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To 11lustrate the first guideline. let's censider a hotel lobby. We know
there are many "people in motion” in a hotel lobby.

A hote! lobby, then, could be a good genaral site for a public telephone. Th:
phone would get a 1ot of usage and produca gocd revenues.

To 11lustrate the second gquideline, let's consider a hotel! conference rocm. ‘
On any givan day. you would find far fewer people at a conferencg rcom thap i~
and around 3 hotel lobby. KWe also know that many people in meetings are
business people and professional pedple, and that these people are heavy ysar:
of public telephecnes. So, even though there are fewer people here, the ‘
dverage users in the conference room make more calls than the average usar in
1 hotel lobby. :

So, a public telephone situated near the conference room, for Instance. may

ilso meet your critaria for site selaction: 1t will maximize usage ard
revenues.

Semg Good General SVtes for Public Telephones
Some ‘good general Indoor sites fbr pub!lc teiephOnes‘lnclude those
. = near entranges
- near exits
- near cash registers
- 1in customer and employee lohnges
~ near rastrooms

< near low-cost sales items so callers cam make a purchase to ohtain
changae.
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RESTRICTED
Some good general outdoor sites for public telephones include thase
- near entrances
" - near parking areas

- near public transportation facllities, such as buys stops, cab stands.
train stops

- around shopping malls

~ outside convenience stores

- on dity sidewalks

- truck stops

- on highways, 3t regular Intervals, especlally -rest areas
- near shopping, Information or'pub11c service areas

~ 1in publi¢ parks, at c;mngrounds. at beaches |

at service stations.

These are all sites where people congregate or traffic flows.

Choosing Specific Locations for Public Chwﬁmnlcations-Stations

So far you have learned about good general sites for public telephones and the

guidelines for choasing them.

But, whan a phone is Installed, 't is Installed at a spec!fic lecaticn. For
instance - on the north wall, three faet from the east wall, with the ¢oin
slot at a height of 54 inches.

As 2 Public Communications salesperson, you select general sites for public
telephones. You then designate the specific lecation within that site wnere
you want the phone installed. .
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Test of Station Visibility
Stand in or galk tﬁrough main traffic pattern!

- Is the station visible?

-~ Does 1t catch your eye?
If your answer is "yes," then the requirements for visibllity have baen met.
If not -

- Is thera a visible directional ;1gn'po1nt1ng to the station?

- Does the sign catch your eye?

Accessibility

ACCESSIBILITY = EASY TO USE, UNOBSTRUCTED, WITHIN REACH: AVAILABLE

Yau choose accessible lccations
1. So usurs can easi!y approach and yse the stat1on
2. S0 users can make calls without obtaining parmiss1on
The concept of accessibiltty also includes
- adequate space to sit or stand while calling
« Instrument mountad at proper helght for pedostri&n or wheelchair acces:

Choosing accessible locations {s important. because 1f a person cannot reach
or get to the station, then he/she cannot use {t.

5-6

PROPRIETARY-EELLCCRE £ AUTHCRIZEL
[ CLIENTS ONLY B8~27
SEE PRQPAIETARY NITICE
o) TITLE PAGE




MUJd We cuwl Lecld [N =t RN AW gy |
2w

Dl (& (L0 U ILIueados rad F.ou 3L

W Y WWW I wmiYY W o mwr v gy 7 www 1l T ke 'V WP Witmitlal i UJW F.u@7wa
.

RESTRICTED

It 1s possibdle for a statlon to de highly visible, yet not accessible to tne
public. For example, a public telephone located on the wall, behind a bar,
would be visible - yet not accessible to the general pudlic. Even tnough the
haadset cord s long enough to reach the user, the user wauld still have o
ask permission to make the call, and have the bartender deposit his/her money

and dial the number.

Test of Accessibility
~ Can you approach the station and use 1t easfly?
- Can you use 1t without asking for help or permission?

