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The additional number of IDM 902119&2 would be as follows:

Table 3-12 Additional IBM 90211982 Required by Competitors

SYSlOm Activityt. ~ Additional AdditiolUl
PJ ec SSM UliliWiOD Activity 902I19B:l

AClivilY
AMA/MPS 10M 3.8 " 49.9M 0.2
Residential billin. 10M 54.0 " 86,3M 5
Business billin. 1M 17.5 " 3.9M I

Further, 950 additional standard disk storage devices (IBM 3390 equivalc:lll) would be
required. .

3.9.2 Nop·Basic LDS Billing

The additional non·LDS accounts, messages aDd the additional systems that AT&T's
competitors would require to absorb AT&T's tustOmCfS are as foUows:

Table 3-13 Additional non·LDS Systems RequIred by Competitors

System Daily Proeessin. 1lCT CollY Tow Activirv CDoics Needed
AMA 6OMM...sa2es 9O.4MM....ucs 2
MrS 45 M Me••a.es 90.4 M Messa1tOl 2
Biller - I"w end 3MACCQUIlu 11.8 M Aec:ounts 4
Biller· hi~ end 0.5 M AecDUIIU 0.6 M Aceounu 2

The additional hardware ~quired was estimated to be~mM 9021/9825 and 1725 sr.a.ndard .
disk storage devices (IBM 3390 equivalents). The additional IDM 9021/9825 and disk storage
devices are typically leased and added incrementally as needed. Data centers performing' .
billing functions must be expanded to handle lhc ultimate capacity of LOS and DOn-LDS
billing shown above. Capital costs to add new cLUB~ are estimated at SS million based
on an approximated 100.000 square foot size and a cost of SSO per square fool. If a
competilOr decided to purchase instead of le.ase the mM computer hardware. the capital cOSt
will be an additional SI00 million.

3.10 Overall Billing }«suIts

Billing is not a limiting factor to the rate at which competitors c:ould absorti AT&T's
customers. AT&T's competitors can absorb AT&T's customers by expauding their~g.
billing capabilities. Current billing systems functionalily is mo~ than satisfactory theTcfore
Dew system development is not Decessaty Also, capital should Dot be a COIlSlraint sinCe
computer hardware leasing is common for the indumy. Additional building space is also
commonly leased .
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3.11 Network Operations Model

.".... SUPPOI1 systems can be classified broadly into seven major categories: ordering, provisioning,
maintenance, forecasting/engineering, data collection, billing IIId network:
management/administration. The iIlternal design of these systems is usually predicated upon
an ability to incrementAlly expand a support system in step with the growth of the network:
elements (e.g., switches, digital cross COllDects, etc.). Sometimes gro",1h is 8=mmodated by
replicating a suPPOrt system. Also. growth of the support SYSleInS caD be achieved by
nardware purchase or lease. avoiding the major expense associated with softw~development.
ODe-tUne capital invesODents for the capaciry expansion are also minimal because hardware
can be leased.

The basic switching, mnsport, and signaling rccbnology used by the major QITiers in the
industry are of recent vintage and designed to facilitate ranole sw:veillance. maintenaDCe, and
administration. The technical interface specifications for the netwoIk elements are readily
available to vendors (including AT&T) who provide support systemS aDd support their
integration intO carrier networks. As a result, there is a large vendor ~mmuniry to support
nelwork growth.

MCl's network management system is illustrative of the existing systems that are available to
support network expansion. Mel bas three network management centers· one national ceDter

and tWO regional centers - each with the C3pabiliry of managing the CZIlireMCI network, if
needed. Numerous functions are performed at these centers. including network sw:veUlance.
maintenance. testing and restoration.

Operations support systems arc not a constraint to rapid competitor network growth.
Competitors have available vendor support of operations for their network tr:clmology and the
ability to expand Or replicate existing support systems.

