
From: Heidi Nebel 
To: 
Date: 

john-mccain@mccain.senate.gov, Mike Powell, KM KJMWEB, Kathleen Abernathy 
Tue, Apr 29,2003 7:08 AM 

Subject: <No Subject> RECEIVED 
Re: Upcoming FCC vote on media deregulation. 

MAY - 9 2003 
Further consolidation of the media in the name of "deregulation" must be halted. The media companies 
have failed in their public trust to provide unbiased information about most crucial i w ,  
recent coverage of the war in Iraq. In a few years, Fox, General Electric and the radio g i - w  
-the most ambitious players - would potentially have an iron grip on the way the majority of the public gets 
its information. These companies have shown no interest in the public good, only in protecting their bottom 
lines while putting out news that is more deceiving than informing 

As an American concerned about our democracy, I call on you to challenge the media conglomerates, to 
open the broadcast spectrum to a diverse range of journalists and opinions, and to reinstate the Fairness 
Doctrine. Please oppose media deregulation. Thanks for your time. Sincerely, Ms Henrietta Fox Nebel 

. .  
ission 

Karma Vipaka = action result 

Know Thyself -Socrates 

What we are today comes from our thoughts of yesterday, and our present thoughts build our life of 
tomorrow. Our life is the creation of our mind. -Buddha 

"That which you truly wish for yourself, wish for everyone, and 
know that what you wish for others you are wishing for yourselves."-- Emmet Fox 

- 
MSN 8 helps ELIMINATE E-MAIL VIRUSES. Get 2 months FREE" 

mailto:john-mccain@mccain.senate.gov


From: marc michon 
To: Mike Powell 
Date: 
Subject: rule changes 

I AM A CITIZEN AND YOUR PROPOSED RULE CHANGES ARE NOT FOR MY BENIFIT only for 
benifit of corporations 
do not change them 
Marc Michon 

Tue, Apr 29,2003 9:07 AM 



From: Bates, Richard 
To: Commissioner Adelstein 
Date: 
Subject: 

Thought you would enjoy this. They are playing at Nissan Pavilion on June 27th (a Friday). Let me know 
if you want to go. 

Tue, Apr 29, 2003 9:24 AM 
FW: NEW Allman Brothers Band CD! 

Greetings, 

The new Allman Brothers Band CD, 'Hittin' the Note' is now available. For a soundlvideo clip of the first 
single "Firing Line," click the link below: 

h t t p : / l w .  hittinthenote.comlHTNlindex. html 

Enjoy, 

Your friends at Hittin' the Note ... because music matters 

w.hittinthenote.com 

http:/lw
http://w.hittinthenote.com


From: Brad Thacker 
To: 
Date: 
Subject: Dereguation of the media 

To the FCC commissioners: 

Mike Powell, Kathleen Abernathy, Michael Copps, Commissioner Adelstein 
Tue, Apr 29,2003 12:05 AM 

I am writing to express my concern about the continuing deregulation of 
the mass media in the United States. Since the passage of the Federal 
Communications Act of 1996, the United States has seen an unprecidented 
consolidation of the media into a handful of large corporations. Over 
80% of all the media outlets in this country are now owned by less than 
ten companies, and this consolidation threatens the very lifeblood of 
our democracy - diversity of opinion. I am terribly concerned that the 
centralization of radio, television, and newspapers across the country 
in the hands of giant corporations leaves no room for community input, 
and mariginalizes the voices of those whose perspectives differ from the 
mainstream. The FCC has an obligation to ensure all Americans have a 
voice in our society so that we citizens get the widest possible range 
of viewpoints. The consolidation of radio has consumed many stations 
that once gave voice to local communities. And now the consolidation of 
television and print into the hands of GE, Time Warner, Disney, Fox, and 
a few others, threatens to give monolithic control to the corporate 
viewpoint. 

While I believe corporations have the right to own media and present 
their message to the American public, it is irresponsible and dangerous 
to have that be the sole voice of our society. We need a diversity of 
sources at the local as well as national level to ensure a healthy 
democracy. Please do not deregulation the few controls we have left over 
this juggernaut. 

