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Dear Ms. Salas:

AK Media Group, Inc., by its undersigned counsel, hereby submits the attached Summary
of a meeting held with Senior Legal Advisor Rick Chessen in the Office of Commisioner Gloria
Tristani on December 7, 1998.

Please contact undersigned counsel should you have any questions concerning this matter.

Sincerely,

JLW/kn
cc: Rick Chessen



AK MEDIA GROUP, INC.
Summary of Ex Parte Presentation

in
MM Docket Nos. 91-221, 87-7, 96-222, 94-150,92-51 and 87-154

December 7,1998

AK Media Group, Inc. (nAK Median) has been a licensee of television stations since 1982.

AK Media and its affiliated companies I currently are the licensees of seven television stations:

KKTV(TV) in Colorado Springs, Colorado; KGET(TV) in Bakersfield, California, KVOS(TV) in

Bellingham, Washington; KFTY(TV) in Santa Rosa, California, KCBA(TV) in Salinas, California;

WIXT(TV) in Syracuse, New York and WIVT(TV) in Binghamton, New York. The majority of

these stations are in markets smaller than market one hundred, and all are in markets smaller than

market fifty.

AK Media has a local marketing agreement (nLMAn) to program television station

KION(TV), Monterey, California and programs WUTR(TV) in Utica, New York through an LMA.

In its Comments, AK Media has provided the Commission with first-hand practical knowledge of

the competitive pressures faced by television stations in small markets and how LMAs can and do

serve the public interest.

AI( Media's experience with LMAs in small markets supports the conclusion that the time

has come for a relaxation of the Commission's television duopoly rule. AI( Media's experience with

small market LMAs has shown that in some markets the programming of two television stations by

one entity may be the only means for injecting competition and local news into a market where

lFor purposes of this Summary, references to AK Media will include affiliated companies
where appropriate.



virtually no competition and local news exists. In such circumstances, the creation of a television

LMA, and if allowed, the creation of a television duopoly, will increase competition in local

markets, not decrease it.

Therefore, AK Media requests that, at a minimum, for markets smaller than market fifty, the

Commission:

• Amend the duopoly rule to consider two stations in separate DMAs as serving two
separate markets, regardless of Grade A contour overlap.

• Amend the duopoly rule to permit common ownership of two television stations in
the same market, where one of the stations has been demonstrated to be financially
unviable, provided that combinations ofCBS, NBC and ABC affiliates would not be
permitted.

AK Media submits that a principal public benefit provided by over-the-air television stations

is the delivery of high quality local news programming. Duopolies in markets smaller than market

fifty, between affiliates of the three major networks and stations that provide little or no local news,

would promote the provision of more and better local news to the American public.