If your answer 1s "yes." then the requirements for accessibi{lity have been me-
Convenience and Safety .

CONVENTENT AND SAFE INCLUDES: PROPER LIGHTING, PRIVACY, CHANGE-
MAKING FACILITIES, MINIMAL NOISE, SHELTER.

You choose convenient and safe locations
1. To make the user feel comfortable when making calls
2. So the yser Is not andangered when making calls.

Proper lighting at or around a statton s i1mportant to both safety and
cornvenience. [t facilitates reading the directory and dialing.

Privacy can ba a great convenience at certain locations, depending on the
amount of traffic and the types of calls generally made.

Change~making facilities nearby can also bhe an appreciated and profitable
convenience.

Noise that might inconvenience the user should be ¢considered at each location.
Re try to minimize noise level as much as is practical without compremising
visibility or accessibility.

Shelter offered by the statien must also be considered, particularly for
outside locations. '
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';' ) Tast of Convenience and Safety

You consider location from a standpoint of crowds, safety, lighting, privacy
change-making, nolse and need for shelter,

- MWould you want to use this station?
~ Is it fnviting, pleasant, and safe to use?

gf your answer s "yes," then the requirements of safety and convenience have
een met.
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1) Job Responsibilities

Area Manager - Regional account Sales
Regional Account Managtr

Area Manager — Territorial Account Sales

Territorial Account Mahager
Sales Manager -
Pay Telephone Consultant

2) Training Requirements
3) New Sales Person Orientation
4) contracts
License Agreement
State Large Account Agreement
Regional LAMPS (Large Acicount Marketing - FPublic)
Schedule A
. 5) Service Order Memoranum
(9 \/)
6) Teaming

Independent Local Exchane Carriers
Interexchange Carrier
Aggregator

7) Kajor Account Center/Project Group
8) Review Process ‘
9) Productg/Bquipment

10) Trade Shows

11) Press/News Releases

12) Commission Statements

Consolidated Billing
Commission Data Transfery

13) station Placemept

14) PIC Restriction
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INTEROFFICE [ HEMORANDTUM
Dats: 07-0ct-1992 09:20am
From: GARY DAAKE |
DAAKE.GARY AT Al AT OMNI
sept: MKTG & SALES - Publlic Com
el No: 314-235-9497

Addresseas: 56
Subject: New Section
Hi,
Attached you will find the latest addition to the Public
communications Sales Operating Practices. This section
outlines the things to be considéred when placing a pay

telephone. Please place this section behind TAB 13 of your
binder and cover with your PTC's|as soon as possible,

Any questions, please call me at|(314) 235=-9497.

Thanks,
- GD
pistribution:

Use the SH option to view the distribution list.

Ol M1 AR 1402 rAD
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Bales Operatin% Practices

Pay Telephona [Placement

1ntroduutign

In the course of day to day operations, the Public
Communications sales person is asked to provide pay telephone
service in a number of different environments. In order to be
profitable, certain criteria must be met regarding location,
viseibility, and traffic. The degree to which each of these
criteria are met, as well as othér determining factors, will
indicate the type of station to bBe installed: Public,
Semi-Public, or Policy.

objective

This practice has two objectives! The first is to provide a
set of guldelines tc be used in determining if and what type
station to install for a given customer. Second, and just as
important, to provide continuity|of application between the

districts.

PROPRIBSTARY-CONFIDENTIAL
Not For Distribution Outside j0of, or General Distribution
Within Southwestexp Bell Telephone
08—-Sep=1992
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Bales Operntinﬁ Praotices

Pay Telephone

Placement

If none of the previous circumstances apply, and improvements
to the station do not increase révenue, the staticn should be
considered for removal. This dedision should, however, be

tempered by the following consid

1. How long has the stati

drations. .

been in place? If a station

has been in place for eseveral years, quite possibly
the capital costs have already been recovered.

Therefore, the station

eed only cover the cost of

operating and maintaining it. The amount of revenue
raquired to make a contribution te profit is much

lower.

