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DISCOVERY
COMMUNICATIONS
INCORPORATED

RECEIVED
January 21,2003 JAN 2 1 2003
' 7 VEDERAL COMMUMICATIUNS COMMISSIC
g/ls' Marlene H. Dortch QFFICE OF THs SECRETARY
cerelary
FFederal Communications Coinmissioii

445 12" Styeet, S.W.
Washington, 1.C. 20554

Re: Ex Parte Presentation in CS Docket No. 98-120

Dear Ms. Dortch

On January 21, 2003, Ms. ludith McHale, President and Chief Operating Ofticer of
Discovery Communications, [nc., and | met with Commissioner Jonathan Adelstein and his legal
advisor, Sarah Whitesell. Wc discussed thc digital television transition and, specifically, the
impact digital must carry would have on cable programmers such as Discovery. We explained
tlic challenges program nctworks lace in sccuring cable carriage and the harm to program
compantes and consumers of giving broadcasters another advantage in the competition for cable
carriage. We expresscd concern about proposals that call for mandatory carriage of a
hroadcastei’s analog and digital signal during tlic transition as well as those that call for
mandatory carriage of more than the broadcaster’s primary digital signal.

In accordance with the Commission’s Rules, an original and one copy o f this letter,
including an enclosurc, arc being filed with your office.

Sincercly,

AlcxaVerveg

Enclosurc

Cc: Commissioner Jonathan Adclstein
Sarah Whitesell. Interim Advisor for Media Issues to Commissioner Adelstein
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Discovery Communications, Inc. is the leading
global real-world media entertainment company,
creating the highest quality content and services to
help people explore their world and satisfy their

curiosity.
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U.S.-based targeted networks, launched beginning in 1996 speC|f|caIIy
for the digital universe:

- Discovery
E:"‘.' _;I=M ﬁ— n!;'
HGH. NNNNN "Gs >

- CHANNEL

-4 EN ESPANOL

New services, launched in 2002, for an on-demand and high-definition
world:

SVvoD™

a
THT WORLD™
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DISCOVERY REPRESENTS QUALITY
SERVICE

Discovery Channel, TLC, Animal Planet, Travel Channel, Discovery
Health Channel and Discovery’s digital networks are among the most
educational and informative services available.

Consumers consistently rate the Discovery networks among the most

trusted brands in the world - for all media and for all consumer
brands.
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STATES

Highest Quality U.S. Highest Quality U.S.
Consumer Brands (2002) (a) Media Brands (2002) (a)

1 Discavery Chan nel 1 Discovery Chan nel
2 Craftsman Tools 2 TLC (The Learning Ghannel)
3 Hershey's Kisses 3 History Channel
4 Bose Stereo 8 Speaker Systems 4 National Geographic Magazine
5 WD-40 Spray Lubricant 5 National Geographic Channel
6 Crayola Crayons and Markers 6 PBS (Public Broadcasting Service)
7 Reynolds Wrap Aluminum Foil 7 A8E
EB TLC (The Learning Channel) _—_] 8 Consumer Reports
9 Neosporin Ointment l._ 9 Animal Planet l
10 M&M's Chocolate Candies 10 Weather Channel
11 Waterlord Crystal 11 Biography. the Series
12 Mercedes-Benz Automobiles 12 Disney Channel
13 Kodak Photographic Film 13 Hallmark Hall of Fame
14 Hershey's Milk Chocolate Candy Bars 14 Discovery Health Channel
15 Rolls-Royce Motor Cars 15 The Science Channel
16 Philadelphia Cream Cheese 16 Biography Channel
17 Ziploc Food Bags 17 Smithsonian Magazine
18 Master Lock Padlocks 18 FOX Television Network
19 Reese's Peanut Butter Cups 19 Discovery Kids
20 Arm 8 Hammer Baking Soda 20 AMC (American Movie Classics)

{a} Source: Spring 2002 EquiTrencts Study - June 2002 -by Harris Interactive
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CABLE ISCOMMITTED
TO THE DIGITAL TRANSITION

Cable companies have created more than 90 digital networks to
take advantage of operators’ digital upgrades and provide
consumers with more choice.

Discovery has spent millions of dollars to launch its digital
networks, Discovery HD Theater and Discovery On
Demand/Choice 10 Discovery.

The GAO recently concluded that the availability of compelling
digital programming dramatically increases consumer demand
for digital TV.
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PROBLEMS WITH DUAL MUST CARRY

Given the limited channel capacity, even in upgraded systems, operators
faced with dual must carry obligations would be forced to drop various
networks or delay launch of new networks to make way for digital
broadcast signals.

Networks like Discovery Health, whose mission is to be the leading
provider of health and medical information to consumers, and Discovery
En Espaiiol, which offers Spanish-speaking audiences programs that
celebrate their heritage and diversity, would be in seriousjeopardy of
losing carriage.

Instead of educational/informative programming, consumers largely
would be offered digital versions of broadcasters’ analog programming.
That kind of redundant content will not speed the transition. 3
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PROBLEMS WITH DUAL MUST CARRY

Dual must carry does not advance the preservation of free over-the-air
local broadcast television. Rather, it offers identical programming to
consumers with digital television and blank screens to consumers without

digital television.

Without dual must carry, consumers will continue to have access to the
broadcast stations they enjoy today.
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POST TRANSITION

A multicast must carry regime, post transition, hinders marketplace
forces.

