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EX FARTE OR LATE FILED
~18,2001

FEB I 5 2002

FCC· MAIlROOM

Ms. MagalJe Salas
So<~""Y

Federal ConununkaUons Comm1ssion
445 I~SU"ttt. S.W.
Washinglon. D.C. 20554

Re: Ex Parle Present.'1.Uon In CS Docket No. 98.120..../

Dear Ms. Salas:

On Dcttmber 7.2001. Ms. CernJdlne Layboume. Chainnan &: CEO of
Oxygen Media. Inc" and I md wtth Commissioner Kathleen Abernathy and her
legal advisor. St."lCY Robinson. We discussro the digital television transition
and. speclflcaUy. the Impact digitAl must carry would have on cable
programmcffl such as Oxygen and Discovery. We c:qlla1ncd the challenges
program networks face in SttUrtng cable carrta,gc and the hann to OUf
companies of giving broadcasters anolher advantage In the compeUUQn for
cable carrtage. We expressed con~m about proposals that call for mandatory
carriage of a broadcaster's analog and digital signal during the trnnslUon as
well as those that call for mandlltory carri~e of more than the broadcaster's
primary digital signal. The enclosed materials were left with Conunlssioner
Abernathy and Ms. RobInson.

In accordance Wlt.h SecUon 1.1206 of t.he Commlsskln's Rules. an
original and one copy of t.his letl.C:r. Including enclosures, are being filw wtt.h
your ofllce.
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Commlssloner Kathleen Abernathy , ,
Stacy Robinson, Legal Adl.1.sor to Commissioner AberTI.:lU1Y
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This report is a summary of results from the 2001 Beta Cable Subscriber Study­
interest in Emerging/Mid-sized Cable Networks. The study was administered in June of
this year among a national sample of cable subscribers age 18+. A total of 1,014
telephone interviews WE're completed -- 507 interviews were completed within the mid­
sized network (and pre,nium plex networks) study and another 507 interviews were
conducted within the emerging networks study. Within each study, cable subscriber
interest in viewing each network is measured based upon the network description.

This marks the second year that the Discovery Digital Networks were measured as a
package as well as individually. Discovery Digital Networks, Discovery Health and BBC
America were all measured as emerging networks (less than 15 million subscribers) and
Travel Channel was meas~red as a mid-sized (batween 15 and 49 million subscribers)
network. In addition, I\!ational Geographic Channel was also measured for the first time
this year within the Emerging Networks study.

Please note: Beta Research has placed an embargo on external release of these
data until September 10, 2G01. We ale therefore c<tntractually obligated to not
share these data In trade <Jd'fertisements or with !h::J press until that date.
However, WEi are allowed to use these results in onA 0ro one meetj.ngs and
presentation:; prior to September 10. Thank you for your cooperation.

#3 ;i8 #23 1~20 #9 #29'" '''ji 26% 38% 21%

Men --f2-- 1M #13 #27 #16 #11 #22

I ~~~o I ~~% 32'!~ _ 2~_~ _ 28%
37% 22%

Women "IT"" :~f"'i"
#11 #27

__I 40% 1
31

%_~~%_ 33% 42.%
40% 20%

Age 18-34 t #2 #17 #30 #24 .#4 #16 #34
47% 33% 22% 26% 46% 34% 18%

Age 18-49 #2 -#14 -1126 #24 #5 #15 #31
50% 37% 25%1 27% 45% 35% 20%

Persons with children age 12 #7 #16 #27 #20 #1 #17 #31
and under 54% 41% 26% 33% 65% 39% 19%

Persons who subscribe to or #3 #8 #26 #22 #9 #12 #30
are interested In subscribing 54% 43% 25% 29% 42% 39% 23%
to a di ital tier
Persons interested in satellite #3 #8 #18 #26 #16 #9 #26
dish service 52% 38% 28% 22% 33% 37% 22%

Persons interested in high- #3 #4 #23 #23 #10 #11 #29
speed Internet service 54% 45% 25% 25% 39% 38% 20%

Heavy Internet users (10+ #2 #8 #25 #26 #14 #9 #32
hours per week) 50% 36% 23% 22% 32% 35% 16%
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Discovery Oigital Package:

• For the se"",nd year in a row, Discovery Digital Package (74%) was #1 in cable subscribe,.
interest among ad-supported packages s~rpassing MlVNH1 Suite (50%) and Nicke~~deai'

