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MT. WILSON REPLY TO UNIVERSITY OF SOUTHERN CALIFORNIA
OPPOSITION

I he University of Southern Cahformia. licensce of noncommercial station KUSC,
1.os Angeles. Calhifornia (herematter “KUSC™) filed an Opposition to the Mt. Wilson FM
Broadeasters. Ine (hereinatier “Mt. Wilson™) Petition for Reconsideration in the above-
referenced proceeding. Mt Wilson, by and through counscl. respectfully submits its
Reply to the KUSC Opposition

I A primary argument advanced by KUSC is that the Representation

Agrcement between KUSC and Clear Channel should not be cquated with a Joint Sales

EOLC B0 PEDY Repls to Lo gl Sa Calilomma Oppesition 1o My Walsen Pettion {o1 Recon o



Agrcement  The KUSC/Clear Channel Representation Agreement contains the followmg
ProvISIOns:

-n

i Paragraph 2 USC herchy engages Clear Channel as the
Station’s exclusive Southern Califormia representattve  {or the solicitation of funding
supporl and  lor  the collection ol funds associated  therewith  (“Station
Uinderwriting ™) .

b Paragraph 4 references the pavment ol commissions due
Clear Channel for solictting Station Underwriting  and,  lurther, provides that all
collections (o which Clear Channel 1s entitled (o a fee ™. shall be deposited into an
account mamtained by Clear Channel

C. Paragraph 3 provides that Clear Channel will undertake the
ithing responsthlity for the Station Underwriters.

d Paragraph 6 provides information as to the payment ol the
Commission fees to Clear Channel.

¢ Paragraph 8 states that “Clear Channel and the Stations will
<l quarterly and annual projections that include dollar amounts, unit rates, target
accounts, and target categories of underwriters fo pursuc” and. further, that “Clear
Channel will provide Business Activity Reports to the Stations. .. ™

[ Paragraph 13 states “Nothing in this Agreement restricts
Clear Channel from cngaging in any other busmess activitics. including soliciting

underwriting for other non-commercial radio stations and selling time for broadcast on
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commercial radio stations.” A complete copy of the KUSC/Clear Channcl
Representation Agreement 1s attached as Appendix A
2. Note 2(k) to Section 73.3555 of the new muluple ownership rules

delines a Joint Sates Agreement as follows:

“Jomnt Sales Agreement 1s an Agreement with a licensce of a
“brokered station”™ that authorizes a “broker” to scll
advertising time lor the “brokered station.”™

Irrespective of the utle given (o the Agreement. the nature ol the Agreement is the
relevant consideration. ‘The Agrecement provides that Clear Channcl is the exclusive
representative for the “solicitation ol lunding support™ (Para. 2) mn return for which Clear
Channel receives commussions (Para 6). That n itsclf substantively cquates the Clear
Channcl/KUSC Representation Agreement (Underwriting Agreement or any other titled
document which authorizes a broker to solicit funding) wiath the Commission delinition of
a Jomnt Sales Agreement  T'he Representation Agreement clauses to the elfect that
collections will be deposited in a Clear Channel account (Para. 4); that billing will be
undertaken solely by Clear Channel (Para. 5): that provides Clear Channel with an equal

voice in establishing quarterly projections (including rates. Para. 8) confirms and

¥ A copy of the Representation Agreement was obtained from the KUSC public file.
A transmittal letter dated August 19, 2003 addressed to the FCC from KUSC
counsel evidences the filing of the Rcpresentation Agreement with the
Commission.  While KUSC states that the filing of the Agreement was not
required (p. 2, n 2). 1t 15 to be noted that the filing of the Agreement reflects a
decision mutually agreed to by both KUSC and Clear Channel (see Para. 11 of the
Representation Agreement).  The decision to file the Agreement cvidences the
Joint rccognition of the parties that the document was m fact more than just a
standard “Rep Agrcement.” '
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soldiftes the reasonable conclusion equating the KUSC/Clear Channel Agreement with a
Toint Sales Agreement. KUSC's emphasis on title nomenclature is irrelevant.?

