIENCE REPORTED BY THE INDEPENDENT

STATIONS.THIS OCCURANCE IS WHOLLY CONSISTANT WITH THE

AFFECT OF ELECTRONIC AUDIENCE MEASSURMENT IN FOURTEEN

OTHER MARKETS.AS WE MOVE INTO THE IMPORTANT NOVEMBER

RATING SWEEPS WHCT SHOWS STRONG GAINS OVER PREVIOUS
BH 0907
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PERFORMp~CES WHICH WILL RESULT IN THE CONTINUATION OF THE

UP TREND IN REVENUE. THE EFFICIENT OPERATION COUPLED WITH

ADJUSTED PROGRAM PAYMENT PLANS WILL ALLOW WHCT TO MEET

CASH FLOW BREAKEVEN WITHOUT THE NECESSITY OF ACHIEVING

RATINGS OOMINACE.THE FINANCIAL PLAN CALLS FOR STEADY

GROWTH IN RATINGS RESULTING FROM THE CONTINUED CABLE

EXPANSION,P£WARENESS OF THE OVER THE AIR AUDIENCE TO THE

IMPROVED SIGNAL,CONTIUED STRATEGY OF PROGRAM ACGUSITION

AND PROMOTION. A REVIEW OF THE EXISTING PROGRAM INVENTORY

POINTS UP THE PRESENCE OF SEVERAL KEY PROGRAMS FOR THE NEAR

FUTURE{CAGNEY AND LACEY,ORION TELEVISION FALL OF

'88;GROWING PAINS,WARNER BROS.,FALL OF '89;CHARLES' IS IN

CHARGE, MCA TV '89 AND IT'S A LIVING,LORIMAR TV '89).THIS

INVENTORY OF PROGRAMS AND FEATURE FI LMS COUPLED WITH

STRATEGIC ACQUISITIONS OF UPCOMING PROGRAMS AND THE

REMAINING YEARS OF THE HARTFORD WHALERS BROADCAST

CONTRACT(RUNNING THRU THE '90-'91 SEASON) UNDERLIE OUR

CONFIDENCE IN WHCT-TV 18.
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COLUMBIAIEMBASSY

TELEVISION

November 2, 1987

Mr. Richard Ramirez
General Manager
WHCT-TV
18 Garden Street
Hartford, CT 06105

Dear Rich:

ColumbialEmbassy Television is pleased to announce that it is making available WHO'S
THE BOSS? for syndication in the market of Hartford. We invite your station to submit
an offer for this series.

WHO'S THE BOSS? is a special series worthy of unique consideration. Columbia/Embassy
presents a plan that provides your station with maximum flexibility. WHO'S THE BOSS?
IS OFFERED FOR 182 WEEKS OF SYNDICATION AT 5 TELECASTS PER WEEK OR A
TOTAL OF 910 TELECASTS. However. while the plan is based on a weekly airing of
5 episodes. you are not required to run the series in that fashion. In fact. you may run the
series any way you wish as long as you broadcast each episode an equal number of times,
do not make more than 910 total broadcasts. and do not run the series opposite its
network primetime airing. For example, should you wish to run WHO'S THE BOSS?
6 or 7 times per week or double-run the series, you may do so.

While wf; are offering 182 weeks of WHO'S THE BOSS?, we will allow your station a total
of 234 weeks (4-112 years) to air the series. This plan allows YOU to determine the best
broadcast pattern for YOUR STATION and allows you sufficient time to rest (hiatus) the
series should you desire.

WHO'S THE BOSS? will contain 6-1/2 commercial minutes inside the program with ALL
SPOTS to be sold by YOUR STATION. THERE WILL BE NO BARTER.

Page 1 of 3

A unit of (jgG!4lill\i§iQN

3300 RIVERSIDE DRIVE. BURBANK CA 91505 818·954-6000
TELEX NO 683·1227 EMPIC UW
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WHO'S THE BOSS?

Availability Date

- Fall, 1989.

Initial License

- 182 weeks at 5 telecasts per week or 910 telecasts in a broadcast pattern
to be determined by your station (should production exceed 120 episodes,
see below, "Licensing of Additional Production").

Initial Term

- 4-1/2 years (Le., 234 weeks).

License Fee

- The license fee offered by your station shall not be less than
$ PER WEEK for the initial 182 weeks of telecasts.

- Any offer above this minimum must be in increments of 5%.

Payment

The license fee shall be payable as follows:

- A downpayment (e.g., 10%) payable on February I, 1988.

- The balance payable in 42 equal monthly installments commencing
August 14, 1989.

Licensing of Additional Production

The Initial License will include all episodes of WHO'S THE BOSS? produced, up to
120 episodes. Should additional production of WHO'S THE BOSS? occur, all episodes
produced will be licensed under the following conditions:

For each additional episode produced ...

- The Initial License and the Initial Term BOTH will be extended by
1.5 weeks.

- 5 telecasts will be added to the initial 910 telecasts for each week added to
the Initial License.

- The weekly license fee for any additional production will be at the rate of
110% of the weekly license fee for the initial license and shall be payable
in consecutive, equal monthly installments beginning 30 days after the 42nd
invoice.

Page 2 of 3
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IF YOU WISH TO SUBMIT AN OFFER ON THE ABOVE SERIES, PLEASE COMPLETE THE
OFFER FORM INCLUDED WITH THIS OFFERING LETTER AND RETURN IT BY
OVERNIGHT EXPRESS MAIL OR HAND DELIVERY TO:

Mr. Barry Thurston
President, Syndication
Columbia/Embassy Television
3300 Riverside Drive
Burbank, CA 91505

All offers must be received by Columbia/Embassy no later than by an Offer Due Date to
be specified later.

The Offer Form must be signed by an officer of your company who is authorized to enter
into a binding agreement on the terms set forth in your offer.

After you have sent your offer, we encourage you to call the ''WHO'S THE BOSS? desk" at
818/954-3590 between 2 p.m. and 4 p.m. Pacific Daylight time to insure that it has been
received. When calling, please be sure to refer to your station's individual security code
which is set forth in the accompanying Offer Form.

A confirmation will not be provided without that code number, and Columbia/Embassy
will only verify with you whether your offer has been received.

If requested by Columbia/Embassy, you agree to submit evidence of creditworthiness or
other such financial information as Columbia/Embassy may require to make an informed
business judgment regarding your offer.

Please note that Columbia/Embassy reserves the right to reject or accept any offer in its
sole discretion, for any reason.

s:;;;t~~
~~;th~ston ,

President, Syndication
COLUMBIAIEMBASSY TELEVISION

Page 3 of 3
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PER WEEK for the initial 182 weeks of

,

OFFER FORM

Securi ty Code: 6t.jod-+--
Date: _

Mr. Barry Thurston
President, Syndication
Columbia/Embassy Television
3300 Riverside Drive
Burbank, CA 91505

Dear Barry,

We hereby make the following offer in Hartford for your series:

OFFER FOR WHO'S THE BOSS?

Availability Date

- Fall, 1989

Initial License

- We will1icense 182 weeks at 5 telecasts per week or 910 telecasts in a broadcast
pattern to be determined by our station. provided that each episode must be
telecast an equal number of times and that we may not run the series opposite its
network primetime airing. (If by telecasting each episode an equal number of
times we are unable to use all 910 telecasts, we will have the right to telecast a

. sufficient number of the episodes 1 (one) extra time as necessary to enable us to

. take 910 total telecasts.)

Initial Term

- 4-112 years (Le., 234 weeks) commencing on availability

License Fee and Payment

- The license fee shall be $, _
episodes.

- The license fee shall include a downpayment of payable on
February I, 1988, with the balance payable in 42 equal monthly installments
commencing August 14, 1989.

Page 1 of 3
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WHO'S THE BOSS?
Continued

Security Code: (PL(OJ..]

