
The Mergers Will Not Materially Affect The Usefulness Of
"Benchmarks" For Today's Key Regulatory Issues

• There is no empirical evidence to support the claim that proposed RBOC
mergers make regulation more difficult. There is no evidence that prior RBOC
mergers impeded regulators' ability to do their jobs.

• Opening local markets to competition involves issues that tum on comparisons
between an ILEC's treatment of itself and its treatment of CLECs; those
comparisons are unaffected by the merger.

• All ILECs, as w~ll as CLECs (including the major IXCs), are relevant
"benchmarks."

• The mergers will leave all relevant operating companies that are regulated and
report at the state level available for comparison.

• The mergers create valuable new benchmarks through ILEC deployment of
out-of-region facilities.
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New Types OfBenchmarks Are Emerging, And The Mergers
Themselves Will Create Even More

• The critical regulatory issues for developing local competition involve
interconnection and access.

• Every new interconnection agreement presents a new, publicly available
benchmark.

• CLECs themselves, including AT&TfTCI and MCI WorldCom, will create
additional benchmarks as they provide interconnection to others.

• The mergers will allow entry into out-of region markets, creating even more
new benchmarks.
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Benchmark Concerns Raised By Opponents Are Based On Theory
Alone, Not On The Reality Of The Marketplace

• The arguments presented by Sprint and others do not quantify the ultimate
effect of the merger, if any, on the FCC's ability to regulate.

• Comparisons with an ILEC's own retail operations and performance
measurements are far more important than inter-RBOC comparisons.

• The FCC and the state commissions reach regulatory decisions based on their
own close analyses of all relevant data, not solely on the basis of what a single
RBOC does.
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The Substantial Benefits OfThe Merger
Outweigh Any Speculative "Benchmark" Effect

• Substantial demonstrable benefits plainly outweigh the speculative possibility
of some unquantified effect on regulatory ability.

• Benchmark regulation is becoming ever less relevant as competition continues
to develop.

• This merger will itself increase such competition.
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Necessary Conditions For Harm
From Loss OfPotential Competition

• Likely Entrant

• One of Few

• Substantial Deconcentrating Effect
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Sprint's Economists In State Proceedings Have Admitted

The merger will not eliminate one of a few potential competitors:

• AT&T, MCI WorldCom and"Sprint are all potential competitors
of Ameritech in Illinois and Ohio. (Illinois Testimony of Juhn Woodbury,
January 28, 1999, at 1470; Ohio Testimony of John Woodbury, January 15, 1999, at 31.)

• If SBC were viewed as a potential competitor of Ameritech, then
Bell Atlantic, BellSouth, GTE and U S West would have to be
viewed as significant potential competitors as well. (Illinois Testimony
of John Woodbury, January 28, 1999, at 1470; Ohio Testimony of John Woodbury, January 15,
1999, at 33.)
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Existing Competitors In St. Louis

Facilities-Based

• MCI WorldCom

• AT&T (TCG)

• Interrnedia

• Digital Teleport

• Frontier

• Birch Telecom

• WinStar

• Sprint ION (Announced)

• Teligent (Announced)

• AT&T/TCI (Announced)

Resellers

• Maxtel Communications

• Omniplex
Communications
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Sprint's Economists In State Proceedings Have Admitted

Arguments that the merger will lead to discrimination are
speculative:

• Sprint has a greater incentive to discriminate against other
IXCs in its local exchange operations than SBC. (Illinois testimony of
John Woodbury, January 28, 1999, at 1496-99.)

• No quantitative analysis has been performed to assess the
extent to which the merger increases the incentive to
discriminate; nor has any quantitative analysis been done to
assess the extent to which any such increased incentive would
likely result in increased discrimination conduct. (Illinois Testimony of
John Woodbury, January 28, 1999, at 1479-80.)
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Sprint's Economists In State Proceedings Have Admitted

Arguments that the merger will lead to discrimination are
speculative:

• No federal antitrust agency or federal or state regulatory
commission has ever disapproved a merger on the basis of
" . ·11 f't.' "negatIve SpI over elects. (Ohio Testimony of John Woodbury, January 15,199,
at 103; Illinois Testimony of John Woodbury, January 28, 1999, a 1486-87.)

• This merger creates the possibility of "positive spillover effects"
(e.g., more efficient interconnection negotiations and'-OSS
arrangements). (Illinois Testimony of John Woodbury, January 28, 1999, at 1492-93.)
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Dramatic Growth In CLEC Entry
Nationwide
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Dramatic Growth In CLEC Entry
Nationwide

Number ofCLECs,per LATA

96Ql 96Q2 96Q3 96Q4 97Ql 97Q2 97Q3 97Q4 98Ql 98Q2 98Q3

Source: FCC, "Local Competition", Table 4-13.
Note: Based on CLECs holding numbering codes.
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Number ofCLECs Per LATA By RBOC (3Q98)
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Ameritech Bell Bell South
Atlantic

SBe US West

Source: FCC, "Local Competition", Table 4-13. Note: Based on CLECs holding numbering
codes. Reflects SBClPacTel/SNET and Bell AtlanticlNYNEX mergers.
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Comparison Of Collocation In Merged And Non-Merged Regions

Percentage of Lines in Wire Centers With Collocation

50%

44% I 1m 12/31/97 III 9/30/98 I
45%1

41%

40%

35%

30%

25%

20%

15%

10%

5%

0%

Merged Regions Non-Merged Regions

Merged Regions: SBC, PT, BA, Nynex. Non-merged Regions: BellSouth, U S WEST
Ameritech excluded given announced merger with SBC
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Comparison ofCLEC Entry
in Merged and Non-merged Regions
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Merged Regions: Boston, Dallas, SF, Washington DC. Non-merged Regions: Atlanta, Denver, Miami, Minneapolis
Selected cities have similar Rand McNally city ratings
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Dramatic Growth In CLEC Entry
California
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Number of CLECs Holding Numbering
Codes~r by State

(Quarterly, 1995-1998)

95-1 95-2 95-3 95-4 96-1 96-2 96-3 96-4 97-1 97-2 97-3 97-4 98-1 98-2 98-3

Source: Report on Local Competition, December 1998, Table 4.5.

':. Numbering codes are necessary for a facilities-based CLEC otherwise authorized to provide mass-market switched
telephone service to commence service. Report on Local Competition at 41.
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Source: Report on Local Competition, December 1998, Table 4.5.

Number of CLECs Holding Numbering
Codes~t- by State

(Quarterly, 1995-1998)

95-1 95-2 95-3 95-4 96-1 96-2 96-3 96-4 97-1 97-2 97-3 97-4 98-1 98-2 98-3

':- Numbering codes are necessary for a facilities-based CLEC otherwise authorized to provide mass-market switched
telephone service to commence service. Report on Local Competition at 41.
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Number of CLECs Holding Numbering

Codes~~ by State

30
(Quarterly, 1995-1998)
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5

o
95-1 95-2 95-3 95-4 96-1 96-2 96-3 96-4 97-1 97-2 97-3 97-4 98-1 98-2 98-3

Source: Report on Local Competition, December 1998, Table 4.5.