3 The sceond primary KUSC argument focuses on “negative™ aspects
m support of its contention that the Representation Agreement is not a Joint Sales
Agreement — specifically, factors which are not included in the Representation
Agreement Assuming arguendo the validity ot such “negative approach,” the absence of
certamn factors does not detract from or in any way diminish those factors which are
affirmatively included mn the Representation Agreement and which substantively cquates
the Representation Agreement Lo the FCC defintion of a Jomnt Sales Agreement. The
core of the KUSC “negative approach™ asserts (Opposition, p. 5) that ~“I here 1s no ‘joint
sefling” under the Rep Agreement” and that “Clear Channel does not “sell” KUSC
underwriting  announcements in combmation with any of 1ts own slations, . ..”
Trrespective of the KUSC pleading assertion, the Representation Agreement does not
contain any such prohibitions. Paragraph 2 of the Representation Agreement reflects
only that Clear Channel is engaged “for the solicitation of funding.” Paragraph 13 of the
Representation Agrecement affirmatively affords Clear Channel a “frce hund.” Contrary
to the unilateral pleading asscrtions, there is absolutely nothing in the Representation
Agreement which prohibits or restricts Clear Channel from “joint selling” or “selling”

KUSC in combination with any of its own stations. As to whether Clear Channel would

= KUSC devotes a considerable amount of verbiage to Mt. Wilsons reliance on
newspuaper sources. In fact, the newspaper articles accurately reflect the more
significant terms ol the Representation Agrcement. Although KUSC admonishes
Mt. Wilson for its reliance upon newspaper sources, it imputes a “motive” for the
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cngage mn joint selling or “sell” KUSC in combination with other Clear Channel stations,
the succinet answer is that Clear Channel does whatever is in the best interest of Clear
Channel. TI'he pubhic record speaks tor itself.

The thrust ol the new rules is Lo preserve competition — a problem arising from the
unanticipated level of consolidation (of which Clear Channel is the shining c¢xample).

Fhe Report and Order (18 F C.C. Red 13620 (2003)) in this proceeding recognivzed that

noncommercial stations are a competitive lactor in the market (Report and Order, Paras.

241, 280, 287, 295). Underlying the Commission recognition that noncommercial
stations are a compeltitive factor is the ultimate Commission objective — the preservation
of competition. which specifically mcludes limits on local radio ownership (Report and
Order, Para 246) ¥ Under the existing rules, a commercial entity could have unlimited
arrangements with noncommercial stations in the form of Time Brokerage Agreements,
[.ocal Markct Agreements and Joint Sales Agreements. The logical conscquence of the
existing and new rules permits a commercial entity to effectively circumvent the goal of
preserving competition and to have attributable interest in excess of the numerical limits

imposed by the Commission rules. 'The “Brokers” (the Clear Channels of the world) can

Cont’d.
liling of the Mt Wilson Petition based entirely on a newspaper source
(Opposition, p. 2. n.7) - which 1s wholly irrelevant to this proceeding.

- “Limits on local radio ownership promote competition in the radio hstening
market by assuring that numerous rivals are contending for the attention of
listeners.”

I HH20000P DAReply 10 Univ ol So  alifumia Opposition 1o M1 Walson Petilian for Recon doc
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and will use their relationship with noncommercial stations to adversely aflect other

competing commercial radio stations. [For example

a A “Broker” owning/operating an Hispanic oriented station in the
markel could divert potential advertising revenue from a competing
commercial Hlispanic-oriented station to the noncommercial entily -
to the benefit of the “Broker’s™ FHispanic-oriented station:

b The Broker can offer discounts on the numerous other Broker
staions 1n rcturn  for the advertiser/underwriter purchasing
underwriting on a noncommercial station  The Broker’s discount (in
terms of revenue 1o the Broker) would be oifset by the commission
the Broker receives from the noncommercial station for “soliciting
funds.”

Nothing m the Representation Agreement prohibits Clear Channel from exploiting its
position as the exclusive representative for soliciting tunds to the benefit of Clear
Channel. Permitting a commercial entity to enter into Joint Sales Agreements. Time
Brokcrage Agreements, Local Market Agreements with noncommercial stations (wherein
such agreements are not counted as cognizable attributable interests for the purpose of
determining compliance with the multiple ownership rules) is a “loophole,” the effect of
which provides commercial entitics with unlimited leverage vis-a-yis other commercial
stations in the markel. The consequence ol not revising the rules will be less rivals, less
competition. The Commussion’s decision, Para. 278, referenced “safeguards™ to avoid
manipulation. Revising the rules to include noncommercial stations in determining

commercial station compliance is consistent with the intent of the new Multiple

Ownership Rules and provides a “safeguard™ to avoid manipulation.