1

Licensing of Additional Production

The Initial License shall include all episodes of WHO'S THE BOSS? produced up to
120 episodes. Should additional production of WHO'S THE BOSS? occur, we shall
license all additional episodes produced under the following conditions:

For each additional episode produced ...

- The Initial License and the Initial Term both will be extended by 1.5 weeks.

- 5 telecasts will be added to the initial 910 telecasts for each week added to the
Initial License.

- The weekly license fee for additional production will be at the rate of 110% of the
weekly license fee for the initial1icense and shall be payable in consecutive, equal
monthly installments beginning 30 days after the 42nd invoice, with the number of
such monthly installments to be equal to the number of months by which the
Initial License is extended.

The above offer shall be irrevocable for a period of 30 days from the date
Columbia/Embassy receives this Offer Form, and may be accepted only by written notice
from Columbia/Embassy.

We understand that Columbia/Embassy reserves the right, in its sole discretion, to accept
or reject our offer(s) for any reason whatsoever and may, in addition to this Offer Form,
require us to provide financial documents or other evidence of creditworthiness in form
and substance satisfactory to ColumbialEmbassy.

Page 2 of 3
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continued Security Code: 6tfOd L

t

We acknowledge that we will be asked to sign ColumbialEmbassy's standard terms and
conditions for television license agreements and, if our offer is accepted by
ColumbialEmbassy, this Offer Form, together with such standard terms and conditions,
shall constitute a binding agreement between us.

Sincerely,

WHCT-TV
[STATION CALL LETTERS]

[LICENSEE]

[PARENT COMPANY]

By:

Title:

AGREED TO AND ACCEPTED:

COLUMBIAIEMBASSY TELEVISION

By:

Title:

Page 3 of 3
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

DEVELOPED A LOYAL
. FOLLOWING IN ITS FIRST

SEASON DESPITE
EXTRAORDINARY OBSTACLES

"WHO'S THE BOSS?" premiered on September 20,
1984, and experienced a first season success story rarely
equaled by other comedies. Not only did it have the
usual obstacles a new show faces, but it has also
traveled down one of the toughest roads possible.

• "WHO'S THE BOSS?" premiered on ABC against NBC's Thursday
comedy block-the hardest hour in Prime Time.

• "WHO'S THE BOSS?" was oounced around the schedule, landing in
4 different time periods in its first year-making viewer loyalty nearly
unobtainable.

• "WHO'S THE BOSS?" faced the disadvantages of being on the third
rated network: decreased sampling ofnew shows and less frequently
seen on,air promotion.

DESPITE THESE ENORMOUS OBSTACLES,
"WHO'S THE BOSS?" BEGAN TO BUILD

ITS LOYAL AUDIENCE

2
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

IMPROVED ITS SHARE 25%
'WHILE BOUNCING AROUND

ABC'S SCHEDULE
TIME PERIOD

+ 20%
+ 15%

Thur., 8:30 PM Tues., 8:30 PM Tues., 9:00 PM Tues., 8:00 PM
Sept. 84 Oct. 84-Apr. 85 Apr. 85-July 85 Aug. 8S-Sept. 8S

+25%
t

•

PRIME TIME RA.""'KL'l/G PRIME TIME RANKING PRIME TIME RANKING PRIME TIME RA1'IKING

51 34 21 19

•
"WHO'S THE BOSS?" ACTUALLY

IMPROVED ITS SHARE AND RANKING
WITII EACH MOVE

3 BH 0917



WHO'S THE BOSS?
"WHO'S THE BOSS?"

RANKED 9TH AMONG
ALL COMEDIES

RANK PROGRAM RATING

1 THE COSBY SHOW 24.2
2 FAMILY TIES 22.1
3 CHEERS 19.7
4 NEWHART 18.6
4 KATE & ALLIE 18.6

• 6 NIGHT COURT 17.6
7 WEBSTER 16.9
8 THE FACfS OF LIFE 16.3
9 WHO'S THE BOSS? 15.8

HERE ARE SOME OF TIlE COMEDIES
"WHO'S TIlE BOSS?" BEAT:

10 BENSON 15.6
11 DIFF'RENT STROKES 14.8
12 THREE'S A CROWD 14.6
13 GIMME A BREAK 14.3
14 DOUBLE TROUBLE 13.8
15 IT'S YOUR MOVE 13.3
16 THE JEFFERSONS 13.2
17 CHARLES IN CHARGE 13.0
18 ALICE 12.5
19 EJR 12.1
20 PUNKY BREWSTER 11.3
21 SILVER SPOONS 10.2

s-u ""'TI ........., .... ll.I...·~I1.Nt ..
BH 0918
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WHO'S THE BOSS?
"WHO'S THE BOSS?" RANKED

HIGH AMONG KEY DEMO GROUPS

9

7
8
9

13

6
7
7

11

11

KIDS 2..11 14

uWHO'S THE BOSS?" SHOWED TREMENDOUS
STRENGTH IN YOUNGER

DEMOS RIGHT FROM THE START

RATING

DEMOGRAPHICS

WOMEN
1 18,34

-....
I 18,49

25,54

55+

MEN
18..34

18..49

25..54

55+

TEENS 12..17

BH 0919
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WHO'S THE BOSS?

"WHO'S THE BOSS?" CONTINUED
ITS UNIQUE GROWTH

INTO ITS SECOND SEASON,
DELIVERING A

21.4 RATING
AND

328 RE

6 BH 0920
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WHO'S THE BOSS?

"WHO'S THE BOSS?"
RANKED 9TH AMONG

ALL NETWORK PROGRAMS
RANK PROGRAM RATII"IJG

1 THE COSBY SHOW 34.0
.2 FAMILY TIES 30.5
3 MURDER, SHE WROTE 25.3
4 CHEERS 23.8
5 60 MINUTES 23.7, 6 DYNASTY 22.0

• 7 DALLAS 21.9
7 GOLDEN GIRLS 21.9
9 WHO'S THE BOSS? 21.4

"WHO'S THE BOSS?" OUT,PERFORMED
88 OTHER REGULARLY,SCHEDULED

PROGRAMS, INCLUDING:
10 MIAMI VICE 21.3
11 PERFECT STRANGERS 21.0
11 NIGHT COURT 21.0
13 CBS SUNDAY NIGHT MOVIE 20.5
14 HIGHWAY TO HEAVEN 20.3
15 KATE & ALLIE 20.1
16 GROWING PAINS 19.8
17 ABC MONDAY NIGHT FOOTBALL 19.6
17 NEWHART 19.6
19 KNOTS LANDING 19.5
20 227 18.9

''WHO'S THE BOSS?" BEAT SUCH
SUCCESSFUL PROGRAMS AS "MIAMI VICE;'

• "NIGHT COURT;' "KATE & ALLIE;' AND
"NEWHART"

s.-.I' ....,,~.s..-II ........ II"'! 7 BH 0921



WHO'S THE BOSS?
IT HAS BEEN 10 YEARS SINCE
, THE 3RD PLACE NETWORK

HAS HAD A
SITCOM IN THETOP 10

lHIRD
SEASON NElWORK PROGRAM RANK RATING

85..86 ABC WHO'S THE BOSS? 9 21.4

•• 84..85 ABC WEBSTER 23 17.1
83..84 NBC THE FACTS OF LIFE 27 17.3--"- 1

82..83 NBC THE FACTS OF LIFE 33 17.2
81 ..82 NBC THE FACTS OF LIFE 26 19.1
80..81 NBC DIFF'RENT STROKES 25 20.5
79..80 NBC DIFF'RENT STROKES 26 20.9
78..79 NBC DIFF'RENT STROKES 37 20.0