,~ Numbering codes are necessary for a facilities-based CLEC otherwise authorized to provide mass-market switched
telephone service to commence service. Report on Local Competition at 41.
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1------------------··
Recent Multi-Market CLEC Entry

Company Services Where When
AT&T/TCII Integrated communications Chicago, Dallas, Denver, "By the end of 1999"

services, including local, long Fremont, Pittsburgh,
distance, and data Portland (OR), Salt Lake

City, St. Louis, San
Francisco, Seattle
"most of TCl's other markets" "By the end of 2000"

AT&T/TCI Mfiliates2 Advanced communications customers in MI, MN, WI, ''begin commercial operations
servIces NB, WA, CA, OR, IL, IN, OH, in the year 2000"

TN, KT, GA, SC, UT, OK
AT&T/Time Warner3 Cable telephony service to 33 states where Time one or two cities by end of

residential and small business Warner's cable systems 1999 and "broader
and broad band operate, including New York commercial operations in the
communication applications, City, Tampa, Houston, year 2000"
includin~video telephony Orlando

Sprint ION® Unlimited bandwidth Atlanta, Chicago, Dallas, Fall 1998 (for 7 cities).
communications services, Houston, Kansas City "Beginning in January 1999,
including voice (local and long (finalizing plans for Denver large business nationwide
distance), data, and video and New York City)4 can purchase ... the Sprint

ION® platform"5

The New York Times, "At Last, a New Strategy for AT&T," January 17, 1999.

2 The 5 TCI affiliates include: Bresnan Communications, Falcon Cable TV, Insight Communications, InterMedia Partners, and Peak
Cablevision...http://www.att.com/pressJitem/O.1193.275.OO.html.. (visited January 11, 1999).

3 ''http://att.com/press/item/O,1193,330,OO.html'' (visited February 1, 1999).

4 ..http://www.sprint.com/Stemp/press/releases/9806/9806170591.html" (visited February 2, 1999).

5 ..http://www.sprint.com/Stemp/press/releases/9812/9812070702.html" (visited February 2, 1999).
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Recent Multi-Market CLEC Entry

Comnany Services Where When
MCI WorldCom "On- "allows business customers to "wholly-owned network Currently exists
Net" combine voice and data traffic facilities in 81 major markets

from U.S. and international and nearly 50 international
locations onto one seamless, locations"?
end-to-end network"6
residential ''bundle of long- New York City and state of "available immediately"8
distance and local services" New York

Bell Atlantic! GTE local plans to enter the following "within 18 months of closing"
SBC/Ameritech cities: Los
Angeles, San Francisco, San
Diego, Dallas, Houston,
Austin, San Antonio,
Chicago, Cleveland,
Cincinnati, Indianapolis, and
Detroit; plans to enter the
following cities that are also
targeted by SBC/Ameritech's
National-Local Strategy:
Miami, Orlando,
Jacksonville, Raleigh,
Nashville, Memphis,
Louisville, Seattle, and
Portland (OR)9

6 MCI WorldCom Unveils new "On-Net" Communications Services for Businesses, Press Release (September 28, 1998).

8

9

Id.

Stephanie N. Mehta, "MCI to Offer New Local-Phone Service," The Wall Street Journal, B6 (February 3, 1999).

Bell Atlantic/GTE Public Interest Statement, at 6-7.
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Recent Multi-Market CLEC Entry

Company Services Where When
Nextlink "local phone service fully "selected markets" including: Now (unless otherwise

bundled with enhanced Los Angeles, Anaheim, San indicated)
products and services"l0 Jose, Chicago, Cleveland,

Columbus, Salt Lake City,
Spokane, New York City,
Newark, Philadelphia,
Atlanta, Memphis, Nashville,
Dallas (by 4Q98), Miami (by
4Q98), San Diego (by 2Q99),
and Washington, DC (by
2Q99)ll

Level3 Communications "a full range of Seattle; Los Angeles. San Now
communications services - Diego, San Jose, San
including local, long distance, Francisco, Denver, Dallas,
and distance, and data Houston, Atlanta, Chicago,
transmission as well as other Detroit, Washington, DC,
enhanced services"12 Philadelphia, Boston, New

York City, Providence,
Manchester (NH), and
London, England13

Teligent Local, Long Distance, Internet New York, Chicago, Now
and Data14 Dallas/Ft. Worth, Austin,

10 ..http://www.nextlink.netJxpage/xcity1.htm.. (visited February 3, 1999).

11 rd.
12 ..http://www.Leve13.com/companylleve13jirsts.html.. (visited February 3, 1999).

13 ..http://www.Leve13.comlcompany/net_today.html.. (visited February 3, 1999).

14 ..http://www.teligentinc.comldefault_services.asp.. (visited February 3, 1999).
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Recent Multi-Market CLEC Entry

Company Services Where When
Denver, Los Angeles,
Houston, San Antonio,
Tampa, Washington, DC15

Winstar16 ''local and long distance phone 27 markets including Now
service, as well as high speed Atlanta, Baltimore, Boston,
data, Internet and Chicago, Columbus, Dallas,
information services" Denver, Detroit, Fort Worth,

Houston, Kansas City, Los
Angeles, Milwaukee,
Minneapolis, New York,
Newark, Oakbrook (IL),
Oakland, Orange County,
Philadelphia, Phoenix, San
Diego, San Francisco,
Seattle, Stamford, CT,
Tampa, Washington, DC
(''Miami, St. Louis and
Cleveland by the end of
r19981.")

(...continued)

15 ..http://www.teligentinc.com/whatsnew/whatsnew.html.. (visited February 3, 1999).

16 ..http://www.winstar.com/PressRelease/923colocation.htm.. (visited February 3, 1999).
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For more information, reporters may contact:

http://www.an.com/pressiitem/O.1193.330.OO.html

For information about AT&T services (including current prices), visit:

AT&T Business Services
AT&T Wireless Services
AT&T PrePaid Card Center
AT&T Consumer Catalog
AT&T Small Business Catalog

Edward Adler - Time Warner, Inc.
212-484-6630 (office)

The foregoing contains "forward looking statements" which are based on management's beliefs as well as on a number of
assumptions concerning future events made by and infonnation currently available to management. Readers are cautioned
not to put undue reliance on such forward looking statements, which are not a guarantee ofperfonnance and are subject to a
number of uncertainties and other factors, many of which are outside AT&T and Time Warner's control, that could cause
actual results to differ materially from such statements. For a more detailed description of the factors that could cause such a
difference, please see AT&T's and Time Warner's filings with the Securities and Exchange Commission. AT&T and Time
Warner disclaim any intention or obligation to update or revise any forward-looking statements, whether as a result of new
infonnation, future events or otherwise.

The company is a leading supplier of data and Internet services for businesses and the nation's largest
direct Internet service provider to consumers. AT&T also provides local telephone service to a growing
number of businesses.

Time Warner Inc. (NYSE: TWX, www.timewarner.com). the world's leading media company, consists
of four businesses: cable networks, publishing, entertainment and cable.

Editor's Note: NEW YORK. NEWS CONFERENCE - AT&T and Time Warner will discuss these
announcements in a news conference at noon (USEST) today at AT&T's world headquarters at 32
Avenue of the Americas in New York City. AT&T Chairman and CEO C. Michael Armstrong and Time
Warner Chairman and CEO Gerald M. Levin will make remarks and take questions. Reporters who
cannot attend can participate by calling in prior to noon at 1-800-260-0712 in the United States or
612-288-0318 elsewhere. No access code is required. Trouble number: 1-800-932-1100 for U.S.~

612-334-6983 elsewhere. A replay of the news conference will be available beginning at 6 p.m. EDT
today at 1-800-248-7600 in the U.S. and 1-402-493-8905 elsewhere. The replay will be available until 6
p.m. Thursday, Feb. 4. .

SATELLITE COORDINATES - A satellite feed of the noon EDT news conference in New York is
available at the following coordinates: Ku band satellite, Telstar 5, transponder K19. Downlink polarity,
vertical~ downlink frequency, 12053 Mhz~ satellite location, 97 degrees.

