
Puerto Rico Media Market Data

El Nuevo Día* El Vocero Primera Hora* San Juan Star

PUERTO RICO NEWSPAPER NET
PAID CIRCULATION – 2000

200,489

156,051

80,855
50,000

74%

52%

8% 5%
2% 1%

Daily
Newspaper

TV Cable TV Radio Weekly
Newspaper

Internet

SOURCES FOR PUERTO RICANS' LOCAL NEWS

1,600,000

El Nuevo Día* El Vocero Primera Hora* San Juan Star

PUERTO RICO
NEWSPAPER NET
PAID READERSHIP –
1998, 2000

1998   2000 1998   2000 1998   2000 1998   2000

1,300,000

1,000,000
969,000

349,000
107,000

665,000

76,000

* Commonly owned by
one entity, Ferré.
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Puerto Rico Media Market Data

Ferré-Owned
Media
43% 

All Other
Media Outlets

57% 

PUERTO RICO TOTAL ADVERTISING REVENUE
CONCENTRATION ACROSS
TRADITIONAL MEDIA
SECTORS – 2000

El Vocero
13%

San Juan Star
14%

El Nuevo Día
66%

PUERTO RICO DAILY NEWSPAPER ADVERTISING
REVENUE – 2000

Primera Hora
7%

Primera Hora
7%

One entity -- Ferré -- 
controls 73% of the daily
newspaper market sector.

Daily
Newspapers

60% 

PUERTO RICO TOTAL ADVERTISING REVENUE
PER TRADITIONAL
MEDIA MARKET
SECTORS – 2000

Television
24%

Radio
16%
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