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This is in response to your request at the May 20 DTV Round Table that the parties
establish by July I a timetable for resolving technical issues related to compatibility,
interoperability and copy management.

With regard to copy management, in MPAA' s view there is no known technical
issue that is delaying the deployment of digital set-top-boxes and "cable ready" TV
receivers. Indeed, MPAA member companies are frustrated by 5C's apparent
unwillingness to make such technology widely available to protect those classes of content
which content providers have the legal right to protect.

One of the many promises of digital technology is that it can bring high- quality
audiovisual entertainment into the living rooms of consumers. Copy management is an
essential technical feature of digital delivery systems because it protects against
unauthorized reproduction of high-quality digital programming and thereby pennits the
delivery of high value content. Absent copy management capability, consumer devices
cannot be considered "cable ready," because they will not be able to receive, display or
transfer high-value, copy-protected programming.

Effective copy-management capability requires that "cable ready" architecture be
able to protect high-value content against unauthorized reproduction not only as it travels
into the POD, but also as it travels from the POD to the final display device. No device
can truthfully be labeled as "cable ready" if it does not have copy-management capability.
Device manufacturers have an obligation to infonD their customers if the devices their
customers purchase will not be able to receive, display or transfer high-value, copy
protected programming that will be one of the most attractive components of future digital
program serVIces.

There are a number of promising copy-management technologies in various stages
of development. At least one digital technology - "SC" - appears to provide effective
copy-management capability and is reported to be presently available for implementation
and deployment in digital devices. No. of Copies roo'd :;2
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Although serious issues exist with regard to conditions established by 5C for usc? of
its technology to prevent copying. content owners are not holding up the deplovmem of 5C
technology in TV sets. set-top-boxes or other digital devices. The frustration being:
experienced by MPAA member companies is due to the proposed conditions on the use of
5C technology and should not be confused with an intent to block the deployment of 5C.

MPAA member companies have the strongest interest and economic incentive to
have effective copy management technology deployed in digital devices immediately.
However. MPAA member companies cannot endorse licensing tenns that in effect require
them to abandon their copyrights.

MPAA member companies have been working and will continue to work diligently
not only to secure the deployment of effective copy management technology. but also to
assure the availability of such technology on tenns that will encourage the delivery of high
value programming to consumers.

MPAA commends the efforts of you and your fellow Commissioners to provide the
public with the widest possible variety of digital program choices at the earliest possible
moment. No party has more incentive to make this happen than the makers of
programming. and we are anxious to work with you in support of these objectives.
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