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The performance of minority stations was also compared to that of majority stations to
determine whether ownership consolidation and/or other factors had affected minority stations
differently from majority stations. As it became obvious that there were a significant number of
publicly traded minority-controlled stations in 2001 that did not appear to satisfy the federal
government's definition of minority ownerShip," the study treated them separately and compared
their performance with their majority counterparts - majority publicly-traded stations. The
performance of private minority owned stations was compared Witll majority privately owned
stations. The results of these analyses are discussed in the Research Findings section, below.

The entire BIA database included 10,529 call signs for 1997 and 13,143 call signs for 200l.
Only stations located witllin the United States were examined. Complete data sets, however, were
not available for every call sign. For example, station revenues were not reported for each call sign.
Consequently, the size of the data set used in statistical averaging varied for each performance
measure. Appendix III lists the size of each data set for each performance measure where averaging
was employed.

Several sources were used to identify minority stations. For the purpose of the 1997 portion
of the BrA database, tlle study relied upon the 1997-1998 survey contained in Minority Commercial
Broadcast Ownership in tlle United States published by NTIA. For the purpose of tlle 2001 BIA
database, the study relied upon information supplied by the American Hispanic Owned Radio
Association, the Minority Media and Telecommunications Council, and the National Association of
Black Owned Broadcasters. Complete lists of the minority stations utilized for this study are
provided in Appendices IV, V and VI. 35

commercial share to get the power ratio. The higher the power ratio the more efficient is in temlS of obtaining
advertising revenue.
.B BIA MasterAcces5 version 2.0 (updated through November B. 1997) and Media Access Pro version 3.1 (updated
through December 17, 2001) published by BIA Research, Inc.
.34According to several minority ownership reports published by the National Te1ecommwlications and Infonnation
Administrntion, U.S. Department of Commerce, C'NTIA'; minority media ownership is defined as a sole proprietorship
owned by ethnic/racial minorities, a corporate entity in which ethnic/racial minorities own more than 50% of the
entity's stock, or a partnership in which ethnic/racial minorities maintain voting control. In 11 1995 report entitled Capital
Fonllation and Investment in Mi.nority Business Enterprises in the Telecommunications Industry, NTIA's definition of
minorit)' ownership included minority control as evidenced by greater th3Jl 50% of a corporation's voting stock. The
FCC has defined minority ownership a various ways depending upon the context, however, the agency consistently
recjuires minorities to hold both a "substantial)) equity interest 3Jld to exercise ;lctual control over the broadcast
operation. For the purpose of this study, a timl dlat was indicated as publicly traded in the BIA database was assumed
not to satisfy any of the above definitions of minority ownership. See Challges, Chatkllg,s, alld Chartillg New COllrs,S:
Mil/oriry COlllmercial BtVadcaJt Ollwcrship il/ the UI/lted States. NTIA, U.S. Department of Commerce, 2000 for further
discussioIl.
35 NTIA and the FCC do not provide current lists of minority owned stations.
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RESEARCH FINDINGS

Changes in the Number of Minority Broadcasters

Consistent with overall industry trends,3' the number of stations owned by minorities has
increased during the past four years while the number of minority owners has declined. From
August 1997 until December 2001 the number of minority broadcast stations (i.e. owned by private
tinns) increased from 367 to 399 (see Appendices IV and V). Table A shows that the number of
African-J\merican stations increased from 225 to 251. The number of Hispanic stations decreased
from 136 to 117. The number of Asian stations increased from 5 to 29. One owner during 2001
accounted for ,111 29 Asian stations. The number of Native American stations increased from 1 to 2
during the four-year period.

Table A. Number of Privately Owned Minority Radio Stations.

[-~Jf?-t%'?(~1~~~~~~~~Th~~'il
i....i..cit. 19P7;>.. 2Q!Jl'i,~,:
i'Nric#QY1l.theri~an ,,":n: ... 4@?;;f' :C;;h;g5~i;'1
!}"I,i~?,~~i~,;., .., ..1~6",,,,}.17!
'i\Slat'\>. ',.':,." .. 'iY c.'>. "'~':i/" .i'\;:W'l
! Native-American 1 2 .

The number of minority owners decreased from 173 in 1991 to 149 in 2001. Chart V shows
that there were 173 minority owners in both 1991 and 1995." By 1997 the number of owners
declined to 169. By 2001 there was a loss of an additional 20 owners. As the number of minority
owners declined, the average number of stations owned by each broadcaster increased from 1.48 in
1991 to 2.68 in 2001. These developments parallel overall industry trends that show an increase in
the number of radio outlets accompanied by increased ownership consolidation."

.)6 The tota1llumber ofcommercial radio stations has increased 7.1 %since March 1996 while the tOtal number ofOWllers

has declined 25% since that date. Footnote 10, supra. at 3.
.17 Figures are based upon minority owners listed in NTIA's broadcast ownership reports for 1991 and 1996. C%pi/alioll
I!v Srare o/M,ilOnry·OlPlled C01l1lnen.'o! Broadcast StotiOIlS, NTIA, U.S. Department of Commerce, October 1991 olldMillontJ
GiJlJlll",,,a! Bloode,lSt Ollwersh\P zil the UII;t,d States, NTIA, U.S. Department of Commerce, April 1996
33 Footnote 'W, S11jJ11l, page 3.
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Chart V. Number of Minority Owners and Average Number of Stations per Owner.
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The surge in ownership consolidation that resulted from relaxation of the ownership caps in
1996 coincides with the beginning of the downward trend in the number of minority owners."
During 1996, several minority owners directly attributed their decision to leave the industry to
ownership consolidation.'o The 14% decline in tlle number of minority owners from 1997 to 2001
compares witll a 25% decline in tlle overall number of owners in the industry from 1996 to 2001."

In the local markets the number of minority owners declined from 1.42 owners per market
in 1997 to 1.19 owners per market in 2001." " Thirty-si.x minority owners - accounting for 65
stations in August 1997 - left the industry before December 2001.44 Appendix VI provides a list of
these firms. An estimated 16 minority firms entered the market between 1997 and 2001.

The increase in the number of minority owned stations is partly attributable to tlle AlvlFM
Clear Channel merger that resulted in spin offs to seven minority firms. A total of 30 stations were
acquired as part of the Commission's approval of tl1e merger (Appendix VII). Figures in this analysis
only include those stations that were still under the ownership or control of a minority tirm in 2001.
Stations that were acquired by minorities and sold to a majority firm prior to December 2001 were

)9 \Vi thin six months of tile passage of the Telecommunications Act in Febmary 1996 there was a surge of mergers and
acquisitions valued ilt more than $11 billion. In comparison, there was only $5.6 billion worth of transactions for the
entire year of 1995. Inside R.odio Inc., Who Oll'lIS 117hat, September 2, 1996.
40 Perhaps the most notable example is the decision of radio veteran Ragan Henry to sell his 17 stations to Clear Olannel
in 1996. Ofori et aI., Blackollt? Media OWllership COllsolidatioll alld tb, Flltlm ifBlark Rodio, Medgar Evers College Press,
1997 (quoting Mr. Henry at page 39, "[jigll"d that ill sam, iftb' mark,ts tbot !PC I/IC" Zil, ifotberp,opk rollld rom, ill alld
rollJ'Olidate those markets, !PC IIlfJllld be left with Ivbot!pc had [OIld II/labk to expOIld). That "~1I1d liot basiral!J b,goodfor liS ill tb, ltJIIg
nlll '). See also, Ivy Planning Group, L.L.c., Wbo" Sp'rtnllH is tt AI!JIVqy? Prepared on behalf of tilC Federal
Communications Comm..ission, December 2000.
41 Footnote 10, sNpro, at 1.

41 From March 1996 llllti1 March 2001, the average number of total owners (minority and majority) per market fell from
13.5 to 10.3. Footnote 8, S/pra, page 7.
4." Figures are based upon 169 private minority owners in 1997 located in 119 markets and 149 owners located in 125
J110rkets in 2001.

44111 cnlculnting the number ofminority owners that left the industry, tl1e study made its best effort to nccount for finns
tl1<1t changed tl1eir name.
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not included. Table B compares the number of stations that each firm acquired as a result of the
merger with the total number of stations that the tirm owns.

Table B. Number of Stations Acquired as a Result of the AM/FM Clear Channel Merger

f..

. .' ~:::~tquii:edbY.: .. ::..'.... 'STta°t
o
' ~on'~s:.·.;.:··_•.,.·.l.i,. .~,:c:Merger·;

i Blue Chip,!~..,;., . 1.' -: ','I . "1.
i Chase Radio Paro~ers 5 5

! Entravision" '.. "2, ,~ .... ,,·5'2' :.1
; In~er City B~oadcasti~g 9 . '"... 17 .• ,

iLatinq Comrtllitikilhons. .."'C ':':'1 .':."'" .'1., .:.' "~I

I Pecan Partners 1 1
!Radio One 10 62,
! Spanish Broadcasting System 1 26,

I· ;r~.t:l .~i. "~ .. , .." :"_,, _ ._.__:".:~<:~__ ..:.:..3.9 '.' ..~,.,,},~~ :J
As of August 1997, there were no minority-controlled stations. By December 2001 there

were 156 such stations owned by four firms . Entravision (52 stations), Radio One (63 stations),
Radio Unica (16 stations) and Spanish Broadcasting System (26 stations). Table C summarizes the
racial/ethnic ownership of those stations.

Table C. Number ofPublicly-Owlled Minority Radio Broadcasters

.. :':";Nti~b;~~:t:J:f~Th~~~~d7":T1
; .. "..... " :19!?7 '.:;;"2001'" j
i ~;~;:i~A!neriCan '. ~. '" ':' .~~. I
'Asian '0 .' ,'. :0' ,

i Native-American 0 0
Total

Changes in Market Rank and Market Conditions

This studv also examined the market rank of minority owned stations. In general, the data
show that half df the minority stations are located in the smaller markets where the impact of
consolidation, as discussed 'above, is the greatest,

Chart VI aggregates data on market rank for minority stations into market ranges. The data
table within the chart shows the number of stations owned within the market segments listed on the
bottom axis. In 1997 (see diamond-shaped data lines), 53 of the stations were located in markets 1 ­
10. Twenty-six were located in market mnge 11 - 20, and 33 were located in market range 21 - 30.

Ofori & Associate,
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In 2001 (see square-shaped data lines), 52 stations were located in markets 1- 10. Twenty were
located in market range 11-20, and 40 were located in market range 21-30.

Chart VI. Minority Privately-Owned Stations by Market Range

Minority Privately-Owned Stations
by Market Range
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Arbitron Market Range

.-\ comparison of market rankings for 1997 and 2001 shows a slight trend toward markets in
which audience size is smaller and the anticompetitive effects of ownership consolidation are
greater;" "45% of the stations were ranked in the range of markets over 100 in 1997 compared with
50% ranked in markets over 100 in 2001. In comparison, 71% of all majority tirms were located in
markets ranked over 100 in 1997 and 69% in 2001. Appendices VIII and IX provide a complete
tabulation of the market ranges for minority firms during 1997 and 2001.

With respect to minority-controlled st'ltions, 43 of the stations were located in markets
ranked 1 - 10; 30 in markets lC,ll1ked 11 - 20; and 14 in markets ranked 21 - 30 (see Chart VII),
Compared to the private stations, the minority-controlled stations have better market position in
terms of audience size and less competition; 88.5% of the minority-controlled stations are located in
markets 1 - 90, compared to 49.5% for the privately traded minority stations.

~5 "A..nticompetitive effects" used here refers to audience share and revenue share in excess ofpublic interest stl111c1nrds
as discussed in the Bnckground section. above.
4(, Further research should exmnine trends in the market rank of minority stations prior to 1997 to determine the
significance of the direction of the trend following 1997,
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Chart VII. Minority Publicly Owned Stations by Arbitron Market Range

Minority Publicly-Owned Stations
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Compared to majority firms, a greater percentage of the minority firms are located in
markets with larger populations. This may be due to the tendency of minority broadcasters to target
ethnic/racial minorities residing in densely populated urban areas. The average population size of
the markets in which private minority stations were located in 1997 was 2,327,000; this decreased to
2,093,000 in 2001. In contrast, the average population size for private majority stations was
1,354,000 in 1997 and 1,320,000 in 2001 (see Chart VIII)."

Chart VIII. Average Market Population Size
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The average market population size for minority-controlled stations was 3,484,000 in 2001.
In comparison, the average population size for the 2,225 majority publicly traded stations was
1,639,000 for 2001.

" Figures in Chart VII are based upon the n"uxet ranks of stations for years 1997 and 2001. Population data, supplied
by BlA Research, are based upon population estimates for 1995 and 1999.
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Consistent with the trend of being located in the more densely populated markets, minority

stations also tend to be located in markets with higher household incomes. Chart IX shows that the
average effective buying income" for markets in which private minority stations are located was
$38,045 per household in 1997 and $41,179 per household in 2001. In contrast, the average
effective buying income for markets served by private majority stations was $21,735 per household
in 1997 and $24,889 per household in 2001.

Chan IX. Average Household Effeclive Buying Income
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In 2001, the average effective buying income for the markets in which minority-controlled
stations were located was $64,339 compared to $31,579 for publicly traded majority stations.

The market location of minority stations places them at an advantage in terms of population
income and population size (not synonymous with listener income and audience size). The benefits
associated with market location, however, have not resulted in superior station performance as
discussed ;n the sections on audience size, station revenue, ad revenue share and power ratio, below.

