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Secretary 
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236 Massachusetts Avenue, N.E. 
Suite 110 
Washington. D.C. 20002 

Ke: Biennial Review - Radio Multiple Ownership Rules 
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Dear Ms. Dortch: 

On behalf of Saga Communications, Inc., transmitted herewith is the original and four 
copies of Comments in connection with the above-referenced proceeding. As noted below, we 
arc hand serving copies on Chairman Powell, all of the Commissioners and the Chief of the 
Media Bureau. 

If any  question arises in connection with this submission, please contact undersigned 
counsel. 

Counsel for 
Saga Communications, Inc. 

GSS/SlS 
cc: The Honorable Michael K .  Powell 

The Honorable Kathleen Q. Abernalhy 
The Honorahle Michael J.  Copps 
The Honorable Kevin J .  Martin 
The Honorable Jonathan S. Adelstein 
Kenneth Ferret, Esquire (Chief. Media Bureau) 
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Office of Secretary 

May 28,2003 

EX PARTE COMMUNICATION 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 1 2 ‘ ~  Street, S.  W. 
Washington, DC 20554 

Re: Biennial Review - Radio Multiple Ownership Rules 
MB Docket No. 02-277, MM Docket No. 01-317, MM Docket No. 00-244 

Dear Chairman Powell: 

This letter is written on behalf of our client, Saga Communications, Inc. (“Saga”), 
and addresses Item No, 1 (Media Bureau  the 2003 Biennial Regulatory Review of the 
Commission’s Broadcast Ownership Rules) on the Commission’s Agenda for the June 2, 
2003, meeting (See Commission Meeting Agenda, released May 23, 2003. which found it 
i n  the public interest to extend the sunshine period to permit enparte presentations to 
continue through Friday, May 30, 2003). 

Directly or through subsidiaries, Saga is the licensee of 46 commercial Fl\? and 
26 commercial AM radio stations, many in small and medium size markets. Saga is a 
publicly-traded company and its stockholders could be injured by action that the 
Commission is contemplating. Saga is deeply concerned that the Commission IS 
preparing to change the market definitions used to interpret Title 47 C.F.R. Section 
73.3.555. Published reports (Broadcasting and Cable, May 19, 2003) indicate that the 
Commission is considering abandonment of the signal contour method used to determine 
the number of stations in radio markets and replacement of that method with a new 
method that would be based on information supplied by BIA (Broadcast Investment 
Analysts) andoi, Arbitron. 
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Saga has reviewed a letter dated May 23,2003, addressed to you from Edward 0. 
Fritts, President and CEO of the National Association of Broadcasters (“NAB”), of which 
Saga is a member. Saga fu l ly  endorses the position taken by h4r. Fritts in that letter; i t . ,  
that the contour-based market definition of a radio market should be retained with the 
modifications suggested by Mr. Fritts. The NAB has suggested a reasonable plan for 
dealing with (a) the so-called Pine Bluffanomaly by not including i n  the count of stations 
making up a radio market those stations owned by a proposed transferee that would not 
be counted towards that entity’s local ownership limits, and (b) the “large signal” 
anomaly by  excluding from the count of stations i n  a market any station whose 
transmilter site is more than 58 miles from the area of common overlap of the stations 
being acquired. The NAB president also suggests grandfathering in perpetuity all 
existing station clusters, and applying any new market definition prospectively. 

Replacing the current contour overlap standard with a standard based on Arbitron 
data could do irreparable harm to companies like Saga because a revised standard could 
reduce the permissible number of stations in some of the markets where licensees have 
acquired stations under lhe  current rules. Those licensees could find themselves with 
non-complying clusters under revised rules. 

Saga believes that the current method, based on predictable signal strength criteria 
modified as suggested by the NAB would address the Commission’s concerns and could 
be defended in  court since the market definitions are based on physical knowable criteria, 
Le., signal strength. I n  contrast, Arbitron ratings reports were never designed for the 
purpose the Commission may be considering. These reports were developed as a tool for 
the sale of radio advertising, not to define radio markets for concentration of media 
purposes. The altached “Description of Methodology” from a Winter 2003 Arbitron 
report provides ample evidence why the Commission should not rely on Arbitron reports 
LO define radio markets. In short, while Arbitron Reports are excellent for the purpose for 
which they were designed, reliance on Arbitron data to define markets is an inherently 
unreliahle prospect. Additionally, many commercial radio stations are not located in 
Arbitron markets, which will force the Commission to develop some other definition to 
count the number of stations in those markets. 

