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August 07, 2003

RE: CG Docket No. 02-278

As member of the CCIM Institute (Certified Commercial Investment Member), an
affiliate of the National Association of REALTORS® (NAR), | am writing to '
convey my wholehearted support for NAR's Request for Emergency Stay of
Facsimile Advertisement Rules in the above referenced docket. The FCC's
unexpected decision ta remove the “established business relationship” exception
from the unsolicited fax advertisements rules severely interferes with my day-to-
day business as a commercial real estate professional. Furthermore, the rules
hinder the types of communication that my national organization, CCIM Institute,
and local CCIM Chapters routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that | expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules
outlined the detrimental impact that these rules will have on its over 900,000
members and on the operations of over 3.5 million professionals in the real
estate industry. In addition, please consider the 7,500 CCIMs, part of the
125,000 commercial real estate representatives nationwide, who complete over
156,000 transactions annually, representing more than $400 biliion in the
economy.

| echo NAR's position and emphasize that it will be extremely difficult to obtain
the required written consent to send faxes to my customers, vendors and
commercial real estate colleagues in the timeframe set by the FCC. It will also be
difficult for my local Chapter and CCIM institute to seek and obtain written
consent from their respective membership in less than thirty days, in order to
prevent an interruption in their ability to fax important information about upcoming
conferences, promotions and other events. As a CCIM and REALTOR® member,
| rely on this timely and effective means of communication. It is unreasonable to
think that an association can seek and obtain consent from even 7,500 members
let alone the 1 million members NAR must contact by August 25, 2003.

Today, the many thousands of transactions in U.S. commercial real estate
require communication via facsimiles to ensure a timely and successful
transaction. An effective date of August 25, 2003 could potentially delay many
of these transactions. To secure the appropriate written consent will significantly
impact property owners' and investors’ ability to move promptly in a compestitive
commercial real estate markets. It will take time to adapt to this new requirement
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and businesses will have to amend current practices to gain this new consent
from consumers and vendors.

It is in this regard that | urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required
written consent form can be incorporated into the annual dues billing cycle. This
is the most effective method for providing express written consent o CCIM
Institute, NAR and my local CCIM Chapters. The stay is also essential in order
to institute the required compliance pracedures for fax communications with my
clients and other businesses to ensure minimal disruptions in commercial real
estate transactions.

Thank you for your consideration and time regarding this matter.
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Federal Communications Cosniesion
Office of the Secretary

Dear Ms. Marlene S. Darich:

RE: CG Dacket No. 02-278

As member of the CCIM Institute (Certified Commercial Investment Member), an
affiliate of the Natianal Association of REALTORS® (NAR), | am writing to
convey my wholehearted support for NAR's Request for Emergency Stay of
Facsimile Advertisement Rules in the above referenced docket. The FCC'’s
unexpected decision to remove the "established business relationship” exception
from the unsolicited fax advertisements rules severely interferes with my day-to-
day business as a commercial real estale professional. Furthermore, the rules
ninder the types of communication that my national organization, CCIM Institute,
and local CCIM Chapters routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that | expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules
outlined the detrimental impact that these rules will have on its over 900,000
members and on the operations of over 3.5 million professianals in the real
estate industry. In addition, please consider the 7,500 CCIMs, part of the
125,000 commercial real estate representatives natianwide, who camplete aver
156,000 transactions annually, representing more than $400 billien in the
gconomy.

| echo NAR's position and emphasize that it will be extremely difficult to obtain
the required written consent to send faxes to my customers, vendors and
commercial real estate colleagues in the timeframe set by the FCC. It will also be
difficult for my loca! Chapter and CCIM Institute to seek and abtain written
cansent from their respective membership in less than thirty days, in order to
prevent an interruption in their ability to fax important information about upcoming
conferences, promotions and other events. As a CCIM and REALTOR® member,
| rely on this timely and effective means of communication. It is unreasonable to
think that an association can seek and obtain consent from even 7,500 members
let alone the 1 million members NAR must contact by August 25, 2003.

