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Good evening Mr. Chairman and members of the Commission (French). 
My name is John B. Freeman Jr. 1 am the Chief Operations Oficer for 
Southern Development Foundation. The organization's mission is to work 
with low and moderate income people to improve their social, economic, 
cultural and spiritual conditions. Southern Development Foundation was 
founded by Fr, A. J. McKnight, who was active in the civil rights and CO-' 

operative movements. He solicited me to design and build the first LPFM 
radio station in Opelousas, Louisiana. Opelousas is a community of 
approximately twenty thousand citizens of which 65% are African 
American. 

I am a retired telecommunications Network Manager. From a pragmatic 
perspective, I have sufficient expertise to comment on Information 
Technology's influences. 

lnformation Technology is so enormously powerful and profound that we 
are changed by every encounter with its influences. Such encounters with 
IT is staggering. The dialog I wish to discuss is not who or what entities 
will control that source of power, but rather how that powerhl influence can 
be incorporated into our communities - allowing them to become a 
participator in this transforming evolution. 

Broadcast localism is a family member of IT, and my reductionism 
concludes that it is not apart from the IT spectrum. I was disappointed to 
learn that limitations were placed on the execution and expansion of LPFM 
licensing in our country. The MITRE evaluations of LPFMs are a 
welcoming introduction for congress to lift imposed restrictions on LPFMs 
licensing. I employ the commission to petition congress to lift the 
restrictions on LPFM. The conclusive findings of the MITRE testing 
revealed that "LPFMs cause no inteflerence to hll power stations." An 
additional down side to the expansion of broadcast localisms are the 



increasing amounts of translators that can be used for LPFMs utilization. 
Translators or repeaters run at two-and-a-half times the power of an LPFM, 
and are technically identical to stations like KOCZ, however, they do not 
create original programming. Additionally, the concentration of translators 
into the hands of a sophisticated few can harm any future attempts to 
provide purposehl broadcast localism. 

Opelousas is the birthplace of Zydeco Music. Zydeco Music is a French, 
Cajun, Creole and African influenced composition sung in Creole and 
English. The Governor of Louisiana declared Opelousas as the Zydeco 
Capital of the World. Several musicians have won Grammy awards for their 
Zydeco recordings. Given all these recognitions and cultural significance, 
the full  power stations would occasionally allow the music to be played for 
only a couple of hours on the weekend. I have personally experienced how 
difficult it was - and possibly still is - for the young unsophisticated 
recording artist to get their music or other programs played on full  powered 
stations in their community. 

At KOCZ we develop programs we believe are in line with the values of the 
community. One of KOCZ’s recent highlights was to interview Mr. Herbert 
Richard, the first African American ever to register and vote in St. Landry 
Parish. Our of ice  manager, Mona Kennerson, encourages our volunteers by 
stating her famous phase, “KOCZ is an originator not a duplicator.” This 
statement implies that the existence of OUT LPFM station has measurably 
influenced the full  power station localism initiative. 

That observation has caused me to believe that LPFMs are the balance for 
broadcast localism influences into the IT world. 

Finally, I support fiee market, competitiveness and creativity. I believe it is 
the backbone of capitalism. Many in the fiee market believe that we all 
should be able to compete on “a level playing field.” Some in the fiee 
market cry foul at any sight of competition imploring commissioners like 
the FCC to spend our tax money on research that actually stifles 
competitiveness and public access. I suggest that their complaints be 
accompanied by scientific evaluations at their own expense and reserve our 
tax dollars for validated investigations. I also believe that the Public has a 
right to be a participator and observer in the new wave of broadcast 



localism. So, 1 appeal to you Mr. Chairman and members of the commission 
to evaluate our concerns and allow our communities to participatefully and 
locally in the creation of broadcast localism. Thank you for having this 
hearing and allowing us to address this concern. 



Good e\rnin:. Chatmian Po\wll, Commissioner\ Abernaihy. Copps and Adelsiein, Mayor Garza 

.ind other locdl ofjlcidl\ ,My iiaine 15 Boh h l c G m i  and 1 i l iank you for ilie opponunity i o  be a 

lpmclis~ this e\:ening I am Pi-cudeni and General hlanager. of local siaiion KENS-TV and am' 

licic ~ c p r c . \ c t i ~ i i i ~  ilic \ t . i i ~ o n  and 11s ounc i  Rclo COT KEYS-TV has been operating in San 

,Znionio .I\ 21 C l ~ S - ~ ~ l f t l i ~ i e d  \i;iiioii 5Incc 1950. Belo purchdkcd the j iaiion i n  1997 a n d  I became 

tlic gcncrd t~i.~iiii;cr 0 1  the ~ i d i t o i i  in  1998. 

I3clo ha\ hccn in  lhe ~ c l e ~ i s i o n  hu.;inca\ i n  Texas since 1950. and has operated a b  a media 

<.oniliati) in T c x ~ s  since 1842. making II ihe oldest conltnuously opcraied business in I I IC  siale 

Todd!~. Bclo ounc 19 local ~clcvision s t i ~ ~ i o n ?  (four i n  Tcxas). 10 local or regional cable new< 

i h m n c l \  (Ihi~ce In  Tcxas). l o u r  dat l !  ncu'\paper< and nihrr media a5teis. 

]>et us  $tr ir i  a r i h  ihc h a w  concepl ofI-oc;ilism. The day  oflelevision slalions being both locally 

in+ ned ope~-ated has  long sii icc pd\ked in iiiosl Iclcvtston markels M y  station's owner, Belo. 