,77..78 NBC C.~O. SHARKEY 87 15.7
76..77 NBC SANFORD & SON 34 20.1
75..76 NBC SANFORD & SON 7 24.4

"WHO'S THE BOSS?"
THE STAND..ALONE CO:MEDY

8
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

RANKED 2ND AMONG
ALL ABC PROGRAMS

RANK PROGRAM

1 DYNASTY
2 WHO'S THE BOSS?

RATING

22.0
21.4

•

, "WHO'S THE BOSS?" TOPPED
"ABC MONDAY NIGHT FOOTBALL~'

"HOTEL~' "MOONLIGHTING"AND A LONG
LIST OF ABC SHOWS, INCLUDING:

3 PERFECT STRANGERS 21.0
4 GROWING PAINS 19.8
5 ABC MONDAY NIGHT FOOTBALL 19.6
6 HOTEL 18.3
6 MOONLIGHTING 18.3
8 ABC SUNDAY MOVIE 16.1
9 20/20 15.5
9 THE COLBY'S 15.5

11 WEBSTER . 15.3
12 ABC MONDAY NIGHT MOVIE 15.2
13 MR. BELVEDERE 14.8
14 MACGYVER 14.7
15 DISNEY SUNDAY MOVIE 14.1

12 WEEKS OUT OF THE SEASON,
"WHO'S THE BOSS?" BEAT "DYNASTY;'

TOO!
5000K.. l<lTl~.s.,.IIIWS·"",",I:.I_ 9 BH 0923



WHO'S THE BOSS?
"WHO'S THE BOSS?"

. TOPPED MANY SITUATION
COMEDIES IN ITS SECOND

SEASON PERFORMANCE
Comparing the second season Rating of

"WHO'S THE BOSS?" with the Rating other programs
earned in their second season, "WHO'S THE BOSS?"

demonstrates its tremendous strength:

•
,

RANK SEASON PROGRAM
"WHO'S TIlE BOSS?"

%ADVANfAGE

1 85..86

2 84,85

3 83,84

4 84,85

5 84,85

6 83,84

7 83,84

WHO'S THE BOSS? :\~;~.

KATE & ALLIE 18.6
RAn:"l.

NIGHT COURT !li:8.

FAMILY TIES 16.0
R"n:"l,

+15%

+18%

+22%

+27%

+29%

+34%

•
''WHO'S THE BOSS?" WAS 34% STRONGER

IN ITS SECOND SEASON THAN
"FAMILY TIES"!

BH 0924
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WHO'S THE BOSS?

WHO'S THE BOSS?

JUST ASK OUR
COMPETITION

11
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WHO'S THE BOSS?

"WHO'S THE BOSS?"
MOVED ABC INTO

~. , FIRST PLACE ON
TUESDAY NIGHT

21
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WHO'S THE BOSS?

"WHO'S THE BOSS?"
SET THE STAGE

FOR ABC'S SUCCESS...

,
• "WHO'S THE BOSS?" provided the lead..in that

launched ABC's only two successful new comedies,
"PERFECT STRANGERS" and "GROWING PAINS"

• "MOONLIGHTING's" Rating increased 36% and it
moved into first place in the time period

• "SPENSER: FOR HIRE" increased its Rating 23% and
finished the season in first place in its time period

•.. AND INCREASED THE ENTIRE TUESDAY
NIGHT PERFORMANCE BY 26%

ABC SUCCEEDED BECAUSE.•.

22
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WHO'S THE BOSS?

"WHO'S THE BOSS?"
WONITST~EPERIOD

EVERY WEEK OF THE
1985,86 SEASONI

Only two comedies can make this claim:

1. WHO'S THE BOSS?

2. THE COSBY SHOW

23 BH 0928
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

I

RANKED 5TH IN WOMEN 18..34
PROGRAM RANK

THE COSBY SHOW 1
FAMILY TIES 2
CHEERS 3
NIGHT COURT 4
WHO'S THE BOSS? 5

"WHO'S THE BOSS?"
1 TOPPED THESE CO:rv1EDIES:

GROWING PAINS 6
PERFECT STRANGERS 7
THE FACTS OF LIFE 8
GOLDEN GIRLS 9
KATE & ALLIE 10

, NEWHART 11
VALERIE 12
227 13
GIMMEABREAK 14
YOU AGAIN? 15
WEBSTER 16
MR. BELVEDERE 16
SILVER SPOONS 18
DIFFRENT STROKES 19
PUNKY BREWSTER 20
BENSON 21

OLDER SKEWING "GOLDEN GIRLS"
DROPPED TO 9TH PLACE

BH 0930
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

RANKED 5TH IN WOMEN 18,49
PROGRAM

THE COSBY SHOW
FAMILY TIES
CHEERS
NIGHT COURT
WHO'S THE BOSS?

RANK

1
2
3
4
5

AGAIN, "WHO'S THE BOSS?"
IS TOPPED ONLY BY "THE COSBY SHOW"

AND CO~DIES HELPED BY
"THE COSBY SHOW"

GROWING PAINS
PERFECT STRANGERS
GOLDEN GIRLS
KATE & ALLIE
NEWHART
227
THE FACTS OF LIFE
VALERIE
GIMME A BREAK
YOU AGAIN?
MR. BELVEDERE
WEBSTER
SILVER SPOONS
DIFPRENT STROKES
PUNKY BREWSTER
BENSON

6
7
8
9

10
11
11
13
14
15
16
16
18
19
20
21

•

OUTSIDE OF "THE COSBY SHOW:'
"WHO'S THE BOSS?" IS THE STRONGEST
STAND..ALONE COMEDY IN THIS VERY

IMPORTANT DEMOGRAPHIC!

26
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

RANKED 5TH IN WOMEN 25,54
PROGRAM RANK

,

THE COSBY SHOW 1
FAMILY TIES 2
CHEERS 3
NIGHT COURT 4
WHO'S THE BOSS? 5

"WHO'S THE BOSS?"
• BEAT THE FOLLOWING COMEDIES:

1

GOLDEN GIRLS 6
KATE & ALLIE 7
NEWHART 8
PERFECT STRANGERS 9
GROWING PAINS 10
227 11
VALERIE 12
THE FACTS OF LIFE 13
YOU AGAIN? 14
GIMMEA BREAK 15
VVEBSTER 16
MR, BELVEDERE 17
SILVER SPOONS 18
DIFF'RENTSTROKES 19
BENSON 20
PUNKY BREWSTER 21

--
BH 0932
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WHO'S THE BOSS?
I "WHO'S THE BOSS?"
RANKED 7TH IN WOMEN 55 +

PROGRAM

THE COSBY SHOW
GOLDEN GIRLS
FAMILY TIES
227
KATE & ALLIE
NEWHART
WHO'S THE BOSS?

"WHO'S THE BOSS?"
BEAT ALL OTHER CO?vIEDIES:

THE FACfS OF LIFE
WEBSTER

, GIMME A BREAK
MR. BELVEDERE
CHEERS
PERFECf STRANGERS
GROWING PAINS
YOU AGAIN?
VALERIE
NIGHT COURT
BENSON
DIFF'RENT STROKES
SILVER SPOONS
PUNKY BREWSTER

1
2
3
4
5
6
7

8
9

10
11
12
13
14
15
16
17
18
19
20
21

BH 0933
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WHO'S THE BOSS?

"WHO'S THE BOSS?"
I RANKED 5TH IN MEN 18,34

PROGRAM

THE COSBY SHOW
FAMILY TIES
CHEERS
NIGHT COURT
WHO'S THE BOSS?