Section 73,355.5 of the Rules and Section 202 of the Telecommunications Act of 
1996 establish limits on the maximum number of stations in which an entity may hold an 
attributable interest i n  terms of brackets; i.e., radio markets of 14 or fewer stations 
(Bracket I ) ;  15-29 stations (Bracket 2); 30-44 stations (Bracket 3); and markets of 45 or 
more stations (Bracket 4). Each bracket, in ascending order, permits the ownership of 
more stations in that market than in the previous bracket. up to 8 stations i n  Bracket 4. 
The table’ in footnote 1 compares the number of stations i n  selected radio markets as 

I 
FiAlowing IC an i l luirat ive table thatdeplcts rhe number of permissible stations in four of the Arbitron 

rated radio markets where Saga owns stations using the Arbitron data contrasred wilh the number of 
\ t i l t ions computed using the contour method. The dates shown correlate to the rnuliiple ownership studies 
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determined by the contour method with the number of stations listed i n  Arbitron reports 
as those stations that are “Home to the Arbitron Radio Market Area.” In each market, the 
change in definition would result in a downgrade i n  the bracket for that market. Thus, 
were the Commission to require divestiture of non-complying clusters upon sale, i t  could 
do real economic harm to companies like Saga that have developed acquisition and 
operational strategies based on the existing multiple ownership rules. 

Saga urges the Commission to keep its current method of defining radio markets, 
or, in  the alternative, to revise those definitions to address its concerns using the proposal 
made in  Mr. Fntts’ letter. 

Very truly yours, 

cb---& 
Gary S. Smithwick 
Counsel for 
Saga Communications, lnc. 

GSSIss 
Cc: The Honorable Kathleen Q. Abernathy 

The Honorable Michael J .  Copps 
The Honorable Kevin J. Martin 
The Honorable Jonathan S. Adelstein 
Kenneth Ferree, Esquire (Chief, Media Bureau) 

subinilrcd whcn Saga was acquiring stations in  those markets. Because each i s  case-specific, Saga’s 
acquisiriun oladditional stations in  those markets might change the station counts under the current rules. 

Radio Market Stations in Market Per “Home to 
Radio Market” List Contour Method 

Stations in Market Per 

Columbua, OH 27 (Bracket2) 
Des Moines. I A  21 (Bracket2) 
Manchesrcr, NH I 1  (Bracket I )  
Champaign. 11. 13 (Bracket I )  

34 (November 2002) (Bracket 3) 
33 (September 1996) (Bracket 3) 
20 (August 1997) (Bracket 2 )  
16 (February 2000) (Brackei 2) 



Thr ldowing Descnptim d Mnhoddogy is applr 
cable to the data and estimates contained in the 
%stener Fstimates' section of this r e m .  A more 
aetailnl d d p t i o n  of Arbitrm methodology can be 
f m d  m a  separate pblicatm titled Arbihon Radw 
Dexnplwn oj MeihodaIo~ and in a h  assdated 
relaant documrnts. madeavailable by Arbitm t o d  
Arbiron syndicated Radio Repoll s u b m i .  In the 
event that the septate publjcation titled Arbihon 
Radw llrsrnplros o/ M&dolo~ c&s with tk 
' h p t i m  of !.l&hoddogy" p h t d  huein. the bt. 
IN :E cmidend th m w  cunent M p h m  d 
Methodology 