1s headqudilered 111 Dallas and ihc i i i a j o ~ i i y  of ihe oilier \lalions in this  inarkei are also no1 locally 

(inned Hov.cver. KENS, like the oiliei sliiiions i n  lliis marher, i s  locally operated. 1 live herc i n  

the Sa11 A ~ I O I I I O  died.  as do all of my cenior inanagers. All of [he day-to-day decisions on 

prc~gt-dinniing and managemenl of K E S S  are inade by tile and iny staff. In the iniponani area of 

I 
"Due 10 time constralnts, llmlled polt~olis Of thls stalernenr were orntned from the panel presentatlon by Mr McGann." 



newL; programming. for ewaniple. o u r  parent cotiipanj does not dictate ilic conienL. Those 

dec iz ion~  are tixidc by the p\'cu\ Di re~ior  a i  KEWS under my supervision Belo's role from i t s  

Uallai  headquai~tcrs is liinitcd in ~ w i ~ i n p  i i w l f l h a l  KENS is being opemied in accordance with 

Relo'\ \ alucs and operiiiing pIiiicipIe\ Those principles require ihai quali iy news and 

infortnalion. based o n  Belo'a \ ' h ~ e s  of lxilancc and fairnes\. are delivered io KENS' vtewers, 

.ind thai KENS 2nd '111 o f i i \  cniplo)ees Jre aci ive corporaie and individual ciiizens In San 

.Anrnnio Thai. io me. I \  ilie c\sencc of I Joc~l i sm loday local operaion inanaging their siations 

:rnd vi\ inF  ihc i r  coiiiiiiuni~ic~ n ~ i h  rc \pon\ l \c  pr~igiamrning and d c l i ~ e  cntninunit)' 

p : i~ -~~c ' ipa t ion  

You lei me be more \pccific ;ihoui Locali\m in ac tua l  practice. We believe at KENS that a local 

icIc\ i v o n  s ~ a i i n i i  i i iu<t alloc.;iie a \ i f i i i l i cdn i  lmnion of i t s  broadca5i week lo non-cnteriainmeni 

ipi~n:r~iiiinin~. pic)\ idi i ig a hciv 0 1  ~ i i f < i r i i ~ ~ ~ i v e .  educaiional, re$ponsivc pi-oprmming to San 

Antonio ~ I ~ M ' C I - S .  This 15 a cnlical d\peci of Locdlisin, which I S  funciinning well i n  San Antonio. 

R! \&a>  of illu~tration. KENS treccnily p i q a I c d  a sltidy. using one week as {he benchmark. of the 

1ot.i1 i i e u ' \ .  puh l i c  a i ' l ,ws .  2nd a11 oihcr non-cn~cnainmeni programming. P I (  lud~rig o~n~?wrrra/  

I J I W ,  hroadca\i b! ihc. inaikel'5 lop f o u l  neiwork-aff i l iaicd stations. Dur-in: ihis u,eek. KENS 

hrciddcasr 79 hnurs of n(in-eiiicriiitnnicni plograinrnlnp. ainoun~ing i o  21.2% of 11s iota1 weekly 

bJOadci4\l pl-ogiaiii hours  111 i o i a l .  lhc lop four stntions i n  the markel. including KENS, 

bi-ciadc;isi iion-eii~ertatniiieni pl-opiatiiniing aiiiouniing io an aggrepale average of 20 6% of iheir 

cornhined bio:rdcasi week. Thls I c p r s w n i ~  8 substanrial aiiiounl of non-enlenainment 

piogramrning from the lop four hiaiions in   hi\ market. 

At KENS. we enwrc ihai our local pimgrainming I S  responsive i o  our viewers by means of both 

formal and infoii i ial  a~cenainmeni in our community. Throughout the year, 1 and oiher KENS 



inianapeiiicnt c a l l  o n  commuiiiiy leader\, w c h  3s Alhen Oiiiz. San Antonio Chlef of Police, Dr 

Ricardo Romo. Pi-esideni UTSA and S u w n  Reed. Criininal Dihlrici Attorney. in an effon io find 

out. f i~oii i  their \anlnpe poinl a \  Iedder\ i n  i he  community. what the problems and needs are that 

KENS \liould ;iddre\s in  i i h  im>gi.aiiimin;! In addition. 

C I ~ I L C I I S  l o r  i h c  local i \wes of iinpol-lance io them Thai inlormaiion. i n  iurn. is compiled and 

\cr \e \  ii\ i h e  focal point in planning OUI ion-cnieriainiiicnl progi-animing. We also oblain iiipur 

~ i i ~ c ~ i ~ i i i , ~ l l ~  i h r r i u ~ h  personiil in \~o l \ ' e inen t  w i t h  a \d r ie iy  of communiiy orfanizations such as the 

S.in Aiilriiij~i Chaiiihci~ (if Commercc (o f  whrcll I 

conduct annual inarkel surveys asking 

ilc d direcior). 

Today's iiicdia i i i ,~rle~place dcmaiids n o t  o n l y  reaponsive prograinminf but also niulriple ouilel\  

f o i ~  I I I I L C I I ~  io  dcce\s that pic~pramiiiing. Like mhcr  hroadcasiers. KENS has creatively expanded 

a tic $4 JJ s I I  wrws  local .iudic,nccs KENS has parlnered with the area's major cable syslem, 

Time Warner (_able, to crc3ie NEWS 9. a 24-liour locdl  cable news channel hervine San Ai~lonio 

KENS ha\  i i l v r  pdrlnercd u i ~ h  thc d ied ' \  inia~or da i ly  newipaper-ihe Son A n ~ m ~ o  C.~press 

Nc~.,\--to ci~edle h~)SdnAnlonio coni. d local inews and iniormalion website vlnually combining 

iclc\ision and newspaper re sou ice^ IO deliver up I O  llie minute coverage to local citizens 

4hercver they may access t l ie hiernel These new offerings are driven by Localism and ihe 

marketplace-nor by federal mandate 

Finally, 1 mould like io address another key componcni of Localism: access IO ihe station's 

aiiwaves. KENS supplies this viial access in  a \$ariety of ways. In the local programming area, 

KENS poduccs  a ueekday morning program. called Greai Day San Anlonio. which provides 



acces\ Io local m i s I s .  inus ic id~ih.  coi i imun~ly iraders And comniunily organlzations. h addilion, 

KENS ;lira ilie Ciiy o f  San Antonio'\ Feu' Year'\ Eve event and IS the Offjcial Siaiion of Fiesta, 

airing lhree i i i d p i  local paradcs. KEXS 11'15 a l m  crealed ihe Excel Awards, which honors our 

.+lea'\ b r s l  ~ c a c l ~ e r \  during each \chool !car. Through public ser\'ice announcenienrs and other 

i i c ~ i v i i i e \ .  KENS \upponf i i i imerou\ coinmunily orpnizaiion.; .  such as the San Antonio Food 

R a n h  iind ihe S,jlvaiion Arin!. helping riii\e o\'er S175.000 annua l ly  for theje two groups alone. 