Today, the many thousands of transactions in U.S. commercial real estate
require communication via facsimiles 1o ensure a timely and successful
transaction. An effective date of August 25, 2003 could potentially delay many
of these transactions. To secure the appropriate written consent will significantly
impact property owners' and investors' ability to move promptly in a competitive
commercial real estate markets. It will take time to adapt to this new requirement
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and businesses will have to amend current practices to gain this new consent
from consumers and vendors.

it is in this regard that | urge the FCC to stay the effective date of the
unanticipated and unprecederted fax rules for one year so that the required
written consent form can be incorporated into the annual dues billing cycle. This
is the most effective method for praviding express written consent to CCIM
Institute, NAR and my local CCIM Chapters. The stay is also essential in order
to institute the required compliance procedures for fax communications with my
clients and other businesses ta ensure minimal disruptions in commercial real
estate transactions.

Thank you for your consideration and time regarding this matter.

Sincerely
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Corporate Real Estate Advisars
Licensed Rroker

RE: CG Docket Na. 02-278

As member of the CCIM Institute (Certified Commercial investment Member), an
affiliate of the National Association of REALTORS® (NAR), | am writing to
convey my wholehearted support for NAR's Requast for Emergency Stay of
Facsimile Advertisement Rules in the above referencad docket. The FCC's
unexpected decision to remove the “established business relationship”™ exception
from the unsolicited fax advertisements rules seversly interferes with my day-to-
day business as a commercial real estate professional. Furthermore, the rules
hinder the types of communication that my national organization, CCIM Institute,
and local CCIM Chapters routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that | expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advartisement Rules
outlined the detrimental impact that these rules will have on its over 900,000
members and on the operations of over 3.5 million professionals in the real
estate industry. in addition, please consider the 7,500 CCIMs, part of the
125,000 commercial real estate representatives nationwide, who complete over
156,000 transactions annually, representing more than $400 billion in the
economy.

[ acho NAR's position and emphasize that it will be extremely difficult to obtain
the required written consent to send faxes to my customers, vendors and
commaercial real estate colleaguas in the timeframe set by the FCC. it wlil also be
difficult for my local Chapter and CCIM Institute to seek and gbtain written
consent from their respective membarship In less than thirty days, in order to
prevent an interruption in their ability to fax important information about upcoming
conferences, promotions and other events. As a CCIM and REALTOR® member,
| rely on this timely and effective means of communication. It is unreasonable to
think that an association can seek and obtain consent from even 7,500 members
let alone the 1 million mambers NAR must contact by August 25, 2003.

Today, the many thousands of transactions in U.S. commercial real estate
require communication via facsimiles to ensure a timely and successful
transaction. An effective date of August 25, 2003 could potantially delay many
of these transactions. To sacure the appropriate written consent will significantly
impact property owners’ and investors' ability to move promptly in a compaetitive
commarcial real estate markets. It will take time to adapt to this new requirement
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and businesses will have to amend current practicas to gain this new consant
from consumaers and vendors.

It is in this ragard that | urge the FCC to stay the effective date of the
unanticipated and unprecedentad fax rules for one year so that the required
written consent form can be incorporated into the annual dues billing cycle. This
is the most effective method for providing express written consent to CCIM
Institute, NAR and my focal CCIM Chapters. The stay is also essential in order
to institute the required compliance procedures for fax communications with my
clients and other businesses to ensure minimal disruptions in commercial real
astate transactions.

Thank you for your consideration and time regarding this matter.

Sincerely
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DATE: : 7/ ¢/ |
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FROM: yﬁ 7 /ﬂu’m Leees

FAX NO.: (630) 353-0600 #of PAGES: __ 2—  (including cover sheet)
If you do not receive all pages, please call us at 630-353-0400 immediately.

REMARKS: O Urgent K For Your Review O Reply ASAP

Oovsngpnay oy fir  FCT
ﬁtfw—\‘ ;J\a JQ-M'.

