1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent |MicroVision! |
LEISURE & RECREATION , Penetration Index Rank
1. Eat at Asian restayranis ' 15.8 i 388 : 1
2. Eat at quick sarvice deli restaurants . 12.9 ; 335 1
3. Shopped al Macy's in the fasl 4 waaks ; 26.4 132 >
4. Ate at Ounkin’ donuls in the last 4 weaks : 4.3 : 223 1
5. 3nopped at The Gap in the l2st 4 wasks : 17.5 . 275 2
3. Tatat family style caffee shops 9.2 ) 272 3
7. Purchasad a men's business suit this past year ’ : 17.9 } 280 3
8. Drank Heinekin beer in the last 6 meahs : 12.3 . 254 1
5. Ate 3t Boston Marke! in the last 4 weaks : 45 i 2444 : 3
10.  Eal at quick sarvice coffes house rasaumants : 2.5 ! 218 : ]
13.  Ealat fine dining restauranis " 102 ! 211 |1
12. Eat atquick service donut res@umants : 5.9 ; 208 1
13. Shooped at Lard & Taylor iy the past 4 weeks | 5.2 [ 201 3
14.  Used a Laundromat in [ast § montis . : 18.2 : 200 5
15, Qwn a2 passpont ' 3a.5 : 200 5
18.  Eat at quick service bakery/bagel shoes : 9.2 i 156 4
17. Las: domestc Tavelrip was for business : 4.4 : 13 4
18.  Shopped at Neiman Marcus/Saks Fifth Ave. in the past £ weeks 42 i 187 P10
18. Purchased men's coal and jacketls |as: year H L33 , 186 : 3
20. Purchased women's czal and jackes last year | 44,8 : 186 1
s
Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Do nat use long dis@nca phone service i 9.4 i 222 i B
2.  Have unlisteg phone number wilh regular wire phone . 323 : 188 i 4
3. Plan 10 add new service to regular wire phon# in next 5 months ! 12.9 ! 167 ' -]
4. Primary reason for paging services is for family use : 5.3 } 162 [ [
5. Have busy return for regular wire pione i 16.2 160 .5
6. Average monthly expenses for pager services are <$10 ; 10.1 i 158 i 3
7. Average moathly expenses for local phone is 541+ ; 441 , 157 . 3
B. Prirmary reason for pager company semvices 's general convenience : 102 t 157 ! 8
3. Househcid intends 1w purchase a PC in next $ months - 271 : 185 ! 1
10._ Ptan to add caller I0 to regular wire chone next § months 6.2 : 149 ;9
Percent MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Acguired a CD last year through a mailiphone offer 15.8 i 232 : 1
2. _Acquired investment last year through fnancial pubiication i 12.8 i 2 =‘ 1
3. Acquired annuity (ast year by direct/non direct response offer i 14.3 i 192 ! 1
4.  Acguired investmentsavings last y=ar through mail response ) 17.7 ! 188 { 2
[ 5" " Have a short term GO from 3 bank/savings & Ican I 15.9 ; 172 4
8. Selong o individual heaith maintenance organization . 173 " 1654 | 4
7. _Hole an Amencan Sxpress Green, Gold. or Pladnum credit card ; 15.7 ! 5 - - "
8. Have renter insurance : 145 151 18
5. Bank primarily by ATM } 47.9 . 154 5
{18 _Acauired 2 Visa or Mastercard last vaar Hirough mail affer . 436 - - 130 3
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
: i 1. Read George Magazine 22.0 483 2
2. Listen to all news radio format : 17.7 246 3
3.  Read Women's Fashion Magazines i 14.3 237 3
4. Watch Xena: Wamior Princess i 8.3 231 5
5. Read Vogue Magazine : 9.9 23 4
6. Listen io contemporary hits radio format : 25.8 218 1
7. Waltch New York Undercover : 9.7 180 : 3
8. Watch Ricki i 7.7 : 176 i 5
2. Walched Black Entertainment [ast week 83 i 175 ! 8
1. Wargh 20/20 Monday : 59 ! 168 : 4
11, Listen to jazr format 8.8 ! 168 12
12, Watch Living Single 8.3 i 1 ]
13, Watch Bevery Hills 30210 MONDAY-FRIDAY 57 i 160 7
14, Watzhed VH-1 last week 11.9 i 159 4
15.  Wateh Ally McBeal 8.7 i 157 H &
16. Read Fitness Magaznes 5.5 ! 157 f 5
17.  Read Ebony Magazine 9.7 | 155 i 9
18.  Watch WWF Wresting : 6.9 i 155 R
12, Watch Married With Children {MONDAY-FRIDAY ) : . 8.7 i 154 i 9
20.  Walch Baywateh ; 9.3 | 1582 i §
Percent | MicroVision ’E
. HOME FURNISHINGS & IMPROVEMENTS Penetration index Rank
1. Heme has a refrigerator {not frost iree) ! 27.8 ; 211 L4
2. Home nas a water purifierffiter ] 21.2 ! 133 10
3. Purchased curdins (35t year : 5.2 : 129 P&
4. Owm a gas stove/range : 21.5 i 124 i 4
5.  Purchasad able settngs lastyear ! 15.7 : 122 : 8
8. rHome has a water purifier attached io 3 faucet i 9.3 ! 318 i 13
7. Dwn a elecic juicer ' 127 : 114 L
8. Own 3 elecinc toasier oven : 288 ; 108 2
§. Home has a water softener attachied o main water supoty ! 8.7 i 100 i 20
10, Purchased kitchen/dining room furmiture last year 4.2 | 95 -
Percent MicroVisiaon
POWER UTILITIES Penetration Index Rank
1. Do not yse slectric services ; 178 ! an L2
2 Don't know ype of water healer 57.7___ ! 551 P2
3. Heater type is steam of hot water system 389 ! 425 S
4. Don't know heater lype ‘ 254 : 360 L3
5. Waier heater is par of 2 fumace or hoiler 18.4 ! o L
8. Have 2 or more windowiwall-mountad roam air canditaners 35.8 342 -1
7. Prime heating system is gil 26.7 303 1
8. Do not have a cooling sysiem thermostat 38.5 252 3
3. Use a window cr wall-mounted air canditioner 53.7 P 24 1
10, Gas il averages $25 or less s 230 3
36 - Metro Mix Segment
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37 Urban Up And Comers