Package (38%), Among all samplE> groups, the parcent with high interest in any
Discover:J :Jigita! Network was higher than all individual emerJin~/digitalnetworks
(including National Geographic) and mid-sized networks,

• In fact, among ad-supported packages, Discovery Digital Package was #1 in cable subscriber
interest among:

-Totai sample;
-Women;
-Men;
-Persons 18-34 years old;
- Persons 18-49 years old;
- Households with children age 12 and under;
- Persons who subscribe or would definitely/probably subscribe to a digital tier;
- Persons ExtremelyNery/Fairly interested in satellite dish service;
- Persons ExtremelyNery/Fairly interested in high speed Internet service;
-Heavy Internet users (10+ hours/wk-}-

The following chart summarizes cabie subscriber interest in Discovery Digital Networks,
The percents with high interest (a "4" or "5" on 5-point scale) were comparable to the
2000 study.

Discovery Science Channel. .
Discovery Civilization Channel "
Discovery Kids Channel " " ".
Discovery Home & Leisure Channel .
Discovery Wings Channel .
Any Discovery Digital Network .

Discovery Science Channel:

2001
48%
39%
35%
26%
23%
74%

2000

48%
38%
38%
27%
23%
72%

• Interest in Discovery Science Channel was at forty-eight percent, which is exactly where it
was last year.

• Among the 38 ad-supported emerging networks measured, Discovery Science Channei
ranked in the top five in cable subscriber interest among:

-Total sample;
-Men;
-Persons age 18-34;
-Persons age 18-49;
- Persons interested in a satellite dish service;
-Heavy Internet users (10+ hrs.lwk.);
- Persons with digital tier/interested in subscrioing to a digital tier;
- Persons interested in a high-speed Internet service.

DISCOVERY
• Discovery Science Channel was the number one emerging network in its correlation wltll'TWORKS U.S.

''''''",0' "'""=,,,,, ", "";;" "" :;;1Iltir-:
RESEARCH
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Discovery Science Channel, cont.:

• Aided awareness of Discovery Science was at 41 % (48% last year) -- Gompara~le to CNNf,l
(41%), Toon Disney (41%) and Discovery Health Channel (39%).

Discovery ;{ids Channel:

• Interest in D1oc,overy Kids was at thirty-five percent, which is fairly ccnsistent with last year
when it was at thirty-eight percent. Keep in mind that differences of less than four percentage
points are not statistically significant.

• For the second year in a row, Discovery Kids ranked #1 among ad-supported emerging
networks in interest among persons with children age 12 and under.

• Discovery Kids also ranked in the top five among persons age 18-34 and persons age 18-49.

• The network ranked in the top ten among women, persons who subscribe to or are interested
in subscribing to a digital tier and persons interested in high-speed Internet service.

• Aided awareness of Discovery Kids was at 43% up from 36% the year before and
comparable to The Outdoor Channel (42%), Discovery Science Channel (41 %) and CNNfn
(41 %). Aided awareness of National Geographic Channel was at 67%.

Discovert Civilization Channel:

• Interest in Discovery Civilization Channel also remained consistent with last year. In 2000
interest in the network was at thirty-eight percent and in 2001 it was at thirty-nine percent.

• Discovery Civilization Channel ranked in the top five in cable subscriber interest among men
(48%) and persons interested in high-speed Internet service (45%).

• Discovery Civilization also ranked in the top ten among:
Total sa",ple;
Persons interested in a satellite dish service;
Persons who subscribe or are interested in subscribing to a digital tier; and
Heavy Internet users (10+ hours/week)

• Aided awareness of Discovery Civilization was at 14%, which is fairly comparable to its
performance in 2000 at 16%.

DISCOVERY
NETWORKS u.S .

•RESEARCH
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Discovery Wings Channel:

• Interest in Discovery Wings was at twenty-three percent this year, which is exactly the sarne
as last year. This level of interest is comparable to that of The Outdoor Channel (23%),
MTV2 (23%) and Nickelodeon Games & Sports (22%).

• Among and-supported emerging networks, Discovery Wings Channel rankeo nun I~ef one in
its correlation with likelihood to subscribe to a satellite dish service and number eight in its
correlation with likelihood to subscribe to a digital tier.

• Aided awareness of Discovery Wings was at 15% which was comparable to Discovery
Civilization (14%), MTV "8" (11%) and MTV "X" (11 %).

Discover! h • .Ith Channel:

• Interest in Discovery Health Channel also remained fairly consistent with last year. In 2000
interest in the network was at thirty-five percent and it is at thirty-eight percent in 2001.