"WHO'S THE BOSS?" BEAT:
GROWING PAINS
PERFECT STRANGERS
VALERIE
NEWHART
YOU AGAIN?
THE FACTS OF LIFE
KATE & ALLIE

, GOLDEN GIRLS
227
SILVER SPOONS
GIMME A BREAK
PUNKY BREWSTER
WEBSTER
MR. BELVEDERE
DIFPRENT STROKES
BENSON

_"'" ...._ .• 11..........."._ 29

RANK

1
2
3
4
5

6
7
8
9

10
11
11
13
14
15
16
17
18
19
20
21

BH 0934
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

. RANKED 5TH IN MEN 18,49

PROGRAM RAI'1<

•

•

1

TIlE COSBY SHOW 1
FAMILY TIES 2
CHffiRS 3
NIGHT COURT 4
\VHO'S THE BOSS? 5

"WHO'S THE BOSS?" TOPPED THE
FOLLOWING CO~DIES:

PERFECT STRANGERS 6
GROWWGPMNS 6
NEWHART 8

, VALERIE 9
YOU AGAIN? 10
GOLDEN GIRLS 11
KATE & ALLIE 11
227 13
THE FACTS OF LIFE 14
SILVER SPOONS 15
GIMMEABREAK 16
PUNKY BREWSTER 17
WEBSTER 18
1AR.BELVEDERE 19
DIFFRENT STROKES 20
BENSON 21
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

I RANKED 5TH IN MEN 25,54

PROGRAM.
THE COSBY SHOW
FAMILY TIES
CHEERS
NIGHT COURT
WHO'S THE BOSS?

RANK

1
2
3
4
5

•

"WHO'S THE BOSS?"
BEAT AN IMPRESSIVE LIST OF COMEDIES,

INCLUDING:
PERFECT STRANGERS 6
GROWING PAINS 7
N~HAAT 7
KATE & ALLIE 9

: GOLDEN GIRLS 9
227 11
VALERIE 11
YOU AGAIN? 13
THE FACTS OF LIFE 14
SILVER SPOONS 15
GIMMEABREAK 16
WEBSTER 17
MR. BELVEDERE 18
PUNKY BREWSTER 19
BENSON 20
DIFF'RENT STROKES 20

......"" ............ 11.'..'_"_ 31
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

RANKED 6TH IN MEN 55 +
PROGRAM RANK

THE COSBY SHOW 1
GOLDEN GIRLS 2
FAMILY TIES 3
227 4
CHEERS 5

1 WHO'S THE BOSS? 6• "WHO'S THE BOSS?" BEAT
THE FOLLOWING COMEDIES:

NEWHART 7
KATE & ALLIE 8

, WEBSTER 9
MR. BELVEDERE 10
NIGHT COURT 11
THE FACTS OF LIFE 12
GROWING PAINS 13
YOU AGAIN? 14
GIMME A BREAK 15
VALERIE 16
PERFECT STRANGERS 17
BENSON 18
DIFF'RENT STROKES 19
SILVER SPOONS 20
PUNKY BREWSTER 21

•
s-u "''TI~ -.. 1I.llIf5-l\1'"I1I I. 32

BH 0937



WHO'S THE BOSS?
--

"WHO'S THE BOSS?"
RANKED 4TH IN TEENS

PROGRAM RA1\'K

THE COSBY SHOW 1
FAMILY TIES 2
GROWING PAINS 3
WHO'S THE BOSS? 4,

"WHO'S THE BOSS?" OUT..PERFORMED, "CHEERS:' "NIGHT COURT" AND
j

OTHER COMEDIES, INCLUDING:
CHEERS 5
PERFECT STRANGERS 6

.' THE FACTS OF LIFE 7
VALERIE 8
GIMME A BREAK 9
GOLDEN GIRLS 10
227 11
NIGHT COURT 12
YOU AGAIN? 12
KATE & ALLIE 14
SILVER SPOONS 15
NEWHART 16
DIFF'RENT STROKES 17
PUNKY BREWSTER 18
WEBSTER 19
MR. BELVEDERE 20

)
BENSON 21

s-.u ,.,,, Pud.,"",," s.,. li.IIII~·~11.1.... n
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

RANKED 5TH IN KIDS

,

,

PROGRAM

THE COSBY SHOW
FAMILY TIES
THE FACTS OF LIFE
SILVER SPOONS
WHO'S THE BOSS?

"WHO'S THE BOSS?" BEAT:
GIMME A BREAK
GOLDEN GIRLS
WEBSTER
PUNKY BREWSTER
GROWING PAINS

: MR. BELVEDERE
VALERIE
PERFECT STRANGERS
227
YOU AGAIN?
CHEERS
DIFF'RENT STROKES
KATE & ALLIE
NIGHT COURT
BENSON
NEWHART

RANK

1
2
3
4
5

6
7
8
9

10
11
12
13
14
15
16
17
18
19
20
21
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WHO'S THE BOSS?

"WHO'S THE BOSS?"
IS GROWING IN

t EVERY DEMOGRAPHIC

• CATEGORY

»
BH 0940
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WHO'S THE BOSS?
"WHO'S THE BOSS?" EXPERIENCED

ACROSS,THE,BOARD GROWTH

FROM ITS FIRST SEASON TO ITS SECOND,
"WHO'S THE BOSS?" SHOWED TRE?vfENDOUS

GAINS IN EVERY DEMOGRAPHIC!

RATING 15.8

:1.4 +35%

•.... SHARE 23
3: +39%

WOMEN 18-34 12.9
___ 18.2 +41%

18-49 12.2
___li.9 +47%

25-54 IZ.(I
____165 +54%

MEN 18-34 --'IC.9 +28%

18-49~
_____ 11.3 +38%

25-54 9.0

12.6 +400/0

12.3___.I6.~ +49%

w.

KIDS 9.\

•••_15.5 +70%

36
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WHO'S THE BOSS?
I

"WHO'S THE BOSS?" SHOWED
OUTSTANDING REPEATABILITY

ORIGINAL EPISODES

32 SHARE

REPEAT EPISODES

32 SHARE

"WHO'S THE BOSS?" WAS #1
IN REPEATS AMONG ALL ABC PROGRAMS

BH 0942

c.- .... r ...... c;"....IQI" ......... ,~



--~~ ~.__ .: _-.' -~ ::. •• .: ... ,,_.~_ •• J ..... - # '.'_', _._... >it_A
::._ .... '.r"

. :.'
, , ~

......:

_.;.

,~-, '~~r~> ~:;~;;~~~;~·~,}~>~·:Ii;:~·::··',',:: ~,:::~ ,'; :.~:: i::::-r': ,~
.•' , . - .' :";"f.. : t ..

. >,-!-.: f'

.• ", ,1

'". ',.'

~.' \~ ...~ ...

f ;:

-':

, rI ' I

'. :....... ' ....
'/~", !;:';~ ~:·0: ~-,
.: /.~_ ;..... ~' .':~.' ~.~: '- ., .

~:;"~ ~'~" .~: ~~ ,,:""., .'

"

f·· '.

, ,

WHO'S THE BOSS?
,

"WHO'S THE BOSS?" CONTINUES
ITS OUTSTANDING PERFORMANCE

INTO ITS THIRD SEASON

"
"

---- ..

, 22.0 RATING
AND

'. 'i':

338
-~ '.- -"-

•
_NTl -.- . "

36B

"

'-, .. ;.~., ~ ~

....,- .

. ~-~ ..

,
.f ,,,

,-

:-f -;: ~~

"
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WHO'S THE BOSS?
"WHO'S THE BOSS?" IS STILL GROWING

•"WHO'S THE BOSS?" THIRD SEASON SHOWS
GROWTH OVER THE SECOND SEASON IN

EVERY DEMOGRAPHIC CATEGORY

RATING
+3%

t· ,

SHARE

WOMEN 18-34

+3%

20.4 +12%

18-49

.:::: -~ - --.- ..

. '-., ~

. ~, '.' ~ ":

. ~ .'..
~;.. -

. .
..:_ .4

. ":;:

.' : ....•.;.. ': "

. ~. ...

. :: .:,:' .~'-.,.' '. .

: . - ..."

.. :. -.'_':'" "J

, ,,',.'.. :j"~ ;/'..;
.......

