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Ex Parte Presentation in: In re Inquiry Concerning High-Speed Access to the Internet
Over Cable and Other Facilities, GN Dirt. No. 00-185; and

Appropriate Regulatory Treatment for Broadband Access to
the Internet Over Cable Facilities, CS Dirt. No. 02-52

Dear Ms. Dortch:

Consistent with the Commission's ex parte rules, an original and one copy of this letter are being
filed for each proceeding listed above as notice that the people listed below met on June 13, 2002.

Attending from the Media Bureau were Marjorie Reed Greene, Associate Bureau Chief; Mal)' Beth
Murphy, Chief, Policy Division; John Norton, Deputy Chief, Policy Division; and John
Berresford, Attorney-Advisor. Representing Yahoo! were John Scheibel, Director of Government
Relations, and Leslie Dunlap, Deputy Director of Government Relations, from Yahoo!; and Neil
Fried, Associate, from Paul, Hastings, Janofsky & Walker LLP.

During the meeting, the representatives of Yahoo! explained that Yahoo! is not a frequent visitor
to the FCC, but that as a content aggregator Yahoo! is keenly interested in the outcome of the
FCC's cable broadband proceeding. The representatives said that they hoped to open a dialogue
with the Commission, and asked how they might best be able to help the Commission in its
consideration of the issues surrounding the cable broadband debate.

The representatives explained that Yahoo! makes a broad array of Internet content and services
available globally to more than 237 million users every month. Typically, Yahoo! does not own
that content. Rather, Yahoo! forges partnerships and aggregates "best of breed" material on the
web. The representatives said that it is critically important to Yahoo! that investment in diverse
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and robust next-generation content and services be encouraged as the Internet migrates from a
narrowband environment to a broadband environment.

Very trulyyours,

//'/'1)/{Ci/ /~?!/c.-l
Neil R. Fried
for PAUL, HASTINGS, JANOFSKY & WALKER liP

cc (by messenger): Marjorie Reed Greene
MaIY Beth Murphy
John Nonon
John Berresford
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