Segment Concentration by Designated Market Area (DMA)
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This segment coasists of singles, primarily living alone, in rental property. They live in urban areas, have a
high level of education, medium-high income and wotk in white-collar occupations.

Adults in this segmnent are more likely than average o be betwesn 18 and 44 years. Over 58% of these
househelds contain one person {ranking second) and they contain primarily singles living in non-family
households (ranking first). While over 70% of these households are whits, they bave the fourth highest share
of Asian households (over three times the national average). The median household income is 20% below
the national norm, but the per capita income is 29% above average. This is an almost entirely urban segment
with 33% of these households living in cities. They score highest in the cities of Washingron D.C., Chicago,
Boston and San Francisco. Educational attainment is well above average. This segment has two and three
times the average percentage of bachelors and post graduate degrees, respectively. Almost 78% work in
white callar occupations, particularly in technical support, professional specialty and executive and_
managerial positions. Also indicative of their urban concentration, they are much more likely than average
to rent (83% are renters), they rank third in living in structures with 10 to 49 units, fourth for structures with
50 or more units. They rank third in taking public transportation or walking to work. Furthermore, they rank
sixth in property value and fifth in having no vehicles in the household.

Urban Up and Comers are the most likely to bank primarily by ATM, use their PC for more than 21 hours
per week, and plan to purchase/upgrade their modem in the next six months.

