
ORIGINAL
Dow, LOHNES & ALBERTSON,

ATTORNEYS AT LAW

PUC ORIGINAL
M. ANNE SWANSON
DIRECT DIAL 202-776·2534

• swa n, 0 n@ldl 0 I. w, com

WASHINGTON, D.C.

1200 NEW HAMPSHIRE AVENUE, N.W.• SUITE 800· WASHINGTON, D.C. 20036.6802

TELEPHONE 202·776,2000 • FACSIMILE 202·776.2222

ONE RAVINIA DRIVE· SUITE 1600

ATLANTA, GEORGIA 30346·2108

TELEPHONE 770·901.8800

FACSIMILE 770·901·8874

EX PARTE OR LATE FILED
March 14,2002

VIA HAND DELIVERY
, .

Mr. William F. Caton
Acting Secretary
Federal Communications Commission
The Portals
445 12th Street, SW
Washington, DC 20554

Re: Notification of Ex Parte Communication
MM Docket Nos. 01-235 and 96-197

Dear Mr. Caton:

This is to advise you, in accordance with Section 1.1206 of the FCC's rules, that on
Tuesday, March 12,2002, John Cottingham, general manager of Media General, Inc.'s WSPA­
TV in Spartanburg, South Carolina met with Commissioner Michael J. Copps. The majority of
the visit was dedicated to a tour of the station's facilities, specifically its technical and news
operations.

Mr. Cottingham also discussed with Commissioner Copps the Comments and Reply
Comments that Media General submitted on December 3,2001, and February 15, 2002,
respectively, in the above-referenced dockets. The discussion involved various issues raised in
Media General's Comments and Reply Comments, including Media General's concern over
recent increases in the cost of presenting local newscasts; the company's view that repeal of the
newspaper/broadcast cross-ownership rule will enhance the delivery of local news and
information; the increase in the number of media outlets and the growth ofnew media sources,
such as the Internet, since the rule was adopted; the declining audience shares garnered by local
television newcasts in the Greenville-Spartanburg, SC-Asheville, N.C.-Anderson, SC DMA and
across the nation; declining levels of newspaper circulation; the view that the benefits ofmedia
convergence can only be effectively achieved through common ownership; the experiences of
journalists working in several media at the same time; and the benefits for newsgathering, such
as combined archives, that accrue from common ownership.
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Mr. William F. Caton
March 14,2002
Page 2

The attached material was provided during the course ofthe meeting. As required by
section 1.l206(b), two copies of this letter are being submitted for each of the above-referenced
dockets.

Very t¢ly yours,

-ftC:L-
M. Anne Swanson

Enclosures
cc w/encls. by hand delivery:

The Honorable Michael J. Copps

DCLlB02:1350944-1
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WSPA (CBS)
WYFF (NBC)
WLOS (ABC)

21 22 16
30 27 23
23 23 18

WSPA added the Sp Nel\(o In Nov96
WSPA added the S:30p News in Feb99
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Conclusion: Newspaper circulation, bolh Daily and Sunday, have been in decline over the past decade.

SOllrce Newspaper Assoc of America(6101} based on Nielsen and Editor & Publisher
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~, 1990 1.092 I
'1 1995 1,161
. 2001 1,290

Increase 18.1%
$ovrce Tva

Percent
56.4%
634%
680% I

Increase 20.6%
Source' Tva

•
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TIme Spent wIth MedIa

Increase 297.0%
Source HObhes,' in/(Jm9( Tlmelim~
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Internet Growth (Hosts)
Year
1990
1995
2001

Hosts
313.000

4.852.000
93.047,785
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Medium Minutes
Television 253
Newspaper 45

Internet 30
Source. Bruskin AudIts end SurveY$ Worlawide, 2000
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HERE COM.E THE SUPER JOURNALISTS
Leam Ne'W Skills Or Face Sume Downsizing OfYLll.lf Own
By CORY UERGMAN

I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I

A IN HA-l V REPORTER i.s trying to keep her deadllm:s ,';tTaighL Working t1. big out-or.·town t,;ourt ca.s~, her Jive
shots are [he least ul"her wurries. Besides the 5pm newscast, she has to file 11 :nory Cor the Tampa Trihune and firiish­
up u reporTer'::; notebook for WFLAJs websIte. TBO.com. A llHuristic sCl:oar;o'l Hardly. Jackie B~.lTon wa<; the
rcponel',anJ it napp~ned a year ago.

l'omorrow's mo.'~r succcs,<;fu! juumalisl::i will report seamle!'isly across TV, radio, newspapers and the web. Call the
nc\V breel.1, "super joun1J.lis(s": smart, hard-working communicator:;.; rUSlled lu the limit to make the most ora STory.
Super journali~t:; 11<lVC broad skill sers. They're li.:ehnicaJly say .... )', a whi:.-: on fhe- web <:nu (;111 write pl'ofieiemly fo!' a
variety nfmediunl:), 1'hcy're tlexible, qllick~thlllkjng adrenaline junkies who know lh~ urgency ofdigir.al ni:W$ J!I

the new ccnno!Uy'. Take rauay''S ryPlC:11 14-ytar·old. She warch~'i TV, !'>urfs tht.: web. ldr.~ ins!ant rnes::;ages and tal~

on the phone at the same timc'. Now ju:)t reverse the process...

