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BEFORE THE 

$eb era 1 UC o mmun i ca t i o ne' UC o mm i $a' i o n 

l<ulcs r i i i d  I'olicies Concerning Mul~iplc j 
O\\ncr4iip ol' Rad io  Broadcast Stalioris ) 
i n  I .(iciil Mal-kcts 1 
Ikl i i i i l ion ol ' t iat l io Markcls 

MM Ilockct 01-317 

MM I>ockel 00-244 

MT. WILSON REPLY TO IINIVERSITY OF SOUTHERN CALIFORNIA 
~~~ OPPOSITION 

1 lie University of Soiithcrn C:alili)rnia. licensee ol' iioncommcrcial slation KUSC, 

I .os Angclcs. C'alilornin (hcrcinaiicr ..KIJSC") l i l c t l  a n  Opposition to the Mt. Wilson FM 

liroadcaster\. Inc (hcrciniittcr "Mt. Wilson") Petition li)r Kccoiisidcration in the above- 

I-clbrcnced proceeding. MI. Wilson. by and through cmunscl. rcspcclfiilly submits I ts  

I:cpl> I O  thc KUSC Opposition 

I A primary argument advanced by I<USC is that (he Iicpresentation 

A~rcc inenl  betwccn 1<11S(: and Clear Channel shoiild not be equated with a Joint Sales 



pro \  i\ions: 

1). il x.Lgraph 2 - ' \ JS( '  hcrchy ciigages C'lca~- C'tlannel :IS thc 

Ylat1011.s ~ \ C I ( I S I \  c Southern C;IlIfoI.iiiiI reprcscnlativc Ibr the solicit;illon 01'  fiinding 

wpport and  liv the collection ol' liinds a~soc ia tc t l  thcre\\ith ("SLiition 

I l i idc r \ \~ i . i t iny~~)  ": 

h Paragraph 4 i.efcrcnces llic payment 01' coinmissions due 

C'lc;ir C'haiincl li)r solicit ing Station I Jridcr\+riting and, liirther, Iproviclcs that all 

collcciions LO \\,IiicIi Clear Clianncl IS cnlit lcd lo ;I tee .'. sha l l  be deposited in to  an 

:I ccou 11 1 niii I 11 i i i i  ned by C: lca r C han nc I 
.. 

2. fJ;ir;igrapli 5 provide5 Ihal Clear Channel \\>ill iintlcrtnke the 

hilling responsibility li)r the Station I lndcr\\i.itcrs. 

d Paragraph h provide5 information i is  to the payiiient of the 

('omniission lkes t o  ('lear C'lianncl. 

e I'arazraph 8 s t a h  [ h i t  "Clear Channel and the Stations will 

quarterly and :innLial projections that include dollar amounts, unit rates, target 

accounts. and target ca1cgorics of uiidcr\\riters to piirstic" and. hr thcr ,  that 'C lear  

C'haniiel will providc Busrncss Acli\:ity Kcpoi-1s to the Stations. . . 
.. 
: 

r Paragraph 1.3 5tates -'Nothing in  this Agrccrncnt restricts 

C'lcar Chaniicl Froin cnfaginl: in a n y  other busincss activitics. i n c l u d i n ~  soliciting 

tiiider\\riting Ibr oilier non-cornniercial radio stations and sell ing tilnc for hroadcast on 



coinrnercial radio stations. '' A complete copy O F  the KIJSC/CIcnr Channel 

Itcprcscntation Agrccnicnt i s  airachcd its Appendix A I' 

2 .  Note '(k) to Section 73.3555 o f  the new multiple ownei-ship rulcs 

ilclincs a Joint Sales Agreement :is Ihllows: 

" I o i n t  Sales AgT!reeillent is an Agreement with a liccnsce of ' i i  
"brokered station" (hat  iiuthorires a "broker" to x I I  
atlvci~tising time foi- the "brokcrcd station. .. 