3,12 Human Resource Model

Human resources Should not be a major constraint to AT&T's competitors in absorbing AT&T
demand. There is significant industry experience with managing large organizational growth.
outsourcing labor intensive activities 'and with the movement of both senior and operational
personnel among communications carriers. MCI. for example, bas a lot ofe~enceusing
COntraclOr, vendor and outside personnel to provide critical expertise or to rill short term labor
requirements. AT&T's competitors also have experienced significant growth in their
organization siu and traffic volumes over time. Outso\Ut;ing labor 1n!Cnsive functions such as
operator services or telemarketing and utilizing contractors 1iJce Arthur Andcrsen to provide
critical eltpenise or large programming support have been used by AT&T's competitors to rill
internal personnel short falls for some time. MaintelWlCC contracts from vendors such as
Nonhem Telecom and outsoun:lng contracts such as Sprint's negotiations with EDS for
bi1ling~1 and data processing operations are also illustrative of available~s to fulfill
personnel needs. In addition. recent examples of major telecommunications company down

Bu';nt.... Week. June 20, 1994.
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sizing" and significant down sizing by AT&T, if it were to lose large portions of its market
share to competitors, would also produ~ • large pool of trained tel~mmUDications personnel
for the rapidly growing !Xes to draw upon.

Mel was used to model the h\IIII3D. resource requirtmc:nls to cartY the additional minutes of
tnIffic. Met was used because of the availability of sufficient bistorlcl1 data covering periods
of rapid growth in both minutes and capacity.

Productivity, measured in billable calls per eD1ployee, increased during the period from 1983
to 1993 as MCI exp31lded., lPe fonowing chart dlows the billable calls ~r t;mployee ,for MCI
from 1983 to 1993.

Figure 3.4 Billable Calla
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The following chart shows the percent c:bange in billable calls per employee from 1983 to
1993. We assume MCl's rate ofbi1lable calls per employee has now leveled off due to the
mat\lring of support systems and processes. This productivity level was used to project the
billable calls per employee rate used for the human resour-ces model.

.. for ex2mplc. !lie R1lOCs have llUll>Ul\ocd pbns fM Nlf reduct.iOllS of lM:t 70.000 employees betwo:n 1994
and 1996. 'The Lccal Tdcphone 1Ildustl)'0,ln4Usuy hpoI1, J. P. Morgan Sc=ities, Equ!cy Resean:h, Aug.
S, 1994.
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Figure 3.5 Change In Billable Calls
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The portion of AT&T's 1993 traffic: that MCI could absorb was divided by the billable c:alls
per employee rate to produce the required DUmber of additional employccs. lbis results in a
requirement of approximately 37,650 additional employees over an 18·momh period or 2.100
employccs per month to be added to MCI. This would result in an amma! employee growth
rate for MCI of approximately S5 % or approximately 2S peyeen!2ge points above MCI's carly
and late 1980's employee growth rates. The nwnber ofMc:I employees from 1983 to 1993
and the growth rate in employees over the 10 year period are graphically shown in the
following r;hArts.

Figure 3.6 Mel Employees
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As previous industry experience has shOWD a =pc:tito·r r;ould achieve: this rapid growth in
employees by using overtime:, r;ontract labor, aDd fozmer telecmnm'JIlications pc:zsonnel from
AT&T and rbc LECs. Contract employees and oulSO\lrl:ing c:ou.Id also be used. especially in
the highly labor intensive areas of operator services, telcmar~g and alStOmtr sen'ic:ing.

On-the-job training could be used for individuals who have related sl9lls aDd for tlJose who
~quire only dircetioDal modifications that an: best learned in an apprentice-type operation
(e.g.,_ order-entry, bill resolution, customer service, etc.). Intensive training programs are
also available barb internal to most large !XCs and from e:xternal suppliers for those functions
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that require more formalized education. The lable below dc=picts the e.stitnated annual
employee additions for each or AT&.T's three primary competilors to absorb AT&T minutes
on their networks if they did Dot oinsource any or their force requimnents.