To \urn  up. 341 Chairiiiiin Jnd Coni i i i i~~ ic i i ic rs .  Locdlism I S  driven 111 cver); American television 

m.tiket b y  I W  powcrful m d  liivoi i c~ l l !  enir~enclied principles J3rsi. i q  rhc priiiciple of 

coniiiiunlfy \ern'ice. which 1% a Ionf-e\rablished hallmark of local Ielcvision slalions. Local 

\ tLi i i ( in<  dnd  II~CII~ eniployee.; \ c n e  ~hrii ~oinii i t ini~ies because 11 is  both personally rewarding and 

Ilic nzhr ihin; io do 11 I\; d l r c  i~c in fo iccd  b> thc FCC liceme renewal proces .  u.hich focuses on 

a \tiiiion.> pcrivrinance in its cni i i i i iui i i i~  dnd for 11s viewer\. Second. I C  [he principle of 

econoiiiics T h e i ~  are \Iron: ccoii~)ii~ic inccnti\'es. i n  the form of adver l is ing dollars, m'hich 

I s ~ d r d  ihc i q - r i ~ i e d  j ia t ion\  i n  a nidi-ket. t h o v  which provide the most-waiched local news. We 

do  no1 need ,111) :rddi~ional i i i c c i i i i \ c ~  I O  iotiiinuc io serve ]Localism Localitm 15 what we are 

ahoui. 11 I \  thtr hu\ine5s of local iele\,~sinn. 



.JAN : : 
Ka!l Bensoii Si;nement. FCC llcaring in  San Antonio, lanuary 28. 2004: 

Leflerai ~ i i i m t ~ i I t ~ . , ~ ~  ' 

Mr. Ch'iirrnan. Coniinissinncr\. thiink ynu very much for the inviiatinn io be herfithlheiarihi~~ .,,, 
evening M y  name i \  R a y  Benwn.  and I'm a inu~ic ian  I hope I can shed some lighi on 
l o c d l i m  i n  radio. rhe role I I  ha \  pl.iycd lor niusicidnb.  and the changes thar have occurred 
over ihe years 

Firsi. a I i i i l ?  JbnUl i i iy~clf  I n  1970. some friend\ and 1 rianed a hand called Asleep ai the 
U'hecl Since iha i  i i ine. \ve'\;e u o n  nine GRAMMY,. \old millions of records, 
coll;ibinI:iicd wiili dnisis \uch ;I\ Boh Dylan. Georpc Siraii and the Dixie Chicks. and 
log:ed \e\i.ral million iniles i n  3 \ucces\ion of old. heal-up busses criss-crossing the 
n a i i n i i  in  pldy clubs. dance halls. concei-is and coui i iy  fairs. When I'm no1 on {he road. 1 
r u n  11 i e c ~ ~ i i - d ~ n g  \iudio dnd produciion coinpany. where 1 produce new ialeni and provide 
win ices \uch rls voice-o\er\ 1 curieni l !  serve on ihc Hoard of Direciors for se\'eral 
~ i i ~ ~ i i i i ~ ~ i i i i i ~ ~ .  iiicludin;i ihc T~exas  Chapier oi ihe Recording Academy. which rcpre\enis. 
i i iu \ ic i i~n\ .  \iiiper, and \criigu riier\; f r u i i i  d round [ l i e  riaie. \onie of which aie herc lonighl.  
l'inall!~-aIihouph 1 hale IO hrap-ihis year ihe Texas Hou\e of Represeniarives named 
me ihe officlal "Texa\ Sidle Mu\ician" Tor 2004. 

h l r  Ch;1irinan. the que\ i ion of radio cniisolidaiion and 11s effects on lhe localism, 
rcpionali\ni and di\ersir\' o f n i u w  (in ihe airwave\  IS an ongoinf  and inieresiinf biudy 

I n  il~e casr of ~.onieinpor~i-y con~nicicial inu.\ic. my pui reacrion :ind iniiial indicaiiona arc 
i l i a i  ihe effeciq are indced frll l u < i  ti\ sirip malls w i i h  naiional brand name reiailers havc 
homoperii~ed (lie l o o k  and iepiondl f l awrs  of  large and \mall lowns across America, so 
h d \  radio done mucli  Ihe \ame ihiiip io rnubic i n  nuiiierous formars, genres and reglons 1 
r~c.c~)pnizc ihai ihc de\iie\ of [lie American consuiiicr arc panially io blame for thin change, 
hur ulliinaiely II seem\ unfonuii:iie ihal in  an cra when XI much  grear music is being 
I-ccordcd h y  ialcnied arii\i\. none of 11 gets a shoi on !he air\va\'es. even in  jls own 
h o m c l o \ ~ n  

, 

' 

M'hen 1 \tarled iinkinp rccord.; i n  i he  carl) sevenlies rhings were a lor different Starions 
had larger playliq.; ihai \&ere apriiikled wi th  records fioin independenr. small, national 
and repon81 label\. People goi io  h e a  a \arieiy of inu\ ic  and regional ~ la rs  were made all 
o \e r  ihe ccrunrry Some of ihese "regional" anislq ulould break inlo the malnsiream by 
hav ing  success one ciry a i  a lime 1 can ciie numerous hi1 records rhai u3ere sianed by one 
DJ ha\,inp wccess wi th  a record i n  his rnarkei thereby giving other markets the idea thar 
ih i \  inighi work for iheni 

Toddy, because a tingle company own,  so many slalions. ihe access has been limited 10 
[lie four  iiiajnr record Iahels and a small handful of coiirul~anis and independent 
promoiers. The price of cniry i n i o  ihis n ~ r k e i p l a c e  has become riaggering. A ballpark 
figure for produciion and promotion ol a rinple song loday is 6 io 7 figures depending on 
ilie genre. This money buys ihc produciion c a t 5  of ihe CD and video of course as well as 
accebs io indio and video play i n  a number of ways. from "fauors" unrelated io airplay 

' 



such a \  free coiicerib for the biaiioiis paid for by tHe labels, i o  showcases and junkets  
a ~ a n  paid for by labels In i u r n .  the labels charge these “markeiing” costs to the artist. 