Irrespective of the title given to thc Agreement. the nature of the Agreement is the 

rclcvant consideration. The Aycement provides t h a t  Clear Channel is the exclusive 

i-cprcsentative for the "solicilalion oC runding support" (Para. 2) in return for which Clear 

C'liannel receives commissions (Para 6). That i n  i t s c l l  substantivcly equates the Clear 

('lianncl/KIJSC Represenlalion Agrccnient (Underwriting Agreement or any other titled 

ilocument which authorizcs ;I broker to solicit funcling) \vilh the Commission dclinition of 

.I Joint Sales Agreement I'hc Rcpresentation Agreement clauses to the elfect that 

collcclions will be depositcd in a Clear Channel account (Para. 4); that billing will bc 

undertaken solely by Clear Channel (Para. 5): that provides Clear Channel with an equal 

\)mcc in establishing qiicirtcrly projections (including rates. Para. 8) confirms and 

I /  A copy of the Representation Agreement was obtained from the KUSC public file. 
A transmittal letter dated August 19, 2003 addressed to the FCC from KUSC 
counsel evidences the filing of  the Rcpresentation Agreement with the 
Commission. While KUSC states that the filing of the Agreement was not 
required (p. 2, n 2). it IS 10 be notcd that the iiling of the Agrcclnent rcllects a 
decision inutually agreed to by both KUSC and Clear Channel (see Para. I 1  orthe 
Icepresentation Agreement). The decision to tile the Agreement evidences the 
joint recognition of the parlies that the tlocuincni was In fact more than just a 
standard "Rep Agrcement." 

I ' i ~ - m ~ i i  r i I ~ ~ ~ ~ ~ ~ I , ~ I ~ ~ ~ ~ . ~ ~ ~ ~ ~ I ~ ~ ~ ~ , ~ ~ ~ ~ . ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ I . ~ ~ P ~ , , ~ ~ ~ ~ ~ ~ ,  K ~ ~ , , ~ , I ~ ~  
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sol i t l i l ies the reasonable conclusion equating ihe KIJSCiClear Channel Agreement with a 

l o i n t  Sales Agreement. K1 JSC‘s emphasis o n  lillc nonicnclaturc is irrelevant.- 21 

3 ‘[‘ l ie sccoiid priimr! tiIISCJ iirguincnt focriscs on “ncFitivc” aspects 

i t 1  support 0 1 ‘  its conlciiiion that i h e  Rcpresenlntion Agreement is no1 ii loint Sales 

.Agreement ~~ specifically, fk to r s  which are not included in the Representation 

Agreement Assuming arctiendo the \,alidity of such “negative approach,” the absence o r  

certain fiictors does no1 tlctract li-om or i n  any way diminish those l‘aclors which arc 

atfirmativcly included in [he Rcprescntation Agreement and which substantively cquatcs 

thc Representation Agreeinent L o  thc I:C:C: definition o t  a Joint Sales Agreement. ’fhe 

core o f  the KUSC “ncgativc approach” asserts (Opposition, p. 5 )  that .‘‘I here is no ‘joint 

selling’ under the Rep Agrccmcnt” and that “Clear Channel does not .wIl’ KUSC 

iiiiclerwriling announcements i i t  combination with any of 11% own stations. . . .;’ 

Irrcspcctivc 01‘ the KIISC pleading tissertion. the Representation Agreement does 

contain any such prohibilions. I’arngraph 2 o r  the Representation Agreement reflects 

o n l y  that Clear Channel is engaged “for the solicitation of funding.” Paragraph 13 o f t h e  

Representation Agrcement aftirinativcly affords Clear Channel a ”free hand.“ Contrary 

t o  thc unilateral pleading nsscrtions, llicre is absolutely nothing in  the Representation 

ALgeemcnt which prohibits or restricts C’lear Chaiinel from “joint selling” or “selling” 

K l  JSC in combination with any of its own staiions. As to whether Clear Channel would 

KllSC devotes a con5iderablc amount of verbiage to Mt. Wilson’s reliance on 
ine\vspaper sources. I n  fact, the newspaper arlicles accurately retlcct the inorc 
significant terms of the Reprcsentation Agrcement. Although KUSC admonishes 
Mt. Wilson for its reliance upon ncwspapcr sources, ii imputes a “inotive” for the 

2’ 



cngage in p in t  selling or “~c l l ”  KlJSC in combination with other Clear Channel stations. 