Table 3-14 Estimated Competitor Employee Additions with No Outsourcing

Comt>ctilor MODIhl~ IIdditioDS 18 Moolll RcauimDent
Mel 2.092 37650
Sprint ) 287 23 170
l.DDS 644 II SIl5
Tow 4023 72400

AT&T's competitors have experience with rapid human resoun:c growth in the past. Given'
that there would be an available pool of e;q>eriellCed telephone industry pcrsoIlDtI fOf .
competitors to draw upoD, 't¥W employees could be fOUIld that would not iequirc cxtmsive
training. In addition, competitol"li would be able to outsoutce labor intensive aDd critic,al
fulll:tions to 5Ilpplcmem employees in the shon term. Sprint II1so has the advantage of being
able to draw upon experienced ptnOnDel from its local operations. Tbt:refore, IJ1!m2 fl resource
Deeds would Dol constrain competitors' ability to absorb AT&T's minutes OD their lICtWorks.
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4. AT&T's COMPETITORS' ABILITY TO ABSORB AT&T's
SWITCHED SERVICE CUSTOMERS OVER TIME

4.1 Instantaneous Capacity

.'~'

AT&T's competitors have the ability to insuntaneously absorb a large pereenuge ofAT&T',
switched service customers on their existing networks with no ..dditional Cl.pital expenditures or
changes to their networks. This inswItaneous Cl.pacity analysis ignores the spare facilities and
switch ports that exist in AT&T's competitors' betWorks that were modeled in the prior ~on.
Instead, this instantaneously available capacity is a result oftllgineering network capacity for the
peak traffic on the busiest days and is consistent with standard industry engincc:ring practices.
Competitors' networks, \ilce AT&T's, are effectively designed to handle peale period trafiic loads
at an overall probability ofblocking uJJs (c.g., less than a 1% probability ofblocking ,; call during
the busiest hours oflhe busiest days). This analysis will focus only aD MCl's and Sprint's ability
to instantaneously absorb AT&T's traflic, recognizing that this represents a ronsetVativc estimate
oflhe traffic that may be instantly absorbed from AT&T mu:e there are many other &cility-br.sed
competitors.

Based on an analysis ofAT&T's 1994 switched tnBic, the average business day traffic is 89,4%
of the average trafiic ofthe ten highest days in a yeM. This shows that there is available spare
capacity for most days ofthe year on the netWork, IS depicted iD the chart. because the netWork is
effectively designed to be virtually Don-blocking for the lIVCrI:Be ofthe len highest days. The nClCl
section explains how available spare capacity varies by time ofday.

Figure 4.1 . Network Business Day Volume
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AT&T's traffic distribution data and estimates ofMCI's and Sprint's hourly distributions for the
average business day were used to show how MCI and Sprint tan instantly absorb a large amount
of AT&:T's traffic. The analysis was dcveloperl in the following way. rust, the average business
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day calling load by hour as a percentage of the average load of the len highest days. called the
"Busy Day load"· is estimated using AT&T traffic data. Next, the Busy Day load by hour was
developed by scaling up the averagc business day hoUTly loads by the f1Itio of the Busy Day
volume 10 the average busincss day volume. The Busy Day busy hour is d~etmined by the peale
of the Busy Day hourly load. t

Figure 4,2 Busy Day Busy Hour Capacity
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A Busy Day busy hour capacity and average business day load profiles were developed for Mel
and Sprint based on estimates oftheir traffic mixes and are depicted in the summary chan that
follows, The vertical distance between each cvrier's calling load for each hoUT ofthe day and the .,
associated Busy Day busy hour l:lIpaci1y represents the instantaneously available l:lIpacity by lime
of day,
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Figure 4.3 Instantaneously AVBllabl& Capacity
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Any traffic load that exceeds the Busy Day busy hour Qpacity is either blocked, or can be
overflowed to another carrier. To illustrate what would happen whenlolld is increased, the Mel
and Sprint loads (total ~y) were each increased by 26% to depict absorbed traffie from AT&T.
The sum of the increues for Mel and Sprint is approximately 15% ofAT&T's demand. In the
following two charts, the portions of load that arc belo",: the Busy Day busy hour QpaCity are
carned on their network. The shaded areas above this capa.city represent peak period bTocking or
traffic overflow to another carrier. Funhetmore, during the weekend considerably more tnflic
would be carried before any bloclcing or overflow would occur. For the average business day,
approximately 90% ofthe additionallolld is carried, while approximately 10"/0 orthe additional
load is either blocked or overflowed to another carrier.

Figure 4.4 Me.1
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for example, if the average business day bloeked 0.5%, the average bloeking for MCI and Sprint
with a 26% increase in traflic would be approximately 2.5%.