11 i s  ceriain ihat w t h  a few e x q i i o n s .  music on ihe radio i n  San Anionio Texas and 
Cle\cland Ohio 15 much ihe same ioday One exception is Spanish Language stations. In 
faci in  Texas 7epiio inusic and Norrciio music has  built large regional followings as well 
a b  naiional cucce\z (such as Selcna) u.ith ihe aid of local radio‘s willingness 10 play their 
carly recordings. This happcned becauw ihe TeJano markei was n o t  pan” io radio 
con~olidation (a \  ihcy were Spanish l a n p r g e  and noi considered mainstream). 

Another a\peci ihal I S  irouhling I S  ihe ownership of radio siaiions. conccn venues, 
conccri proinorion c o n i p a n m  and hillh(iard5 by Ihe \ a m  coinpaiiy If I am playing a 
coiiipe~ing j c n u e  wi th  a coiiipciing pIoiimiei in the [own ihai has a radio siation and 
conLeri \.einue nwiied hy a congloincrate. chances are I won’i be in\,iicd up 10 the slation 
t o  pioiiio~c In) music 01 m y  bhou. Thi. Iiniiis !he access ihai a local mu\ician has io 
piciiiioie the shou and h i \  or hei i i iu\ ic  

If iliis u.erc any  oihcr coiiiiiiodiiy n e  iiiighi shi.ug i t  off as business as usual hut [his is 
iradio- ihe I’LBLIC nirulaves- ihe! hclong io “We ihe people” and are Iicen<ed In the 
public inlcrcst 

The prdciiie o1D. l ‘~  and i icwyxrwns broddcasiing from one city and prc~ending io be in  
m o t h e r .  and inu\ ic direciors and progi;lin directors Iiwnz in ciiies other ihan the home 
C I I I ~ <  of I ~ C I I  broadcast shows. are olhcr faciors in the diminishing of access for local 
iiiusic \Vhen d n  on-air  pcr\on:~Iii? is n o t  i n  ihe lown he or \he broadcasts from, when the 
deci\ions on H hdi i s  pldycd idke placc centrally instead of locally these decision makers 
hdvc no hnowledge of the local ,r\’ailahle music. 

SOI,U’I‘IONS 
So I\ i h i ~  .J p i- i~hlem l l ian cdn hc fixcd7 I ihink so For in\iance. ~n Aus t in  a con:lomeraIe- 
~nrned  fii i i inn plays local diid regional i i ius ic and is rated # I  or 2 in ihe markel every year. 
11 15 111 pari refleciivc of ilie especially rich music scene in Texas bui 1 1  does prove that 
local f l j w r  In programming cdn rewli in competitive advaniage and a healthy bottom 
line for hroadcasiers 

To encoui~age this In other mdrhei\ 14.e mu<i creaie a n  environineni ihat  is beneficial to 
r;rdio siaiion owners as  ell a \  music providers, whether the pro\,iders are billion dollar 
eniiiies or rndcpendenr coinpanie\ The playing field is hardly level loday. 

The model In Canada I< iniermting. They have a Canadian conteni law on radio that gives 
preference i o  music works that are made or wrillen or sung by Canadians. A certain 
pcrceniage of [heir radio playlisls m u s l  have Canadian conient. This has spurred the 
caieers 0 1  MANY Canadian a n i ~ i s  hoih by ihe cross border rransmmion of music by 
Canadian slations close lo our bordcr, i o  the creation of a breeding ground for artists who 
later ha\’e aucces\ in  American markeis. Their experience and success in Canada give 
them an aduntage  over American mists .  



Allhougli I do no1 advocde a i m ~ l a r  leglhlalion as a solu~ion i n  America, I would like 10 

ree w m e  son of h\'hrid wluiion. \o tha1 musicians making recordings have a chance IO 

pci :I \Ian P e r h a p  the FCC can develop incenliveq for local music broadcasting so ihal 
\ l a l i o n \  can "inakc  heir nuinhers'. (whclher owned by a corporale congloinerale or nor) 
durinf the I imc  II lakes 10 re-build local inicre\r i n  local programming. Ulrimately, such 
iicceb5 would enrich the iiiarkclplace. wi th  a logical paih foi. lalent 10 develop locally, 
huild regional intcre'cl m J  then perhaps break inlo lhe iiiainslream Jus1 as baseball 
h e ~ d ~ i i  Croin 21 syslein of fain1 lediiib IO develop lalcnl fo r  the big leagues, so will the 
iniusic i i i d u ~ l r !  i n  11s parriiei-ship \A irh r d i o  benefil f1oiii il developmen1 cycle for 11s lalenc. 

F i n d l l y .  h41~ ~tidiiiniln a n d  Com!lii.\.;ioner~. J hcJicw lheae hearinss are a p a l  idea 
ccimiiiend [he Coiiiini~\ion Coi~ holding Ilie\e di\cussionc year iround and 1 predicl you will 

hedl siniildr c ~ i i i m e n ~ \  f r ~ o i i i  i n i ~ s i c r a i i a  all over llie counlry Al l  parlies need I O  be 
in\(il\ed 11 I\ no1 a n  ad\cr\ainnl relalion4iip lhal 1 en \  i\ion Radio cdn be oui besl Cricnd. 
h.lu\ic Jiid i a d i o  h a \ e  enjoyed J ;real i i~arnafe for ye&-\ and years Radio i s  and was 
re\poii\ihlc f o r  Ihc f r ~ e d l  \piwad of popular inu';ic i n  Ihe 20Ih century Lel's work logellicr 
I O  i n ; k  11  IUSI a< powerful and enliphlening i n  ~lir 21" ccnrury 

, 

' 



Localism Task Forck Public Hearing 
San Antonio, Texas - January 28,2004 1,4P4:<;! ! 