Changes in Broadcast Service

[note on missing data]

AIVI stations have more technical limitations on their ability to reach the listening audience.
The value of a station, therefore, is partly determined by whether it broadcasts on the AM or FM
band. The number of .AM stations owned by private minority firms increased from 216 (59%) in
1997 to 244 (61%) in 2001. The number of private majority AM stations declined from 4332 (47%)
to 3735 (37%). During 2001, 46 (29%) of tile minority-controlled stations were AM stations
compared to 804 (33%) for majority publicly traded stations.

48 "Effective buying income" is dIe combined income of a household divided by the number of family members
averaged for an entIre market. These statistics are provided by BIA Research and are derived from U.S. census data.
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Within the AM band there are four classes of service. None of the valuable class A stations

that have the greatest audience reach were owned by a minorities in either 1997 or 2001. The vast
majority of stations were class B stations -180 in 1997 and 197 in 2001.

Due to the unique propagation characteristics of AM signals this study also examined station
frequency and signal power to obtain a better estimation of their audience reach potential. Table D 49

shows that 7.4% of the private minority AM stations operate within the strongest frequency range of
the At'l band (540 to 800) compared to 10.5% of the private majority AM stations.

Table D. Signal Strength of Private AM Firms According to Frequency Range.

S1~.11..81.•·•• ..•........S.trwiJP!. (Jr.1trjx.·.a·..·.·.~~.4M.c-.{l2..•'l11l1..',.l..lA.•. D.·.·.c.••virJ1b.il fj·R..·..•. :re..·.· I:J.u.••·••·.en..' ,c.. :r.•• ...• . .• . " .. ". ·····RiiO·'ie(2OQ1/·••.... , .',.'.;'" •

Minority Majority
18(7.4%) 392(10.5%)Strongest Frequency

Range 540 - 800
Medium Strength Frequency 169 (28.3%)

Range 810 - 1200
Medium Strength Frequency .§8(27.7%)

Range 1210 -1400 ..••.. '.: ..
Lowest Strength FrequencY '84(34.4%)

Range 1410 - 1600

929 (24.9%)

. 1251-.(33.5%)

1129 (30.3%)

With respect to minority-controlled AM stations 10.9% of them broadcast within the
strongest AM band compared to 22% for private publicly traded majority AM stations (Table E).

Table E. Signal Strength of Public Traded AM Firms According to Frequency Range.

Sign:I1StieniffiofJ!ub1j~'iJ#~e1~.FiitnsA2~~idi4'g;fo ....
....' '., ........•..... .F'reqiJ.ellCV;'1~t¢/i!:(2oot)· > "\<""

Minority Majority
5 (10.9%) 177(22%)Strongest Frequency

Range 540 - 800
Medium Strength Frequency

Range 810 - 1200
Medium Strength Frequency .

Rang~ 1210 -1400
Lowest Strength Frequency

Ranl1'e 1410 - 1600

17 (37%)

10 (21.7%)

12 (26.1%)

226 (28.1%)

246(30.6%)

148 (18.4%)

.

Using nighttime power at 50 watts or less as a proxy for whether a station operates only
during the day (i.e. a daytimer), Table F shows that 29.5% of the minority private stations are
daytimers and 34.1% of the private majority stations are daytimers. Table F also shows that onl~'

three of the stations owned by private minority firms broadcast between 50,000 and 100,000 watts
of power compared to 90 for majority private firms.

." In Tables D through G, ti,e percentages do not total 100 because data was missing for a limited number of stations.
In 110 instance does missing data account for more than 2% of the stations analyzed.
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275 (7.4%)

848(22.7%)

1,889(50.6%)

630 (16.9%)35 (14.3%)

19 (7.8%)

67 (27;;5"(0)

120 (49.2%)

Strongest Power Range
50,000 -100,000 watts

Medium Strength Power
Range 10,000 - 49,999

Medium Strength Power
Range 5,000 - 9,999'Yatts
Medium Strength Power
Range 1,000 - 4,999watts
Lowest Strength Power
Range 50 - 999 watts

Table F. Signal Strength of Private AM Firms According to Daytime and Nighttime Power

Sigflfd·StrerigtfJ.OfP~i1~~ft/i:~~ff!J:~5b~~~j~d...
Minority Majority
3 (1.2%) 90 (2.4%)

Daytimer
(0 - 50 watts night time)

72 (29.5%) 1,272 (34.1 %)

More than 17 % of the minority-controlled AM stations are estimated to be daytimers
compared to 11 % for publicly traded majority AM stations. Nine of the minority-controlled stations
have between 50,000 to 100,000 watts of power compared to 116 for publicly traded majority
stations (see Table G).

Table G. Signal Strength of Publicly Traded AM Firms According to Daytime and Nighttime Power.

SignaJSirei1~df!b~f!J;(I;ff1'1:ltt{jfr/itJ~0rWt.~t;

8 (17.4%) 70 (8.7%)

14 (30.4%) 332 (41.3%)

15 (32.6%) 240 (29.9%)

0 46 (5.7%)

8 (17.4%) 89 (11.1%)Daytimer
(0 - 50 watts nie:ht time)

Minority Majority
Strongest Power Range 9 (19.6%) 116 (14.4%)

50,000 - 100,000 watts
Medium Strength Power

Range 10,000 - 49,999
Medium Strength Power
Range 5,000 - 9,999 watts
Medium Strength Power
Range 1,000 - 4,999watts
LowestStrength Power
Range 50 - 999 watts

Signal class within the FM band is an indication of potential audience reach. Table H ranks
PI,,! station signal strength based upon their ma.ximum effective radiated power, antenna height
above average terrain, and class contour distance as provided in the Commission's regulations. 50

Cbss C and C1 PM stations are generally regarded as having the strongest signals while Class A FM

50 47 CFR § 73.211. Thi, analysis does not include class 0 stabollS, which are genernl1y owned hy colleges and
1Il1JVerSll:1es.
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stations are at the opposite end of the signal strength spectrum. In terms of audience reach, the
majority of FM stations held by private minority firms are the least powerful Class A stations. Fifty­
three percent of the minority FM stations were Class A in 1997 and 57% of them were Class A in
2001. In comparison, 42% of the private majority stations were Class A in 1997 and 45% of them
were Class A in 2001.

Table I-I. F1vl Class of Service for Private Stations

Class . Minority I ,. Majority
1997 2001 1997 2001

8 6 604474
11 14 615 772
31 20' 1054 1231r'
21 27 554 867
80 88 2,110 2,874

151 155 4,937 6,315

Minority-controlled firms owned 40 of the least powerful Class A FM stations. The
next most prevalent class of service was 33 Class Band 7 Class C2 stations. With respect to majority
publicly traded FM stations, 421 are Class C, 403 are Class Band 143 are C2 (Table I).

Table I. FM Class of Service for Publicly Traded Stations

...• /·PMClsssofSiirvicei"(fr;·,\"

!!1i\ci~~~~~(I~filiffi1!~~tlll~~
Class. Millority Majority

C '14 1 421
Cl 7 246
C2&B 40 546
C3 & Bl 9 132

A 40 311.
Total 110 1656

Changes in Audience Share

The Local Commercial Share (LCS) was used to gauge the audience size of the stations
examined in this study. LCS is a based upon the Atbitron rating (i.e. for age 12 plus, 6am to
midnight) of the station divided by the total listener share for all commercial stations in the market.
The figures in Charts X and XI are the average of four ratings periods for the years 1996 and 2000.

The data show that the average majority station reached a considerably larger audience
during both 1996 and 2000. The average audience share for private minority stations remained
about the same for both 1996 and 2000 - 3.33 and 3.42, respectively. The LCS for majority stations
W<lS 5.51 and 4.50 for the same two years. Although majority owned stations tend to be located in
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less densely populated areas, the signal power or audience reach of their stations may explain their
greater percentage of audience share.

Chan X. Average Local Commercial Share Privately-Owned Stations

Average Local Commercial Share
Privately-Owned Stations (2000 vs. 1996)
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The average LCS for minority-controlled stations was 3.20 in 2001. In contrast, the average
LCS for publicly traded majority stations was 6.48 for 2001 (see Chart XI).

Chart XI. Average Local Commercial Share Publicly Traded Stations

Average Local Commercial Share
Publicly Traded Stations (1996 vs. 2000)
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In order to determine whether audience share patterns differed significantly for stations that
have been owned by tlle same minority firm since passage of the 1996 Act, the study examined LCS
historical trends for these stations from 1995 through 2000.51 The results show that in 1995 the

51 The study identified 214 stations that were owned by the s:une minority finn in 1995 and 2000. However) the average
LSC was del~ved from only those stations with valid data (t.e. had a value greater than 0). Vnlid datil was availnble for
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average audience share was 3.48 for stations that were under ownership by the same minority tirm
for a five year period. The audience share for such stations was 3.60 in 2000 (see Chart XI). These
patterns do not vary signiticantly from tlle audience size patterns for all privately owned minority
stations as indicated in Chart IX.

Chart XII. Average Audience Share for Stations Owned by Same Minority Broadcaster

Average Audience Share for Stations O\Nlled by
Same MinorityBroadcaster

from 1995 through 2000
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Changes in Revenue Share
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Charts XIII and XIV compare tlle average share of market revenues for the years 1996 and
2000. Market revenue share is calculated by dividing a station's annual revenue by tlle total revenue
for the local market and is a measure of station's ability to earn advertising revenue.

Although market revenue share declined overall tor private stations, the share of revenue
was considerably lower for minority stations. The average revenue share was 3.05% in 1996 and
2.82% in 2000 for private minority stations. The average revenue share for private majority stations
declined from 6.90% in 1996 to 4.93% in 2000.

157 5tations ;n2000, 149 shltions in 1999,151 stations in 199$, 150 stations for 1997, 145 stations in 1996 'llld 143
stations in 1995.
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Chart XIII. Average Revenue Share Private Stations

Average Revenue Share
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The average revenue share for minority-controlled stations was 2.92% in 2000. The average
for majority stations increased from 6.89% in 1996 to 7.21% in 2000.

Chart XIV. Average Revenue Share Publicly Traded Stations

Average Revenue Share
Publicly Traded Stations (1996 vs. 2000)
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In terms of stations that have been under ownership by the same minority tirm from 1995
until 2000, the average revenue share was 2.96% in 1995 and 2.91% in 2000. The average revenue
share ranged as high as 3.02% in 1999 (see Chart XV).52

5:! The avera?e revenue sha~e for Chart XV was derived from only those stations with valid data (t.e. had a vallie greater
than 0). Vahd data was available for 149 stations i112000, 145 stations i.n 1999, 141 stations in 1998, 131 stations for
1997120 smcions in 19961Uld 117 stacion' i111995.
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Chart XV. Average Revenue Share for Stations Owned by Same Minority Broadcaster

Average Revenue Share for Stations Owned by
Same Minority Broadcaster
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Despite inequalities in revenue share, the average station revenue for private minority and
majority stations were about the same in 1996 and 2000. The apparent inconsistency between
revenue share and station revenues may be explained by the fact that compared to majority stations
a gl'eater percentage of minority stations are located in markets that are more densely populated and
have greater ad revenue potential.

The average annual revenues for private minority stations declined from $1.426 million in
1996 to $1.056 million in 2000. They also declined for private majority stations from $1.498 million
to $1.094 million for the same years (see Chart XVI).

Chart XVI. Average Station Revenues Private Stations
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Minority-controlled stations earned an average of $3.963 million in 2000. Station revenues

declined for publicly traded majority stations from $4.866 million in 1996 to $4.337 million in 2000
(see Chart XVII).

Chart XVII. Average Station Revenues Publicly Traded Stations

Average Station Revenues
Publicly Traded Stations (1996 vs. 2000)

..,.-'.-~.
$5,000 -

" $4,000..
" -" ".. '" $3,000
> ".. ..
0: "
" " $2,000o 0
"'£S-

$1,000rtJ

$0

Station revenues increased from an average of $1.623 million in 1995 to $2.356 million in
2000 for stations that were under ownership by the same minority firm from 1995 through 2000 (see
Chart XVIII)."

Chart XVIII. Average Station Revenue for Stations Owned by the Same Minority Broadcaster

Average Station Revenue for Stations Owned by
the Same Minority Broadcaster

from 1995 through 2000
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5:1 Avenlge stiltion revenues for Chart XVIII were derived from only those stations with valid data (i.e. had a value
greater than 0). Valid data was available for 152 st.tions in 2000, 146 stations in 1999, 143 stations in 1998, 132 stations
for 1997, 120 stations in 1996 and 117 stations in 1995.
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Changes in the Power Ratio

The power ratio is a measure of how efficiently a station can convert its share of the
listening audience share into share of advertising revenues." To some extent it is a measure of the
ability of a stations to generate advertiser revenue.

The average power ratio for private minority stations increased from .88 in 1996 to 1.00 in
2000. It increased for private majority firms from 1.17 in 1996 to 1.18 in 2000 (see Chart XIX).
Although the power ratio for priv-ate minority stations suggests that their revenue share is on par
with their audience share, majority private stations appear to be able to oversell their audience; that
is, their share of ad revenues is greater than their share of audience size. Another way of
understanding this is that during 1996 and 2000v majority stations earned more per listener than
minority stations.

Chart XIX. Average Power Ratio of Private Stations

Average Power Ratio
Private Stations (1996 vs. 2000)
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The average power ratio for minority-controlled stations was .96 for the year 2000. The
power ratio increased from 1.06 to 1.14 for publicly traded majority firms for the years 1996 and
2000 (see Chart x...'{).

