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February 3, 2003

Mr. Mike Brunette

News Channel 10

P. 0. Box 10

Roanoke, VA 24022-0010

Dear Mike:

The American Cancer Society, Mid-Atlantic Division, Region IX is very excited about Relay For
Life 2003, and our partnership with News Channel 10 and Media General. Last year, Region IX,
which encompasses Central and Southwestern Virginia, successfully raised $2,617,000. We
have an aggressive goal to raise over $3,200,000 in 2003. We can certainly attain this goal -
part, we feel, due to your generosity and unified support.

The media coverage that you provide is a crucial factor in helping us to attain our goals. While
many of your partner newspapers have been supportive of our efforts in the community events,
we feel that the unified efforts of Media General, through broadcast and newspaper, strengthen
the message to our communities. Speaking with one voice and one theme, Relay For Life will
project a clearer message through the diverse media outlets of broadcast and newspaper
publicity.

Without your support, the message of the American Cancer Society’s Relay For Life events in
Region IX would not reach the many cancer survivors whom we honor through this event, nor
the many volunteers who participate in this event. We hope to continue to grow Region IX's
events in awareness and fundraising to fight cancer with Media General’s continued commitment
and assistance.

Sincerely,
f/ - : /
Jeri Smith Andrea Doering
Community Specialist Marketing Communications Manager
American Cancer Society American Cancer Society
9 East Church Avenue 3961 Deep Rock Road
Roanoke, VA 24003 Richmond, VA 23233

cc: Dan Coyle

Mid-Atantic Division, Inc.
9 East Church Avenue, PO. Box 554, Roanoke, VA 24011 / 24003-0554 t) 540,344,8699 / 1.800.393.0857 f) 540.345.2361

Cancer Information 1.800.ACS.2345 www.cancer.org
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Mr. Bill Hall, Publisher .
i The Bristol Harald Courley
320 Bob Morrison Bivd, .
Bristol, VA 24201

Dear BlI, o

This letter is in support of 'y'ou'v,:‘;re"éehiﬂc,atl'on with the FCC. The Bristol Herald
Courigr, along with WIJHL. Neyschinnel 1], has been an active sponsor of community
ovents, including the Birthplact of Country Music Alliance's celebration of the 75®

.

anniversary of the Bristo! Sessions.

The Bristo! Herald Courier and, WIHL were major spongors of this ten-day, three state
celebration of the rich musical fraditions of this region as cxpressed In the 1927 Vietor
Talking Machine recording sessions.  Thoss sessions, held in downtown Bristol, have
been called the “Big Bang of Countey Music,” and led to the discovery of sountry
rusle's first superstars = the Cartoy Fimily'and Jimmie Rodgers. This celebration
helped to generate [ncreased avwarentss both regional, through sttendance at concerts,

and nationally, through extens(Ve media coverage, of this region’s wonderfu! cultural
legacy. T

In addition, the coverage and siposure that the Bristo) Herald Courier and WIHL
provided helped Increase awarénacs of the celebration among residents of our region,
By comblning audio, visual, snt print resources, WIHL and the Bristo] Herald Courier
weic able to provide residents of this reglok much more in-depth coverage of the

celebration of our common culturs) heritage. -

Without the support and comm{iment-from the Bristo! Herald Courior and WJHL -
Newschanne! 11, thig celebration would not have been 9 success. On behalf of our
board and membership, 1 would like fo thank you for helping us truly exceod our
expectations {n verms of generafing community support and awareness for the BCMA,
our region, and it muslca! heritoge. ,

Sincerely,

Heartley
Executive Dlrector

RO. Box 216+ Bristol, TNVA37621
(423) 990-BCMA (2262) * (276)64%.003% + FAX (276) 6450036
www.birshplaceofcountrymusic.org




o February 1, 2003
My, Bill Mall S

Publisher Bristol Herald Courier .
320 MorrisonBlvd. . -
e Reisto), VA 24201 R
ﬁ;‘ ""/511[(‘ -7’,{’_.,“,!,,‘. k D . ) ! o
SN, Mr. Jack Dempsey. =~ "
A D WIHL - News Channel 11
Richard fiqse 333 East h’Iain Sh'ée( . . . '-’ ‘
Preduting Arisii- Dricter Johnson Gity, TN 37605;113@ T
Joan galuu . L
Business Manager Gentlemen:
:'b?"" j;;‘““’\ I am writing this letter in_sugp'qrt ‘of the great work that you do in partnership
24212009 for the benefit of our commainity, in geperal, and for the bencfit of historic
150 Curmuaes Yo Barter Theatre, the State Thentre of Virginia, in specific. Your support in
4bingdon, VA 247, @ partnershi g of Barter dnd of many, other community events and toutism
o activities throughout our area Has decidedly made our region a better place to
An;n;zns\rzcév:.?‘;f five live, work and play. The‘pnrﬁnérshig ytu sg,are and your dedication to our
s ;" community has been of the utmost benefit to the citizens living here.
Box Dl Your dedication to Barter Theafze in spedfic has had a tremendous impact
276.825- 19 upon our organization. As a nori-profit theatre which has seen diminished
Fax: 276-619-465 funds from the State of Virginia and individual donors due to tough economic
el limes, we rely on the generosity of friends like you to even exist. I can say
B 3l L unequivocally that no4othcrj.§pqn99ring,orgardzaﬁon or media outlets have
panal had the impact and the posiitye effect on Barter than has our partnership with
RO TRz 9108 ¢ the Bristol Herald Courier and WJHL. You are an efficient, community-minded
tearn who have helped us prow and promote our educational programs,
o ronarol | o el helped us significantly incredse our tickets sales to patrons in your marketing

A audience, and helped to increase awr visibility and effectiveness within and
outside of our region. * - 7 ,

To inclurie soute brief statistics in which I thirlk the Bristol Herald Courier and WJIHL have been
effective in iheir support of Barter, please cons’ide%.ﬁhe!bl]owing information; Barter grew by 10% to
154,000 pairans in 2002 at a time with theatres around fhe nation experienced decline. While almost
all of thy muicr altractions in Virginia saw a dédh\é%f,df 7% 10 12% in sales in 2002, Barter experienced a
10% inevais:. Much of that growth came from an éxpangion of audience attendance from the Bristol
Herald Ceurizr ond WIHL audience which increased from 40% of our.total audience to 55%.
Productiony cuch »s OKLAHOMAL! and others promoted by you accounted for almost the total
increase in saies for the year. Further, our educational programs, both our workshops and our By
Kids, For Vicls productions have seen increases of almost 50%in altendance due to your coverage
and sup'l/ori. Since the Bnstol Herald Courier and ' WJHL have been partnered and have been
involver: 1n supporting Bartex Theatre, our box office income has gone from $1.8 million to over $2.3
million. Much of this increase can be attributed to youx great support of our professional programs.
As Barter is largely reliant upon box office for jts financia ~se‘cbri¥y, this increase is significant to the

1 v ) -
fiscal well-Lizing of our organization, C . :

. '
+ - *




The partnership of WIHL and the Bristol Herald Coutier hasbesna boon to our region and our
sommunity wirether it be from the calendar oF comiriiiity events, the arts magazine, better nnd
=ove cornpleta coverage of the entire region, better veporting, and/or more ability to support the

smmunily aclivities throughout the region with niore dompleteness and more impact. As an

seanizatinn thal reaches throughout and beyond cur région, ] cai attest to the difference that you,
thev, hove made; absolutely and without a doithi; in all very positive ways. The Bristol H erald
“urier and W]HT have helped make a disjoirited and houndary-minded Tri-Cities into one
community who have begun to leamn, think, and é?‘q"wi'toge.ther as aregion.