1. The HarluVAn Arbitm Radio Market can be 
c o ~ o f u p t o t h r e e g e c g n p t k a r e a s : t h e M e ~ ~  
S m e y  Area (hletroJ. the Tdal %MY Area p.4) 
and the Desi(lMted Market Area (DMA') Thffe 
areasarecomposeddcmtiesand/acmty e 
lents ~alsoknownassamphgunits). A cmtyeq& 
lent generally consists of an independent city a 
geographk $I wlim of a whole ccunty. A gee 
graphicsplitmty i s d d m e d a s o n e a m m z i p d s  
within a county and is based m rip code information 
from Census 2oM) data, as updated annually by 
aaritas. lnc. 
a. Metro Survey Area (Metro) 
TheMetroSwvey Areaistheprimaryrepxthgarea 
of local radio. Ahitrm Radio Metros generaliy come 
spond to the fed& government's OKKe d Manage 
met and Budget's (OMB) Metrogolitan Areas. A 
radio Metro may dmiate from its respective OM9 
d e f i i n  due to t q c g q k k l  sampling. ar other 
ccmsideratim. 'h OM9 updates its Metrcpditan 
Areas every 10 years, b a d  on the new decennial 
census data. 

F a  areas that do no( have an OMBddied 
Metropolitan Area. Arbitron usually defies the 
Metro Survey Area to indude the m t y ( i e s )  d the 
mabrity of the local area stations' cily(ies) d license 
Additiody. Arbitron may consider such f a c t m  as 
the histmid market ddi t im(s) .  local trade and 
ccmmuting pattems. local radio listening pattern. 
and input from its subscrbers. 

Changes to an existing Metro ddmilion d be 
consideredbyArbitrmm&dafdrwest 
I m n a t l e a s t 7 5 p e r c p n l d s u ~ i s t a t i o n o m ~ .  
Utherearef~thanfausukvisla~ownm 
ma market, the request must be mide by all s u k i  
ing statim owners fa Arbitrm to pnxeed. 

M a e  a fcrmal request is filed. Arbitrm will 
provide a subscnii  station mer  with 1qo-t.s that 
wi0 allow a ~uhscrker to de tmine  the commuting 
and available lislenerahip data fa existing Metro 
counties and any m t y  cmtigucus to the ament 
Metro. fcOmpiefe firlencnhip data muy not be r e d l y  
available for dudiify Metro rede/inifwn requa&.) 

NOTE: AU existing Metro counties and d c a m  
tiesadjamit toexisting Metrocountksaresubjectto 
the Metroduation Thetwomtaia that detamioe 
whetherevaluatedcounties areincluded in the Metm 
dd i t i cn  arc (i) at least 55.0 percent of ktpnins 
quarta.hours from the ccunty must be credited to 
aisting Metro stations. and (ii) at least 15.0 percent 
of commuting from the county must be into the 
exis@ Metro. (See the Ahitrm Radio Desoiptim d 
MeWology, chopter ON. 'The Marktt: Chqa to 
Metro S m e y  Area Drfni tbu. ' /or ju&-r  in/ornw. 
lwn a d  cnfeilcrio /or adjacenf Metro and d v d i i f y  

Mdro r e d e f i n h )  Metro e v h t i 0 n  resultn are 
rd-andautomatic. ThumkaMikeumffht 
cwlwtion finds thf me or more countia rhmJd k 
removed from the airlinp Mefro change in Metro 
geography implemented thlW& thip pu?ess win 
remain in effect far at least three (3)years. 
b. Totol Suruey Arm (TW 
~ ~ I c T S A  d an AhbmRadb Market is designed to 
provide a cmprehensive measure d listening to 
Metrdicenoed radio stations. The TSA is d 
d the Metro and any a d d i u d  rountieo (a &ty 
t.sunalents) that meet catain mteria fa inclusicn 

TSA deruutims are bavd m ktorical radio 
listeNng pattems and are u&ted bipllnially based on 
the syndicated diary data llred fa the most recent 
h t y  Coverage study laduding any extra sampk 
used fa CustansurVey Area Repcrts (CSARs)l.The 
S ~ K  criteria fa adding. Mairiulg. a ddeting nm 
MetroTSAcantkarecutheiina septateplblba. 
om litlcd Arbllron Radw Damprim o/ hfrlho&to~ 
md mother associated r h t  docwnents. 
c De&natcd&rk$-&w (DMA') 
The DMA is composed d c& anua counry 
+dents. and is Mi andupdated a n n d y  b, 
Nelsen Media Research Inc. based m h i s t d  
telrvisim viewing patterns. .4 m t y  ur ccunly 
equivaleot is assigned udusively to me DMA. 

