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ATTORNEYS AT LAW

M. ANNE SWANSON WASHINGTON, D.C. ONE RAVINIA DRIVE . SUITE 1600

DIRECT DIAL 202-776-2534 ATLANTA, GEORGIA 30346-2108
1200 NEW HAMPSHIRE AVENUE, N.W. - SUITE 800 - WASHINGTON, D.C. .

aswanson{@dialaw.com HIN DL 20036.6302 TELEPHONE 770-901-8800

TELEPHONE 202.776.2000 - FACSIMILE 202.776.2222
FACSIMILE 770.-901-8874

EX PARTE OR LATE FILED
March 14, 2002

VIA HAND DELIVERY

Mr. William F. Caton

Acting Secretary

Federal Communications Commission
The Portals

445 12th Street, SW

Washington, DC 20554

Re:  Notification of Ex Parte Communication
MM Docket Nos. 01-235 and 96-197

T

Dear Mr. Caton:

This is to advise vou, in accordance with Section 1.1206 of the FCC’s rules, that on
Tuesday, March 12, 2002, John Cottingham, general manager of Media General, Inc.”s WSPA-
TV in Spartanburg, South Carolina met with Commissioner Michael J. Copps. The majority of
the visit was dedicated to a tour of the station’s facilities, specifically its technical and news
operations.

Mr. Cottingham also discussed with Commissioner Copps the Comments and Reply
Comments that Media General submitted on December 3, 2001, and February 15, 2002,
respectively, in the above-referenced dockets. The discussion involved various issues raised in
Media General’s Comments and Reply Comments, including Media General’s concern over
recent increases in the cost of presenting local newscasts; the company’s view that repeal of the
newspaper/broadcast cross-ownership rule will enhance the delivery of local news and
mmformation; the increase in the number of media outlets and the growth of new media sources,
such as the Internet, since the rule was adopted; the declining audience shares gamered by local
television newcasts in the Greenville-Spartanburg, SC-Asheville, N.C.-Anderson, SC DMA and
across the nation; declining levels of newspaper circulation; the view that the benefits of media
convergence can only be effectively achieved through common ownership; the experiences of
Joumalists working in several media at the same time; and the benefits for newsgathering, such
as combined archives, that accrue from common ownership.
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Mr. William F. Caton
March 14, 2002
Page 2

The attached material was provided during the course of the meeting. As required by

section 1.1206(b), two copies of this letter are being submitted for each of the above-referenced
dockets.

Very tply yours,

/7 @ﬂ /

M. Anne Swanson

Enclosures
cc w/encls. by hand delivery:
The Honorable Michael J. Copps

DCLIB02:1350944-]
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Expense by Dept.

Avq. News Cost

$2,344,139

$2,584,850

/

$1,718,510

1990

{Markets 31-40) 1990 1935 2000
Avg. News Cost $1,718.510 32,344,139 §2 584 850
Percenl of Total Expenses 16.9% 20 5% 22.1% |

Sevrce. NAB -“Television Einancial Repon”
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GSAA Local 6pm News Share
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1990

Conclusian; t ocal 6pm news shares have declined over the past 11 years from 74 to 57 percent, or a 23% decrease.

6pm L ocal News Share FF, WSPA WL QS

WSPA added the 5p News In Nov36

1990 1985 2001 WSPA added the 5:30p News in FebS9
WSPA (CBS) 71 22 16 ‘
WYFF (NBG) 30 27 23
WLOS (ABC) 23 23 18
Total Local News Share 74 72 57

News
Channel @

Source Nielsen Sotth Caro"na_ Fm
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58,000,000 !
56,000,000 -
54,000,000

64,000,000 -
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1995

|—— Sunday - ® -Daily|

0 T

Conctusion: Newspaper circulation, both Daity and Sunday, have been in decline aver the pasl decade.

Newspaper Circulation

Daily Sunday
{Circulation]{% Change |Circulation[% Change |
1980 62.328,000 62,635 000
1895 58,193,000 -66% 61228000 -22%
2000 55773000 -42% 53421000 -3.0%
Total Chan  -10.5% -54%

Source: Newspapar Assoc of Amenca(6/01) based on Nielsen and Editor & Publisher

South Cardlina. First.
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Number of Commercial Television Stations

Source TVB

Year Stations
!! 13930 1,082
! 1995 1,161
[ 2001 1,290
Increase 18.1%

Cable TV Households '

Year - Percent
1990 56.4%
: 1995 63 4%
] 2001 68.0% J
increase 20.6%
Source: TVB
Internet Growth {Hosts)
Year Hosts
1990 313,000
1995 4,852,000
2001 93,047,785 |
Increase 297.0%
Source. Hobhes' inlamet Timeling
Time Spent with Media
Medium Minutes
Television 253
Newspaper 45
Internet 30
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Source. Bruskin Audlts end Surveys Worlawide, 2000
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HERE COME THI SUPER JOURNALISTS
Leam New Skills ar Face Sume Downsizing of Yeur Own
By CORY BERGMAN

A WFLATV REPORTER is irying to keep her deadlines smalght, Working a big out-oi~town ¢ourt case, her live
shots are Lhe least ol her worries. Besides the Spm newscast, she has (o file # story for the Tampa Tribune snd fimsh
up a reparter's notebook for WELA's website, TBO.cotn. A futuristic scenario? Hardly. Jackie Barron was the
reportey,and it happened a yoar ago.