We appraciate your truly great work and.yogr;f,d'e?’;}bﬁ'gé‘i"én;t'é’ bettering our region. And, thanks, for
your paxtnership which has made a significant différence in the lives of all who reside here,

s¥ d?P
Y y. e

Richard Roue

Producing Arthistic Director
276/ 619-3301

email: by ickrosefnaxs.ngd

visit our web site @ www . barterthealre.com ;

w kLo
S
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PEG Access Centers Budgets

US PEG Access Centers Reporting Annual Budgets

Descending by Average Weekly Hours of Original Local Programming

source: ACKM CMRD 2000

ST City Center Budget Pop Capita Subs Per Sub |Hrsiwk| Cost /hr
CA |San Francisco San Francisco Community TV $861,000 777,000 $1.11 180,000 $4.53 380 $44
CO |Aspen Grass Roots Television, Inc. $188,000 370 $90
NY [New York Manhattan Neighborhood Network $2,500,000; 1,537.000 $1.63] 550,000 $4.55 370 $130
CT Bolion Community Voice Channel $160,000 24,000 $6.67 350 $85
iL. |Chicago Chicago Access Network Television $1,800,000] 2,896,000 $0.66 385,000 $4.94 350 $104
CT Branford TV21 $200,000 82 000 $3.23 280 $107
OH [Solon Solon Community TV $110,000 20,000 $5.50 8,000 $13.75 280 $8
CT |Plainville Nutmeg Public Access Television, inc. $551,537 72,000 $7.68 238 $303
OR Portland Portiand Cable Access $1.075,000 246,000 $4.377 123,400 $8.71 239 286
AR |Fayetteville Fayetteville P.E.G. Television Center $256,000 58,000 $4.41 23,000 $11.13 168 $29
CT Wallingford WPAA-TV 385,000 15,000 $5.67 168 $47
CA [Sacramento Sacramento Education Cable Consort $430,000 407,000 $1.06, 250,000 $1.72 165 $50
IL |East Peoria East Side Community Television $76,000 165 $58
IL  IPalatine Multi Disciplinary Ards Ctr of Little City $290,000 150 $223
KY [Bowling Green insight Communications $85,000 22.500 $3.78 150 $82
TX {Austin Austin Community Access Center $540,000 857,000 $0.82 137,500 $3.83 150 $68
DC |Washington Public Access Corporation of DC $737,000 572,000 $1.29] 100,000 $7.37 135 $105
MA Bellingham Access Bellingham/Mendon, Inc. $100,000 134 396
OH |Davyton Dayton Access Television $580,000 166,000 $3.49 46,000 $12.61 134 $83
MA [Sharon Sharon Community Televison $125,000 125 $150
TX [Housion Houston Media Source $800,000f 4,000,000 $0.201 1,150,000 $0.70 125 $123
MD [College Park UMTV, University of Maryland 400,000 400,000 $1.00 90 $549
Ml iGrand Rapids Community Media Center $1,380,310 400,000 $3.45] 135,000 $10.22 80 $295
Hi |Lihue Ho'ike: Kaua'l Community Television $275,000 58,000 $4.74 22,000 $12.50 85 $62
ME iAugusta Adelphia Network 8 $250,000 45000 $5.56 85 3370
LA |New Orleans New Orleans Media Center $1.000,000 485,000 $2.061 106,000 $9.43 84 $228
M Berkley WBSD - Berkiey Schoot District $1,500 84 $2
CA |Sania Barbara Community TV {ComTV) Channel 17 $475,000 120,000 $3.96 87.000 $7.08 81 $113
Mi Hasleit Haslett TV25 $15,000 15,000 $1.00 81 $26
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PEG Access Centers Budgets

IN |Fort Wayne Access Fort Wayne $380,000 316,000 $1.23 81,000 $4.81 81 $93
Mi [Richland Cable Access Center $62 300 81 $120
M IRockford Rogueview Community TV $32,000 12,000 $2.67 80 $62
MN |Oakdale Government Television Network $313,000 80 $602
VT |Barre Central Vermont Television $90,000 12.000 $7.50 7.000 $12.86 80 $22
Wi |Madison WYOU Community Television $113,000 240,000 $0.471 120,000 $0.94 80 $27
MA [Falmouth Falmouth Community Television $252,000 28,000 $8.69 13,000 $19.38 75 $65
MN_ |Stillwater Valley Access Channels $135,000 6,000 $22.50 78 3288
NH {Laconia Lakes Region Public Access TV $30,000 24,000 $1.25 73 $72
NY (White Plains White Plains Cable Television Access $525,000 50,000 $10.50 18,000 $28.17 73 $138
MA [New Bedford New Bedford Cable Access $420,000 85,000 $4.42 30,800 $13.64 70 $115
MA {South Yarmouth Cape Cod Community Television Corp $408,559 110,000 $3.72 57.000 $7.19 70 $113
NJ |Piscataway Piscataway Community TV $220,060 50,000 $4.40 70 $604
NY [Buffalo Buffalo Neighborhood Network $157,000 296,000 $0.83 80,000 $1.96 79 $43
NY (Chappaqua New Castle Community Television, Inc. $84,400 29,000 $2.91 70 $271
OH Cincinpati Anderson-Union Community TV $220,000 22.000 $10.00 70 $846
OH Cincinnati Media Bridges Cincinnali, Inc, $748,000 385,000 $2.05 85,000 $11.51 64 $225
OH |{Tipp City Tipp-Monroe Cable Access (KIT-TV) $28,000 64 3154
GA Atlanta People TV $500,000 416,000 $1.20 80,000 $6.25 80 $160
WA [Toppenish MVTV 9 - Midvalley Television $35,000 16,000 $2.18 60 $583
Wi Eau Claire Eau Claire Public Access, Inc. $280,000 80,000 $4 67 22,000 $12.73 60 380
Wl Madison Madison City Channel $337,000 250,000 $1.35 70,000 $4.81 60 $108
W [Whitehall Trempealeau County Community TV $102,000 27,000 $3.78 7,000 $14.57 80 $33
NM |Albugquergue Quote... Ungquote, Inc. $3086,000 443,000 $0.681 120,000 $2.55 58 3101
VT South Budington Channe! 15 $156,000 48,000 $3.25 30,000 $5.20 55 $58
AZ Tucson Access Tucson $1,200,000 487,000 $2.48 80,000 $13.33 50 $462
CA Wiliits Willits Community Television, Inc. $2,500 10.000 $0.25 2,200 $1.14 50 $1
MA Great Falis Montague Community Television $70,000 15,000 $4.67 2,500 $28.00 50 $27
M |Wyoming Southkent Cable Commission Inc $225,000 69,000 $3.26 52,000 $4.33 50 $87
MN Minneapolis Minneapolis Telecomm Network $800,000 383,000 $2.09 78,000 $10.26 50 $308
OH |Forest Park Waycross Community Media $600,000 85,000 $9.23 13,700 $43.80 50 $231
WA |Seattle UWTV, UW2TV, Research Channel $2.000,0001 2,500,000 $0.80; 2,200,000 $0.91 50 $7682
CT |EastHaven East Haven Pubilic Television, inc. $33,804 27.000 $1.25 10,000 $3.38 48 $14
FL (West Palm Beach Palm Beach County Channel 20 $1,500,000! 1,131,000 $1.33 385,000 $3.90 48 $6801
OH |Norwood Norwood Community Television $150,950 22,000 $6.86 5,100 $29.60 47 $62
Hi Kahului Akaku Maui Community Television $907,436 128,000 $7.09 50,000 $18.15 45 $388
IN |Richmond Whitewater Community Television $180,000 70,000 $2.57 17,000 $10.59 43 $81
Mi |Ann Arbor Community Television Network $818,000 114,000 $7.18 40,000 $20.45 43 $366
MN |Bloomington Bloomington Public Television, Inc. $120,000 88,000 $1.36 25,0600 $4.80 42 $55
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PEG Access Centers Budgets