Sincerely, 

Brad Thacker 
Lakewood, CO 



. ..  - .. . 
Sharon- Jenkins - Protect Children's Television' . .  . . . .  Paie I 

From: jenpendoll@hotmail.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29, 2003 1:33 AM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Jennifer Turner 
1080 Franquette Ave 
San Jose, California 95125 

cc: 
Senator Dianne Feinstein 
Senator Barbara Boxer 
Representative Zoe Lofgren 

mailto:jenpendoll@hotmail.com


From: michael-de-sousa@hotmail.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29,2003 1:39 AM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Michael De Sousa 
750 warfield ave. 
oakland, California 94610 

cc: 
Senator Dianne Feinstein 
Senator Barbara Boxer 
Representative Barbara Lee 

mailto:michael-de-sousa@hotmail.com


From: 
To: Mike Powell 
Date: 
Subject: 

Dear Commissioner Powell: 

Numerous reports agree that the Federal Communications is planning to 
loosen longstanding rules governing control of the media that bring news 
and views to the American public. This will inevitably lead to monopoly, 
by a few large corporate giants, of TV stations, newspapers, and broadcast 
networks. 

I urge you, Commissioner Powell, to halt immediately any implementation of 
these these FCC plans that threaten public access to diverse views and 
information. 

Sincerely, 

Sandra J. Barton M.D 

Sandra J Barton M D 

Tue, Apr 29,2003 7 2 7  AM 
Congress demand FCC protect public media access 



From: 
To: 
Date: 
Subject: 

marc michon 
Michael Copps 
Tue. Apr 29, 2003 9:lO AM 
rule changes 

please stop the proposed rule changes thank you Marc Michon 



From: vannesc@charlottenet.org 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue. Apr 29, 2003 9:34 AM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Cindy Van Neste 
378 State Street 
Charlotte, Michigan 48813 

cc: 
Senator Carl Levin 
Representative Nick Smith 
Senator Debbie Stabenow 

mailto:vannesc@charlottenet.org


From: victors@gvtc.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29,2003 9:42 AM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Victor Smith 
130 Little Ranch Road 
Red Rock, Texas 78662 

cc: 
Senator Kay Hutchison 
Representative Ron Paul 
Senator John Cornyn 

mailto:victors@gvtc.com


. .. . .. ... 
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From: SUSANBRONN 
To: 
Date: 
Subject: Deregulation 

Dear Commissioners: I am opposed to F.C.C. de-regulation which would further concentrate the media. 
Deregulation would allow a single corporation to dominate local TV markets, radio stations, and 
newspapers, and allow that corporation to control more than 35% of the nation's television. Deregulation 
is an attack on the democratic values of the United States. The public would be unable to hear a diversity 
of opinions and this would weaken our democracy. I urge you to uphold the values on which this nation 
was founded and stop the push for deregulation. Respectfully, Susan Bronn, PMB# 270, 716 N. Ventura 
Road, Oxnard, California 93036 

Kathleen Abernathy, Michael Copps, KM KJMWEB, Commissioner Adelstein 
Tue, Apr 29,2003 10:49 AM 



From: Edward Coleman 
To: 
Adelstein 
Date: 
Subject: Media Ownership Regulations 

Mike Powell, Kathleen Abernathy, Michael Copps, KM KJMWEB, Commissioner 

Tue, Apr 29,2003 1050 AM 

To the Commisioners of the FCC. 