Arbitrm reparts radio liwening eslimves fa 
t k T q  3 DMAs (ranked mTV harsehdds) in the 
Radio hlarkpt Repms of d Arbitrm %ndard rad0 
nlarkns whcse Metros KP Imtd with the DMA 
and Whw ~ m e s  are contahcd in the DMA name. 

I Sampling M e t t u d ~ l s w e y  sample Lugecs 
mmlabli&ila theMmandaa&aktrm 
MeuoTS4 &a the D . M .  Sample targets are thm 
e s t a b W  fa mch sadw Uruc pwrtkid to its 
Rncns 12. pqulahl in the nswcrive S U r W y  ared 
rub* to minimum sample rqirements fa Radio 
h t y  CWeraae Thc m t  d sampl. udaed is 
d a a n i x d b j  dividingtheaqdirgunit  large^ by tk 
apadratedmpawbasedmprrnmswvey(sl 
sample perfamance and d e r  f a n m  

Forearh l2.weeksurvey piod.anew sampled 
ttlephcme nunhers is canplter4ected fa each 
ramp6ngunit chmughthewdasystemalrinlerval 
randm selfftim t d i y r .  listed and u h e d  telr 
phone numberP are rand+ generated u s i  the 
randm r3gu dial (KDD) tecluique %npk RDD 
nunbers are genwatd from telephone 'hundred 
blwks' containing at least 10 Bled residential tele 
phonenmSerj basedmcurrenttelfphonelis~as 
prwided and updated by Swvey %m#cnl(. I n r  ISSO. 
~ ~ q ~ ~ y i n s h u n d r e d b l ~ , ~ m ~ [ h e s a  
I m  fcr each sampling mt. K m  reside& 
nama and addresses are appended to sample tdc 
p h r n u m k r a  no( Sstedinnvrent teleptmedirecto 
nes. Known naucsidenrial telephme numberr (w.. 
busincsses. institutions) are excluded from the 
mqk frame lk q l e  of telephone nurpbers is 
then randomly divided into approximately e q d  

Uanmdlaradditimalsampleyiresaft~the 
o@d sample has been selmed by the cmpnm. 
then such additknal sample is gm& selmed in 
the samensmer and f r m t h ! s a m e s m p l e f m  as 
thc ~&al rample 

3. arbmon Radio ljslaning Oiatymc Arbitnn 
radio survey 6 a prcalmed. trlephonqdaced d 
a m p y .  The survey instrument. Arbttron's w d y  

W t Y b  @WpS fM dial)' p h C W t  Cdhg. 

radio listening day, is f ldnh i s t e red  and & 
shed lobe pzrwdy mahtained by all individuals 
Eyears dageandolda(Persms 12t)ineachsampk 
huwhdd. up to a maximum of nine- The 
diary contains a varying number d questions (de 
pending on the marketlmuket ?egmnt) regarding 
socioeconomic characteristics of the survey 
partidpant(s).k%md (S@nkbEnglish)dare 
prwided t o 4  survey partidpants in the Metrod a 
HispanicantroOedmarketwhohaveidentifkdIhem 
sehresasHis+mkinresponsetoanethni&yhnicityesth 
a fmn wimn ethnic informath was not abtained. 
and to any dhers indicating a preference fa a bh 
gual diary. 

Remium of varying monetary amounts are 
provided to e n c m g e  respondent cmperation. 
4. Dbry Placemonl and ReblsvaVLnitial contact 
ailh k e d  sarq!e hauwhalds is by mail. inIaming 
them of their selection and that an interviewer will be 
calling to request their cmpath in the survey. 
Initial cmtad with unlisted sample househdds is by 
t e l e p h e  whenaninterviewerdstorequedparti5 
pation in the ?uwy. 