i l i e  succinct answcr is Ihat Clcar Channel does whatever is in the best intcrcst 0 1 ‘  Clear 

(‘hannel. I’hc public record speaks i im itself. 

‘The thrust ol‘thc new rules is lo  preserve cumpctilion - a problem arising li-on1 the 

unanlicipated l e d  of consolidation (of‘ which Clear Channel is [he shinins cxainple). 

llie Rcporl and Order ( I  8 F C.C. Red I3620 (2003)) in this proceeding rccogiii/ecl that 

inoncommercial stations itre a coinpetitivc I k t o r  in thc market (Report and Order; Paras. 

24 I ,  280, 287, 295). Underlying the Commission recognition that noncommercial 

\tations are a competitive ractor is the ultiinate Commission objective ~ thc preservation 

of competition. which specifically iiicludcs limits on local radio owncrship (Rcport and 

w, Para 216) 3 l lndcr the existing rules, a coinmercial entity could h m e  unlimited 

;Irrangements with noncommercial stations i n  the form of Timc Brokerilge Agreements, 

I.ocal Market Agreements and Joint Sales Agreements. ‘lhe logical conscqucncc of the 

existing and new rules perinits a commercial entity to el‘fectively circumvent the goal of 

preserving competition and to have attributable interest in  excess or the numericid limits 

lniposed by the Commission rules. ‘I’he “Brokers” (the Clear Channels o T  lhc world) can 

Cont‘d. 
liling of the Mt. Wilson Petition based entirely on a iiewspapcr sotirce 
(Opposition, p. 2: n.7) ~. which IS wholly irrelevant to this proceeding. 

market by assuring that numerous rivals arc conlending for ihc attention of 
I isteners.” 

1 ,  
,/ - ‘.Limits on local radio owncrship promote competition in the radio listening 

I , w ? m w  I ) w ~ ~ ~ ~ ~ ~ u ~ , ~ ~ ~ I  rll, r,,ii~mirup*l\il,illlloMI ~ ~ l ~ ~ ~ y ~ , , l ~ ~ ~ l ~ , ~ ~ ~ ~ ~ , ~ ~ l ~ ,  
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: i i icI  will iise their relationship with noncomincrcial stations to adversely all‘ect other 

c.ompcting cominercial radio stations. [:or example 

;I A “Broker” owninghperating an  I4ispanic oriented station in the 
inarkel cciuld divcrt potential advcrtising revenue from a competing 
coinnierciiil Ilkpanic-oriented station to thc noncommercial entity 
to the benefit of the “Broker’s” I lispanic-oriented station: 

h Thc Broker can oller discounts on the numerous other Broker 
stalions i n  return for the advertiser/underwriter purchasing 
underwriting on ii noncommercial station The Broker’s discount (in 
terms of revenue to the Broker) would be ol‘lset by the commission 
the Broker rcccivcs from the inoncommercial station Cor “soliciting 
funds.” 

Nothing in Ihe Ilepresentation Agreement prohibits Clear Chnnnel from exploiting its 

po\ition as the exclusive representative for soliciting funds to the benefit of Clear 

C‘1i;inncl. Permitting a commercial entity to enter i n t o  Joint Salcs Apeements. Timc 

I3rokcrage Agreements, Local Market Agreements with noncoininercial stations (wherein 

such agrccmcnts are not counted its cognizable aUributahle interests for the purpose of 

determining compliance with the multiple ownership rules) is a “loophole,” the effect of 

\\hich provides commercial entities with unlimited leverage vis-a-vis other comniercial 

stations in the market. The consequence oTnot revising the rules will be less rivals, less 

cnmpetition. The Commission’s decision, Para. 278. referenced “safeguards” to avoid 

inanipulation. Revising the rules Lo include noncommercial stations in determining 

commercial station compliance is consistent with the intent of the new Multiple 

O\\,nership Rules and provides a “safeguard” to avoid manipulation. 