I believe that it is a grave mistake to change the current FCC regulations 
prohibiting the ownership of tv and newspaper within the same market. 
Obviously I cannot change the minds of you people with one email, most of you 
have made up your minds already concerning the decision, and a few of you 
were probably appointed because you wanted to make this change. It is an 
awful, awful thing to do to our society. A free media is the hallmark of our 
democracy. When I hear about other countries and their state run media I 
shudder at the thought of living in such a place. Is it any better, however, to live 
in a country where all the news media is filtered through the hands of a few 
ultra-wealthy elite? Is there much difference? It will affect the quality and 
objectivity in our news if you allow single giant conglomerate corporations to 
own all the news outlets it wishes. There may be an infinite amount of "news" 
content available on the internet but the vast majority of Americans still get their 
news from newspapers and television. I don't believe that AOL or Viacom will 
become some evil tyrannical group that would use thier news outlets to 
distribute disinformation to the people of America. However, I believe that the 
strength of American ideals, American values and grassroots political and social 
movements has a direct connection to the free and independent press. It may 
make alot of people very wealthy, it may even make some of you people 
wealthy, I don't know, but loosening regulations on companies even further 
seems like an idiotic notion right now. Companies have been proving with 
alarming frequency that they should not be trusted, and here you are, ready to 
hand over one of America's greatest institutions. Finally, I would like to remind 
you all that none of you are elected officials. You were all appointed and 
therefore should not be making decisions that will effect all Americans without 
taking our views into account. The rich media owners who are lining the 
pockets of the people who appointed you have everything to gain, with every 
other American standing to lose. It is hard for me to accept that non-elected 
officials can sit on a board and destroy a little piece of America's free press, but I 
believe that as Americans, you will understand the gravity and historical 
implications of your decision. Please, please, please, do not make a decision 
that will hurt America's press for the benefit of the very few, very powerful people 
who have more then just email at their disposal. Thank you for your 
consideration. 

Sincerely, 

Edward A. Coleman 
708 Jersey Ave. - Apt. 6B 
Jersey City, NJ 07302 



~ ~~~ 

. .  kins - Protect.Children's Telev 

From: dr6256aalbany.edu 
To: Michael Copps 
Date: Tue. Apr 29,2003 11:13 AM 
Subject: Protect Children's Television! 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Denise Rubio 
232 Pond Hill Rd 
Chatham, New York 12037 

cc: 
Senator Charles Schumer 
Representative John Sweeney 
Senator Hillary Clinton 

http://dr6256aalbany.edu


From: joe@zettadigital.com 
To: Michael Copps 
Date: Tue, Apr 29,2003 11 :45 AM 
Subject: Protect Children's Television! 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Joe Spiers 
390 Hames Rd 
Corralitos, California 95076 

cc: 
Senator Dianne Feinstein 
Senator Barbara Boxer 
Representative Sam Farr 

mailto:joe@zettadigital.com


From: sguy85@hotmail.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue. Apr 29, 2003 1:11 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Suzanne Guy 
14051 Cashel Forest Dr. 
Houston, Texas 77069 

cc: 
Senator Kay Hutchison 
Representative Kevin Erady 
Senator John Cornyn 

mailto:sguy85@hotmail.com


From: maryellen@parenlwiseinc.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29, 2003 122 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Mary Ellen Tiberio 
409 Coulter Ave. Suite 2 
Greensburg, Pennsylvania 15601 

cc: 
Senator Arlen Specter 
Senator Rick Santorum 
Representative Tim Murphy 

mailto:maryellen@parenlwiseinc.com


From: jbendsen@indplsul.org 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29, 2003 1:40 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition. increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Jacquelyn Bendsen 
1661 N. Talbott St. 
Apt. #2 
Indianapolis. Indiana 46202 

cc: 
Senator Richard Lugar 
Senator Evan Bayh 
Representative Julia Carson 

mailto:jbendsen@indplsul.org


.. 
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From: Dr. Nancy Snow, Cal State Fullerton 
To: EditorICommon Dreams 
Date: Tue, Apr 29, 2003 224 PM 
Subject: Operation Media Monopoly Freedom 

Operation Media Monopoly Freedom 

Statement by Nancy Snow to FCC Public Forum on Media Consolidation 

University of Southern California 

Los Angeles, April 28, 2003 

Washington, D.C. is in the liberating people in other countries' habit these days. Mr. Copps, we the 
people of the United States could use more than our own fair share of liberation from our media oligopoly. 
About a month from today (June 2, 2003). the FCC is expected to substantially relax the regulatory cap on 
how many TV stations a single company may own. Right now rules bar American broadcasters from 
owning TV stations reaching more than 35 percent of homes. They are likely to be raised to 45 percent 
coverage. Further, it is very likely that rules will be lifled that limit the ability of broadcasters to buy second 
TV stations in their markets or bar a city's newspaper and broadcast station from merging. While the FCC 
has been holding a few window-dressing public forums across the country, the real decision-making 
regarding the new FCC rules is being made between the few existing media companies and a government 
agency with appointed, unelected officials. 