Adele Ambrose - AT&T
908-221-6900 (office)
888-602-5420 (pager)
aambrose@att.com

Eileen Connolly - AT&T
908-221-6731 (office)
888-602-5417 (pager)
econnollv(@,att.com

AT&T and Time Warner fonn strategi...ationship to offer cable telephony
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News Online I Press Archive INewsroom ISearch Press Archive ICustomer Service IFAQs

For more information, reporters may contact:

metropolitan areas to increase video capacity and add power for telephony applications.

David P. Caouette - AT&T
908-221-6382 (office)
888-602-8132 (pager)
caouette(Q)att.com

. 1
I Search AT&T •

http://www.att.com/press/item/O.1193.274.OO.html

IOllle AIlOUT ATa,. • WAn'I' TO U. • HlELI't:lU.RCM

• .,1"'...... FOR _1M • FOR NO_ • AT&T PIAaOltAUNIl

_.__ .._ --------------------

For information about AT&T services (including current prices), visit:

AT&T Business Services
AT&T Wireless Services
AT&T PrePaid Card Center
AT&T Consumer Catalog
AT&T Small Business Catalog

Eileen Connolly - AT&T
908-221-6731 (office)
888-602-5417 (pager)
econnolly(illatt.t;om

Terms and Conditions. Priv~ Policy
COPYright 1:: 1999 AT&T.ngJIts reserved.

The foregoing are "forward looking statements" which are based on management's beliefs as well as on a number of
assumptions concerning future events made by and information currently available to management. Readers are cautioned
not to put undue reliance on such forward looking statements, which are not a guarantee of performance and are subject to a
number of uncertainties and other factors, many of which are outside AT&T's control, that could cause actual results to
differ materially from such statements. For a more detailed description of the factors that could cause such a difference,
please see AT&T's filings with the Securities and Exchange Commission. AT&T disclaims any intention or obligation to
update or revise any forward-looking statements, whether as a result of new information, future events or otherwise.

AT&T provides financial guidance for 1999
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For more information, reporters may contact:

Adele Ambrose - AT&T
908-221-6900 (office)

(Note: The foregoing are "forward-looking statements" which are based on management's beliefs as well as on a number of
assumptions concerning future events made by and information currently available to management. Readers are cautioned
not to put undue reliance on such forward-looking statements. which are not a guarantee ofperfonnance and are subject to a
number ofuncenainties and other factors, many of which are outside AT&Ts control. that could cause actual results to dilTl:r
materially from such statements. For a more detailed description of the factors that could cause such a difference. please see
AT&Ts filings with the Securities and Exchange Commission. AT&T disclaims any intention or obligation to update or
revise any forward-looking statements, whether as a result of new information. future events or otherwise.)

http://www.an.compressltemO.IIQ3.1~8.00.hm

AT&T said its acquisition ofIBM's high capacity global network would be supponive of the 1aO-city.
IP-based network that would be created as part of the global joint venture announced by AT8:.T and BT
in July.

IBM said that this transaction, in its entirety, is not expected to have a significant impact on the
company's 1999 operational results. AT&T said earnings dilution from the transaction is expected to be
insignificant in the first full year of operation and accretive thereafter.

AT&T and IBM said they expect the acquisition to conclude by mid-1999. following clearance hy LJ .S.
regulators and certain regulatory authorities outside the U.S.

Armstrong said today's announcement is about more than acquiring IBM's global network. "We have
also reached several significant outsourcing agreements that match each company's strengths with the
other company's business needs," he said.

IBM has awarded AT&T Solutions an outsourcing contract valued at 55 billion over five years for a
significant portion of IBM's own global networking needs. making it the single largest networking
outsourcing contract ever awarded. The contract is expected to double the network outsourcing revenue
of AT&T Solutions and will enable it to grow more rapidly by serving a wider set of customer needs
with a broadened scope of services.

In addition, AT&T and IBM's Global Services unit have reached agreement for outsourcing services
valued at about $4 billion over the next 10 years. As part of the agreement, IBM will manage AT&T's
legacy applications processing, including billing. service-order-processing. installation and maintenance.
for customers ofAT&T business long-distance services. In addition, IBM will assume management of
AT&T's data processing centers, which operate corporate information systems such as accounts payable
and receivable and employee payroll and benefits. Under the agreement. more than 2.000 AT&T
management employees will be offered positions with IBM.

Editor's Note: NEW YORK NEWS CONFERENCE - AT&T and IBM will discuss these
announcements in a news conference at 11 a.m. (USEST) today at AT&T's world headquarters at 32
Avenue of the Americas in New York City. AT&T Chairman and CEO C. Michael Armstrong and IBM
Chairman and CEO Louis V. Gerstner. Jr. will make remarks and take questions. Reporters who cannot
attend can participate by calling in prior to II a.m. at 1-800-700-8174 in the United States or
612-332-0430 elsewhere. No access code is required. Trouble number: 1-800-932-1100 for U.S.:
612-334-6983 for elsewhere. A replay ofthe news conference will be available beginning at 3 p.m.EDT
today at 1-800-248-7600 in the U.S. and 1-402-493-8905 elsewhere. The replay will be available until 3
p.m. Friday, Dec. 11.

SATELLITE COORDINATES - A satellite feed of the 11 a.m. EDT news conference in New York is
available at the following coordinates: Ku band satellite. Telstar 5, transponder 13. Downlink polarity.
vertical; downlink frequency, 11958 Mhz. 97 degrees west.

AT&T to Acquire IBM's Global NetWork Business for $S Billion
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AT&T to Acquire IBM's Global Network Business for $5 Billion

888-602-5420 (pager)
aambroseiWan.com

Eileen Connolly - AT&T
908-221-6731 (office)
888-602-5417 (pager)
econnollywatt.com

Rob Wilson - IBM
914-499-6565 (office)
wilSQnrtCv.us.ibm.com

For more information:

Visit the AT&T Global Network Web site

http:l..www.an.com·prewitem·O.11 Q3.1 ~8.00.hnn
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For information about AT&T services (including current prices). visit:

AT&T Business Services
AT&T Wireless Services
AT&T PrePaid Card Center
AT&T Consumer Catalog
AT&T Small Business Catalog
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TECHNOLOGY & TELECOMMUNICAnONS

Mel to Offer New Local-Phone Service
By STEPIIANIE N. MEHTA

SIOJJ R,,,.,,I,, oJ THE WAI.L STIIEET JOUII"AL
Mel WoridCom Inc. Is expected to

announce today that It will offer local
telephone service to residential customers
in the slate of New York.

The lone·dlstance elant said It Is leas­
Ine BeD Atlantic Corp. 's network to deliver
local·calllng services throurhout most of
the state. The slratelY allows MCI World­
Com to Immediately reach millions of
potential customers In a bid to sell a
combined bundle of lone-distance and local

services.
The company already offers local call·

Ine to business customers In more than 100
major markets nationwide. It also sella
local-telephoneservice to a limited number
of residential customers In Illinois, Michl­
ean and california, but has stopped pro­
moUne the service.

While MCI WorIdCom has embraced
use of Bell networks In New York, _­
time rival ATIrT Corp. alms to dellv~r

local-telephone service via cable-television
lines, This week ATleT forged a pact to use

52

Time Warner Inc. 's cable lines to offer
local service, 'ATleT also has arreed to
acquire cable operator Tele-Communlca'
tlons Inc. as part of Its edorl to bypass the'
Bell networks.

MCI WorldCom said Its service will be
available Immee.lately, ATIrT, by contrast,
has said Its residential local-service offer­
inp are at least a year away.

MCI tried to sell local-phone service In
New York once before. In the fall of 1997,
MCI Communications attempted to serve­
customers by renUne BeD Atlantic's com,
plete network at wholesale prices and
resellllll the service to consumers. The
company In January 1998said the stratl!l)',
known IS "total resale:' was a money
loser and stopped marketln, the service.

