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EXHIBIT A

CONTRACT lNEORMA.TJON SHEET

Section 1. Client Infonl1<ltion:

Company Name:
Principal Place of Business:

Doing Business As:
State of Incorporation:

Section 2. End User Contact

Name:
Title:
Address:

Phone:
Business Hours:

Section 3. Notice and Dcmand

CLIENT l\YNEX
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Name:
Title:
Address:

Phone:
Fax Number:

l'ame:
Title:

Address:

Phone:
Fax Number:

Section 4. Rates and Charges CIC on Additional CIC

NET 1'-Yr NET NYT
$.96 per bill
$.01 per msg."

$.30 per msg X· X
$.01 per bill

Section 5. Start-up Fees

NET NYT
$25,000 for each region N/A N/A

.. The $.01 pcr mcssa:;c charl;c ;lpplics only IOlhosc mcssa~es in excess of an average of
10 messages per bill.
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1. Subject to the tenns a.'1d cO:1dltions of this Exhibit and the Agreement for Billing and
Collection Services ("Agrcement") of which this Exhibit fon1lS a part, 1\.rYT \\;11 provide
Billing and Collection Services for Client's Pay-Per-Call Scrviccs or for the Pay-Per-Call
Services of the ICs andlor asps represented by the Client acting as a Clearing Agent.

2. :t\'YT requires that Pay-Per-Call Services message dctLlil be in a format that clearly identifies
such charges to the Client End User Customers. This identification should be in a form
easily recognizable by end user customers, ~, Sportsphone, Horoscope, etc.

3. As required by FCCIFTC rules, all Pay-Per-Call Services charges will appear in a separate
section of the bill page, entitled "Pay-Per-Call Services".

4. Client shall not anempt to rebill those charges for Pay-Per-Call Services messages that are
recoursed for the first-time by NYf.

5. NYT reserves tl-Je right to immediately suspend the provIsIoning of all Billing and
Collection Services if NYT in its sole discretion determines that billing and collection for
Client'S Pay-Per-Call Services (or the Pay-Per-Call Services of the ICs and/or asps
represented by the Client acting as a Clearing Agent) adversely impacts the reputation of
NYT or its public image. Upon suspension, NYT will .notify Client in writing of the
reason(s) for said s~spension. NYT shall have the right to terminate this Agreement after
thiny (30) days of such notification if during that period Client does not cure the
problem. Notwithstanding anything to the contrary herein, NYT shall have no right to

terminate its provision of Billing and Collection Services for Client if such termination is
prohibited by any legislative or regulatory rule, action, statute or order. .

6. Except as provided elsewhere in L~S Exhibit, l\'YT will provide Billing and Collection
Services for Client's Pay-Per-Call Services (or the Pay-Per-Call Services ofICs and/or asps
represented by the Client acting as a Clearing Agent) in a manner which is consistent \vith the
guidelines and procedures under which NYf bills and collects its own charges for like or
similar type calls. In addition to contractual, tariff and legal requirements, pay-per-call
audiotex services are subject to the l\'YNEX Billing and Collections Guidelines.

7. Client further agrees that as a condition of NYT rendering billing services for Pay-Per-Call
Services associated \\;th group access bridging services (GABS) Gb. any service which
allows telephone users, for a fee, to call a publicized number to join an ongoing casual group
conversation), Client \\;11 perform. or \\;11 require entities acting on its behalf to perform, the
follo\\1ng:

(a) With respect to GABS services offered to teens, a monitor will orally
announce that five minutes havc elapsed since the inception of the call and
\\;11 make an oral announcement at five minutc intervals thereafter.

(b) As to all other GABS, an audible tone will b~ employed at ten minute
intervals after the inception of the call.

(c) In connection with GABS teen lines, Cli:::nt \\ill certify that moderators on
its lines have been trained in fClcilitating group conversations and in
recognizing and dealing \\;th serious problems which often affect teenagers.