[ A18003 P DaReply 1o Uare of So Califorma Opposion 1o Mt Wilson Pention tor Recon doc
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The MU Wilson proposal pertuins solely to meaningful limits on local radio
ownership  The Mt Wilson propesal ts not itended to ban Joint Sales Agreements,
Time Brokerage Agreements, or Local Market Agreements between commercial and
noncommercial entities, but only to count such terests in determining compliance with

the radio multiple ownership rules  KUSC's role as a “statking house™ for Clear Channel

113

docs not comport with 1its self-serving reputation (Opposition, p. 7) as one of

.. . . . "y
Amcrica’s premiere public radio stations.™

Respectfully submitted

Tk Db

Robert B. Jacobt

Cohn and Marks

1920 N Street, N.W
Suite 300

Washington, DC 20036
{202) 293-3860

Counsel for Mt. Wilson FM Broadcasters, Inc.

Date: October 16. 2003

Y The Unwversity of Southern California is one ot the more successful lundratser
universities in the United States and should not be confused with the
... struggling public broadcasting stations”™ referenced at page 7 of the KUSC
Opposttion. 1t should be noted that the University of Southern California received
$582.2 million from alumni “giving” in 2002 (more than Harvard, Stanford,
Cornell. University of Pennsylvania, Johns Hopkins, University of Wisconsin,
University of California, among others (RAND’s Council for Aid to Education)).
[t is respectfully suggested that KUSC efforts directed toward achieving a larger
share of alumni “giving”™ would be far more productive than entering into a Joint
Sales (Representation) Agreement with Clear Channel. Clear Channel, of course,
could also be a direct benefactor to KUSC — thereby avoiding the possibility of
violating the radio multiple ownership rules.
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APPENDIX A

KUSC/CLEAR CHANNEL REPRESENTATION
AGREEMENT
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WASHINGTON, D.C. 2Q0as

[a;il)_,EaF’BHBON:QO OF COUNSEL TO
-1
August 19’ zmg TONLOMN, FRANTZ,
FACSIMILE PHELAN & PIRES

(20! 331.9306
lawberns@ergis com

Marlene H. Dorich

Secretary

Federal Communications Commission
445 12* Street, SW

Washington, D.C. 20554

Ownership Section
Media Bureau
Re: ation KUSC{FM), Los Angeles, CA
Pac, ID No.: §9318 FRN: 0004-5127-78
Broadcast-Related Contracts
Madame Secretary:

Transmitted herewith, on behalf of the University of Southern California, licensee of
Station KUSC, are documents to be associated with the station’s ownerghip file.

Kindly direct any questions concerning tliis matter to thet undersigned.
Respictfully submitted,

THE UNIVERSITY OF SOUTHEItN
CALIFORNIA

2/

r Lawrence Bernstein

its Attorpey

Encl.
cc: KUSC Public File
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REPRESENTATION AGREEMENT

THIS REPRESENTATION AGREEMENT (this “Agrecment”) is made as of

, 2003 between Clear Channel Broadcasting, Inc. d/b/a Clear Channel Traffic
Los Angeles (“Clear Channel”) and the University of Southern California (“USC") with respect
to KUSC Radio.

Recitals

A. USC is licensed to operate the following non-commercial radio broadcast stations
(the “Stations”) pursuant to suthorizations issued by Federal Communications Commission

(“FCC"):

KUSC (FM), Los Angeles, California
KCPB (FM), Thousand Oaks, California
KFAC (FM), Santa Barbara, California
KPSC (FM), Palm Springs, California

The Stations solicit funding support accompunied by on-air underwriter identification
anncuncements.

B. Clear Channel is licensed to operete other radio stations in the markets in which
the Stations are located and is familiar with non-conumercial underwriting. USC desires to retain
Clear Channel as its Southern California representative for the solicitation and collection of
underwriting as set forth herein.

Agrecment

NOW, THEREFORE, taking the foregoing racitals into account, and in consideration of
mutual covenants set forth herein, and for other good and valuable consideration, the receipt and
sufficiency is hereby acknowledged and confirmed, the parties, intending to be legally bound,
hereby agree as follows:

1. Term. The term of this Agreement (the “Term”) shall commence at 12:01 a.m. on
the date hereof and shall expire at 11:59 p.m. on June 30, 2004 unless earlier terminated in
accordance with the terms hereof or extended by mutual written agreement.