MN Duluth PACT $210,000 100,000 $2.10 28,000 $7.50 42 396
AZ [Tempe Tempe Cable 11 $300,000 158,000 $1.89 35,000 $8.57 42 $139
OH [Centervilie Miami Valley Cable Council $1.200,000 152,000 $7.89 45,800 $26.14 41 $568
AZ [Phoenix Education Channel 89, City of Phoenix $150,000| 1,321,000 $0.11] 275,000 $0.55 40 $72
CA [Sonora Tuolumne Co Comm Cable Access 310,000 40,000 $0.25 12.500 $0.80 40 $5
1A llowa City Cable TV Division, lowa City $400,000 61,000 $6.56 18,000 $22.22 40 $192

L |Wheaton Wheaton Community Television $300,000 56,000 $5.36 13,000 $23.08 40 $144
MA Medford TV 3 Medford $100,000 56,000 $1.79 20,000 $5.00 40 $48
ME |Scarborough Scarborough Community Television $75,000 13,000 $5.77 8,000 $12.50 40 $36
Mi iGrand Rapids KETA - Grand Rapids Public Schools $67,000 180,000 $0.35] 150,000 $0.45 40 $32
NC [Greensboro Greensboro Community Television $334,000 224,000 $1.49 86,000 $3.48 40 $161
OH [Defiance Defiance Community Television $100,000 19,000 $5.26 9,000 $11.11 40 348
PA |Erie City of Erie Media Center $50,000 49,000 $1.02 30,000 $1.67 40 $24
Wi West Bend West Bend Community Cable TV $64,000 29,000 $2.21 12,000 $5.33 40 331
CA {San Andreas P.E.G. Access / Calaveras Comm TV $85,000 41,000 $2.07 25,000 $3.40 36 $45
MN ISt Paul St. Paul Neighborhood Network $850,000 287,000 $2.96 65,000 $13.08 36 $454
Mi |Kalamazoo Community Access Center 3375,045 250,000 $1.50 49,500 $7.59 35 $207
OH Wadsworth WCTV - Wadsworth Community TV $243,040 18,000 $13.50 6,100 $38.84 35 $134
OR Gresham Multnomah Community Television $1,100,000 150,000 $7.33 33,000 $33.33 35 $604
WA |Olympia Thurston Community Television $383,000 185,000 $1.96 50,000 $7.66 35 $210
Wl iJanesville JATV-12 $94 591 85,000 $1.11 19,500 $4.85 35 $52
Wl |Watertown Community Cable 13 $95,000 20,000 $4.75 5,500 $17.27 35 $52
NY |Staten Island Staten Island Community TV $805,000 444 000 $1.81 111,000 $7.25 34 $455
CA |Sacramento Access Sacramento $800,000 407,000 $1.971 250,000 $3.20 33 $466
NC Winston-Salem CAT-TVS $132,000 250,000 $0.53 85,000 $1.39 33 $77
NY [Brooklyn Brooklyn Community Access TV $1,000,000] 2,465,000 $0.41 33 3583
CA [Napa Napaz Public Access Community TV $90,000 £8,000 $1.32 23,000 $3.91 32 $54
iL  |Springfield Access 4 $125,000 111,000 $1.13 50,000 $2.50 31 $78
MN {lnver Grove Heights [Northern Dakota Co Community TV $403,206 80,000 $5.04 21,000 $19.20 31 $250
NY [Lockport Lockport Community Television $340,000 40,000 $8.50 12.000 $28.33 31 $211
CT [Hartford Hartford Public Access Television, inc. $200,000 122,600 $1.64 30,000 $6.67 30 $128
KY |Frankfort Cable 10 Community TV $200,000 21,000 $9.52 17,700 $11.30 30 $128
MN [Moorhead Moorhead Community Access TV $45,000 33,000 $1.36 10,000 $4.50 30 $28
MT IMissoula Missoula Communily Access TV $170,000 58,600 $2.93 20,000 $8.50 30 $109
NM (Santa Fe Snata Fe Community Television $180,000 85,000 $2.77 20,600 $9.00 30 $115
OR_|Oregon City WFTV Willamette Falls Television $120,000 50,000 $2.40 12,000 $10.00 30 $77
OR St Helens Columbia Community Television $36,000 44,000 $0.82 7.500 $4.80 30 $23
PA |Pittsburgh Pittsburgh Communily Television $350,000 335,000 $1.04 107,000 $3.27 30 $224
MA [Brookline Brookline Access Television $170,000 598,000 $2.88 19,000 $8.05 28 $113
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CA iSanta Cruz Community Television of Santa Cruz $631,350 257,000 $2.46 54,000 $11.69 28 $434
CT |New Haven Citizens Television Inc. $512.000 225,000 $2.28 73,000 $7.01 28 $352
MA  [Worcester WCCA TV Channel 13 $380,000 173,000 $2.20 5,800 $65.52 28 $261
MN iAnoka Quad Cities Community Television $380,000 35,000 $10.86 17.000 $22.35 28 $261
OH iMacedonia Western Reserve Cable 9 $400,000 82,000 $4.88 17.000 $23.53 28 $275
OR [Canby Our Community Television System $113,000 25,000 $4.52 10,000 $11.30 28 $79
CA |Santa Rosa Community Media Clr of Santa Rosa $6875,000 148,000 $4.56 48,000 $14.08 27 $481
VT [Coichester Lake Champlain Access Television $95,000 10,000 $9.50 8,500 $11.18 27 $68
CA Mountain View Mountain View Community TV $611,000 71,000 $8.81 18.000 $33.04 25 $470
CO |Denver Denver Community Television $500,000 555,000 $0.80] 110,000 $4.55 25 $385
GA |Waycross City of Waycross, Georgia $92,000 33,000 $2.79 13,0600 §7.08 25 $71
iD  |Pocatelio Pocatelio Vision 12 $222.,000 53,000 $4.19 18,000 $12.33 25 $171
IN [Michigan City Michigan City Public Access, Ch 89 $180,000 33,000 $5.45 14,000 $12.86 25 $138
IN iUnion City K1.S.S. TV - Union City Comm HS $25,000 15,000 $1.67 4000 $6.25 25 $19
LA ILafavelte Acadiana Open Channel $270,000 150,000 $1.80 60,000 $4.50 25 $208
ME (Portland Community Television Network Ch 4 $150,000 120,000 $1.25 62,000 $2.42 25 $115
NY Mamaroneck LMC-TV $290,000 35,000 $8.29 11,300 $25.66 25 $223
OH |Hudson Hudson Cable TV $300,000 22,000 $13.84 8,500 $46.15 25 $231
PA IState Coliege C-NET $223,000 70,000 $3.18 30,000 $7.43 25 $172
TN Knoxville Community Television of Knoxville $409,454 325,000 $1.54 145,000 $3.44 25 $384
UT [Cedar City SUTV, Southern Utah U, KSUU FM $20,000 25,000 $0.80 2,500 $8.00 25 $15
VT 1Burlington Chittendon Community TV - CCTV $500,000 147,000 $3.40 28,000 $17.24 25 $385
WA Yakima YCTV {Y-PAC $250,000 72,000 $3.47 13,500 $18.52 25 $192
MA Plymouth Plymouth Area Community Television $325,000 60,000 $5.42 28,000 $11.61 24 $260
NM iTaos Taos Local Television $36,000 4,000 $9.00 700 $51.43 24 320
OR |Salem Capital Community Television $850,000 200,000 $4.25 54,000 $15.74 24 3681
Mi |Midland MCTV Network $325,000 41,000 $7.93 15,000 $21.67 22 5284
Mi |Battle Creek AccessVision $332,000 54 000 $6.15 25,600 $12.97 21 $304
VT [Bennington Catamount Access $160,000 20,000 $8.00 7,200 $22.22 21 $147
AZ Phoenix Access Phoenix $245,000] 1,321,000 $0.19] 400,000 $0.61 20 3236
CA |El Granada Mid-Coast Television, Inc. $60,000 12,000 $5.00 6,000 $10.00 20 $58
CA [Gardena Gardena Community TV $50,000 54,000 $0.93 10,000 $5.00 20 348
CA Richmond KCRT Information Network $714,500 161,000 $4.44 22,000 $32.48 20 $687