Pagc 2 of 2

(d) In corm::ction with all advcrtising for GABS, cach advertisement for each
such sCr\~ce \\~Il clearly indicatc the price for that ser\·icc, both audibly and
visually where applicable, including the chargc for a nine minute call and
each additional minute thcreancr; and for all its advcrtising aimed at
audiences under 18 ycars of age will follow the more stringent Federal
Communications Commission standards and }\;ational Nctwork Guidelines
governing advertising to audiences under 12 years of age.

(e) An introductory message will be included on all lines that describe the type
of GABS service, restates the cost for a nine minute call and each
additional minute thereafter. and explains the time tone procedures where
applicable.

(f) The audio announcements for GABS advcrtisemcnt broadcast during time
spots considered to be \\;thin time frames that contain programming
directed to children under twelve (12) ycars of age must be presented in
language that can be understood by children and must advise children to
obtain parental consent before calling.

(g) Whenever technically feasible. Client will block access to its lines from any
l\ryr customer line upon the wrinen request of the customer.

8. NYT requires that all Pay-Per-Call sen;ces be provided on the 900 sCi\'ice access code.

9. In the event of a conflict between any term and condition set forth in the Agreement and in this
Exhibit, the terms of this Exhibit shall control, only to the e:\,ent oftl,e actual conflict.
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EXHIBIT C

ME<;<;f\f"iE REA.DY RILL ME<;<;t.,GE SERVIrE

Subject to the tenns and conditions of this Exhibit C and thc Agreement for Billing and Collection
Services (ule "Agreement") of which this Exhibit fonns a part, l'-.TYT shall provide Message Ready Bill
Message Service ("MR Bill Message Service") to Client.

1. General Service Descriotion:

MR Bill Message Service consists ofNYT's printing of Client developed Marketing Messages
on the Client bill. Client may request that these messages be printed in the Spanish language.
Such messages will contain infonnational or promotional announcements about Client services
or about Client sponsored services of third parties. Client may change its messages on a
monthly billing cycle basis, beginning on U1C first day of each calendar month and ending on the
last day of the month. The Marketing Message will appear on the first Client page of the l\TYT
bill.

2. Number of MessaQes:

Nyr \\ill print one (1) Marketing Message per bill.

3. Fonnat:

Each Marketing Message may contain up to eight (8) lines of te:-..-r \\1th a maximum of 75
characters (including spacing and punctuation) per line. Client may request bolding and
underlining of te:>..l.

4. Transmission:

Client shall have the right to send up to six (6) different Marketing Messages per month. For
each month that Client purchases MR Bill Message Service, NIT shall upon request by Client,
target messages so that only some Client customers receive them. l\~'T agrees th:3.t it will
provide targeting, as requested, by:

a.
b.
c.

d.
e.

f.
o
.=.'

Client Presubscribed customers versus casual users
State
Class of service

NPAfNXY..
Billing Telephone Number ("BIN")
(BINs that are to be targeted \\ill be provided by Client by tape.)
Toll usage level
Call type (e.g., operator assisted)

With the exception of BIN, NYT will provide combinations of up to any three selection
criteria at no additional eost to Client. NYT agrees to review requests for additional targeting,
and if acceptable, provide to Client, on a Time and Cost basis.
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~Sigll~d costs; and (2) will k cffectivc with tk d:\[~ th:\[ Ck:;{ would c::~sc to p:1y for
rc~signed costs und~r the proccdurc in cffcct pnor to the rClssif;nl11::nt of costs tt, the

d2{~ on \\'hich the P\1"NEX Tclcpho:1~ Companies \\'ould no longer b~ p~mlitlcd to
chJ.rg:: such costs ur.d::r acccss). In any evcnt the )\;Y)\:EX Tel~phone Compmics sh:111
be permittcd to recovcr Client's proportion:1lc share of costs reassigned to the billing and
collection catcgory from the date such costs arc reassigned to the billing and collection
category. If it is later determined that such costs should not have been billed to Client
because those costs have been recovered elsewhere, Clicnt shall be entitled to a credit
plus interest. Interest shall be calculated by using the prime rate, <lS reported in the IVa!!