.....
':" '.~ .~ -~ .. ':. . .'

21.4 +17%'

.'. ·1,···... . . -_.

17.7 +14%

13.4 +19%

-';~:~'~1~~~'~':~~~<'; ':.,~~:.' ' .'
14.0.>+ 11% ,.

. . :. r"; •.-.~ ..
- .. t· ,

... ~.~.:._ 36C'.

.~~:;,~:•..~ .-,~::-i· f;~~'::;~:;~f9;~.'~I~f~!;tf:<~~?".\::j;·.?~·:' ~~., .. '...,. .. .,.

',;;. C'C/" ~?Jf';~~f:~:"f2:\~

•••lf7 +26%

18-34

18-49

-.; "

MEN

TEENS

KIDS,'

'. -'.' ., .'- ...•.. .:
-.. -.. ' . '~ .. : .

J

- .:".
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WHO'S THE BOSS?

HOW DOES
"WHO'S THE BOSS?"

PERFORM IN
YOUR MARKET?

•
.,.-:.;'" _..

~: ' ':

. ~.....

.. ' i.

•. 't

'" ... , : ~ ~: '.:

•

.-.,,:

.••.::0-: . -

.i. •.... ~ ,_. . - .

. ...~ ... '. ...• ... .. ~ ... .
':', ~~' ~ ',"" .N

• . •... t
~.'" .. :~.-.:

., _. .;, :-.':.'

.::' ,.

, ...- :' -
~ 1'· .. -". .

,.: ::.';;'-... ,
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WHO'S THE BOSS?
WHO'S THE BOSS?

PERFORMS EVEN BETTER

IN

HARTFORD-NEW HAVEN

THAN NATIONALLY

HARTFORD-NEW HAVEN

NATIONAL

RATING

27

22

SHARE

40

33

Source: NTI' NSI, Hartford-New Haven; November 1986/February 1987
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WHO'S lHE BOSS?

WHO'S THE BOSS?

OVERACHIEVES WTNH' S PRIMETIME AVERAGE

IN EVERY CATEGORY

•
1

RATING

SHARE

WTNH PRIME
AVERAGE

··12

21

WHO'S THE BOSS?

40

WHO'S THE BOSS?
SUPERIORITY

INDEX

225

190

•

DEMOGRAPHICS (000)

WOMEN 18-34
18-49
25-54'

MEN: 18-34
. . 18-49

25-54

TEENS -li-17

KIDS' 2-11

35
59
57

·24 .
. 44

43

16

18

88 251
140 237
131 230

54 225
...' 91 207

.':.': . 86 200

56 350

65 361

BH 0947
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WHO'S THE BOSS?
,I

WHO'S THE BOSS?

IS 'I IN ITS TIME PERIOD

IN EVERY CATEGORY

WTNH WFSB WIT WHeT WTXX WTIC
WHO'S/BOSS? VARIOUS· MATLOCK COLUMBO MOVIE VARIOUS··

~ATING 27 9 8 1 4 3,
.HARE 40 13 11 1 6 5

DEMOGRAPHICS (000)

WOMEN 18-34 '88 ·,28 ',':'. 8
,.

2 4 7
"

18-49 140 48 20 3 7 13
25-54

"
131 44 25 ".j 7 12

. .. ~

MEN 18-34 54 18 6 2 10 8
18-49 91 35 '12 3 16 20
25-54 86 35 14, 4 17 19

TEENS 12-17 56 8 4 2 5
- .,.

KIDS 2-11 " 65 16 --4 1 1 3

-'. - .
, -

, .. ."' o' .-

Various· = Campaign 86'1Downtown/Fresno/CBS Movie/Candid Camera 40th
Anniversary/Grammy Awards/Spies/20th Anniversary Charlie Brown .. ,

'arious·· = Movie/Celtics Basketball/Specials

•Source: NSI, Hartford-New Haven; November 1986/February 1987
BH 0948
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•
WHO'S THE BOSS?

WHO'S THE BOSS?

IN ITS 3RD SEASON IS GROWING IN EVERY CATEGORY

VS. ITS OUTSTANDING 2ND SEASON IN HARTFORD-NEW HAVEN

,
3RD SEASON VS.

2ND SEASON
, INCREASE

+29'

+25'

-
.. --... - ~ -:- .. ~. :~: -~.

+47" --.< 
+26"
+32'

+'4'2' -'."
+32'
+26'

•

. -

;:.-.-:"
.. ,.' -

+12'

+20'"
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WHO'S THE BOSS?

,

"WHO'S THE BOSS?"
AND

"THE COSBY SHOW"
HAVE A LOT
IN COMMON

:,- -~ ";-

'"'.

"

I ..•
r •. ":

".. --" ...~ ~.~ .;..
~." I

.'.'. :",."

:-.....

•
S3

' .
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•
WHO'S THE BOSS?

"WHO'S THE BOSS?"
HAS THE SAME

AUDIENCE COMPOSITION
AS "THE COSBY SHOW"

t

• DEMOGRAPlDC
CATEGORY

Percent ofTotal Viewers
"THE COSBY SHOW" "WHO'S TIlE BOSS!"

PERCENT PERCENT
OOMPOSmON OOMPOSmON

46%'~ ..... ' .:: :': "
18% ..., ": .• :.

, -
29% " "
26% - .,'

,-14%

•

,WOMEN
18+
18~34

1849 - ,
25~54

55+

MEN
18+
18~34

1849
25~54

55+

TEENS
KIDS

$1_ NT1 ........... s.U...s.--..u.Nl 54

28% "
11%
19%
17% '
8%,"

11%
18% :

28%:' .
11% '

18%
17%' ,
8%

110/0 .

15% .

.--- ~:... ;
1 ." .•

. . ~

. " ..-' -':.
' •..••• ; .. l .•
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WHO'S THE BOSS?·
- <I-

"WHO'S THE BOSS?"
AND "THE COSBY SHOW"

ARE THE ONLY TWO
COMEDIES TO WIN THEIR
TIME PERIOD EVERY WEEK

OF THE 1985,86 SEASON
_', • : ... ' ••••• ' '-f" - • ~ ~ _ '. .~

-,- ." -' , "

... ,'. ~. : -~ .. ; .--: .~' : ":..:
- .. -.,.'

':'. ;~. ,- '~

'-"~'

".' .;'" ''7: .I

'-
-- ..":;' ::..- ."

- .,-

.; .- .",.:

ss

- ~. ".... .

;" "., -: .. ' ..

.' ~.- .; ;,' -."
. ':. . -
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WHO'S THE BOSS ?.. .

"WHO'S THE BOSS?"
AND "THE COSBY SHOW"

ARE THE ONLY TWO
COMEDIES TO HAVE EVERY
INDIVIDUAL CAST MEMBER

IN THE TOP 10
: IN VIEWER POPULARITY

. _.. ..- . ~ .. -.or, •

. - -':.
". - •• c. •

''- .. , .. ;".': . .-.::' _.. ' .:,.. .,' ..' .

. -..: ~ ", :~~ ..'.- ... ~ :-
: . ': .. "', ....

. - . -- .-. . .
. . . .. ~ .

;" :'--. ;..

- _ .... _. ,r- -

: 2 :'.= If

.' .. ,":. • _. t .•.

,.:, .
", ,.,-'" .. - .

..... .'.;., .: ....
. - . _. .

. .- .~ -".,~ :". -"" - ;- . :~ .. . .

•
56

: '.. . ..
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WHO'S THE BOSS?
'1: .. _-

. "

"WHO'S THE BOSS?".
AND "THE COSBY SHOW"

HAVE A NUMBER OF
COMMON INGREDIENTS ...

__BUT THERE ARE NOTABLE
. ~ ~~-.~.~<:<-DIFFERENCES WORTH" ;-_."

; - -- EXPLORING." -' ..- -
. ,;..