The Mt. Wilson proposal pertains solely to meaningful limits on local radio 

l ' l ie Mt Wilson proposal is not intended to ban Joint Sales Agreements, o\vncrship 

-1 iiiic t i r i )kcrng Agreements, or Local Market Agreements bctwccn coinmercial and 

iioiiconiniercial ciilities, but only to count such interests in determining compliance with 

the radio intiltiplc ownership rules KIJSC's role as a "stalking house" for Clear Channel 

tlocs not comport with its self-serving reputation (Opposition, p. 7) as ". . one of 

Amcrica's premiere public radio slations."'/ 

Rcspcctfully submitted 

w RT&J,K 
Robert B. Jacobi 
Cohn and Marks 
1920 N Street. N.W 
Suite 300 
Washington, DC 20036 
(202) 293-3860 

Counsel lor Mt. Wilson FM Broadcasters, Inc 

l h t e :  Cktobcr 16. 2003 

5' 'The Ilnivci-sity of Southern California is one of the inore successful fundraiser 
universities in the LJnited States and should not be confused with the 
-. . . struggling public broadcasting stations" referenced at page 7 of the KUSC 
Opposltion. It should be noted that the University of Southern California received 
$582.2 rnillion from alumni "giving" in 2002 (more than IIarvard, Stanford, 
C:ornell. Univcrsity of Pennsylvania, Johns Hopkins, University of Wisconsin, 
llniversity of California, among others (RAND'S Council lor Aid to Education)). 
I t  is respecllully suggested that KLJSC e lh r t s  directed toward achieving a larger 
share of alumni "giving" would be Far more productive than entering into a Joint 
Sales (Representation) Agreement with Clear Channel. Clear Channel, of course, 
could also be a direct benefactor to KUSC ~ thereby avoiding the possibility of 
violating the radio multiple ownership rules. 

1 I I-~>c,w,-I ' I  I U ~ I ~ C V I W  IO I J , , , ,  ,,I cu c rilrurnln oppos,l,u,I Lu hi, w,i\im P ~ , , , , ~ , ,  /,,, nrw,, doc 
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APPENDIX A 

KUSCKLEAR CHANNEL REPRESENTATION 
AGREEMENT 



TELEPHOVE 
I E O E )  cee-Ieoo 

FCCSIMILE 
12021 ss1-9306 

LAW OFFIC'ES 

LAWRENCE B ERNSTEIN 
SUITE 70.0 

lele N STREET.  N.W.  

WASHINOTON. D.C.  20038 

August 19.21203 
OF COUhSCL TO 

CONLON. FRANTZ. 
P U E W N  & PIRES 

iawtmrn60erois con- 

Marlene H. Dortch 

Fedwal Communications Commission 

Washington, D.C. 20554 

Wretvy 

445 12' sast. sw 

ownenhip section 
Media BureaU 

Re: op%atim KJJXm, h Angdes, CA 
FW. ID NO.: 69318 PRN: 00!)4-5127-78 

MadameSccretary: 

Transmitted hewith. on behalf of the University of Southern California, licensee of 
Statio0 KUX. are documents to be associated with the station's ownership 6le. 

Kindly direct any questions concaning tlllis matter to mC undersigned. 

Respxtfully submitted, 

THE UNTVIUWITY OF !SOUTHEliW 
CALIFORNp , 

Encl. 
cc: KUSC Public File 



AGREEMEM 
THIS REPRESENTATION ACREEMENT (this “Agrmncrt’) is made as o F 

,2003 between Clear Channel Broadcasting, Inc. dlwg Clear Chanmd Traffic 
(“Clear C b l ” )  and the University crf Southern California (“USC’) with resped ~ 0 s  

to KUSC Radio. 