CA San Bernardino KCS8B-TV3 $400,000 185,000 $2.16 65,000 $6.15 20 $385
CA [Santa Barbara City TV 1§ $135,000 86,000 $1.57 31,500 $4.29 20 $130
Hi [Hilo Na Leoc 'O Hawali, Inc. $460,000 120,000 $3.83 39,000 $11.78 20 $442
IN lindianapolis WOCTY Channel 16 & Government TV2 $618,000 739,000 $0.83 220,000 $2.80 20 $502
KY Owensboro Ctr for Community & Educational TV $100,000 80,000 $1.25 25,000 $4.00 20 $96
MA Marlborough Mariborough Cable Trust (WMCT) $200,000 33,000 36.06 12,000 $16.67 20 $192
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MA Medway Medway Cable Access 360,000 12.000 $5.00 2.000 $30.00 20 $58
MA [North Adams Northem Berkshire Communily TV $130,000 30,600 $4.33 12.500 $10.40 20 $125
MA |Shrewsbury Shrewsbury Public Access Connection $225,000 28,000 $8.04 10,000 $22.50 20 $218
MA [Winthrop Winthrop Community Access TV $160,000 18,000 $8.89 6,500 $24.62 20 $154
MD Landover Prince George's County Public Sch $200,000 300,000 $0.67, 180,000 $1.11 20 $192
Mi iMonroe Monroe Public Access Cable TV Inc. $80,000 100,000 $0.80 20,0600 $4.00 20 $77
M |Southfield City Cable 15, City of Southfield, Mi $650,000 76,000 $8.55 23,000 $28.26 20 $625
MN |Huichinson Hutchinson Community Video Network $96,000 12,000 $8.00 3,800 $24.62 20 $92
MO Jefferson City JCTV Channel 3 $82 000 35,000 $2.34 16,000 $5.13 20 $78
NY iRhinebeck Public Access North Duchess Area $30,000 5,000 $6.00 4600 $6.52 20 $29
OR jAshland Rogue Valley Communily Television $285,000 180,000 $1.58 53,000 $5.38 20 $274
WA Bremerion BKAT $250,000 200,000 $1.25 50,000 $5.00 23 $240
WA |Redmond Redmond Cily Telsvision (RCTV) $100,000 43,000 $2.33 34,400 $2.91 20 $95
Wi 1Wausau Wausau Public Access Cable $59,000 60,000 $0.98 22,000 $2.68 20 $57
W [West Allis West Allis Community Media Center $228,000 53,000 $3.62 15,800 $14.43 20 3219
CA [Oakland Oakiand Unified Sch Dist, KDOL-TV $250,000 388,000 $0.63 80,000 $2.78 18 $267
MA |Ashiand Ashland Cable Access Corp. $95 000 15,000 $6.33 4500 $21.11 18 $101
UT Glenwood Six Counties Access TV $150,000 25,000 $6.00 18 $160
VA (Fairfax Telecommunications Productions Div $2.668,782 970,000 $2.75 255,000 $10.46 18 $2.848
CA Burbank Burbank Public information Office $460,000 330,000 $1.39 $0.,000 $5.11 18 $505
NY [Webster VWebster Community Access TV $70,000 40,000 31.75 30,000 $2.33 18 $77
CT |Windsor Windsor Community Television, Inc. $95,000 29,600 $3.28 9,000 $10.56 17 $107
CT |Winsted Community Vision 13 $100,000 33,000 $3.03 8,000 $12.50 17 $113
1A jlowa City Public Access Television, inc. (PATV) $205,000 61,000 $3.36 18,000 $11.39 17 $232
I {Evansion Evansion Community Media Center $530,000 72,000 $7.36 15,000 $35.33 17 $600
CA Martinez CCTV - Contra Costa Television $500,000 948,000 $0.53 300,000 $1.67 18 $801
CA [Pitisburg AT&T Cable Services Channel 28 $150,000 150,000 $1.00 50,000 $3.00 16 $180
FL Coral Gables Coral Gables TV (CGTV) $882 624 44 000 $20.06 18,000 $48.03 16 $1,061
iL  [Downers Grove Downers Grove Television $200,000 52,000 $3.85 11,800 $16.85 18 $240
iL INapepville Naperville Community Television $1988,000 128,000 $1.55 95,000 $2.08 16 $239
MA Waltham Waitham Community Access Corp. $350,000 598,000 $5.93 18,500 $21.21 16 $421
MN [Marshall Studio 8 $61,088 13,000 $4.70 5,500 $11.11 16 $73
MO (St Louis Double Helix dba DHTV 21 & 22 $350,000 348,000 $1.01 57.000 $6.14 18 $421
OK |Enid Pegasys, Inc. $280,000 48,000 $5.83 16,000 $17.50 16 $337
CA |Los Angeles Los Angeles City View 35 $1,100,000| 2,000,000 80.55{ 600,000 $1.83 18 $1,410
I [Glenview Glenview Television $98,000 39,000 $2.51 7,500 $13.07 15 $128
MA |Foxboro Foxboro Cable Access, Inc. $120,000 17.000 $7.08 15 $154
Mi |Eagan Burnsville/Eagan Community TV $550,000 115,000 $4.78 33,000 $16.67 15 $705
NH [Newport MZminon Community Television Inc. $49.000 8,000 $8.17 1,800 $27.22 15 3683
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VT |Brattleboro Brattieboro Community Television $100,000 12,000 $8.33 5.000 $20.00 15 3128
TX Dallas Dallas Community Television, Inc. $830,550] 1,188,000 $0.70 150,000 $5.54 15 $1.078
FL Clearwater Pinelias Co Government Access TV $100,000 500,000 20.20 330,000 $0.30 14 $137
MA |Fiichburg Fitchburg Community Television $150,000 40,000 33.75 11,500 $13.04 14 $206
NV Carson City Carson Access Television $175,000 60,000 $2.92 17.500 $10.00 14 $240
PA iMcMurray Peters Township Community TV $89,700 16,000 $5.81 6.500 $13.80 14 $123
TX jAustin Travis County Media Services $220,000 657,000 30.33 179,000 $1.23 14 $302
VA [Fairfax Fairfax Public Access $1,200,000 970,000 $1.24] 250,000 $4.80 14 $1,648
CA iLos Altos Hills Access Los Altos/Focthill College TV $200,000 28,000 $7.14 15,000 $13.33 13 $298
FL |{Tampa City of Tampa Television $942 787 280,000 $3.37 75,000 $12.57 13 $1,395
A |Ames Ames Public Access Television $40,000 49,000 $0.82 9,000 $4.44 13 $59
NH Manchester Manchester Community Television $120,000 107,000 $1.12 35,000 $3.43 13 $178
NY iBronx Bronxnet $1,200,000] 1,333,000 $0.80] 252,000 $4.76 13 $1,775
Wi |Stevens Point Community Access TV §72,805 23,000 $3.17 13,000 $5.60 13 $108
MN |Bilaine North Metro Media Center $504 482 82,000 $7.25 18,000 $31.28 13 $815
CA [Cupertino City of Cuperting $225,000 52.000 $4.33 11,000 $20.45 12 $361
CA Monrovia Community Media of the Foothills $115,000 38,000 $3.03 7.000 $16.43 12 $184
CO Boulder Community Access TV of Boulder $373,000 81,000 $4.10 27,600 $13.81 12 $598
IL |Aurora Aurora Community Television $260,000 143,000 $1.82 45,000 $5.78 12 $417
IL |Evansion Evanston Township High School $400,000 72,000 $5.58 15,000 $26.67 12 $641
LA Mandeville Gov Access Ch - St. Tammany Parish $190,000 191,000 $0.99 43,000 $4.42 12 3304
MN [Hastings Hastings Community TV $130,000 17,000 $7.65 4,000 $32.50 12 $208
MN ISt Louis Park Community TV 15/98 $70,000 50,000 $1.40 13,000 $5.38 12 $112
VT [Manchester Center |Northshire Access Television $80,000 6,000 $13.33 4,800 $16.67 12 $128
