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* Excludes Central New Jersey and Carmel

Improving Metrics
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Same Home Sales - 423,000 Homes (1)

THEN NOW
1/1/00 5/31/02

Voice 9% 23%

Video 22% 29%

Data 2% 11%

Customer 23% 32%

Conn. Per Customer 1.4 2
 

Penetration

Improving Metrics

(1)Boston, NYC, Washington, DC