Ib%ikdl 
h 

(“FCC): 

USC is ~iccnsed to operate the fouowhg Ron-commercial radio broad cast s t d o n ~  
(the “Stations“) pWSUant to wthoMom issued by Federal Comrn&&ons Comlimion 

KUSC 0, Lo8 Angeles. Cdifomia 
KCPB 0, T h o d  O&, Cdihmia 
KFAC 0, Santa Barbara, California 
KPSC 0. Pslm sprinp: C8Ulif0mia 

Ths StatjOM solicit funding ilupport acu~nptunied by oasir tt0denVrite.x identifation 
announcements. 

E. Ckar Channel is licensed to operate r W  radio stations in the market3 in which 
the Stations MO located and is familiar with non-conlmacial undenvritiw. USC da ims to retain 
Clear C h e l  as its southerp California representative for the solicitation and collection of 
undawriting ar set forth herein. 

Anrecment 
NOW, THEREFORE, takhg the foregoing d t a l s  into Bccuunt, and in considergtion of 

rnutusl covanmta set forth hereh and for other good and valuable consideration, the1 receipt and 
sufficiency i B  hcreby acknowledged and confirmed, itbe parties. htedhg to ba legally bound, 
hereby a~pee aa follows: 

the date hereof and shall expire at 11:59 p.m. on June 30, 2004 unlcas earlier termh!ted in 
accordance with the terms hereof or extended by mutual written ngrcsmcnt. 

Southern California r a p r c d v e  for the solicitstion of finding support eccompanitd by &r 
udenmiter idGntificstion announcements (other than u n d e d t h g  provided by Arts & Cuhure 

~ ~ a t i o d  Public Radio and included w i t h  tbc Clsssical Public Radio N~hvork) end 
for the collection of finds associated therewith (“Strltion Undorwriting”). During thc Term, 
Char Channel s N l  solicit and collect Station Unrieiwrithg consistent with curtomy pradices 
of non-commercial radio stations. 

1. m. Tbe t m  o f t h i a  Apement (the “Term”) shall commence at 1201 a.m. on 

2. -nution. USC hereby engages Clear Cbannel as the Stations’ srxclusive 

Desi* UndenvriterS (ddned on W b / t  A nttached hereto), and tlndenwriting . .  or 



., 
3 Ann~mcements. USC shall broad- Station Undmriting annoamcurnews on 

the Stations iden+ng UndcWriterS COnsiatCm with ids cusomary practices under Section 3998 
of thc Communications Ad of 1934, amended, and Slection 73.503(d) of t k  FCC rulc;s. All 
Won Uoderwriting pnmwrncements arc subjea to wppmval by USC following its cu,stomary 
pdides. The Stations do nd accept unde&ng in the folkwing categories: politictil. tobacco, 
gambling, and distilled spirits. Ths nrunber of Station Underwriting annoimcements t z lmt ly  
available for broadcast foi all local and nationd underwriters on the Stations is net forth on 
EdubitB attached keto. USC shall give Clear Channel thirty (30) days prior written notice of 
any cbmge of such availability. During the USC shall refer to Clear Channel rill potentid 
Stotion Undenvriters other than those excluded 5om Station Undmriting unda &?ion 2. 

-. Asency commissions burred by Clear Channel in s o l i c i h  Station 
Underwriting may be paid (or withheld by the agency) €mm funding associated therewith. All 
colledions &om Station Uodawmsr ' s M to which Clmr Channel is antitled to a Fee m x k  this 
Agreement, oet of agency c o m m i a h r  ("Net Cdlcctioao"), wbetba or wt solicited lor collected 
by Clear Channel. shall be deposited into M nccount rnaintaincd by Clear Channd and 
distributed as provided herein 

based on the standard broadcast calendar. Station Uidenvritm whme schedules are less than 
one month in duration will be invoked irnmedi.tely HAsr the completion of their brordcast 
ocbcdule. 

6. 

4. 