MCI WorIdCom expecta Its newest ven­
ture Into the Iocal-servlce market to be
profitable because Bell Atlantlc Is leasln&'
Its complete network to compeUton under
a different discount plan. MCI WorIdCom
says WIder the new lease structure It won't
have to pay fees to the Bell for OO&1naUIII
some of Its local customers' long-dIstance
calls, for example.

The Baby Bell telephoqe companies
must prove to state and federal reruJaton
Ihat their networks areopen tocompeUton
In order to win permission to offer Ione-dls·
lance services In their home re,rons.

Bell AUantic executives said MCI
WorldCom's push Into local service shows
that the local carrier has opened its net­
work. "This underscores what we have
been saying for a lone time," said James
CUllen, president of Bell Atlantic. "The
competitors are comlne In."

Timothy PrIce, president of MCI World­
Com's communications division. in an In-
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terview said he remains concerned that
Bell Allanllc may dra, Its feet In sWllchln,
new customers to MCI WorIdCom local
service. Rival local carrlers have com­
plained that the Betls bave Impeded com·
petition by fallin, to process new orders.
for example. Bell Atlantic executives have
said this woo't be a problem for competi­
tors, Executives of the New York-based
BeJI bave said they expect to ask federal
reruJators' permission to offer lone-dla­
tance servIc:es In New York by the end of
March.

MCI WorIdCom will offer a basic local·
telephone line. plus 100 calla a month, for
about S20 a'month to residents In upstate
New York. Consumers In New York City
and the surrounding suburbs can order the
same packq'e for 515 a month. The 55
difference renects lower costs of leasing
the Bell lines In the more dense areas. MCI
WorldCom said It will sell special services.
such as Caller 10, al a discount of 5'l'o off
Bell Allantlc's rates.

MCI WorldCom said Its offer doesn't
apply to paris of New York not served by
Bell Atlantic.





The onJy locateD """to nationatcu

While other communication companies are talking

about building a seamless network, or planning to

build one, or conjuring images of building one, MCI

WorldCom's network is tiere today. The only local-to­

global network in the world.*

I(s said chnt :111 hl1sinc!-is is 1oc:d. and jb[tl~s whcn~ all or

;\,rc! \'\/orldColl1's nCl\vork hegins. \';!(. \:(~ huilt local

faciJities ir~ 1)\'Ci 90 I1wrkets tIl the e.s. nnd Ellrop{~" \"{Ie C:Hl

hart<:!e more than half of American IHlsinc:ss's local c..'llJing

needs in the e.S. "I,,,,e (That'~ more than :myo"" d~e.)

But 110'\'" :-:. our locai nct'ivork b(~t1(~r than the service

you"ve been Im);ng from lh~ local monopolies? Our

network :5 trnly the ncxt.-"~(~rH~rario:l network: rhe SO\"ET

rings t\·f~ dl~rJ(}y make our scrdce ilC'\\-"f':T. r;;1~ter and more

reliable. Fnsl"r hecause of SONETs superior hnndwidlh

(::1p~lci(y. More rc.Hnhl(~ IWf:101S(~ 'n'l! I:R~ :;df-hcaling tcchnol­

(}~.' :ilal lets lhc t~ctwork n:SWrc 5Cn;C(~ faster t.han lhe

hiink (}r ~ln '·Y(~. eli-> he pn.:ci5C:. ,~ithjn one-tr.!1th of a S,~(:orHI.;

But beyond ."pl""J!. heyond I1t:'VTll~SS. lhcn~ i:.:; sOl11l'tlting

...... "'J~U;'... __ ,'r ...."-_._\ r_.-. ,~•••~.,, __~ ~._._~ ..L"' ....
··':-L '~.IT.•LI:.•••._._I '.._•. I. _~. '"'"
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e1sc y01l c:I1II~XIll'I'1 I'rom i\ nlH~-l.'aI1·ier :I('!WflI'K. COll~i::H(~J1(~~·

frolll llIar!.::!'l 10 nwrk('f. t!1I~ :,a1IIl~ :.'(·n'ic-es. workin~ tile

E=rJme \\"ny. For (~xlllnp"" yOlll' Int~lf ~r~rvi('e or hi~h-srll~ed

1:1lerlld :W(:CSS W(l:'k~ till' ::':lWI' ill P;ll'i;; ;lS it does til ·nlisa.

.\O\'\" tilerr: is ow: ('nrnp:1J)~·. (J:II~ ('rHl:I'~t:t am! OIW ,J(TOllllt

ll~~tfll [or ali YOllr COTlllllHllir:Hion Ill:l~d~, 1':\,{~J1 ..dw!l ,hose

needs span di.rf<~rf':t1t dties on ,lirfcnmt C:OlltiIH~nt:-;.

Further, r.he ilrtifieia! C:OllHtlllnieatlon bOl!ndnrir.5 of

YI~51(:nlny's ncl,vorks no !ot1~n r:xisr mlour m:lwork. So all

or your IOGal services :Irc now comhined \.virh your other

services for greater \'olurm~ disl:Ollnls.

Bo,hMCI and Woddeom built fast. rdin!>"'. """r.-of­

:he-art :It\tionnl nClwm·ks. \X:l1at do yml gl~t when ~fOII pllf

r1wsc two networks logcthr.r?

Quontity. \,,(/e continue TO (~xraTld and interconnect our

SOi\'ET dnH' :lcf\.vorks. OUf SO:'iF..T s,·.ryic,~ r:o\'(:ra~f.' is

,!!rNW~r ,h;m other c:':H·TieJ"!.. -t,o!alin~ more rh;-Hl ."1.:)00

city pnirs.

()uality. Our nalional tH"l\.\·ork has rhl~ ..~ntlw Ildlliset~(llid

'---------------------------------_._----_._.....
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atlato global network from one company_

restoration as (UIT 10(:aJ nr.t\v(lrk~. YOlll' dorn \"il! get 10

WhCfl~ it need::; 10 go,

Cnpm~ity, Our network hus capadty :;0 vust it can carry

an or tllC .131:1 ~T:lffi(;'or :lIl oUlcr cm';CI'S combined.*"" \Xrnve

Division Multir1c:\-1ng lets tJS incn:asc rwrwork ':apndty

't\';thouc adding morc~ iin(';S or laying nc\v cable. Il~<;' likl~

increasing capacity "'ithout incre.nsing our cost.

The Mel WoridCom !Ie~'ork c.'lends aero.. the occan

Md into Europe Ivilh nnw r.aM-West r.ables that employ

sl'ate~of~th~Mnit technology. USl.'1g l\\'o divr.rs~ tltJnsntlontic

paths, ;h(~ netwnrk proviries redundancy that no l)U1Cr

""nier COil provide. ,\nd "ICI WorldCom IIOS ri,e bnncl\\irhh

~o handle c\·(:r~grt)\\·ingc:apadty needs.

Whal doos " !lloh,,! oetwork mcall for your busillc,<s? It

mcans thaI YOl: gel "oncl-to-nnrl" n:linhiliry·. You pump

~omo darn ll\ from a building in lOV-·CT Mnnhnttnr: (UlfJ it

goes out on M(~! \ro!"ldCorrL Tt leaves N(~w York ~U1d he:Hls

across the Atl;ntie. All 011 Mel WorldCom. In F-urope. it

trnvels on 101:~rnClworks whi(:h nrc. in tunl. C01U1CCtcd to

3

n Pun Etlrnpe~l!1 !1f'lwork...nll flWIH:d h~' \ICI \';!orldCOIIl,

It:s flnl ht~m U>llC'hccl hy {f loeal f,houc compll.I\Y. Nor

lCrrn;U:llCd hy a .5(:c:ond company .:lv(':r5l~3S. It's b(~f~n

e:writ:d h~" llw Iil'$t !r~,!y )o<"31-ro-gJohuL (:nd-tn~l~nd

(~nrnl1lnnira(ion~ I.:ompany.