Bllt we have d lnng ways to go Journalists are incredibly hardheaucd. Many newspaper journalists live On one
dead lim: a day, Thl.")"re cunvinced lelevision is sloppy and sensational. Mei!nwhile! proud TV Journalists belittle
evcry(lne else, "\Ve do TFLLVISrON," you can hear Them say, "H's the only news medium thar REALLY m<lm:rs."

"The pJdttnrm o~' delivery is probdhly The lcast impurtanT part of what we do as journalists, hnd yet it is the one
thing ChilC tou many vcter<lns Wan! to hold onro," ;:;~id Dan Rrndky. VP of News [()r the Media Geneml Broadcast
Group_ whlC'n inr.:ludes WFT.A- rv "Deep uown, rntl~t iournalists wHnt their stories lo be read by as many peapJe \i.e;

rossjbk Wirh thal in mind, then we .<;hol1Jd all be embraclllg convergence."

Yet rilL' I1UtS and holts <In: getting in the way. While.: .'>mne juumalisl.s may n.:eognizc the valul.' nfbroader exposure,
they're already swzuupcd wirh work". LI<.:ing lon~er bours and a litany or deadlim:s. conv~rgenCL: is becoming li bad
word. "Most medJa companies have "er up UournalisLs] with very tight reporting, L:diting dnd prouuction schedules,"
SJid \1ark Thalhimer, Future ufNews Projecl DireC10r fur RTNDF. "from ;l few rese(1rL'h Pl'ojt:ClS we've dOlle, hom
print ana broadc:lS[ rcroner::; seem inleresrr=d In increasing their skills sets, but it t<1k,,'~ time, lrailling a.nd a
.... ig:nitlcl:lnr commitment ',rom Il'Hlnagemcnl," "We need to n.;exJmin~ our prioritjc.::i, and make sun.: our
jOllmalisrs drL: IJstng their rime effectively," ::iaid Bradley. "1 think it is ill1porli,mrrhat salaries are establishtu Lhnr
recognl.lt::; the aJJitionaJ ~ki!ls and work Involved in cre<11ing relevam cOnl~11T for multipl~ rlatforms. ThiS is llol
gl.lmg ra tmppen QVL:n1lght. bur must happen if we want our nl.:wsrooms ~c bt, compc::titive."

Bur the sma'1csrjoumali::;ts will In'-1ke the lirsr mOVL'. Fighung the inevitable is foolish. Ownership caps ;jr~

iooscnlng, <Iod consoJid:J.r"ion is kicking into high gear Compl.:[cm joumalisb who lake rhe lorch or convergenct: wtll
\",'in the- hcarrs 01 the top brass. Th1l1k of Jl as Cl wide-open npporlunity.

Tuke NOC, for eX::lmr1e. Five y'ears 3g0, it was bb::;rhemy to sllgl;;l:~t il ::ilngle NBC corn:spondcnt would r:mil: off
live sho!:.; for MSNRC while v"urking on :.i "por rDr Nightly News. Fut':kd by strong manageml:nt commitment, NBC
SfJJters soon rC.11izeJ the extra effort paid orr. The mnSt producrivl: rl'OdLH':i..lfS ilnd r.;orrespondenls begllI1 winning the
hi~ge::il stnries, The same goes ['Dr romorrow's converged nt':wsmOlll. Assignmenr eJltors who write for [he web will
c[Jmb rhe r1l..'wS 1,1dJer f3ster !h~J,rl rho:;c who ignore it. TV photographers whn snap digital photos will end up landing
[he besl Hssignnh.'nrs. Anchors wlth srrong writing skHb will win the opportunity to write a ncwspaper column,
Wril<.:rs who edir on ;f desktllp will (atch rhL: eye or lOp managemL:nt. "l bt:l ieve a'i we gn dowrl the rOlid a pit.:ce on
lhi" ;'\<lvC'nture, Wi.: will Clline TO rhe realization thaT We are going to have ro restructure Otlr newsrooms, both
brOtlUCaSI and print," :'.1id Bradley. "Snme ul'rhe best JeJrnmg expcnenl:cs h<lvt.: come: lrom things being rrJC.d rhat in
the rastju:-;t wOcilLi neVCr have be~n rril:u."