54 The power ratio is calculated by dividing a stntiou's revenues by the revenues for all of the statiollS in the market 11nd
multiplying Ole result by 100. The product is the revenue share. The revenue share is divided by clle ruumallocal
commercial share (a m.easure of audience size) of the station to get the power ratio. The higher the power ratio the more
a station is capable of selling its share of the audience.
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Chart XX. Average Power Ratio of Publicly Traded Stations

Average Power Ratio
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For stations that were under ownership by the same minority firm from 1995 through 2000
the average power ratio increased from .79 to .96 (Chart x..'CI).55

Chan x,'(!. Average Power Ralio of Stations Owned by Same Minority Broadcasters

Average Power Ratio of Stations Owned by
Same MlnorityBroadcaster
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SYRACUSE, NEW YORK

Among the 39 minority owners that departed the radio industry were two firms that served
the Syracuse, NY market - Short Broadcasting and Salt City Communications. Both owners

55 The avertlgc power ratio for C1Hlrt XX was derived from only those stations widl valid data (i.e. IUld ~l value greater
than 0), Valid data was available for 143 stations in 2000, 134 slations in 1999, 1134 stations in 1998, 126 stations for
1997 119 stations in 1996 lind 115 stations in 1995.
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attributed their decisions to sell their stations to ownership consolidationS6 and the inability to obtain
advertising for minority - formatted programming. According to the owner of Short Broadcasting,

... ad/Jettism sllub radio statiotls because ifthefalse perception that the listeners at~ latgeIY millolities alld
10nJ-income people... .It's total dismpectftr blackpeople alld the lack ifllf1derstandiltg ifthe mban
cOlJl1Jlllltity alld it,- bllJiltgponler ami who the uroall audience l~at!Y is... The hip-hop alldient'e ... is a
combinatioll ofblacks Hispatlics alld 11lhites.57

Short Broadcasting's station, WRDS, aired an urban Adult Contemporary format from 1995
until the time of its sale to Gahlxy Communications, which changed the format to adult
contemporary. The President of Galaxy Communications, a majority firm, reported that his sales
force received an explanation from advertisers that WRDS' black ownership never heard:

Afe77' merrhantsflatfy told htJ' st'!l1th;)' didn't want blat'ks itl theirstom.S8

During 1996, the power ratio of WRDS under black ownership was .38. It ranked number
10 in audience share out a total of 30 stations in the market. Stations that ranked 15 and 16 in
audience share had power ratios of 1.31 and 1.64 respectively. These stations aired Easy Listening
,ltld News/Sports programming. The case of Short Communications and Salt City Communications,
which left the market for many of the same reasons, suggests that there are other factors, in addition
to ownership consolidation, that are responsible for the departure of some minority firms from the
industry.

CONCLUSION AND RECOMMENDATIONS

Based upon several performance measures, minority stations have not realized the same
economic potential realized by majority stations. This pattern holds true for the present as well as
the time frame immediately following passage of the 1996 Telecommunications Act. Stations owned
by minority firms that are publicly traded also perform at levels below their majority counterparts.
While these trends continued throughout the period of increased ownership consolidation, the data
does not necessary link station underperformance with ownership consolidation. Further research
should be undertaken to compare present data on station performance with data prior to the
relaxation of the numerical limits. Secondly, other variables, in addition to ownership consolidation,
may have adversely affected station performance (e.g. discriminatory advertising practices and lack
of G1pital). However, the data does suggest that ownership consolidation has resulted in the decline
in the number of minority owners - a development that commenced with the relaxation of the
numerical limits. The fact that the number of minority owners remained level from 1990 until the
passage of the 1996 Act and then sharply declined is of particular significance and should be of
concern to the Commission. The author recommends that further research examine:

• The factors associated with the departure of certain owners from the marketplace;

56 The NPRM 11ote:;; that the Syracuse market is one of three markets that has {(undergone substantial consolidation since
1996." NPRM pnm. 51.
57 A Loss o/Po"",. 'Thi,- is Ihe OJt!y Thillg IFe Realfy Had 10 CaU OftI' aMI', The Post Standard News, September 11,2000
pngo A8.

5' Urball Radio TOllgh to SeU 10 Merrhall!s, The Post-Stal1dnrd News, September 11, 2000, page A1.
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• The market circumstances under which new competitors entered the market;

• The factors that enabled certain firms to go public and prevented others from going public;
• The extent to which access to equity capital and other factors have enhanced the ability of

minority-controlled firms to compete against majority group owners.

The relatively superior performance of four minority-controlled firms, that own 156 stations,
suggests that access to equity capital has been a significant factor in their ability to compete. On the
other hand, other broadcasters, such as Multicultural Radio with 29 stations ,md a wide variety of
program formats, have also been able to rapidly acquire new stations in major markets without the
assistance of Wall Street. This apparent paradox has not been examined by this study. Given that it
has been firmly established by other studies that minority broadcasters contribute significantly to
diversity of viewpoint, it would advance public policy to take further steps in anotl1er forum to gain
a better understanding of station underperformance and superior performance on tl1e part of
minority competitors.
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3ILCh

o 250/. fi 1996

8

1ESh

279

'thA d'

CBS Co

A end' I po •
Audience

OWfle' Share tJ Stallol1s Market Rank
LCS('\i)

rpora Ion Icago,
Chancellor MediaCorporatio 26.7 · 7 Chicago,lL 3
CBS Corporation 25.7 .. 5 Philadelphia 5
Chancellor Media Corporatio 28.5 6 Philadelphia 5
CBS Corporation 25.6 · 6 Detroit 6
Chancellor Media Corporatio 33 ... 7 Detroit 6
CBS Corporation 29.9 I 8 Dallas -Ft. Wo 7
CBS Corporation 49.4 .. 10 Boston 10
Entercom 30.6 ... 8 Seattle.Tacoma 13
~acor Communications Incorp 38.8 12 San Diego 14
Barnstable Broadcasting Inc 34.2 7 NassauCSuffolk 15
Chancellor Media Corporatio 41 6 NassauCSuffolk 15
Chancellor Media Corporatio 35.1 7 Minneapolis - S 16
CBS Corporation 35.9. 5 St. Louis 17
Chancellor Media Corporatio 29.1 6 Phoenix, AZ. 18
~BS Corporation 42.3 9 Baltimore, MD 19
~apstar Broadcasting Partne 27 ... 5 Pittsburgh, PA 20
CBS Corporation 35;2 4 Pittsburgh, PA 20
Clear Channel Communication 25.3 8 TampaCSt. Peter 21
~acor Communications Incorp 3M 7 ·TampaCSt. Peter 21
~acor Communications Incorp 39.8 6 Cleveland 22
~acor Communications Inc6rp 35.7 8 ·Denver· Boulde 23
~acorCommunications Incorp 38.2 5. . Cincinnati 25
CBS Corporation 26.1 ••• 2 RiversideCSan B 26
CBS Corporation 25

•••

·

5 Kansas City 27
Entercom 33.5 6 Kansas City 27
CBS Corporation 35;3· 7 Sacramento, CA 28
Chancellor Media Corporatio . 29.5 4 Sacramento, CA 28
Clear Channel Communication 28;7 4 Milwaukee - Rac 29
CBS Corporation 25;3 3 San Jose 30
Citadel Communications Corp 39.5 6 Providence-Warw 31
~acor Communications Incorp 50.9 10 · Columbus, OH 32
Cox Radio Inc 29;5 6 San Antonio, TX 34
~acorCommunications Incorp 26 ...... 7 Salt Lake City 35
Emmis Broadcasting Corp 29 . 5 Indianapolis, I 36
~BS Corporation 42 7 Charlotte-Gasto 37
Chancellor Media Corporatio 29.6 4 Orlando 38
Clear Channel Communication 26;3 6 Orlando 38
Cox Radio Inc 33;5 7 Orlando 38
ClearChannel Communication 43.4 c· 7 New Orleans 39
Sinclair Communications Inc 44;4 .. 9 . NeW Orleans 39
CBS Corporation 31.5 4 BuffaloooNiagara 40
Sinclair Communications Inc 32;8 . 6 Buffalo-Niagara 40
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Clear Channel Communication
Capstar Broadcasting Partne
CBS Corporation
Clear Channel Communication
Capstar BroadcastingPartne
CBS Corporation . "
acor Communications Incorp .

CBS Corporation . .

acor Communications Incorp
Sinclair Communications Inc
Capstar Broadcasting Partne
Curtis Media Group
Fairbanks Communications In
Clear Channel Communication
KVEi Broadcasting
Clear Channel Communication
Capstar Broadcasting Partne .
acor Communications Incorp
acor Communications Incorp

Cox Radio Inc
Dick Broadcasting Company I
Capstar Broadcasting Partne
Clear Channel Communication
Capstar Broadcasting Partne
Capstar BroadcastingPartne
Capstar Broadcasting Partne
Capstar Broadcasting Partne
Cox Radio Inc
Citadel Communications Corp

inclair Communications Inc
Calendar Broadcasting Inc
Heftel Broadcasting Corp
CBS Corporation

t1antic Star
Citadel Communications Corp
Ciear Channei Communication
Dick Broadcasting Company I
Clear Channel Communication
Cox Radio Inc
Citadel Communications.Corp

riathlon Broadcasting
Dame Media Inc

umulu5 Media LLC
acor Communications Incorp

Clear Channel Communication
Beasley Broadcast Group
PinnacleBroadcasling Co
Capstar BroadcastingPartne
Citywide Communications Inc

itadel Communications Co

26.7
33.1
43.2
43.1

. 37.3'
. . ,' ..

26.5 ..
.·..... )5;'.

29;1
32.4
26.9
32

27.2
28.8
45.5
26
42

36.8
26.9
39

30.2
29.7
29.1
37.5
26.1
44.6
63.1
26.1
36.5
28.9
35.2
25.5

.31.9
30.1
46.7
26
37

42.2
25.4
40.5
43,2
31.5
37.8
36.2
46.9
32.4 .
39.5
37.2
39.3
35.1
38.5

3
5
4
7
5
6
4.
4
7
4
4
6
5
6
3
6
6
5
6
6
5
4
6
5
7
8
4
5
9
8
3
3
7
4
2
6
6
3
5
8..
6
6
6
6
6
8
6
5
10

Greensboro-Wins
Hartford-New Br
Hartford-New Br

Memphis
..• ... .Nashville .
'411Vegas{fI!V .
·"Jjj.liVl!gas,~V·

Rochester, NY
Rochester, NY
Rochester, NY

Raleigh - Durha
Raleigh - Durha

W.Palm Beach-B
Louisville,KY

Austin,TX
Oklahoma City
Jacksonville, F
Jacksonville, F
Dayton, Ohio

Birmillgham, AL
.Birrningharri,AL

Richmond,VA
Richmond, VA

Albany-Schenect
HonolUlu

Greenville-Spar
Tucson,AZ.
Tulsa, OK

Wilkes Barre­
Wilkes Barre ­

McAllen-Brownsv
McAllen-Brownsv

Fresno
Allentown - Bet
Allentown" Bet

Grand RapidS, M
Knoxville, TN
EIPaso,JX

Syracuse; NY
Albuquerque,NM
Omaha ~ Council
Harrisburg-Leba

Tolello,e)H
Toledo.OH

Monterey-Salina
. Greenville-New
GreeilVille-NeW

Batoll Rouge, LA
Baton Rouge; LA
Little Rock.AR

41
42
42
43
44
~
45
46
46
46
48
48
49
50
51
52
53
53
54
55
55
56
56
57
58
59
60
61
62
62
63
63
64
65
65
66
68
69
70
71
72
73
75
75
78
80
80
81
81
82
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Clear Channel Communication 39.4 5 Little Rock, AR 82
Clear Channel Communication 33.1 6 Mobile, AL 84
Triathlon Broadcasting 37.6 7 Spokane,WA 87
Capstar Broadcasting Partne 38.2 6 Columbia, SC 88
Clear Channel Communication 36.8 4 Columbia, SC 88
Saga CommunicationsLP 27.8 6 Des Moines,lA 89
Great Empire Broadcasting 33.2· 5 Wichita, KS 90
Triathlon Broadcasting 30.5 6 Wichita; KS 90
WICKS Radio LP 42.6 8 Charleston, SC 91
Connoisseur Communications 40.6 6 Youngstown - Wa 92
Jacor Communications Incorp 35.3 4 Youngstown - Wa 92
Nininger Stations 44.1· I 3 Johnson City-Ki 94
Citadel Communications Corp 32 . 3 Colorado Spring 95
Federated Media ... 33.4 5 Ft. Wayne, IN 99
Capstar Broadcasting Partne 33] 4 Roanoke-Lynchbu 102
HMH Broadcasting Inc 44.3 6 Lexington-Fayet 105
Jacor Communications Incorp 37,4 ••••••• 6 Lexington-Fayet 105
Gold Coast Broadcasting 34;2 7 Oxnard- Ventur 109
McDonald Media Group 39 3 Oxnard, Ventur 109
Davis Broadcasting 27 ". 5 Augusta, GA 111
Liggett Broadcast Group 58.1 ... 6 Lansing-EastLa 113
Southern Star 42 6 Huntsville, AL 115
Connoisseur Communications 48.3 5 Flint, MI 116
Regent Communications 36.1

I
3 Flint,MI 116

Capstar Broadcasting Partne 27.3 3 Portsmouth-Dove 117
Fuller-Jeffrey Broadcasting 34.3 3 Portsmouth-Dove 117
Capstar Broadcasting Partne 71.2 10 Jackson, MS 118
Capstar Broadcasting Partne 42.6 6 Madison, WI 121
Mid-West Family Broadcast G 31.1 5 Madison, WI 121
Citadel Communications Corp 44.7