2, Representation. USC hereby engages Clear Channet as the Stations’ axciusive
Southern California representative for the solicitation of funding support accompanicd by on-air
underwriter identification announcements (other than underwriting provided by Arts & Culture
organizations, Designated Underwriters (defined on Exhibit A attached hereto), and ninderwriting
solicited by National Public Radio and included within the Classical Public Radio Network) and
for the collection of funds associated therewith (“Station Underwriting”). During the: Term,
Clear Channel shall solicit and collect Station Underwriting consistent with customsry practices
of non-commercial radio stations.

g oo3
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3 Announcempents. USC shall broadcass Station Underwriting announcements on
the Stations identifying underwriters consistent with its customary practices under Sestion 3998
of the Communications Act of 1934, amended, and Section 73.503(d) of the FCC rules. All
Station Underwriting announcements are subject to approval by USC following its customary
policies. The Stations do not accept underwriting in the following categories: politicel, tobacco,
gambling, and distilled spirits. The pumber of Station Underwriting announcements currently
available for broadcast for all local and pational underwriters on the Stations is set forth on
Exhibit B aitached hereto. USC shall give Clear Channel thirty (30) days prior written notice of
any change of such availability. During the Term, USC shall refer to Clear Channel 1l potential
Station Underwriters other than those excluded fiom Station Underwriting under Section 2.

4, Collections. Agency commissions incurred by Clear Channetl in soliciting Station
Underwriting may be paid (or withheld by the agency) from funding associated therewith. All
collections from Station Underwriters as to which Clzar Channel is entitled to a fee under this
Agreement, net of agency commissions (“Net Colieciions™), whether or not solicited or collected
by Clear Channel, shall be deposited into an account maintained by Clear Channel and
distributed as provided herein.

5. Billing. Clear Channel will invoice sustaining Station Underwriters monthly
based on the standard broadcast calendar. Station Underwriters whose schedules are less than
one month in duration will be invoiced immediately after the completion of their bro:idcast
schedule.

6. Disbursgments. As a fee for its solicitation and collection services un:der this
Agreement, Clear Channe] shall be paid a percentage of Net Collections as set forth on Exhibit B
attached hereto, due upon each collection. Such fee shall apply to all Net Collections associated
with Station Underwriting obtained during the Term whether or not collection occury dusing the
Term. On 2 monthly basis, within ten (10) business days after the end of each month during the
Term, the Net Collection balance (after payment of such fee) shall bz disbursed to USC either by
electronic transfer or by Federal Express or a reputable one-day overnight courier service.

7. Reports. At the time of each such monthly disbursement, Clear Channel shali
provide USC a report showing Station Underwriting obtained and collected by Clear Channel
during the prior month. USC shall have the right to inspect the books and records of Clear
Channel with respect to Station Underwriting as reasonably necessary to confirm such reports
and disbursements at reasonable times during normal business hours

B. Target Accounts Clear Channel and the Stations will set quarterly and annual
projections that include dollar amounts, unit rates, target accounts, and target catego: ies of
underwriters to pursue. Clear Channel will provide Business Activity Reports to the Stations
twice monthly (on the 10® and 25™ of each month during the Term) that describe the: status of

these efforts.

9. Authority Clear Channel and USC each represent and warramt to the other that it
has the power and authority to execule, deliver and pesform this Agreement, that it has duly
authorized the execution, delivery and performance of this Agreement, and this Agrcement is
binding upon it, and that the execution, delivery, and performance by it of this Agrecment does
not conflict with any other agreement to which it is 8 party or by which it is bound.

2.
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10.  Terminatiop This Agreement may be verminated ss follows: (i) by Clear
Channel by written notice to USC, if USC is in material breach or default hereunder and does not
cure such breach or default within ten (10) business days of delivery by Clear Channel to USC of
written notice thereof, or (ii) by USC by written notice to Clear Channel, if Clear Channel is in
material breach or default hereunder and does not cure such breach or default within ten (10)
business days of delivery by USC to Clear Channel of written notice thereof; or (iii) without
cause by either party by giving sixty (60) calendar davs prior written notice to other.