Ahitrm inteniewers caIl selected telephone 
numbento: a d t h e @ i d a m &  
affhhgainconsent fa@dpahin the survey; 
delennine the number d Perxns Uthingin the 
householdat lhetimedthepkcwentca&and where 
applicable, ddamioe the race/&nicity and demo 
graphics dthehsehdd.inchdinglanguageprd~ 
m e  ( ~ E n g k h ) d i n & d u a l d d e n t s . H c u ~  
hdds w+ih m a e  than ninepprsons U years d ageand 
ddaand d idfdhtedhcuseholds  are ineligiilefa 
survey partidpation. 

htwiewersareinstrudedlomakea numberd 
attenpts to reach every telephone number in the 
samp le .~a t temptsa remadea td i i f een t~o f  
the day and evening. Arbiiron then sends diaries 
directly to cmsenting sample hlsehoids. 

In addition to IoUowup by mail from Arbitrm. 
the interviewers are directed to make further 
cmtaa(s) with cmsenting sample households by 
telephone to: make sure the dk ie s  have been 
receiv4 assist members of the hdusehold in under. 
standing the diaried plrpose; answer any questioas: 
remind the diarykeepers to rdum their diaries after 
thesurwy week and thank them fa the ipar t idp  
tim in the swey.  

viewer,andvalidaticmch&arere&ly cmdulted 
to heiQ ensure that instructims are b e i i  properk 
foUowed. 

h p k t  htrudons aR provided to each htm 

5. Rucadng ol D b . r l u / A r b h  makes r e a m  
able efforts to utilize aU returned diaries. Howwe. 
S(XM rehuned diaries are determined by Arbitson to 
be unusable. Ammg Lhose that are unusable are 
diaries thu A r b i  determines: are incomplete; are 
postmarked andlaarrivebefweaafterestabhhed 
dates; OT that other+& lack essential infmtim 
The totalnumber din-hb diariesmay daferfrcm the 
sample target 

Usable diaries are prepared fa canputer pro 
cessing in accwdance with procedures listed in 
Arbitrcn diary prapssing manuals and in other a s s  
datedreleMntdocuments.TheMening~mtion 
in the diariesis thmcamputa-?ntered sothat certain 
verif~mtions and edits can be made. These iodude 
asoiptim procedures, the alloation of adit fa 
aberrated call letters, and olher analyses and 
pretabuktim prepratim 

M3 

A A R B I T R O N  
FALL 2W2 



Methodology 

6. Determinino Audience ErtimaW 
a. Sambk &dancing 
The weighling systun used by Arbitroo. sampk Ld 
anting, is an iterative Weigl l lkg tedrniple 
designed to cmpnsa te  fa disprcpaticnate &ab 
fmm specifed mrginal dassea Marginal weightkg 
meansthat k-tabdiaries arewejghtedtoreprrsent the 
populatim fa each s p i r e d  margild dass The 
numbs d geographic marginal dassen (e.g., a m  
ties, county eguivalents (I cmty clusters) d vary 
The number d =/age marginal dassen is gene& 
l ~ l n a d ~ m , ~ s t h a t a r e r a c e a n ~ a ~  
c m d e d  are sample bakn~ed SO that i&b diariff 
from the race/ethnic group are weighted to reprrsent 
thepwlatioodthatr/ethtigmp.Asa rguk  d 
this m u l a t i e  weightbg. a PerSonsPer-Diary Value 

is the number of persons that diary is gtimated to 
represent. 
R Cum Penm Edimatps 
StVLo Cum? FmmsesIimates are determined by 
summingthePPDVsfaeachdiaryinwhichastatim 
rmid!isteningaedit  forthe tirnethestatioois m 
the airrvithin a daypart m V s  are summed for all 
d i a r i e s w a h i n t h e p d m ~ t k g r a ~ p  (e.g.. 
MenB?d,Persons2554).theormndedtohundreds 
G Awrogc Qwrler.Hacr (AQH) Pmmrc- 
Statim AQH Persons estimates are d e t d  by 
multiplyii. fa each dky. the number d quarter- 
hours d listening toa statim fa the time the station 
i s o n t h e ~ w i t ~ a & y ~ b y t h a t ~ s ~ V . ~ e  
result d this dtjpliatim is summed fa an diaries 
w i t h  t k @ i d a r d e n ~ p h i c ~ t h e n d i d d  
by thenumberof quarter howsthestationismtheair 
within the same daypart. then rmnded to hundreds. 