•

5 Modesto, CA 122
Beasley Broadcast Group 57.9 7 Fayetteville, N 123
~2nd Street Broadcasting 41.5 6 Saginaw-Bay Cit 124
[capstar Broadcastiilg Partne 27.7 2 Pensacola, FL 125
Capstar Broadcasting Partne 27.3 4 Corpus Christi, 126
Progressive United corp 34.3 5 Shreveport; LA 127
[capstar Broadcasting Partne 43.7 4 Beaumont.port A 128.
Petracom Equity Partners, L 30,7 4 Beaumont-Port A 128
[citadel Communications Corp 43.5 5 Boise,lb 129
~acor Communications Incorp 34.1 6 Boise, 10 129
Citadel. Communications Corp 32.7 4 Reno,NV 131
Sconnix Broadcasting Compan 64.2 6 Quad Cities, fA 132
Capstar Broadcasting Partne 31.8 2 I. Biloxi,Gulfport 133
Kelly Communications 29.8 3 Peoria,lL 135
Cumulus Media LLC 30.1 5 Appleton - Oshk 138
~tlanlic Star 61.6 10 Huntingtol),.WV 139
Capstar·Broadcasting ..Parlne ' 31;7

.
2 Montgomery, AL 140

Colonial Broadcasting 31.1 4 Montgomery, AL 140
Forever Broadcasting Incorp 52.2 6· Utica ~R9me, N 142
Capstar BroadcastingPartne 36.9 3 Tyler., Longvie 144
Great Empire Broadcasting 28.2 3 SDrinafield, MO 145

Ofor; & Associates



Radio Local M.~rket Consolidation
& Minority Ownership

-32-
iSunburst Media LP 33.3 , 5 Springfield, MO 145
McKenzie River Broadcasting 29.7

,
3 Eugene - Spring 146

Magic Broadcasting Inc 60.9 8 Macon,GA 148
traylor Broadcasting 2M 7 Macon, GA 148
KPSI Radio Corp 29.6 ,: 4 Palm Springs, C 150
South Central Communication 29.3 , 4 Evansville,lN 151
Independent Group LP , 33.2 3 Erie, PA 152
Rambaldo Communications 25

"" 2 Erie, PA 152
Capstar Broadcasting Partne 46.1 6 Savannah, GA 153
Capstar Broadcasting Partne 45.8 I 4 Fayetteville, A 155
Nininger Stations 46.3 5 Charleston,WV 156
West Virginia Radio 40.3

"

6 Charleston, WV 156
Federated Media ,27.1,. 4 South Bend, IN 157
Midwest Communications Inc 44.5·' 5 Wausau-Stevens 158
VerStandig Broadcasting

"
28.3

I
4 Hagerstown-Cham 159

Dyson. Robert R 38.9 ' ",' 3 Poughkeepsie, N 160
Majac of Michigan Inc 35.1 4 Binghamton, NY 161
WICKS Radio LP 51.3 5 Binghamton, NY 161
Fuller-Jeffrey Broadcasting 35.9 7 POrtland, ME 162
Saga Communications LP 43.4 , 6 Portland, ME 162
Cumulus Media LLC 34.8

, ," 5 Columbus, GA 164
Capstar Broadcasting Partne 39.8', , 6 Anchorage, AK 165
Pioneer Broadcasting Compan 47.7 7 Anchorage, AK 165
Dame Media Inc 25 2 Johnstown, PA 166
Forever Broadcasting Incorp 32.4 '",' 6 Johnstown, PA 166
Clear Channel Communication 29 ' ",,' 5 Tallahassee,FL 167
Cumulus Media LLC 36.9 4 Tallahassee,FL 167
Capstar Broadcasting Partne 52.4 5 Ft. Smith, AR 170
Capstar Broadcasting Partne 49.2 ,:,' 6 Lubbock, TX 172
Pinnacle Broadcasting Co 30.2

"",'
4, Lubbock,TX 172

New Frontier Communications 47.9 5 Odessa- Midlan 173
Charisma Communications Gro 33.7 7 Tupelo, MS 174
Iwest Virginia Radio 28.1 '" 3 Morgantown-efar 179..
Iwabash Valley Broadcasting 41.3 2 Terre Haute, IN 183

Root Communications Ltd 25.3 ,
5 Myrtle Beach, S 185

McCoy Broadcasting Co 34.8 4 Chico,CA 186

Phoenix Broadcasting Inc 27.1 5 Chico, CA 186

Regent Communications 27.4 3 Chico, CA
,

186

Butterfield Broadcasting Co 25.6 5 Yakima, WA 187

Ingstad. Tom 51.6 5 Yakima,WA 187

Buckley Broadcasting Corpor 39.4 2 Merced, c;A 188

Champion Broadcasting Corpo 27.7 4 Amarillo, TX 189

Morris Communications Corp 27 2 Amarillo,TX 189

Pembrook Pines Inc 30.4 5 Elniira-Corning, 194

Sabre Communications Inc 25.6 3 Elmira-Corning, 194

Midwestern Broadcasting Com 41.5 6 Northwest Michi 195
Northern Broadcasting 25 6 Northwest Michi 195
Forjay Broadcasting 32.4 ' '" 2 Florence, SC 197
Champion BroadcaslingCorpo 32 3 Alexandria, LA 200
Deschutes River Broadcastin "" 40.5 4 Richland-Kennew 201
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rrriathion Broadcasting 29.7 4 Richland-Kennew 201
Deschutes River Broadcastin I.·· 49.3 6 . Medford-Ashland 202
Hill Radio Inc 32.2

..
2 Medford-All'1'and 202

Blakeney Communication~Jnb Ii. .....
33;8·· 3 Laui'el-Hattiesb 204

Clearly SuperiorRadio LLC 37;4., 5 .Marlon.oCarbonda 205
Izimmer Enterprises .. '. 1 49.4 7 Marion-Carbonda 205
Bocephus Broadcasting 39.4 8 Blacksburg.oChri 207
Midcontinent Media 49;4 5 . Sioux Falls, SO 209
Southern Minnesota Broadcas 45.2 6 Sioux Falls, SO 209
Leighton Enterprises 28.6 3 St. Cloud, MN 214
IwJON Broadcasting Co 38.8 4 St. Cloud, MN· 214
Brill Media Company 25.8 3 Duluth, MN- Su 215
Shockley Communications Cor 54.9 6 Duluth, MN - Su 215
/Benns, William, etal 34;5 3 Parkersburg-Mar 218
Burbach Broadcasting Group 40.4 3 Parkersburg-Mar 218
Hall Communications 39.1 . 3 Burlington, VT 221
Dynamic Broadcasting Compan 33.8 5 Abilene, TX 223
SunGroup Inc 31.7 2 Abilene, TX 223
Izimmer Enterprises 59.3 4 Joplin,MO 224
Clear Channel Communication 33.4 5 panama City,FL 226
Root Communications Ltd 38.6 4 Panama City, FL 2261<· ••... .•...•
New South Communications In 27.5 3 Monroe,LA 227
Sound Broadcasting LLC 28.2 3 Monroe, LA 227
Forever Broadcastinglncorp I 59.1 5 Altoona, PA 236
lzimmerEnterprises< • 47.8 6 Columbia, MO 239
!capstarBroadcastinlj Pertne 55.1 4 Texarkana, TX-A 241
Dame Media Inc 31.8 4 Williamsport, P 242
!sabre Cbmmunications Inc 53.3 6 I Williamsport, P 242
Ingstad, Tom 50.8 .. 5 RapidCity, SO 250
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Appendix II. Firms with Audience Share Equal to or Over 25% for 2000

Audience
Owner Share # Stations Market Rank

LCS ("!o)

2
3
4
6
7
8
9

10
10
11
13
13
14
15
16
17
18
18
19
19
20
21
21
21
22
23
23
24
24
24
25
26
27
27
28
29
31
32
34
35

35
36
37
37

Los Angeles
hiclIgo,lL
an Francisco

Philadelphia
ashington, DC

Boston
Houston-Galveston
Detroit
Detroit.

t1anta,GA
Puerto Rico
Puerto Rico

eattle-Tacoma
hoenix,AZ
inneapolis - St. P
an Diego

Nassau"suffolk
Nassau-Suffolk

1. Louis
t. Louis

Baltimore, MD
ampa"st. Petersbur
ampa-St. Petersbur
ampa"st. Petersbur

Denver "Boulder
Pittsburgh, PA
Pittsburgh, PA
Portland, OR
Portland, OR
Portland, OR

leveland
incinnati
acramento, CA
acramento, CA
iverside-San Berna

Kansas City
an Antoriio, TX
i1waukee - Racine
alt Lake City- Og

Providence-Warwick­
Providence-Warwick~

olumbus,OH
harlotte-Gastonia­
harlotte-Gastonia-

12
7
8
6
8
5
8
7
6
5

14
11
8
8
7

10
5
3
6
3
5
8
6
6
8
6
4
7
6
5
6
8
6
5
2
9

7
6
7
6
4
7
7
5

25.7
25

25.4
30.6
26.3
30.2
35

27.6
27.9
30.8
25.3
25;9
30.2
37.9
38.1
40

33.5
26.7
26.5
25.7
28.8
34.4
27.8
27.2
36.2
30
34

26.5
26.5
25

41.5
46.3
29.4
29.3
20.2
39.4
31

36.1
27.9
35.4
30.3
29.2
41.4
33.3

Clear Channel Co
Infinity Broadea
Clear Channel Co
Clear Channel Co
Clear Channel Co
Infinity Broadea
Clear Channel Co
Clear Channel Co
Infinity Broadea
Cox Radio Inc

rso Radio Corpo
Spanish Broadeas
Entercom
Clear Channel Co
Clear Channel Co
Clear Channel Co
Barnstable Broad
Cox Radio Inc

lear Channel Co
Infinity Broadea
Infinity Broadea
Clear Channel Co
Cox Radio Inc
Infinity Broadca
Clear Channel Co
Clear Channel Co
Infinity Broadea
Entercom
Infinity Broadea
Clear Channel Co
Clear Channel Co
Clear Channel Co
Infinity Broadea
Entercom
Infinity Broadea
Entercom

ox Radio Inc
Clear Channel Co
Clear Channel Co
Citadel Communie
Clear Channel Co
Clear Channel Co
Infinity Broadea
Clear Channel Co
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38
39
39
41
41
42
42
43
44
45
45
46
46
47
47
48
49
49
50
50
52
52
53
53
54
54
55
55
56
56
57
58
60
60
61
61
62
62
63
63
64
64
65
66
67
67
68

.68
69
69

Norfolk~VirginiaBe

rlllndo
l'I.ando
as Vegas, NV
sVegas, NV

~rl!ensboro.Winston

.reensboro.Winston
(Jstin, TX

Nashville
ew Orleans
ewOrleans

Raleigh - Durham, N
Raleigh - Durham,N

,Palm Beach~Boca

. Palm Beach-Boca
emphis
artford-New Britai
artford-New Brital

Buffalo-NiagaraFal
Buffalo-Niagara Fal .

acksonville, FL
a"cksonville, FL

Rochester,· NY
Rochester, NY

Idahomll City
.·klllhomaCity

Louisville, KY
ouisville,KY
ichmond,'VA
ichmond,VA
1l1lIingham, AL

Dayton. Ohio
reenville-Spllrtaob

Greenville-Spartllnb
Ibany-Schenectady­
Ibany-ScheoectadY­

Honolulu
onolulu
cAllen-Brownsville
cAllen-Brownsville
ucson, AZ

·ucson,AZ
U,ISll, 01<.
rllndRlIpids, MI
i1kes Barre - Sera
ilkes Barre- SCli

resoD
resoo
lIeotowo- Bethleh
IlentoWo.··~Bethleh

4
7
6
6
4
6
4
6
5
7
6

12
5
8
5
6
5
4
6
5
9
6
7
4
6
5
10
6
6
4
7
8
7
6
7
6
7
4
4
2
7
5
5
7
11
9
8
7
4
2

25.5
36.7
33

32.1
27

36.6
32

31.6
32.2
47

32.8
29.4
28.9
33.4
45.4
35.9
32.5
40.6
32.4
37.3
45.5
36.3
34.4
28.4
39.6
25.3
45.4
27.6
38.2
27.7
44.3
44.6
31.7
27.2
34.5
27
35

26.2
32.2
29.9

·34.6
25.8
31.9
41.4
31.9
35.1
29.4
35.8
46.8
30.2·

Entercom
Clear Channel Co
Cox Radio Inc
Infinity Broadca
Clear Channel Co
Entercom
Clear Channel Co
Clear Channel Co
Clear Channel Co
Clear Channel Co
Entercom
Curtis Media Gro
Clear Channel Co
Clear Channel Co
Infinity. Broadca
Clear Channel Co
Clear Channel Co
Infinity Broadca
Entercom
Infinity Broadca
Clear Channel Co
Cox Radio Inc
Clear Channel Co
Infinity Broadca
Clear Channel Co

itadel Communic
lear Channel Co

Radio One Incorp
Clear Channel Co
Radio One Incorp
Cox Radio Inc
Clear Channel Co
Entercom
Clear Channel Co

lear Channel Co
amal Broadcasli

Clear Channel Co
Cox Radio Inc
Entravision Comm
ClearGhannel CO

lear Channel Co
Citadel Communic

ox Radio Inc
Clear Channel Co
Citadel Communjc
Entercom

lear Channel Co
Infinity Broadca

lear Channel Co
itadel Communic
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70
71
72
74
74
76
77
78
78
79
80
81
81
82
83
83
84
84
85
85
87
88
89
89
89
91
91
92
92
92
93
93
94
94
94
96
97
97
98
98
99

