
The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 12‘~  Street, sw 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Lupita Lomrli and Central Californa Hispanic Chamber of Commerce and I am 
writing in regards to the Commission’s review of the proposed merger between Univision 
Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a member of 
the Hispanic community, I am confident that this merger will create a media organization 
better poised to serve our community and to compete against America’s media 
conglomerates for the growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histories of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 



2) New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 

The growth of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industty would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univisiou and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision's television offerings, it will only 
enhance and deepen the relationship the company has with our community. I have 
personally worked with the local Univision affiliate KFTV on many occasions and truly 
appreciate that station's commitment to the betterment of our community. I am 
particularly grateful for the many public service announcements broadcast on their air as 
well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBC, I ask that his proposed transaction receive all due 
consideration as promptly as possible in order to make these benefits to the public a 
reality. 

Sincerely, 

Lupita Lomeli 
President 
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Office of Secretary 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 12" street, sw 
Washington, DC 20554 mcK!3 FkE COPY oRlGJf4&" 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Roberto Santiago, Executive Director of The Council of Spanish 
Speaking Organizations, Inc, (Conciho) in Philadelphia and I am writing in 
regards to the Commission's review of the proposed merger between 
Univision Communications Inc. and Hispanic Broadcasting Corporation 
(HBC). As a member of the Hispanic community, I am confident that this 
merger will create a media organization better poised to serve ow community 
and to compete against America's media conglomerates for the growing 
Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opporlunity for Hispanics in he media and for the Hispanic community as a 
whole for the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job 
opportunities for Hispanics. The histories of both Univision and HBC are of 
growth, not constriction or consolidation. 

2) New capital investments will be attracted to Hispanic media resulting in 
increased competition and greater management and ownership opportunities 
for Hispanics. Major investors are increasingly interested in supporting 
enirepreneurs already engaged or considering entering the Hispanic media 
business. The Merger will serve to increase the interest of investors and other 
capital suppliers, thus resulting in the development of new Hispanic radio and 
television stations and networks. Those stations and networks will need 
Hispanic leadership and talent to thrive. 

The growth of Univision and its policies of training and promoting Hispanics 
havecreated a significant base of Hispanics who noy have the expertise to .,, 8 , ;  :..,;,;,,,w. I .  >:, isr J 
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own and operate a broadcast station or network. And, as a result of the 
pioneering work of Univision and companies like HBC to raise the visibility 
of Spanish-language media, the Hispanic broadcast talent base now has access 
to financing sources and advertising sources that would have been 
unimaginable only a few shoit years ago. 

Regarding the growth of Spanish language media, I would like to make 
another point. I completely disagree with suggestions that this industry be 
segregated from other media. Over the past two decades, Spanish language 
media has grown by competing with English-language media and isolating 
this industry would be a huge step backward that would eventually eradicate 
the success already achieved. It is an &ont to all Hispanics to suggest that 
the media serving this coinmunity could be considered substandard or 
different from its general market competitors. 

3) The combined Univision and HBC ~ ~ S O L U C ~ S  will provide enhanced 
services to the Hispanic community. I believe that combining the resowces of 
UniviSion and HBC will result in a significant strengthening and growth of 
media services available to the Hispanic community. By adding radio to 
Univision’s television offerings, it will only enhance and deepen the 
relationship the company has with o w  community. I have personally worked 
with the local Univision affiliate WUVP 65 on many occasions and truly 
appreciate that station’s commitment to the betterment of ow c o m d t y .  I 
am particularly grateful for the many public service announcements broadcast 
on their air as well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community h m  the 
proposed merger of Univision and HBC, I ask that his proposed transaction 
receive all due consideration as promptly as possible in order to make these 
benefits to the public a reality. 

Sincerely, 

Roberto R. Santiago 
Executive Director 
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May 28,2003 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 1 2 I h  Street, s w 
Washington, D.C. 20554 

RE: Docket No. MB-02-235 

OocKET FILE CWY ORIGINAL 

Dear Mr. Chairman: 

My name is Martha Velasquez, I am the Special Events Coordinator for Amigos Together 
for Kids, a non-profit corporation founded in 1991 to respond to the diverse needs of 
South Florida's abused, abandoned, neglected and less-fortunate children. As a member 
of the Hispanic community, I am writing to you in regards to the proposed merger 
between Univision Communications Inc. and Hispanic Broadcasting Corporation (HBC). 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole. 

The continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not be accident; but rather by design. 
Univision consciously and aggressively seeks our talented Hispanics for management 
positions. 

New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 
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The growth of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision ‘s television offerings, it will only 
enhance and deepen the relationship the company has with our community. I have 
personally worked with the local Univision affiliate WLTV Channel 23 on many 
occasions and truly appreciate that station’s commitment to the betterment of our 
community, I am particularly grateful for the many public service announcements 
broadcast on their air. 

In light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBC, I respectfully ask that his proposed transaction receive all 
due consideration as promptly as possible in order to make these benefits to the public a 
reality, 

Sincerely, 

Martha Velasauez 
Special Events Coordinator 
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HISPANOS PRO EDUCACION 
728 Broadway 

The Honorable Michael K. Powell 
ChaiIXlm 
Federal Communications Commission 
445 12" Street, sw 
Washington, DC 20554 

Re: Docket No. MI-02-235 

Dear Mr. Chairman: 

I am Maria LaBoy, President of His,pauos Pro Educacion and 1 am writing in regards to 
the Commission's review of the proposed merger between Unhision Communications 
Inc. and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic 
community, I am confident that this merger will create a media organization better poised 
to seme OUI community and to compete against America's media conglomerates for the 
growing Hispanic audience. 

The combined efforts of Univision and HBC sheuld be viewed BS a si@ficaIt 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histories of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC Will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of emplojment opportunities at Univision. In fact, 50% of the Univisjon 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. , .  
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2) New capital iiivestments will be attracted to Hispanic media resultkg in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 

The groMh of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispmics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the gowth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past hvo deoades, Spanish language media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different fiom its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Wnivision’s television offerings, it will only 
enhance and deepen the relationship the company has with OUT community. I have 
personally worked with the local Univision affiliate Univision 65 on many occasions and 
truly appreciate that station’s commitment to the betterment of our community. I am 
particularly gratem for the many public semice announcements broadcast on their air as 
well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBC, I ask that his proposed transaction receive all due 
consideration as promptly as possible in order to make these benefits to the public a 
reality. 

Sincerely, 

Maria LaBoy, Presidmt - Hispanos Pro Educacion 
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05/29/2003 16:39 - N0.723 002 

Washington, Ik 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

As president of hugen. Thehdarkollng Agency, a Hiepanic-owned advertising and public 
relations firm that markets extmsivcly to HiEpRniCE, and w an active mmber ofMiami's 
Hispanic communiry, I am writing in regard to the PCC'o review of the proposed merger 
beween Univirion Communications, Inc. and Hispanic Broadcasting Corpanttion WC),. 
I strongly believe ulat this merger will greatly benefft Htspaaics in a number ofways: 

Creatlon or Job6 - Since 1 have worked closely with both organizations, I can 
personally attmt to the act that a majority of each company's work force is 
Hispanic. The mcrger of these companies will only enhance job prospects for 
Hispaniw. Mom Hispanics will be mined for better, higher-paying jobs, and 
will receive the experience Ehoy need to be able to develop new Hjspmic 
@clevision and ndio etations and nGhKorks -- ~ctually creating more 
competition in the media marketplace. These new stations an8 networks will, 
of come, pmvide additional opportunities far investment and potential 
increased revenue6 by Hispanics. 

Enhanced oppottunllles for eommrnlty service and education - By 
jolniag m d a  maources - radio, television, Internet - the newly mergod 
UniviaimHBC company will strengrhen its deep commitment to serving the 
Hispanic community at large. Through this increased cooperution, 
organizations will bo able to mort eflkctivcly educate Hispanics about 
important medical, educetionid and aoci,al, issues ranging tram preventative 
healbare to literacy, rgistcr-to-vote campaigns, and more. I know that 
many Hispanice W y  depmd on the individual companies' atations bar this 
vital information, and when Univision and HBC join forces, these public 
scMces CLUI only be enhanced, 

Furthermore, in the for-profit arena, those who seek to reach Hispanic 
consumers will be uble to use their advertising dollars mre efficieatly and 
efhtively through new, synergistic marketing programs. 