‘-m!rai Coslmwica!ic,I~ , c,. /,, 
nffice C f  the 5 

, 

Coiiinieiit.\ (if Steve Gii~sl, Gcncrul Aloriagcr, KIVEX-TV, Son Anioiiin 

Good mening I’m plcaced to pariicipate in tonight’s discussion. My name i s  Steve 

G i u %  and I’ve hccn ihe Gcncral Manager of KWEX-TV, Channel 41 here i n  San Antonio for 

nearly 1 2  ycars 1 began m y  32-)car carcer in television broadcasting in 1971 ai the ABC 

affiliate in  iny homeiown oEEl I’aso 

K W E X  holds lhc distinction of I)eing the firs1 Spanish-fornianed U H F  television station 

in tlic li 5 .  ha \  in? bckwn opcraiioiib with a Spanish format in 1961 

wn’e Saii Anionlo. and espccially lhe sipiificant Hispanic population in our community 

KWEX pinvide\ local programming and has always bccn an activc panicipanl in the community. 

4 s  musl oi!’ou know. KWFX 11 a l c o  I I J C  local affiliale of the Uni\’ision Television Ncrwork in 

San Antonio and is in faci a Uni\’ision-ou~ncd atation KWEX has gone to great lengths over the 

ycars io x n c  the nceds ofthc local Hirpanic community, and in lha l  time, we’re proud to have 

become a pan of Sail Anronio 

Today. KWEX con~inues to 

One of the rcasons K W E S  has achicvrd this posiiion I S  because I I  provides local 

propniniing rhar i s  rcsponsivc I O  rhc residcnrr of San Antonio. In panicular, KWEX a ~ r s  seven 

hours of local news programming cach wcck, including two dally live newscasts. KWEX’s news 

programs focus on politics, busiiiess. M eathcr, lraffic: and other ebcnts affecting San Antonio. 

Last year. onc d o u r  I ~ ~ W S  anchors, Monica Navarro. who has been wi th  Univkion in San 

Antonio for 21 ycars. w a s  selected loumalisi of the Year by thc 2003 Hispanic Media Awards. 

KWEX broadcasls M eckly conirnuniry affairs shows such as “Desde Sun Antonio,” 

uhich contains in-depth segments on topics such as home ownership, education, arts, nutrition, 



.. and finance>. arid "Ls Tu Cupr~ul~o. a show composed of inierviews with state and local 

pol i l ica l  Icadcrs addressiny lopics and laws that concern ihe communiry Bcyond its regular 

n w \ c s s i \  and public afFans progr;uiiming. KWEX airs literally thousands of public service 

i i i i i iou~~c 'cn ic~i t s  each year. 3s wcll  as community calendars to keep the San Anlonio community 

informcd ahoui proLraiiis. \en'icc(. and e\~eiits hosted by local municipal and non-profit 

nr;3iri~aiions In ~liesc u a y h .  KWEX keeps San Antonio residents infonned and engaged in 

politics. public affairs. and local c\'cnts. 

Hut onc of ihc inosi important n a y s  ihat K W E X  is able io sewe i l s  conimuniiy and 

cunncci w t h  San Anlonio rcwlcnts 1 through its community outrcach efforts. For cxamplc. in 

2003.  he station \ponsorr.d the Sail Anionio Public Library Summer Rcading Prograin, thc 

Annual  Confcicnce on Lalina Health I \ v ~ e s .  and the Day of Scholarships. In addition. K W E X  

was i i i \~nl\  cd in iiuniernu\ local wcnla. including clothing drlves, voter repisirat ion cffons. 

acrldcmic scholar~tiips. hcalth f ~ i r s .  and a spelliiig bee wilh students from over 80 ppblic and 

pri\'dle illlddk and high schools rhcse cvcnts really are among thc best opporrunilies lo get 

rn\'olvcd w t h  thc communiiy 

On the piograiiiniing \idc. 10 cnsure thai the slation stays cunenl and undcrsunds the 

conimuni~y 's  conccms. iw coiiiinuou\l\: talk io comniuniiy leaders and members or the public 

ihroughour !he ycar Evcn thougli the FCC clim~nated i t s  formal asccrtainmenl requlrements in 

19x4. KWEX conuiiucs i o  conduct formal intcnflicws with both leadcrs and inembcrs of thc 

community to get their inpul on ihc nccds and inierests of San Anionio. On average, KWEX 

conducts ovcr 80 of ihesc face-io-face IIIICJ\WWS each year in an effort to determine the issues 

and topics most iinpor~ant 10  I I I C  pcoplc of San Antonio. We take !he feedback from these 
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i inier~~iew. :is ucll a s  inpui from oihci sources; inib consideration when making programming 

decisions for the station 

K\A;I:I_X \,slues ihc rclaiionship I I  has w i t h  its communiiy. which i s  made possible only by 

pro\ iding ihc local infonnaiion and assisiancc that \ ~ i e \ ~ e r s  expect froin tlicir local broadcasi 

lriaiion In i h i \  regard. our coniinucd ahili iy t o  serve the public as wc cnicr the digital age 

depeiids i i p i f i c a i i t l y  on the f CC adopimg cable musi-carry requirements for both analog and 

dis i td l  si f i idls  during the Ill-\; ir;lnsiiioii Wtihour  sucl i  dual carriage. rhai iniportmr public 

J I I I C ~ C ~ I  c n ~ i i i c ~ ~ i i o n  hc~wccn local hioadcasi $taiioiis and rlieir \#IC\& ers \vi11 bc sevcred by cable 