Table 4·1 Mel Table 4·2 Sprint
~. of Addilion.ol Traffic Carried 91 %
% of Additional Trat'lic Blcckcd 9%
or Overflowed
Average Daily BJoding without 2.3%
o.~rfiow

% of Additional Tmlic Carried 90%
% ofAddilion.ol Traffic 10%
Jlloclccd or Ovtrllawed
Avenge Daily 13loc1ciug 2.5%
withOUl Chu:fI"""

The percentage ofAT&T's traffic that MCI and Sprint could absorb as a function ofthe
additional traffic load that th~ could cart)' Oil their own Detworks is InIII1IllArized in the foUowing
chan as a filnction of AT&T lost minutes given that Mel & Sprint each grow by the $lllIlC

percentage.

Figure 4.6 Competitors' Instantaneous Ability To Carry AT&T Customers' Minutes
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This analysis shows that, Meland Sprint together could absorb 15% ofAT&T customers'
minutes and carry 90"10 of that additional datWl~ on their own networks without additiona.!
investment. The remaining IO"A. which occun only during the busiest netWOrk paleds, c:ould be
overflowed onto AT&T's or another carrier's network vi.a.bu~ service. Furthennore, MCI
and Sprint could supplement their c>dsting facilities to carry these additional peak 10ac4 in less
than 3 months. This analysis shows that MCI and Sprint could inswltaneously absorb 1S% or
more ofAT&T customers' minutes on their existing networks. Ifall ofAT&T's faciliry·based
competitors were considered. a.greater percentAge ofAT&T customers' minutes could be
instantaneously absorbed because the same analysis applies to all facility.based competitors.



'.

Attachment 4 - GaIZillolProsini Supplemental Reply DecL ~ Page 42

4.2 Near Term Capacity (0. 311l0nths)

Thc transport capacity model recognizes the spare facUities and switch ports that currently
exist. It shows that AT&T's compctiton;' have approximately 3.6 million D5-3 miles already
lit and available to bandle nearly 50% of AT&T switched and dedicated demand. Given that
transport facilities exist, switch ports are needed to handle AT&T demand in the ne.u term.
Based on typical engineering praetict:s, it is assumed that AT&T's competitors have a
minimum of 20% spare switch port capacity alfudy in place for growth. Therefore,
approximately 0.6 million Northem TeJe!:om 5Wiu:b pons and approximately 0.3 millionDSC
ports are avaiJable to quickly handle a portion of AT&T demand. This is SlIIIlIIlarized in the
fo)lowing cl=t.

Table 4-3 Competitor Switch Port Spare Capacity

Mel Sprint LDDSlWiltel Total
S,.iteh pons required to bandle UM 13M O.6M 3.5M
comtlClitcr dllllWld
ReauiRe! N1l DatU O.lIM 13M D.2M 2.2M
Spare NT1 \lOrn D.2M O.3M a.1M D.6M
Required DSC I>Ol'U O.lIM a O.3M I.3M
Sn=DSCoofU O,2M 0 O.IM D.3M

.
Based on the above, approximately 0.9 million oftbc 5.4 million switch pons JJeeded to
handle AT&T demand already exist in AT&T competitors' DetworD. Given that the transport

~. facilities are also aVailable, an additional 1'% of AT&T's demand can be absorbed by
AT&T's competitors within 3 months; in addition to the 15% of AT&T's demand'that can be
absorbed inst.antaneously as discussed in the previous section. Therefore, AT&T's competitors
could we approximately 32% of AT&T's demand within 3 months.

4.3 Mid-term Capacity (3 -11 months)

Approximately 30% of AT&T's competitors'1ranspOrt faCilities that arc already lit and
available to handle AT&T demand have 5till not been utilized in our analysis. However, in
order to cany traffic on these transport facilities. switch ports, ec:bo cancellers. and digital .
cross connect equipment need to be added to competitors' Detworks. Tbett: are many suppliers
of echo cancellers (e.g.• Aspect, DSC, FujitsU, NEe, NTI, Tellabs) and digital cross COnDeCt

equipment (e.g., Alc:.atel, AT&T Network SyStemS, DSC, NEe, Tadiran. Telco SystemS,
Tellabs). Therefore, these network elements arc DOt tile limiting factor to Detwork growth.
Since AT&T's competitors prim.a.rily use Northern Tel= and DSC as their switching
vendors. the switch pon production of lhese suppliers appears to be the limiting factor to
network growth. An additional 2.9 million switch pons from Northern Telecom are needed
and an additional 1.6 million DSC ports are needed to haJIdle AT&T's demand. The annual
SWitch port production of Northern Telecom and DSC was wed as a basis to determine the rate
at Which switch ports could be added to AT&T's competitors' netWorks.
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Table 4-4 Remaining Ports Needed to Handle AT&T Demand'
Demand Emmates MCI Snrint LDDSlWiJ"'l ToW

