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RESTRICTEO

To 111ustrate the ftrst gU1deltne. letlt c:ons1der a hotel lObby. We kno'tll
there are mi.ny 1I~@Op", tn metton ll 1n il note' lObby.

A hotel lobby. then. could be i good genlral s1t@ for a gubliC telephone. Th:
phone would get a. lot of usa.ge a.nd produce good revenues:.

To \llustra.te the second gu1d@line. let's cons1d@r a'hotel conference rocm.
On any gtvln day. you would f'nd fa.r fe~er people at a. c:onf~rence ream tha" ;:
and Around ~ ~otel lo~by. We also know that m.ny peo~le ;n meet;ngs are
business ~Iog\e and profess1onal peODle. and that th@sl people ~re heavy usar~

of pu~ltt telephones. So. even tnough there are fewer peo~le ~er!. tne
average users tn the cent.renee rco~ make mo~e calls thin the a~erage user in
a hotel lobby- .

So, i pubH c telephone $' tuat.~ near the conference roatl. fOf" 'ns'tance _ milj
11so mtet your cr1tlr1a for s;~e sellction: \t will maxim1ze usage ard
r,venues.

Sc.e'Good Generll Sftes for Publ,c Teleghones

Some 'good gener!1 'ndoor s1t!s for publIC telephones Inelude those

"n,r entrances

ntar nits

nllr cash registers

in customtr and employee lounges

nla.r restroom!

- ntar low-cost siles 1te~ so Cil1ers can mike a ~urthase to obtain
chinge.

5-3

,.
I' PROPRIETARy-aeLLcORE t AUTHORI:~D

CLIENTS ONLY a-S7
SSE PROPRIETARY NOTICe

ON TITLE P~G= .



QESTRIClEO

.
• •i

( ..
; ......

Some good g8neral outdoor sites 'or public t~lephon.s 1nelude these

n'ar entrances

- n@af parking arIas

- nelf public transDortat1on fac'lities. such as bus stoes. cib stands.
train stops

- around shoPP'ng malls

- outside conven'ence stores

on city s1dewal~s

truck. stops

~ on highways. at rtgular Intervals, e~pec1a'ly·rest areas

- nel~ shopping, 1nformation or pUblic service ar@lS

In publ1c parks. at cimPqrounds. at beaches

at servtce stations.

ThiS! .rt all lites whlre people congregate or traff1e flows.

Choosing Speetf.c Loeat1cns for Public ~n1cat1on5· Stations

So far you have learned about good general sites for public telephones an~ the
gu'del1n.s for choos'ng them.

But. whln a phone 1s installed. It Is 'nstalled at a specl'i, lccat1cn. For
instanc. - on tne north w~ll, three f@et fro~ the !lst Will. w'th the to'"
slot at I height of S4 'nches.

As i PUblic Communications salfsp.rson. you telect qenlril sites for puc 1Ie
telephones. You then dlsignate the SPlc1f1c locat1on within thit site ~nere

you w~nt the phone installed.

5-4

p~op~IeTARY-2ELLCCRE ~ ~UT~G~I~=n
CLIENT~ ONLY a-e7

seE PrOPRIETARY NoTtce
ON rITL.E PAGE



i.'::'':)/,jl
- .. - •• _0_- I ......... __ , • __ ..... _. __ • ", .... _ •• ...... 11_'- IV __ '-"4'-1'-' iw...J .....

RESTR.ICTED

Test of Statfon VIsibIlity

Stand 1n or walk through main traffic pitt@r"!

- Is the station Yfsible~

- Does It catch your eye?

If your. answer 1s lIyes .'1 then the requtrell1ent~ for \J1sib~lity ha.ve b~~n met.

If' not -

- Is therl i visible directlona.l sign' pointing to the statton?

Does the sIgn catch your eye?