100
100
101
102
102
103
103
106
108

Ft. Myers-Naples-Ma
Knoxville, TN

Ibuquerque, NM
maha-Council Blu
maha - Council Blu

... ontereYll,alinas-Sa
EIPaso, TX
Harrisburg-lebanon­
Harrisburg-lebanon-

yracuse, NY
arasota - Bradento
oledo,OH
oledo,OH
pringfield, MA

Baton Rouge, LA
Baton Rouge, LA
reenviUe~New Bern

Greenvil.le-New Bern
ittle Rock, AR

\.:.lttleRock, AR
tockton,.CA
ohJmbia, SC
esMoines, IA
es Moines, IA

.es Moines,lA
l.'Iobile,JR

(lbile, AI.
ichita, KS

· ichita, ks
ichita, KS

·harleston,SC
harleston, SC
pokane, WA
pokane, WA
p()kane~ WA

'oloradOSprings, C
Madisol1,. WI
Madison,WI
·o/lrlsoriCity-Kingsp
ol1l1sonCity-Kingsp

keland-Winter Hav
elbourne-Titusvill
.elbourne-Titusvill
t.Wayne,IN
xington~Fayette,

eXington-Fayette,
faYette,.LA

afayelteiLA .
. hattanooga, TN
· oun stown - Warren

5
4
8
8
4
6
6
6
4
7
6
8
6
4
6
6

10
6

10
5
2
6
7

,6
5
6
5
7
6
4
8
6
7
6
5
5
6
6
5
5
4
4
3
5
7
5
8
7

.6
8

28.7
34.5
38.7
41.6
32.3
29.1
36.9
42.7
28.8
42.2
62.7
43.6
43.2
36.5
35.5
34.7
34.4
41.7
34

34.8
30.7
38.3
34.7
33.3
26.3·
32.2
35.1
27.8
35.2
30

46.6
32

31.6
28.4
27.8
38;7
40.3
33.9
27.4
40.6
48.1
39

30.2
34.7
41,3
35.5
33.9
30.4
38.3
44.2

Beasley Broadcas
Citadel Communic
Citadel Communic
oumal Broadcas

Clear Channel Co
Clear Channel Co
Clear Channel Co
Clear Channel Co
Cumulus Broadcas
Clear Channel Co
Clear Channel Co
Cumulus Broadcas
Clear Channel Co
Clear Channel Co
Citadel Communic
Clear Channel Co
NextMedia Group
Beasley Broadcas
Citadel Communic
Clear Channel Co
Silverado Broadc
Clear Channel Co
Clear Channel Co
Saga Communicatl

ilks Broadcastl
lear Channel Co

Cumulus Broadcas
Entercom

oumal Broadcas
Clear Channel Co
Citadel Communic
Clear Channel Co
Citadel Communic
Clear Channel Co
Morgan Murphy St
Citadel Communic
Clear Channel Co
Mid-West Family
Citadel Communic
Nininger Station
Hall Communicati
Clear Channel Co

umulus Broadcas
Federated Media
Clear Channel Co
Cumulus Broadcas
Citadel Communic
Regent Communica
Clear Channel Co
Cumulus Broadcas
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108
109
109
112
112
115
116
117
119
119
120
121
121
121
122
122
123
123
124
124
126
126
127
127
129
129
132
132
132
133
133
134
136
139
139
140
140
141
142
142
144
146
146
147
147
148
148
148
149
149
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()ungstown - Warren

Roanoke-lynchburg,
danoke-lynchburg,
ugusta, GA
ugusta, GA

Oxnard - Ventura, C
tiuntsville,Al
Ft.Pierce-Stuart-V
Portslllouth~Oover-Ro

Pc5rtslllouth-Oover-Ro
nsing-East lansin

Boise, 10
c5ise, 10

Boise, 10
lIckson, MS
ac:!<son, MS
ddesto, CA
odesto, CA
lint, MI
Illlt,MI .
ayetteville, NC
ayetteville, NC
en(),NV

Reno,NV
~9Il1aw-BayCity-Mi

aginaw-Bay City-Mi
hreveport,LA
hreveport, LA
hreveport, LA
eaulllont-Port Arthu

Bellul1l9nl-Port Arthu
()rjllis Christi, TX
ill)xi-Gulfport-Pas
ppleton - Oshkosh,

· ppleton-Oshkosh,
· tiad Cities,.IA-Il
· uad Cities,IA-ll
·urlington-Plattsbu
.eoria,ll
eoria,ll
pringfield, MO
ylef" longvieW,T
yler -lollgview,T
ontgomery, Al
<intgomery,AL

·~gerie.~· Spril1gfiel
ullene -Spril1gfiel
ugflne-Springfilll
ayetteville, AR .
a etteville, AR

7
9
6
9
7
6
6
4
7
3
6
6
6
5
6
5
5
4
5
5
6
5
6
4
6
5
6
6
4
6
5
6
6
5
3
6
5
3
6
4
5
7
5
7
3
6
3
3
7
4

45..6
46.2
34.5
37.3
36.5
37.1
35.5
31.1
51.9
31.3
53.5
33.8
27:2
30.4
34;5
32

34.8
. 28.7
45.4
29.4
54.9
29.1
30

29.2
35.7
39.1
34.8
32.7
29.9
46.7
40.8
.36.2
39.1
28.3
25.6
52.2
26

32.3
31

40,2
35.1
27.8
37.1
43.3
28.1
36.4
30.3
30,S
37.6
45

Clear Channel Co
Clear Channel Co
Mel Wheeler, Inc
Beasley Broadcas
Clear Channel Co
Point Broadcasti
Clear Channel Co
Rubenstein/Silve
Clear Channel Co

itadel Communic
Citadel Communic
Clear Channel Co
oumal Broadcas

Citadel Communib
Clear Channel Co
Inner City Broad
Citadel Communic

lear Channel Co
Cumulus Broadcas
Regent Communica
Beasley Broadcas
Cumulus Broadcas

mericom Broadca
Citadel Communic

ilks Broadcasti
itadel Communic
ccess.1 Communi

Clear Channel Co
Cumulus Broadcas
Cumulus Broadcas
ClearChannel Co
Clear Channel Co

riad Broadcasti
Cumulus Broadcas
Midwest Communic

learChannel Co
Cumulus Elroadcas
Hall Communicati
Regent Communica
MPMedia LLC
lear Channel Co
aller Broadcast

ClearChannel Co
umulus Broadcas

Cil~ar Channel Co
umulus Broadcas

Clear Channel Co
McKenzie River B
Cumulus Broadcas
Clear Channel Co

Ofori & Associates
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150
150
151
153
153
155
155
155
156
156
159
159
160
160
160
162
162
164
164
166
166
167
168
169
169
171
172
172
173
173
175
175
176
176
177
178
178
179
180
180
181
182
182
184
187
187
188
189
.189
190
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alisbury-Ocean Cit
alisbury-ocean Cit
untington, WV - As

Macon,GA
Macon,GA
Evansville, IN
Evansville, IN
Evansville, IN
Utica- Rome, NY
lltica -Rqme, NY
~vannah,GA

.avannah;GA
Poughkeepsie, NY
Poughkeepsie, NY
Poughkeepsie, NY
~oitland,ME

~oitland, f,'\E
aUahassee,FL

.aUahassee,FL
Hagerstown-Chambers

agerstown-Chambers
C?uth Bend, IN
ausau-5tevens Poin

Myrtle Beach, SC
MyitleBeath, SC
Ft. Smith; AR ..

harleston, WV
harleston, WV
an Luis Obispo, CA
an Luis Obispo, CA

Binghamton, NY
lnghalllton, NY
nchorage, AK
nchorage, AK
i1mington; NC

Columbus,GA
.olumbus,GA
alalllazoo. MI

Lilbbock,TX
Lubbock,TX

sheville, NC
ohnstown, PA
ohil$1:9wn, PA
upelo,MS
dessa - Midland, T
dessa - Midland, T
othlin,Al
anchester, NH
anchester, NH
akima,WA

9
8
9
8
7
5
4
2'
9

5
7
6
7
5
3
6

6
5
5
5
5
5.
6
7
3
5
7
5
4
3
6
5
6
6
5
8
4
3
6
3
5
5
4
6
6
5
3
3
2
6

37.5
34.9
65.6
52.8
35.2
25.3
40.8
25.5
27.3
49.8
43.1
37.2
32.9
32

28.6
37.5
37.7
26.8
41.3
31.6
34.7
26.7
55

29.4
25.2
36.3
40.9
45.6
32.4
28.9
44,5
47.3
31.7
33.8
41.9
42

37;1
39.9
42.4
28.4
54.9
31.3
31.5
43.9
43.6
29.3
25.9
54.7
30.5
51.9

Great Scott Broa
Clear Channel Co
Clear Channel Co
Magic Broadcasti
Clear Channel Co
Clear Channel Co
South Central Co
Brill Media Comp
Clear Channel Co
Regent Communica
Cumulus Broadcas
Clear Channel Co
Clear Channel Co
Cumulus Broadcas
Pamal Broadcast!
Citadel Communic
Saga Communicati
Clear Channel Co
Cumulus Broadcas
Dame Broadcastin
VerStandig Broad
Federated Media
Midwest Communic
Cumulus Broadcas
Root Communicati
Clear Channel Co
West Virginia Ra
Nininger Station
Clear Channel Co

merican General
Clear Channel Co
Citadel Communic
Clear Channel Co
MCC Radio LLC
Cumulus Broadcas
Clear Channel Co
Davis Broadcasti

umulus Broadcas
Clear Channel Co
NextMedia Group
Clear Channel Co
Forever Broadcas
Dame Broadcastin
Clear Channel Co
Cumulus Broadcas
Clear Channel Co
Gulf South Commu
Saga Communicati
Clear Channel Co
Clear Channel Co
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New Northwest Br .. 35.2 6 Yakima,WA 190
Cumulus Broadcas 31 6 Amarillo, TX 191
Clear Channel Co 37.9 5 ~marillo, TX 191
Midwestern Broad 37.9 6 traverse City-Petos 192
Iwest Virginia Ra 35.1 4 Morgantown-Clarksbu 195
Mapleton Communi 35.1 7 Merced, CA 196
Buckley Broadcas 27.7 2 Merced,CA 196
Emmis Communicat 35.7 2 jl"elTe Haute, IN 197
Results Radio LL I 40.3 I 6 Chico, CA 199
Clear Channel Co I· 32.4 5 Chico, CA 199
Regent Communica 26.3 4 Chico, CA 199
Clear Channel Co 51.7 7 Santa Barbara, CA 200
American General 27.1 3 Santa Maria-Lompoc, 201
Clear Channel Co 41 3 SantaMaria-Lompoc, 201
Forever Broadcas 28.6 3 Bowlir:Jg Green, KY 205
Cumulus Sroadcas 47.9 9 Florence, se 206
Root Communicati 34.7 8 florence, SC 206
Mapleton Communi 44.8 6 Medford-Ashland, OR 207
Clear Channel Co 43.9 5 Medford-Ashland, OR 207
Pembrook Pines I 34.4 6 Elrnira-Coming, NY 208
Sabre Communicat 25.1 5 Elmira-Coming,.NY 208
Clear Channel Co 37.5 5 Richland-Kennewick- 209
New Northwest Sr .26.6 5 Richland"Kennewick- 209
Southern Minneso 50.3 6 sibux Falls, S.D 211
Midcontinent Med 43.9 5 Sioux Falls, SO 211
Clear Channel Co 37.4 7 Bangor, ME 213
Cumulus Broadcas 41.2 5 Bangor, ME 213
Clear Channel Co 29.6 4 Alexandria, LA 214
Clear Channel Co 40.3 7 Lai.lrel~Hattiesburg, 216
Blakeney Communi 2.9.8 3 .La~rel-Hattiesburg, 216
New River Valley

...
34.8 6 Blacksburg-Christia 218

Holladay Broadca 62.9 5 . FtWalton Beach, F 219
Regent Communica 38.9 6 St. Cloud, MN 220
Leighton Enterpr 36.1 4 St. Cloud, MN 220
~Iear Channel Co 35.2 4 Tuscaloosa, AL 221
Radio South Inc 33.5 4

...
Tuscaloosa, AL 221

Midwest Communic 37.1 6 Duluth, MN - Superi 223
Red Rock Radio C 27.6 6

>
Duluth,MN-/>uperi 223

Brill Media Comp 31.2 4 Duluth, MN - Superi 223

Clear Channel Co 45.1 6 Marion-Carbondale, 226

Zimmer Radio Gro 40.9 6 Marion-Carbondale, 226

Regent .Communica 55.5 6 Redding, CA 227

Results Radio LL 33.1 5 Redding, CA 227
Zimmer Radio Gro 60.3 4 Joplin, MO 229
Clear Channel Co 48.5 6 Abilene,TX 231
Cumulus Sroadcas 33.3 4 Abilene,TX 231
Equlcom, Inc 27.1 4 Bryan-College Stati 232
Clear Channel Co 40.5 3 Bryan-College Stati 232
Clear Channel Co 62.8 6 Wheeling, WV 233
Keymarkel Commun 27.7

.