• Discovery Health ranked in the top ten in cable subscriber interest among:
Total sample
Persons interested in satellite service; and
Heavy Internet users (10+ hours/week).

• Aided awareness of Discovery Health Channel was at 39%, up from 33% in 2000 and 29% in
1999. This level of awareness was comparable to PBS Kids Channel (39%) and VHl Ciassic
(35%).

Bc>C Amorica:

• BBC America tied with Oxygen in cable subscriber interest. Twenty-one percent of cable
subscribers reported interest in each network. Interest in BBC America was a comparable
twenty-tow percent last year.

• Aided awareness of BBC America seems to be adjusting back to earlier levels. Awareness
for BBCA was 28% this year up from 16% in 2000 but comparable to its performance in 1999
of 23%. This level of awareness was comparable to Nick-Too (26%) and Sundance Channel
(26%).

Travel Channel:

• Among mid-sized networks, Travel Channel (31 %) ranked in the top 10 in cable subscriber
interest. This is an increase from last year when interest was at 25% and from 1999 levels
when interest was at 23%. This level of interest is comparable to Food Network (31%) and
Odyssey (30%).

• Travel Channel ranked in the top five among men (30%) and heavy Internet users (10+
hours/week) (37%).

• Travel Channel ranked in the top ten among persons interested in satellite service (30%)JISCOVERY
NETIA'ORKS U.S.
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OII:1ey'1 Aet 'lIfIl Cloul C "nf!1 ,f' S 1', :,,'1 ... rdlSI2,lr:'ICI.1 Oata
IrcoU"ed)
AUIhoffs' linda Moss

The ~I\~ DIS~.ev0:' II pi '<;: " .., ... ..., ,ill' 1$ new
~o.lJ.lN.:rt Cho-nniol. ",1,'9 ""'" smaI.~_.. ~_II""fe." con n.oe
ca""JWllllN l'JlINllor IoJ3: 1 Oucago TV unIeA 1h
~opIlfa netWOfk 10 I>..- :..eups

The 'e!f"aI1Sffi1SSIOI'KXlIlsent flap inlo'O~ two Cllble systems lhlII are in n.nl
areu bul Sill lie wllb,n the Chcago OMA, axxwdo'll to MaU Polka, p<e$identlll
the Amencan Cable A"OClltion, which repl"lI'SeI1lS 300 I1dependenl cable
OPEl,atOlS 5efVing ~.5 milhoo hOme1l,

Those two 1l1100is cablo systems nood to renew thll!r retransl!lIssooo-coosenl
.jeels in order to Cont~'lIll carry;ng the SIgnal 01 WLS·TV, whICh Is owned and
operated by ABC Inc" e unit oIl'OEl<1a lI~nl DIsney,

Dosney. ot course, aIIo twIs .. stable III cable 1llIIWOl'b, and ~ Is lookJog to
Launch a new one 0. ~4-hoursoap-<lp8fa ch3rV>tI SOapNet - 11 January

Cable operalOfS have prevoOUSl',- reponed Nt Dosney is~ 10~
ClIbIe~ rt $oapNl;tlll\ rfllum lor retfllflllfTlOSllll cor..-ollor .. ABC
1818>0 sion stabOna

But !he 5lluallon 11 lllooola showed lor lhe tnt bme that [)osneoy II being qui1e
~res_ 11 iI$ push 10 get SoapNet ddtnbul.on, aoocable opt<ators Menl
happy about rt.

°1 call1t,blackmail,o said Skjp Kraus, owner 01 Manhattan Cable TV,"
rnQ<l",·and·pop system located 38 miles outside of Chica\lO. °It'sll(llng lammed
doWn our throats:

Olhc>als al the il8COIld~ cable syslem Ihal was threalened ""th losing
WLS·TVs Sl(InaI could noI be reached lor oonvnenl.

PoIk.a III par'\lClJ.ar II Cr'Yong foul on betIaIl ot l1li consbIuenb. He c1aome<l lila,
the latest ro<nd of retrlllllltlllSSlOl-conHrll agre.nenl$ is being wed - by
....... cOlllllom••a" With both t--oadcesl...-cl cable hold'llllS - 10 Jorc. small
cable operalOfS 10 carry rww caDle 'lllfo¥OIrU N' stbsoibel's donl necessa'lly....
1Smal ope<alOlS] ha..........ted channel eapac~y" PoI<.a said 'They ....ant to pU1
on I known senr>::8. Now they muSI put 00 I brand-new, unleSled Mr'V1C8.
SoapNel.'