5. Clear Channel will invoice sustaining Station undawritem monthly 

Dmbuneme nts. As a fee for its solicitation and collection sarvices under this 
Agreement, Clear Channel rhall be paid a percentage of Net CoUeUions an set forth on Fdibif  B 
attackl hereto, due upon each collection such fee nhdl apply to all Net Collationi associated 
with Station Umkwntmg . ' obtained during thc Term whether or not wUection OCCUN during the 
Term. On 8 monthly bmiq within tan (10) buainca Jays aft- the end of each month duriog the 
Term, the Net Collection bdl rna  (aAer payment of such fee) shall be disburmd to USC either by 
dcctronic transfer or by Fedoral Exprea or a reputable one-day overnight &a wrvice. 

-. At the time of each such monthly disburstrbcnt, Clear Chamel ahall 
provide USC a report showing Stdon Underwriting obtained and cmllected by Clear Channel 
du- the prior month. USC shall have the right to inspect tbe boob and records of Clear 
C W  with respact to stotion Undenwriting as reammbly necessary to  mnfh such reports 
and dlsburmnents at reasonable t ima duriog normal business boun 

Clear Chanml and tho Stations will set quarterb and a n n d  
pmjections chot indude d o h  amounts, unit rates. tlirget a m m t q  
m m t m  to pursue. Clasr Channel wil l  provide Bullinesr AdVity Reports to the Stations 

these efforts. 

has the power and authority to excane, deliver and perform this Agreement. that it hlna duly 
authorized the execution, delivery and performance of this Apeerncliu, and this @emat is 
binding upon it, and that the executioq delivwy, and pafommnce by it of this Agmomem doea 
not conflid with any other agreement to which it ir a party or by which it is bound 

7. 

8. 
categoties of 

monthly (on the lo"' and 25" of each month during the Term) rhat describe the statue of 

9. e~thority Clear Channel and USC ea& represent and warranl to thc otbcr thar it 

- 2 -  
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,, 

10. Jerminatiop This Agreement m y  be ! h a t e d  as &lows: (i) by Clwu 
Channel by Written notice to USC, ifUSC is in materid breach or default hereunder UKI does not 
cure such breach or default within ten (10) business days of delivery by Clear Channel to USC of 
writtan notice thereof. or (ii) by USC by written notice to Clear Channel, if Clew C h d  is in 
material breach or default hereunder and doe not cure such breech or default within ttn (lo) 
business days of delivery by USC io Clear Channel ol'writkm notice tbereof; or (iii) without 
caw by either party by giving sixty (60) calendar day prior written Ace to other. 

md any confidential information of tbe other party received by it in connection with this 
Agreemeut, exMpt that each party may make a n a ~ ~ a l l y  satisfactoq announcement that this 
Agreement has bten elltMd inta, upon mutual apement eech party may publicize th>e 
repmeatation engagement provided by this Agreement, and each party may make such 
di~losures as are reyoaably necessary io  pufonn its obligations or exmk it8 n&tn under this 
&cement or M may be required by applicable law. AU mat&& MI be agrsed to in Idvi~nnoe 
by the otber party. 12. -. All notices in connection with this Agrement shdl bc: in Writing 

MI be delivered by && by Fsdcnl -res& or other raputabJe overnight couricr service, 
0~ by facsimilq and shall be deemed to have been delivend on the by Ofpweonal delivwy. 
&livery by such overnight cornier, of IrmmiW by kcsimile, addressed. ns ~ ~ U O W B  ( i x  to such 
otha address BS any party may requwt by written nunce): 

1 1 .  m. Each party shall keep confidential the tenns of this Agreement 

if to Clear Channel. Clear Channel Traffic &,os Angela 
3400 Nvmside Drive. Suite 800 
Burbank. California 91505 
Attmtjon: Market Managa 
Pacaimille: 818.295.6466 

with a copy to: 

if to USC: 

Clear Cl~annel Broadcaotiq, Inc. 