Accessfbillty

ACCESSIBILITY. EASY TO USE. UNOBSTRUCTED, WITHIN REACH. AVAILABLE

You choose accessible locations

1. So USlrs can easily approach and use the station
I
I

Z. 50 users can make C:i11$ ...1thout obt~i"'n9 permission.

The concept of lccesstb11tty 1150 'neludes

- adequatR spac! to sit or stlnd whfle calling

• Instrument mounted at proper heIght for gad,strlan or wheelchair acces~

Choostng aeeesstble locations is 'mport~nt. beeaus8 1f a person ~annot reach
or get to the stlt'on, thin helshe eannot use it.
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RESTRICTED

It 1~ poss1bla for a stat~on to be ~'ghly vi~'ble. yet not accBssible to t"e
publ". For example, a publ" t@lepnon. located on the wall. behind a bar .
would be vis'ble - yet not accissible to the general public. Even tnougn ~~e
handset cord \s long @nougn to reich the user, the user would still have ~o
ask permission to make tne call, and have the bartender deposit his/her money
and d1a\ the number.

T@5t of ACCIss1b11,ty

- Clft you approach the stat10n and us. 1t e~s1ly?

- Can you use ,'t w1thCIut uk1nq for help or permiss;oM?

If YOUT' a.n!....r h lIyes. 11 then th. requ\r@ment·$ for accessitllli,ty have been mp·

Conyenience and safety

CONVENIENT AND SAFE INCLUDES: PROPER LIGHTING. PRIVACY, CHANGE­
MAKING FACILITI£~, MINIMAL NOISE. SHE~TER.

You choose ccnv8n1ent and saf. locat1ons

1. To make thl user feel comfortable ~hen mak1ng calls

l. So thl user 'S not Indang.red when mak1ng ci11s.

Proper l1ghttng it or around a stat10n '$ 1mportant to both 5afety and
Coftven'!nc!. It fac11,tates f!id1ng the dir@ctory and d'aling.

Privacy ~~n bl a great conven'ence at certatn locat1ons. degend'"g on the
amount of tratf', and the types of calls g@nerally made.

Change~mak'ng Fac1l't1es nearby can also bl in ~Ppr!c1ated and profitable
conven1ence.

N01St that mIght 'neonven1e"cl the user should be eons'd.red at each location,
W. try to min'mlze nolse level as much as 1s pract1cal w1thout comgrcmising
~1s'b111ty or act!ss1b1l'ty. .

S~.lter offered by the statton must I}SO be considered. particularly for
outs1de locations.

t
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RESTRICTED

Test of Convenience ind Safety

You cons1dlr lotat1an from a standpoint of cro-ds. safety, llght1ng, privac}
cnange-m~1ng. noise and need for shelttr.

- Would you want tg use thfs st~tion?

Is 1t fnvtt1~;, pleasant. and s~f. to use?

If' your answer Is lIyes .lI tl'ien the requ1rements of safety a.nd c:cnven;enc! Have
been met.
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1) Job Responsibilities

Area Manager - Regional ccount Salea
aegional Account Mana9 r

Area Manager - Ter~itori 1 Account Sales
Territorial Account Ma ager
Sales Manager

Pay Telephone ant

2) Training ••quirements

3) Hew S~les pe~80ft Orientation

4.) contracts

License A9reement
State Large Account Agre ment
aegional LAMPS (Large Account Marketing - Public)
Scheclule A

5) Service order JIIemoranWll

6) TeaJ:J.ing

Independent Local Excha
Interexchange carrier
A99regator

7) Kajor Account Center/Projec Group

8) Review Process

9) products/Equipment

10) Trade Shows

11) Press/New8 Releases

12) ~OJllDl!BBion statement.s

Consolidated Billing
commission Data Transfe

13) station Placement

14) PI:C Re.t~ietion

•
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A(ldresse•• : 56

SUbjeet: New section

'Hi,

a~8;

J
rom:

Bpt:
el Ho:

07-0ct-1992 09:20am
GARY DAAKE
OAAXE.GARY AT Al AT OMNr
MRTG , SALES - PUblic Com
314-23S-!H97

•

.
A~~ached you will find the latss addition to the Public
Communications Sales Operating P~aotices. This sectio~
outlines the things to be consid~red when placing a pay
telephone. Please place this seCtion Dehind TAB 13 ot your
binder and cover with your PTe's as soon as possible.

Any questions, pleas~ call me at (314) 235-9491.

ThankG,

":"...J' GD

Distribu~ic:n.:

Use the 9. option to view the 4iatributi n list.

