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BY HAND DELIVERY

William F. Caton

Acting Secretary

Federal Communications Commission
The Portals, Room TW-A325

455 12th Street, S.W.

Washington, D.C. 20554

REDACTED — FOR PUBLIC INSPECTION

Re: Consolidated Application of EchoStar Communications Corporation,
General Motors Corporation and Hughes Electronics Corporation for
Authority to Transfer Control, CS Docket No. 01-348

Dear Mr. Caton:

On behalf of EchoStar Communications Corporation ("EchoStar"), enclosed for
submission please find certain documents that are responsive to the Commission’s February 4,
2002 Initial Information and Document Request (the “Request™) in the above-referenced docket.
These documents were among those that were previously made available for review by the
Commission in the materials that have been produced to the Department of Justice pursuant to
the Hart-Scott-Rodino Act, as reflected in Attachment B to EchoStar’s submission of March 6,
2002. A confidential version of these materials is being provided to the Commission separately
pursuant to the Protective Order issued on January 9, 2002. See EchoStar Communications
Corporation, General Motors Corporation, and Hughes Electronics Corporation, DA 02-27 (rel.
Jan. 9, 2002).

Pursuant to paragraph 3 of the Commission’s decision accompanying the
Protective Order, EchoStar is providing two copies of both this cover letter and the attachments
for public inspection. Specifically, upon further review of the documents produced on March 6,
2002, EchoStar determined that a very limited number of documents can be reclassified as
public. Accordingly, Attachment A sets forth the Bates numbers of documents that are suitable
for public inspection and provides copies of those documents. Attachment B sets forth the Bates
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numbers of documents being provided under the Protective Order. The actual copies of these
documents have been redacted from Attachment B and are being filed under separate cover
consistent with the Protective Order.

Enclosed please find an additional copy of this letter and the attachments to be
date-stamped and returned with our messenger. If you have any questions concerning this
submission, please do not hesitate to contact me.

Respectfully submitted,
L totes. Wil )
Pantelis Michalopoulos

Counsel to EchoStar Communications Corporation
Enclosures






Attachment A

Below are the Bates numbers of those materials suitable for public inspection and
attached are copies of those materials:
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PEGASUS

SATELLITE TELEVISION

Pegasus Digital One Plan®™

Pegasus has always worked with dealers to acquire customers who become
long-term, high-quality subscribers.

Subscriber Benefits

Pegasus has made several changes 1o the EZ Value Plan, which is now called
the Pegasus Digital One Plan®™, to make it the most appealing plan for our
customers. The benefits of this plan-inciude:

$0 setup fee for one or two receivers

One free month of Total Choice® STARZ!®

In-Home Service Plan .
No more auto-pay requirement (credit/debit card required to guarantee '

commitment anly)

Dealer Benefits

Pegasus has also made the Pegasus Digital One Plan" the most desirable plan
for our dealers to seil. Effective August 20, 2001, the benefits of selling this plan
include:

« $200 commission for one-receiver system / $250 commission for
two-receiver system

« $25 additional commission each for 3@ and 4™ receivers

+ Installation subsidy of $150 for one-receiver system/ [nstallation subsidy of
$200 for two-receiver system

« $25 additional installation subsidy each for 3™ and 4" receivers

« No chargeback risk for either commissions or installation subsidies <

« Higher Prepaid Commission (PPC), resuiting in lower equipment costs whan
purchasing from Pegasus directly or from authorized distributors

Pegasus will continue to wark with our dealers ta offer the most attractive plans
available in the market!

PSTOIOIGLTR (T
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SATELLITE TELEVISION

Effective August 20, 2001.
Changaes effective August 20, 2001, are noted in BOLD ITALICS, ALL CAPITAL LETTERS.
Changes effective June 22, 2001, are noted in bold italics.