1999 T 241 37 - Urban"Up And Comers Segmerit
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Demographic Data

i
AGE (1999) MEAN INDEX RANK
0 to 4 Years 3.12 44 48
5 W 9 Years 342 47 49

10 to 14 Years 2.70 as 49

15 o 17 Years 1.16 28 48

18 to 20 Years 4,34 104 15

21 Years ' 192 148 6

22 o 24 Years 6.02 159 4

25 to 28 VYears 11.26 -160 2

30 to 34 Yezars 11.58 163 1

35 to 39 Years 11.73 148 2

40 to 44 Years - 9,55 120° 5

25 to 48 Years 7.26 102 15

50 to 54 Years 5.52 91 34

55 .o 88 VYears 4.00 84 38

60 to &4 Years 3.15 79 41

€5 ‘o B9 Years 2.87 79 39

70 1o 74 Years 2.84 84 38

75 to 84 Yzars 5.05 - 110 20

85  or More Years 2.51 146 9 i

Average Age : 35.53 108 12 1

Median Age 37.53 104 18
INCOME (1999) . MEAN INDEX RANK

s 0 to 15,000 23.84 138 17

S 15,000 to 25,000 15.73 114 28

S 25000 to 35,000 13.78 110 28

$ 35000 to 50,000 . 15.55 96 28

§ 50,000 to 75,000 14.72 78 38

$ 75,000 to 100,000 TAT T4 26

$100,000 to 150,000 T 49 75 22

$150000 or More 429 94 18

Average income $ 47,229 84 26

Median Income $ 32,584 80 27
37 - Urban Up And Comers Segment : : ' 1999
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Demographic Data

URBANIZATION (1899) MEAN INDEX RANK
Urban §2.88 281 3
Suburban 7.07 17 46
Rural 0.05 0 48
RACE / ETHNICITY MEAN INDEX RANK
‘White 70.28 88 41
Slack 16.55 137 11
Native Americen 0.59 75 29
Asian 5.28 334 4
Pacific islancer 0.21 142 12
Other 3.09 78 18
Hispanic 7.63 85 18
EDUCATION MEAN INDEX RANK
- Some High Scheol 13.74 55 37
High School Graduate 15.45 P82 4
Some College Altendance 17.94 €5 29
Associzte Degree 5.07 82 38
Rachelors Degree 25.54 1202 &
“ost Graduate Degree 21.27 294 4
OCCUPATIONS MEAN INDEX RANK
Total White Collar 77.35 133 7
Totai Blue Collar 22.55 54 44
WORKERS MEAN INDEX RANK
No Workers 12.79 98 29
1 Worker 28.57 102 26
2 Workers 5227 115 12
(3 or Mare Workers 6.37 48 47
1999 B 37 - Urban Up And Comers Segment

Sustaining-Singles Group
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___Demographic Data

OWNER /| RENTER MEAN INDEX RANK
Owner Occupied 18.42 26 47
Renter Occupied 83.58 233 4
Median Rent Paid 3 452 121 14
PROPERTY VALUE MEAN INDEX RANK
{19899) )
S 0 i 50,000 2.58 18 38
% 50,000 to 100,000 13.1% - 50) 42
$100.000 to 150,000 17.74 82 28
$130,0600 to 200,000 1213 121 16
$200,000 to 300,000 21.24 200 8
$300.000 to 400,000 12.04 296 &
5400,000 o 500,000 6.72 351 S
$500,000 or More 12.29 457 4
Median Property Value $ 210,735 199 ]
PERSONS IN UNIT MEAN INDEX RANK
1 Person 53.7¢ 239 ' 2
2 Persons 27 .58 87 38
3 to 4 Persons 11.10 34 49
5to 6 Persons 1.78 19 49
7 or More Persons 027 1 48
Average Household Size r 82 48
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 08 - 59 38
1 Unit (Detached) 3.78 § " 48
2 Units 4.00 83 28
3to 9 Units 19.47 199 B
10 to 48 Units 3291 38s 3
50 or More Units 358.17 818 4
Mobile Heme 0.03 1 48
Other Type of Unit 1.83 168 4
1699
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

FPercent | MicroVision

LEISURE & RECREATION Penetration| index | Rank
1.  Shapped at the White Hen in the last § months 7.8 a2g : 1
2. Eatat quick service coffee house restaurants 3.2 281 T 2
3. Traveled to foreign country for 15 or mere nights in [ast 3 years 13.7 279 ; 2
4. Shopped at The Gap in the last 4 weeks 16,8 280 4
5. EZatat quick sarvica bakery/bagel shoos 1.2 239 : 2
6. Ate at Boston Market in the last 4 weeks 42 229 i 4
7. Exercise 2 imes per weak at a fitness Sub 19.0 : 226 7 2
8. Own downhill skis'boals 10.7 . 224 4
9. Eat at midscale hotei restaurants : 4.4 220 3