(F?D\?kd€fe lnhedfM~chf f lddky .%~v 

d 4 b o k  and 2-Emk Aueragm 
&~andZBmkAvedgesareapplical2.etoContinb 
ous Measurement and FaWSpring markets. 
respctieb. QBmk and ZBmk A v m e s  are aver- 
ages d &ded a u d i n a  e s h t e s  ia the total 
demographic grmp and dam fa each appbble  
survey.A 4EwkaZBmkAverageis detelnhed fa 
a statim if the station is wed in the applicable 
Radio Market Report fa each survey included in the 
average. A zerovalue b used for survey(s)lawhkh 
anesthatedidndappearfaastatioorepated in the 
Radio Market Report. A bsmk a ZEwk Average is 
not s h  if a statim isnd rrported for oneor more 
d the w e y s  to be avenged, 
a Roundiq 
Rounding cccm at varims stages in the determina 
tion of audience estlnates at demographic and 
daypart summatim levels. 
1. B r o a d c u s ! ~  
(9 Local lime diffmces within a &t that mer- 
laps time zmes are accounted fa by adjusting to the 
limeobservedby themjdy of camties mtheMetro 
dthemark&beingmeasured(iOnlyonesetdsign 
cm/ssigncdftimesfaasfatimisusedinrietemi+ng 
audienceertimates fora market report. Arbitrm uses 

c l o ~ e ~ t  to December and the shatest bmadcast day 
within that month as provided by the a f f d  radio 
station. (iil Audience estimates are adjusted fa the 
station's bruadcast schedule as reported to Arbitron 
However, w k n  a ~ratim dLvlges signm/w 

usedindeterrniningaudienceestimatesarebasedm 

the sipnan/si&f b rrported far the month 

time(s) duiing an M i o n  Wey period the times 

nerttothestatim'sQUlettasaau~estimates 
fa the apphb!e daypart(s). (v) stations bmackast. 
inelor I? than an entire daypart must bem the air 
foramirumumdfavquarterhmeachdaydthe 
applicable daypart in d e r  to be reported h that 
day~(n lSlat ims~nci8yhbi t rminwi t ing 
d any changesin thestatim's sigrm/sigrdftime(s) 
as scrm as they cam but nolater than theday after 
the last day dthe suruey. 
g. Technical Ll f f  inJria 
'.hdly, no adjusinlents are made to either diary 
entries a published audience estimates fa f i a t s  d 
technicaldiffdty.Thenotatimdtdmkddafi 
ties in the'SraialNotices"dmdthisre@ is to 
assislusersd!&repxtinmakbgth&rown& 
km d the audience estimates Arbitroo Hnllaeapt 
idamahmtechniQldarrvlliesuptothedayafter 
the hst day d thesurry 
h. Statim on the Air Lm Thnn L? Weeki 
No ad~hentsrre made to thecepated estimate3 
f a a  statim tht does nd brcadcast f a  theentire 
survey ppriod Since the tlmeastatimis off the air is 
rmnted as zero listening in the &eek amage, the 
qnrtedestimates fora station that ism the airless 
than the entire survqr perwd c d d  understate the 
audimce fa the lime the statim b m tk air. 

8. Mlnlmum Rsporllnp Strndardi (MRS) for 
Nmlmulod SWonrlA m e r c i a l  station that 
does ncd simulcast with anacher staticm is included io 
threpatifithas met alld theldowing M-um 
Repatine Standards for the Metm a. if applicable. 
the DMA among ksms L ? + d h g t h e  Mooday- 
SundayGAM-Mi3right daypartfarthecurrrnt survey 
dthemarket: 
a. The s t a h  musf have wed d i t  fa f i i  a 
more minutes d listeningin aquarterhw in at least 
10 in-tab Metro diaries (10 & a b  DMA diaris fa 
DMA sualificdtim). and 
hike slalicmms4 have a Metm Cume raling d 
0.495 a greater (DMA Cume rating d 0.495 a 
greater fn DMA qualamtim). end 
L 'lie statim n u s t  have a Metro Average Quarter- 
H w  rating d 0.05 M greater @MA Avenge Guar. 
t d i ~ r a t i n g d 0 . 0 5 a g r e a t ~ f a D M A  q d b  
Wf(I the time the s t a h  ism the air duringthe 
MmdaySuoday M M M i i  daypart for the CUT- 
rent surrey d the market. 