Pegasus Digital One Plan>®, EZ Plan, Two For One and Standard Sale Comparison

Esgasus Digital EZ Plan Two For One Standard Sala
‘Jna Plan
Setup fee and/or Free setup $49 setup
retail price (primary | (inciudes (includes $99 (May vary) $99 (May vary)
receiver) installation) installation)
Setup fee andior Free for 3econdary | $49 for secondary Free for secondary o
retall price $49 for each $49 for each recaiver .| $50 (May vary)
{additiona) receiver) | additional additional
In-Homse Service Fea . $2.99/gsingle receiver | $2.99/single receiver
! SPA feu {InHome $2.99/primary $2.99/primary $4 .99/additional $4 .8%/addtional
Service Fee Is for $5.00/add"! $5.00/add (includes | receiver {axciudes receiver (axciudes
usage of recaiver (includes mimoring) | mirroring) mirroring) mirroring)
and SPA)
Mirroring fae See above See above $4.99/receiver $4.99/receiver
$10 activation fee No YES Yes Yes
%Z-month
commitment Yes Yas Yes No
required?
Yes, one free month
Free programming? | of Total Choice® No No No
STARZ*
Totat Choice® PLUS
Minimum package? | Select Choice® Select Choica® any premium movie | Any Core Package
oc higher or higher packege or SPORTS
Pack ($41.99 min,)
CrediVDabht card Yes No Yes No
required?
Auto-pay required? | No No NO No
Does sub own the No No Yas * Yes
| equipment?
Termination fee If
sub cancels service | 30-day maney back; | 30-day money back; | $250 (1-9 months); No
or downgrades $250 (2-0 months); | $250 (2-8 monthe); | $150 (10-12 montha)
programming within | $150 (10-12 $150 (10-12
| flcst 12 months months) months)
Equipment non-
ratumn fee if sub
does NOT retum $150 per receiver | $150 per receiver No No
equipment after
termination

PSTO1007-LTR-D

‘CONFIDENTIAL
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SATELUITE TELEVISION

Pegasus Digital EZ Plan [ Iwg For One Standard Saie
One Plan
Deaaler commission
for one-recolver s200 $100 N/A $100
system L
Dealer commissicn $130 commission
for twasrecalver $250 $125 $100 Equipment $125
system Subsidy
Deaier commisslon
for 3™ and 4® $25 each N/A N/A N/A
recaivers
Dealer subject to '
cammission | No Yos Yes - Commission Yes
chargebacks? No - Equipment
{within 120 days) Subsidy
Deaslar instatiation
subsidy for one- $150 $150 NA $100
racelver system
Daaler instailation
subsidy for two- $200 $200 $125 $100
recsiver system
Dealer instailation
subsidy for 3 and | $25 each N/A NA NA
4" recaivers
Deialer subject to
ll::talla;ionkst;bsldy No YES - 50% of No YES -~ 100% of
chargehacks
(within 720 days) subsidy amount subsidy amount
Deaier eligible for No NO No No
Qse?
AFTER SUB
When |s dealer paid | Upon activation & After sub pays first Upon activation & PAYS FIRST
commission and racaipt of paperwork { bill & recsipt of receipt of paperwork | g & receipt of
Installation subsidy? paperwork pro
_paperwork

© 2001 Pegasus Communications Corporation. Al Rights Reserved.
Pegasus Digital One Plan is a service mark of Pegasus Communications Corp

oration,

Total Choice and Select Choice are registered trademarks of DIRECTV, inc., a unit of Hughes Electronics
Corporation. STARZ! is a registered trademark of Starz Encore Group LLC.
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SATELLITE TELEVISION