W! iLake Milis LMTV Lake Mills Communily Access $29,000 6,000 $4.83 1,600 $18.18 12 $46
CA Martinez AT&T Cable Services Channel 3 $227,000 93,000 $2.44 82.000 $2.77 11 $397
KS |Salina Community Access TV of Salina $347,100 44,000 $7.89 16,900 $20.54 41 3607
NM ILos Alamos Public Access Channel 8 (PAC8) 365,000 18,000 $3.81 4,000 $16.25 11 3114
CA |Davis Davis Community Television $271,779 56,000 $4.85 11,000 $24.71 10 $523
CA IEl Segundo El Segundo Community Cable $371,614 16,000 $23.23 5,400 $68.82 10 3715
CA [Filimore Fillmore Access Television Channel 10 $15,000 16,000 $0.94 8.000 $1.67 10 $28
CA [Redding Redding Community Access Corp $140,000 180,000 $0.78 30,000 $4 67 10 $269
CA |Roseville Government Access Channel 11 $25,000 70,000 $0.36 25,000 $1.00 10 $48
CA Santa Monica City TV of Santa Monica $702,000 81,000 $8.87 25,000 $28.08 10 $1,350
CA [Saratoga Saratoga Community Access TV 88,000 30,000 $2.93 85,000 $1.35 10 $169
1A Cedar Falls Cedar Falls Cable Television Div $234,000 35,000 $6.69 10,000 $23.40 40 $450
L. jAddison Addison Community Television $372,000 34,000 $10.94 8,000 $46.50 10 $715
MA Wrentham Wrentham Cable Access Corp. $60,000 10,000 $6.00 10 $118
MD |Baltimore Mayor's Office of Cable & Comm $700,000 250,000 $2.80 110,000 $6.36 10 $1,348
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MD iLargo CTV Channel 15 $1,500,000 780,000 $1.62] 200,000 $7.50 10 $2.885
ME [South Portland South Portland Community Television $123,000 24,000 $5.13 7.300 $16.85 10 $237
Mi |Berkley City of Berkley WBRK §3/10 $80,000 17,000 84.71 10 $154
Ml Bloomfield Hills Bloomfield Hills Schools, Video Svsc $60,000 38,000 $1.58 24 800 $2.42 10 3115
M! Grand Rapids Higher Education Access $120,000 400,000 $0.30) 130,000 $0.92 10 $231
Mi {Shelby Township Shelby TV $600,000 80,000 $10.00 20,000 $30.00 10 $1,154
MI {Troy Community Media Network $300,000 79,000 $3.80 100,000 $3.00 10 $577
M \Waterford Media Network of Waterford $101,126 66,000 $1.53 20,300 $4.98 10 $1904
MN |Roseville CTV15 - North Suburban Access Corp. $974,066 130,000 $7.50 27,700 $35.20 10 $1,875
MN Spring Park Lake Minnetonka Comm Comm $335,080 27,000 $12.44 9,000 $37.33 10 3646
MO |{Columbia The Columbia Channel $250,000 77,000 $3.25 35,000 $7.14 10 $481
NC [Wilmington The Learning Network $40,000 80,000 $0.50 80,000 $0.67 10 $77
NH [Londonderry Londonderry Access Center $90,000 24,000 $3.75 6,600 $13.64 10 $173
NJ |Princeton Princeton Community TV (TV-30) $50,000 40,000 $1.25 7,000 $7.14 10 398
OH [Columbus Community 21 $410,000| 1,500,000 $0.27| 300,000 $1.37 10 $788
TX iHouston HCCTV Houston Comm Coll System $1.035,500] 18,000,000 $0.08 300,000 $3.45 19 $1,891
WA Pullman Pullman Government Access Channel $52,888 28,000 $1.89 10 $102
WA [Tacoma TV Tacoma $800,000 196,000 $3.08 80,000 $10.00 10 $1,154
Wi |New London New London Cable 8 $12,000 7,000 $1.71 1,500 $8.00 10 $23
W1 |River Falls River Falls Community Comm $60,000 12,600 $5.00 2,500 $24.00 10 3115
WA Vancouver Clark/Vancouver Television $467 707 337,000 81,39 72,000 $6.50 10 $915
TX Jlrving Irving Community Television Network $1.300,000 182,000 $6.77 40,000 $32.50 10 $2,632
CA [Berkeley Berkeley Community Media $297 254 103,000 $2.89 19,500 $15.24 9 $635
iL  Mount Prospect MPTV - Mount Prospect Gov TV $180,000 54,000 $3.33 20,000 $9.00 8 $385
IL Wilmetle Wilmette Community Television $90,000 26,000 $3.46 7,200 $12.50 9 $192
OH Dayton Dayton Public Schools TV $125,000 166,000 $0.75 63,000 $1.98 9 $267
WA [Port Townsend PTTV (Port Townsend Television) $80,000 25,000 $3.20 5,000 $16.00 8 $171
CA {Palo Alto Mid-Peninsula Access Corp, $400,000 58,000 $6.78 29,000 $13.79 8 $962
CA |San Bruno San Bruno Cable Television $150,000 41,000 $3.66 12,300 $12.20 8 $361
CT [Wallingford Government Access Television $110,178 41,000 $2.69 16,000 $6.89 8 $265
Hi |Honolulu inside Honolulu Hale $200,000 372,000 $0.54 8 $481
i |Elk Grove Village Elk Grove Channel 6 $218,200 35,000 $6.26 9,000 $24.36 8 $527
i |New Lenox New Lenox Community TV {(NLCTV) $28,000 10,000 $2.80 2,200 $12.73 8 367
MA |Bridgewater BTV Cable 8 $100,000 25,000 $4.00 8 $240
MA |Buckiand Fails Cable Corporation $10,000 8,000 $1.87 2,000 $5.00 8 $24
MA Monson Municipal Public Access Cable TV $145,000 21,000 $6.80 8,700 $21.64 8 $349
MA |Newton NewTV $500,000 80,000 36.25 19,000 $26.32 8 $1.202
MA |Salem Salem Access Television Corp. $250,000 38,000 $6.58 8 $801
MA Williamstown Willinet inc. $35,000 10,000 83.50 8 $84
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MI |Canton Canton Community Television $150,000 75,000 $2.00 8 $361
MO |Independence City 7 $100,000 113,000 $0.88 31,500 $3.17 4 $240
NH |Salem Salem Community Television $60,000 30,000 $2.00 6,000 $10.00 8 $144
NY Rye RCTV $120,000 15,000 $8.00 4,900 $24.49 8 3288
OH |Athens The Government Channel $100,000 22.000 $4 .55 8 3240
PA |Pitisburgh Pittsburgh Bureau of Telecomm 3882,000 335,000 $2.83] 103,000 $8.56 8 $2,120
VT South Budington RETN - Regional Edu'l TV Network $230,000 225,000 $1.02 34,000 $6.76 8 $553
Wi |Stoughton Stoughion Community TV 12 - WSTO $80,000 11,000 $8.18 3,200 $28.13 8 $216
MO ISt Louis City of St. Louis Communications Div $1,200,000 165,000 §7.27 55,000 $21.82 8 $3,077
MA Chicopee Chicopee Public Schools Telecom Cir $300,000 54,000 $5.56 18,000 $18.67 7 $824
NJ [Woodbridge Woodbridge Township Television $147,326 83,000 $1.58 68,000 $2.17 7 $405
NY Great Neck The Public Access TV Corporation $233,000 25,000 §9.32 14,000 $16.64 7 $640
OH |Dayton City of Dayton Television Network $400,000 166,000 $2.41 47,000 $8.51 7 $1,089
VA Arington info 31 $350,000 175,000 $2.00 70,000 $5.00 7 $962
MA |Atho! Athol-Orange Community Television $130,000 19,000 $6.84 6,600 $18.70 5 $403
A ICedar Rapids KTS / Kirkwood Television Sves $50,000 300,000 $0.17 80,000 $0.63 8 $160
MA [Hadley TV-5 of Hadley $1,000 3,300 $0.30 1,000 $1.00 6 $3
MA Wilbraham Wilbraham Public Access $40,000 14,000 $2.86 8,100 $6.56 8 $128