The FCC will do what is politically expedient, while the public interest will continue to be talked about in 
newspaper editorials and college textbooks. How do I know this? Because of what happened with the 
Telecommunications Act of 1996 when the public was lefl completely out of the discussion. 

Brian Lowry, media writer of the Los Angeles Times, has stated that the FCC new rule changes affecting 
consolidation and ownership of media is tremendously underreported, perhaps the most underreported 
news story of our time. In fact, the consolidation story is being reported, but not on the front pages of our 
newspapers. It is in the business and finance sections of newspapers and broadcast industry publications 
where only those in the know and industry insiders follow the subject. We the people have become 
Walter Lippmann's "bewildered herd," and are forced to function like the angry mob at the gates or the 
proverbial peanut gallery, occasionally whining that nothing is on to watch, but we know not where to turn 
for help, so we just keep watching. And by the way, no one in this room has bothered to address the 
addictive qualities of television. Jerry Mander wrote about the insidiousness of TV over twenty years ago 
in Four Arguments for the Elimination of Television. 

It is truly ironic that as we sit here today discussing American press ownership, the United States 
Government is rebroadcasting Dan Rather, Tom Brokaw and Peter Jennings on Iraqi TV to show the Iraqi 
people what a free press looks like in a democracy. 

Before we teach others about democracy, we might try practicing it here at home. 



Media power is political power. No wonder the public is being left out of this major decision that affects all 
our lives. We've been asked to sit on the sidelines, keep shopping, follow the NBA playoffs or watch 
Must-see TV while the corporate mega media and their appointed friends in government cozy up and 
bring us anything but a democratic landscape of information and news we can use. If democracy is about 
vigorous and antagonistic debate full of a wide spectrum of voices and opinions, we're hardly there, 
brothers and sisters in Iraq. We have less than a handful of media who bring us all our news and those 
news sources that bring us the news are increasingly dependent on their close ties to official Washington 
and other corporate sources of news. 

Our 24-hour news cycle requires constant feeding, which advertising and publicity pre-packaged sources 
of news are only happy to nourish. In the federal government, the largest public relations division is inside 
the Pentagon, where government public relations specialists provide M-F feeds to the national media. 
Embedded reporters didn't just accompany the military to the Middle East, but they also sit regularly for 
pre-arranged briefings from Donald Rumsfeld, Torie Clarke, and Ari Fleischer. In the corporate media 
environment today, the best journalist is increasingly the dutiful journalist, who understands that symbiotic 
relationship between official channels of information sources and the news story product. Long gone are 
the days of independent journalists like George Seldes, who would have gladly been kicked out of his first 
Washington press briefing in exchange for the neighborhood goings on back home. 

Just last week a little truth emerged from the fog of war. MSNBC journalist Ashleigh Banfield told a 
gathering of students at Kansas State University that the American people didn't see what happened after 
mortars landed in Iraq, only the puffs of smoke. There were horrors completely left out of the war 
coverage in the U.S. What we did see was what advertising, converging media and omcial sources of 
news want us to see-a nonstop flow of images "by cable news operators who wrap themselves in the 
American flag and go after a certain target demographic. It was, she said, a "grand and glorious picture 
that had a lot of people watching and a lot of advertisers excited about cable N news. But it wasn't 
journalism." 

I teach in a College of Communications where journalism concentrations are all but dead while advertising 
and public relations concentrations are thriving. Why? Because students are wise to the fact that the 
news business is where the jobs are, not creating the next Murrow or Cronkite. They know that 
broadcasting used to have a clear mandate for public service that's been lost in the fog of consolidation. 
Try telling someone that the American people are the real landlords of the broadcast airwaves and that 
broadcasters are enjoying rent control perks and see what kind of looks you'll get. 