SlIod Kraus "My customers don't know a th,ng about this cI1annel,'

1~1 I012~.
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Ollnly/ABC', Swoon.y, FUll £peed On ::loapHol.

~ a C\ll1hfoal enWOfVTlGnl wMn P' ant tt118!1y Jl§j'" ng IIJf s~.aIl

space. ClIsnlry'ABC Cable "IelWOfl< ' '1 WI! a..n=h SoapNlt, a 24-hooJr
cablII!I'~a c:hannei ltW W' ... I repe..:s oll.BC ac>o.pIlII
pnmeI..... /r$ a 'lSky...-.akI'lg '01" :MnetlA8C CablII, The ......,~'l1S~
'.u....-nossoon~ lor ABC TV Jla~_as a~ cllClIO lI'l
e.mave Jot- SoapNet, '""dIG P"I\l hNO-lO-OHd aganst another IOaP
channel, Sony Corp,'s SoapOty,~ £1 ee "'Ji . ..n.;, ..~ GefakIrMt
l.aytloume as~1 01 DlsneyfABC ca~, fa owrsawog!hl dIlM 01
SoapNat - whidl "",M gIVe pan 01 its prottls and slbscribllr 1Ms 10 ABC athloaln
_. as &he did ,n Ihe ~sstullaunell ot an,ma~on channel Toon D,sney
S_oy, a veloran ot FX Nelwofi<s and NICkGlodeon, is in charge of a 00ma1l1
wnose flagsh,p, DIsney ChanrJOl, is at odds Wllh soma MSOs as~, t,los to
complelo ils convorslOl110 a basic sorvicEl. Sweeney is also responsiblEllo,
managing Disl'MlylABC Cabtll's stakes in El stable of nEllwork' and thEli, spinoffs,
InchJdlog Lifollme TEllElVisKln -- which lElC6' a new competitor in layboume's
OJlY9Ell1 ne.l yeill" - as well as ME TEllrJision NEtlworks and EI En/ertainmenl
TeIElVIsion. In aIllCeI'IIlnlEl1'ViElw in New York, MultlCtlaMel Ntl'W$lIdAOI" mclliel
Mananne Paskowski and programmong ed,tor lillda Moss asked Swveney
aboUI SoapNet's rt*)uI, lhll ompicalJOnS 01 bfoatbSl-p.-ogram repurposng" on
CIIblIo. Ihe CIsney O\annal COl"I'I'iIfSlOO and how Ihe IhInks he .,,-NICk fXIhort.
Layboume. wi fara ......Ih Oxygen. AA ICIIlId 1rllflXf"CM IolIows

MCN: YottYe bean pr8lold8nt 01 DIsnlry!ABC Cable t-6lMwofks now IOl" more 1han
one)'8ill, nght?

AS: SIOC8 AuguSl 01 '98.

MeN: ThaI's kind oIa vaslampire·- Disney Channel, Tooo DIsney and stakes
In L1fltlimo, Lif&lirno MO"'El NEltwor.., EI, Stytll, A&E Network, ThEl History
Channel, The BiOllraphy Channel, HIStory Channal inlamational.- 10 channels
in ali Ate we forgenlnll anything?

AS Soon-torbo 5oapNo1

MeN 11'$ a !I'iJlY<isparate bag 0I1loI<Iings, WlIln dolls DlsneyIMlC Cablo stand
lot now as a cotnpllrly, or 'Atlal wi rt SIand lor when SoapN811t hera?

AS 'M>al _ ~ve al OosnayIABC Cable Networb, l.I'IlQ oIher Il8lWOl1c 9fOUPI
out t:-9ra. ,s a OOtlStanl soun::e 01 COIllen!, bolh Irom thlll8levlsooo-pfoductlOl'l
groups that atll a pan of DIIoey and IrOl"ll ttMI bfoacbS11l8lWOl1c and lhll
COIllenl1hal IS Cfflaled by al 01 tho e.abkI natworks.

MC"llgooss my po<nl 's, hav"'ll such. broad a,ray 01 charvl8ls, can
Dtlf1eyfABC stand lor one lh"'g as a prog,arrn""ll company tlla way lhat
Vlacom Inc. doe, lor music networl<s, or thEl way that Turne, Br'oadocasting
System Inc. does lor Elnlorlainm&nt and news?
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