The information contained in this facsimile is intended only for the use of the
individual named above. If you bave received this communication in error,

Dlease notify us by telepbone or mail,

701 Warrenuilie Road, Sufis 20T
Lisle, Nlinols 60532

630.353.0400
FAX: 630353.0600
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August 6, 2003
Dear Ms, Marlene § Dorich:
R CG Dockel No, 02-278

As amember of the Institute of Real Estate Management (IREM). Tam writing to comvey my wholchearnted
support for the National Association of REALTORS™ (NAR) Request for Fmergeney Stay of Facsinile
Advertiscinen! Rules i the above referenced docketd The FOCs unexpected decision (o remove the
“established business relationslnp™ exeeption from the un.sohcncd fax advertiscments niles severcly
mterferes with my dav-to-day business as a property manager. Furthermore, the rules hinder the 1vpes of
commmnmcation that my natronal and locat IREM assoctations routincly sead via facsimle, imcludmg,
miornplion on conventions or continuing cducalion chisses, wluch s ahenefie (hat 1 expeet as o dues
[RIvIng, myinber,

MAR, w s Request for Bancrgency Stay of Facsiwle Adverusement Rules, has onthined the detrimental
impact that 1iese mdes will have on its aver 900,000 mambers and on the operations of over 3.5 mullion
professionals in the real estale industry. | ccho NAR's position and emphasize that it wall be extremely
diTicudt to oblain (e required written consent to scnd faxcs o my customers. vendors and real cstale
calleagues in the tmelrme set by the FCC, T will also be diflicult foe IREM and my local FREM chapter
1o scek and obtain written consent from the over 16,000 IREM members in less thim thirty days, in arder 1o
preveni an interrupiion in their abiluy to fax impontamt information aboul upcoming conterences,
promotions and other cvents. As an TREM meinber, § rely upon this timely and cffccuve means of
commanicatton. H s unrcasonable o think that an assoctation can seek and obtain consent front almos| |
milion sembers by August 23, 2003

Commumicating via facsinule 1s instrumental to ensurmg that vacam property s quickly and efficiently
Olted. iy deloy o this process means lost revenue for Uie property owner. An ciTective dale of Aupust 25,
200% 1g onrcasonable aind could delay the leasing of available space. exacerbiting the effects of an alrendy
slow remtal market. 1owill ke thne 1o adapt 10 the acw requirements regarding unsolicited lacsimie
advertisements; busiiesses will have o amend currenl practices 1o ginn tus new consent from consiners
and vendors

11 a5 tins regard that 1 urge the FCC to stay the effective date of the unanticipated and unprecedented fax
rufes for one year so that the required written consent form can be incorporated imo TREM < anpual dues
Billing cvele. Thix is the most effcetive method for providing express writien conserd 1o IREM and my
tocal HIEM clupter. The slay is also essential o order W insiitote the required compliance procedures [or
v connmmicaiions with mv clients and other busincsses 1o cnsure minnnal disroplions w real estale
transachions

Pk yvou for vour attention and constderation to s moatker,

~cerely

TTC Realty Group .

e
. M&‘ 70! Warrenwille Koad, Suite 2(}1
Ao

Patricia 1 Trombetlo, CPM Liste, Hitnows 60532-71376

630.353.0400
Fucsimite: 630.353.0600
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. i Federal Communications Commission
RE: CG Docket No. 02-278 Office of the Secretary

ear Ms. Marlene S. Dortch:

As member of the CCIM Institute (Certified Commercial Investment Member), an
affiliate of the National Association of REALTORS® (NAR), | am writing to
convey my wholehearted support for NAR's Request for Emergency Stay of
Facsimile Advertisement Rules in the above referenced docket. The FCC's
unexpected decision to remove the “established business relationship” exception
from the unsolicited fax advertisements rules severely interferes with my day-to-
day business as a commerciai real estate professional. Furthermore, the rules
hinder the types of communication that my national organization, CCIM Institute,
and local CCIM Chapters routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that | expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules
outlined the detrimental impact that these rules will have on its over 900,000
members and on the operations of over 3.5 million professionals in the real
estate industry. In addition, please consider the 7,500 CCIMs, part of the
125,000 commercial reai estate representatives nationwide, who complete over
156,000 transactions annually, representing more than $400 billion in the
economy.