Total additional switchMrU HM 1.4M D.'M 4.SM
Additional NT! swildl nons r<OUircd 1.2 M I.4M D.3M 2.9M
Additional PSC "";tch-.,;;n( I.2M 0 D.4M J.6M

In 1993, Nonhern Telecom shipped approximately 2.4 million swill;b ports.t9 and
approximately 8.8 million switclllines.'D It is believed that current switch port production
could increase by approximately 75% within 3 months, aDd Nonhero Telecom could then ship
approJtimately 4.2 million switch pOns per yur. In 1993, DSC shipped approximately 0.2
million switch pons througbout the United Slates. It is believed that [be current switch pon .
production could iDcrease by approximately 200% within 3 months, and DSC could tl)eD ship
approximately 0.6 million switch ports per year.

Based on the above, Northern Telecom could supply approximately 1.4 million additional
ports and DSC could supply approximately 0.3 million additioJlll1 switch ports within 12
months. 11:uee monlhs are needed to begin the higher production rate, and 9 months of
production at the higher rate are considered. The following chan £t1IIlIJlMizes this information:

Table 4-5 Switch Port Production in FU'St Year orlDcreascd Demand

Switch Pon ProclueIion NIl DSC
CwTeot am.uafn.,n 'OD 2.4M D.2M
In~a!IrIuaI oon MOdU~OD 4.2M D.6M
Aaditiooal nons tmxIuc:cd in 12 1lI0nths l.8M O.4M
AdditionalMnsDJtidiIc:cd in 9 months 1.4M O.3M

Therefore. approJtimately 1.7 million of the remaining 4.5 million switch pons requ!red to
handle all of AT&T demand could be acquired within 12 moDlhs. Given that tM tnnspOn
electronics are also available, an additional 31 %of AT&T's demand can be absorbed by'
AT&T's competito~within one year, in addltion 10 the 32%' of AT&T's demand that can be
absorbed within 3 months. Therefore, AT&T's competitors could take approximately 63% of
AT&T's demand within one year.

4.4 Long Term Capacity (over 12 moftths)

In order to handle the remaining AT&T demand, tnnspon facilities as well as switch pons
need to be added to competitors' networks. Given that there are many rianspon facility
electronics suppliers (e.g., ADC Telecommunications, Alcatel, AT&T NerwoIk Systems,
FUjitsu, Hitachi, NEe, Northero Telecom, Siemens, Telco Systems), tM acquisition of
additional uanspon facilities would DOl be a limiting factor and Ihe production capabilities of
transpon manufaeturers could handle the additional demand of AT&T'$ competitors. This is
apparent from the massive SONETupgndes that AT&T's competitors are =tilly deploring
throughout their networks in the Unite6 Slates. Sprint bas daimed that they an: doubling the

( ....... ,.
'"

World Public S"itching Marke:ts: 1994 Edition.. Nortltern BllSincss Information. p. 142. Nov. 1994
WorIa Public Switching ldarke:ts: 1994 EditiOll, NonJrtm Busin= InfomuzJion. p. 140, Nov. 1994
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capacity in their network: within a two year limetrame.'1 And, MCI bas &IIIlOIlJlCed a multi­
billion dollar upgrade to their network: which includl:$ extensive SONET transport facilities.'2

:'~

II is assumed that if presented with a large enough demand, Northern Telecom could ramp up
production of swiech ports within 6 to 12 months to produce an amount similar to the number
of swiech lines that are produced per year (i.e., 8.8 million switch ports). It is also assumed
that under the 53IXle cimlmstanccs, DSC could ramp up production of switch pons within 6 10
12 months and double production to 1.2 million switch potts per year. Funbcnnore.
outsourcing could be used as aD a1~nl3tive. .