Street Journal the first business day of January and July of every year, plus two
percentage points. Such credit shall be reflccted on the next billing and collection
charges bill issued after it is determined that Client is entitled to a credit. l\T)'T shall
notify Client, in \\TIting, of the effective date of an)' proposed surcharge or surcredit and,
upon request, provide Client with the calculations used to de,crmine the surcharge or
surcredit which shall be auditable under the provisions of Section 11 of the Agreement.

In the event N't'T imposes a surcharge upon Client, Client shall have the right to
terminate L~is Agreement, \\ithout penalty, provided Client notifies l\T)'T in writing
\\ithin ninety (90) days from the d2te of "NITs wrinen notification to Client of the
surcharge. If Client elects to terminate, said termination shall become effective no later
than six (6) months from the date of J\rvTs \\'ritten notification or such longer period as
designated by Client and Client shall be responsible for pil:ment of the surcharge if such
increase becomes ene:tive prior to terminiltion of s:ryice. In the event that the longer
period designated by Client e:\."tends beyond the term of this Agre::ment, 1\T)'T agrees to
continue pro\1ding Biliing and Collection Services to Client for such period under the
s?.'7le terms and conditions and rates and chilrges, including the surcharge. 1\"YT agrees
to cooperate fully \\ith Client in the plarlI1ing ilnd impkmenlation of any tr?.'1sition from
NYl to Client billing as a result of Client election to terminate this Agreement under this
paragraph. If Client does not elect to t::rminilte as pro\'id:d her::in, then the surcharge
shall become effective in accordance \\ith the above provisions.

C. Client Ri9:ht to Rene9:otiate

If, at any time during the term of this Agre::ment, !\'YT offers interLATA
telecommunication se",ices beyond those which on the effective dilte it is able to offer in
any local exchange serving area in whieh l\T)'T provides locill exchange service, and
Client is unable to meet its Minimum Charges obligations substantially due to those new
interLATA services, Client shall have the right to renegotiate those obligations for any
affected year.

If, at any time during the term of this Agreement. Cli::nt is oth:rwise unable to meet its
Minimum Charges obligations due to NYT acts or omissions, Cli::nt shall have the right
to renegotiate those obligations for any affected year.

D. Price oer Bill

For the purpose of applying this charge, a bill will consist of all pages bearing the same
company logo. If l\T)'T agrees to bill some of Client's charges und::r an au~itional

Carrier Identification Code. then Client will pay the ratcs and charges for those bills
issued under the addi,ional Carrier Identification Code. The provision of Billing and
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Colkction Services fo~ ClIent's additional Carner ldcntlflci}llOn Code shall begin on such
d:J.le as is mun.:ally Jgreed to by the Parti::s in writing, and may be cJncelled by Client at
any time ,,;thout penalty.

E. Price per I\fessa~e

The per message charge of S.30 applies to each message billed.

F. Manual Adjustment Chame

Client "ill pay},T)'T S10.00 for each Client initiated paper ICfLEC Memo processed by
},T)'T for rebilling of Client charges in accordance with Section 8(8).

G. Marketino Messa2e

When utilized, Clien! shall pay},T)'T S.045 per Marketing Message per Bill. There "ill .
be no charge for messages required by regulatory or legal <1uthorities.

H. Fav-Fer-Call Ad,;sorv MessaQe

When Pay-Per-Call messages are billed, the FCCIFTC required ad"isory statement \\ill
be displayed on the Client bill page within the Pay-Per-Call Services section. Client
shall pay },T)'T S.03 per advisory statement.