. -

.......:.,

. .' ',' .". :.

. "

. ~ -. ' •. _i • :

)

-
. .- . :~.....: . ..- ---_. .' :: .._-= _.

. .
. '- ~ -.-. ~- -' ... ..; -. . -

. . .. - ~

..
" - "

.. ' .~ .-.. . ','.- : .

57

..
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WHO'S THE BOSS I':
~ - .

:.1 .• -

a

."WHO'S THE BOSS?",
BEAT MUCH TOUGHER

COMPETITION

"WHO'S THE BOSS?" sent Top 10 performer
. "THE A..TEAM" back to 30thplace•••

t

BEFORE AFTER
"WHO'S mE BOSS?" ''WHO'S mE BOSS?"

"11fE A.:rEAM" 3 SEASON AVERAGE 1985-86
"1HE A-TEAM"

DECLINE

RANK

RATING
- -,---'

7

22.0

30

17.1

DOWN 23 PLACES!

DOWN29%!

.. , .. :i. ';'-. ';;';L' ,.".... t-'''' . ;" '. , . , " • .::.

" ", ~--:: :-".l·.~' ·:.·••.while lower ranked ,'MAGNUM, RI. was .
• •' 'J.' :"- only dented by "THE CQS13Y SHOW~' . '. :

, ': -: .... :. -.. '. . . ':'.. '...
. . . ..

BEFORE AFTER
. -".-- ". :.- "11fE COSBY SHOW" "1HE COSBY SHOW"

"MAGNUM. PJ:' 4SEASONAVERAGE 1984-85

..-
•"MAGNUM, Po£'

DECLINE

. . _."'
. -RANK·

-RATING

.-Jo-'

~.~ ."!. •.•. - 16".

19.2·...":,; .

DOWN 4 PLACES!

DOWN 12%!

.. ,,;-: .

..: .. ~ '.' . :

'='

;" ....

, " ,.
. ::. ~~ i ':".:. ' .

58

. . - ....
~-~ :~; ';-' l ",.;:.

.- ~ .

"
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WHO'S THE BOSS?
"WHO'S THE BOSS?"

HAS RUN IN 4 DIFFERENT
TIME PERIODS AND

INCREASED ITS SHARE WITH
EACH MOVE

"THE COSBY SHOW' has always run
original episodes on Thursday at 8:00PM except once,

_. and here's what happened:

. .'. uTHE COSBY SHOW" .... . ...
.- .SUNDAY 8:00PM

' ..

RATING '.. ' DOWN 19% ! .

SHARE; DOWN 22%!
. ~'._.-:-. . -:;. -

o - ~ ". ,:" - 0 ••• : • .._

. "WHO'S THE BOSS?" WILL PLAY -
IN DIFFERENT TIME PERIODS

"THE COSBY SHOW" MIGHT .
... ... -, .

BH 0956
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.'WHO'S THE BOSS?

! ..... .. ....

•
,

,..... ~ ...

ADULT SITCOMS LIKE
"WHO'S THE BOSS?"

HAVE THE FLEXIBILITY TO
WORK IN LATE NIGHT

M*A*S*H
THE JEFFERSONS.
BARNEY MILLER .

.::L _._~.'.;.:~~~<:~·~~,~iTAXl .>' -'-e.: ".. :.,:.~ ,,<:c ..~~~;; .'~

t.

-. AN EARLY'EVENING FAMILY COMEDY LIKE -,
.. "THE COSBY SHOW" DOES NOTFlT .
LATE NIGHT PROGRAMMING TASTES

.. - .~ .','- .~' .
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WHO'S THE BOSS?
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THE SMART MONEY·
IS ON

"WHO'S THE BOSS?",',
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SBH Exh. 134

BAKER & HOSTETLER
IN C..EVE NO. OHIO

3200 N TION C'TY CENTE"

C..EVe NO. OHIO _,104

(2'e) e21'0200

TWX .'0 QI .375

IN CO..U ...U •• OHIO

85 EA.T ST"'TE ST"CET

CO"U".us. OHIO ~3215

(.'41 •••·,~1

IN MAR.,LAND

5000 SUNN....,oe AVE. SUITe 301

Be..T.VI....E. M...""'.....NO 20705

(30') 837·4111

WRITEFrS DIRECT DIAL. NO.:

(202) 881-

1658

...TTOBNIlTS "'T L"'W

W...SBINGTON sQu......SUIT. UOO

10150 CONX.CTICUT AV••,N.W.

WASHINGTON, D.C. 20038

(1108) eel-ll5OO

T.LIlCOPIIlB:(808).e8-8087

TlI:LJlX eao-83l5-787e

August 8, 1988

IN DENVE". COLO.....OO

SUITE 1100.303 EA8T 17TH "'VENUE

DCNVE". eo..o .....oo 80203

(303) .e,·oeoo

IN O .......Noo. "'..0 ..,0...

13TH "'..00.. SA....eTT P u
O .......Noo. 1"1.0"'_ 32802

(30')""'1111

I.. VI..OIN...

~37 N. LEE ST..eeT

ALE,....NO"..... V'''O'N'''' 223104
(703) 54.·'2.4

Mr. Fred J. Boling, Jr.
Vice President
Astroline Company
231 John Street
Reading, MA 01867

Dear Fred:

Thank you for your recent payment of fees to this firm.
Enclosed is the follow up information that you requested.

I recently received a request for legal services from Robert
M. Jacobs, Controller from Astroline Corporation. He asked that
Baker & Hostetler respond to an audit questionnaire from Arthur
Anderson & Co. The research and writing involved in preparing a
r~sponse will only take a couple of hours and the total charge
will be less than $300. It is not a lengthy project; but in light
of our recent conversation, I did not want to commence work prior
to informing you. If I do not hear from you before Wednesday,
August 10th, I will assume that the assignment was authorized by
you.

S~y,

~
Thomas A. Hart, Jr.

--

TAB: jc
Enclosure
80920-85-001

.._--_..._---------

FReta! Communications Commissio~

Exhibit No. ~I~.::--Y_-
Docket No. _... - -- ~ --" __ J -:::A

. Sb\Jllb0'<' \~9~
Presented J 1./

l
'Identified

. i-J.cr-r'i
Dis~iti(.,:i Recelved. _D~...J",-----

\ R.)8Cted. ------

'\ (; ~~:;\.~~...!.H1.E.oLrt.~e:')2-----
Re~ I 0

_-:::=~')=J:::-::1(7J:::::=::....-_----': DClte BH 0881



BAKER & HOSTETLER
ATTORNEYS AT L ....W

loeo CONNECTICUT ....VENUE. N.W.

W....SHINGTON. D.C.
200a8

Mr. Fred J. Boling, Jr.
Astroline Company
231 John Street
Reading, Massachusetts 01867

August 8, 1988

80920-85-001
80920-85-002

E. 1. NO. 34=0082025

For professional services rendered on behalf
of Astroline Communications Company for the period
January 1 - July 31, 1988, including:

Consulting and legal services relating to the
co~porate and business affairs Astro1ine Company.

TOTAL AMOUNT DUE •••.••..•.•..•.••.•••.••••••.•••..•• $27,057.59

BH 0882



FRED..J, BOLING• ..JR.
PRESIDENT

Astroline Corporation
95 WALKERS BROOK DRIVE

READING. MASSACHUSETTS 01B67

July 8, 1988

PHONE: (6171942-1600
TELEX NO. 949496

Baker & Hostetler
Washington Squar~ Suite 1100
1050 Connecticut Avenue N.W.
Washington. D.C. 20036

Gentlemen:

Our audlt~rs, Arthur.Andersen.& Co., are now engaged in an examinat!on

of our financial stateuents (consolidated with ICC Company) as of,

June 30, 1988, and for the year then ended. In connection therewith,

please furnish them with the following information:
\ '

" -
1. A brief description o'f any claims or lawsui ts, now

pending or in process 01: wl1ich".-llave been set tIed since
June 30, 1988, of which you may. have knowledge, involving
damages or other claims in"eccess of $10,000 each (or from
a series of similar claims), or ~ich might otherwise
aiaterially af fect the company' (and subsidiary), together
with" your estimate of the ultimate liability in connection
therewith.