14, Went miler bladingfindine skating jast year ! B.Y i 220 3

11.  Eat at fine dining restauranis i 10.6 } 216 [3

12,  Househeld has a radar detecior : 15.8 ! 214 2

13.  Orank imported beer in the fast § months 322 . 213 2

i4. 3Shopped at Ecdie Bauer in the last 4 weeks 8.8 ! 211 4

15.  Went snow skiing in the (ast year ; 9.3 : 208 5

16, Visited any museums in the jast year 30.7 207 3

17, Played billiams/poot in the last year 20.5 : 197 2

18. Own a passport : are : 195 -]

18, Drank Champagne/Cald Duck/Sparkling Wines in the last 8 menths i 21.5 ! 192 : 2

20. Drank Heinekin beer in the last & months ' i 9.3 i 192 | 8

‘-‘
Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration index Rank
1. P primarily used for other purpases i 10.3- i 285 ! 1
2. Usa intemationiine senicas 11 or more timesiveek : 15.5 ! 224 : 2
3. PCis used 21+ hoursiweek i 18.8 pri] i1
4. Switched online/intemet service provider ai least once last year : 79 | 24 ! 5
5. Intend o purchase/upgrade medern in next § months ! 17.7 : 22z i 1
5. Reason for having 2 or more lines is to use with fax machine ‘ 8.0 199 j 7
7. Spend less than 10 hours/week lelecommuting : 5.0 190 ! 7
8. Have voice mail for regular wire phone ; 19.3 ; 184 ! 4
9. PC primanily used for surfing inlemet or word wide web : 6.0 ] 175 rs

10, Have more than one personal PC in household i 18.4 i 173 ! 8

Percent | MicroVision

FINANCIAL SERVICES Penetration Index Rank
1. Mave renter insurance i 312 i 325 i 2
2. Have individual dental insurance I 29.9 i 312 ! !
3. Strongly Agree: Mubial fund companies give reiiabje advice i 13.1 ! 213 ; 2
4. Have accideni death & dismemberment insurance ) 18.1 I- 21 !
5. Bank prmarily by ATM ; 6.1 | 208 !

- §. Use credit card(s) more thar..10 imes per monm 355 194 8
7. Have an individual medical insuranca plan 31.9 188 !
8. Changed residence or relocated last year 22.8 183 3
8. Purchased a home las! year 11.2 183 4

[70. _ Belong to incividual healin maintenance srganizaian 18.2 182 3
37 - Urban Up And Comers Segment
1999 Sustaining Singles Group
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1999 Lifestyle Data

&
Percent | MicroVision
MEDIA PREFERENCES Penetration index Rank
1. Read George Magazine 1.5 472 3
2. Listen to NPR (Nalianal Public Radio) 12.7 ) 332 2
3. tisten lo dassical radio format 102 i 4
4. Read Vogue Magazine ; 117 274 3
3. Read Roling Stone Magazine \ 9.8 242 4
6. Read Worth Magazine i 6.3 230 ; 7
7. Read Entertainment Weekly ; 8.8 213 ' 3
8. Lislen io0 album onented/progressive ock format 20.0 : 212 2
9, FRead Women's Fashion Magazines 122 ; 202 4
10.  Watch The Late Show With David Leterman 13.7 i 200 ! 1
11, Walch the MTV Music Video Awards ; 15.1 . 158 : 4
3 Read Cosmopolitzn Magazine | 4.5 i 182 ' 3
13, Usten to all news radio format : 137 : 150 10
4. Watch Sawrday Night Live Specal 117 0 183 1
15. Watch Tennis H 5.8 H 182 3
18, Listen to dassic rock ! 14.5 ' 181 3
17.  Read ScienceTechnology Magasines { 1.7 ] 181 . 3
18. Raad This Old House Magazine ; B3 | 181 i 5
13.  Watch Melrese Place 1 102 ! 175 i 1
20.  Watched MTV last week ' 18.1 | 176 i 4
Percent | MicroVision {" )
. HOME FURNISHINGS & IMPROVEMENTS Fenetration Index | Rank]
1. Home has a refrigerator {not fros: Te) i 328 {250 P2
2. Home has a water puriberifilter ! 21.6 ! 133 T
3. Own a siectric space neater : 11.2 ! 121 L
4.  Own a space heater(elecric) ] 112 i 121 7
5. Own a slectic wok i 11.2 ! 120 1 _As
6. Qwn a builtan gas oven 146 i 15 i 13
7. Own a humidtfier 145 | 114 T
8. Own 2 elechic cotiee grinders i 16.8 | 14 | 18
S. Own 2 espressa/cappucsng maker [ 63 | 108 p 20
10,  Qwn a electic toaster oven i 26.8 | 107 s 1
Percent | MicroVision
POWER UTILITIES Penetration| Index | Rank
1. Don't knaw typa of waler heater i $0.4 ; 481 L3
2 Heater type is steam or hat water Sysiem ! 3.3 ! 384 ! 2
3. Do notuse slecric services i 99 : 317 ! 7
4. Watrer heater is par: of a furmace of boiler 16.3 : 305 : 2
5. Electric bill averages less than S20 P 498 28 ' 2
6. Gas bill averages 525 or less ' 7.3 248 2
7. _Heater iype is built-in room of basebcard heaters 18.8 207 5
3. Do nothave a cocling sysiem themos'at 27.4 194 5
2. Pay gas bili with automatic payment methed 9.8 184 g
10, Don't know heater type 323 oS 3 1
37 - Urban Up And Comers Segment -
Sustaining Singles Group 1939
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47 University USA