'\..--1
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Sales Operatin praotices

pay TelephDDe Placement

P.05/09
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:Illtro4uat;f.OA

In the course of day to day oper tions, the Public
communications sales person is a ked to provide pay telephone
service in a number of differen~jenvironments. In order to be
profitable, certain criteria MUS be met regarding location,
visibility, and traffic. The de ree to which each of these
criteria are met, as well as other determininq factors, will
indicate the type of station to ~e installed: Public,
Semi-Public, or Policy.

oltjec1;!ve

This practice has two objectives The first is to provide a
set of guidelines to be used in determining if and what type
station to install for a given c~stomer. second, and just as
important, to provide continuity of application between the
districts.

PROJlaXBTUY­
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Bales operatin praotices

pay Telephone

If none of the previous circumet nees apply, and improvements
to the station do not increase ravenue, the station should ~e
considered for removal. This de4ision should, however, be
te~pered by the followinq consid~ations. .

1. How long has the s·tatiJ been in place? If a station
has been in place for ~veral years, quite possibly
~he capital coste have ilreadY been recovered.
Therefore, the station eed only Cover the cost of
operating and maintain! q it. The amount of revenue
required to make a cont ibution to profit is much
lowe~. 1

2. Is there a public need ggoc1ated with the telephone
which would make it unwise to rQmove it? Safety or
emergency needs at the iocation may dictate that the
telephone should 138 retained.

3. The tQlQphone may be lobated at a place where the
public has only occasiohal access or the activity is
seasonal. For example ~ fairqround or a baseball or
football stadium. ~

Any station that is generating 1 ss than $15.00 per month
($.5D/day) shOUld be reviewed fo improvement, removal or
conversion to a semi-public station. A practice should be
made to evaluate all stations frbm the bottom of the revenue
scale upward on a regular basis.

-
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pay ~.lephone Placement

As society becomes more mabile, e need for people to make
telephone calls while away fram oma con~inues to increase.
The current popularity of eellul4r telephones has i~pacted our
business, however, there remainS!a viable market for pay
telephones. With pay telephones members of the public may
originate local, intraLATA and i terLATA telephone calls on a
sent paid (coin), or non-sent pa d (collect, third party,
callinq card) basis. In orde.r tdl take full advantaqe of our
market, pUblic telephones need t~ be visible and provide
convenient access for the end us~r.

nes usually means that the
c are being JRet at that

station is generating high
location could capture

ause the existing station is

The existence or o~her pay tele
pay telephone needs of the publ
location, however, if the curre.
revenue, another station at thi
ravenue that is walking away be
in use.

Public S\"1on'

Pay telephones are placed, at th Company's option, to satisfy
the end user's telecommunioation needs While away fro~ home
or office. To qualify for 4 pUbiic telephone, cartai~ revenue
performance. levels are expected. Generally, a pay telephone
is expectad to generate $3.00 - 3.50 per day. To protect the
company's investment, no station should be installed without
first obtaininq a signed contrac from the site owner (for a

.~ description of the various contr cts see Tab 4 - Contracts) .
In determining if a location hol B sufficient promise, the
following factors should be considered.

Type of busin899 or activity eonhucted at the location.
Experience has shown that certaih types of businesses or
activities are more profitable than others. For example, a
pay telephone at a service statibn or convenience store will,
generally perform well. i
otber ~u8ine•• telephones at the location. Aocess to these
phones by the public would adve ely affect pay telephone
revenues. For example, hospi~al are normally good revenue
producers. If the hospital, ho ver, allows visitors to use
their own telephones and use th hospital's network to place
free telephone callS, pay talep ones will be negatively
affected.

I"

Not For
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sales Jtra"tioes
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1'a7 Telephone Pl.c8Jllen't.

xcurs of oparation. This is par icularlY important for indoor
stations. .. The hours of operation of the business in question
will determine the hours of acce~5 to the telephone. If a
business maintains short or unusual hours of operation, an
indoor station may not be advisaile. In this situation, the
sales person may elect to provia+ an outdoor station.

1ec.ssi~le loaatio~ for the pay ie18Phone. The pay telephone
should elways be placed Whare itli& visible and accessible to .
the end user to maximize revenue performance.

HUmber of requa.ta for a pay tel phone per 4ay. ~his will .
give an indication of the usage .nd the resultant revenue
performance. The higher the number of requests for a pay
telephone per day, the hiqher th~ potential revenue for that
station. I
NUmber cf customers P8~ day. Thts would give an indication of
the pot~tial users of a pay tel~phone. Again, the hiqher the
number, the higher the potent1alL Any of these customers
eould, at any given time, need tte use of a telephone.

