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December 2, 1998

Magalie Roman Sajas, Secretary
Federal Commumcatnons Commission
445 12th Street, SW. Room TW-B-204
Washington, DC

RE: Dockets 96-262, 84-1, 89-249, 9648, Reply Commants
/_'\-
Dear Ms, Szlas:

On behalf of the Harlem Consumers Council and the Columbia Consumer
Education Coundll, Inc., we wanted to offer comments In response te a proposal
subrmitted by the Coalition for Affordable Local and Long Digtance Service
(CALLS) to reform imerstate access charges and universal service. CALLS
members include Bell Allantic, AT&T, BeliSouth, SBC and Sprint. | know it
aeems impossible that these groups are working tagether, but they are.

We are not experts in telecommunications and access reform, but botn of
our groups do know that something has to change in the telephone marketplace.
We are members of the Alllance for Public Technology, and have seen their
comments and Consumer Walfare study on access reform.

According to APT and the study, the plan will simplify telephone bills,
reduce the amount local companies charge long-distance providers for access
and st aside a $650 million universal service fund.

We like that the plan suggests a single flat rated subscriber line chargs,
created by consolidating the existing SLC with current changes relatod 10 the
presubscribed interexchangs camier charge. This translates info a greater
portion of the bill being covered by Lifelihe. That memns poor coneumers will
have more of thelr bill paid for.

We were alsa encouraged by the study findings that Lifeline customers
with annual Incomes below $10,000 could recelve aimost 3 percent in annual
weifare gaine, People with incomes batween $10,060 and $20,000 could obtain
added benefit worth about 2.0 percent por yoar.

The companies are predicting lower long-distance rates for consumers if
the plan is approved. As APT said in their original comments, their stucly
"assumes that long distance price reductions are commensurate with changes in
per minute switched access charges." We agres with APT and urge the
commission {o pressure the companies $o they cut fong distanca rates in a

manner that mauxdmizes the consumer welfare benefils. =
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Thanks for yours efforts to haip all consumers get good, affordable phone

servics. .
Sincerely,
ZpprneMlcr @W
FlorenceRice Dorathy Garmick
Prasident, Hariem Consumera Council Columbia Consumer

Education Council, Inc.

¢C:  Chaiman Witiiam E. Kennard
Commissioner S8usan Neogs
Commissloner Michael Powell
Commigsionar Glorla Tristani
Commissioner Marol Furchtaott-Roth
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