Segment Concentration by Designated Market Area (DMA)
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These are typically young singles with very low incomes, living in non-family households and group
quarters, located in urban areas. Almost all are curreatly in college, living in one or two person households.

University USA has the highest share of young adults between {8 and 24. These households typically have
ane or two persons and 2 median household income less than half that of the nation. Although containing,
predominately, white households, Asian households are present at a rate more than twice that of the nation.
Oniy 10% of these individuals are married, 84% live in non-family bouseholds or group quarters {ranking
fith and second, respectively), and ouly 10% of these households bave children. Ninety-six percent are
currently enrolled in collegs, and University USA households are primarily located in coilege towns such 2s
Gainesville and Tallahassee, Florida; Columbus, Ohio; Madison, Wisconsin; and Eugene, Oregon. Those in
the University USA segment work in white-collar positions, ranking firss for the percentage emploved in
administrative support and second in technical support positions. This segment also ranks first for the
percentage living in rental housing. Paying about average rent, University USA resides mostly in multi-unit
stuctures. Vehicle ownership is low and they rank first in having walk=d to work.

University USA ranks first in participating in many leisure activities such as jogging, basketball, tennis, and

weight lifting. They also rank first in eating at quick service bagel outlets, wearing soft contact lenses and
listening to album eoriented rock radio stations.

1998 301 . 47- Univérsity USA Segment
' Sustaining Singles Group
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Demographic Data

¥
AGE {1999) MEAN INDEX RANK

0 1o 4 Years - 25 50

5 to 9 Years 1.77 24 50
10 to 14 Years 1.32 19 50
15 to 17 Years 1.03 25 50
1B to 20 Years 4337 1036 1
21 Years : 12.15 934 1
22 to  Z24Years 11.77 310 2
25 to 29 Years 6.23 89 45
30 to 34 Years 8.77 E 29
35 “to 39 Years 412 52 50
40 to 44 Years 242 30 s
45 to 49 Years - 1.84 23 30
50 10 54 Years 1,15 19 50
55 to 59 Years 0.81 17 50
60 o B4 Years 0.54 16 50
65 to 69 Years 0.5¢ 18 50
70 to T4 Years 0.80 18 43
73 to 84 Years 1.1 24 49
85  or More Years 075 7 45 _
Average Age 25.33 89 50 4
Median Age 22.40 62 50 &

INCOME {1998) MEAN INDEX RANK

$ .0 to 15000 43.04 261 3
S 15000 to 25,000 20.81 152 2
% 25,000 to 35000 11.84 a4 35
$ 35,000 to 50000 10.06 62 47
$ 50,000 to 75,000 8.85 ) 3% © T 49
$ 75,000 to 100,000 282 ' 27 &
$100,000 to 150,000 1.38 24 45
$150,000 or Maore 107 23 43
A\}erage Income S 26,029 456 A9

Medcian Income § 17389 42 ' 48

. 47 - University USA Segment ~ 1999
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Demographic Data

URBANIZATION (1989) MEAN INDEX RANK
Urban 73865 223 5
Suburban 2455 58 . 38
Rural 1.79 7 T 40