2. Ip there a public need
which would make it unw
emargency needs at the

ssoclated with the telephone
se to remove it? Safety or

location may dictate that the

telephone should ba retained.

3. The telephone may be lo
public has only occasiof
seasocnal. For example
football stadiunm.

cated at a place where the
hal access or the activity is
y fairground or a baseball or

Any station that ls generating 1%35 than $15.00 per month

($.50/day) should be reviewed fo

improvement, remaoval or

conversion to a semi-public station. A practice should be
mads to evaluate all stations £frbm the bottom of the revenue

scale upwaxd on a regular basis.

PROFRIETARY-CONFIDENTIAL

Not For Distribution Outside |[of, or General Distribution
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Sales Operatin4 Practices

Pay Telephone |Placement

As society becomes more mobile, the need for people to make
telephone calls while away from Yome continues to increase.
The current popularity of celluldr telephones has impacted our
business, however, there remains{a viable market for pay
telephones. With pay telephones| members of the public may
originate local, intralATA and interLATA telephone calls on a
sent paid (coin), or non-sent paid (collect, third party,
calling card) basis. 1In order téd take full advantage of our
market, public telephones need td be visible and provide
convenient access for the end usér.

Public Btations

’ Pay telephones are placed, at the Company's option, tc satisfy
the end user's telecommuniocations needs while away from home
or office. To qualify for a public telephone, certain revenue
pexrformance levels are expected.|{ Generally, a pay telephone
is expacted to generate $3.00 - $3.50 per day. To protect the
Company's investment, no station|should be installed without
first obtaining a signed contract from the site owner (for a

s description of the various contracts see Tab 4 - Contracts).
In determining if a location holds sufficient promise, the
following factors should be conskdered.

Type of business or activity conllucted at the location.
Experience has shown that certaih types of businesses or
activities are more profitable than others. For example, a
pay telephone at a service statibn or convenience store will,
generally perform well.

Other business telephonas at the| location. Access to these
phones by the public would adversely affect pay telephone
revenues. For example, hospitalp are normally good revenue
producers. If the hospital, however, allows visitors to use
their own telephones and use thel hospital's network to place
free telephone calls, pay talephones will be negatively
affected.

The existencs of othar pay tele nes usually means that the
pay telephone needs of the publilc are being met at that
location, however, if the current station is generating high
revenue, another station at this location could capture
ravenue that is walking away bedause the existing station is

in use.
-
PROPRIETARY~CONFIDENTIAL
Not For Distribution Outside [of, or Genaral Distribution
Within Southwestezn Bell Telephone
08-Sep-+1992
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Sales Operating Practices

Pay Telephone [Placsment

Hours of operation. This is particularly important for indoor
stations. The hours of operation of the business in question
will determine the hours of access to the telephone. If a
business maintains short or unusudal hours of operation, an
indoor station may not be advisable. In this situation, the
sales person may elect to providé an outdoor station.

Accessibla loaation for the pay telephone. The pay telephone
should always be placed where it|is visible and accessible to
the end user to maximize revenue|performance.

Rumber of regquasts for a pay teléphone per day. This will
give an indication af the usage and the resultant revenue
‘performance. The higher the number of requests for a pay
telephone per day, the higher thé potential revenue for that
station.

Number of customers per day. This would give an indication of
the potential users of a pay teléphone. Again, the higher the
number, the higher the potentiall Any of these customers
could, at any given time, need tte use of a telephone.

Once the preceding factors have been assessed, the sales
person must use their experience| and judgment to determine if
a location will support a pay tejlephone. The sales person
will have to estimate whether a gtation will achieve the
minimum revenue required for it to be profitable. Currently,
a station should average potential of between $3.00 and $3.50
per day to qualify.

seni=- ic ations

If a location does not neet the minimum ¢riteria for a public
telephone, the alternative may to install a semi-public
station. With a semi-public station, the customer pays for
the installation as well as a monthly service charge, while
the Company retains any money collected (sent paid) or billed
(non-sent paid) from the statlon. Since the customer is
paying for the service, they ara provided a directory listing
and can have an extension to the telephone to receive incoming
calls. Semi-public sarvice is arranged through the Public
Service Center.