\-leI W'lll'JdCom i!' tilt nnly company that eomplelt~$ y0111"

(:""llls wilhout h~nding till~m orf to othl!~, wifhout passing

the huek. A chain i~ only as strong as iu ""cakest link and

MCI W"rldCorn ha. elirninmcd rite weok links. 'nlOt

rcs1l1t.~ in Immatched 3\·3il:.iliHhy~ r:L'U:~!" prm';sionin~ and

singlc-s:ourrc :u;eol11unhility. Nntions !hnt· account for l\\'o­

thirds of the world\. hustness no"~ h~ve "CCf~5S ro the

nCW'f'St lot:nl-to-globnl comrnllnlculjo05 n~tw(Jrk on earth,

WOnt Mel WorldCom's glob'llne::work means is I hat tho.

1101.ion of :1 lon~.dist:lnce or loco I ph<trH: f~t)mrmny is a

notion from lhe hcH-hot!mnc(f ml of rilQ1970::;. One end­

la-cnd nlltwork nul only mmms f)lW contrac~. (\\'ith hr.tTl~r

onr. arcm:m). which is all Oh,·;(ltl:-: :Hlv:HltClge. It also 1Ilf'{IfiS

ym: :llways kllow \yhn 1S rcsponsibic. Tht~ huck (ITIlly) hOI'"

found a pltlc(~ to stop. And it.',:.; twn~.



The value of one company is obvious for us..
·.,;;;,.,:;.................·~;;·;;··::·:·tFffi#i:E!!!!1Jille=?E!!!EllEz:· ':::;;-====;;;'=_'~""'''~=_.'~~
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"·!P-W,ij ~'[Cl \\:or!dCom"s network hus cap.ad..;,

so ....as1 it cn:-I carryall of Ilu~ flatn rraffic of all the

other tarri(~r~ combined. So \"'e~rc sure to have y01I:"

communications nct:d~ covl':rt~d. \VI:' r<~ even c(msidr.n~d

the cm'rier:s carrier-the :,ekno\\""~ei.~~d lf~ader in

::hc Industry.

1.\2."I.,£hl,. Havin~ a fa..iL Ocxihlc Hctwnrk

dOC5n~! do you rnUf:h good lInlr.ss you ~:41n g(~l on it.

Our nct,\\'{wk is desigllcd to maximize tlvaih:bHity.

Thanki to SONI~T ler:hnolo~r;.·. mlr llelwork~ crm en:n

fix probJr-ms her(,I1'(~ :1l1yOIH.' k1Hl\\'S t1w~' (~.'\i~L

4

'h'''@i,·'d.N' \Vhat docs it mc:m'? It means tim:

you can huy 1~'Vcry c::nmmltnir..:J1iml g(~n'iCI~ ~-Ollr

busim:s5 rcqllires from Ofl(~ company. And it all \York:;

rogrther. How mnny services? Inwrucl'. ]):\C;1. VOiCI·..

Cenu!:!!'. Pnging. Pt"l~p:lid Cards_ 800 Sen'icc. W-l'"h

Ilo!'liTlg_ CaB Ccmwr Sc:ndecs. Loca! S(~nricc - HI

nome .1 few_ SCr\'ing every po~:;ible {'nlllrnUr1il~al~l)n

;well ;)I~o means \\,1: (;arl kl~ep pnJfh,cls. "'n..-in~ ... ;wd

sllpporr (:OIl:;tStf'l1l' <1:IYHlTld rllf" .:.::1nl),·.



But what's the value for you?

•.".,...''.

'ga"i'.h',;,. It's sitn,)I(~: Volume tliSCOI1nIS. which

yon get "",hen you c()l1solidnl~ yonr eOrnTlll1nicadons

i.MiiR'N''iJ·,a- \''V"hel.hl~r your nf~(~crs nrc lncal,

nnlioll:t1 01' inlenm rjonal. )"011 dc~tl ;vith onl~ '~Clrnp;lI1Y

li4i!!"". ~·ou no\\' h;1\'f~ access [0 tmJimited

c:apadry for yoi<:c and dnla. As umdl as ~'nu ""ant.

For datn. cspf:r:ially. IIti:-; i~ key. J3rc;'\llSC you CUll and one contr~ct. .:-\ tangible b(~rwrit to bodl !11:I~ds, Hwans dH~ m01"l~ yon $p(~nd with Mel

f:mnro! your d:mt-(l('(:($!' port (l) aecolnrnod::ll' ~:Olll" fillHllee alld t:mnru:mil::ltions. ylel \VorldCof!l's llf~(- \'\-'oridCom. dH~ !ll(1r'(' you S.l\'f.'. Thm'" iL

c:hanhrlTl7 hmuhddrh r1c("ds on fr:mw n~lny~ AT\i and \....ork If·ls t-;!tthnl hn$irw.ssr~$ hove one (;nmpar~y rot .,11

rmCI'nt"l h:mdwiddl. 1Il(~ir \-'Olj~~ tlIJd dnla services. \\'11{;n~"'t~r th(.~· rio husiIIl~S5.

5



.i!'~). r One network. One carrier. One cc
c-'~,_i:=:'::=:==~--------

'.,
~-", .... j

On-net. Two tiny words that are certain
to have a trem~ndous impact on your
business. [n fact, they'll simply change
the way business is clone. Worldwide.
On-net- is more than just one product.
It's a series of products and services.
AI] of which can be tailored to your
specific needs. With Mel WoridCorn

6

On-Net, you get one connection for
everything. Instead of separate lines for
local, long distance, international voice
and data, there's one network, one
conrract and one company to take fuiJ
responsibility. Somewhere a choir of
angels is singing. No matter bow much
voice and data your company has to



ract. One very happy IT manager.

pump out, MCI WorldCom On-Net can
get it there. To one location or one
thousand. Instantly. All through our
wholly owned global network. Which
means we can monitor it every step of
the wav. Locally. ~ational1v. Globnlk
No ha~doff5 t~ other ca~riers. O~e
network. One contract. One company~

Nothing could be simpler. Or more
cost-efficient. Happy?

-.;.'v
~ =------

Mel WORLDCOM



The Network has more than fiber all over:

l\eGOIINIAll1I flY Olle placc to go

f()r~,'I:tI!, One nCCOu(\[ tcam for nil yonr

pallr ",ith a p~,,,.,:,.,, in 2!lJ COlUlt.';,,, ,wei

ofl'iee..in 65.

Accaunt.,bWty !I' C:lf cnrplll'ntc cultur""

Something "" higillaJuun '" corpol".u:,'

culture dJdn't llwd, moner \\'hen ull you

\\'c'" talking nbom \\~"~ a tlim Wile, It di,ltl:

much mon"r tlml :U11'l""talJ of the corporale

cuiwra. pl'U\-i<i,ns Ulnl tOIlOl! had bc#'

_~c:oni:choc<land 1lumzn:d in th~ 1S>th Ntt-_____

.l3ero.... the PC. t.~c illlcmaJ C<lrnh tio~· ','

cugille ..., cryswl raW,>s.

But a t.:mJ1t1lunicnoQn, compaDY"1S

CO~r-.Jte L'ultllre mnttl:~ fo:, t\"t:rrthIng in

"" nge ,,'hell cOlllpUteN, ""rj\\'J.1'e,

tclcpbonr~ dial tunc ~mcl mod<un t:JDC an:

otl<!, Mel \Vorldeal:!. cven our critic;:

"''''ud agree, hUJ the kind 'Jf :IOul U1at

thri\"t:..~ in tin\(~ that dctnulld c.:rc::thit)\

Favor u:e: I:Qalp:my with a ClJ~tome~

(Iriven attitude.