Once the preceding factors have een assessed, the sales
person :must use their experience and jUdqment to determine if
a location will support a pay te ephone. The sales person
will have to estimate whether a tation will achieve the
minimum revenue required for it 0 be profitable. Currently,
a station should ave~aqe potent! 1 of between $3.00 and $3.50
per day to qualify.

sami-lUbl!a stations

If a location does not meet the inimum criteria for a pUblic
telephone, the alternative may to install a semi-public
station. With a semi-public st ion, the customer pays for
the installation as well as a m tbly servic~ charge, While
the Company retains any money c lDoted (sent paid) or billed
(non-sent paid) frcm the statio. since the customer is
payinq for the service, they ar provided a directory listiDq
and can have an extension to th telephone to receive incoming
calls. Semi-public service is ranged through the Public
service Canter.

-
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Sales ope%ati~ p%&ct1ces

Pay Telephone Placement

P.09/09

POlicy stations

The official definition of pOlic stations is as follows.

"Coin telephones plaeeG from tim to time (but. only on rare
ocoasions) ro~ p~lio Beed witbout regard to profi~ability.
PUblic n884 is constitute4 by • A••a for ~ommunlcation to
assure D.fe~y, w8l~.r. a~d healt~ of the public at any
location Where DO other telepban~ service iD readily
availabl.... !
Generally, reques~s for this typ of station will come from a
local Company manaqer or interes ed member of the community
who is familiar with 'the local cbnditions. Where such a need
exists, it may be sound businesslpractice to place the
station. Some examples of policy stations are public parks,
small airportg, or a 'Boy or Girl Scout camp. All requests for
a policy station should he revie ed by the Area Manager ­
Sales before beinq granted.

~l'..PaY9

It is generally accepted that a tation will not reach i~
fUll potential until it has been "socialized" at the location.
A substantiation report is gener ted on each new station 3
months, 6 months and 1 year afte~ installation. If a station
is not generating sufficient rev~nue, it should be reviewed
for improvement. Items to be co sidered are:

1. Has there been theft, f aud or some other criminal

l activity which has caus d the coin box revenue to be, lower than predicted?

2. Has there been a in customer traffic patterns[

[ Which has caused to be lower than expec-e.ad?
For example, did urant stop serving during the

f dinp,er hour?

3. Has the customer rearr qed other facilities on his
premises which now int feres with access to the
telephone? For exa,mpl , movinq a vending machine in
front of the phone.

4. Are there positive ste signs or lighting,
which can improve its

-
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The Identity of the Person or Persons who Provided the
Information in Response to Each Interrogatory

Exhibit G

-

InterroQatory NO.1 William A. Brown , Senior Counsel
InterroQatory No.2 Shanna Bradley, Manaqer
Interroqatory No.3 June Burqess, Associate Director

Interrogatory NO.4
Dana Smith, Area Manager &

Pati Grosman, Manaaer
Interroaatory NO.5 Dana Smith, Area Manager
Interroaatory No.6 Dana Smith, Area Manager
Interrogatory No.7 Dana Smith, Area Manager
Interrogatory NO.8 Dana Smith, Area Manager
Interroaatorv No.9 Dana Smith, Area Manager

Interrogatory No.1 0 June Burgess, Associate Director
Interrogatory No. 14 June Burgess, Associate Director
Interrogatory No. 15 June Burgess, Associate Director
InterrogatorY No. 16 Rodger McDowall, General ManaQer
InterroQatory No. 17 RodQer McDowall, General ManaQer
InterroQatory No. 18 Jan ROQers, Director
InterroQatory No. 19 Rebecca Harlen, Business Analyst

Interrogatory No. 20
Rodger McDowall, General Manager &

Candace Carney-Savard, Product Manager

Interrogatory No. 21 Candace Carney-Savard, Product Manager

Interrogatory No. 22 Carey Caldwell, Product ManQer
Interrogatory No. 23 Rebecca Harlen, Business Analyst
Interrogatory No. 24 Rodaer McDowall, General Manager

Interrogatory No. 25
Carey Caldwell, Product Manger &

RodQer McDowall, General ManaQer
InterroQatory No. 26 Carey Caldwell, Product ManQer
InterroQatory No. 27 Rebecca Harlen, Business Analyst
InterroQatory No. 28 Debbie Dotson, Associate Director
InterroQatorv No. 29 June BurQess, Associate Director
InterroQatory No. 30 ALL