‘Tomorrow's most successful joumnalists will report seamlessly ucross TV, radio, newspsapers and the wel. Call the
oew breed, "super journalists”: smart, hard-working communicators pusied w the fimit to make the most of a story.
Super journalists have broad skill sets. They're eehnically savvy, a whix on the web and can write proticiently for a
variety of mediums, They're flexible, quick-thinking adrenaline junkies who know the urgency of digital news 1n
the new economy. Tuke roday's rypical [d-year-old. She watches TV, surfs the web. zaps instant messages and talks
on the plone at the same tinie. Now just reverse the process.

But we have a Jong ways to go Journalists are incredibly hardheaded. Many newspaper journalists live on one
deadline a day. They're convineed lelevision is sloppy and sensational. Meanwhile, proud 1'V journalists belittle
everyome else, "We do TELL VISTON," you can hear them say, "ItU's the only news medium that REALLY matters.”

"The platferm ol delivery is probably the lcast important part of whai we do as joumnalists, and yet it is the one
thing that tou many veterans want to held onto,” said Dan Bradley, VP ol News lor the Media General Broadeast
Group. which includes WFL.A- 'V "Deep down, muost journalists want cheir stories lo be read by as many people us
possible With that in mind, then we should all be embracing convergence.”

Yetthe nors and bolts are gerting in the way. While some journalists may recoghize the value of broader exposure,
they're aiready swamped with work. Facing loager hours and a litany of deadlines, convergence is becoming 4 bad
word. "Nost media companies have set up [journalists] with very tight reporting, cditing and production schedules,”
said Mark Thathimer, Future ol News Project Director lor R'UNDF. "I'rom 2 faw research projects we've done, both
print and broadcast reporters seem inlerested 1n increasing their skills xers, but it takes time, training and a
signiticant commitment irom management.” " We need 1o reexamine our priorities, and make sure our

joumalists are using their rime effectively,” said Bradley. "1 think it is important that saiaries ara established that
recognizes the additional skills and work involved in creating relevant content for multiple platforms. This is nol
guing ra happen ovemught. but must happen if we want our newsrooms 1¢ be competitive ™

But the smartest journalists will make the lirst move. Fighting the inevitable is foolish. Ownership caps ure
ioosening, and consolidation is kicking into high cear. Competent journalists who lake the lorch ol convergence witl
win the hearts ol the top brass, Think of il as a wide-open apportunity.

Tuke NDC, far example. Five years ano, it was blasphemy lo suggest a single NBC correspondent would rattle off
five shots for MSNRC while working on u spot (or Nightly News. Fueled by strong management commitinent, NBC
stalters soon realized the extra effort paid off. The most productive producers and correspondents began winning the
higgest stories. The same goes for tomuorrow's converged newsroom. Assignment editors who write for the web will
climb the news fadder faster than these who tgnore it. TV photographers who saap digital phetos will end up landing
the best assignments. Anchors with strong writing skills will win the spportunity ro write a newspaper column,
Writcrs who edit on a desktop will catch the eye ol top management. “[ believe as we po down the roud a piece on
this aclventure, we will come to the realization thar we are going to have [0 restruclyre our newsrooms, both
broadeast and print,” said Bradley. "Same ot the best learning experences have come lroin things beinp tried that in
the past just would rever have been tried.”

New experiences demand an open mind and better training. While most white callar cmployces in (oday’s ceonomy
have scrambled to fearn new skills and take on a fresh approach, most journalists desperarely -- foolishly -- hold on
to the past. But a new economic reality has arvived. Consolidation is here to stay. Newscooms that ignore
convergence will soon find it difficult to defend a big coverage staff. Airing u story once doesn't justily its cost
anymare. It's nme to reinvent oursclves or confronl some downsizing of our own. "If therc is onc single piece of
advice [ would offer to « newsroom that is faced with developing a relationship with a new platform, it would he
don't be afraid to fail,” said Bradley. "Fear of failure keeps the ereauvity needed to be successful bottled up.”

And don't forger, the super journudists arc coming. Theyll cover the biggest stories. win the largest gudiences and
cam the most muney al twice (e speed Are you ready for them?

