
 
 

 
 

1875 K Street, NW
Washington, DC 20006 
 
Tel: 202 303 1000 
Fax: 202 303 2000 

 NEW YORK WASHINGTON, DC PARIS LONDON MILAN ROME FRANKFURT

July 17, 2003 
 
Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, D.C.  20554 

Re:   Applications for Transfer of Control of Hispanic Broadcasting Corp., and 
Certain Subsidiaries, Licensees of KGBT (AM, Harlingen, Texas et al. 
(Docket No. MB 02-235, FCC File Nos. BTC-20020723ABL, et al.) 

Dear Ms. Dortch: 

Spanish Broadcasting System, Inc. submitted a report yesterday by a group of preeminent 
communications scholars regarding the special structure of Spanish-language broadcast media 
and the relationship that Hispanic Americans have to such media.  Inadvertently omitted from 
that report was the bibliography relied upon by the authors to support their conclusions.  That 
bibliography is attached.   

 
Copies of the bibliography along with the report will be forwarded to the parties.   
 
      Respectfully submitted, 

/s/ David M. Don 

Philip L. Verveer 
David M. Don 
Stephanie Podey 
WILLKIE FARR & GALLAGHER 
1875 K Street NW 
Washington, DC 20006 
Telephone: (202) 303-1000 

 
      Attorneys for Spanish Broadcasting System, Inc. 
 
cc: Chairman Michael K. Powell 
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 Commissioner Kathleen Q. Abernathy 
 Commissioner Michael J. Copps 
 Commissioner Kevin J. Martin 
 Commissioner Jonathan S. Adelstein 
 Susan M. Eid 
 Paul Gallant 
 Stacy R. Robinson 
 Jordan B. Goldstein 
 Catherine Crutcher Bohigian 
 Daniel Gonzalez 
 Johanna Mikes 
 W. Kenneth Ferree 
 Robert Ratcliffe 
 David Brown 
 Scott R. Flick, Counsel for Univision Communications, Inc. 
 Roy R. Russo, Counsel for Hispanic Broadcasting Corp. 
 Harry F. Cole, Counsel for Elgin FM Limited Partnership 
 Arthur V. Belendiuk, Counsel for National Hispanic Policy Institute, Inc. 
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