200 E. E l w e  b a d  
San Antonio, Texar 78209 
Attention: General Co~Lnwl 
Facsimile: 210.832.3428 

KUSC@;M) Radio 
515 S. Figueroa Strrct.,SUite 2050 
Los hgeles, California 90071 
Attention: General MatMger 
Facaimile. 2 13.225753 1 

13. Mjscellantolrs. This Agreement may be executed h separate counwparts, each 
of which shrll condwte UI original and all of which together shall constitute a sq le  agrttment. 
Neither party may assign this Agreement. This &=mew does nol create 8 W J h i p ,  a g w ,  
orjoint v m  between the partics, aid neither pruv has mthoriw to bind the other. % q t  for 
the repr*uneation expressiy set forth in this Agreerosot, neither p ~ l y  is autharized ID nd OD 
btbalfof or represent the other party. Thin Agreement shall be construed in accodmce with the 
laws of the State of Califomis, without r e p d  to principles of conflicts of laws. Th.i Agreement 
seta forth tbe entire agreement betweea the parties with mea to the subjact matter henof, and 
wrpercodee my other rrgrsementu or uaderstandingfi between them with respect t h e t o .  This 

- 3 -  



Agreement may be amended only in a writing signed by the parties, and no waiver of any rights 
or obligatiom hereunder is effective unless in h u n g  signed by the p"ty claimed to llave given 
tbe wilvm Nothing in th is  Agreement resbicts Clear Channel from engaging In any other 
business aaivities, including soliciting nndeiwriihg for OM nonsommwcial radio vtations and 
sew time for broadcast on commercial radio stations The provkiins of Sections 41 a d  5 
(with respect to fees due Clear Channel b a d  upon Station Undmhithg obtained during the 
Term) and Seaion 10 (with rcspcct to confjdentialit)) shsll suMve any expiration or t d t i o n  
of this Apwment 

14. msic Educe0 .pll-. I)Uring the Tam, the pad= will cooperate on at least 
one pmjtxr that supports music education in schools 

llJJMW3 

[SIGNATURE PAGE FULLOWS} 



IN WTNJ5SS WHEREOF. the parties have duly executed Ibis Represectation Agreement 
a9 of the date first w i n e n  above. 

CLEAR CHANNEL BROADCASTING, J NC 

- BY. _- 
Name. 
Etle: 
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Designated with an asterisk below are the Stinions’ existkg undtnwriters (tho “ExktinB 
Underwriters”) The olhera listed below are prospective u n d d t w  that have been solicited by 
the Stations or their agencies prior to the date of this Agreement (“li3esignakd Prosp:cts”) 
Existiq Undermiters and Designated Prospe& are fdmed to herein collective~y &GI 

“Designat6d Underwriten.” 

U n d d t a s  solicited d m t l y  by KLiSC: 

2oh Cenhuy Fox* 
Akanmi Technologies* 
Bank Leumi* 
California Blue Shield 
Fine Line Cinema 
Good Samaritan Hospital* 
New Line Cinema 
PaIamamt Pictures* 
San ?damel Rand ofMission Indians 
TIAA-CREF’ 
Well8 P q p  Bank 

Undemritsrs solicited by agencies: 

W r i v r i t e r  ApencY 

Debut Markcling 
Grey A d V € h J k r g  
Horizon Media 
Optimum Media 
Pllisaden Media 
Serino Cope 
TBWMChiat 
Team One, Horizon Media 
Phelps Group 

Sony fictures Classics* 
Southm California Edison’, City National Bank* 
Forest Lawn’ 
Univasal Pictures* 
Miramax Films. 
Diener Musicah* 
F o w  Films* 
Southm California Lews Dealers Awn* 
City oFHope* 



1. AmoumemenPg: 

*The number of Starion UndenVriting announcements currently available for broadcast 
on the Stations, each 15 seconds in length, is as t'ollows~ 

Annowcemenrs oav Davpart 

Monday through Friday 6:OO am.  to 9:OO am Sp-%hour 
3 per hour 
5perhOur 
1. per hour 

3 per hour 

9:OO a.m. to 3:OO p.m. 
3:oo p.m. to ? : 0 3  pm. 