1. Minimum Chan1:es

Client shall pay };'YT a guaranteed Minimum charge in accordance with the rate
schedule listed above. The amounts billed by NYT for Billing and Collection Service
\\;11 be applied towards ilie Minimum Charges. The amount billed to Client each month
\\ill be determined using the terms and formula outlined below. Client will be
responsible for the Minimum Charges beginning at the time of the Effective Date. 1'1 the
event NYT agrees to provide Billing and Collection Services to Client under an
additional CIC(ABEC)/ACNA an additional Minimum charge in an amount equal to the
monthly minimum charge stated above will apply. The Client will be responsible for this
arnount only during the length of time that 1'-<"I'T provides Billing and Collection for
Client.

Defined Terms

1. Monthlv Minimums - The Monthly Minimum charges set forth above.

2. Cumulative Minimums - Sum ofth::: Monthly Minimum charges from the beginning
of contract up to and including the current month's Monthly Minimum charge.

3. Monthlv Actuals - Billing and Collection charges calculated by applying the above
per bill and per message charges to the current mOllth's bill and m~ssage volumes.

4. Cumulative Acruals - Sum of the Monthly Actuals from the beginning of the
contract up to and including the current month's Monthly Actual.

5. Cumulative Billed Amount - The sum of the Billed Amounts from the beginning of
the contract up to and induding the current month's Billed Amount.
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6. Billed Amount - 111:: amount billed by l\'YT to Ck:nt in a gi,,::n r:1onth for Billing
and Collection Services.

Fonnula

The Billed Amount in eaeh month shall be the greater of (I) Cumulative Actuals less
the previous month's Cumulative Billed Amount, or (2) Cumulative Minimums less the
previous month's Cumulative Billed Amount. The following example demonstrates the
application of the above formula.

Examole

Month 1 1 d 4 2 §
Minimums (I) 10 10 10 10 10 10
Cumulative Minimums (2) 10 20 30 40 50 60
Actual (3) 5 8 12 18 5 15
Cumulative Actuals (4) 5 13 ?- 43 48 63-)

Cumulative Billed (5) 10 20 30 43 50 63
Billed (6) 10 10 10 13 7 13

In the event l\TYT provides Billing and Collection Services to Client under an additional
CIC(ABEC)/ACNA, the Billed Amount \\ill be determined separately for those bills
issued under each CIC(ABEC)/ACNA. The amounts bilkd by l\'YT for Bill Message
Service \\ill not be included in the application or the above formula used to determine
Client's Billed .-\mount in each month.

J. Start uo Fee

Client shall pay l\TYT a S25,000 start up fee which covers the cost of activities needed to
initiate Billing and Collection Services to new customers. Such activities include but are
not limited to: testing; tape/transmission set-up; programming costs; digitization of
Client's logo; formaning of Client specific end user bill page, set-up of NYl\TEX reports
provided to Client and methods/procedures impkmentation. 111is is a one time non
refundable charge payabl:: immediately upon Client's signing of the Agreement.

K. Posta!!e Escalator

In the event that, during the term of this Agreement, the U.S. Postal Service increases the
rate for one ounce first class zip sort postage, Client shall pay NYT one third of such
increase on a per bill basis. l\TYT shall notify Client in writing of the effective date of
any postage increase.
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CONTRACT rNFORMA,TJO~' ~HEET

Section 1. Client Wonnation:

Company Name:
Principal Place of Business:

Doing Business As:
Sute of Incorporation:

Section 2. End User Contact

Name:
Title:
Address:

Phone:
Business Hours:

Section 3. Notice and Demand

Page 1 of 1

CLIENT
Name:
Title:
Address:

Phone:
Fax Number.

Section 4. Rates and Charges

Name:
Title:

Address:

Phone:
Fa.x Number:

CIC 078 Additional CIC NtA

$.96 per bill
$.01 per msg.*

S.30 per msg
S.01 per bill

Section 5. Start-up Fees

S25,000 for each region

NET

x

NET
N/A

NYT

x

1';'YT
N/A

NET NYT

The S.O 1 per message charge appli::s only to those messages in excess of an average of
10 messages per bill.