3 Wheeling, WV 233
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236
236
239
239
240
240
242
242
244
244
246
247
247
249
251
251
254
254
254
255
256
258
258
260

.260
261
261
263
263
265
268
275
275
276
276
281
283

Parkersburg-Mariett .
Par~ersburg-Mariett

. aterloo"cedar Fall
aterloo"cedar Fall

Panama City, FL
Panama City, FL
Eau Claire, WI

au Clajr-e,WI
Florellce~Nluscle Sho
Florence~MuscleShQ
Pueblo, CO
Monroe, LA
Monroe, LA
Elizabeth City'-Nags
.olurnbia,MO
C()lurnbia,MO
Billings,MT
Billings" MT
ail/ings, NIT

exarkana, TX-AR
Columb.us-starkville

iIIiarrtllport, PA
iIIiamsp()rt, PA
ugusta~Wllterville,

ugusta-Waterville,
Ibany, GA

)bany,GA
Harrisonburg, VA
Harrisonburg, VA

luefield, WV
RapidCily, SO

rllndForks, NO-MN
rand forks, NO-MN

ackson, TN
ackson. TN
heyellne,WY
eridian. MS

6
5
.4
4
6
5
7
6
5
3
3
4
2
8
7
4
5
5
4
5
6
6
5
8
4
8
4
5
4
9
6
5
3
4
3
7
5

56.2
39.9
37.6

·45.7
51.3
27,8
45.1
46.4
34.1
37.2
30.5
28

33.9
55.6
46.2
38;7
44.9
26.2
26;8
44.8
33.7
46.5
49.8
52.3
42

46.9
36.4
48:8
30.8
68.3
55

51.3
28.4
35.1
26,1
63.6
34.6

Clear Channel Co
Burbach WV LLC
Bahakel Communic
Cumulus Broadcas
Clear Channel Co
NextMedia Group
Clear Channel Co
Nelson, David, e
Clear Channel Co
Big River Broadc
Clear Channel Co
New South Commun
Holladay Broadca
East Carolina Ra
Zimmer Radio Gro
Premier Markelin
Clear Channel Co
New Northwest Br
Fisher Broadcast
Clear Channel Co
Cumulus Broadcas
Sabre Communicat
Clear Channel Co
Clear Channel Co
Citadel Communic

umulus Broadcas
Clear Channel Co
VerStandig Broad
Clear Channel Co

riad Broadcasti
riad Broadcasli

Clear Channel Co
Leighton Enterpr
Black Crow Broad
Clear Channel Co
Clear Channel Co
Clear Channel Co
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Appendix III. Data Set Size

I " '

I

LCS
I Power Ratio

Statioll

I
Revenue's
Revenue
Shares

I
Population
Size
Effective

I
Buying Inc.
'Total Subset

Private Private Public Private Private Public Public
Minority Majority Majority Minority Majority Minority Majority

240 3,521 ' 762 ", 242 2,559 136 2,045
185 2,859 722 215 2,170 130 1,984

188 2;959 731 244 2,803 135 2,107

188 2,947 730 237 2,475 135 2,077
.

I, '

84 5544 77 327 5211 151 2225
I·

84 5544 77 327 5211 151 2225
367 9,325 837 h 399 10,140 156 2,457
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Appendix IV. Minority Broadcasters (1997)"

Owner Calls Service Format Market

isalia-Tulare­
Lake Charles, l

exarkana, TX-A
Nashville
Lubbock, TX

erced, CA. .
Riverside-8an B
Riverside-8an B

alisbury-Oceall

Birmingham, AL
incinnati

Columbus, OH
olumbus,OH

Louisville, KY
Louisville, KY

t. Louis
Kansas City
Kansas City

Lubbock, TX
Huntsville, Al

untsville, AL
Richmond, VA
Portland, OR

harleston, SC
• Palm Beach-B
• Palm Beach-B

Miami-Ft. Laude
Tucson,AZ
Denver - Boulde

yler - longvie
Phoenix, AZ

Ibuquerque, NM
Ibuquerque, NM
Ibuquerque, NM

Riverside-8an B
Milwaukee - Rac
New Orleans

.ariety
panish

Country
Iternative

Country
UrbanAC

panish
Urban AC
Urban
Urban
Chrstn/Span

arlety
Gospel
Country

ejano
Urban AC
UrbanAC

hrsContem
Urban

ospel
Urb/Gospel

ountry
CHR

Idies
Urban
Urban
Urban AC
Urban
Urban
azzlGospel

Gospel
Urban

dltStndrd
News/Talk

panish
panish
rban
panish
ejano
panish
panish
panish

UrbanAC
anish

KHER
KNTO
KCKC
KCXX

SBl
KXN

KOJJ
KZWA
KZRB

MOB
KLFB
KBYG
KEOR
KHKC
KEJS

EUP
EUP
REJ

KBMS
MCJ
SWN
BGF
CTH
ATV
IZF
CKX
JZA
MJM
GZB

KIRl
KPRT
KPRS
KCRX

OCN
KQTl
KBNO
KZEY
KPHX
KABQ
KXKS
KEXT
KNSE

NOV
GLA

celga Broadcastmg Company
II American Broadcasting
II Pro Broadcasting
II Pro Broadcasting
nchor BroadcastingLP
utaugaville Radio
zia's Entertainment

B & C Broadcasting Inc
B&H Broadcasting System Inc
Babb Broadcasting Co
Ballard Broadcasting
Ballard Broadcasting
Ballard Broadcasting
Ballard Broadcasting
Barton Broadcasting Co
Batts, H & Caples, V
Batts, H & Caples, V
Belle, Walton & Cummings, C
Bennett, Christopher & Glor
Berkeley Broadcasting
BGI Broadcasting LP
BGI Broadcasting LP
BGI Broadcasting LP
Birmingham Ebony Broadcaste
Blue Chip Broadcasting Ltd
Blue Chip Broadcasting Ltd
Blue Chip Broadcasting Ltd
Blue Chip Broadcasting Ltd
Blue Chip Broadcasting Ltd
Bronco Broadcasting
Carter, Mildred
Carter, Mildred
Casarez, Rosendo, Jr
Cejas, Paul L
CIMA Broadcasting LLC
Colorado Communication Corp
Community Broadcast Group
Continental Broadcasting
Continental Broadcasting
Continental Broadcasting
Continental Broadcasting
Coronado Four-County Broadc
Courier Communications
Crocodile Broadcastin Cor

59 Markets with blank entries indicate the station was not located in an Arbitron market during 1997.
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Montgomery, AL
orpus Christi,
orpus Christi,

Corpus Christi,
ugusta, GA
olumbus,GA
harlotte-Gasto
ugusta, GA
ugusta, GA
ugusta, GA
ugusta, GA
olumbus, GA

Columbus, GA
Denver - Boulde

Dallas - Ft. Wo
Houston-Galvest
Beaumont-Port A

lexandria, LA
ouston-Galvest
hoenix, AZ

Laurel-Hattiesb
aurel-Hattiesb
an Antonio, TX
ustin, TX
ustin, TX
ustin, TX
anta Fe, NM
anta Fe, NM
akeland-~inter

emphis
olumbia,SC
olumbia, SC
isalia-Tulare­

Philadel hia

Radio Local Market Consolidation
& Minority Ownership
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panish
ospel/R&B
panish
panish

Internat"
ospel
rban/Olds

NAC
UrbanAC
UrbanAC

rban
Urban
UrbanAC
Urban

pariish
C
hythm/Blue
ospel
lack Gospl '

Ranthera Los Angeles
panish Houston-Galvest
panish Miami-Ft. Laude
panish , Houston-Galvest

Tejano Houston-Galvest
pan,ish anta Maria-Lorn
panish anta Maria-Lorn
T~ano EIPaso, TX

ejano EI Paso, TX
panish ' Palm Springs, C
panish
ospel

Gospel
ospelfR&B

GOspel
Dance

panish
Gospel

rban
panish

,panish
paniSh
panish
panillh
ountry

UrbanAC
ospel
ospel
°llpel
panish
eli ion

AUC
APZ

KCCT
KFLZ
KBSO

THB
OKS
CCJ
AEG
AEJ
AKB
FXA
KZJ
FXE

KCUV
aNI
RTM
ESY

OE
KRRA
KEYH

SUA
KXTJ
KQQK
KTAP
KID!
KSVE
KINT
KLOB
KRDD.
KGGR
KYOK
KALa
KLBG
KHYS
KSUN

ORV
JMG

KSAH
KTXZ
KELG
KKLB
KDCE
KYBR

HNR
LOK
LJI
FMV

KJOP
TMR

Cruz, Dora A.
Darity Broadcasting Corp
Davila, Manuel
Davila, Manuel
Davila, Manuel
Davis Broadcasting
Davis Broadcasting
Davis Broadcasting
Davis Broadcasting
Davis Broadcasting
Davis Broadcasting
Davis Broadcasting
Davis 'Broadcasting
Davis Broadcasting
Den-Mex LLC
Dixon Broadcasting Inc
Dominant Communications Cor

ast Delta Communications I
Ebony Enterprises Inc
EI Dorado Communications In
EI Dorado Communications In
EI Dorado Communications In
EI Dorado Communications In
EI Dorado Communications In
Emeraid Wave Media
Emerald Wave Media
Entravision Communications
Entravision Communications
Entravision Communications
Espinoza, Trinnie B
Faith Broadcasting LP
Faith Broadcasting LP
Faith Broadcasting LP
Faith Broadcasting LP
Faith Broadcasting LP
Fiesta Radio Inc
Floyd, Vernon C
Floyd, Vernon C

anadores Inc
arcia, Lorenzo

Garcia, Lorenzo
Garcia, Lorenzo
Garcia, Richard L
Garcia, Richard L
GB Enterprises Communlcatio'
Gilliam Communications
Glory Communications
Glory Communications
Goodwill Broadcasting Compa
Gore-Overgaard Broadcastin
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ichmond, VA
ouston-Galvest
tlanta, GA
tlanta. GA

an Angelo, TX
anta Fe, NM
alias - Ft. Wo
t. Louis

Riverside-5an B

tlantic City ­
tlantic City ­
hicago,lL
hicago,lL

Bryan-College S
Houston-Galvest

Radio Local Market Consolidation
& Minority Ownership
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C

Tejano orpus Christi,
ejano Laredo, TX

CHR aredo. TX
alklSports Biloxi-Gulfport

NAC/Jazz Dayton, Ohio
Rhythm/Blue Dayton, Ohio
Urban Dayton, Ohio

panish ouston-Galvest
DARK Bakersfield, CA
Urban AC ashington, D.C

panish ashington, D.C
alk New York
sian an Francisco
panish an Jose

Urban ew York
C an Francisco

Urban an Antonio, TX
Urban AC
Urban AC

panish
hrstn Talk

Nws/TklSpts
R&BOldies
DARK

Idies
Urban
Urban
Urban Texarkana, TX-A
Rhythm/Blue Dayton, Ohio

alk
ountry
oft Rock
ospel

Urban
panish
panish
panish
panish
panish
panish

Urban
panish
panish
rban AC

Urban AC
azzlGospel
rban

UrbanAC
os el

Great Sports Inc
Guerra Enterprises
Guerra Enterprises
Guerra Enterprises
Hancock Broadcasting
Hawes-Saunders Broadcast Pr
Hawes-Saunders Broadcast Pr
Hawes-Saunders Broadcast Pr
Hispanic Broadcasting Inc
Hispanic Media Group Incorp
Howard University Board
ILC Corporation
Inner City Broadcasting Cor
Inner City Broadcasting Cor
Inner City Broadcasting Cor
Inner City Broadcasting Cor
Inner City Broadcasting Cor
Inner City Broadcasting Cor
Interchange Communications
Iris Communications Inc
&V Communication Inc
&V Communication Inc
&V Communication Inc

J4 Broadcasting Co Inc
4 Broadcasting Co Inc
4 Broadcasting Co Inc
amie Patrick Broadcasting
amie Patrick Broadcasting
o-AI Broadcasting Inc
ohnson Communications Inc
ohnson Communications Inc
ohnson Communications Inc
ohnson Communications Inc
ohnson, James Jr.

KCOH Inc
La Favorita Inc
La Favorita Inc
La Favorita Inc
La Unica Broadcasting Campa
La Voz Broadcasting Company
Lujan, Christobal
M&R Enterprises Inc
Major Market Stations
Major Market Stations
Margate Communications Limi
Margate Communications Limi
Mariner Broadcasters Inc
Marshall Media Group Inc
Marshall Media Group Inc
Martin Broadcasting

Ofoci & Associates
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ittle Rock, AR

acramento, CA
iami-Ft. Laude

an Antonio, TX
Beaumont-Port A
Killeen-Temple,

an Diego
an Luis Obispo
anta Maria-Lom
acramento, CA
acramento, CA
anta Maria-Lom
ubbock, TX

Denver· Boulde

Gospel
ospel
panish

Gospel
Black AC reensboro-Wins
Urb/Gospel Pensacola, FL

panish Philadelphia
hildren ashington, D.C

Children ashington, D.C
panish ampa-5t. Peter
Pllnish artford-New Br

Urban HlIrtford-New Br
ospel yrtle Beach, S

Ellsy Clinton, OH
pll~ish OdesSi! - Midilln

UrbanAC lImpa-5t. Peter
Urblln Lansing-East La

ospel olumbia, SC
alk hicago, IL
rban AC Ft. Pierce-5tua

Black AC Milwaukee - Rae
NAC i1waukee - Rae
Modern Rock i1waukee - Rae
Urban AC .Rochester, NY

panish anta Rosa, CA
ospel renton, NJ

Ethnic New York
ari~ty Los Angeles

DARK Houston-Galvest
Ethnic New York

sian os Angeles
panish Corpus Christi,
ejano orpus Christi,

Black
NAC

ospel
ountry

.panish
Gospel

ospel
ospellTalk

Black AC
PliRish
p~nish

panish
paitish
panish
p~IIiSh

paRish
UrbanAC

Martin Broadcasting
Martin Broadcasting
Martin Broadcasting
Martin Broadcasting
Media Broadcasting
Media One Communications In
Mega Broadcasting
Mega Broadcasting
Mega Broadcasting
Mega Broadcasting

ega Broadcasting
Mega Broadcasting
Melbar Broadcasting Company
Melodynamic Broadcasting
Mesa Entertainment
Metropolitan Radio Group In
Mid Michigan FM Inc

idland Communications Co
Midway Broadcasting
Midway Broadcasting Co
Milwaukee Radio AlIlance LL
Milwaukee Radio Alliance LL
Milwaukee Radio Alliance LL
Monroe County Broadcasting
Moon Broadcasting Corp
Morris BroadcastingCornpany
Multicultural Radio Broadca
Multicultural Radio Broadca
Multicultural Radio Broadca
Multicultural Radio Broadca
Multicultural Radio Broadca
Munoz, Luis
Munoz, Luis
Muscle Shoals Broadcasting
Nameloc Broadcasting
Natchez Broadcasting Co
Navajo Nation
Nelson, Paula
New Birth Broadcasting Corp
Nomad Broadcasting Inc
North Star Inc
North Star Inc

acific Spanish Network
Pacific Spanish Network
F'acific Spanish Network
Pacific Spanish Network
Pacific Spanish Network
PacificSpanish Network
Paisano Broadcasting
Peo les Wireless Inc