MD |Greenbelt Greenbeit Municipal/Public Access 330,000 22,000 $1.36 4,000 57.50 8 $98
Mi iLivonia City of Livonia $470,000 101,000 $4.85 30.000 $15.67 8 $1.506
Mi iOkemos HOM-TV, Meridian Government TV $255,000 40,000 $6.38 13,500 $18.88 8 $817
MN [Lakeville Lakeville Government Channel $150,000 41,000 $3.66 10,100 $14.85 § $481
ND |Bismark Community Access Television CATV $202,000 75,000 $2.69 25,000 $8.08 8 $847
NH Concord Concord Community TV $75,000 35,000 $2.14 18,000 $4.17 6 $240
NJ  {Summit TV36 Communities on Cable $60,000 300,000 $0.20 6 $192
NY Cortland CACTV-2 $10,000 25,000 $0.40 11,800 $0.85 6 $32
NY |Penfield Penfield Community Television $112,967 15,000 $7.53 9,800 $11.53 8 $362
OH [Cincinnati Princeton Instructional TV Network $300,000 331,000 $0.91 300,000 $1.00 6 $962
PA Ardmore Channel 7 - Lower Merian Township TV $101,900 40,000 $2.55 20,000 $5.10 8 $327
TN {Germantown Germantown Community Television $270,000 38,000 $7.11 10,400 $25.96 6 3865
CA iOceanside KOCT - Oceanside Community TV $500,000 161,000 $3.11 49,000 $10.20 8 31,668
PA Erie Community Access Television $192,606 106,000 $1.82 35,000 $5.50 ) 3673
CA |Cypress Cypress City Channel 36 $104,100 45,000 $2.31 8,000 $13.01 5 $400
CA |La Jolia UCsSD-TV $700,0001 1,000,000 $0.70] 800,000 $0.88 5 $2.692
CA [Whittier Whittier County Community TV $75,000 17.000 $4.41 7,000 $10.71 5 $288
CA [Woodland Woodland Access Visual Enterprises $47,000 44,000 $1.07 12,000 $3.92 5 $181
FL iBradenton Manatee Eductional Television $113,000 250,000 $0.45 80,000 $1.28 5 $435
IL jUrbana Urbana Public Television $60,000 35,000 $1.71 18,000 $3.18 5 $231
MA |Hopedale Hopedale Cable Access Corp. $18,000 5,000 $3.60 3,000 $8.00 5 369
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MA |Springfield Quadrangie Television (QTV) $89,700 152,000 $0.59 47,000 $1.91 5 3345
MD IRockville Montgomery County Public Schools $230,000 850,000 $0.27 215,000 $1.07 5 $885
M} IRochester Hills City of Rochester Hills $150,000 87,000 $2.24 5 $577
Ml iRomeo Channe!l 6 WBRW $100,000 20,000 $5.00 3,500 $28.57 5 $385
Ml [Saginaw Saginaw Government Television $35,000 80,000 $0.58 1,500 $23.33 5 $135
MN |Bloomington City of Bloomington $200,000 88,000 $2.27 22,500 $8.89 5 $769
MN [Fridiey City of Fridiey $80,000 28,000 $2.86 5,000 $16.00 5 $308
OH [Westervilie WOCC-TV3 $250,000 45,000 $5.56 27,000 $9.26 5 3962
WA |Bainbridge Island Bainbridge Island Broadcasting $20,000 20,000 $1.00 5,500 $3.64 5 $77
Mi lLansing City-TV 387,909 119,000 $0.74 65,000 $1.35 5 $376
CO |(Telluride Telluride Communily Television $46,000 4,000 $11.50 1,700 $27.06 4 $221
IL  {Champaign City of Champaign $45,000 115,000 $0.38 40,000 $1.13 4 3216
MN |Madelia Madelia Community Television $5,000 2,000 $2.50 500 $10.00 4 $24
NJ iEast Brunswick EBTV (East Brunswick Mun. Access $188,000 46,000 $4.09 13,600 $13.82 4 $804
NY |Fairport Fairport Area Community Television $25,000 45,000 $0.56 20,000 $1.25 4 $120
OH |Lebanon City of Lebanon Telecommunications $60,000 15,000 $4.00 2.300 $26.08 4 $288
PA |Philadelphia WYBE Public TV $1,800,000f 1,518,000 $1.19 4 38,654
WA I[Enumclaw Enumclaw City Television $63,307 11,000 $5.76 3,200 $18.78 4 $304
WY [Gillette Gillette Public Access TV $116,000 22,000 $5.27 7,500 $15.47 4 $558
CA [Hacienda Heighis Puente Hills Community Programming $150,000 39,000 $3.85 25,000 $8.00 4 $824
CO |Aurora KACT-TV $400,000 276,000 $1.45 52,000 $7.69 4 $2,198
CA Milibrae Millorae Community Television $88,720 21,000 $4.22 5,800 $15.30 3 $569
FL. {Tampa ‘Tampa Educational Cable Consortium $700,000 900,000 $0.78] 240,000 $2.92 3 $4,487
IL  |Schaumburg Schaumburg Park Dist - WSPD Cable $7,000 75,000 $0.09 50,000 $0.14 3 $45
Mi |Ferndale WEFRN $125,000 24,000 $5.21 5,500 $22.73 3 $801
Mi  IMuskegon Muskegon Community Council $60,000 150,000 $0.40 40,000 $1.50 3 $385
NH |Andover Ragged Mt Community Access TV $10,060 3,000 $3.33 800 $16.67 3 $64
NJ (Fairlawn Fairlawn Creative Cable Community TV $35,000 10,000 $3.50 7.000 $5.00 3 $224
OH |Brunswick B52, Government Access Television $230,000 33,600 $6.97 11.000 $20.91 3 $1,474
VA [Willlamsburg Community Video Center $100,000 45,000 $2.22 16,000 3$6.25 3 $641
Ml [Traverse Cily TCTV2 Traverse Communily Television $124,000 55,000 $2.25 30,000 $4.13 3 $854
OH Mentor The Mentor Channel $100,000 50,000 $2.00 16,000 $6.26 3 $769
CA Walnut City of Walnut - WCTV Channel 56 $122,810 85,000 $1.89 6,000 $20.47 2 $1,181
FL [Pinellas Park City of Pinelias Park $15,000 46,000 $0.33 16,000 $0.94 2 $144
iL |Riverside RBTV $20,000 24,000 $0.83 2 $192
MD (Ellicott City CTV, Howard County Government TV $600,000 248,000 $2.42 65,000 $9.23 2 $5,768
MO ISt Louis Higher Education Channel (HEC-TV) $300,000] 1,400,000 $0.211 300,000 $1.00 2 $2.885
NH |Salem Salem's Learing Channel $40,000 30,000 $1.33 6,000 $6.67 2 $385
NJ |Waidwick Waidwick Board of Education $80,000 10,000 $8.00 2 $769
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NJ [Washington Twnshp IWCTV $7,000 100.000 $0.07 80,000 $0.08 2 $67
NY [Mayvilie Access Channel 5 $16,700 21,600 $0.80 5.000 $3.34 2 $161
WA |Ellenshurg Center for Learning Technologies $50,000 18,000 $3.33 8,500 $5.88 2 $481
VA [Falls Church Falls Church Cable Access Corp $100,000 10,000 $10.001 300,000 $0.33 2 $1,282
CA |San Pablo Conira Costa College Television $100,000 300,000 $0.33] 180,000 $0.56 1 $1,923
iL  |Bensenville Village of Bensenville $87.500 18,000 $4.86 4,500 $19.44 1 $1.683
Mi Dearborn Heights  |WDHT $104,637 80,000 $1.74 18,000 $5.81 1 $2.012
NJ |Adelphia Freehold Township Television 71 $20,000 100,000 $0.20 1 $385
NY iNyack Clarkstown Central Sch Dist TV Studio $56,810 265,000 $0.21 70,000 $0.81 1 $1,093
VA |Arington Arlington Community Television $561,648 175,000 $3.21 1] $10,801
CA [Cupertino Cupertino Community Television $1,000 52,000 $0.02 25,000 $0.04 1 $38
iL  Woodridge Woodridge Community TV $37,500 30,000 $1.25 1 $1.442
AZ Glendale KGLN - City of Glendale Cable 3$4985,000 219,000 $2.26 80,000 $8.25