MOR-12-282z 11:51 97 P.@7?
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South Carolina. First,

250 International Drive
Spartanburg, SC 29304
(864) 587-4495
Fax: (864) 587-5428
hitp://www_newschannet7online.com

A Media General Station
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The Future of News s Here

The media world is changing and that explains why the world's
media need a Newsplex. Located in the capital city of Columbia,
South Carolina, USA, Newsplex is a prototype, micro-newsreom

that will help journalists find better ways to gather and disseminate
infermation,

Newsplex is the result of a unique partnership between ifra, the
world’s leading association for media publishing based in Darmstadt,
Germany, and the University of South Carolina, the state’s 200-year-
ald flagship institution,

Newsplex will train Ifra members and other media professionals as
weil as students from the University's College of Journalism and Mass
Communications. Thraugh its Affiliate program, the knowledge
acquired in cross-media newsgathering will be shared worldwide
wilh universities and prefessionat orgarizations,

ADirectorate of some of the world’s leading news and technology
companies will guide its wark, No one can predict the future of news

technology, but one thing is certain, it can be found in the Newsplex
at the University of South Carolina.

Founding Directorate
Digital Technology international, Springville. Utah, USA

tre for Advantvd News Operations
Lausaiiie, Svaléeriand .
g T I T B A T B

 SOUTH(ARO!INA

Morgenavisen Jyllands-Posten, Viby, Denmark

Guardian Media Group plc Regional Newspapea: Division,

GQM - -. Where the Futures of Journalism

Miami, Florige, USA . and News Technology intersect
IMPRESA, Lishon, P

New Yark, USA
Star Publications. Kuala Lumpur, Malaysia

Morris Communications, Augusta, Georgia, U9A

Affiliates
> Uni FTamiper wnatism Rescarih and

Development Centre, Department of lournatism
and Mass Communications, Tampere, Finland

Fhinnesota institute fo Mediz

Directions For Mews, School of

Journalism and Fass Commrunication, Minneapolis.
Minnesota, USA
World Editars Forum, World Ass
Paris, France
European journa Centie, Maasti
Royal Institute of Technolagy (KTH), Me
Graphic Arts, Stackhalm, Swe
Nanyang Technological University School of Communication
Studies, Singapore
The University of Hong Kongz na and Media Studies
Centre, Hong iong
entre de Formation et de Perfectionnement des Journalistes,
Paris, Fra
University of Navarra, Pamiplona, Spain
The Media Center, The American Press institute,
Reston, Virginia, USA
The Missouri Schocl of Journalism, University of Missauri,
Columtha, Missouri, USA




Leading the Way for Change

Newsplex will prepare journalists, students and media organizations
for the future. Ifra is averseeing planning and construction. World-
rencwned architect Saf Fahim, head of Archronica Architects in New
York, New York, USA, is designing the facility.

Newsplex is a multimedia environment where small groups of jour-
nalists can test new techniques and technologies for newsgathering
and dissemination, Construction of the $1.5 millien newsroom is
being funded by a prestigious international Directorate. Newsplex
will be located on the campus of South Carolina ETV and operated
jointly by Ifra's Centre for Advanced News Operations and the
University of South Carolina College of fournalism and Mass
Communications,

Rewriting the Rules

Worldwide, technology is driving change, particularly in the mass
media. Print and broadcast are converging, new media are evolving

and old media are locking for new technology and business models.

That's why Ifra looked to the University of South Carolina College of
Journalism and Mass Communications to create Newsplex.

The College has 1,300 students and an international reputation for
scholarship and teaching excellence. t is a logical common ground

for this extraordinary alliance of media professionals and educators.

Research and Teaching

The work at Newsplex will be watched closely by an impressive
group of Affiliates including the Media Center at the American Press
Institute, the World Editors Forum, and the University of Hong Kong
journalism and Media Studies Ceatre, Researchers fram the
University and elsewhere will monitor and evaluate the prototype

newsroom and its impact,

Newsptex not only wili teach journalists new skills, it also will instill
a rew mindset in each journalist that will allow him or her to be
change leaders in their own newsroom. Conferences and seminars
will further the dissemination of the Newsplex knowledge base.

In fact, the Newsplex experience can be shared instantanecusly with
newsreoms across the world through sophisticated distance-learning
technology and South Carolina ETV's 32 satellite uplinks.

Newsplex goals

% Shorten the length of time between
the introduction of new technology
and its adoption into newsrooms.

-% Evaluate innovative methods and tools
for the convergent marketplace of print,
broadcast, online and wireless news
media.

-« Increase the media’s understanding and
implementation of next generation news
handling techniques and technologies.

Watch a video simulation on CD that depicts the concepts pehind Newsplex.
You may request a copy of Tomarrow’s News by contacting the Newsplex Devetopment Office at newsplex@newsops.org.

For more information, please visit our website at www.newsplex.org.