Based on tile above, Nonhem Telecom could supply approximately 6.4 million additional
porn and DSC could supply approximately 1.0 million additional switch pons in the second
year of increased demand. Therefore, within 6 months 3.2 million additional NOnhCm pons
and 0.5 additional DSC ports would be aVailable to AT&T's competitors. The following chart
summarizes this information: .

Table 4·6 Switch Port PrOdUctJOD ID Second Year of Iucreased Demand

HT1 PSC
CurmJI anJNal """ DrodllClioQ 104M O.2M
Increased azmuaJllOrt OD I.IM l.2M
AdditionafMlUnrodueed ill 12 IIIOIIlhs 6." M 1.OM
AdditionafM;tl ill 6 I!IOIl1hs 3.2M O.5M

Based on the above, Northern Telecom and DSC could $Upply the remaining 2.8 million
switch pom that arc required to baDdle AT&T's demand within 6 more moIJIhs. in fact.
Nonhern Telecom needs to produce only 7.1 million switch ports, or approximately SO% of its
assumed second year production. to meet the additional demands of AT&T's c:ompetiton.'3_
Therefore, all of AT&T's 1993 demand could be abso~ by AT&T's competitors within 18
months.

• 51

"
55

·Sprinl Rl1ISS Rings Amlnd Fiber Breaks-,UghtwaYe, May 1994
"MCl AnnolUlcef First SONET/A'I'MN~ but Sprint Cries Foul", Fiber OpticN~ Feb. 6, 1995
It Is asmmed that MO's additional DSC port rcqui.remeDl in lise r=ndycar ofinc:rcascd clcmand will be lilt!
witllidditioual ports from Nil. 'Jbctdore, UIil.izmoll OD MO'J Nil switclles would be 77% and utilization
On Mel's DSC ".ilehes would be 38%, inslQd oC\he 62%.-.se- .
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5. SUMMARY OF RESULTS

It was found in this study that AT&T's competitors could handle approximately 15% of AT&T's
demand instantaneously. over 300/0 ofAT~T'5demand in 3 months. over 60% of AT&T's
demand in 12 months, and 100% of AT&t's 1993 demand in 18 months. In addition, AT&T's
competitors have enough sp,:.re transport capacity in their networks to handle nearly 50% of
AT&T's 1993 demand and would only need to increase their transport ~pacityby 50% to handle
all ofAT&T's delIWld. Given thlt there are manytnnsport suppliers, increases in transpOI1
capacity on competitors' networks would not be a limiting factor to handling AT&T's demand.
The limiting factor appe.m to be switch ports since Northern Telecom and DSC are the primary
switch suppliers to AT&T's competitors and switch ports are not interchangeable amongiWitches
from different manufaetW"ers.
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The investment required by AT&T's competitors to handle AT&T's 1993 demand was also
estimated in this study. The 15% ofAT&T's demand Lhat could be handled instantaneously docs
not require any new investment. as well as the additional 17% of AT&T's 1993 demand that
could be handled within 3 months. To JJndle approximately 63% ofAT&T's 1993 demand
within 12 months, an investment by competitors ohpproximatc1y S660 million would be required.
Finally, the total investment required by competitors to handle all ofAT&T's 1993 demand is
approximately 52.2 billion.

Table $-1 Investment Summary

100% ofAT&T's /993 tkmandwtth no growth

Investment
Switch Pons S810M
Echo Cancellers S162M
Transoort SI 073 M
Si .

S50M
IntelJilZence(database) Sll4M
Billin2>4 51SM

Total S2.224 M

.. Investment would be SllS million iIboth buildings &Ild equip=nl an: p1!l1'hasecl ratl!er than leased.
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2000
Jan-June July-Dec Total Jan-June Jan-June

NY MOUs 141,262,000,000 139,562,000,000 280,824,000,000 142,465,000,000 0.9%
NY Lines 12,282,884 12,346,511 12,298,142 12,310,923 0.2%
MOUs/line 1,917 1,884 1,903 1,929 0.6%

NJ MOUs 73,366,000,000 74,348,000,000 147,714,000,000 75,867,000,000 I 3.4%
NJ Lines 6,929,176 7,062,743 6,966,700 7.089,632 2.3%
MOUs/line 1,765 1,754 1,767 1,784 1.1%
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Attachment 10 - GarzillolProsini Supplemental Reply Dec!.

