








Spanish-Language Broadcast Advertising Revenues, 2002
Los Angeles:  Hispanic Population of 7.0 million
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Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
New York:  Hispanic Population of 4.0 million

Other
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Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
Miami:  Hispanic Population of 1.7 million
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20%
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20%
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Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
Chicago:  Hispanic Population of 1.6 million
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Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
Houston:  Hispanic Population of 1.6 million
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Univision
32%
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6%

Other
19%

Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
San Francisco/San Jose:  Hispanic Population of 1.4 million
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14%

Univision
48%

Other
19%

Entravision
17%

Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
Dallas/Ft. Worth:  Hispanic Population of 1.3 million
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22%
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Other
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Telemundo
20%
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Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
San Antonio:  Hispanic Population of 1.2 million

Telemundo
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SBS
10%
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37%

Univision
43%

Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
Phoenix:  Hispanic Population of 1.0 million
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22%

Univision
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Other
7%

Telemundo
9%

Entravision
15%

Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.



Spanish-Language Broadcast Advertising Revenues, 2002
Brownsville/McAllen:  Hispanic Population of 1.0 million
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Other
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Notes:  Advertising revenue-based satellite program services that also offer Spanish-language programming include services such as Galavision Cable Network, 
MTV Latin America, and Viva Television Network.

Sources:  2002 BIA, Inc.; 2002 Television and Cable Factbook; 2002 U.S. Hispanic Market, Strategy Research Corporation.