2000PoncedsLron Boulevard 'PH CwaIGables,FL331% 
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$ 
Leveling the playlng field between Spanlfih and EngBsh-language media - 
As Univisian and HBC merge, uls resulting new, 1tq.m company wilI have 
the resources it needs to better compete with English-language media. This  
will not only give Hircpenic mcWn the qual standing it needs to rise &om its 
current stnW within the g e n d  market, but also force English-language 
media to work even haaler far advertisers' dollars and consumers' attention, I 
oonsider this a win-win situation for everyone involved 

Based on my exteneive professional and porsonsl cxpenenoe within the Hispanjc 
community, and based on the m y  public bene& that would schieved through the 
proposed mwgw between Univision and HBC, I request t k~ t  you give this issue all the 
considemtion it deserves and maka the msaotion a reality. 

U 
imagen. The Marke!lng Agewy 
2000 Ponce de Laon, Penthawe 
Coral Gub/e#, Florida 33134 
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May 27,2003 

The Honorable Michael I<. Powell 
Chairman 
Federal Communications Commission 
445 1 2 ‘ ~  Street, sw DocKEf COPY ORIGINAL 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Ret. Judge Armando Rodriguez of Arte America and I am writing in regards to the 
Commission’s review of the proposed merger between Univision Communications Inc. 
and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic 
community, I am confident that this merger will create a media organization better poised 
to serve our community and to compete against America’s media conglomerates for the 
growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histones of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 

1630 Van Ness Ave. 
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2) New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 

The growth of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision’s television offerings, it will only 
enhance and deepen the relationship the company has with our community. I have 
personally worked with the local Univision affiliate KFTV on many occasions and truly 
appreciate that station’s commitment to the betterment of our community. I am 
particularly grateful for the many public service announcements broadcast on their air as 
well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBC, I ask that his proposed transaction receive all due 
consideration as promptly as possible in order to make these benefits to the public a 
reality. 

Sincerely, 

President 



The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 12‘~  Street, sw 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Mark Eagles and I am writing in regards to the Commission’s review of the 
proposed merger between Univision Communications Inc. and Hispanic Broadcasting 
Corporation (HBC). As a member of the Hispanic community, I am confident that this 
merger will create a media organization better poised to serve our community and to 
compete against America’s media conglomerates for the growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histories of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 

2) New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
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t investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 

The growth of Univision and its policies of training and promoting Hispanics have 
created a sib-ificant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision’s television offerings, it will only 
enhance and deepen the relationship the company has with our community. 1 have 
personally worked with the local Univision afiliate KFTV Channel 21 on many 
occasions and truly appreciate that station’s commitment to the betterment of our 
community. 1 am particularly grateful for the many public service announcements 
broadcast on their air as well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBC, I ask that his proposed transaction receive all due 
consideration as promptly as possible in order to make these benefits to the public a 
reality. 

/ 
Sincerely, A 5  R Eagles 
Owner 
Auto World 
5272 N. Blackstone 
Fresno, Ca 93710 
Tel: (559) 225-3325 
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The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 12 '~  Street, sw 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Jaime Murquez and I am writing in regards to the Commission's review of the 
proposed merger between Univision Communications Inc. and Hispanic Broadcasting 
Corporation (HBC). As a member of the Hispanic community, I am confident that this 
merger will create a media organization better poised to serve our community and to 
compete against America's media conglomerates for the growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histories of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 

2) New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 
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The growth of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community, By adding radio to Univision’s television offerings, it will only 
enhance and deepen the relationship the company has with our community. 1 have 
personally worked with the local Univision affiliate KFTV Channel 21 on many 
occasions and truly appreciate that station’s commitment to the betterment of our 
community. 1 am particularly grateful for the many public service announcements 
broadcast on their air as well as the indispensable information provided on their website. 

ln light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBC, I ask that his proposed transaction receive all due 
consideration as promptly as possible in order to make these benefits to the public a 

Marquez Brothers Internacional, Inc 
4393 N. Golden State Boulevard 
Fresno, California 93722 
Tel: (559) 276-7800 
Fax: (559) 276-0102 



The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 1 2 ' ~  Street, sw 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Jess Lopezfrom Charros Unidos de Madera, Inc and I am writing in regards to the 
Commission's review of the proposed merger between Univision Communications Inc. 
and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic 
community, I am confident that this merger will create a media organization better poised 
to serve our community and to compete against America's media conglomerates for the 
growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histones of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I h o w  that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 

2) New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 



The growth of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industly would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

3 )  The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision’s television offerings, it will only 
enhance and deepen the relationship the company has with our community. I have 
personally worked with the local Univision affiliate [INSERT] on many occasions and 
truly appreciate that station’s commitment to the betterment of our community. I am 
particularly grateful for the many public service announcements broadcast on their air as 
well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community from the proposed 
merger of Univision and HBS, I ask that this proposed transaction receive all due 
consideration as promptly as possible. 
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May 29,2003 Foster Family Agency 

Be a blessing to a child.. . 
The Honorable Michael K.:Powell 
Chairman 
Federal Communications Gjommission 
44.5 12" Street, sw 
Washington DC 20554 

Re: Docket No. MBdZ-235 

Dear MI. Cliirman:. 