AZ Prescoft Access 13 $65,000 65,000 $1.00 26,500 $2.45

CA Los Osos SLOCAM $53,000 247 000 $0.21 70,000 $0.78

CA [Thousand Oaks TOTV Channel 10 $450,000 117.000 $3.85 50,000 $8.00

CA {Torrance City of Torrance, Office of Cabie Comm $1.048,851 138,000 $7.60 34,000 $30.85
CO |Leadville Colorado Mountain College, Timberiine $70,000 5,000 $14.00 1,300 $53.85

FL Pensacola UWF-TV $30,000 120,000 $0.25 84,000 $0.38

FL [Tampa Hilsborough County - HTV $2,000,000 969,000 $2.00f 150,000 $13.33

Hi  {Honolulu Olelo: Corporation for Communily TV $4.300,000 800,000 $5.38] 280,000 $16.54
MA |Billerica Billerica Access Television, Inc. $517,000 38,000 $13.26 11,000 $47.00
MA [Cambridge Cambridge Community Television $610,000 101,000 $6.04 22,000 $27.73
MA iLowsll Lowell Telecommunications Corp $570,000 105,000 $5.43 28,000 $20.36
MA [Maiden Malden Access Television $350,000 £3,000 $6.80 16,000 $21.88
MA |Norwood Norwood Community Television Corp. $42,000 30.000 $1.40 9,000 $4.67
MA iSomerville Somerville Community Access TV $296,000 74,000 $4.00 18,000 $16.44
MA {South Lee CISBTV 3145,000 25,000 $5.80 8,400 $17.26
MA |Wakefield Wakefield Community Access TV $148,500 25,000 $5.94 7,700 $19.28
MA [Wilmington Wilmington Community Television $190,000 20,000 $9.50 6,000 $31.67
ME iSouth Portland Comrmunity Television Assn of Maine $1,525 24,000 $0.06

Mi |EastLansing East Lansing Community Television $300,000 47,000 $6.38
MN |Bricelyn Cannon Valley Cablevision, Inc. $1,000 700 $1.43
MN St Paul Office of Cable Communications $475,000 287,000 $1.66
MT |[Billings Billings Community Cable 3145200 83,600 $1.56 25,000 $5.81
NC [Raieigh Community Television of Raleigh $575,000 276,000 $2.08 75,0600 $7.67

NV iReno Sierra Nevada Community Access TV $500,000 180,000 $2.78

NY [Rochester Rochester Community TV 3246,243 220,000 $1.12 70,000 $3.52
CH [Cincinnat] ICRC $750,000 331,000 $2.27 65,000 $11.54
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OH [Cincinnati CitiCable $450,000 331,000 3$1.36
VA |Newport News Newport News City Channel 48 $242,000 180,000 $1.34 51,000 $4.75
WA |Longview KLTV, inc. $215,088 34,000 $6.33 22.000 $8.78
Wl [Kenosha Kenosha Community TV Channel 14 $50,000 89,000 $0.56 24,000 $2.08
Last Updated on 7/04/01
by Rob McCausfand
rghm@world. std.com

http://www.world.std.com/~rghm/budget5.htm

2/3/2003




Appendix C



STATEMENT OF J. STEWART BRYAN IlI
CHAIRMAN OF THE BOARD AND CHIEF EXECUTIVE OFFICER
MEDIA GENERAL, INC.

Media General is an independent publicly owned communications company situated
primarily in the southeastern United States with interests in newspapers, broadcast television
stations, broadcast television stations, interactive media, and diversified information services.
Media General traces its history in the news business back to 1850 when the Richmond Dispatch
was founded. Today, the Company owns 25 daily newspapers and 26 broadcast television
stations. Media General’s mission is to be the leading provider of high-quality news,
information and entertainment in the Southeast by continuing to build on its position of strength
in strategically located markets.

Media General aso is one of the media industry’s leading practitioners of “convergence,”
the melding of newspaper, broadcast television, and on-line resources in the preparation and
dissemination of news. Media General’s News Center in Tampa, Florida (the nation’s 13th
ranked Designated Market Area (DMA)), is the most advanced convergence laboratory in the
nation, and the only one, as far as we are aware, in which the news staffs of a newspaper (The
Tampa Tribune), a broadcast television station (WFLA-TV), and an on-line operation
(TBO.com) are housed under one roof.

Convergence has been an unqualified success for us in Tampa: WFLA is the Number One
ranked television station in al of Florida, and, reversing long-standing industry trends, The
Tampa Tribun€e' s circulation actually is growing in its core distribution area.

