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Good morning, Mr, Chairman, Commissioners, and fellow panelists, 

Mr Chairman. I t h ank  you for inviting [ne to address the Commission's Broadcast Ownership En  Banc 
Hearing t o  discuss ili\,ersity isst~es and the topic of media consolidation. but I confess 31 the start tha t  I 
d u  so Lvitli a certain degree of trepidation 

l'liere IS.  I b r  st;irtw. the :ingst one Icels \\.lien 111s lil)crtari:iii rcnsibilitics are :lssaultcd b y  the  mere 
dioti$t 01 i~cderal inLcrvention iiito o\\tierslllp d p r i v a l r  property. I t ' s  probably sale LO say that I l i i~ve 
ine\'er taken a position that does a l>. th ing other than advocate opei i  niarkels, unfettered by government 
rc~ii1:itioii. 1 1  \\auld fo'oilo\v, theii. t h a t  x technology a d \  aiices in the jvorld ofconinltinlcations and 
lpiwsciits ii<\\ 01~poriiiiii1ies lor cspansioii. \vc shiiuid rcjoicc and not inlcrlrre i v i t h  the opportunities 
~ i m \  idcd 11iow i\ 110 \\ oulti eii lcr into I I I I L  iiiai.hct 
/ll'il\ Ide f o r  I1l;ln). I lC\ \ '  0~'p""""ltlcs 

I ~ y c  cIict;ltes iI1;it thcsc r n a ~ l y  n e ~ v  vcI1IcIes W U U I J  

(~~linirniaii l 'o\vcll believes this I S  what has resulted. In 111s recent interview wi th  the Ho//>'rvOOc/ 

/ tepw/cY. he states "Our statistics are that since 1960 [here's been something like a 195% increase in 
out lets and J 

almost any measure, lhat  there are more networks than there ever were before. There are more 
television stations than there ever werc before. There are more independent owners." On the face o f  
it .  I! would seem that  deregulation has worked and media consolidation is but a mythology. 

But then one scratches the surface, digging a little deeper-in this case looking at the FCC's own 
statistics-and a different picture emerges. In the past 25  years the number o fTV station owners has 
declined from 500 to 360. There has been a massive increase in the number ofcable channels, yet 
almost three quarters of tlieni are now owned by only six corporate entities, four of  which are major 
TV networks. Four entities-AOL/Time Warner, ATTiLiberty, ABUDisney,  and CBS/Viacom- 
dominate the most popular cable progamming as well as prime time network sliows. Six entities 
control approximately two thirds of 311 viewers. 

7 c  0, increase in independent ownrrs." Chairman Powell goes on to say "he  t ru th  is, by  

- 
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While overall cable viewing is on the rise, the broadcast networks continue to dominate. The top 
twenty or so TV shows are all prime time nehvork programs. They fill about three quarters of the 
weekly prime time viewing hours. 

The Commission’s own research is devastatingly clear: “Since there are approximately 106 million TV 
households, the average number of networks available is over SO per household. This sounds like a 
huge number. However, when we examine the ownership of these nehvorks, we discover that almost 
t h e e  quarters of them-serving approximately 4 billion subscribers-are owned by six corporate 
entities. The four major TV networks, NBC, ABC, CBS, Fox, and the two dominant cable providers, 
AOL/Time Warner and ATTiLiberty, completely dominate the tuner.” 

And finally, “the Big Three nehvorks went from an ownership share ofprogramming of 17% in 1989 
to 48% in 2002 llvough growth and mergers.” 

This is not what deregulation was intended to accomplish 

Obviously the Commission cares a Feat deal about the diversity issue. Obviously the industry cares a 
great deal too. 

But what about the public, about which this Commission and the industry profess to serve? The 
Parents Television Council has over 750,000 members nationwide. I can only venture a guess, but I 
suspect that if a survey were taken of them, asking them what they believe is the most important issue 
concerning television today, not one percent would point to diversity and media consolidation. 

But I know what does top their list. Like the average American family, they are disgusted, revolted, 
fed up,  horrified-1 don’t know how else to underscore this-by the raw sewage, the ultraviolence, the 
y ~ p l i i c  sex,  the raunchy language thal is flooding into their living rooms day and night through the 
television screen, and poisoning the niinds of an entire generation of youngsters whose parents’ 
concerns are dismissed by an industry h a t  admonishes them instead to stand guard over the sets, 
perhaps with a baseball bat, to keep impressionable children away. 

Now ask the media behemoths how important the issue of indecency is to them. I wonder if you will 
find one executive-I don’t know of  a one-who will even speak out about it publicly, much less do a 
thing to stop it. 

And sadly, what is the Federal Communications Commission’s record on the decency issue? After all, 
indecency on broadcast TV between the hours of 6 AM and 10 PM, when children are likely to be 
watching, is against the law. And the FCC is charged by Congress with enforcing that law. How 
many stations in the continental US. has it tined over the years since its enforcement division was 
formed for broadcasting indecent material? According to our research of the FCC’s website, the 
answer is . . . none. 

So I would ask the Commission to consider this: If the public good is what is driving this debate, then 
the Commission ought to consider what it is the public wants, not what network elites want. The 
public is demanding that television shape up and stop poisoning the culture. Our hope is that as the 
Commission debates the diversity and media consolidation issue, i t  keeps at the forefront the one 
question that really matters: What is the formula that will safeguard the rights of families? 
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