Despite Discovery’s success, we struggle to secure carriage, especially
for newer networks. The fact that a cable system carries the
Discovery Channel or TLC does not mean it will carry every
Discovery network. Yet under a multicast must carry argument, the
broadcasters claim that cable systems must carry not only their

primary network, but all programming - regardless of quality - that
can be squeezed into 6 IVIHz.

10
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PROBLEMS WITH MULTICAST MUST CARRY, S22%
POST TRANSITION WNE

Broadcasters should have to compete for carriage of programming
above and beyond a single programming stream.

Having to compete for carriage will cause broadcasters to create
compelling/quality digital programming that operators want to carry
and consumers want to see.

Broadcast networks have a tremendous amount of leverage in the
marketplace, as seen by their ability to get their affiliated cable
networks carried. Rather than encouraging competition and the
efficiencies that competition produces, mandated carriage of all of the
broadcasters’ digital programming streams increases that leverage,
thereby further stifling competition and in turn harming consumers.

11



COMCAST- SAN FRANCISCO, CA CHANNEL LINE-UP

COMCAST SAN FRANCISCO
ANALOG NETWORK

1/89' Tha Movie Channel
KTVU-& (FOX)
KNTV-11 (IND)
KRON-4 (NBC)

KiCcU-38 (IND}

Kao-7 (ARC)

KTAR-R® (IND}

KQED-8 (PR S)

KTRH-B4 (FRS)

Frodust Informetien Metwark
ATAT 8#/The City Batlon vty
KBHK-44 (UPN}

KDTV-14 (UND

Discovery Channel

KRPX-88 (FAX)

KCaM-80 (FRS)

K8T8-48 (TLMD)

KTNC-48 (IND}

KPST-88 (IND)

KCNS-28 {IND)

C-Span

C-Span &

KMTR-3R (IND)

KTLN-8& (IND)

CHy Wateh Dot sy

Chy Collega/SFeu/

Public Schoals (FAmiry i)
Laased/Adull Acouse~

Publo Acosms 0-F W vy 14 L
Callfornia Channal (- am-Y¥om)
TV Guide Channst

AL & L AMDY
Litetime
Aal
Brave
AMC
Te
Animal Mansi
ARC Family Channel

e )

‘ [ ="
GNBC
Fox Newa Channel
MONEBC
The Weslhor Channot
The Hixtery Channsl

[ 1]

87 Foud Nehwork

8 Sok-F Channel

88 international Channed

71 lade Channsl funhe) t

7R Travel Channsl

73 Qxygan

78, 78, 78 Publlc Education &
Governmani Acosss Channel

™ dcishie VTN oAl S Y wlol e

* T s it & Sered i

t o dac i o P deal hem Tp - S

11l cummrary whe mubmsiis by Premim arves i wah
i Pay-Par-hm ploas reier T gl L e
charnel neaters )

B2 AOL Tims Wamer
O Disney/ABC
B Viacom

COMCAST SAN FRANCISCO
ADVANCED DIGITAL NETWORK

Dilcrnar A

111 Discovery Kids
181 Gune Bhow Nelwor

143 Byls

203 Home a Garden TV

E20 Discovery Healih Channe!
472 The Boloncs Channel

272 National Qsographie Channel
401 Foa Sporis Werld

408 E0PNews

404 Ouidoor Lite Channal

408 The Qo Channel

IAMILY & WAHIL I Y
1&R Toon Disney t
1 Goodife TV ¢
188 Ovetlon i

1 BEOC Amadona 201 H Home & Lelsure Channal t

R0k The Haalth Network t
130 Trnly Broadcast Nelwork

ety

801 Discovery on Bepafiat =
808 Fox Bporis Werld Espafel +
803 Telsmunde Internmational =
#04 Cinelwiine =

Ex Parte

407 IlFqul-lo

508 WH: Woman's Entartalirment
503 Independeni Mim Channal

137 Tret

4F8 Much Muaie t

o4

Encore Aotion - Eaed ¢
Enecrs Action - Weel i

Newaworld Internaienal 1
Rloombaorg |

Disoovery Timas Channal
Disoovery Wings Channel |
The Blography Channel {

BT Encore - East "
818 Enocore - Wast
SAC Encore Love Btories - West *
AR Enoore Mystery - Wes *
24 Encors Westerns - Weat *
233 Btarml - Hast *

B34 Starzl - Weai

038 Siars! Theater - Weat +

History Channal internationsl

TeohTV t

Outdoor Channel |

Speadvision t

'AY 'l vl W
A0 EOPN Now

A01-458 Bporie Pay-Per-View

487 HEFN Extra Fuy-Rer-View

A40 NRAGOM

4d1-451 NBRA Pay-Por-Viow

491-488 NHL Pay-Par-View

801-838 Fay-Far-View Hia

Hot Network (Adult Pay-FasView)
Aston Pay-PerView

Bpiow (Adull Pay-Per-View)

Splos A (Adull Pay-Per-vView)
Fayboy {Adult Pay-Per-View)

241 The FMilpine Chanhel ~
A48 Zea TV ™

B4F TV Asim =

RBE TV Russia =~

DMX Musia

49 Channels of Commarolal Fres
GD Quallily Musio. Refar to your
an-scresn TV gulde for listings.

Bokld = Premium Channel
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CONCLUSION

| urge you to affirm the FCC’s January 2001
decision on dual must carry and its conclusions
regarding the carriage of broadcasters’
“primary video” post-transition.

14