Media General has similar convergence efforts underway in five additional markets where
it owns television stations and daily newspapers -- Roanoke-Lynchburg, Virginia, the 67th-

ranked DMA; Tri-Cities, Tennessee/Virginia, the 90th ranked DMA; Florence-Myrtle Beach,



South Carolina, the 110th-ranked DMA; Columbus, Georgia, the 126th-ranked DMA; and
Panama City, Florida, the 159th-ranked DMA. These convergence efforts are not as well
developed asin Tampa, but we believe convergence aso is beginning to prove itself
competitively in these smaller markets.

| know that some people contend there is a causal link between diversity of ownership
and diversity of viewpoint. We believe the two are completely unrelated. There are two market-
based explanations.

As| said above, providing high-quality news to the communities we serve is absolutely
core to Media General’s mission. We are a small company relative to the giant, global playersin
our industry; however, we believe we can compete very successfully against even the largest
media companies by focusing on our ability to deliver excellent local news in each of our
markets.

We aso know that the readers, viewers and subscribers served by each of our outlets
expect balanced news coverage and objective reporting. Each Media General outlet makes its
own journalistic decisions based on the needs and interests of the community it serves, and the
corporate management and owners of Media General never dictate the news content of its
newspapers, television newscasts, or web stories. Indeed, we could not deliver excellent local
news and remain true to our commitments to the communities we serve — and to our shareholders
-- if it were otherwise.

Media General’ s outlets al so practice editorial independence because of this same,
market-driven commitment to localism. Simply, there is no “top-down,” or “Media General-
dictated,” editorial position. Even where we are practicing shared newsgathering in our

converged markets, there is no “viewpoint” coordination whatsoever between the newspapers



editorial page staffs and the employees at the other converged properties in the same markets,
television and web employees are not even aware of prospective editorial positions to be taken
by the newspapers. This has been and will continue to be the policy of Media General.

| believe that Media General’ s experience proves that localism and high-quality local news
will be fostered best by the complete elimination of the newspaper/broadcast cross-ownership

ban in al markets, large and small, across our nation.
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SELECTED PRESSACCOUNTSOF CURTAILMENTSIN LOCAL TELEVISION NEWSCASTS
NOVEMBER 1998 THROUGH JANUARY 2003"

Market Station Decision Sour ce
Anchorage, AK KTVA Announced in April 2000 that it would 24
(CBYS) eliminate morning and noon newscasts.
Binghamton, NY WIVT Cancelled local morning news show in 36
(ABC) June 2002.
Boston, MA WSBK Cancelled evening newscasts in 1998. 2
(UPN)
Boston, MA WMUR-TV  Cancelled 9 am. and 4 p.m. newscastsin 20
(ABQC) May 2001.
Charlotte, NC WBTV Cancelled 6:30 p.m. newscast in 23
(CBYS) September 2001.
Chattanooga, TN  WDSI Cancelled morning and noon newscasts, 16
(Fox) added 4 p.m. newscast, in January 2001.
Chattanooga, TN WTVC-TV  Cancelled weekend morning newscasts in 17
(ABC) February 2001.
Chicago, IL WBBM-TV  Cancelled 6 p.m. newscast in early 1999. 3,9
(CBS) Replaced with aone-hour 4 p.m.
newscast, which thereafter was cancelled
in July 2000. Cancelled Saturday
morning newscasts in December 1998.
Cleveland, OH WUAB Cancelled 11:30 am. newscast in January 4
(IND) 1999.
Cleveland, OH WEWS Cancelled 5 am. newscast in June 1999. 6
(ABQ)
Detroit, M1 WKBD Cancelled local 10 p.m. newscast in 37
(UPN) November 2002 and replaced with one
produced by other station in market.
Detroit, M1 WWJ-TV Cancelled 11 p.m. 30 minute local 37
(CBY) newscast in November 2002.
Duluth, MN KDLH Cancelled noon newscast in November 1
(CBS) 1998.
Evansville, IN WEVV Cancelled local newscasts in late 2001 31
(CBYS)
Green Bay, WI WLUK-TV  Cancelled 10 p.m. newscast in March 18
(Fox) 2001.
Greensboro, NC ~ WXLV-TV  Cancelled morning and weekend 14

newscasts in late 2000.

! Bold-face type notes entries added since filing of Media General 2003 Initial Comments.
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Market Station Decision Sour ce
Greensboro/ WXLV-TV  Cancelled local newscasts in January 2002 29
Winston/Salem, (ABC)
NC
Hattiesburg, MS ~ WHLT-TV Cancelled all newscasts and eliminated 19
(CBS) news department in May 2001.
Jacksonville, FL ~ WJXX Cancelled all but one daily newscast in 12
(ABS) January 2000.
Kingsport, TN WKPT Announced that it would cancel weekday 30
(ABC) newscasts and brief updates in February
2002
Little Rock, AR KKYK-TV?  Cancelled 9 p.m. newscast in September 8
1999.
LosAngeles, CA KCBS Cancelled 4 p.m. newscast in 2001. 22
(CBS)
Los Angeles, CA KCOP Announced in July 1999 that it would 7
(WB) cancel 7:30 p.m. newscast.
Marquette, M| WBUP Cancelled loca newscast in March 2002 33
WBKP
(ABQC)
Miami, FL WAMI-TV Cancelled only newscast and eliminated 15
(IND) news department in December 2000.
Miami, FL WTVJ Cancelled midmorning newscast, added 28
(NBC) 4:00 p.m. newscast, in February 2002
Minneapolis. MN  KSTC-TV Cancelled both weekday morning and 25
(IND) 6:30 p.m. newscasts in October 2001.
Minneapolis, MN  KSTP Cancelled all weekend newscasts in 25
(ABC) October 2001.
New York, NY WCBS-TV Cancelled 4:00 p.m. newscast in January 27
2002
Odesso/ KOSA-TV Cancelled morning newscasts in 1
Midland, TX (CBS) November 19989.
Orlando, FL WESH Eliminated 4:30 p.m. newscast in April 10
(NBC) 2000.
Raleigh/ WKFT Cancelled hourly local news briefsin 34
Durham, NC (IND) December 2002.
Sacramento, CA KMAX-TV  Cancelled evening newscast in 1998. 2
(UPN)
San Antonio, TX KVDA-TV Cancelled morning and 5 p.m. newscasts 21
(Telemundo) in July 2001.
Sedttle, WA KSTW(TV)  Cancelled all newscasts and eliminated 2
(UPN) news department in December 1998.

2 Call sign changed to KY PX(TV) on January 30, 2001.
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M ar ket Station Decision Sour ce

St Louis, MO KDNL-TV Cancelled all newscasts and eliminated 26
(ABC) news department in September 2001.

Tallahassee, FL WTWC Cancelled all newscasts and eliminated 26
(NBC) news department in November 2000.

Tampa, FL WTOG Cancelled 10 p.m. newscast and 5
(UPN) eliminated news department in 1998.

Topeka, KS WIBW-TV Cancelled noon newscast in November 1
(CBS) 1998.

Topeka, KS KTKA-TV  Cancdled all four local newscasts in 35
(ABC) April 2002.

Twin Falls, ID KMVT Announced in February 2002 that it would 32
(CBS) cancel 5:00 p.m. newscast

Utica, NY WUTR(TV) Cancelled local morning news show in 36
(ABC) June 2002.

Washington, DC~ WUSA Cancelled 90 minutes of evening 13
(CBS) newscasts, added 9 am. newscast, in

September 2000.

Washington, DC~ WRC-TV Cancelled 9 am. newscast in 2000. 13
(NBC)

Watertown, NY WWTI(TV) Cancelled local morning news show in 36
(IND) June 2002.

WichitaFdls, TX KAUZ-TV Cancelled all newscasts and eliminated 1
(CBS) news department in November 1998.

Youngstown, OH WYTV Cancelled morning newscast in November 1
(ABQ) 1998.
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