Pegasus Digital One Plan®" / DISH Network™ Digital Home Plan

Three-Receiver Comparison

Pegasus Digital One Plan™ DISH Digital Home Pian’
E%uipment Cost {(1* Recelver) $ 25 $199*
2"° Recelver Cost $ 35 $149
3" Recelver Cost $ 25 $149
Installation Cost (1* Receiver) $75 $ 75
2" Recelver installation Cost $ 25 $ 25
3™ Receiver Installation Cost $ 25 § 25
Multl-switch Cost N/A <119
| (Dealer charges Customer)
Total Costs: $210 $741
Commission $150 $180
Credit Spiff/FLEX $125 $100
(pald as part of $275 lolal commission)
ingtallation Subsidy $225 $150
Customer Upfront Payment $ 49 $ 99.08
Equipment Subsidy N/A $497
Total Revenue: $549 ' $1026.98
I
Net Profit: $339 $285.98
_ 'Based on DISH Network™ printed materials.
1 *Based on DishPro 301 receiver.
PSTO1045-FLY (2/01) 3
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SATELLITE TELEVISION

Pegasus Digital One Plan®* / DISH Network™ Digital Home Plan

Two-Receiver Comparison

Pegasus Digital One Plan™

DISH Digital Home Plan’

Equipment Cost (1*' Receiver) $ 25 $199*
2" Receiver Cost $ 35 $149
instatlation Cost (1Lit Receiver) $75 $ 75
2" Recelver installation Cost § 25 $ 25
Total Costs: $160 $448
Commission $125 $140
Credit Card Spiff/Flex $125 $100
{paid as part of $250 tolal commission) e
Installation Subsidy $200 $125
Customer Up-front Payment N/A $ 49.99
Equipment Subsidy N/A %208
Total Revenue: $450 $712.99
Net Profit: $290 $264.99

"Based on DISH Network™ printed materials.
‘Based on DishPro 301 receiver.

) BSTOIOAS-FLY (TH1)
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I PEGASUS

SATELUTE TELEVISION

Pegasus Digital One Plan®™ / DISH Network™ Digital Home Plan
One-Receiver Comparison

r—

Pegasus Digital One Plan™™ | DISH Digitat Home Plant |
Equipment Cost $ 25 $199°
installation Cost $75 $ 75
Total Costs: $100 $274
Commission $100 $100
Credit Card Spift/Flex $100 $100
paid as part of $200 total commission)
installation Subsidy 3150 $100
Customer Up-front Payment N/A $ 49.99
| Equipment Subsidy NA_ p149
| Total Revenue: $350 $498.99
Net Profit: $250 $224.99

"Based on DISH Network™ printed materials.
“Based on DishPro 301 receiver.

PSTOV1045-FLY {7/01) 1
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{f you are not presently on our email distribytion list and would
like 1o be added. please conlact. amusey@umerberg.com.

Mass Market Sorvices:
« Tolovision BSTID

» Tolophouy (NS}

* Breadhand Services

Niche Market Sarvices:
* Radie ABS)

« Messaging (Litle tEdal

« imaging (Romets Sonsing)

Infrastructure Businesses:

« Capashy Leasing (FS8)
Manafactaring

Lowmch Services

« Sround Equipmont (VSAT aad £7S)
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Introduction

Purpose
The relative immaturity of the satellite industry has allowed company analysis to proceed well ahead of

an industry framework. The “Satellite Book™ is our attempt to address this deficiency. Our goal is to
provide a quantitative model that will not only promote better understanding of industry drivers, but alsq
provide a good quantitative foundation for our forecasts. Where possible, we wili share the key
underlying assumptions that drive the “models.”

Quantitative Orientation
The “Satellite Book™ is not meant to be merely an industry primer. Its value is as an analytical model

and reference tool, which we believe was sorely lacking in the marketplace.

Continuous Work in Progress
A modef is something that is always being refined and honed. Each model’s continued accuracy is

reliant upon its continued upkeep and deveiopment. For that reason, we publish this report quarterly, so
that the estimates always maintain their “freshness,” accuracy and usefulness and that the publication
may also serve as an up-to-date reference tool. Based on that theory, we hope that each successive
printing is better than the last.

Collaborative Effort
We view our “Satellite Book™ as a collaboration between C.E. Unterberg, Towbin, the investment

community and the satellite industry. It is our goal 10 continue developing the models while, at the same
time, providing the benefits of that development 10 all. We appreciate your feedback.