2. 'A ~rief description of any material contingent liability
(not presently involving claims or lawsuits referr ed to

in Item 1. above) of which you may have knowledge as legal
counsel for our company (and subsidiary), together with your
estimate of the ultimate liability of the company (and
subisdiary), or other effect, in connection therewith. For
this purpose, you may consider a "material" contingent
Habili ty to be one involving either a potential claim or
other effect on the company"'s (and subsidiary) business or
financial position in excess of $10,000. Further, you
may consider the term contingent liability to be limited
to situations referred to you as legal cOWl.soel where existing
coedi tions may subj ect the company ~p claims, asse,ssments,
sanctions or penalties by others 'or allegations of default in
the pe rt"onnance of any loan agreement, indenture, court judgment
o.r ac1ministrative order. any act required by statute, law or
regulation or ~.t!ler obligation or contract 'of the company.

:', .....
. 3. The amount of any billed but unpa id fees due you as of

,June' 30. 1988. fOJ: s~~ices rendered to June 30, 1988, and
the approximate amount of any unbilled fees as of June 30, 1988,
for services rendered through that date.

BH 0883
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Please specifically identify the nature of and reasons for any limitations
on your response. Also, please mail you reply directly to Arthur Andersen &Co.,
One International Place, 100 Oliver Street, Boston, MA02110. A stamped,
addressed envelope is enclosed for your convenience. Also, please furnish us a
copy of your reply. (We would appreciate it if your res ponse could be lI8 iled
as soon as possible).

Very truly yours,

BH 0884
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M E M 0 RAN DUM

TO:

FROM:

DATE:

RE:

Thomas A. Hart, Jr.

David L. Dudley

August 2, 1988

Astroline

John Jordan of WHeT-TV has called, no doubt to request legal
advice for the station. Given that you have recently informed me
that Fred Bolling has requested that we perform no additional
services unless he specifically authorizes the same and that I
"not respond" to any further telephone calls from either John or
Rich Ramirez, I am referring John's call to you for a response.



•

-
""o
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/
AUl;ust 11, 1988

Per our discussion at breakfast last wf'!f'!k in Boston, 1 am providing a list of
pot"ntial '1Jhalers sponsors where your direct effort is needed. 1 put these under
the catf'!gory of calling in a chip to makf'! them happen.

Dear

(

Getty
Gulf/Cumberland Farms
SonOCO
Mobil
Texaco
Shell
Pennzoil
Any othf'!r petroleum product
Bank of Boston
Bank of New England/CST
BayBank

1 would su&&est $115,000.00 per year for two (2)years.

(

Sincerely,

Richard P. Ramirez

I~



•
-
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Broadcast and CaDle Management Consultants

November 18, 118..

Thomu Hart, Elqutre
CoW.., Shannon, lUll at Scott
1055 Thomu "effel'lOll Street, N.W.
Suite 30'
Wuhirwton, D.C. 20007

Dear Mr. Hartl

At your request, Frul.., 01'011 at Kadlec, Inc., hu .......mlned the ltudies we
p..formed in 1983 and 1981 to determine the fair market value of a 100CJ16 interest in
television station WHCT-TV, Hartford, Connecticut. Thls analysis confirmed our original
conclusion that the val.. of WHCT-TV "at least $7.0 miWon, and poulbly hJlher.

Our basic IPProach to determintne the fair market value of any property incorporates an
aaessment of the potential revenues, operatlnr profia and after-tax cub nows the
entity can reuonably be apected to pnerate over an appropriate investment term.
Where pouible, we confirm this economic valuation with an analysis of recent sales of
Uke properti. in Uke markets. For WHCT-TV, our specific process wu u follows:

RC 006759

1.

2.

3.

Determination of the Investment Pa~ck Period. ,DependInr upon the
pardCUiii' faCIlity and the market to wlch It , n~ed, an investor may
COftIld. the aequiIItlon of • liven PI'Ot*'tY a "'lib rllk" ~ "low risk"
opport\llity. Baled upon thll perceived rlsklnell'.~... inv. or. dittermines how
lane he II wWJnr to walt far his investment to'c he required rate of
return.:- :/

. ,

r.tIlDatlon of Future Market Broadcast .such facton u the
11'0 0 leta , t t, "v.ue II'Owth pattem

in the lDarket, pneral market economi9/, ' i~! and tl\e UkeUhood of
addItlClftl1 statlOlW ent.... the market aUm t u.,rpotMltlal rate of II'Owth
of broadcast I'eV8In* in the market. , / l / ;!,. ."c."

1-

Eltimatlon of the Station's Shar. of (Market Rev!ftU!l. 1bIltatlon's ablUty to
,enerate NV..... IUIDI dlNCtl1, l~m ltl abWty to attract audiences. This
abWty, in turn, is a function of~1 thettation's procNmminl1 (b) the station's
technical facWti. and Itcna1 '~.,.. areal (0) the. IIdD aDd up_ience of

'" _w'
".... '<

"',,' PBS 0002B4

0000247

4801 MasuchuSflns Avenue. NW, Washington, OC. 2001'i~2) 966-2280



Thomas Hart, Esquire
November 16, 1984
Page 2

and type of compett"l media. The station's &bUlty to compete effectivety for
a share of the market audience and revenues wiU vary u any of these elements
chances·

4.

5.

6.

Profits for the Station. Examination is made of the
sta on h tor c opera cost growth. ble expectations of future
cost growth, dependlnl upon the station's programminr planl, are developed.
In additian, the "typical" marrtns beinl ••n....ted by stations of slmUar lize
and in sfmUar markets are used u benchmarks for our projections.

Estimation of caflital RiSirements. The study considers the need for any
extraorcflnary caplat expenitures that micht be required by a new owner.

Determination of the Future Value of Cuh Flow. The station's annual cash
now Ii computed bY adjusti,. lor appucable state and federal corporate
income tax. and add1nl back any non~ adjustments <SUch u depreciation)
to Income.

8.

9.

7. Determination of the Present Value of CUh Flow. 'Ibis step, the
dete:-mlnt.tlon of tM present value of euh nowI, II premlled uport the concel"t
of the time value of money. Simply put, the lonpr an invutor hu to wait for
a return, the Ie. that retum is worth to him today. Hence, its present value
represents a discount from its future value.

Determination of Residual Value. In addition to the cash now accruinl to the
owner of a broadeut property oyer an investment term, at the end of that
term the own.. poIM" a valuable a.et - the station. TheoreticaUy,
therefore, he Ihould be willl". to spend that amount of money today that is
equal to the IUm 01 the &Mual Income he can obtain from the station's
operation OYer time, plus the amount he could apeet to retain from the sale
of"the statian at a point In the future, aU discounted back to present value at
his "hurdle" rate. Thls amount is the station's residual value.

CoIIl~ with Comele Sales. The fair market value of the lubJect
1& compeed to 01 similar stations sold In similar size markets.

The UlUmptlOlll developed for the orietnal report were bued on then current market
conditiont. 'I1dI.7 mUon value wu derived fro", an approximately $9 mUllon fflure
which wu adjulted lor (1) capital expenditures we understood to be MceIlll'Y to the
competitive operation of the station and (2) lubstantial start-up and pre=operatinc
expenses the station II expected to InenD' prior to operation unci.. a new owner.

Many of the ractors that affect the Itatton's value have pnerally Improved linee January
1983. These includes

1. Number of Television Households - The number of television households in the
market hu inereued by 0.3416 since the 1982-1983 broadcut year. For the

. RC 006760 0000241
PBS 000285



Thomas Hart, Esquire
November 16, 1984
Page 3

2.