<lpcrdlor\ 

Broiidcas~ s ~ i i i o n s  111 general. and KWEX in pamcular: work hard to cultrvaie a local 

prcscncc a n d  io sci-vc ilic needs of ihcir  c o i i i i i i ~ i i i ~ i e ~  Airing local programming that is unique 

and iailorcd io i l i c  conimunii! hclps aiiraci viewers and keeps ihc local broadcas~ slatton from 

hlciiding I I J I O  [lie i i i~sa i c  O ~ C O I I ~ ~ C I I I I ~  cltanncls and nlcdia awi lah lc  io [he publ~c  KWEX I S  

parucularly loriuiiaie io lia\.c Ihc \uppan of OUT owner, Univtsion. \\.Iiich places great imponance 

on local pruyraniniing and conimui~ity outreach, io produce local news and public affairs 

p i o ~ ~ ~ i i i t i i i i i i ~ .  5ponwr cc i i i imu i i i~~  outreach cfforis. and mainurn O U T  cmneclion 10 ihe 

co t i imun i~y  \A;c look fomard io cotniiiuiiig io do so in thc fururc 

Thank you. 
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Statemen1 of Jerry 1'. Hanszen 
Belore the Fedcral Communications Commission 

nroadca\l 1,ncalism Task Force 
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Jkk ;: 1; ; c$~ i  
+fl"dl i~ri i ! l lui i~ca!!cy, ~ p n ! , . , s : ; n  

('fflCi' :It ;he Sp, : ~ b i y  

January 28,2004 

Good c\'enlng. X l i  ClidiIinan and Conini~asioners, and welcome io Texas 

I a m  rlie Owic~r  and Geiirral h l a n c l p  of KGAS I n  Carihage, Texas. and KMHT located 

in ~ M d I h l i d l l .  Tcias h i  iho\e 01 you no1 l an i i l i a i~  ujirh Ea51 Texas. Canhagc is about 30 

~ i i ~ l c \  w u i l i  0 1  34ar\ l id l .  iind 25 iiiiIc\ a w a y  from (he Loui\lana horder Canhace has a 

popu1,irion of ahour 6.700 people. 2nd h4,ii~sliall h,i\ a populaiion of aboui 24,000. 

I'd lihc 10 \rm ofl hy recall ing a lelephone call 1 had wirh some inembers 

01 !oui. I,ncali\m T;i\k Force a feu' weeks ago  I n  ihal conversarion. one of the folks 

f i o n i  rhe FCC \aid i l ia1 1 u'ould picilublv he thc \rnallesl radio broadca\rer In ever appear 

a1 one of rhcw hearings. And 1 j u s 1  n'dnl you lo know rhal. as5uming lhal person was 

rclcirinf ro ihc s i i e  of m y  comInuniiy. and not in!! sralure or my bank account, 1 look 11 

as one of lhe higgesl coniplinien1s anyone could ever pay me. 

Thai 's  bccau\e i i i y  n i f e .  Wanda. and 1. dnd our eizhr cinployees are so 

proud of our acceprance in o u r  local coniinunily. The \logan for KGAS and KMHT is 

"The l4eanbeai of East Texds. And w e  try very hard lo live u p  to that hilling Our 

<lalions panicipare in  jus1 ahoul e\cry event zoing on in our communi~ies. from church 

~ C I I V I I I C S  io school ebenis 10 local gowrnment meeilnps. And 1 am cenain thar I am as 

cto.<ely in\ 'o l \~ed j n  my s1ai1ons a \  any slation owner in the couniry. In  facl, the KGAS 

srudio 15 located ahour only fifiy yards from my house, so It's safe 10 say that 1 am always 

amilable i o  our Iisieners 

.. 



1 have worked i n  r'idin fni many ydars, both on [he ai r  and in management, 

and Ihc mo5t iinportanl thing I have learned along the way is thal. regardless of your 

~esourccs. (11 youi iiiarkel \izc. oi a n v  O I ~ C I  factor. the success of a radio slation depends 

I I I W I  of all on one iliin:. and   hat I\ lion well a statinn serves i t s  local communiiy. 

E \en  ltiough n u r  \Idlions arc small. we nianage to make ourselves relevant 

IO our co i i i i nu i i i~ ie \  Fir\!. with i-e\pec~ I O  OUI~ programming. w e  broatlcasl our 

coinmii i i i~\"~ l , iwri lc  ccwnlry inu \ i c  o n  o u i ~  FM channel\. and the p s p e l  mu5ic they like 

on our  A M  cli;innel\ Aiid e\t'r) inoiniiig. ue fealure a n  up-and-ccrininf local country or 

go\pel ar t is t .  . m i  171 inf 11icni in  roi Iiw inIcr\ ' iew whenever possible We  will put JUS 

iihoul :in!one o n  llic air. i ind do  \\'ha1 we can I O  help gel a new anisi noliced 

A \  loi loc:~l i i cw\  diid p~ihlic affairs. o n  a typical day. all of our channels 

\ \ i l l  brnadcd\l E J V C  Icical ne\\ \GI\I \ .  wilh Ihe Carthage slation focusing on Panola Coun ty  

;rnd [ l i e  M.mhall \Idion focii\in; o n  H a r i w n  County. And those broadcasls w11l cover 

c\eivlhing j'rcmi luncral no~iccs 111 who01 lunch inenus, which I S  probably a b  local as you 

c.in gel 

E\'er\ d a )  .II S 30 din wc h a v e  a l ivc lalk show. hosled by yours truly, 

I\ here wc hring in :ue\ts fioni the cciminuni~y and discuss local issues. 1 try to make sure 

that  e\cry locdl poliiician cnii~e\ oil  he air  at sonie point. and 1 also Inwte other local 

folk5 like mini\ier\ or \chool ofiic~aln uho  mi2h1 have  an event coming up .  Then at 9:OO 

~ J T I ,  wc run  il \.cry popular \hou' callcd Swap Shop, uhere listeners can call in  and 

de\crihe persnnal lieins they uould like 10 buy. sell or trade. We average ahout 100 calls 

an hour  on this show, which i s  pieity amazing when you consider the Size of our lislening 

area. 
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We also run 3 wrrkly live program u'iih o u r  local sheriff that is so 

info i i i i a i i \ a  and  so enlenaining  hat I wouldn't he (urprised if our ratings share during 

i h n l  hour i s  close 1 0  100% And o n  Sundays, we air devolionals from area churches. Of 

cour\e.  t h i \  i\ o n  lop of our in-depih coterage of the other "religion" around here. high 

xliool foolhall. We no1 only ewer I m  I C B ~ S  each ujeek on our 1 ~ 2 0  sraiions, we make 

\lire to hio:idcds the half-limc marching hands so Ihow parenls can enloy iheir kids '  

pcrfoimimce i o o  Our cn i  ci',~ge o f \ponh  is  second 10 none i n  [he area. as w e  also cover 

. i r u  high \chool diid colle;e ha\kethall. haseball. rofihall.  and \.olleyball. 