Global Sateilite Research

J. Armand Musey, CFA William B. F. Kidd Patrick Fubrmann

Satellize Analyst Satellite Associate Satellite Associate
212-572.81%4 212-572.8008 212-572-8053
amusey@unierberg.com whidd@umerberg.com plukrmann@unterberg.com

In the prepavation of Uns report, we pratsfully acknowisdpe the asistance of Kawmil 5. Gejrawaln and Alden Mahainr
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Overview

Exocutive Sammary & Conselidated Analysis

Worldwide Satelits Industry: Revenue FOTecast (mikons)
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Worldwids Satellite industry: industry Forecast
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*  We believe the commercial satellite industry will grow at a 16.4% CAGR to $116.3
billion in 2003 from $54.8 billion in 1998. The SatCom Sector is growing rapidly.
New technologies and lower costs have ailowed satellite products to infiltrate
consumer markets.

*  Mass market services to contribute 65% of industry growth between 1998 and 2008. This segment
not only offers the industry’s largest growth opportunities but also its greatest risks,

* Niche market services, such as satellite radio, messaging, imaging and navigation, should also
experience strong growth, albeit from a small base. Given the potential for wide consumer
acceptance, satellite radio is the standout in the niche market services segment. The smaller relative
size of niche market services prevent them from driving overall industry growth.

* Traditional infrastructare busimesses will generally grow more slowly than service-oriented
satellite industries. [nfrastructure businesses lack the operating leverage that a satellite affords more
service-oriented businesses. On the positive side, these companies operate in proven markets and
have positive earmnings, offering investors a relatively safe way to play the satellite communications
industry.
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Sateliite Television [(DTH)

.8,
* DBS will continue on its tear. We expect DIRECTV and EchoStar to reap a windfail of new

subscribers from PrimeStar’s demise.

*  Satellite relevision industry growth is acrually understated by C-band subscribers, which are slowly
disappearing. Qur subscriber forecast ciearly shows that DBS subscriber growth will cutpace DTH
growth

* Local-into-local legislation seems only a month or so away from reality. Given that satellite
television's lack of local channels is a reason often cited for consumers not purchasing satellite
television, the industry should benefit greatly by such legislation.

* We no longer believe Hughes will be able to quickly close the PrimeStar deal and convert the
PrimeStar subscriber base by year-end 2000. We now expect Hughes to complete its integration of
PrimeStar in 2001,

Interpational

= Europe's a digitalization story. Since satellite television already serves nearly thirty-five million
Europeans, mostly via SMATV in MDUs (multiple dwelling units), DTH growth in Europe wiil not
appear as strong as other regions on a relative basis. However, if digital satellite television is looked
a1 separately, Europe would have the highest rate of subscriber growth in the world. This is
understandable since Europe’s subscriber base is already in place; they're just in need of an analog-

to-digital upgrade.

* Asia and Latin America are satellite television’s growth markets. We expect emerging markets 10
produce the strongest DTH subscriber growth through 2008,

* Japan wll give valuable insight into how HDTV will impact U.S. DBS and cable, given that Japan
will be the first market 1o adopt HDTV. Japan already broadcasts some television shows in HDTV,
but is planning mass conversion in 2000. At the consumer level, Japan often sets the pace for
adoption of new technologies.
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U.S. Pay Television: industiy Forecast