J',"OTICE OF COl'TR.\CT A!'vIENDi\fEt"T

Bell Atlantic hereby amends its Billing and Collection Services Agreements

(the "Agreements") to include the following provisions:

1. If an end user complains to Bell Atlantic that he has been "cranuned" (i.e., he has

been billed by Bell Atlantic for ?v1iscellaneous Services that he did not orde:-), Bell Atlantic

will adjust the disputed charge off the end user's bill and recourse the amount of the

disputed charge to CustOmer. Cus,omer shall not resubmit any such charges to Bell

Atlantic for reoilling. CUSi:omer also shall not submit any new or addi,ional recurring or

nonreculling charges 2.ssoc:ated v.;th the Miscellaneous Se:vices disputed by the end user.

') Tills 2.ii1endme:it snail take effect as of July 4, 1998 for all of t;,e Agreeme:m

between Bell Atlantic and Customer.

3. 11 the event of any conflicts between the terms of this .-\mendment and the

Agreements, the terms of this Amendment shall govern.

4. In all other respects, the Agreements shall remain in full force and effect.

Dated: May 4, 1998
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Client shall submit its proposed Marketing Messages to 1\1')'1' Llt b~st f.)ny-five {45} calendar
days in advance of the first day of the month during which Cli:nt wJnts the messages to
appear, (Fifty-five (55) calendar days in the case of the first Client Marketing Message
submitted by Client under this Agreement. \Vithin five (5) calendar cays of receipt of the
messages, NYT shall notify Client whether the mess<1.ges ha\'e been approved. If any messages
are not approved, Client must correct the Marketing Mess<1.ge and resubmit same to 'NYT
\\ithin five (5) days, NYT shall review the resubmitted message and notify Client whether the
messages have been approved \\iiliin five (5) calendar days thereafter. 'NYT will not include
on the Customer's bill any messages that have not been approved by NYI' at thirty (30) days
before the beginning of the month during which the Marketing Message is scheduled to appear.

When regulatory or legal orders require implementation in advan:e of the above stated time
frames, NYT will e:-....1end its best efforts to mect the regulatory or legally ordered
implementation date.

l\'l'T shall supply Client \\ith a print image copy of tk Marketing Message not less than three
(3) business days prior to sending Customer bills with the Marketing Message.

6. Messaae Criteria:

All Marketing Messages must comply with the follo\\ing criteria:

- The messages must be consistent with generally accepted industry standards,
such as truth in advertising, and standards with regard to content and customer
awareness.

- The message cannot be used to compare Client's services, directiy or indirectly
to those of other service providers.

-If the message contains rates, the rates shall have been approved or othef\\ise
permitted to become effective by the appropriate regulatory commission(s).

- The content of the message may only address telecomrnunications services
provided by Client.

- The content of the message shall not refer to or imply allY direct competition
with a service provided by NIT.

- The content of the message can address a generic promotional or informational
need of the customer.

- The content of the message shall not involve any messZlge which is obscene,
indecent, or which might otherwise be regarded as generally repugnant.

- \\'here th:: message requests or requires action by the Client End User Customer,
the message must contain a telephone number that the customer can utilize for
further informa!ion regarding the content of the mess~gc.

"-"""""",,._--------------------
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The following arc examples of acceptable and unacceptable phrases for a message:

ACCEPIA,BLE

Great telephone service
Low prices
XX has reduced rates
XX has a fiber optic network

UNACCEPTABLE

Greatest telephone sen/ice
Lowcst prices
XX has the lowest rates
XX has the best fiber optic network

l\TYT reserves the right to refuse to print any message which l\TYT. in its sole discretion,
determines is not in compliance \\;th the above criteria or which could adversely affect the
public image and reputation of NYT. NIT also resen'es the right to discontinue MR Bill
Message Service if NYT is ordered to do so by any court or governmental agency having
jurisdiction, if Client fails to comply \\ith the above message criteria, or if NYT, in its sole
discretion. detennines that continued provision of the service could adversely affect the public
image or reputation oOrYT.