Patricia Zimmerman
Service Installation·M8nater

St. Louis, MO

Suzanne Stidham
Customer Servlce/Escalatlons Manager

Tulsa, OK
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Marlon Sterli~
."",ell Ma"ager, Global Accollllts

Aa~ Pacific



the world" It has people all over the world"

RIiy'Tbkuda
TtchnlCDI Mall3ger

Los ~eles. CA .

-,'Marl~l $~nuer
Global SeMeo Consuttant

Sout/l Amttri1:a

Chris CI'\l%
National Account M.nager

Boca P.l!ton, Fl

Robert DOll,las
Operations Support Manager

Mclean, VA

Charlle'-Harrison
Network Engineer

Rlchar:!s,n, TX

Maureen A.bele
Glob~l Service Consultant

North America

Toya Davidaon
Software Project Engineer

Atlonta, GA
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AclvertlSlng Supplement To The wail Street Journaf

"Give me a fulcrum, and I can move the world."
-Archim~des, 260 B.C.

"Get me on-net, and I will move the world."
-A businessman, 1998 A.D.

..=

Let liS hail the coming of a nen' era in

telecommunications. The Telecosmic Era.

An era of handwidth abundllnce. blasted

free of the copper cages and regulatory

blight of the global bureaucratels.

It is a time of competition. Bllt not merely

the old style of competition in the highly

taxed and carefully tariffed vending of com­

modity services that are alreaely widely

available, such as phone calls and faxes.

cable TV and broadcast radio. Instead. we

will have an cfnnrcsccncc of new servir.cs.

springing from lhc c.ornucopian rcaches of

the Worlel Wid" Weh-a ,dcphon" of high

resolution video. an inlcractivc television

with millions of chmlllcls.

The Big Bang

Springing from the big bang of digital

electronics and photonics, the telecosm
flings the world away from you at red-shift
Doppler speeds. If yOIl can see it, it's already

gone. The orientarion for successful business

in a new era is five years ahead-and you

won't get there by problem solving. You

solve problems, such as "competition in the

local loop" and "long distancc telephony"

and you end up decp in the past, at SlaQlS quo

ante, or AT&T. In the telecosm, the entrepre­

neurial imperative is to pursue opportunities.

The key opportunitIes emerge from a

transformatioo of the calculus of abundances

and scarcities that define the era. Ml!-rking

the era just passed was abundant power,

abundant transistors and microchip silicon

real estate, and scarce bandn·idth. Marking

. the new ern is scarce po,,-er eked from

batteries on mobile devices, satellites and

undersea cables, together with scarce silicon

in single-chip mobile elevices. and abundant

bandwidth. Marking the old era were complex

networks and dumb phones anel TVs.

Marking the ncw era will be relatively dumb

broadband optical nelwork> Ivith more

capacity in every fiber thread than the old

networks commanded in all their global

reach. These vast broadband avenues of rhe

telecosm, w(red and wimless, ".i11 link to

tiny mobile terminals ,,;ith more'intclligcncc

than an en.tire central switching office of the

old telephone networks.

Say Goodbye to the
Phone Company

In the new era, bandwidth \vill advance

some three times as rapidly as computer

technology. It is an ern when even comput­

ers will be measured in the gigahcrtz

(billions of cyeles per second) of

microwaves. Gordon Moore's famous law­

the I8-month doubling of chip densities­

will shrink to relative insignificance before

the tsunami rush of communications power

that began in 1995, when MCl was the first

communications company to break the 10
gigabit per second speed barrier with the

first commercially deployed OC-I92 fiber

system. It was the filSt step toward the aII­
optical network that WorldCorn and MCl will

be building over the next decade. Allowing

messages to travel from origin to destination

entirely on wings of light, the all~optical

network is a new kind of integrated circuit.
lust as the integrated circuit of the last era

enablcd the creation of an entire computer

10

system on a single sliver of silicon (sand) so

the inte"arated circuit of the new era.will

enable creation of an entire communications

system on a seamless seine of silica (glass).

It is an era when the copper cages of the

telephone companies-all 43 million tons­

give way to crystal cathedrals of fiber optics

and the iridescent air of the spectrum.

Your Opportunity:
Rising Wealth

With one fiber thread now capable of con­

taining three times the total traffic on the

entire global telecom ne!Work three years

ago, bandwidth is the new spearhead. Most

pon'erfully wielding the spear will be Mel

WorldCom. This new company is poiscd to

usher in a revolution in broadband global

telecommunications. Starting now as the

leader in cross-Atlantic IP fa." and Intcrnet
phones, the company will expand to globlll
IP business services, vldco confcrencing.

al1<1 an array of new services yet to be

um·eiled.

Customers Getting What They
. Want Most: Time

In economics-"the elismal science"-just

as crucial as the bounties of abundance are

the disciplines of scarcity, the defining lim­

its.. The defining scarcity of thc tdccosm is

ultimately time. Time measured by the

speed of light and the span of life. Successful

companies use the technologies of the speed

of light to extend the effective span of life

by increasing efficiency in the use of time.



In husjncs~ 1('1"111:', JH'I~':l'itn I mr:sl;II(~!i 1lI1lSI

shal'pl~' as rliI' ['IISlollwr'-:- tilllt', T1\1' (~lIs'nl11f'r

is sovl~rl·i~n ilrld Ill' knO\\':-, \\"11:11 hI' \\':lIl1S,

It is nnl :·t)1I1' jll'ochwl-r. i .. : itfll'.

I ne Key torce In saving
time today is the Internet, and

the most innovative force on the
Internet backbone is

Mel WorldCom.

In t'.mpo\\'(~rirl!-! clislnmers. IIw IWW c~rn of'

[dt~l:tnnl11ttrli('alion~ ('a!;l~ a :..::ll:lrlnw· O"tj' Ihl~

r:nti n~ l~sl:1 hlj~hf'll in f'onllil,' ;Iln 1'('OIJ1lTlI~'

.lust a5 ihe light sJlI'NI timi! nl'(~f1s. I:lt·.!!{~

0ppOl'llmilir~ ror c·nrtlp:1HiC'..;; ,':I:pplyillf! Tlf~W

rll~lwnrk "lltlHlIlmic"ll iOl1s lopolo~i(·s. so the

life ~P:H1 limit Op"Il;S klt'~r. 0l'pnrl unit i(~~ I'or

companieslhnl rO(:ll$ on ::;a\'inf; dl~ eH~lomer':o'

lirnc. The kr.y ([free in :::.:l\'ing time today is

the Internet. aud fhe mos~· iH:lOvali\"l~ rorcr.

on the Internet hackhone j, \'ICI WorlrlCntu.

Isaac Ne..-ton's detenninist dance and sratic

universe ~'iclded an industrial re\'oluti0rl:

bosed on the movement and trt!llsfonnation

Ad~r1isingSupplement To The \'Vall S!reet Journal

of matter from tile outside and an intellectual

revolution based on a calculus of material

solidity. Quantum theot')' stripped the \'eils

of solidity from the things of the world.

FTOm the emptied wombs of quantum matter

emerged the microchip ,md :Vloore's Law.

Fronl the constraints of the speed of light

and the quantum laser transpires

the lelecosm,

Light shines ne,,'ly as a constraint

because until the 1.:151. five yeaTS light speed

was an abundance-the ultimale velocity

underlying the speed of compuler nnd

cornmunicntions devices. No": light speed

looms up as abruptly as a barriet as il did

in physir:s at l.lw bcgiIHling of the century.