Ofori & Associates



Perry Broadcasting Company
Perry Broadcasting Company
Perry Broadcasting Company
Perry Broadcasting Company
Plessinger Radio Group
Plessinger Radio Group
Plessinger Radio Group
Plessinger Radio Group
Prieto, Teresa
Progressive United Corp
Progressive United Corp
Progressive United Corp
Progressive United Corp
Progressive United Corp
Progressive United Corp
Progressive United Corp
PSI Communications
PSI Communications
PSI Communications
Q Broadcasting Corporation
Q Broadcasting Corporation
Queens Broadcasting Corpora
R&M Broadcasting Inc
Radio Cumbre Broadcasting
Radio Fiesta
Radio One Inc
Radio One Inc
Radio One Inc
Radio One Inc
Radio One Inc
Radio One Inc
Radio One Inc
Radio One Inc
Radio One Inc
Radio WBAW Inc
Rama Communications. Inc
Rama Communications Inc
Rama Communications Inc
Rama Communications Inc:
RAMH Corp
Reynolds, E. & C.
Roberts Broadcasting Inc
Roberts Communications
Roberts Communications
Roberts Communications
Roberts Communications
Rodriguez, Pete C
Rodriguez, Pete C
Rouse, James
Rouse, James

Ofori & Associates
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klahoma City

Lawton, OK
ulsa, OK

Lawton, OK
Inclnnatl
incinnati
incinnati

hreveport, LA
hreveport, LA

hreveport, LA
hreveport, LA
hreveport, LA

ampa-5t. Peter
reenviJIe-5par
aytona Beach,
hicago,IL
. Palm Beach-B
etrolt

Lafayette, LA
Bridgeport, CT

an Jose
ashington, D.C

altimore, MD
Baltimore, MD
Philadelphia

ashington, D.C
ashington, D.C
tlanta, GA

Baltimore, MD
altimore, MD
ugusta, GA

Orlando
r1ando
elboume-Titus

Lakeland-Winter
IbllqOerque, NM
orfolk-virgini

icon, GA
aeon, GA
!lcon, GA
aeon, GA
dessa - Midlan



Ibuquerque, NM

Monterey-Salina
Monterey-Salina

New York
New York
Los Angeles

hicago,IL
iami-Ft. Laude

Miami-Ft. Laude
Miami-Ft. Laude
Miami-Ft. Laude
Miami-Ft. Laude

upelo, MS
Los Angeles

leveland

McAllen-Brownsv
McAllen-BrOwnsv

cAllen-Brownsv
Bakersfield, CA

akersfield, CA
lexandria, LA

. noxville, TN
Montgomery, AL

ewYork
ewYork
aterbury, CT

assau-$uffolk
Laredo, TX

redo,TX

Biloxi-Gulf art

ackson, TN
Pittsburgh, PA

. Buffalo-Niagara
Richmond, VA
Pittsburgh, PA

ittsburgh, PA
yracuse, NY

Houston-Galvest

Radio Local Market Consolidation
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Religion Houston-Galvest

mooth Jazz Ithaca, NY
Nws/TklSpts

panish
panish
panish
ospel
C

Urban/Olds
ospel/AC

Oldies
Urban
Urban
UrbanAC

panish
DARK
Korean

panish
Ranchera

panish
pan/News
panish
panish
panish
panish
ospel

Urban
rbanAC

Urban
UrbanAC

rbanAC
panish
pan ish

Urb/Gospel
ariety
ariety
ariety
panish
pailish
rbanAC
rban AC

UrbanAC
ARK.

"rban/Olds
A~K

IdiesiCHR
panish
ejano
ospel
o$pel

Salt of Earth Broadcasting
Salt City Communications
Salt City Communications
Salvation Broadcasting Co
Sangre de Cristo Broadcasti
Septien & Associates
Shaw, Johnny & Opal
Shaw, Johnny & Opal
Sheridan Broadcasting Corp
Sheridan. Broadcasting Corp
Sheridan· Broadcasting Corp
Sheridan Broadcasting Corp

heridan Broadcasting Corp
Short Broadcasting Co Inc

IGA Broadcasting Corporati
Spanish Broadcasting System
Spanish Broadcasting System

panish Broadcasting System
Spanish Broadcasting System

panish Broadcasting System
Spanish BroadcaSting System
Spanish Broadcasting System
Spanish Broadcasting System
Spanish Broadcasting System
Spanish Broadcasting System
Spirit Broadcasting Inc

& W Communications Inc
& W Communications Inc

axi Productions Inc
aylorBroadcasting Co
eam Broadcasting Company I
GRBroadcasting Inc
GR Broadcasting Inc
ol-Tol Communications
revino, Edgar
revino, Edgar
revino, Edgar
ri-Caballero LLC
ri-Caballero LLC
rinity Broadcasting Corp
riple S Enterprises
uskegee Communications Corn

Unity Broadcasting Network,
Unity Broadcasting Network,
Unity Broadcasting Network,
Unity Broadcasting Network,

iIIarreal, Miguel
iIIarreal, Miguel
Ivian Broadcasting Corp
alkin B Faith Ministries

Ofoci & Associates
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oanoke-Lynchb

hampaign, IL
oledo,OH

reenville-New
Columbia, SC
ackson, MS..

& Minority Ownership
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hicago,IL
Dallas· Ft. Wo
Norfolk-Virgini
Norfolk-Virgini
Charlotte-Gasto

emphis

othan,AL
Dothan, Al.

othan,Al
Biloxi.Gulfport
aC;kson, TN
harleston, SC
harleston, SC

tlanta, GA
ew Orleans
reensboro-Wins

Raleigh. Durha
aleigh • Durha
acksc>nville, F

Binningham, Al
Greenville-New
little Rock, AR
ackson, MS
ackson, MS

. Fayetteville, N
D(lthan, AL

uscaloosa, Al

TOY
CXT
BCP
JUC

KCLT
KMHT
KZEY

TJH
BOK
POL

. CRY

SRC
SVE
AYE
ElS

KLRG
JXN

OF
TSB
GZS
SPZ
Bil
BTE
Nivi
NUZ
RAG
ELS
KWQ
JNS

KTOC
KSO
SFU
URB

CA
KDFT

GPl
PCE
GSP
SFZ
aXB
AGF
AGF
JJN
JZD
FKX
PAL
PAL

AL
KRVA
KSQR

ard, Irving & Barb
aters Broadcasting Corp
BCP Inc
elch Communications Inc
est Helena Broadcasters
iley College
i1ey College
illis Broadcasting Corp

Willis Broadcasting Corp
illis Broadcasting Corp .
iIlis Broadcasting Corp

Willis Broadcasting Corp.
Willis Broadcasting Corp

illis Broadcasting Corp
Willis Broadcasting Corp

illis Broadcasting Corp
Willis Broadcasting Corp

illis Broadcasting Corp
illis Broadcasting Corp
illis Broadcasting Corp
illis Broadcasting Corp
illis Broadcasting Corp
illis Broadcasting Corp
iIlis Broadcasting Corp
illis Broadcasting Corp
iIlis Broadcasting Corp
illis Broadcasting Corp
iIIis Broadcasting Corp
illis Broadcasting Corp

Willis Broadcasting Corp
Willis Broadcasting Corp
Willis Broadcasting Corp

illis Broadcasting Corp
illis Family Broadcasting

Willis Family Broadcasting
illis Family Broadcasting
illis Family Broadcasting
illis Family Broadcasting
iIlis Family Broadcasting
iIIis Family Broadcasting
i1son, James III
i1son, James III
i1son, James III
JZD Inc
olfe Communications Inc
PAL Radio Inc
PAL Radio Inc

AL Radio Inc
Spanish Radio Network
S anish Radio Network

Ofori & Associates



an Jose
Fresno

tockton, CA
odesto, CA
hico, CA

Chicago,lL
hicago,lL
an Francisco
an. Francisco
alias - Ft. Wo

Dallas - Ft. Wo
hoenix. AZ
acramento, CA

ucson,AZ
Fresno

tockton, CA
oelesto, CA
odesto, CA
hico, CA

Radio Local Market Consolidation
& Minority Ownership
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KZSJ
KHOT
KCVR
KLOC
KJAZ
KUET

RZA
ZCH

KZWC
KZSF
KRVA
KZDL
KWA
KZSA
KZLZ
KZFO.
KMIX.

TDO
MS

KZCO
KzNO

AMA
RMD

Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network
Spanish Radio Network

GS Broadcasting of Tampa
GS Brdadcastin of Tam a

Ofori & Associates
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Appendix V. Minority Broadcasters (2001)'·

ewYork
hreveport, LA
hreveport, LA
hreveport, LA
hreveport, LA
hreveport,. LA
hreveport, LA

an Francisco
an Francisco
an Diego
i1oXi-Gulfport~Pas

Biloxi-Gulfport"J:)as
yler - Longview, T
yler - Longview, .T
ler - Longview, T

Lake Charles, LA
exllrkana, TX-AR
ashville
ubbock, TX

Portland, OR
• Palm Beach-Boca
• Palm Beach-Boca
irmingham, AL

Cincinnati
t. Louis
ansas City

Kansas City
Kansas City

aterloo-Cedar Fall
Riverside-5an B~rna: .
Riverside-5anBerna

alisbury-Ocean Cit

Lubbock, TX
Huntsville, AL
Huntsville, AL

untsville, AL
Huntsville, AL

UrbanAC
Urban.AC
UrbanAC
Urban
UrbanAC

panish
Oldies
Tejano
Black Gospe
UrbanAC
Black Gospe

ountry
ospel

Urban
Country
Urban
Oldies

alk
azz
ports

Urban
Gospel

dult Stand
Iternative

Rock
Talk
Country

C
panish

Urban
UrbanAC

RL
KBTT
KDKS
KLKL
KOKA
KSYR
KTAL
KCUL
KCUL
KBBG
KATY
KCXX

OCM
KXK
KXN

KZWA
KZRB

MOB
KLFB
KBYG
KEJS

EUP
EUP
EUV
EUZ
HIY

KBMS
BGF
SWN
ATV
DBZ

KIRL
KCKN
KPRS
KPRT
KCRX
KCNL
KFJO
KSDO

KNN
MJY

KOFY
KZEY
KZEY

•
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
ccess.1 Communi
fro American Co
II Pro Broadcas
II Pro Broadcas
nchor Broadcast
utaugaville Rad
utaugaville Rad

B & C Broadcast;
B&H Broadcasting
Babb Broadcastin
Ballard Broadcas
Ballard Broadcas
Barton Broadcast
Batts, H & Caple
Batts, H & Caple
Batts, H & Caple
Batts, H & Caple

atts, H & Caple
Bennett, Christo
BGI Broadcasting
BGI Broadcasting
Birmingham Ebony
Biue Chip Broadc
Bronco Broadcast
Carter Broadcast
Carter Broadcast
Carter Broadcast
Casarez, Rosendo
Chase Radio Part
Chase Radio Part
Chase Radio Part
Chase Radio Part
Chase Radio Part
Community Broadc
Community Broadc
.community Broadc

60 Markets with blank entries indicate the station was not located in an Arbitron market for 2001.
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acramento, CA

pringfield, MA
Corpus Christi, TX
Corpus Christi, TX

orpus Christi, TX
olumbus,GA

Columbus, GA
Columbus, GA

olumbus, GA

Phoenix, AZ.
ilwaukee - Racine
ew Orleans

Phoenix, AZ
urel-Hattiesburg,

Laurel-Hattiesburg,
ustin, TX
ustin, TX
ustin, TX
anta Fe, NM
antaFe, NM

Lakeland-Winter Hav
Memphis

avannah, GA
olumbia, SC
olumbia, SC
olumbia,SC

Houston-Galveston
Houston-Galveston

anta Maria-Lompoc,
anta Maria-Lompoc,

Radio Local Market Consolidation
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UrbanAC
Country

C
C
panish

Urban Ac
panishAC

Mexican
C

Rock
Christian

panish
Gospel
Urban
Urban AC
Urban'
Oldies
CHR

C
Ranchera
Mexican

panish
Mexican

panish
panish

Urban
Gospel
Mexican'
Tejano

panish
paniSh '