PROPRIETARY-GONFPIDENTIAL
Not For Distribution outside |of, or General Distribution
Within Southwestern Bell Telephone
08-Sep+1992
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Sales OperatinJ Practices
Pay Telephone |[Placement

liao ons

The official definition of policy stations is as follows.

“Coin telephones placed from timg to time (but only on rare
occasions) for public need without regard to profitability.
Public need is constituted by m heed for communication to
assure safety, welfare and healtl of the publiec at any
location where no othexr telephane service is readily
available."

Generally, requeets for this type of station will come from a
local Company manager or interested member of the community
who is familiar with the local cénditions. Where such a need
existe, it may be sound business|practice to place the -
etation. Some examples of policy stations are public parks,
small airports, or a Boy or Girl|Scout camp. All requests for
a policy station should be reviewed by the Area Manager -
Sales before being granted.

Low=Pays

It is generally accepted that a station will not reach i§;§>
full potential until it has been| "socilalized" at the locatien.
A substantiation report is generated on each new station 3
months, 6 months and 1 year aftek installation. If a station
is not generating sufficient revenue, it should be reviewed
for improvement. Items to be cohsidered are:

1. Has there been theft, flraud or some other criminal
activity which has causpd the coin box revenue to be
lower than predicted?

2. Has there been a changel in customer traffic patterns
which has caused revenue to be lower than expected?
For example, did a resthurant stop serving during the
dinner hour?

3. BHas the customer rearranged other facilities on his
premises which now intexrferes with access to the
telephone? For example, moving a vending machine in
front of the phone.

4. Are there poeitive steps, such as signs or lighting,
which can improve its potantial?

PROPRIETARY=CONFIDENTIAL
Not For Distribution Outside |[of, or General Distributioen
Within Socuthwesteyn Bell Telephone
08~Sep-1992
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Exhibit G

The Identity of the Person or Persons who Provided the
Information in Response to Each Interrogatory

Interrogatory No. William A. Brown , Senior Counsel

Interrogatory No. Shanna Bradley, Manager

Interrogatory No. June Burgess, Associate Director

Dana Smith, Area Manager &

Interrogatory No. Pati Grosman, Manager

Interrogatory No. Dana Smith, Area Manager

Interrogatory No. Dana Smith, Area Manager

Interrogatory No. Dana Smith, Area Manager

Interrogatory No. Dana Smith, Area Manager

Interrogatory No. Dana Smith, Area Manager

Interrogatory No. June Burgess, Associate Director

Interrogatory No. June Burgess, Associate Director

Interrogatory No. June Burgess, Associate Director

Interrogatory No. Rodger McDowall, General Manager

Interrogatory No. Rodger McDowall, General Manager

Interrogatory No. Jan Rogers, Director

—h | o— | —t ] —h b |k | A
ololQlalalnla|olo|Nlolo] & ]

Interrogatory No. Rebecca Harlen, Business Analyst

Rodger McDowall, General Manager &

Interrogatory No. 20 Candace Carney-Savard, Product Manager
Interrogatory No. 21 Candace Carney-Savard, Product Manager
Interrogatory No. 22 Carey Caldwell, Product Manger
Interrogatory No. 23 Rebecca Harlen, Business Analyst
Interrogatory No. 24 Rodger McDowall, General Manager

Carey Caldwell, Product Manger &

Interrogatory No. 25 Rodger McDowall, General Manager

Interrogatory No. 26 Carey Caldwell, Product Manger

Interrogatory No. 27 Rebecca Harlen, Business Analyst
Interrogatory No. 28 Debbie Dotson, Associate Director
Interrogatory No. 29 June Burgess, Associate Director
Interrogatory No. 30 ALL