JlIst as light speed limit forced Sinslein to

n~ennSli11!t(~ the entire Carresian tinw-sp:lce

grid of dHs~ieal phy~ies. the light spl:l·d

lim;t today i~ (~()JJlp~llillg thl~ re<:or1slitutioll

of the t.il1lc-spncc grid or infonnatinn t.ech­

nology and telccmnmunk:uions.

With ill" '"Ti\'al of \ICI WoridCoJ1l.

c1l5lf)nH~T"~ willllitimalcly sr.c ncw all~optkal

rWI\\'ork!'t dlnl reduec d(~lay hy c:s(:he\\,jll~

eirellij ~\\'ile111~s~ dect.rnnk ~unplifil~r~ Olnd

Opl.(Jd(~r~l nHl ie COll\'erlors. B~\serl on \\'a\'r~·

length division mllhipi(~xi"g or colors or
Jigh' across asynchronous Il('(w()['k:- that do

nOl requirc :l r.on~lnnl doc:k~ 0plk~ c:I1l

'",ceed ,he bandwiddl and Ihe bit-crror

performam:e of coppe:' wires by a", milch "'"

10 ordf:rs of mnanitude. ten orders of mng-­

nitude-a multiple of ten billion-is a

rr,\'oltlt:ion in I:decommunicntions,

By making b:lfIc!width abn ndant, ami

wiceonunnnicntions increasingly cot:; L-cff~(:·

li\'e~ lhe new ern rndkully changes flU'.

t'IJvironmcnt or all information jndl1st.rir.~.

In all r,r"s. (:ompnnies tr,nd to pr'e\'ail by

maximizing the usc of the cheapest

""50111''''':'', In the "ge of the Ideco"'r11. th"y

will usc the hUg(l intrinsic; .bandwidth of

nb"r (,.I, 25,000 gigahertz' or mon,) 10

supplant the hundreds of billions of dollars

worth or s\Vitchcs~ bridges~ routers,

con \,Cf(ors~ r;odecs~ comprcssors~ l:rror~

correctors, and other devices, together with

tlte trillions of lines of software code thaI

pervade the intelligent swilehing fal",ic of

hath telephone and computer networks.

The makers of all this equipmem will

resist mightily. But the old regime c"'Jnot

-prevail &1' fighting cheap and simple optics

"ith cosely and complex -cleetronir.s and

software. The all-optical network will
triumph in the future for the same reaSon

t.he integruted circuit triumphed: it will he

incompnmbly cheaper than the competition.

Today, measured by the admittedly rongh

11

metric of ~IlrS per dollar, a personal

compmer is more than 5,000 times more

eost-cffecli"e:than a mainframe. Within ten

yonrs. tlle all-optical netwOl'k will be

millions of times more cost-effectil'e lhan

eleclronic net"'orks. Just as the electron

rtlles io compmers, the photon will rule tho,

\\'n\'c~ of communicntion.

The ,.II-optical technology of the ne'"

telecommunications era ,,'ill put rdendess

pre5filln~ on nil other c01nmul1ic~\tions

systems. Eyery competing system wiUneed

(0 adapt to ils cost stroctnre. In the end.

almost all electronic communications will

go through the wringer and emerge in glass,

ihe Next :12 Years

Dnrin!! !he first I<:n )'I:nrs of the nexl

ceflillry~ hi~h-r1~:o()IlJtion n:l1-pand di:;plays

will become a'" natural a part of the indoor

cn\,iroTulHmt :IS \\'1I1(10w:;. !\c\\' ·Yorkers will
hr. :!hh~ 10 look f)ul on a \,iS1:1 in Venice or

Vail as r"a,liIy as ou a ,celle ill Soho, Fiber

wil! n~lInil,r. rmllilie~ to shnrr.. unnjvcr~nrir.s

at will or ,,·him. " ",hi,,,r)ourd at the

SnrhoIIIll" or Cnl{(~<:h will he as wmrby as the

hlaek1.)("".d al. your local high school.

Gwgr:lphy will collapse into rna7-es of

microchips and ret~lJlt'rg~ in Ihe luminosity

of "'orld\yid" "."r" of glass anu light. And

"roond lhes" 11f~1\\"()rks all bnsiness will be

I"c()rganizl,,~d 10 (~xalt as t1wir prime purpose

and pllssiol! rhe enhnnccmcnt: or the

C:lISrOll1er'~ time.

-By George Gilder

Author, "wealth and Poverty,n "The Spirit

of Enterprise," "Life After Television,nand

the forthcoming "Telecosm.n
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Sprint's Earnings Trail Estimates;
Large Investments Will Continue

WS1 Journa. Unk: For a video report of
amm'J Sprint CEO William Esry's comments on
fourth-quarter earnings. see The Wall Street Jour­
nallnteractive Edition at http://waj._

Collecting Customers
Subscribers for SprInt PeS, in mUlioRS

3.----~------- ...

spent. Sprint expects ION to position it as a
leader in packages of local. long-distance
and Internet services.

"I would rather spend $80 million build-
. ing something than spending S30 billion to

SSO billion buying something else," said
Mr. Esry. His coinments were a veiled
reference to AT&T's proposed purchase of
cable giant Tele-CommunlcatioDs Inc:.
which it hopes will help it. too. sell con­
sumers and businesses packages of com­
munications services.

But Sprint faces major challenges on
other fronts. It coDtinued to lose money on
its international joint venture, called
Global One. Costs at the unit, a venture
with France Telecom and Deutsche Tele­
kom AG. cut core earnings by four cents a
share, along with an accounting charge of
two cents concerning stock options.

Revenue for the entire company. the
only combined figure released for the
wireless and main group. was 517.3 billion
for all of 1998. a 13% increase from 515.3
billion in 1997.

For the year. net income in Sprint's
core long-distance and local-telephone
operations grew 11% to $1.53 billion from
51.37 billion.

Analysts said that while overall resulls
were mixed. they were satisfied with a
32% gain in the income from Sprint's core
long-distance unit with big gains in data
traffic.

"Clearly. it was a confusing quarter
and the stock activity renected that," said
Linda Meltzer. of Warburg Dillon Read
LLC. "But the core message was very
strong. particularly on the long distance
side."

402040 10
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By REBECCA BLUMENSTEIN
SlD.J! Reporler oJ THE WALL STREET JOURNAL

Sprint (:{)rp. 's fourth-quarter earnings
fell below Wall Street's expectations. but
company officials said the firm will con­
tinue investing heavily to develop its net­
works and global alliances.

Sprint. Westwood. Ran., reported
fourth-quarter net income of 5404.6 million,
or 93 cents a diluted share. up 13% from
5356.7 million. or 82 cents a share, in the
year-earlier period. Revenue increased
7.6% to S4.14 billion from $3.85 billion.

The most-recent fourth quarter in­
cluded a gain of $104 million. or 14 cents a
share, on the sale of local phone lines and
other assets. The prior-year figure in­
cluded a gain of $51 million. or 10 cents a
share, for asset sales.

Excluding those one-time gains. the
company earned 79 cents a diluted share.
compared with 72 cents a share a year
earlier, missing the First CaU consensus
earnings estimate of 85 cents a diluted
share for the most-recent quarter.

In New:York Stock Exchange composite
trading, Sprint shares feU 52.25 to
S81.9375.

Sprint's wireless group reported fourth­
quarter revenue of S437.4. up from a pro
forma 5147.5 million a year earlier. fueled
by a record number of new subscribers.
The group's fourth-quarter net loss, how­
ever. widened to $646.5 million from $161.8
million a year earlier.

The tracking stock for the wireless
operation. which Sprint created during the
most-recent quarter under the Sprint PeS
name, fell $1.5625. or 5%. to' 530 in New
York Stock Exchange composite trading.

