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Dear Ms. Dortch: 
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c 

: . 
, :- I 



... , 



Y 







rn 

rn 

t 

+ 

+ 



1 



2 

Some JOAs did not w o k  Ambarqp, Alaska is an exampk. 

- Wilt JOAs were stmctured diffcmtly, the common denominator was . 
the completely sepsratc and independent editorid . .  operations. 



Bishop Estate: While the Honolulu 30A was still in 

Advertiser bid not cany a majm s t m y  dubbud ‘73mken 
T m ”  which was rn essay Written by fm ~ 3 -  
Honolulu leaders, including a senior fedend judge, . 

former ICamahmaha @3’ school principle, religious 
leader, politicd leader and Univmity of Hawaii law 
pwsor. 

C I ~ O ~  in 1997, the Strtr-B~lIetin ~ & d  and the 



wrote regarding his deeisioi on the Bishop Estate Stwy: 
"I based the decision rm what we thought was the rl& 
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4. Advertiser 
8. Novembw 2002 regarding problems, incEuding fraud, in 

b. Match 2002 regolrdhg 1 0 3 s ~ ~  to the Hawdi state ernplayees 

c, Februwy 2003 repi ing abuse of the elderly, "state's hidden 

Hawaii's pubk housing authority. 

pension system. 

epidemic," 



They cm have one busbeas operation s m  al1 swon~ together, 
They ~m have common HR opmtions which em lead to Savings in 
employee benefib, A larger o p t i o n  may be able to provide 
pension benefits that a single small operation could not afbd. 
Lik&se: mdical benefits are more affordable to large operations 
because the I q t  operation has mombargain ing power with 
providers than does a small operation, a.bmefit to bMh employees 
and the company. 

The independence, thou@, ofthe sep- editorial opemths m u ~ t  
be main;tEsined. While it might k more .eMcieat io mmbine editbid 
operations, &he result would be a loss of  lodependent editorial . 

judgment. It would vidate the wisdom of the C m g m s  in the * 

Newspaper Preservation A* The Conpss dmided h d q d a t  
editorial wkes in communities are desirable and should be 
encouraged. 
Democracy depends on an Mmed citizenry. 

principle is equally valid for b d c a s t  media 



CWA Annotation of 
Economk Study F: 

Counting Outlet$ and Ownera in Milwaukee: An IIlastra#b Exumple 
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Table F1, Daily Newspepem and Availability A m  Ja the Mhaukec  DMA 



TaMe'FT, Dally Newspapere Available ta #e Average Household In the Milvvaukae 

County 

SHEBOYG AN 
WALWORTH 

WASHINGTON 
WAUKESHA 

TOM 

# of dsily Honseholdn County 
mewspapen psrc 

1 31,417 ' 0.04 

2 ' Z S J O S  ' 0.03 
56,057 0.07 

1 377,729 0.44 
1 30,857 ' mo,w 
1 70,819 0.08 

. .  
1 

1 43,545 0.05 

4 34,522 034 

2 43,842 0.05 

WeEgbtd n u m k  
of dnUy newspap- 

0.04 
0.07 

0.07 

4,44 
0.04 

0.08 
0.05 

0.00 
0.10 

0.32 

t 2 0  
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CHANlYEL OWNER 

63 
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Appmdlx F: Markst by Markat Data 
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Tabla F7, Rcgionnt Mnpneip~r Available En the M h v k m  DMA 

Small Busincss T i m  

Shqhaul E x p s  

OU-T# 



H q u r  Task F m  of Milwauket 

Mi lwaukmNdb 
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Broadcast Ownership Rules 
MB DOcket NO, 02-277 

MM Dmkets NO. 01-235f Olm317,00-244 

,. , - . . , , .. .. 

Communications Workers of America 

Ex Parte Presentation 



Overview 

. ._ .. . 

Television and Newspapers are the Dominant 
Source for Local News and Information 
Television and Newspapers are Separate Local 
Media Markets 
Local Television and Newspaper Markets are 
Highly Concentrated 

Ownership Rules are Necessary to Protect and 
Promote Viewpoint Diversity 
CWA Proposal for Structural Ownership Rules 

, .  . . .  
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Television and Newspapers are the' Dominant 
Source for Local News and Information 

- .... - . 
. -  

Newspapers 
- 54% read dally p p r s  64% Sunday paper (NAA) 
- 62% read newspaper (Waldfogel, Nielsen) 

Television 
- 60% watch eve news, 64% nightly news (Watdfqel); 85% use lV for news 

(Nielsen) 

Radio 
- 35% use radio for news & info (Nielsen) 

Cable 
- Only I9 markets w-cth local cable news show (Fox et al) 

Internet 
- 18.8% use Internet for news (Miekn) 
- Only 54% of Americans have Inkmet access at home (US. Dept of 

Cornrnem) 
- Most Internet news Sites are neMpaper or TV sites 
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Television and Newspapers are 
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Separate Local Media Markets _, 
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Consumers Show Weak Substitution across Media 
Types 

- FCC Waldfogel study (study #3) 

Advertisers View Local Newspaper, Radio, and 
Television as Separate Markets 

- FCC Bush study (study #IO) 



Relaxation of Media Ownership Limits Has Resulted 
in Mare Concentration in Local Media Markets 

Growth Rate in OutIets and Ownem in Ten Selected Media Markets 
I Media Outlets 1 Media Owners 
I 1960-1980 I 1080-2000 I 1960-1980 I 1980-2000 

73% 21% 33% 
I I I 

. . . . . . . 
I 

Birmingham 5740 34% 70 yo 12% 
Burlington 147% 43% 115% 2 I %a 

62% I 77% I 100% I 40 % 

100% I 20% I 106% I 0% 

Lancaster 50% 1 19% I I 25% 

Little Rock I 71% 1 114% I 10% 

Myrtle Beach 267% 115% 44% 
New York 7396 20% 93?& -2% 
Tern Haute 117% 27% 138% 16% 



Example: Local Radio ,I Tlrkets 
1996 - 2002 

1996 Telecom Act: eliminated national radio ownership limits 
and reduced local radio limits 
Clear Channel and Infinity now own 1,340 (up from 109 
stations in 1996). 
Total number of distinct radio station owners declined 
33Oh since 1996 . .  . .  

In local radio market, top four owners control, on 
average, 930,'a of market (as measured by ad revenues), 
up fiom 83% in 1996 
Radio ad rates have increased more than 68Y0 (adjusted 
for inflation) 



r C  

Y a 
0 
06 
rl 

Y 
3 
L 

F 
W 

3 
Q) c 

L 

m 
1- 
I 

QJ 
II 

E’ n 

2 2 
h rn n 

LI 
0 

LI 
0 I *  

B 
35 
U 

r 
U 

I 



Market Concentration in 
local Television Markets, 2001 

Market Canoentwiation in -1 TeCevlsLm Markeb 2001 

83% I 1852 

i 38% I 2276 
. .  

63% I I881 



Market Concentration in L o a 1  Daily Newspaper Markets 
Daily Newspapers in Principal Metro City & One County 
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Ownership Rules are Necessary to Protect 
and Promote Viewpoint Diversity 

Ownership Influences Viewpoint 

- Academic literature 

- Examples from newspaper/broadcast 
corn bi na tions 

- Influence of advertisers on journalism and even 
on acceptance of issue ads 

- CanWest Global chain editorial policy 

"Synergy" is not viewpoint diversity 
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