RACE / ETHNICITY MEAN INDEX RANK
White 83.31 104 31
glack 8.00 66 19
Native american 0.45 - 57 as
Asian §.30 227 8
Pacific Islander 0.11 78 20
Other 1.83 46 33
Hispanic 4.13 45 38

EDUCATION MEAN ~ INDEX RANK
Some High Schoal 11.13 45 4

% High School Graduate 13.80 . 46 48
) Some College Altendance 20.25 108 17

Associate Degree ' 6.21 102 18
8achelors Degree 26.08 199 8
Post Graduate Degree 2242 -:310 3

OCCUPATIONS MEAN INDEX RANK
Total White Callar 66.52 115 16
Tatal Blue Collar 33.38 80 35

WORKERS MEAN INDEX RANK
No Workers 11.78 91 0
1 Worker 28.71 102 23
2 Workers 52.87 116 7
3 or More Warkers 6.62 50 46

1999 47 - University USA Segment
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Demographic Data

OWNER /| RENTER MEAN . INDEX RANK
Qwner Qccupied 13.86 22 50
Renter Occupied 86.14 241 ] .
Median Rent Paid 5 3ss 85 . 26
PROPERTY VALUE MEAN INDEX RANK
{1999) _
S 0 to 50,000 12.85 . B7 24 -
$ 50,000 o 100,000 43.14 132 9
$100,000 to 150,000 24.37 113 16
3$150,000 1o 200,000 8.86 78 - 27
$200,000 toc 300,000 ] 6.48 81 28
$£300,000 ic 400.000 2.18 53 25
$400,000 to 500,000 080 47 25
S500,000 or More 1.27 47 22
Median Property Value § 93,225 88 28
PERSONS IN UNIT MEAN INDEX RANK -
- 41 Person 3821 - 436 7
2 Persans 33.58 105 ©o20
310 4 Persons 23.58 73 44
510 6 Persons 3.84 43 44
7 or More Persons 0.69 40 41
Average Househaid Size 2.12 81 42
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 2.48 47 42
1 Unit (Cetached) 16.02 27 44
2 Units - 6.25 129 11
3to 9 Units ' 25.86 268 2
10 to 49 Units 33.73 393 2
50 or More Units 12.06 281 T 1.
Mobile Home 1.94 27 38
Other Type of Unit 1,68 152 S
.47 - University USA Segment : - ;199
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision

LEISURE & RECREATION Fenetration Index | Rank
1. . Eat at guitk service spedalty bage! outets . 32 158 Py
2. Playec tennis in the past year : 14.8 ! 32z 1
3. Played billiards/pool in the last year i 33,2 ! 319 1
4. Went roller blading/in-line skating last year ; 11.9 ! 315 1
5. Shcpped at The Gap in the last 4 wasks : 19.5 i 306 1
3. Shopped at the Circle K in the last 5 months : 170 ¢ | 259 1
7. Own roller blades/inine skates ! 17.3 : 282 1
8. Drank Tequila in the last 6 months ; 21.3 ! Frad R 1
§. Drank Miller Light beer in the iast 5 months ' 15.2 ! 273 i 1
10 Went jogging in the last year : 235 : 253 ; 1
11.  Eat at quick service coffes house resaurants | 2.9 ! 255 i 3
12.  Wear soft contact lenses | 18.1 : 257 1
13, Aitended movies 2-3 times per month : 18.1 . 255 i 2
14.  Weigh: lifted in the last year . 20.9 ! 255 : 1
15. Shopped ai The Limited in the past 4 waeks : 72 i 252 i 2
16. Shoppeg at Cilgo Quik Mart in the last 6 months - : 9.8 | 249 ' 2
17.  Played basketball in the !ast year : 21.7 , 245 1
18, Drank domestic red wine in the (ast § months ; 17.3 : 244 : 3
19, Went o a bar/nighiciub in the last vear . . 45.5 i 242 H 1
20, Ate at Litle Caesars in the last 4 weeks i 5.7 i 241 H 1

/w; : Percent MicroVision .