Approved Times and Non-Recurring Costs For
Subsequent Feature Changes In New Jersey and New York

x',""" ) ...,X'. ", "')/" .. );,...;; '!<T. .,0/0;;<-" ,"-/J

Total Approved Time (minutes) 12.47 12.47

Labor Rate (non-loaded, $/minute) $0.56 $0.67

Non-Loaded Labor Cost $6.98 $8.35

TOTAL (Loaded Labor) Cost $7.71 $9.01
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Before the
Federal Communications Commission

Washington, D.C. 20554

In the Matter of

Application by Verizon New Jersey
Inc., Bell Atlantic Communications,
Inc. (d/b/a Verizon Long Distance),
NYNEX Long Distance Company
(d/b/a Verizon Enterprise Solutions),
Verizon Global Networks Inc., and
Verizon Select Services Inc., for
Authorization To Provide In-Region,
InterLATA Services in New Jersey

)
)
)
)
)
)
)
)
)
)
)

WC Docket No. 02-67

SUPPLEMENTAL REPLY DECLARATION OF JOHN A. TORRE

1. My name is John A. Torre. I submitted a Supplemental Declaration in this

proceeding on March 26, 2002. My qualifications are set forth in that Declaration. I am

accountable for this entire supplemental reply declaration.

2. Appended to this declaration as AttacInnent 1 is a document entitled

"Revised Update of Local Competition in New Jersey." This document contains

information collected from internal Verizon databases. I supervised the collection of all

data presented in "Revised Update of Local Competition in New Jersey." The document

accurately reflects the data contained in those internal databases.



I declare under penalty of peIjury under the laws of the United States of Am~'lica that the
foregoing is true and correct.

Executed on April.!..2 2002
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Attachment I - Torre Supplemental Reply Decl. - Page I

REVISED UPDATE OF LOCAL COMPETITION IN NEW JERSEY

1. This paper briefly updates the record regarding competitive developments in New
Jersey in the time since Verizon filed its Supplemental Filing.

2. At the time of the Supplemental Filing, the most recent ONE platform and resale
data that were available were from January of2002. Data for February 2002 are now available,
which show that between January and February competitors added nearly 13,000 new platform
lines, including 700 provided to residential customers.

3. As demonstrated in Table 1, in the last four months for which data are now
available:

• CLECs have added a net total of approximately 55,000 lines, and are now serving a
very conservatively estimated 619,000 lines in New Jersey;

• CLECs have added approximately 43,000 lines that they serve either wholly or
partially over facilities they have deployed themselves, increasing to approximately
404,000;

• CLECs have more than doubled the number ofONE platform lines they serve,
increasing to approximately 51,000;

• CLECs have more than doubled both the number of residential lines that they serve
using some or all facilities that they have deployed themselves and the number of
residential lines they serve through the ONE platform.

Table 1. Summary of Competitive Data iu New Jersey

October 2001 February 2002

Residential Business Total Residential Business Total

Facilities-Based ••• ••• 360,000 361,000 ••• ••• 403,000 404,000
Lines"

UNE Platform Lines 800 21,000 22,000 2,400 49,000 51,000

Resale Lines 56,000 126,000 182,000 57,000 107,000 164,000

Total 57,000 507,000 564,000 60,000 559,000 6i9,000

A Based on E911 listings; includes unbundled loops.

4. Based on the most recent data, each of the four carriers that were providing
service to residential customers in October using either facilities they deployed themselves or
through platforms has increased the number of residential lines they are serving since that time. 1

For example, Broadview has added *** *** residential lines that it is serving either wholly or

1 Based on January data, this appeared true for only three of the four carriers, however, with the February
platform data it is now true for all four.
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Attachment 1 - Torre Supplemental Reply Decl. - Page 2

partially over facilities it has deployed itself (including its own local switches). Network Plus
has added *** *** residential lines that it is serving through platforms, including *** ***
between January and February alone. MetTel has added *** *** residential lines that it
serving through platforms, including *** *** between January and February alone. eLEC
has added *** *** residential lines that it is serving through platforms. See also Exhibit 1.
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