1. Confidentiaiity. Each party shall keep confidential the terms of this Agreement
and any confidential information of the other party received by it in connection with this
Agreement, except that each party may make a mutually satisfactory announcement that this
Agreement has been entered into, upon mutual agreertent each party may publicize the
representation engagement provided by this Agreement, and each party may make such
disclosures as are reasonably necessary to perform its obligations or exercise ity rights under this
Agreement or a8 may be required by spplicable law. All materials shail be agreed to in advance
by the other party.12. Notices. All notices in connection with this Agreement shall br: in writing
and shall be delivered by hand, by Federal Bxpress or other reputable overnight couricr service,
or by facsimile, and shall be deemed to have been defivered on the day of personal delivery,
delivery by such overnight courier, or transmittal by facsimile, addressed as follows (r to such

other address as any party may request by written nolice):

if to Clear Channel. Clear Channe] Traffic L,os Angeles
3400 Riverside Drive, Suite 8G0
Burbank, California 91505
Attention: Market Manager
Facsimile: 818.295.6466

with a copy to: Clear Channel Broadcasting, Inc.
200 E. Fragse Road
San Antonio, Texas 78209
Attention: General Counsel
Facsimile: 210.832.3428

ifto USC: KUSCEFM) Radio
515 S, Figueroa Street, Suite 2050
Los Angeles, Californig 90071
Attention: General Mahager
Facsimile. 213.225.7531

13.  Miscellaneous. This Agreement may be executed in separate counterparts, each
of which shall constitute an originsl and all of which together shall constitute a singie agreement.
Neither party may sssign this Agreement. This Agreement does not creaie a partnership, agency,
or joint venture between the parties, and neither pasty has authority to bind the other. Except for
the representation expressly set forth in this Agreersent, neither party is authorized 10 act on
behalf of or represent the other perty. This Agreement shall be constnied in accordance with the
laws of the State of California, without regard to principles of conflicts of laws. This Agreement
sets forth the entire agreement between the parties with respect to the subject matter hereof, and
supercedes any other agreements or understandings between them with respect thereto. This

-3-
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Agreement may be amended only in a writing signed by the parties, and no waiver of any rights
or obligations hereunder is effective unless in writing signed by the party claimed to have given
the waiver Nothing in this Agreement restricts Clear Channel from cngaging i any »ther
business activities, inchuding soliciting underwriting for other non-commercial radio stations and
selling time for broadcast on commercial radio stations The provisions of Sections 4 and 5
(with respect to fees due Clear Channel based upon Sitation Underwriting obtained during the

Term) and Section 10 (with respect to confidentiality) shal) survive any expiration or termipation
of this Agreement.

14.  Music Pducstion Project. During the Texm, the parties will cooperate on at least
one project that supports music education in schools.

ISIGNATURE PAGE FOLLOWS}

-4 -
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IN WITNESS WHEREOF, the partics have duly exccuted this Representation Agreement
ag of the date first written above.

CLEAR CHANNEL BROADCASTING, INC.

By:

Name.
Title:

UNIVERSBITY OF SOUTHERN CALIFORNIA

By:

Name:
Title.
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Exhibit A

Existing Underwriters

Designated with an asterisk below are the Stations’ existing underwriters (the: “Existing
Underwriters™). The others listed below are prospective underwriters that have been solicited by
the Stations or their agencies prior to the date of this Agreement (“Designated Prospucts™).
Existing Underwriters and Designated Prospects are referred to herein collectively a«
“Designated Underwriters.”

Underwriters solicited directly by KUSC:

20% Century Fox*
Akamai Technologies*
Bank Leumi®*

California Blue Shield
Fine Line Cinema

Good Samaritan Hospital*
New Line Cinema
Paramount Pictures®

San Manuel Band of Mission Indians
TIAA-CREF*

Wells Fargo Bank

Underwriters solicited by agencies:

Agency Underwriter

Debut Marketing Sony Pictures Classics”®

Grey Advertising Southern California Edison*, City National Bank®*
Horizon Medis Forest Lawn®

Optimum Media Universal Pictures®

Palisades Media Miramax Films*

Sesino Coyne Disney Musicals®

TBWA/Chiat Focus Films*

Team One, Horizon Media Southern California Lexus Dealers Assn®

Phelps Group City of Hope*

i@oot
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Exhjbi: B

1. Annoupcementis:

*The aumber of Station Underwriting annouacements currently available for broadcast
on the Stations, each 15 seconds in length, is as follows