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. __PC pAmanly used for education/scheel : 25.9 i 396 | 1
2. Switched onlinefinternet service provider at least once last year i 9.3 i 265 : 4
- 3. Average monthly expenses for onlinefinlemetis < §15 11.7 ; 264 I 1
4. Use intemelonline services 11 or more imesivesk . f 18.0 H 252 1 2
5. Method of collect calling is 1-800-czilect i 9.0 i 23 ! 2
B. PCis used 21+ hours/week 17.0 I 203 i 2
7. PC primarily used for garhes i 7.0 | 172 2
8. PC primarily used for surfing intemnet or world wide web i 5.8 | 171 - 4
9. Switched iong distance company af least onca in past year : 36.5 166 i 2
10, Average monthly expenses for focal phone senvica is <320 ; 24.7 183 ! §

’ Percent | MicroVision

FINANCIAL SERVICES Penetration index Rank
1. Have an aulo loan from a vehicle manufacirer i 18.9 E 248 l 1
2. Have a loan for fumiture, appliances or elecronics : 20.5 ! 235 ! 1
3. Changed residence or relocated iast year 275 ! prsg : 1
4. TVransfer funds over the telephone 21.2 : 211 : 1
| 5. Would do home banking by persanal comguler is tech. available ; 56.9 : 207 f 1
6. Mave renterinsurance 19.8 : 208 : 8
7. Receive primary financial advice from a Mend/amilvy member 321 c . 182 1
tZl. Worked wifinancial planner 1o set up Fnancal plan . - 128 . 181 3
] 3. _Swongly Agree-Lifs insurance comganies give refiable advice 17.5 . 173 -3
. 10, _ Bank primasily by ATM 54.0 170 3

. ) ) 47 - University USA Segment
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration indax Rank
[ 1. Read Rolling Stone Magazine 16.6 411 1
2. Read Women's Fashicn Magazines 18.8 3 2
3. Read Music Magazines 27.4 299 : 1
4. Watched MTV last week 30.0 292 i 1
5. Read Vogue Magazine 12.3 287 : 2
€. Read Glamour Magazine . 16.3 285 b 1
7. Read Playboy Magazire i 13.0 : 278 1
£, Read the Cable Guide H 141 - 269 2
9. Read Cosmepolitan Magazine i 19.9 260 L
10, Usten to modem rock ! 11.6 247 i 1
11.  Listen {0 album oriented/progressive rock format ! 231 245 : 1
12, Wa'ch the MTV Music Video Awards I 18.4 241 ' 2
13.  Warch Simpsons ; 242 : 237 [ 1
14, Watch Party Cf Five ; 10.1 . 229 - : 1
15.  Watch Simpsons MONDAY-FRIDAY H 15.2 ) 226 i 1
15. Read Computer Magazines 17.7 b 204 ! 2
17.  Waltch Frends i 274 ) 203 ! 1
18. Read PC Wond ; 5.8 i 198 3
19, Warched VH-1 last week 14.8 { 198 2
20.  listen to gdassic rock 15.9 | 167" 1
Percent { MicreVision
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has a refrigerator (nat frost fres) i 21.4 i 163 P10
2. Hcme has a water purifier/fliter i 23.3 i 145 5
3. Purchasad a coffee maker-aytomadic dip or slectic last year i 7.2 141 i 2
4. Purchased a vacuum cleaner last year B 9.0 1 136 ! 3
5. Purchased kitchen cooking/sering praducts last year i 32.9 135 i 1
6. purchased lawrvporch fumiture las! year ! 4.3 134 | T
7. Own 3 espresso/cappucdng maxer ! 7.6 i 130 HELE
B. Purchased a sofa secional last year 6.1 ! 118 ] 8
9. bedding/bamh goods, last year 509 115 i 1
10. Purchased mble setings last year 14.1 109 b=
Percent | MicroVision
POWER UTILITIES Penetration]  Index Rank
1. _Last contacted elaciric company to change of add 3 service | .7 ¢ 260 | 2
[ "2 Dont knpw heater type ' 17.8 i 252 1 4
3. Oon't know typa of water heater i 216 ! 25 [
( 4. Healpump used as air conditioner is §+ years oid | 6.3 ' 152 L2
{ 5 Heater type is built-in room or basabcard heatsrs ; 16.6 185 l 5
6. Last onmeied gas company to ehange or add service 8.3 ; 184 L3
7. _Eiecmic bill averagas I6ss Tan $20 353 183 : 8
8.  Would like to choase natural gas or energy Drovidar 3.0 158 1
§. Prime heating system fuel is slecricty 352 150 g
10, Last contacted slecic company due io billing drodblems 12.3 145 1
47 - University USA Segment
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