Interrogatory No. 31
William A. Brown, Senior Counsel &

June Burgess, Associate Director
InterroQatory No. 32 William A. Brown, Senior Counsel



VERIFICAnON

My name is f?&d~~~ M c:oe~J\ L L and I am employed by
~.,«:JJ .$'~s k""s

J.~t"I+-«'" SC"-VI~S INC.. My title is ~e"AL ~'\-~c- 1t.JI'1t,/J. . As part

of my job. I been asked to assist Southwestern Bell Telephone Company representatives to

respond to "Complainant'5 First Set ofInterrogatories to Defendant," served in the case MiJ/jcom

Services Company v. Southwestem Bell Telephone Company, EB Docket No. 01.99. File No. E­

93-49.

I provided information for interrogatories nos. 20J 2q7' 2 S l '7) 1Co
To the best of my ability. I have detennined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofperjury that the foregoing is true and correct.

Executed on August 2, 2001.

SlGNAnJU.
(pRINT NAME BELOW SlONA~)

Rot,e" ~cbaul ...c.\,.

---"-"-"-""""------""""""------""---"----,---------------------------



My name is

.sOU+hU8s1ern

VERIFICAnON

BQ \ I . My title js A-SSOC\Q.{ e

and I am employed by

o\rec.-to r- . As part

of my job. I been asked to assist Southwestern Bell Telephone Company representatives to

respond to "Complainant's First Set of Interrogatories to Defendant," served in the case Millicom

Services Company 'V. Southwestern Bell Telephone Company, EB Docket No. 01-99, File No. E­

93-49.

I provided information for interrogatories nos. -0 ) '0 J JJ..1 1 .\ S' J:l~ ,3 C> I~ 2,.1
To the best of my ability, I have determined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofperjury that the foregoing is true and correct.

Executed on August 2. 2001.

\)A..\.Nl.S- At .B UAij~
(] SJGNA11JRF4 0
(pJUNT NAME BELOW SIGNAlURl!!; )



VERIFICATION

My name is ~ec~r:le.o and I am employed by

__.....£""'-BC . My title is Bll6int~ AMl¥5t-~+L)NlU ~II"'. As part

of my job, I been asked to assist Southwestern Bell Telephone Company representatives to

respond to "Complainanfs First Set of Interrogatories to Defendant," served in the case Mil/icom

Services Company v. Southwestern Bell TelepJwne Company, EB Docket No. 01-99, File No. E-

93-49.

I provided information for interrogatories nos. J~a.. t 19b , .J3 , d.7
To the best of my ability. I have determined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofperjury that the foregoing is true and correct.

Executed on August 2, 2001.

:]a;.!::l:fl~
(pRINT NAME BELOWSIGNA~)

-:Beck'j Ha.r {LO



VERIFICATION

My name is William A. Brown and I am employed by SBC Management Services, Inc.

My title is Senior Counsel - External Affairs/FCC. As part of my job, I been asked to assist

Southwestern Bell Telephone Company representatives to respond to "Complainant's First Set of

Interrogatories to Defendant," served in the case Millicom Services Company v. Southwestern

Bell Telephone Company, EB Docket No. 01-99, File No. E-93-49.

I provided information for interrogatories nos. 1,31, and 32.

To the best of my ability, I have determined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofperjury that the foregoing is true and correct.

Executed on August 2,2001.

SIGNATURE{t

(PRINT NAME BELOW SIGNATURE-l) )

William A. Brown



VERIFICATION

My name is Candace Carney-Savard and I am employed by SB< Communications,

Incorporated. My title is Product Manager. As part of my job, I be'~n asked to assist

Southwestern Bell Telephone Company representatives to respond to "Compllinant's First Set of

Interrogatories to Defendant," served in the case Millicom Services Compl, fly v. Southwestern

Bell Telephone Company, EB Docket No. 01-99, File No. E-93-49.

I provided information for interrogatories nos. 20 and ~l.

To the best of my ability, I have determined that the responses pro lided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofperjury that the foregoing is true and correct.

Executed on August 2, 2001.