Mlnlmum Reporting Standards (MRS) tor 
Simulmt MaWMRS fa simulfas( statims are 
generaEyhasedanthepdquarIerhintk 
Maday&day EAM-Midnight daypart (when tdh 
statms are rn the air ?,idhe& )thatthetwo 

survey: 
a. 9.49 pa~ent a less - Each statim must i n d w  
dentiy meet the criteria used for nonsimulcast 
statioos (See Paragraph 8) 
b. 9.53 pBcent l a  90.49 p~ceot - If me d the two 
sIaticm meets Q MRS d m i a  described in b- 
&8, the sffmd station is mcbded in the rrpolt if 
it (Omeets the &I& d &graph 8(a) and (b)and 
( i i )ach iwesanAvedgeper -H~ra~ofO.O5~  
greater fa any me d the farr basic Mmday-Fday 
dayparts Le.. GAM-IOAM. IOAM4PM. 3pM-7pM. 
7PM-Midnight 
G 90.50pRcentagreater-Uthecanbmedaudience 
d the statim is suffkiient to meet al l  uit& d 
Pardgraph8, then these statimsd be listed in the 
repclteventhoughthe s t a t i m  not meet the 

& l h S  S h h S t  fM Wcry Week of the CUIEUt 

repM are based m Arbitroo's vd&im and hter- 
pretat'm d infwmation from various relevant 
m e s .  which include the FCC and the affected 
stations.specifKsresKdingtheabwearelistedinthe 
speaal Notices' d m  al this report. 

AU radio stat im.  md and noncomm~- 
dal alike. are md usins the melhcddcgy 
and are included m MetmTSA and/or DMA Totals. 
AU uynmerdal stafims are evaluated using the Mini 
mum Repati Standards ( M W  as & u i i  in 
Fkngraphs 8 and 9. Nmcmerc ia l  statims are not 
e ~ ~ ~ t o b e l i s t e d i n l r e p a t a n d a r e n d ~ s i d ~  
inMRSevaluatims. Forrepat&kationprpxs, 
s t a f i m s a r e m s i d e r d c r x m e r d a n m ~  
based mtheirstatusas of the last day dthe sllrvey 
as reparted to Arbitrm. Audience e s h t e s  fa a 
statim that does not meet MRScannotbeobtained m 
any way f ran  the audienceestimates plblishd in tk 
report. includmg the Tar@ htener Trends a& 
matesfm pria survey paicds. Hawwa. individual 
audience estimates fa ccunmerd statioos that do 

10.~d0uIside~mrlAnyMeLroqquaWy- 
~ s r a t i o n t h a t i s ~ e n s e d l o a r i t y l a c a t r d m t ~ t k  
Yetroofamarket,arhathasrequertedMeuuhn 
sa twand ismxgizedunder Adiim's p k a n d  
pmedures as ha* an accepabk ahmale city 
identaiw. is listed io the market repm as a hane 
StaUrn 

Stations that meet Arbiuon'j mudcasting 
mteria (simukast cambos~ may be mated as h e  
staths,altJugh&meneuf thetwostahsis hane 
toan Artim Metro. Statims m a wnukan combo 

chocse to be listed 'abwr-thdme' as h a w  in both 
pannen' Metros. 

All other sta~ions are classified as cutside 
statims. Fu reparts cmLuning a DMA smim. at. 
d e  stalioos are furtk dassified inia (a) out& the 
Metrobut h a w  totheDMA. (I @Jmtsiderhe Metro 
and the DMA. W i t h  each rePorung cIasJlricaUm 
U.Sstaricnsmlistedalphatetiauy fo0owedb) ncrr 
US. staticms Lted alpha-b 

[hat m hcme io &'mtArbiirtin radio .Mm can 
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