William A. Brown , Senior Counsel &

Interrogatory No. 31 June Burgess, Associate Director

Interrogatory No. 32 William A. Brown , Senior Counsel




VERIFICATION

My name is Reel:ér" MDewa Ll and 1 am employed by

Ameribech  Services  /NC. My title is _Generne  Mannaer~ WRAMA T A ¢ Gart

of my job, I been asked to assist Southwestern Bell Telephone Company representatives to
respond to “Complainant’s First Set of Interrogataries to Defendant,” served in the case Milficom
Services Company v. Southwestern Bell Telephone Company, EB Docket No. 01-99, File No. E-
93-49. .

I provided information for interrogatories nos. __ 20, 24 , 25,1 1,10

To the best of my ability, I have determined that the responses provided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

"'843:« My il

SIGNATUREe
(PRINT NAME BELOW SIGNATUREE )

Rdlqe/ MEDouid-C o

e SYsfe

m$S




VE TION

My pame is _Juve B DBURGESS and 1 am employed by

Sovthuestern Bell | Mytitieis Associate Director . Aspar

of my job, I been asked to assist Southwestern Bell Telephone Company representatives to

respond to “Complainant’s First Set of Interrogatories to Defendant,” served in the case Millicom
Services Company v. Southwestern Bell Telephone Company, EB Docket No. 01-99, File No. E-
93-49,

I provided information for interrogatories nos. _ 3 , 10, )14, 1S~ )aq,30 id 3]
To the best of my ability, I have determined that the responses provided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.
Executed on August 2, 2001,

g SIGNATURE® a

(PRINT NAME BELOW SIGNATUREE )

_JuNe B BURGLAKRSS




YERIFICATION

My name is /Rff k\ll Ha_[ lﬁ‘!! and T am employed by

S.B[_ . My title is Busintés and,s*-aﬁﬁ'amar Sve . As part

of my job, I been asked to assist Southwestern Bell Telephone Company representatives to
respond to “Complainant’s First Set of Interrogatories to Defendant,” served in the case Millicom

Services Company v. Southwestern Bell Telephone Company, EB Docket No. 01-99, File No. E-

1 provided information for interrogatories nos. |Qa_ ' !q\: ' 43 ’ AT .

To the best of my ability, I have determined that the responses provided Southwestern

93-49.

Bell Telephone Company to those interrogatories are true and correct.
I verify under penalty of perjury that the foregoing is true and correct.
Executed on August 2, 2001.

] QUMLA’U
SIGNATURE®

(PRINT NAME BELOW SIGNATUREZ )}
-

Jgr”r kA/ Ha.r len




VERIFICATION

My name is William A. Brown and I am employed by SBC Management Services, Inc.
My title is Senior Counsel — External Affairs/FCC. As part of my job, I been asked to assist
Southwestern Bell Telephone Company representatives to respond to “Complainant’s First Set of
Interrogatories to Defendant,” served in the case Millicom Services Company v. Southwestern
Bell Telephone Company, EB Docket No. 01-99, File No. E-93-49.

I provided information for interrogatories nos. 1, 31, and 32.

To the best of my ability, I have determined that the responses provided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

SIGNATURE ¢
(PRINT NAME BELOW SIGNATUREQ, )

William A. Brown




VERIFICATION

My name is Candace Carmney-Savard and I am employed by SB( Communications,
Incorporated. My title is Product Manager. As part of my job, I be:n asked to assist
Southwestern Bell Telephone Company representatives to respond to “Compliinant’s First Set of
Interrogatories to Defendant,” served in the case Millicom Services Compc.ny v. Southwestern
Bell Telephone Company, EB Docket No. 01-99, File No. E-93-49,

I provided information for interrogatories nos. 20 and 21,

To the best of my ability, I have determined that the responses pro szided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

1 verify under penalty of perjury that the foregoing is true and correct.