| echo NAR's position and emphasize that it will be extremely difficult to obtain
the required written consent to send faxes to my customers, vendors and
commercial real estate colieagues in the timeframe set by the FCC. It will also be
difficult for my local Chapter and CCIM Institute to seek and obtain written
consent from their respective membership in less than thirty days, in arder to
prevent an interruption in their ability to fax important information about upcoming
conferences, promotions and other events. As a CCIM and REALTOR® member,
I rely on this timely and effective means of communication. It is unreasonable to
think that an association can seek and obtain consent from even 7,500 members
let alone the 1 million members NAR must contact by August 25, 2003.

Today, the many thousands of transactions in U.S. commercial real estate
require communication via facsimiles to ensure a timely and successful
transaction. An effective date of August 25, 2003 could potentially delay many
of these transactions. To secure the appropriate written consent will significantly
impact property owners’ and investors’ ability to move promptly in a competitive
commercial real estate markets. It will take time to adapt to this new requirement

2102 S. Ygff(:u! Waoed o Mesa, Arizona 85212
(480)786-6046 » Mobile (480)540-7400 » Fax (480)786-6444
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and businesses will have to amend current practices to gain this new consent
from consumers and vendors.

It is in this regard that | urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required
written consent form can be incorporated into the annual dues biliing cycle. This
is the most effective method for providing express written consent to CCIM
Institute, NAR and my iocal CCIM Chapters. The stay is also essential in order
to institute the required compliance procedures for fax communications with my
clients and other businesses to ensure minimal disruptions in commercial real
estate transactions.

Thank you for your consideration and time regarding this matter.

Sincerely 7
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August 07, 2003

Dear Ms. Mariene S. Dortch: W /- cf“-'}(/fﬂDLB)/

RE: CG Dockst No. 02-278

As member of the CCiM Institute (Certified Commercial investment Member), an
affiliate of the National Association of REALTORS® (NAR), | am writing to
convey my wholehearted support for NAR's Request for Emergency Stay of
Facsimile Advertisement Rules in the above referenced docket. The FCC's
unexpected decision to remove the “established business relationship™ exception
from the unsolicited fax agvertisements rules severgly interferes with my day-to-
day business as a commercial real sstate professional. Furthermore, the rulas
hinder the types of communication that my national organization, CCIM Ingtitite,
and local CCIM Chapters routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that | expect as a
duss paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules
outlined the detrimental impact that these rules will have on its ovar 900,000
members and on the operations of over 3.5 mitlion professionals in the real
estate industry. in addition, please consider the 7,500 CCIMs, part of the
125,000 commercial real estate representatives nationwide, who complete over
156,000 transactions annually, representing mare than $400 bitlion in the
economy.

{ echo NAR's position and emphasize that it will be extremely difficult to obtain
the required written consent to send faxes to my customers, vendors and
commarciat real estate colleagues in the timeframa set by the FCC, it will also be
difficult for my local Chapter and CCIM Institute to sesk and obtain written
consent from their respective membership in less than thifty days, in order to
prevent an interruption in their abikity to fax important information about upcoming
conferences, promotions and othar events. As a CCIM and REALTOR® member,
{ rely an this timely and effective means of communication. it is unresasonable o
think that an association can seek and obtain consent from even 7,500 members
Iet aiona the 1 milion members NAR must contact by August 25, 2003,

Today, the many thousands of transactions in U.S. cammerciai reat estate
require communication via facsimiles to ensure a timely and successful
fransaction. An effective data of August 25, 2003 could potentially delay many
of thess transactions. To secure the appropriate writtan consent will significantly
impact property owners’ and investora' ability 1o move promptly in a competitive
commercial reat estate markets. it will take time to adapt 1o this new requirement
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and businesses will have 1o amend current practices to gain this new consent
from consumers and vendors.

it is in this regard that | urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required
written consent form can be incorporated into the annual dues billing cycle. This
is the most effective method for providing express written consent to CCIM
Instituie, NAR and my locai CCIM Chapters. The stay is also essential in order
to institute the required compliance procedures for fax communications with my
oliants and other businesses to ensure minimal disruptions in commercial reat
astate ransactions.