A \  j'tr a \  OUI \ l : ~ i i < i n $ .  in\olveiiicnl in  ihe local c o m ~ n u n i ~ y .  1 lhink this IS  

dcinoiistraied be\( h y  [he faci ihai KGAS funclions 35 i h e  primary emerg,ency u'arnlng 

s\ , r le in fo r  Cdnhage So for example, u lien our f ~ i e  depaninenl. which i s  made up  

eniircly of xolunieers, including myself. is ,summoned io a fire 01' oiher emergency. 

K G A S  u~ill inleirupl l i s  propn in i ing  i(i lei people k n o w  where ihe emergency is and lhat 

dri\crs and  pede\irians \hould clcar Ihe way for emergency vehicles. In Canhage, i t  IS 

ccimninn hno\Jledge !ha! \41icn J O U  heai~ llie I o w n ' s  \ire11 go off. JJOU need io tune your 

i~ddio io K G A S  io f ind  oui cxacily ulial i s  happening 

Boil, of o u r  . ~ i i ~ i i n n ~  a l w  uork clo\ely u i lh  many differen! privaie and 

public organi/;ition< in !he area. but. like mosl broadca\lers. we do much more ihanjusi 

C U I  checks io w o n h ~ h i l e  c a u w s  In fact. the i n m ~  imponant coninbuuons that 

broadca\iers make in lherr comniuniry ha5 very l i t t l e  10 with money. We raise the level 

of awareness. discussion. and educalion i n  our comrnuniiies And we give a voice lo 

local organirations, p u p a  and indi\ idual c i~ izens  That.s why siations like KGAS and 

KMHT de\olc SO much aiilime lo local news and puhljc affairs. and that's why we do 
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evcr!tliin: wc can on a per\onal Ic\,cl I U  enhance bur cominun~ty,  u c h  as proinoilng 

c.haiiiy cvenr\. Shi.iners and ]. ion< Club fund miters. blood drives. youth relaled 

acIi\iiie\. And other\ loo numcrous io ineniioii here. 

So. u'c d o  all of ihcw Ihings because we think il's p m  of our 

Page 4 



Feaeral Cornmunlcatlcns I onrv , , 
Office of the SecrPwv 

SAN ANTONIO, TEXAS 

Testimony of Tom Glade 
San Antonio Market Manager 

Clear Channel Radio 
Before the Localism Task Force 

U.S. Federal Conimunications Commission 
orthe 

Good c\'cning. I'd like to welcome the Members of the Comnuss~on and 11s aiaff 

t o  our fine cily. M y  name I\ Toin Glade, and I am the Markei Manager Tor Clear 

Chmnel's radio sta~ions in San Anlonio.  

1 ~ ' J l l l  to t h m k  you for [hc opportun~ty 10 address !he issue of localism. and 

explain how 1 nlnke sure the slation< I manage are ineeling the needs of the San Antonio 

communily. 

There is no ques~ion i l lat  from 20.000 feet. the concept of locali\m is soinething 

n e  d I  agree I \  c\henlial for radio and lelevision broadcasters. But, here on the  ground. i n  

niy norld. localism lakes o n  an elen mole praclical significance. 11 couldn't be any more 

5imple - it's called the radio \can butlon 

Thar one hulion has more power than most people know. I t  makes absolutely 

cemin that w e  meel Ihc needs of o u i ~  local lisleners every day i n  every way or [hey will 

simply turn us off. 

Let me be clear, thai job Is easier said than done. Because here on [he ground, the 

concepl of localism isnl't a i i p h e r e  near as clear as i l  may appear from 20,000 feet. I t  
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changes rhrou:hour ihe day.  as rhe makeup of o u r  audience changes. 11 changes 

:eo:iaphically. rrom one pan of rhe c i ry  10 another. And i t  has changed over lime, as 

dcmogrdphics conlinue io shift in  maker s  everywhere 

. 

In i n \ '  \ l e u .  rhe fo\'cmincnr's incrcased rcliancc on markel forces to drive content 

no\% reqtiiie< us i o  hetrcr idcniif! uha l  people wani.  ineer rhose desires, and adapt to local 

change\ more qiiickly r h a n  e\ei- hcfore. And if we don'r meel those needs, res1 assured, 

we knou ir ius1 ,I\ quick. A conipany called Arhilron is exrremely adept ai bringing that 

I O  m y  d1cnlion. 

In  Lict. rhc neu, I~.iiinf'hociL J U \ I  relea\ed is rc\rainen~ to how dynamic and 

compe~i~ivc  llir marker IS in  Sdii An lon lo .  Some of our slations moved i ~ p  in the ralings. 

soiiic mowd donmn ~ and ii I \  m y  joh I O  figure our u:har we're doing right and whal we're 

1101. l3u1 lliere's one thin: )nu can counr on: I will gel my hands on as much audience 

Fcedhack a \  1 tan, and Ihcn mo\e  heaven and eanh IO make those Iisleners happy 

To rhai end. our \ lalions d o  an ahundance of marker research - over %200,000 lasl 

\ ) ea r  alone ~ I O  idcnrify local audience needs and t ry  I O  meel Ihem. M y  five mjnures here 

roniphr won'r allow me I O  de\cl-ibe everything we do I O  stay connecled 10 our 

cominuniry. hul 1 hope ihe following sampling will give you new insight inlo how deeply 

coiniiiirred and responsive we ai~e I O  rhe needs of San Anlonions. 

o All  of oui- s ra~ions  piovidc local newscasts, trafric, and weather: 

o J u \ l  lasl year a.e donaled over %3 million in commerciai time lo 

irnponanr causes in San Antonio; 

Our sialions i n  San Antonio sponsor communily service projects roo 
nuineious 10 menlion. i n  facl. we raised nearly 96 million last year 
alone for chariiable and civic causes: 

o 



G We inainidin ielephone h d i d e s .  conduct polls. do call-out research, 
a i d  peiforiii dudi~oriurn iesiing to give our 11\1cners a \oice in what 
we do. 