I am Lisa Cararez, AdminisIrator of Angels of Gram Foster Family Agency and I am writing in'regards to 
rhe commission's review bf the proposed merger betwecn Univisim Communications Inc. and Hispanic 
Broadcasting Corporation'(HBC). As a member of the Hispanic communityil I am confident that this 
merger will .cteate a medh organization better poised to serve our comnludly and to coinpete against 
America's medii conglomcratcs for the growing Hispanic audicnce. 

Thc comhinedefforts of Onivision and HBC should bc vicwcd as a sipificanl opportlmity for Hispanics in 
the media aid for the Hispanic community as a whole for the following reasons: 

1) The merger will lpromote growth of Hispanic ndio and television jab oppoKtUnities for Hispanics, 
"lie histories of both Univkion and.HBC arc of growlh, not constriction or consolidation. 

Conlinne4 gmwth or the radio and teloision businesses orunivision and I B C  will inherently 
mean growth in mcdia opportunities for Hispanics. 'In the case of each of Univision and HBC, J 
am aware that idore than 80% of the work force is Hispanic and that is expected to continue after 
the proposed merger. Hispanics are employed acms the entire field of employment opportunities 
at Univision In; fact, So"%, of the Univision Board and 65% of the operating inavagement. are 
His&ioic. And Over 130 Hispanic women hold management posilions. I know that ais is not by 
accidciiG but ratlicr by design. Uirivision consciously and aggressivdy seeks out talenied 
Hispanics for management. positions 

2) Nen capital iiiveslincnt will be amactcd to Hispanic media resulting in inmascd compctition and 
grealer manageine~~t and owncrship opportunities for Hispanics Major invcsiors are increasingly 
intereslcd in supporting cntreprcneurs already engaged or considering cutcnng the Hispanic mcdia 
brisincss The merger will serve to increas thc inlerest of invcstorr ;ind othcrcapllal mpphCrS. 
thus rcsuhing in the dcvelopincnc of new Hispanic rad10 and television sialions and neiworks 
'lbox: stations and nehrorks wi l l  need Hispanic lcadership and tllcnt lo thrive. 

Thank you for your time. 

Sincerely, 

%& U f l 5 . J  
U Lisa Casarel- MSW 

AdmUnstrat6rr, Angels of Gracc FFA 

1340Van Ness, Fresno, CA 93721 
(559) 26&y)OoO - Fax (559) 268-2334 - angelsofgrace0000@yahoo.com 

mailto:angelsofgrace0000@yahoo.com
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The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 

Washington, DC 20554 
445 12” street, sw 

RE: DOCKET NO. MB-02-235 

Dear Mr. Chairman: 

My name is Dr. Carlos Alvarez ant- - am the President of the 
California Latino Medical Association Kern County Chapter. This 
letter is being written with regard to the Commission’s review of the 
proposed merger between Univision Communications Inc. and 
Hispanic Broadcasting Corporation (HBC). As a member of the 
Hispanic community, and a professional, I am confident that this 
merger will create a media organization better poised to serve our 
communities at large and to compete against America’s media 
conglomerates for the growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a 
remarkable opportunity for Hispanics in the media and for the 
Hispanic community as a whole for the following reasons: 

1) The Merger will promote growth of Hispanic radio and television 
job opportunities for Hispanics. The histories of both Univision and 
HBC are of growth, not constriction or consolidation. 

Continued growth of the radio and television businesses of Univision 
and HBC will inherently mean growth in media opportunities for 
Hispanics. In the case of each of Univision and HBC, I am aware that 
more than 80% of the work force is Hispanic and that is expected to 
continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 
50% of the Univision Board and 65% of operating management are 
Hispanic. As I understand it, over 130 Hispanic women hold 
management positions and I know that this must not be by accident; 
but rather by design. Univision consciously and aggressively seeks 
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2) New capital investments will be attracted to Hispanic media 
resulting in increased competition and greater management and 
ownership opportunities for Hispanics. Major investors are 
increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will 
serve to amplify the interest of investors and other capital suppliers, 
thus resulting in the development of new Hispanic radio and television 
stations and networks. Those stations and networks will need 
Hispanic leadership and talent to thrive. 