1984-1985 bro.dcast year, the Hartford-New Haven ADI is ranked 22nd with
199,900 t.levislon households.

Forecut of Retan 511. Growth - The time 1&1. generated by the bf'oadcut
community .re ,enerany conSld.red to II'Ow at. r.te one to two points higher
than that of the m...ket" retail 1&1. volume. The teft"'1ear projection tor
ret.n sal. in the Hartford-Ne. Haven muteet IhoWi 1ft .ve,..,. annual
compound growth rate of 11.89161 an tnoreue over the 11.0916 projection
.v.Dable in 1983.

to
Q)

N
ooo
en
CD
Q.0000249

3.

5.

6.

4.

RC 006761

Cable Television Penetration - Cable television, in the short run, has had a
poSltiv. Impact on the UAF Independent station, improvlnr sipal r.ception
and facUltatllW wider audience ....ch. CATV penetration in the Hartford
New Haven ADI has increased from .,916 in November 1982 to 59916 in July
1984. On the other hand, it Is our apinion that beclnnlnl in 1985, • c.rtain
percent.,. of .dYertlslnc doUarl that have traditionally been .ttracted by
commercial broadcast t.levlsion statlOlll will begin to be diverted to local
cable television systems. The result will be • continued II'Owth in broadcast
advertisiftl dollars, however, .t • somewhat lower rate.

Indep.nd.nts' Share of Vi.wing - The .h.... of viewtnr to m.jor n.tworks has
declined m...kedly in the f.c. of Independent .tations and alt.rnative Viewing
options. For eumple, in 1982, 85916 of .n viewlnr was captured by the
networks. Today they attract only 18916. Some industry experts project that
the n.twork .hare of prime tim. audience will bottom out .t between 60916
10916 by 1990.

~ndents' Share of Rev.nues - The Independent leCtor has grown faster
ithe televlilon IftdUltry as • whole. By 118." Independents have been
forecast to captUN 25916 of total industry national and local time sales.
InduItry experta project that this level will inc...... to 2tCJ6-30916 by 1990.

~dents' Profit.bUlty - UHF Independent stations, especially In Top-l00
iiiiiICitIf are, on .verap, quite profitable. 'Ibe .v...... Top-50 m...ket UHF
IndIpendent aperlenced pre-tu aper.tinc cub now margirw prior to
n.natnr coRI of 20916 to 2S9I6. This fipN m., have been depretHd somewhat
by start-up oper.tlons Included in the sample. Marctrw of S0916 to 40916 are not
uncommon. A number of UH' IndIpendenti have beIUn to band toeether to
purehue propammil'll.t ...duced prices. Th.. stations may experience even
hlp_ profit margins in future yean.

When these factors .... combined, w. find the fonowinla • muteet with an Increasi",
numb.. of television households; althouch the market ~lenced l1uutsh crowth in
terms of ret.O sal. durine 1980, the market Is forecut today to haY' more rapid growth
ov.. the 1983-1993 p.riod than previously a..med; • st.tlon t.elnr no .ddltional loea!
market television station competition today than in 1181; operatinlln a market where its
UHF handicap has been le.ened by the II'Owth of cable penetration; an industry in which
more UHF Independent t.levlsion stations ...e pmerlnr hilher .udience shares and



Thoma Hart, Esquire
Novemb.. 16, 1984
Page 4

profits than ever before; and an eeonomic environment in which the cost of money hu
been, and continues to be, deC!Uning.

Therefore, we are able to reaffirm the $'1.0 mUUon fair market value of WHCT-TV u
determined in our prevlOUI studies, and, in fact, beUeve that it we were to value the
station today, a value in ucea of $'1.0 mUUon would be determined.

Mr. Hart, it has been our pleuure to undertake thll brief analysis for you. Pleue do not
hesitate to call with any questions concerntnr this analysis.

Sincerely,

FRAZIER, GROSS &: KADLEC, INC.

EUl&beth~wanson
R"lI'Ch Asalstant

EJSIlm
(V1825)

PBS 000287

RC 006762 0000250
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FRAZIER GROSS &c KADLEC INC

Laura L. Smith
EXhibit N:l. ')1 For 1.0.
o Ptlf. iiJ)eft. 0
Wible..: ,tl.: _........... :,.-.,,--1
Da'e: ,,,•.J- 1- ·f l,;:.'

M.rch 18. 1986

Mr. Richlrd P. RlII1rez
Generll Mlnag,r
WHCT
18 Gard,n Stre,t
Hartford. Connecticut 06105

Dear Richlrd:

W, have ...vitwtd the r,vis,d operlting cost dati 10U provided for lItCT and
found it to b, relsonlbl, blSld on our knowled" of other si.illr t.',vision
stltions in silrtllr stz'd ..rk,tS. Blsed on thts dltI... hlV' been Ibl, to
uk, n.. ftnlnchl projections for WHCT (see Tlbles 1 througn 4). Then
projections ISS... the operltion of WHCT f,.. the nw ~r Ind incorporate
the Issochted capitll costs. In s.-I"y. '''111 .... Gross I Kldlec. Inc.
(·FCilKa

) hiS estt.tId tINt WHCT will requt re bttwln sa to S9 .n 11 on of
working capttll (tnclusive of S2.7 .illion fo" technic.' t.,rov...nts) to fund
cuh flow deficits through the first four "'Irs of operltion Ind that the
stltton hiS I current discounted cash flow vllue of b,t..-n S10 and
S12 .1111on.

Plels, not, thlt F& I lf s p"ojections Ind subsequent vllultion are predicated
on the followfng revenue Iss..tions:

.- '

The .."ket will increlSl Ipp"oli.ttly 14' 'CO 151 Pl"1'lr for the
nut ten "1". .. •
WHCT wi 11 lehieve I 5' _Isured lud1 ence shl"e 9 ...12 .i dn; ght.
SundQ ttroutlt Sltul"Cll1. bl tilt third 1IIr of ope"9fon.
MD,,"ver. WItT will be Ible to outsIJ/ll this _I..,red ludience sha,.e
by ZOI by tilt th1rd ye." of o...,.ltton.

r, ,i
Giv,n *CT's CUl"Nftt ..-ket position, its p"obl_ "lir ng Clbl, "r,.;age
.nd , ...1 f"IItrfctfOtl with respect to pro_t t. J'1 believ, each
aSSlllPtlOll H.ted lbove p"GlNbl, represents I bt IS sce.to. If an1 one
of these IsslllPtions fills sho"t. the wrktn.. pt ~ds __Ind subsequent
vlluatton of till stltton would be .tfied IC}d tn r,lll !,.,nd_ntll

, ~

,iF

RC 005598
s...- ...
c_ 'x. r-..,



fRAZIER GROSS" KADLEC INC

Mr. Rfchlrd P. R..frez
Mlrch 18, 1986
Page 2

busfness probl .. thlt ...rges frOM our analysfs fs the followfng: The cost of
dofng busfness fn the Hartford .Irket, especfllly fn the area of programmfng,
;5 olrely justfffed by the If.ited revenue potentfal of I stltion competing as
the thfrd Independent fn a _Irklt that 15 e.t,...ly cQIIC).tfthe and already
f~a~ent.d wfth signiffcant dfstAnt sfgnal penetratfon (f.I., the New Yo~k and
Boston Independents).

Pleasl ~Iview tM Ittached projections; if you have Iny qUlStfons please do
not hlsftltl to Cll1.

Sfncerely,

. \\v '7-\. ~~ ..... -I, ..-i,.,
Wfllf .. MacD. Lfncoln
Yfce Presfdent

cc: Herb SOltit
Fred 801 fnt

lA/lef
(Y209Z)

RC 005599
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