imithons) 1998 1999 1000 001 1002 1003 2004 1005 2006 2007 2008
DTH Indusiry Revenue §5£362  $6.70)  §7.93%  59.071 510,162 SILA4 S12.238 S()J6D S14364 S15289 31h.9)
Cable Indusiry Revenue 33983 $3402F 53?330 $393515  Sd0.722 S B4l S42.703 SI3e25 SJA A3 S5 AN Sdk 24
Towl Py TV Revenue §39.343 $42.720 $46.215 SJESNS S50.884 SSI055 $335.017 $86.983 TSEBRT 460 70 S6l.4dw
DTH Revenue Gromih 30.7%  250%  IBd4%  143% 110%  (03%  96% BT T p4v, i
DTH Rev a8 % pf Total Pay 116%  15.7%  L72%  187%  20.0% 21w 223%  234%  244tp 2800, 1ioeg
(TH Subscriber Share 13.1%  15.0% 166% 180% (91% 202%  21d4%  223% 212%  238% 146
Source: C.E. Unterberg. Towbin
U.S_ Satellite Television (DTH): Industry Forecsst millions)
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U.S. Pay Teievision: Subscriber Forecast

{mllionss 1998 1999 2000 2001 2002 2003 2004 1005 2006 1907 g
U §. Households ia) 101.0 1029 103.3 104 3 105 4 1060 106 6 10Tt 107 £ LOR 0 joR &
LS TV Houscholds (s} 99 | 1001 1014 024 103 8 10d 1 104 6 lus.2 1086 1060 e &
Subscribers
Cabie 883 67.1 819 687 693 697 702 Tk mne 73 77
Wireiess Pay TV (1) 42 4.0 40 3e 16 kR ] i il 19 26 MR
DTH 10.6 i27 14.3 15.9 113 ) 18.6 200 2 12 13.2 241
Muliichannel Subscriptions 811 )8 86.2 845 %0.5 92.0 933 49 %0 971 LI
Duat DTHACsble Subs (o) @n 22y 20 & & (14 0an 2 H.n 109 W
Muluichannel Houscholds 789 Bl & B42 867 1R %05 921 917 950 96 1 w3
Sub. Croweh
Cable |.4% 1.2% 1.2% 1.2% 09% 6% 0.6% 0.6% 0.5% Q4% 0 6%
Wireless Pay TV (1.2%)  (36%) (131%) (13%) (13%) (65%) 69%) (7.5% (B.1%) (B.8%) (96
DTH . _26:!_% ) "-”i__'!;_”‘ 1% _!.1‘_{. T4% 1.1% 6.1% 9% 4.1% 4.0%
Muluchannel Subscriprions 19% 1% 1% 1% 12% 1. % 1.6% 1.5% 1 2% 1.1% Pl
Subscriber Market Share
Cable B.5% 20.1% TEE% 77.6% 16.6% 75.8% T5.1%  T4.4% 71.9% 73.5% 73.1%
Wireiess Pay TV 5% 4.3% 4.6% +.4% +.1% 1.9% 1.6% 1% 1.0% 17 %
DTH _l J.Iﬁ_ﬁ_ ls.I%_“ ]i.‘% _l_l.ﬂ%_ﬁl_’.l_% ) 20.1!_6_ . ZLJ'JE !1:.3% ) 13.1% 8% 145%

Muitichannet Subscriptions  100.0% 1000% 100.0% (D0.0% 1D0.0% 1000% 100.0% (0G.0% 100.0% 100.0% 100.0%

New Sebscriber Share: Cable vs. DTH

Cable 293%  280% 328%  MI9%  303%  13T™%  237T%  253% 252% 05 04%
DTH 7% T10%  ELI%  661% 69.7%  TEI%  TEI% 7.4.§?_6__ 8% $95% 69.6%
New Cable/DTH subs. 100.0% 100.0% 100.0% 1000% 100.0% 100.0% 100.0% 100.0% 1000% 100.0% (00.0%

TV Househald Penstration

Cabie 669% 669% 670% 61.1% &7.0% 670% 611%  6T.1% 672% 670%  6753%
Wirelcss Pay TV 4.2% 4 0% 19% % im™ 1% 1% 1.9% 1% 2.5% 2. %
OTH 10.7% 124% 141%  155%  i67%  179% 19.1% 202% 21.1%  118%  2246%
Muitichanne! Households 796% Bl4%  13.i%  AT% 35 0%  $69% BEi% 80.1% £99% S0T%  91.3%