With regard to the growth of Spanish language media, I would like to 
make mention that I completely disagree with suggestions that this 
industry be segregated from other media. Over the past two decades, 
Spanish language media has grown by competing with English- 
language media and isolating this industry would be a huge step 
backward that would eventually eradicate the successes already 
achieved. It is an affront to all Hispanics to suggest that the media 
serving this community could be considered substandard or different 
from its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced 
services to the Hispanic community. It is my belief that the combined 
resources of Univision and HBC will result in a significant 
strengthening and growth of media services available to the Hispanic 
community. By adding radio to Univision’s television contributions, it 
will only enhance and deepen the relationship the company has with 
our community. Having personally worked with the local Univision 
affiliate KABE on many occasions, I and fellow professionals can 
truly appreciate the station’s commitment to the betterment of our 
community. I am particularly grateful for the many public service 
announcements broadcast on the air as well as the indispensable 
information provided on the website. 

In light of the substantial benefits arising to the Hispanic community 
from the proposed merger of Univision and HBC, I ask that his 
proposed transaction receive all due consideration as promptly as 
possible in o& to make these benefits to the public a reality. 

CorpaateOtiiOe 
2550 Caporate Place, Suite CZOZ Mommy Parlr Calif& 91754 
(323) 2662455 -in line (323) 266.2453 fa. admin@ulmaws e-mail 
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Carmen Torres Rodrleuex 
Chairperson 
Carmen Feba San Miguel, MD 
Executive Diredo, 

May 29,2M)3 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 1P Sweet, SW 
Washington, DC 20554 

Re: Docker No. MB-02-235 

Dear h4r. Chairman: 

I am Carmen Febo San Miguel, Executive Direcror from Tailer Puertorriquefio, InC. and 
I am writing in regards u) the Commission's review of the proposed merger between 
Univision Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a 
member of the Hispanic community. I am confident that this merger will create a media 
organization better poised to serve our community and to compete against America's 
media conglomerares for the growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growrh of Hispanic radio and television job opportunities for 
Hispanics. The histories of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of rhe radio and television businesses of Univision and HBC will 
inherently mean growth in media opporlunitics for Hispanics. In the case of each of 
Univision and HnC, I am awue that more Than 80% of the work force k Hispanic and 
that is expected 10 continue after the proposed merger. Hispanics are employed across 
the entire field of employment opporruiiirics at Univision. In fact, 50% ofthe Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic w men 

- s o p  
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hold management positions. I know that (his is not by accident; bur rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 

2) New capital investments will be attracted to Hispanic niedia resulting in increased 
competjtion and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already enffdged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those srations and networks will 
need Hispanic leadership and talent to thrive. 

The growth of Univision and irs policies of mining and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univkion and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have. been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media. I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish languase media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving chis colnmunity could be conridered substandard or 
different i?om its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision’s television offerings, it will only 
enhance and deepen the relarionship rhe company has with our community. I have 
personally worked with the local Univision affiliate Philadelphia region on many 
occasjons and truly appreciate Ehar station’s commitment to the betterment of our 
community. I am particularly grateful for the many public service announcements 
broadcast on their air as well as [he indispensable information provided on their website. 

In light of the substantial benefits arising to [he Hispanic corninunity from the proposed 
merger of Univision and HBC, I ask that his proposed transaction receive all due 
consideration as promptly a possible in order to male these benefits to the public a 
reality. 

( Exdt ive  Director 
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Children's Home Society 
800 N.W. 15th Street 
Miami, Florida 33 126 
Phone: (305) 326 I262 
Fax (305) 326 1054 

May 28,2903 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 12 '~  Street, S.W. 
Washington, D.C. 200554 

RE: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Mirta Fuentes with Children's Home Society of Florida. I am writing in regards to 
the Commission's review of the proposed merger between Univision Communications, 
Inc. and Hispanic Broadcasting Corporation (HBC). As a member of the Hispanic 
community, I am sure that this merger will be a significant opportunity for Hispanics not 
only in the media but for the community as a whole for many reasons. 

This merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. As a result of the pioneering work of Univision and HBC to raise visibility 
of Spanish-language media, the Hispanic broadcast talent base now has access to 
financing sources and advertising sources that would have been unimaginable only a few 
short years ago. 

Through the years the Spanish language media has grown by competing with English- 
language media. I believe that by adding radio to Univision's television offerings, it will 
only enhance and deepen the relationship both companies have with our community. I 
am very grateful for the many public service announcements broadcast on their air as 
well as the indispensable information provided on their website. 

I urge you to support this proposed transaction as soon as possible in order to make these 
benefits to the public a reality. 

Sincerely, 

Mirta Fuente 

IOOYeari. Embracing Children. 
1nrpiring Lk. .  



Ckimtmw Revhlizatim IMC. of FWSMO 
1433 Kern Street Fresno, CA 93706 (f&&@-mmpyoRr 

May 28,2003 

The Honorable Michael K. Powell, Chair 
Federal Communications Commission 
445 12‘~ Street, sw 
Washington, DC 20554 
Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

My name is Kathleen Satomi Omachi, M.S.W. and I am First Vice President of 
the Chinatown Revitalization, Inc. of Fresno (CRI). I am writing to you today 
regarding the Commission’s review of the proposed merger between Univision 
Communications Inc. and the Hispanic Broadcasting Corporation (HBC). I 
believe that this merger will create a media organization capable to fully serve 
America’s ethnic communities. Additionally, I believe that this merger will place 
both Univision and HBC in a better position to compete against the handful of 
“mega” media conglomerates for the growing ethnic audiences. 

Over the last several years CRI has worked with the local Univision station in its 
continuing commitment, service, and outreach to the Spanish-language 
communities and other ethnic communities in California’s great Central Valley. 
One example of the local Univision station’s commitment to the community is its 
record to locally recruit, train, and promotes Hispanics, specifically Hispanic 
women, from an area of chronic double-digit unemployment. Another example of 
the local Univision station’s outreach and service to the diverse Asian-Pacific 
communities is its continuing support and participation in the annual Asian- 
Pacific American Heritage Celebration and the Chinatown Jazz Benefit Concerts. 
Additionally, the local Univision station has developed a larger viewing audience 
than the top two networks. Univision is the main source of indispensable 
information to a majority of the Spanish-language communities in the entire 
valley. 

The Central Valley benefits as a whole when each of its communities are served 
well and respected for their strengths and contributions. Clear communication 
and accessible information cross all economic and ethnic barriers. I respectfully 
request the commission’s timely consideration of the proposed transaction and 
approval of the merger. 

I :  

...~ 
\ A 501 (c)(3) nonprofit organization. 



Lati n O a  m e r i c a n 0 A N O N  PROFTORGANIZATION 
501(c)(3) 

May 27,2003 DEL VALLE CENTRAL 

MEMBER OF THE FRESNO COALITION FOR ARTS, SCIENCE, AND HISTORY 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
445 12‘~  Street, sw 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

I am Cesar Culqui and Club Latinoamericano del Valle Central and I am writing in 
regards to the Commission’s review of the proposed merger between Univision 
Communications Inc. and Hispanic Broadcasting Corporation (HBC). As a member of 
the Hispanic community, I am confident that this merger will create a media organization 
better poised to serve our community and to compete against America’s media 
conglomerates for the growing Hispanic audience. 

The combined efforts of Univision and HBC should be viewed as a significant 
opportunity for Hispanics in the media and for the Hispanic community as a whole for 
the following reasons: 

1) The Merger will promote growth of Hispanic radio and television job opportunities for 
Hispanics. The histones of both Univision and HBC are of growth, not constriction or 
consolidation. 

Continued growth of the radio and television businesses of Univision and HBC will 
inherently mean growth in media opportunities for Hispanics. In the case of each of 
Univision and HBC, I am aware that more than 80% of the work force is Hispanic and 
that is expected to continue after the proposed merger. Hispanics are employed across 
the entire field of employment opportunities at Univision. In fact, 50% of the Univision 
Board and 65% of operating management are Hispanic. And over 130 Hispanic women 
hold management positions. I know that this is not by accident; but rather by design. 
Univision consciously and aggressively seeks out talented Hispanics for management 
positions. 