Thank you for your consideration and time regarding this matter.
Sincerely
Davis S SR re k€7
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Filed by: Jon T Hamilton, JHA Telemanagement, Inc. Communications Comigsion
Office of the Secretary
On Behalf of; Beautyrock, Inc and JHA Telemanagement, Inc.
Docket#: 02-278

In modifying the TCPA of 1991 t¢ match the TSR modified by the FTC in 2003, there
have been some inconsistencies we believe need to be corrected, Specifically, we arc
asking for reconsideration of and clarification for the parts of the rule dealing with the
abandonment rule and playing of s recorded message as part of the abandonment process.
The FCC appears to have provided for an existing relationship exemption whereas the
FTC’s version does not.

Beautyrack, Inc. would like to point out the following:

= About ] year ago, Beautyrock changed from simply abandoning calls when a
Representative was not available to using on “on-hold” message, whereby a customer
now gets a message that tells him/her who it is that is calling and asks them to hold
for a few seconds.

= Beautyrock made this change simply because the company believes that any abandon
rate is unacceptable. Abandons are rude, scare some more vulnerable people and are
unnecessary from an efficiency point of view. The 3% rule does not fix the problem.

*  Under the old 5% abandon industry guideline, the Company abandoned an average of
200,000 people per month, Using the “on-hold” message, they now abandon no one!

= On average, the wait time for 2 live representative is only 11 seconds. And, fewer
than 3% of those who get the message hang up on it.

= Since instituting this system, the number of complaints about the message is so small
as to be statistically uncountable. A greater number actuaily thank the caller for
letting them know who was calling.

» This system puts the contro! in the hands of the consumer instead of the telemarketer.
The customer knows who is calling and ca decide to hold or hang up. Those who
might have been frightened by an abandon no longer have cause for concem.

» Finally, if Beautyroack is forced to counts these non-abandons as abandons,
productivity will decrease by an average of 20% and this will increase costs to our
customers and inevitably to the consumer.
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We respectfully request that the FCC file with Congress a reconsideration request for the
FTC to modify its rule to match that FCC’s and excmpt telemarketers who call existing
customers, as defined by both the TCPA and TSR modifications, from counting an “on-
hold message in the 3% abandonment calculation. [An “on-hold” message differs from
the current language in that a Representative does get on the telephone in all cases within
an average 11 seconds with a maximum of 30 seconds.}

We further request that every attempt be made by the Agencies to come to an agreement
on this wording prior to implementation of the new and onerous wording is schedules to
take effect. We believe that the Agencies bave a mandate from Congress to make the two
rules compatible and owe this duty to both business and consumers. Having two
conflicting sets of rules is not an acceptable solution for either business or consumers.

Thank you for your reconsideration.
cc: The FTC — Eileen Harrington

The FCC — Margaret Egler, Richard Smith and Erica McMahon
The DMA - Jerry Cerasale and Mike Faulkner



Aug 18 03 09:45a Jon Hamilton

610-347-0724

The FCC Acknowledges Receipt of Comments ¥From ...
Jon Hamilton
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Dear Ms. Marlene S, Dortch: SEP ~ 2 2003
iong Commmission
Fodoral Communiceit
RE: CG Docket No. 02-278 Office of 0

As a member of the National Association of REALTORS®, I am writing to convey my
wholehearted support for NAR’s Request for Emergency Stay of Facsimile
Advertisement Rules in the above referenced docket. The FCC’s unexpected decision to
remave the “established business relationship™ exception from the unsolicited fax
advertisement rules severely interferes with my day-to-day business as a commercial real
estate professional.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules outlined the
detrimental impact that these rules will have on its over 900,000 members and on the
operations of over 3.5 million professionals in the real estate industry. In addition, please
consider the 7,500 CCIMs (Certified Commercial Investment Member), part of the
125,000 commercial real estate representatives nationwide, who complete over 156,000
transactions annually, representing more that $400 billion in the economy.