Source. C.E. Unterberg, Towbin Other Sources: (1) IDC £997-2007. {b) DTH subs also subscribing o cadle
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U.S. Pay Television: New Subscribers (miiliors:
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Source: C.E. Unerberg. Towbin

U.S. Pay Television: Cable and Satellite Subscribers imiflions)
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U.5. Seteilite Television (DTH): Subscriber Forecast

{mithons ) 1998 1999 2000 2004 2002 2003 2004 2004 2006 2007 IR
Subscribers
EchoSiar 1.94 4 468 581 651 737 Ril 878 EEN CR N B
DirecTy 446 5.93 1.50 900 980 10 53 1130 11.97 1234 1303 P
PruneStar 130 1R 0.81 0.00 0.00 0o 0.00 0.00 00 AREN) N
Totst DBS 869 {10 1295 1431 1640 1762 1940 207F 1AK% Ca
C-Band 192 165 1.6 109 087 069 .58 044 -0 n2s uls
Tolal DTH O &1 386 1431 1590 1737 186l 9% 3119 i T
% Change
EchaSiar B63% 669%  41.6%  250% 13T 11.5%  (0.0% BI%  6.5% 5% 4d%,
DirecTv E0%  I30%  264%  200% 9% TT%  TO%  S9Wm 47% A T
PrimeSiar 179% (198%) (563%) (100%) 00% 00% 00% 00% O00%  GO%  hHife
Total DBS J83%  26.7% 1T6% 1a3% t0.8%  9.0%  B3% 69  f:% 415G 1%
C-Band (9 (%) (14.0%) (L7.9%) (200%) (20.0%) (20.0%) {20.0%) (20.0%) (20.0% (20.0%) (20 (%
Totsl DTH I63%  193% 130% 11 1%  &71%  T0%  1T% 6% 4% 31% 4%
Market Share
EchaStar IB3%  256%  1235%  J646% I83%  196%  4D6%  414%  420%  d2.5% 119%
DirecTy 20%  4bF%  124%  S66% 36T S6T%  S6.6M  S6.5% S6a%  SBiv W%
PruneSwur 21.6% 14 5% 546% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0 0% G.0%
Towi DES ST 0% O03%  PIi%  950%  960%  ILI% 979  Jhine  9BA% il
C-Band 1B.1%  130%  93%  68%  S0%  37%  28%  20%  i6% 11 0w
Toual| DTH TUI00.0% T (DOO%  1600% 100.0% 100.0% 100.0% 100.0% 100.0% 1000% 100U 100.0%
New Suberiber Markst Share
EchaStar 40.7%  S33%  BSTM  TIS%  STOM  S6.5%  SSU%  S45%  SA2%  539% S 1%
DiresTv S23%  TI0%  950% G46% STP%  S65%  S52%  SaS% S S39m S (%
PrimeStar 15.8% (222%) (628% (506%) 00% 00%  00% 00% 00%  0U% 0%
Total DBS TOET%'™ (i3i% 1179% Lfi% T158R (130%T 110.3% 1090 (08.5%%  10T.B%  106.2%
C-Band (B.T%) (13.1%) (179%) (171%) (15.8%) (13.0%) (103%) (90%) (B.5% (7T8% (b 2%
Towd DTH TI00.0% 1000% 100.0% (00.0% I1000% (00.0% 100.0% 100.0% 100.0% 100.0% (00 0%%
Net Subscriber Additions 22t 2.08 1.65 1.59 138 1.34 135 123 108 05 092
Source: C.E. Unierberg. Towbin; Company Reports
New Subscribers: EchoStar vs. DIRECTV (millions) Market Share {Yesr-end 1999)
s EchoStar

1P %R 1008 00 TDOZ  J00)  IODe 2003 1006 2047

Primestar
15%

ooe

Source: C.E. Unterberg. Towbn

Source: C E. Unterberg, Towbin
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U.S. Satellite Television (DTH): Subscriber Forecast (mitlions)
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Source: C.E. Unterberg. Towbin; Company Reports