Day Daypart Announcemenis
Monday through Frigay 6:00 a.m. to 9:00 a.m. S per hour
5:00 a.m. to 3:00 p.m. 3 per hour
3:00 p.m. to 7:00 p.m. 5 per hour
7:00 p.m. to 12:00 midnight 2 per hour
Saturday and Sunday 6:00 a.m. to 12:00 midnight 3 per hour
*These announcements are available to local and netional underwriters and non-proiit
organizations on an as available basis.
2. Fee:

As a fee for its solicitation and collection services under this Agreement, Clear Channel
shall be paid a percentage of Net Collections as follows, which Clear Channel may retain
from Net Collections:

(i) 15% of sll collections consisting, of Renewed Funding {(defined below), plus

(ii) 20% of all collections consistiny of New Funding (defined belov/) up to $1
million during the Term, plus

(i1} 25% of all collections consisting of New Funding greater than $1 million but

less than $2 million during the Term, plus

(iv) 27.5% of all collections consisting of New Funding greater than 32 million
during the Term.

As used herein, (i) “Renewed Funding” means (A) at all tirnes during the Term, Net
Collections from Designated Prospects, plus (E) commencing lanuary 1, 2004, Net
Collections from Existing Underwriters, and (ii) “New Funding” means all other Net
Collections.

guoz
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August 1, 2003

KUSC{FM) Radio

515 S. Figueroa Street, Suite 2050
Los Angeles, California 50071
Attention: General Manager

Re:  Representation Agreemsnt (the "Rep Agreement’’) dated April 30, 2003 betveen Clear
Channel Broadcasting, Inc. (“Clear Channel "} and the University of Southern
California (" USC") with respect to KUSC(FM), Los Angeles, California, KCPB(FM),
Thousand Oaks, California, KFAC(FM), Santa Barbara, California and KPSC(FM),
Palm Springs, California (the “Siations")

Ladies and Gentlemen:

This supplement to the Rep Agreement confirms that the Term of the Rep Ajgeement (as
defined in Section 1 thereof) commenced July 1, 2003. Tkis also confirms that at all times
during the Term, USC wili maintain control over the Stations, including control over finances,
personnel and programming. As provided by the Rep Agreement, all underwriting
announcements are subject to USC approval, and Clear Channel’s representation setvices
involve solicitation and do not include authonty to accept underwriting or otherwise bind USC or
the Stations. Accordingly, the Rep Agreement complies with FCC rules and policies. This
supplement may be signed in separate counterparts. Please sign below to confinm the foregoing.

Very truly yours,

CLEAR CHANNEL BROADCASTING, INC.

By:

Name:
Title:

Apreed:

UNIVERSITY OF SOUTHERN CALIFORNIA
i e -

By: Qj"““"' J W

Name: DennisF. Dougﬂe&y
Title: Sentor Vice President, Administration

12098404
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Tuly /%7 2003

KUSC(FM) Radio

515 S. Figueroa Street, Suvite 2050
Los Angeles, Califoia 90071
Atiention: General Manager

Re: Representation Agreement (the “Rep Agrezment”) dated April 30, 2003 berween Clear
Channel Broadceasting, Inc. (" Clear Channiel”) and the University of Southern
California (“ USC") with respect to KUSC(FA), Los Angetes, California, KCPB(FM),
Thousand Oaks, Catifornia, KFAC(FM), Santa Barbura, California and KPSC(FM),
Palm Springs, California {the “Statlons”)

Ladies and Gentiemen;

This supplement 1o the Rep Agreement corifirmy that the Term of the Rep Agreement (as
defined in Section | thereof) commenced July 1, 2003, This also confirms that at all times
during the Term, USC will maintain control ovet the Stations, including control over finances,
personnel and programming. As provided by the Rep Agreement, all underwriting
announcements ate subject 1o USC approval, and Clear Channel’s representalion services
involve sclicitation and do not include anthority to aceept underwriting or otherwise bind USC or
the Stations. Accordingly, the Rep Agreement coinplies with FCC rules and policie:. This
supplement may be signed in separate countesparts. Please sign below to confirm th: foregoing.

Very truly yours,
CLEAR CHANNEL BROADCASTING, INC,

By:

Name: Chs~sic
Title:  SyP— Aer?* Con st

Agroed:
UNIVERSITY OF SOUTHERN CALIFORNIA

By
Name:
Titke:

13095484



CERTIFICATE OF SERVICE

I, Brenda Chapman, hereby certify that on this 16" day of October, 2003,
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