_“:ézmmz
SIGNATURE »

(PRINT NAME BELOW SIGNATUREE, )

Candace Caney-Sauard,

Executed on August 2, 2001.




VERIFICATION

My name is ne S‘Fc‘ ! and I am employed by

o sesaeta Jeh Ele@ee My title is _ M ans e R=te o . As part

of my job, I been asked to assist Southwestern Bell Telephone Company representatives to

respond to “Complainant’s First Set of Interrogatories to Defendant,” served in the case Millicom

Services Company v. Southwestern Bell Telephone Company, EB Docket No. 01-99, File No. E-
93-49,

I provided information for interrogatories nos. A

To the best of my ability, I have determined that the responses provided Southwestem
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

= &

SIGNATURE®
(PRINT NAME BELOW SIGNATUREE )

&5‘\04'\1\§ $r~=&.l~°?5,




VERIFICATION

My name is ﬂ/ﬁéél/ Larpwell and I m employed by
Suthwestersy Bol] Telgone. Lomp™ly title is PWM&M;,ﬁ/—@ﬂivieSEW’%f part

of my job, I have been asked to assist Southwestern Bell Telephone Compan 7 representatives to

respond to “Complainant’s First Set of Interrogatories to Defendant,” served i1 the case Millicom
Services Company v. Southwestern Bell Telephone Company, EB Docket No 01-99, File No. E-
93-49.

I provided information for interrogatories nos. 22 L s, 26

To the best of my ability, I have determined that the responses prorided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

&/f;%z f/

SIGNATURE:
(PRINT NAME BELOW 3IGNATUREE )

C’#f&/ A prbees]




YERIFICATION

My name is Deborah L. Dotson and I am employed by

SBC Management_ Services, Inc. . My title is Assoc Dir-Corp Records & Information
Management. As part of my job, I been asked to assist Southwestern Bell Telephone Company

representatives to respond to “Complainant’s First Set of Interrogatories to Defendant,” served in
the case Millicom Services Company v. Southwestern Bell Telephone Company; EB Docket No.
01-99, File No. E-93-49.

I provided information for interrogatories nos. ﬂ).f

To the best of my ability, I have determined that the responses provided Southwestern
Bell Telephone Company to those interrogatories are true and correct.
I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

O@éaml/m

SIGNATURE®
(PRINT NAME BELOW SIGNATUREE )

D-@téﬂmﬂ/ Da%Son/
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VERIFICATION

My name is Dana Smith and I am employed by Pacific Bell Telephone. My title is Area

Manager - ICSC. As part of my job, I been asked to assist Southwestern Bell Telephone
Company representatives to respond to “Complainant’s First Set of Interrogatories to
Defendant,” served n the case Miflicom Services Company v. Southwestern Bell Telephone
Company, EB Docket No. 01-99, File No. E-93-49.

1 provided information for interrogatories nos. 4, 5, 6, 7, 8, 9, and 30.

To the best of my ability, I have determined that the responses provided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

ne Sl

SIGNATURE®
(PRINT NAME BELOW SIGNATURES )

DAVA _Sm i TH
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VERIFICATION

My name 1s Pati Grossman and I am employed by Pacific Bell Telephone. My title is

Manager - ICSC. As part of my job, I been asked to assist Southwestern Bell Telephone

Company representatives to respond to “Complainant’s First Set of Interrogatories to
Defendant,” served in the case Millicom Services Company v. Southwestern Bell Telephone
Company, EB Docket No. 01-99, File No. E-93-49.

I provided information for interrogatories nos. 4, 5, 6, 7, 8, 9, and 30.

To the best of my ability, I have determined that the responses provided Southwestern
Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty of perjury that the foregoing is true and correct.

Executed on August 2, 2001.

Q&\w

(PRINT NAME BELOW SIGNATUREE )

Patt < Roeonma/)




