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A A R P  appreciate\ h;lving tlic opportunity to file ex parte comments with the Federal 
Comiiiuiitciitiuns Coinmi\\ion (FCC) i n  a ruleinaking proceeding regarding compctitton for 
diiecrory assi\t:incc AARP ha\ p;irticipated i n  various piweedings before the FCC hecause we 
iecogniie thc essciitial role that telephone service play\ in the Lives of AARP members, to the 
exlciit that this service I \  actually a neceshity In geneial, we support rules and regulations that 
benefit consumer\ by proinoting coinpetition and giving them lower prices, more choice and 
liiyhcr quality sei~v iccs.  

In  lhis proceediiig, the Comini\\ton :isks whether changes are needed to promote competition in 
the maiket for rctail wireline directory assistiitice service\ For the following reasons, we believe 
change\ are needed First, consumeis \pcnd more than $5 billion on wireline directory assistance 
and yet the i nxke t  Ius not hcen subject to any rctail competition That IS a significant market 
th;it should no longer be ignored Second. i t  i s  clear that incumbent local exchange carriers 
(LEC?) have exclu\ive control over retail wireline directory assistancc through their control of 
the 41 I number Nonlocal directoty ;rssi\tancc products now offered via 41 I have strengthencd 
the incumbent LECs’ control of the wireline directoi-y assistance market and without regulatory 
xttnn, that trend only will continue 

Third. \ince 1996 the rctail wircliiie directoi-y assistance market has seen steady or increasing 
prices (documcnted in  the record by the Department of Labor), stagnant or decreasing quality of 
Information pi.ovidcd to consumers, and little or no innovation Fourth, we have seen how 
coinpetition c:in benefit consunicrs i n  orher markets For example, in the wireless sector. where 
coinPetitive dircctoi.y as,wtancc providers h;ive emerged at the wholesale level, COnSLlmerS have 
seen innovations such a s  autoinatic call completion, and improved directory assihtance servlces 
such 2s d r i v i n s  dii.cctiuns, movie listing.. and re$taurant reservations. Ftnally, competitive 
d1l.ectol.y assistance provider\ often use live operators kind provide hlgher quality service and 
I L‘ceikI‘ 1eIt3bility than other directory awstnnce provtders 
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for  t h t x  rcawiis, AARP uigcs the Commission to lake action to promote retail wireline 
competition. We think that i t  is tiine for the Commission to t u r n  its attention to thls sector of the 
tclecoini~itinication~ economy that has bccn insulated from competition AARP IS confident that 
consumers will rcalix tangible benefits as a icsult of the Commisslon’s policies to promote retail 
diieclory assistance competition. We urge thc Comm~ssion to take prompt action to make retail 
wireline directory assistance cornpetition ii reality 