\~,~qJ;)
(PRINT NAME BELa'" SIGNATUREl; )

W2\ce (cece,/- S<W9.fd



VERIFICATION

My name is 0b.~!)",,- 1)\"~ ~ .\~ and I am employed by

~:S¥!' \k\\~ My title is ~c:...,,<::;'jd" ~":e--") . As part

of my job, I been asked to assist Southwestern Bell Telephone Company representatives to

respond to "Complainant's First Set of Interrogatories to Defendant," served in the case Millicom

Services Company v. Southwestern Bell Telephone Comparry, EB Docket No. 01-99, File No. E­

93-49.

J provided information for interrogatories nos. _---'":A<:..L. ~ _

To the best of my ability, I have detemrined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofpeIjury that the foregoing is true and correct.

Executed on August 2, 2001.

-
SIGNATI.JREm

(pRlJllT NAMB B.E.LOW SIGNAl1.JREI; )



VERIFICATION

My name is ~ tJA..tAiUe-l( and I lID employed by

~f1?uJes&rp//i4/74~e- CeMtf.;1J$ry title is P1'2Jckd-/t11Iinay-r-~s7ii.eSefl!IC&·Part

ofmy job, I have been asked to assist Southwestern Bell Telephone Compan I representatives to

respond to "Complainant's First Set of Interrogatories to Defendant," served i 1 the case Millicom

Services Company v. Southwestern Bell Telephone Company, EB Docket No 01-99, File No. E-

93-49.

I provided information for interrogatories nos. _~?_.-z,.-JJ!--U;-_<~2-~ro=- _

To the best of my ability, I have determined that the responses pro<rided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofpeIjury that the foregoing is true and correct.

Executed on August 2, 2001.

SIGNATURE,.

(pRINT NAME BELOW>lGNATUREl;)



VERIFICAnON

My name is __-#<D=e:.:;:b;.:;:;o~rah~L",-,.--"D""-,o"""t",,so~nl.:.- and I am employed by

SBC Management Services. Inc. My title is Assoc Dir-CoJll Records & Infonnation

Management. As part of my job, I been asked to assist Southwestern Bell Telephone Company

representatives to respond to "Complainant's First Set of Interrogatories to Defendant." served in

the case Millicom Services Company v. Southwestern Bell Telephone Company, EB Docket No.

01-99, File No. E-93-49.

I provided infonnation for interrogatories nos. ~---'-)..._e .

To the best of my ability, I have determined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofperjury that the foregoing is true and correct.

Executed on August 2, 2001.

SIGNATl.1RB(I)
(plUm NAME BELOW SIGNA~)

7)~~ /) tJ-!s (l,J



AUG. 2.2001 12:54PM -PACIFIC BELL COP, CENTER-----------------------NO, 0295---P. 3------------

VERIFICATION

My name is Dana Smith and I am employed by Pacific Bell Telephone. My title is Area

Manager - ICSe. As part of my job, I been asked to assist Southwestern Bell Telephone

Company representatives to respond to HComplainant's First Set of Interrogatories to

Defendant," served in the case Millicom Services Company v. Southwestern Bell Telephone

Company, EB Docket No. 01-99, File No. E-93-49.

I provided infonnation for interrogatories nos. 't S, 6, 7, 8, 9, and 30.

To the best of my ability, I have detennined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofpetjury that the foregoing is true and correct.

Executed on August 2, 2001.

')~~\.f;
/'

SIGNATUREm
(PRINT NAME BELOWSIGNA~ )

:DAN A 'Sfn.. rrL



AUG, 2, 2001-1 2: 54 PM-PAC I FIe 8EL Leo PT CEN TE R

VERIFICATION

My name is Pati Grossman and I am employed by Pacific Bell Telephone. My title is

Manager - lCSC. As part of my job, I been asked to assist Southwestern Bell Telephone

Company representatives to respond to "Complainant's First Set of Interrogatories to

Defendant/' served in the case Millicom Services Company v. Southwestern Bell Telephone

Company, EB Docket No. 01-99, File No. E-93-49.

I provided infonnation for interrogatories nos. 4, 5, 6, 7, 8, 9, and 30.

To the best of my ability, I have determined that the responses provided Southwestern

Bell Telephone Company to those interrogatories are true and correct.

I verify under penalty ofpeIjury that the foregoing is true and correct.

Executed on August 2,2001.

\:2~~~
(PRINT NAME BELOWS]GNA~ )