I echo NAR’s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and commercial real
estate colleagues in the timeframe set by the FCC. As a REALTOR® member. I rely on
this timely and effective means of communication. It is unreasonable to think that an
association can seek and obtain consent from over 1 million NAR members by August
25, 2003.

Today, the many thousands of transactions in U.S. commercial real estate required
communication via facsimiles to ensure a timely and successful transaction An effective
date of August 25, 2003 could potentially delay many of these transactions. To secure
the appropriate written consent will significantly impact property owners' and investors’
ability to move promptly in a competitive commercial real estate markets. It will take
time to adapt to this new requirement and businesses will have to amend current practices
to gain new consent from consumers and vendors.
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[t is in this regard that I urge the FCC to stay the effective date of the unanticipated and
unprecedented fax rules for one year so that the required written consent form can be
incorporated into the annual dues billing cycle. This is the most effective method for
providing express written consent to the NAR. The stay is also essential in order to
institute the required compliance procedures for fax communications with my clients and
other businesses to ensure minimal disruptions in commercial real estate transactions,

Thank you for your consideration and time regarding this matter.

Chot

R. Ridolfi, Broker ‘

Sincerely,
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Dear Ms. Marlene S. Dortch: WW

RE: CG Docket No. 02-278

As member of the CCIM Institute (Certified Commercial Investment Member), an
affiliate of the Nationa! Association of REALTORS® (NAR), | am writing to
convey my wholehearted support for NAR's Request for Emergency Stay of
Facsimile Advertisement Rules in the above referenced docket. The FCC's
unexpected decision to remove the “established business relationship” exception
from the unsolicited fax advertisements rules severely interferes with my day-to-
day business as a commercial real estate professional. Furthermore, the rules
hinder the types of communiceation that my national organization, CCIM Inslitute,
and local CCIM Chapters routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that | expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules
outlined the detrimental impact that these rules will have on its over 800,000
members and on the operations of over 3.5 million professionals in the real
estate industry. In addition, please consider the 7,500 CCIMs, part of the
125,000 commercial real estate representatives nationwide, who complete over
156,000 transactions annually, representing more than $400 billion in the
economy.

I echo NAR's position and emphasize that it will be extremely difficult to obtain
the required written consent to send faxes to my customers, vendors and
commercial real estate colleagues in the timeframe set by the FCC. It will also be
difficult for my local Chapter and CCIM Institute {o seek and obtain written
consent from their respective membership in less than thirty days, in order to
prevent an interruption in their ability to fax important information about upcoming
conferences, promotions and other events. As a CCIM and REALTOR® member,
| rely on this timely and effective means of communication. it is unreasonable to
think that an association can seek and obtain consent from even 7,500 members
let alone the 1 million members NAR must contact by August 25, 2003.

Today, the many thousands of transactions in U.S. commercial real estate
require communication via facsimiles to ensure a timely and successful
transaction. An effective date of August 25, 2003 could potentially delay many
of these transactions. To secure the appropriate written consent will significantly
impact property owners’ and investors' ability to move promptly in a competitive
commercial real estate markets. It will take time to adapt to this new requirement
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and businesses will have to amend current practices to gain this new cansent
from consumers and vendors.

It is in this regard that | urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required
written consent form can be incorporated into the annual dues billing cycle. This
is the most effective method for providing express written consent to CCIM
Institute, NAR and my local CCIM Chapters. The stay is als¢ essential in order
to institute the required compliance procedures for fax communications with my
clients and other businesses to ensure minimal disruptions in commercial real
estate transactions.