Mexican
UrbanAC
Gospel
Black Gospe
Gospel
G'ospel

ospel
Gospel
Urban
Rhythm & BI orpus Christi, TX
TejanO Laredo, TX
CHR Laredo,TX
Rhythm & Bl . iloxl-Gulfport-Pas
Urban Dayton, Ohio
Urban Dayton, Ohio

panish Houston-Galveston
Urban AC ashington, DC

rban ew York
Talk New York

Community Broadc
Community Broadc
Community Broadc
Community Broadc
Continental Broa
Courier Communic
Crocodile Broadc

ruz, Dora A.
Cutting Edge Bro
Davila, Manuel

avila, Manuel
Davila, Manuel
Davis Broadcasti
Davis Broadcasti
Davis Broadcasti
Davis Broadcasti
Davis Broadcasti
Diamond Radio
Dixon Broadcasti
EI Dorado Commun
EI Dorado Commun
Emerald Wave Med
Emerald Wave Med
Espinoza, Trinni
Fiesta Radio Inc
Fioyd, Vernon C
Fioyd. Vernon C
Garcia, Lorenza

arcia, Lorenza
Garcia, Lorenza
Garcia, Richard
Garcia, Richard
GB Enterprises C

illiam Communic
illiam Communic
lory Communicat

Glory Communicat
lory Communicat

Glory Communicat
Glory Communicat
Guerra Enterpris
Guerra Enterpris
Guerra Enlerpris

ancock Broadcas
Hawes-Saunders B
Hawes-SaundersB
Hispanic Broadca
HowardUniversit
Inner City Broad
Inner Cit Broad
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an Francisco
ari Francisco
hiladelphia

Miami-Ft. Lauderdal
Pittsburgh, PA ..

an Jose
olumbia, SC
olumbia,SC
olumbia,SC

Columbia,SC
ackson, MS
ackson, MS
ackson, MS
ackson, MS
ackson. MS
rlando
rlando
rlando
aytona Beach,FL
incinnati
exarkana,· TX-AR

alias '-Ft.Worth
t. Louis

Riverside-5an Berna

Richmond, VA
Houston-Galveston

tlanta, GA
t1anta,.GA
tlanta,GA
an Angelo, TX
anta Fe, NM

Denver- Boulder
iverside-5.an Elerra

Riverside-5an Berna
iverside~lIn Be,""a

.Riverside-5an Bema
Oxnard -Ventura;C

xnard - Ventura, C
xnard - Ventura, c···
an Luis Obispo, CA
lin Luis Obispo;cA·
ante lVIarla~Lompoc,

C
sian

Talk
Ethnic
Urbal1 AC

C
Itern"ative

Classic Roc
ports

Urban
Urban
Urban
Urban.
Gospel
Oldies

, .... , .... ,-, .

pan ish
panish
panish AC

News
R&B Oldies
Urban
Country
Gospel

ospel
Urban
Mexican·:

panish
panish
ariety .
panish
panish"

Mexican
DARK

pariish·
panish·
panJsh·
panish
pan\sh .

Mexican
exiean

Mexican·
<:,.:-:;r .

. panish.AC
. exlcan

Rhythm & BI
Mexican
Mexican.
Mexican
UrbanAC
CtiR

dultStand

Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
Inner City Broad
&V Communicatio
&V Communicatio
&V Communicatio
&V Communicatio
4 Broadcasting
o-AI Broadcastl
ohnson Communic
ohnson Communic
ohnson, James J

KCOH Inc
La Favorita Inc
La Favorita Inc
La Favorita Inc
La Unica Broadca
La Voz Broadcast
Latino Communica
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
Lazer Broadcasti
ujan, Christoba

M&R Enterprises
Major Market Sta
Major Market Sta
Mandujano Y Asos
Margate Communic
Margate Communic
Margate Communic
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octiester, NY
ael-amento, CA
acramentp.·CA
ivel'$ide~an Bema
isalia~TiJiare-Hanf
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tlantic City - Cap
tlantic. City- Cap
tlantic City - Cap
hicago,IL

Bryan-Cdllege Stati
Houstol1~alveston

an Antonio, TX
obile,AL

Beaumont-Port Arthu
Killeen~Temple, tx

reensboro-Winston
ensacola, FL
ewYork

Philadelphia
Philadelphia
Philadelphia

ashington. DC
ashington, DC
ashington, DC
ashington. DC

Boston
oston

Boston
ampa-:St. Petersbur
ampa-St. Petersbur
rlando
artford-New Britai

Hartford-New Britai
lIentown - Bethleh
pringfield, MA

Myrtle Beach, SC
anton,OH' .
dessa- Midland,T

Lansing.East Lansin
nsing.East Lansin

Chicago, IL
Ft. Pierce-:Stuart-V

i1waukee - Racine
i1waukee - Racine

Milwaukee· Racine
Miami"Ft. Lauderdal

onmduth-Ocean, NJ
es Moiries, IA

moothJazz
UrbanAC

HR
azz

Urban
Gospel

hristian C
ospel

Gospel
Mexican,
Religion •
DARK

rban·
pariish .
panish
panlsh

News
Tropical
'ropical

MeXican
Mexican

panish
panish
panish
pani~h

pariish
panish
ro·pical·

Tropica(
panish AC
panish

Gospel
Religion
DARK
Urban

rban·
alk

UrbanAC
NAC
Rock
UrbanAC
News
Religion,.
Urbim·· ..
Talk
UrbanAC
Mexican

exican .
exican·
p'anish

Margate Communic
Margate Communic
Margate Communic
Mariner Broadcas
Marshall Media G
Martin Broadcast
Martin Broadcast
Martin Broadcast
Martin Broadcast
Martin Broadcast
Martin Broadcast
Media Broadcasti
Media One Commun
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicali
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicati
Mega Communicali
Mega Communicati
Mega Communicali
Mega Communicati
Mega Communicati
Melbar Broadcast
Melodynamic Bro.a
Mesa Entertainme
Mid Michigan FM
Mid Michigan FM
Midway Broadcast
Midway Broadcast
Milwaukee Radio
Milwaukee Radio
Milwaukee Radio
Minority Broadca
Minority Busines
Minority Communi
Minority Media I
Monroe County Br
Moon Broadcastin
Moon Broadcaslin

oon Broadcastin
Moon Broadcaslin

Ofori & Associates

- .- ----- -- _.-._ .. -------



iami-Ft. Lauderdal
iami-Ft. Lauderdal
reenville-New Bern

an Diego.
acramento, CA
an Luis Obispo, CA
ustin, TX
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anta Rosa, CA
anta Rosa, CA
akima, WA

Richland-Kennewick-

renton, NJ
New York
New York
New York
Los Angeles
Los Angeles
Los Angeles
Los Angeles
Los Angeles
Los Angeles

an Francisco
Dallas - Ft. Worth.

ashington, DC .
ashington, DC
ashington, DC

Houston-Galveston
t1anta, GA
eattle-Tacoma

Nassau-Suffolk
assau.:sutrolk
acramento, CA
acramento, CA
an Jose
an Antonio, TX
rlando .
renton, NJ
renton, NJ

Florence-Muscle Sho
Little Rock, AR

Spanish
panish
panish

News
Mexican
Mexican
UrbanAC
Ethnic

panish
Korean

ariety
ariety
sian

Business Ne
sian

Korean
sian

Ethnic
panish

Ethnic
DARK
Ethnic
Internation
Ethnic
Lite AC
CHR

panish
panish
sian
panish

Ethnic
Business Ne

ports
Religion
Mexican
Country
Urban
UrbanAC
Gospel
Rhythm & BI
Country

C
Gospel
Ethnic
UrbanAC

panish
panish .

Mexican
Mexican
Mexican

KRRS
KTOB
KMNA
KZXR
KIQQ
KIQQ

IMG
NSW
PAT
ZRC

KALI
KALI
KAZN
KMNY
KMRB
KYPA
KEST
KDFT

KDM
KDV
ZHF

KCHN
ATB

KXPA
LVG
NYG

KLiB
KSXX
KSJX
KFNI

UNA
HWH

TM
KARl
KOBO

KCW
ZZA

KYFX
MIS

J
KTNN
KWRK

MBM
RHB
RSV
EED

KURS
KTTA
KJDJ
KFON

Moon Broadcastin
Moon Broadcastin
Moon Broadcastin
Moon Broadcastin
Moon Broadcastin
Moon Broadcastin
Morris Broadcast
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Multicultural Ra
Muscle Shoals Br
Nameloc Broadcas
Natchez Communic
Natchez Communic
Navajo Nation
Navajo Nation
New Birth Broadc
New World Broadc
North Star Broac
North Star Broac
Pacific Spanish
Pacific Spanish
Pacific Spanish
Pecan Partners
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an Francisco
tlanta, GA
tlanta, GA

Birmingham, AL

Denver· BOUlder
klahoma City
ulsa, OK
ulsa, OK
wton, OK

Lawton, OK
incinnati
ineinnati

Cincinnati

ampa-5t. Petersbur
ampa-5t; Petersbur
acksonville, FL
reenville-5partanb

Daytona Beach, FL
hieago,lL
. Palm Beach-Boca

Detroit
fayette, LA

ridgeport, CT
an Jose
olumbia, SC

Columbia, SC
rlando
rlando
keland-Winter Hav
elbourne~Titusvill
Ibuquerque, NM
aeon; GA
aeon, GA
acOn,GA .
aC!ln,GA

. ustin, TX
.!lrpusChristi, TX
.orpusChristi,·TX
orpus Christi, TX
orpus Christi, TX

arillo, TX
arillo,TX

. redo,TX
aredO; TX

Urban·
Urban

lassie Roc
Urban
Urban At
Rhythm & BI
Country' .

ountry
Gospel
Country

C
Diverse
Mexican

panish
Gospel
Oldies
Gospel
Urban
DARK
UrbanAC

panish
MixAC

ports
Gospel

ostalgia
.panish

EJlack
Urban
panish
panish

Urban
Beach
Urban
News
DARK

ospel
Chi.ldren

rbariCHR
R&B Oldies

rban
fban

Mexican
ejano
oiAC
eiiean
ountry .

exiean
exican
alk
panish

Peoples Wireless
Perry Broadcasti
Perry Broadcasti
Perry Broadcasti
Perry Broadcasti
Perry Broadcasti
Plessinger Radio
Plessinger Radio
Plessinger Radio
Plessinger Radio
Plessinger Radio
Poor Peoples Rad
Prieto Communica
Prieto Communica
Progressive Unit
Progressive Unit
Progressive Unit
Progressive Unit
Progressive Unit
PSI Communicatio
PSI Communicatio
PSI Communicatio
PSI Communicatio
PSI Communicatio

Broadcasting C
Broadcasting C

Queens Broadcast
R&M Broadcasting
RadioCumbre Bro
Radio Fiesta
Rainbow Radio LL
Rainbow Radio LL
Rama Communicati
Rama Communicati
Rama Communicati
Rama Communicati
RAMH Corp
Roberts Communic
Roberts Communic
Roberts Communic
Roberts Communic
Rodriguez Commun
Rodriguez Commun
RodriguezCommun
Rodriguez Commun
Rodriguez Commun
Rodriguez Commun
Rodriguez Commun
ROdriguez Commun
Rodri uez Commun

Ofori & Associates
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cAllen-Brownsville
cAllen-Brownsville.
cAllen-Brownsville

McAllen-Brownsville
lexandria, LA
noxville; TN

MontgomeryjAL
olumbiJs-StarkvUle
o.umbus-StafkVllle
lIentown - Blithleh .

Ibuquerque, NM
ackson, TN

i1oxi~ulfport-Pas

oanokecLynchbilrg,
Muskegon, MI

reensboro-Winston

reenvi lie-New Bern
reenville-New Bem

Houston-Galveston
Philadelphia

Pittsburgh, PA
ittsburgh, PA

Pittsburgh, PA
Pittsburgh, PA
Buffalo-Niagara Fal
Flint, MI

ouston-Galveston

Eugene - Springflel

Eureka, CA
ewburgh-Middletown

Columbus, OH
olumbus,OH
oungstown - Warren
oungstown - Warren
olumbus-Starkville
olumbus-Stllrkville

Los Angeles
leveland

Religion
Gospel
Religion

panish
lassic·Roc
panish

Mexican
Gospel
Rhythm &BI
Urban
Urban
Gospel
Urban
Gospel·
R&B Oldies

panish
Country

panish
oftAC

Gospel
Rhythmic·
News
Oldies
UrbanAC
Religion
DARK .
Black Gospe
UrbanAC
Urban
UrbanAC
Urban·
Urban Ai;;
Urban.

panish·
panish

Oldies
panish

Urban AC
UrbanAC

ospel
ospel

Urban
Country .

ospel
Gospel
Urban
Lite AC

ospel
ospel

UrbanAC

Rouse, James
Rouse, James
Salt of Earth Br
Salvation Broadc
Sangre de Cristo
Sangre de Cristo
Seplien & Associ
Shaw, Johnny & 0
Shaw, Johnny & 0
Sheridan Broadca
Sheridan Broadca
Sheridan Broadca
Sheridan Broadca
Sheridan Broadca
Shumpert, Michae
SIGA Broadcastin

IGA Broadcastin
SIGA Broadcastin
Signal Communica
Spirit Broadcast
STEG Broadcastin
Stewart, Charles
Stop 26-Riverben
Stop 26-Riverben
Stop 26-Riverben
Stop 26-Riverben

& W Communicat
& W Communicat
axi Productions

Taylor Broadcast
eam Broad castin
eam Broadcastin
01-Tol Communic
revino, Edgar

Trevino, Edgar
revino, Edgar
revino, Edgar
rinity Broadcas
riple S Enterpr
uskegee Communi

Urban Radio Broa
Urban Radio Broa
US Radio LP
Vivian Broadcast
Walking By Faith

ard Broadcastin
aters Broadcast
atson Productio
BCE Inc
BCP Inc

Ofari & Associates