7. Liabilit\':

In the event that l'\'YT fails to print a Client Marketing Message, l\TYTs total liability to Client
shall be limited to a refund of the amount, if any, actually paid by Client to NYT for printing
such message. In the event NYT prints a Client Marketing Message inaccurately and the
inaccuracies as printed materially distort and misrepresent the original message, Client shall be
entitled to the above refund, or at Client's option: 1) l\ryJ will use its best efforts to print a
corrected Marketing Message for inclusion in the next bill cycle, and in no event later than the
follo\\;ng bill cycle, at no charge to Client; or 2) 1\'YT \\ill reimburse Client, pursuant to the
procedures set forth in Section 13, for reasonable expenses for mailing, e.g. postage and paper,
incurred in a customer contact program, as agreed to by NYT and Client. Except as provided
above, NYT shall not otherwise be liable to Client for any loss, cost, claim, injury, liability, or
expense, including reasonable attorneys' fees, relating to or arising out of t.~e provision of MR
Bill Message Service by NYT related to the specific incident, nor shall NYT indemnify Client
for any claims brought against Client by any third party, relating to or arising out of the
provision ofMR Bill Message Service by l\ryJ to Client.

8. Conf1icts:

The provision of MR Bill Message Sen,ice as set forth in this Exhibit C is subject to all the

terms and conditions set forth in the Agrecm~nt. In the event of a conflict between any tenn
a!ld condition set forth in the Agreement and in this Exhibit, the temlS of this Exhibit shall
control, only to the e>..1ent of the actual conflict.
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EXH1GIT D

PROPRIETARY INFORMAT10N

1. G~neral

This is Exhibit D to the Agre~ment between l\TYT and Client for the provision of Billing and
Collection Sen~ces. It is recognized by the Parties that, in connection with the Billing and
Collection Sen~ces to be provided hereunder, l\'YT and Client will have in their possession and
control, or provide to the other Party, information in the form of data, reports, computer programs,
and other documentation which is proprietary to l\ryT, to Client, to both, to others, and/or which is
considered confidential with respect to Client End User Customers (hereinafter designated,
"Proprietary Information"). The Parties agree that all such data provided to the other Party shall
be treated as Proprietary and held in confidence by the Receiving Party, pursuant to the terms of
this Agreement.

II. Handlin~ ofProorietan· Information

Except for information not subject to the terms and conditions herein because of its prior
disclosure or permitted or consented disclosure as described belo\\', Proprietary Information of one
Party ("Disclosing Party") that is possessed by the other Party ("Receiving Party") shall be treated
in accordance v-.ith the follo\\;ng tenns and conditions:

A. The Receiving Party shall put in place and strictly enforce (using all of its prerogatives,
including dismissal of employees or termination of contracts with its agents or
contractors) procedures to ensure that its employees, contractors or agents are aware of
and fulfill the obligation under this Exhibit to hold the Disclosing Party's Proprietary
Infonnation in confidence.

B. Proprietary Information described previously shall be held in confidence by the Receiving
Party and its employees, contractors or agents, shall be treated with the same degree of
care as the Recei\~ng Party would treat its O\\TI Proprietary Information, and shall not be
disclosed to third persons (but may be disclosed to agents who have a need for it), shall
be used for the purposes stated herein, and may be used or disclosed for other purposes
only upon such terms and conditions as may be mutually agreed upon by the Parties in
writing.

C. Each Party acknowledges that a Party's Proprietary Information may be commingled \\~th

Proprietary Information of another Party, and accordingly, the Parties shall, to the e>.."'tent
practicable, use good faith efforts to ensure that such Proprietary Information shall be t
masked or rendered mechanically inaccessible to the other Party. However, there may be
instances in which efforts to mask or screen such Proprietary Information are
impracticable, or in which disclosure is inadvencnt. In such instances, the Receiving

Party v.ill neither use nor disclose the Proprietary Information, exc:::pt as required to
fulfill its obligations under the Agreement and shall put in place procedures as described
above.