We all know the truth of what's really going on here. When President Bush assured the Iraqi people that 
Iraq's oilfields were properly owned by the Iraqi people, I couldn't help but think about that other hot 
rhetoric we hear so often that the American public own the airwaves. We're sick of empty promises. 
Everyone in this room needs to carry around the following statement as an organizing principle: The 
airwaves do not belong to the broadcasters. They do not belong to the advertisers. The owners of the 
broadcast airwaves. by law, are the people of the United States. Never doubt that a small group of 
thoughtful, committed citizens can change this dynamic. We will. And i fS  the best advertisement we can 
have to Iraq, Afghanistan, or anywhere else about what a truly free and liberated people's media looks 
like. 



Nancy Snow (w.NancySnow.com) is the author of Propaganda, Inc. and Information War. She is 
assistant professor of communications and journalism at California State University and adjunct professor 
in USC's Annenberg School for Communication, 

cc: Michael Copps 



From: tyeatts@pair.Com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29,2003 229 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Tabatha Yeatts 
10624 Tuppence Court 
Rockville, Maryland 20850 

cc: 
Senator Paul Sarbanes 
Senator Barbara Mikulski 
Representative Chris Van Hollen 

mailto:tyeatts@pair.Com


From: jp_gringo@yahoo.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29, 2003 251 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day.Unlike adults, most children are unsophisticated 
consumers who have trouble being able to critically 
evaluate the merits of the programs (and the messages 
being sent to them via theses programs) being directed 
their way. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original and less wothwhile programming 
for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Ira Mossman 
6742 TownBrooke Drive 
Apt. D 
Baltimore, Maryland 21207 

cc: 
Senator Paul Sarbanes 
Senator Barbara Mikulski 
Representative Elijah Cummings 

mailto:jp_gringo@yahoo.com
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From: Chris Henry 
To: Mike Powell 
Date: 
Subject: 

Michael Powell, 

http://news.findlaw.com/ap/a/w/1155/4-28-2003/20030428101501~15.html 

You are a disgrace and a traitor to your position in OUR government, to the FCC. to the American public 
and to democracy itself!!! You expose yourself as a tool and a puppet to the corporate elite, private 
capitalistic imperialist interests and their greedy ends and means!!! 

How dare you stand before the people of this country and even try to suggest that rolling back regulations 
that protect them from monolithic media giants (who would seek to dominate and oppress them and their 
reality itself) is even remotely in their best interests!!! 

How dare you work in the interests of Corporate Media to undermine the FCC regulations and protections 
that the people of this country have fought to create. 

How dare you, Mr. Powell, in the position created to protect OUR safeguards against oppressive 
monopolies, corporate dominance and media message distortion abuse your this position to call these 
safeguards fearful fodder. 

How dare you help in efforts to decieve the American public and hold hostage their airwaves along with 
your Corporate Media and White House friends. 

Your accomplice in these acts with your cohorts is obvious 

The Job of the director Of the FCC, my good fellow, is to protect the public from such abuses, and to a 
greater extent, from people such as yourself that would seek to do otherwise. It comes to me as no 
surprise that you have been placed in the position your are in for just this twisted and base purpose. Your 
slip is showing, your cloak no longer hides your fowl deeds and the American public is watching your 
actions in full view. 

The only honorable thing you could possibly do in your position --that would display any valor - is to step 
down!!! 

You are NOT working in the interests of the people, your a sham!!! And your shame is transparent for all 
to see. 

You are exposed, the truth will be told, and in the end, the people will see you soon replaced 

Shame on you and your deeds, Michael Powell!!! 

Shame on you!!! 

Shame!!! 

Christopher Henry 

Tue, Apr 29,2003 3:OO PM 
On rolling back regulations that gaurd against monopolies 

IncrediMail - Email has finally evolved - Click Here 



From: Erinl2170@aol.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue. Apr 29, 2003 3:Ol PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Erin Moran 
6 Nchols Rd 
Pompton Plains, New Jersey 07444 

cc: 
Representative Rodney Frelinghuysen 
Senator Jon Corzine 
Senator Frank Lautenberg 

mailto:Erinl2170@aol.com


. ~~~~~ 

nkins - Protect Children's Television! 