2) New capital investments will be attracted to Hispanic media resulting in increased 
competition and greater management and ownership opportunities for Hispanics. Major 
investors are increasingly interested in supporting entrepreneurs already engaged or 
considering entering the Hispanic media business. The Merger will serve to increase the 
interest of investors and other capital suppliers, thus resulting in the development of new 
Hispanic radio and television stations and networks. Those stations and networks will 
need Hispanic leadership and talent to thrive. 

4618 N First St PMB 313 - FRESNO, CA 93726 - (559) 453-198 
www.clublatino- 

I __ 



The growth of Univision and its policies of training and promoting Hispanics have 
created a significant base of Hispanics who now have the expertise to own and operate a 
broadcast station or network. And, as a result of the pioneering work of Univision and 
companies like HBC to raise the visibility of Spanish-language media, the Hispanic 
broadcast talent base now has access to financing sources and advertising sources that 
would have been unimaginable only a few short years ago. 

Regarding the growth of Spanish language media, I would like to make another point. I 
completely disagree with suggestions that this industry be segregated from other media. 
Over the past two decades, Spanish language media has grown by competing with 
English-language media and isolating this industry would be a huge step backward that 
would eventually eradicate the success already achieved. It is an affront to all Hispanics 
to suggest that the media serving this community could be considered substandard or 
different from its general market competitors. 

3) The combined Univision and HBC resources will provide enhanced services to the 
Hispanic community. I believe that combining the resources of Univision and HBC will 
result in a significant strengthening and growth of media services available to the 
Hispanic community. By adding radio to Univision’s television offerings, it will only 
enhance and deepen the relationship the company has with our community. I have 
personally worked with the local Univision affiliate KFTV on many occasions and truly 
appreciate that station’s commitment to the betterment of our community. I am 
particularly grateful for the many public service announcements broadcast on their air as 
well as the indispensable information provided on their website. 

In light of the substantial benefits arising to the Hispanic community fiom the proposed 
merger of Univision and HBS, I ask that this proposed transaction receive all due 
consideration as promptly as possible. 

Sincerely, - 
’ Cesar Culqui 

President 



May 28 03 0 3 2 2 7 ~  Miami Hispanic Ballet L3051549 7771 P . 4  

R- REATIO ART CENTER 

May 28,2003 

The Honorable Michael K. Powell 
Chairman 
Federal Communications Commission 
446 12'~ street, sw 
Washington, DC 20554 

Re: Docket No. MB-02-235 

Dear Mr. Chairman: 

This letter is in response to the Commlssioner's evaluation of the proposed 
merger between Univiaion Communications Inc., and Hispanic Broadcasting 
Corporation (HBC). 

I am the Artistic Director of the Creation Art Center, and wpuld like to express 
my unconditional support towards the proposed merger between Univision 
Communications Inc., and HBC. As a Hlspanlc, and member of this diverse 
community, I tam certain this merger will be a great success! 

Unlvision Corporation Inc, has always been a key corporation in pranoting 
cultural devebpment, specially towards Hispanics in Florida. I can honestly say, 
that Univision Conununications Inc., is one of our greatest supporters. 

Creablon Art Center has worked alongside Univision Communications Inc. for 
over ten ( IO)  years in promoting cultural ewreneas to Hispanics in Florida. 
Univision has opened the windows of success for many Hispanic cultural 
organizations in South Flwide. 

One of the main rea~~ns for this merger is to promote growth In the radio and 
television industries which is much needed In our community, and furthermore, to 
create more job opportunities for our citizens. I understand, that more than eighty 
percent (80%) of the wwk Force in both Univision and HBC is Hispanic. and that 
this Is expected to continue after the proposed merger. 

134 6W 8 6 h d ,  Miami F l h &  33135 PI): (305) 549-7711 Fw: (305) 5+9-7771 
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Furthermore, F i i  (50%) poreont of Univioion’s Board and six& five (65%) 
percent of the operating management are Hispanic. Id addition, over 130 
Hispanic wmen hold management positions. This Is one of many of Univisian’s 
strategies to preserve employments for Hispanics. By adding radio ta Univision’s 
television offerings, it will only enhance and intensify the relationship the 
company has with our community. 

In light of the countless benefits that this merger will bring, I ask that this 
propwed merger of Univision Communications Inc., and HBC receive all the due 
considerations it deserves a3 promptly as possible. To ensure continued 
greatness in the television and radio industries for all Hispanics. 

Sincerely, 

General Director 