D. Each Party agrees to give notice to the other Part)' of any demand to disclose or provide
Proprietary Information of said other Party to other persons under lawful process prior to
disclosing or furnishing such Proprietary Information. The Recei\;ng Party agrees to
cooperate, if the Disclosing Party decms it necessary to seek protective arrangements.

E. Either Party may disclose or pro\'ide Proprictary Infomlation of the other Party to
implement, effect and enforce eith:r Pan~"s tariffs, to comply ,,·jth the terms and
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provisions of the Modification of Final Judgment, or 10 meet the requirements of a court,
regulatory body or government agency having jurisdiction over either Party. The
Receiving Party \1.;11 notify the Disclosing Party so as to give the Disclosing Party a
reasonable opportunity to object to such disclosure. The Disclosing Party may not
unreasonably withhold approval of protective arrangements provided by any such court,
regulatory body or government agency. Nothing in this Exhibit requires either Party to
support or not support the position of any person or entity on the issue of whether any
particular Proprietary Information is proprietary under applicable law or this Exhibit.

III. Information Not Subject To HandlinQ Restrictions

Information shall not be deemed confidential or proprietary, and the Receiving Party shall have no
obligation to prevent disclosure of such infonnation, if such information:

(a) was previously knO\\TI to the Receiving Party free of any obligation to keep
confidential, or

(b) is provided to other parties by the Disclosing Part)' \\;thout restriction, or

(c) is or becomes publicly available by other than unauthorized disclosure, or

(d) is independently developed, produced or generated by the Receiving Party, or

(e) is approved for release by written authorization of the Disclosing Party.

IV. Aoolicabilitv of Stat1Jtes. Decisions and Rules

A Parry's ability to disclose Proprietary Infonnation or use disclosed Proprietary Infonnation is
subject to all applicable statutes, decisions, and regulatory rules concerning the disclosure and use
of such Proprietary Information which, by their express terms, mandate a different handling of
such Proprietary Information.
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EXHIB1T E

R:\TES A~D CHARGES

Nl'T's rates and charges for Billing and Collection Services are as follows:

(I) Price per Bill SOl

(2) Price per Message Billed S.30 for each message

(3) Manual Adjustment Charge S10.00

(4) Marketing Message S045

(5) Pay-Per-Call Advisory Message S.03

(6) Minimum Charges:

(7) Start Up Fee

Annual Minimum
S55,994.40

S25,OOO

Month!v Minimum
54,666.20

Each of these charges are explained in furthcr detail bclo\\'.

A. Apolication of Rates to Intrastate and Interst,'Ite Services

Provided that intersta:e messages comprise at l::ast 75% of Client's message volume, the
rates and charges set forth above will be used to determine the total amount due for both
Intrastate and Interstate Billing and Collection Services. The intrastate portion of this
total will be determined by appl)ing the rates and charges contained in the applicable
NIT tariff(s) to the intrastate bill and message volumes. 1 The interstate portion is the
remainder after subtracting the intrastate portion from the total. If the number of
interstate messages is less than 75% of Client's message volume, then the above rates
and charges (excluding the Minimum Charges) shall only apply to Interstate Billing and
Collection Services and Intrastate Billing and Collection Services shall be provided to
Client in accordance \\ith the rates and charges set forth in the applicable l\T)'T tariff(s),
unless othernise agreed to by NYT.