Thank you for your cansideration and time regarding this matter.
Sincerely
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August 6, 2003

Ms. Marlene S, Dortch, Secretary
Federal Communications Commission (FCC)
Fax: (866) ¢18-0292

RE: CG Docket No, 02-278
Dear Ms, Dorweh,

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to
convey my wholehearted support for NAR's Request for Emergency Stay of Facsimile
Advertisement Rules in the above referenced docket. The FCC's unexpected decision to remove
the “established business relationship” exception from the unsolicited fax advertisements rules
severely interferes with my day-to-day business as a real estate professional. Furthermore, the
rules hinder the types of communication that my national, state and local REALTOR®
associations routinely send via facsimile, including information on conventions or continuing
aducation classes, which is a bepefit that I expect as a dues paying member,

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined the
detrimenta) impact that these rules will have on its over 900,000 members and on the operations
of over 9.5 million professionals in the veal estate industry. I echo NAR's pasition and
emphasize that it will be extremely difficult to obtain the required written consent to send faxes
1o my customers, vendors and real estats colleagues in the timeframe set by the FCC. It will
also be difficult for my local board, state ussociation, and national association to seek and obtain
written consent from their respective membership in less than thirty days, in order to prevent
&n interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As 2 REALTOR® member, I rely on this timely and effective
rmeans of communication. It is unreasonable to think that an association can seck and obtain
consent from almost 1 million members by August 25, 200S.

Today, there are over 2 million U S, home in the sales pipeline. Communicating via facsimiles
is instrumental to ensuring a timely and successful transaction. An effective date of August 25,
2003, can potentially delay the mejority of these transactions. To secure the appropriate written
consent will significantly impact homebuyers’ and home sellers’ ability to move promptly in
highly competitive housing markets. It will take tme to adapt to thic mew requirement,
businesses will have to amend current practices to gain this new consent from consumers and
vendors.

It is in this regard that | urge the FCC to stay the effective date of the unanticipated and
unprecedented fax rules for one year so that the required written consent form can be
incorporated into the annua} dues billing cycle. This is the moat effective method for providing
express written consent to NAR and my state and local REALTOR® associations. The stay is
also essential in order to institute the required compliance procedures for fax communications
with my clients and other businesses to ensure minimal disruptions in real estate transactions.

Sincerely,

Address: /600 Jeviaey Avenue
Novih Bvunswyck, N) OF 992

EARC TG VIV
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September 02, 2003

SEP - 9 2003

Dear Ms. Marlene S. Dortch:

RE: CG Docket No. 02-278 FCC - MAILROOM

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to—day business as a real estate professional.
Furthermere, the rulez hinder the types of communication that my naticnal, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education claszsez, which ix a benefit that I expeot a=z a

dues paying member.

MAR in it= Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicon preofesszicnals in the real estate industry. I eche
HAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to zend faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my loeal
board, state association, and national assocciation to seek and obtain written consent
from their respective membership in les= than thirty days., in order tc prevent an
interruption in their ability te fax important information abocut upcoming conferences,
promoticons and other events. A= a REALTOR® member. I rely on thizx timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almost 1 million memberxz by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles iz instrumental to ensuring a timely and successful transaction. B&An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. 'Po secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
osonzent form ecan be Incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® asszoclations. The stay is also eszsential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
engure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
DPavid Elya

47381 Van Dyke
Shelby Township, MI 48317-3363
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September 02, 2003 SEP - 2 2003

Dear Ms. Marlene E. Dortch:

FGC - MAILROOM

RE: ¢©G Docket Ne. 02-278

As member of the NATIONAL ASSOCIATION CF REALTORE® (NAR), I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established busine=s relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day busines= as a real estate professional.
Furthermocre, the rules hinder the types of communication that my naticnal, state and
local REALTOR® asscciations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Requeet for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rulez will have on its over 900,000 members and on
the coperations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
c¢olleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state agsociation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty day=, in order to prevent an
interrupticn in their abjility fto fax impertant infermation about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effeotive means of communication. It is unreascnable to think that an asscciation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effecotive date of August 25, 2003, can potentially delay the majority of theze
tranzactionz. To secure the appropriate written consent will significantly impact
homebuyerzs and home sgellers ablility to move promptly in highly competitive hous=ing
markets. It will take time tc adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ig in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inteo the annnal dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associatione. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
enszure minimal disruptione in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
John R. Ehrhart

374 Ivanhoe Court
Langhorne, PA 19047-3018