7:00 p." to 12:'w midnight 

6:OO am to 12:ix) midnight Saturday and Sunday 

*These ann~uncementv are mailable to I d  and d o n a 1  uodenuriters arpd mproilt 
organizations on rn as avdsble basis. 

2. b: 

As a fee for its solicitation and collection services under this Agreement, Clear Channel 
shall be paid a percentage ofNet Collections as follows, which'Clear CIMMCI may retoin 
from Net Collectiona: 

(i) 15% ofdl collections c o n s i ~ t i n ~ ~  of Renewed Funding (defind tielow), pius 

(ii) ZO!!!! of all ColleCtioM consiaini!l ofKm Fundbig (defined blow) up to SI 
million during tbe Tam, plus 

(iii) 25% of dl coUedone consisting of New Fund$hg greats than $1 million but 
less thnn $2 million during the Term, plus 

(iv) 27.5% of sfl collections consisting ofNew Funding greater than 52 million 
during &e Term. 

As used herein. (i) "Renewed Funding" m e w  (A) at all times during tke Turn. Net 
Collections from Dciignoted Prospects, p/us (E) 0 0 ~ 0 c i n g  January 1,2004, Net 
Collectiohs from Existing Underwritas, and (ii) "Naw Funding* means all otkir Net 
Collections. 



i 

KUSC(FM) Radio 
51 5 S. Figucroa Street, Suite 2050 
Los Angely California 90071 
Attention: h m a l  Manager 

Re: Representation Agreement (ihe “Rep Agreement’> dated A p d  30, 2003 h ) e e n  Clear 
Channel Bmadcusting, Inc. (“Clear Chmind ‘y and Ihe Universiry o/Smthern 
Calfomla (“Usc’y with resped lo KUSC(FM). Los Angela, Culif7omta, KCP€l(FM)) 
Thousand Oaks, cal$o?nia. KFAC(F.U)). Saxta Barbara. Cdgornia and KP:K(FM).  
Palm *rings, Gli$ornia (the ‘Tmtions’~ 

Ladies and Gentlemen: 

llus supplement to (he Rep Agreement c~nf‘wms that the Term of the Rep Ajmement (as 
defined in Section 1 thereof) commenced July 1, 2033. ll-js also confirms that at all times 
during the Term, USC will mainlain connu1 over tho: Stations. including control ova- finances, 
personnel and programming. As provided by ~e RIT Agreement, all underwriting 
anuouncernents are subject to USC approval, and Clear Channel’s representation services 
involve solicitation and do not include authonly to i ~ c e p t  underwriting or otherwise bind USC or 
the Stations. Accordingly, the Rep Agreement complies with FCC rules and policiei~ This 
supplement may be signed in separate countmpmts. Please sign below to c o d h  the foregoing. 

Very tmly yours, 

CLEAR CHANNEL BROADCASTWG, MC 

Agreed: 

UNIVERSITY OF SOUTHERN CALIFORNIA 
, -  I - -  

By: @ d J M  - 
Name: Dennis F. DOU&Y 
Tirle: Senior Vice Pr&id&it, Administmtion 



1 0 / 0 7 / 0 3  Tllh 1 1 : 5 7  K A X  3 1 0 4 4 4 3 2 2 3  S A I ! L  I .b(VINt’  

Agrad. 

UNlVERSlTY OF SOUTHERN CALIFORNIA 



CERTlFlCATE OF SERVICE 

I ,  nrcnda Chapman, hereby ccrtil) that on this I6'"day ofOctober, 2003, 

;I cop) of the foregoing "MI. Wilson Reply to Ilnivcrsity of Southern California 

Opposition" w a s  inailed via first-class IJ S. mail. postage prepaid to Ihc following: 

Lawrence Hernstein. Esq. 
1818 N Strcct, N.W. 
Suite 700 
Washington. D.C 20036 

Greeorv Mastcrs. Esu 
Wil&,kein ~r Fielding, LLP 
1776 K Strcct. N.W. 
Washington, U.C. 20006 