New experilmces L!e!TI;lnd an optn mind and bencr training. While mOst white collar employe!:'" III luday's economy
h;we scrambled to lenrn new skills ilnd t<:lke on a fresh dpprmll:h, mU!ltjournalists desperarely -- foolishly -- hold On
to me pasCo But [l new economic rC:J.liry h,lS an·lvt,.'L!. ConsulidaTion IS here 10 sray. Newsrool11s rJll:lt ignore
convcrgenct wJll SOOn find it Jifticult [0 deftnd a big coverage "w,ff. Airing a SWIY Om:e dorsn'rjuSli(y irs cost
linyrnon:. it'<; rl{liC to l'eJIlVCm ourselves Or confront S()Il1~ JO\\'l1si"ing of Our own. "rfrherr.; is Ollt' single pIece or
advice [ \.\in!J Id IJtfer to <l newsroom rhal is f":1ced with dev~loping :J. relali(1)5hip with J. new platform, it would he
dOll'! be afraiJ to fJil," ."aid Bradley, "Fear of failure kl.!epsUw creatIvity, nl:l:ded tu be Stlcc~,<;sfilj bottled up."
Anu don't ["orger. :he ')Uper jnlJrmdi,<;ts an: comin~. They'll cover the biggest stories, win rhe Jargest audieIll.:C'i and
l.:Jn1 rhe mO"T ffil.lney at [wiee: [h~ spec-u Are )'l.lU reauy fnr lIli:m?

MAR-12-2082 11:51
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A Media General Station
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Where the Futures of Journalism
and News Technology Intersect

Newsplex is the result of a unique partnership between Ifra, the

world's leading association for media publishing based in Darmstadt,

Germany, and the University of South Carolina, the state's 2oo-year­
old flagship institution.

The future of News is Here

The media world is changing and that explains why the world's

media need a Newsplex. Located in the capital city of Columbia,

South Carolina, USA, Newsplex is a prototype, micro-newsroom

that will help journalists find better ways to gath_er and dissemin_ate
information.

Newsplex will train Ifra members and other media professionals as

well as students from the University's College of Journalism and Mass

Communications. Through its Affiliate program, the knowledge

acquired in cross-media newsgathering will be shared worldwide

with universities and professional organizations.

A Directorate of some of the world's leading news and technology

companies will guide its work. No one can predict the future of news

technology, but one thing is certain, it can be found in the Newsplex

at the University of South Carolina.



II leading the Way for Change

Newsplex will prepare journalists, students and media organizations

for the future. Ifra is overseeing planning and construction. World­

renowned architect Saf Fahim, head of Archronica Architects in New

York, New York, USA, is designing the facility.

NeW5plex is a multimedia environment where small groups of jour­

nalists can test new techniques and technologies for newsgathering

and dissemination. Construction of the $1.5 million newsroom is

being funded by a prestigious international Directorate. Newsplex

will be located on the campus of South Carolina ETV and operated

jointly by Ifra's Centre for Advanced News Operations and the

University of South Carolina College of journalism and Mass

Communications.

Rewriting the Rules

Research and Teaching

The work at Newsplex will be watched closely by an impressive

group of Affiliates including the Media Center at the American Press

Institute, the World Editors Forum, and the University of Hong Kong

Journalism and Media Studies Centre. Researchers from the

University and elsewhere will monitor and evaluate the prototype

newsroom and its impact.

Newsplex not only will teach journalists new skills, it also will instill

a new mindset in each journalist that will allow him or her to be

change leaders in their own newsroom. Conferences and seminars

will further the dissemination of the Newsplex knowledge base.

In fact, the Newsplex experience can be shared instantaneously with

newsrooms across the world through sophisticated distance-learning

technology and South Carolina ETV's 32 satellite uplinks.

Newsplex goals

...::. Shorten the length of time between
the introduction of new technology
and its adoption into newsrooms.

.•.;:. Evaluate innovative methods and tools
for the convergent marketplace of print,
broadcast, online and wireless news
media.

...;:. Increase the media's understanding and
implementation of next generation news
handling techniques and technologies.

I

Worldwide, technology is driving change, particularly in the mass

media. Print and broadcast are converging, new media are evolving

and old media are looking for new technology and business models.

That's why lfra looked to the University of South Carolina College of

Journalism and Mass Communications to create Newsplex.

The College has laOO students and an international reputation for

scholarship and teaching excellence, It is a logical common ground

for this extraordinary alliance of media professionals and educators.


