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When we met several weeks ago concerning the Broadcast Flag I made
the point that implementation of the Flag by the FCC is necessary to

preserve ancillary markets for TV programs, including the emerging home
video market for TV shows, and domestic and foreign syndication.

The attached article from BBC News, "'Napster effect' hits US shows," is
a stark illustration of this problem from the point of view of foreign

broadcasters.

Internet redistribution is a dark and menacing cloud on the D TV horizon. It is

imperative that the FCC act to implement the Broadcast Flag and insure that
consumers will not be denied high value programs on free, over-the-air D TV
stations.
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Darren Waters
BBC News Online entertainment staff

'Speed issues'



BBC NEWS I Entertainment I TV and Radio I'Napster effect' hits US shows
Page 2 of 3

At the moment, the numbers using programs like BitTorrent are limited but if the
practice were to take off then it could have widespread implications, she said.

But broadcasters, especially those in the UK, remain unaware of the growing trend of

downloading programmes.

Yinka Adegoke, deputy editor of New Media Age magazine said: "No-one I know in the
industry is aware of it and it is just not on the agenda."

Hit shows

"The value of a programme to broadcasters will go down if the programme is readily
available on the internet," warned Ms Hurt.

Why should Channel 4 spend its money importing hit US shows when they have been
available online for weeks, if not months?

Mr Adegoke said the TV industry , like the music industry before it, would be taken

completely by surprise.

"This is exactly what happened to the music industry .

"Once the genie is out of the bottle you can't put it back in."

The range of shows is restricted at the moment to the biggest US shows and to
programmes with loyal fan bases, such as science fiction.

A popular programme can take between five and seven hours to download, while a film
can take twice as long and a more obscure programme up to a whole day.

But for broadband internet users this is no deterrent: it costs nothing more to stay online
for 10 hours than five minutes so many Bit Torrent users leave their computers on
overnight or all day.

BitTorrent itself does not advocate infringing copyright and the program can be used for
exchanging any type of information, but the most popular is certainly TV shows and
films.

The TV industry is already aware of many BitTorrent sites, and is closing them down as
fast as it can find them.

But with web space so readily available it only takes a short time to put up a web page
and link to the latest programmes.

Story from BBC NEWS
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