From: lehouston@yahoo.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue. Apr 29, 2003 4:24 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Lynn Houston 
8 Arkansas Ave. 
Nantucket, Massachusetts 02554 

cc: 
Senator Edward Kennedy 
Senator John Kerry 
Representative William Delahunt 

mailto:lehouston@yahoo.com
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From: jcodyateen-aid.org 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29, 2003 4:49 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 
In addition, the fate of democracy in the Untied States 
should be considered. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 
Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. At this time a significant portion of 
children's programs are aimed at selling toys, clothing 
and other merchandise. They do nothing to support positive 
social values. I have noted that the shows that are 
most offensive in this way are those sponsered by a 
handful of entertainment magnets, who are clearly putting 
their own profits ahead of the public good. 

Similarly, the American democracy was founded on the 
idea that every person or group were equally free to 
voice their opinion to the public, and that the free 
exchange of ideas allowed voters to select the best. 
This worked well when all citizens, from the poor to 
the powerful and wealthyshared the same soapbox in 
the town square. Now a few - the powerful and wealthy 
-dominate the politacal dialogue becuase they are 
the only ones who can buy air time on N. This situation 
will worsen if the media are in the hands of fewer 
companies. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how future of 
children and our country will be affected. 

Sincerely, 

Jane Cody 
308 South Fiske 
Spokane, Washington 99202 

http://jcodyateen-aid.org
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cc: 
Senator Patty Murray 
Senator Maria Cantwell 
Representative George Nethercutt 
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From: Betty Chattield 
To: 
Adelstein 
Date: 
Subject: 

PLEASE, do not allow this to pass. We have so few options for the truth now. Most of the Media is already 
controlled by only a few radicals. Our Country is in big trouble now. We need more free enterprise by more 
small companies not less. 

There is a serious power grab going on and this is a crucial part of it. PLEASE do not allow them to do it. 

I have never done this before, but I am very worried about the direction this Country is going. We may 
someday have to have another Revolution if it is not stopped. 

Betty Chatfield 

Mike Powell, Kathleen Abernathy, Michael Copps, KM KJMWEB, Commissioner 

Tue, Apr 29,2003 450  PM 
Deregulation allowing fewer Companies to control more stations 



From: jewel-e-I @yahoo.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29,2003 652 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Julie Hutchison 
14628 Clifton Blvd. 
Lakewood. Ohio 44107 

cc: 
Senator Mike DeWine 
Representative Dennis Kucinich 
Senator George Voinovich 

mailto:yahoo.com


From: amyjane@ucsc.edu 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue. Apr 29,2003 7:42 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Amy Titterington 
18 Ortalon Ave 
Santa Cruz, California 95060 

Senator Dianne Feinstein 
Senator Barbara Boxer 
Representative Sam Farr 

cc: 

mailto:amyjane@ucsc.edu


From: akselasl l@yahoo.com 
To: Michael Copps 
Date: 
Subject: Protect Children's Television! 

Tue, Apr 29, 2003 8:23 PM 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. 

Sincerely, 

Cara Saleska 
500 Northside Cir. 
# F-I 
Atlanta, Georgia 30309-2103 

cc: 
Representative John Lewis 
Senator Saxby Chambliss 
Senator Zell Miller 

mailto:l@yahoo.com


From: Evonnelabrie@aol.com 
To: Michael Copps 
Date: Tue, Apr 29,2003 10:06 PM 
Subject: Protect Children's Television! 

FCC Commissioner Michael J. Copps 

Dear FCC Commissioner Michael J. Copps, 

The FCC must consider the unique needs of children 
in its upcoming rulemaking on broadcast ownership rules. 

Children consume almost five and a half hours of media 
per day. Research has shown that media, particularly 
television, play a unique and powerful role in children's 
development. 

The FCC should consider how further relaxation of media 
ownership rules would impact children's programming. 
Deregulation may reduce competition, increase commercialism 
and result in less original programming for children. 

Before making any regulatory changes to existing media 
ownership rules, the FCC must consider how children 
will be affected. I have three children and this is 
a great concern for me and my family. Children's television 
must be protected and reviewed. We also need more afective 
educational programming for children. 

Sincerely, 

Evonne La Brie 
11773 Hammack St, 
Culver City, California 90230 

cc: 
Senator Dianne Feinstein 
Senator Barbara Boxer 
Representative Diane Watson 

mailto:Evonnelabrie@aol.com