B. Adiustments to Rates and Chanm

In the event that, during the term of this Agreement, the costs assigned to Billing and
Collection Services under Part 69 of the Federal Communication Commission's Rules
are changed as a result of: (1) a change in the FCC's accounting, separations or access

charge rules; (2) a change in federal, state or local tax laws: or (3) any order or change
in a rule or regulation of any Court or federal, state, or local goverrunental agency
having jurisdiction, and the increase or decrease is more than $500,000, determined
cumulatively on an annual basis for both NYT and New England Telephone and
Telegraph Company combined (the "NYNEX Telephone Companies" or "NTCs"), a
surcharge or surcredit may be applied by l\TYT to the rates set forth herein. The
surcharge or surcredit which may be applied to Client: (I) shall not exceed Client's
proportionate share among customers of NYTs Billing and Collection Services of the

I For purposes orthis Agreement, intustate m:ss!ges <lIC mess:lgcs ilss::lciatcd with Client End Us:r Customer
telephone calls both o:igi:l3ting and t:nnin~::r.g. \l1thin Ncw York S:~\c.
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MeeT -Best
_Powe~ A.PEX

Norma Le\)'

December 8, 1998
Can fig: 9 120-1ine IVR systems. 45 T-I s In, two mirrored RAID systems

............................................................................
Quantity Description Unit Price Total............................. , ..................................•.......•...

9 120 line IVR S 96.500,00 $868,500,00

PentiumIV3J3 MHZ CPU, 256 1v1B RAM. Two serial/one parallel, 20 slot rack mount
enclosure, Redundant Auto sensing Power supplies, heavy duty cooling, Two 9 GB disk
drives DPT mirrored with SCSI interface. 1 D240SC-T·1.2 4805C-T-) Cards.144 r-.1I3
3.5'\ FOD, 14" color monitor, SVGA, IOI-key enhanced keyboard, 12 GB tape drive, 16
bit ethernet card/SMC, 28,8 modem, CD ROM drive.

Software: SeQ Unix, SCO networking. OmnlYox voice applications generator software
includes the menu interface, call scripting and voice messaging commands featuring call
transfer and out dialing, conditional branching arithmetic and string operations, personal
identification number (PIN) generation and verification, "C" hook facilities, "c"
language API tools, integrated dBase compatible management toot. script builder
document tool, Voice recording with variable rate encoding, voice file editor. customer
name and address (CAN) capture, and playback system management utilities, call count
reponing, CDR records, dialed number identification service (DNIS) if available.
automatic number identification (Ai'll) if available. and remote update and maintenance,
Voice Mail Application includes personal distribution list, priority levels on messages,
message forwarding. password, message archive. number message announcement,
volume and speed control. private messages, One Week training at rI.'ICCT. t~lephone,

record interface, headset, 041 ESC Card. MicroLite Backup. Tune Up. CPU Hardware
Watchdog, The Titan I IVR Platform

\\'arranty, I-year warranty from date of purchase,

550 R~. 106 Ope~hee Plaza· P,O. Box 981 • Belmont, NH 03220 • TEL: 603·524·2214 • FAX: 603·524-2304 • email: \·...w/,msclcam
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QTY De..;cription unit Price Tutal
II ••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••

2 133 GB RAID s)'~[c:ms S32,500.00 ~f1".n()o 00
1 Inst.lIation 58000.00 58000 Oil
, 19" Rack Mount enclosures 54500.00 5lJ,500 00
Documentation: MCCT Uni,,< Recovery Guide, MCCT IJllct\r,Hiun Guide. All
Scripts/Flow Charts ofMCCT Programs installed into your unit, vni ... Upcldting guide.
Apex OmniVox !\.1anual, Voice Scripts.

Tolal:
Port Discounts:

Total

Terms and Conditions'
\.) Payment terms TBD.
2.) 1 Year warranty from date of purchase
3.) This quote. does includes in)tallation and shipping charge~.

4) Delivery ti weeks ARO.
Sincerely yours.

Elwin Macomber
MCeT
Tel #. 603·524·2214

5955,000.00
-$104,400.00
$760,60000

550 R:. 106 Opechee PlazJ • P.O. Box 981 • Belmont. NH 03220 • TEl. 603-524·2214 • FAX: 603·524·23Cl~ • email· V,','NJmcclcom
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