Although the core telephone group
failed to meet expectations, Sprint senior
executives said one-time costs overshad­
owed solid growth in the long-distance
unit. And they said Sprint will continue to
invest in finishing its nationwide wireless
network, which added 836,000 new sub­
scribers in the fourth quarter. (AT&T
Corp., by comparison, added about half
that amount in the same quarter.) Sprint
also is spending heavily to develop a
next-generation voice- and data-services
network it calls ION. for Integrated Online
Network..

"We're investing in our future, not
making acqUisitions," said William T.
Esry, Sprint's chairman and Chief execu·
tive officer.

Mr.·Esry noted that Sprint spent more
than sao million in the fourth quarter, or
nine cents a share, on the ION Network..
Related expenses are expected to grow to
60 cents a share, or 5400 million, pretax, in
1999.

Still. Mr. Esry said it is money weU
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SPRINT ANNOUNCES NETWORK
AGREEMENTS WITH LOCAL PHONE
COMPANIES FOR INITIAL ROLLOUT

OF REVOLUTIONARY NEW
SERVICES

Sprint ION to Deliver High-Speed, High-Bandwidth
Services to Businesses In Seven Major Cities

KANSAS CITY. Mo.. June 17, 1998 -- Sprint today announced
that it has secured key network access agreements with
Southwestern Bell. GTE, BellSouth and Ameritech that will enable
it to begin delivering advanced, high-speed, high-bandwidth
services through Sprint ION, Integrated On-Demand Network.
Additionally. Sprint unveiled the first major markets that will have
access to the revolutionary new Sprint ION services as part of the
first phase of its rollout.

This fall, Sprint ..... ill deliver unprecedented communications
capabilities to large husinesses in Chicago, Atlanta, Dallas,
Houston and Kansas City. In addition, Sprint said agreements in
New York and Denver are being finalized.

"On June 2. we announced a vision for the future of
communications. and today we are taking another step toward
bringing that vision to life," said William T. Esrey. Sprint's
chairman and chief executive officer. "We have the technology
and the customers in place to begin making Sprint ION a reality in
these major markds."

Sprint ION is the innovative new network that will enable Sprint
to consolidate a husiness' disparate networks and to provide homes
and businesses wilh virtually unlimited bandwidth over a single

.-. I of 4
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existing connection, delivering simultaneous voice. video calls and
data services. The result of five years of confidential work. Sprint
ION is a combination of numerous technological advances that
Sprint has been privately testing with both businesses and
consumers for the past year.

"We've already built the network that will handle the advances
we've announced. These agreements enable us to deliver the
unique, high quality services and network intelligence that is at the
heart of Sprint ION to our first customers," Esrey said. "While
today's announcement is an important first step, it illustrates only
the beginning of our deployment of Sprint ION. More cities and
more features will soon be announced as our rollout builds
momentum around the country."

Sprint has been privately testing the revolutionary Integrated
On-Demand Network capability with both businesses and
consumers for the past year. Today's announcement launches the
large business rollout of Sprint ION, which will continue
throughout 1998. The service will be generally available to
medium and small businesses in mid-1999. with consumer
availability late in 1999.

Infrastructure in Place in Seven Key Cities

New York, Chicago, Atlanta. Dallas. Houston. Denver and Kansas
City have several key elements in place that made them logical
choices for the initial deployment of Sprint ION. Those elements
include broadband metropolitan area networks (BMANs) and a
strong, established business customer base that can immediately
benefit from Sprint ION.

While Sprint's long distance network is already built and covers
the entire United States. BMANs are high-bandwidth fiber optic
rings that encircle cities. These BMANs already enable Sprint to
provide a variety of advanced services and are now being
enhanced to enable new Sprint ION services to pass within
proximity of 70 percent of large businesses in these cities.

Sprint has secured key BMAN access agreements from
Southwestern Bell in Dallas. Kansas City and Houston. Sprint also
has an additional agreement for BMAN access in Dallas from
GTE. In Atlanta. Sprint has secured BMAN from BellSouth and
Ameritech is providing BMAN to Sprint in Chicago. Agreements
in New York and Denver are still being finalized and
announcements will be made when appropriate. In total, Sprint
already has access to BMANs in 25 major markets nationwide, and
will have BMANs in a total of 36 major markets by the end of the
year. For smaller business locations, telecommuters. small/home
office users and consumers who may not have access to BMANs,
Sprint ION supports a myriad of the emerging broadband access
services, such as Digital Subscriber Line (DSL).

Customers Already on Board

Several major corporations already have committed to beta test
Sprint's Integrated On-Demand Network services in the months to
come, including Hallmark Cards, Sysco Corp., Coastal States
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Man~gement.Ernst & Young LLP. Silicon Graphics. St.
Luke's-Shawnee Mission Health System. and Tandy.

Kansas City-based Hallmark Cards will be among the first to
implement Sprint ION. "This is the kind of technological
innovation that can truly deliver bottom-line results and give
Hallmark a competitive advantage." said Jim Miller. vice president
of information technology at Hallmark Cards. "Sprint's ION
technology has the exciting potential to move Hallmark even
closer to our customers by way of enhanced services. expanded
communications, and lower costs. This potential is the driving
force behind our decision to be one of the first customers to take
advantage of the Sprint ION offering."

Said Larry Hardin, director ofoperations and communications.
information services, for Houston-based Sysco Corp.. "This will
enable us to combine all ofour traffic - voice. data and video ­
onto one path. Sprint is the first company to come to us with
revolutionary technology like this that can be a reality so soon."

For these businesses, and others like them. Sprint ION offers a
significantly more efficient communications solution than today's
model. High-speed, integrated communications will be available to
corporate locations, branch offices, small businesses and the small
office/home office worker. The result is an enhanced virtual
private network that enables applications such as collaborative
product development, supply-chain management. distance learning
and telecommuting.

What Does Sprint ION Do?

Businesses will no longer be required to manage numerous
complex networks but can rely on a truly integrated network that
consolidates voice, video and data traffic while reducing costs.
Sprint's ION allows businesses to expand dramatically their local
and wide area networks and dynamically allocate bandwidth, thus
paying only for what they use rather than having lo purchase a set
high-bandwidth capacity that often sits idle. Sprint ION will also
set a new industry benchmark for service reliability. utilizing
Sprint's pervasive deployment of synchronous optical network
(SONET) rings across the United States.

At home, customers will be able to conduct multiple phone calls,
receive faxes, run new advanced applications and use the Internet
at speeds up to 100 times faster than today's cOI1\'cntional
modems- all simultaneously through a single connection. The need
for multiple phone lines will be eliminated. and appl ications such
as high-speed online interactive services. video calls and
telecommuting will be readily accessible. Usc of the Internet will
be so fast that typical pages on the World Wide Web will pop up
almost instantaneously.

Sprint is able to deliver this revolutionary ne..... capability because
its network supports a seamless. integrated sen'icc lO the desktop
over an Asynchronous Transfer Mode (ATM) backbone network.
This network fabric provides the speed. flexible bandwidth.
scalability, service consistency, security and tclephone voice
quality that no other protocol currently can deliver.
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Sprint ION provides customers with robust voice. video and data
services, along with the capability to customize multiple services.
all combined with access to virtually unlimited bandwidth.
available on demand, all the time, whether they are across to\\1l or
across the country.

More infonnation on Sprint ION is available at www.sprint.com or
by calling 1-800-308-2140.

About Sprint

Sprint is a global communications company - at the forefront in
integrating long distance, local and wireless communications
services and one of the world's largest carriers oflntemet traffic.
Sprint built and operates the United States' only nationwide
all-digital, fiber optic network and is the leader in advanced data
communications services. Sprint has $15 billion in annual
revenues and serves more than 16 million business and residential
customers.
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