U.5. Satellite Television (DTHI: NRTC and DIRECTV Subscribers (milliong)
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Wortdwide Satellite Television (DTH}: Industry Forecast®*

{millions) 1998 1999 2000 1001 1002 1003 2004 100% 2006 2007 2008
Industry Revenwe

LS OTH §5.362  $6.70)  $7.935  §9.071 S10.062 $11214 SIL28E $13160 §I4364 SLE289 $16 (95
fnt?. DTH. excl LS. $23544 $26.125 $29.166 $32.319 $37.370 S41411 S44.756 $47.825 $I0TT SL4er 85707
Worldwide DTH indusiry $28.706 $32.329 $37.i01 541890 S47.537 $52.625 357044 S61.186 S$65336 §69.549 STI00
% change

US DTH W0T%  B0% 184%  143% 120%  103% 96%  3.7% TS%  6d%  59%
lnet. DTH. excl U S, 1.0%  119%  LI6% 125% 139% 108% BI%  69%  66%  63% 6%
Worldwwde DTH Industry 14 3% MAE 13_6?. li.m ff.!ﬂ 15,7‘.'5 i-lﬁ ’,;ﬁ b.ﬁ 6.4% 5.7'-'. '

Source: C.E. Unierberg. Towbin  **In’t DTH mcludes SMATY

Worldwide Sstelita Television {DTH): Industry Forecast (millions|
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Source: C E. Unterberg, Towbin  **Int’] DTH includes SMATY
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Satslite Television (DTH): Worldwide Subscriber Forecast

2008 9908 (AGR

{milions) 1999 1000 2000 2001 20063 2004 2005 1006 2007

DTH Subscribers

Nonh Amefica 127 143 159 173 186 200 12 72 133 241
Europe** 40 360 180 00 42.0 4.0 150 160 17.0 470
Central/Eastern Europe 53 56 59 6.2 63 6.8 7.1 75 79 83
M:d Easv/A frrca 6.1 6.7 1.4 83 9.0 99 10.8 1.9 13.1 |44
Asia 178 200 25.0 00 327 150 3T 0.0 42.0 34
South East Asia '8 19 2.2 1s 28 i 16 41 4.7 54
Laun America 55 6.3 13 34 98 10.6 116 12.8 14.0 15.2
Total 7832 9B T 1016 1124 1113 1294 1065 1446 1518 1584
DBS Subseribers

North Ametica .o t3.0 4 8 16.4 1179 194 20.7 219 229 238
Europe** 1.0 10.0 130 160 197 13 270 30.7 343 380
Latin America***® 1.8 23 28 3.4 37 11 a5 49 52 55
Asin*** 32 4.3 55 5.6 76 8.7 9.7 10.6 1.3 12.4
South Africa®** 0.5 0.5 0.6 0.7 0.7 a7 0.8 08 08 09
Towl FEE Y] 367 4.0 97 %63 518 688 147 806
Digitalization (DBS/DTH)

North America. ET%  91%  93%  03%  96%  9T%  98%  O%% 9%  99%
Europe 8% 8% 4% I5%  41%  46% 5% ST 61% 69%
Latn America % ™ 9% 0% 19% 9% 9% 8% WM 6%
Asia 1% 2% 2% 2% 3% 25% 6% % 1% %%
Total 8%  33% % M%  di% 4% &% W% 9%  S1%

74%
3 7%
0%
10.0°%
10 6%
129%
12.0%
T.4%

3.0%
20.7%
13.1%
16.4%%
6.8%
14.7%

1.5%
16.2%
1.2%
5%
6.3%

Source. C E. Unierberg, Towbin  **SES Astra  ***Baskervilie Communicalions Note: DBS subvdigsal zaion shown {or illustrative purposes

Sateliits Televislon {DTHE: Wordwide Subscriber Forecast (millions)
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