G We produce puhlic affairs shows. wch ar Coniniui i i~ Foi-u.7. Talk 
Son A ~ i i o ~ / o .  and Son Anronio Lii i n g  io bring fresh perspeclives on 
~ s w e s  io ihc public: 

o And w e  pi.01 ide a ircinendous array of public \crvices like the 
Sit-ongcr Duuge~ .  prograin. where elemcniary school students are 
taught how IO \ lay \aft: Leurii u Liivjig, where local workers are 
ii.ained IO pcrforiii new lobs: and Trouble Shoorrrs. where rip-off 
i m i s i q  are Iii\'e<ii:ilied and di\closed to the public 

AI FCC Commissioner\. YOU know' fir\ i  hdnd tha l  11's iiol e\cr!g day  when 

miieonc lakes ihe iiinc io iell !ou ~ l ~ i i  you'Ie doing sonieihing right. Thai's why we're 

\ ( I  pmud of ihe leiiers 1 htoufhi u iih me lonighi. There are 898 leilers before me {hat 

uere wn i  io o u r  \lalion\ i i fh i  here i n  Texas from local folks jus1 saying thank you for ihe 

eifons \ve'\e i i ~ d e  lo help [he i r  charily o r  puhlicizc [heir cause. As far as I'm concerned 

I I  doesn'i gci more rcu~ardinp Ihaii ihis. These leiicrh are froin our siaiions' public files, 

hui \ ~ i t I i  y ~ i u r  dppro\al. I'd l i k e  io \ubniir ihcm for Ihe iecord of ihis proceeding. 

W e - \ c  d 1 w  prepdtcd A \horl \ i deo  conialnlng brief intcniews wi th  local citizens 

\\hi) ialk dboui the lob ihc! i h i i i k  w e  do her~ing our communiiy. Thls \ideo answers the 

question hciiei. i h a n  1 ever could c i f ~ u s ~  how "local" local broadcasiing I S  here in San 

Anionlo. We have submiiicd the video a\  an exhibii for the record. and the 

Coinmirs~on'\ siafj hac yrsciou\l!i agrccd io provjde a l ink io I I  on the  FCC website. 

Oui commiiiixni io idenrifying whai our local audiences want - and then, giving 

II io iliem - IS absoluiely un\sa\ering. We own S I X  radio siations oul of55 i n  the San 

Anlonio markel. and each <ialion's play l i s t  IS hand picked by a program direcior based 

noi  only on the local mearch  1 meniloned earlier, but on that PD's personal knowledge 
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of the s1;ition’s audience. And while we conduct $ear-round audience re<earch, ii s t i l l  

comes dou n io whai 1 call ihe “golden fu i”  of the PD io deierinine what we play and 

when we pli~!) 11. 

Cleai Chdniiel ma! be il hi: company ihai I S  licensed i o  operaie a lot of radio 

\iations.  h i  I can icll y o u  ihat i i  I< rn! job - a \  a lotul  inarkei manager - i o  run my 

siiitions ii) 1 hesi see 111 io ineei ihc need5 of our local audience. And I k n o w  ioo well that 

Iisieiiers can change  \tation\ ai ihc push ofa  buiton They can do it while ihey’re 

c h d i l i n p  o n  ilic phone. iht.!’ i a i i  do ii nhile ihey’re dri\’inf 65 mile\ ]per hour. And if 

ihcv ‘ re  iinviliiii: like inc. i h e v  hi II d i i l e  chatting on the phone and dri\’ing 65 miles per 

I iour  Our li<ieiicr\ ha\<e m a n ) .  imany clinices for news. informalion and enienainmenl. 

The haiioni line 15  ii-we f a l l  io \cIvc ihcm well, [hey will simply deceri us  for one of our 

conipetiiorc. 

Whilc I iidmii~e ;rnd re\peci ihc Icader5hip of m y  company. 1 know tliat they can’t 

piiyrani oui sidtioiis froni co rpora i e  heddquaners - and they know i t  loo. Clear Channel 

ieco:nire\ i l ic iinponancc of I t r d l  . i u ionomy and has a structure ihai relies upon local 

control io make \ure mdrlei ni,inager< like me are always in [ouch with our local 

liqieners. 

And JUSI a \  Clear Channel can’t be successful programming all of 11s slations out 

ofits heddquarier\. 1 i l i ink ihai i i . \ j uc i  as un l ike ly  ihai the same can be done from 

Wa\hlngion. D.C 

ihe Loca l im Task Force Bui each community across the country is different. and has 

local needs ihai rcfleci those differences. In my view, a “cookie curter” approach i o  

localism from Washingion will hc /m effective than one developed right here ai home. 

I say that w i t h  enormous respeci for the work of the Comnlission and 
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Mr Ch;iirnian and Commissionerb, we ~ T U I I  the American people to elecl our 

P r e d e n l .  We lrusl them 10 elecl Meinhers of Congres.  and slate and local officials. 1 , 

bcliwe u c should I i k e w i x  ITUUL;I  ~ h c m  10 delerminejor //7ernse/i,es which stations do {he 

be\! job of ineeling the needs of their local conimuni~ics 

Th,lnk !nu for i n \ ' i l i n z  me lonifht .  and 1'11 hc happy to an\wer any queslions you , 

may have. 



The late Rev Dr Martin Luther King Jr in a sermon said,"Take our attitude toward advertisement We are so 
easily led to purchase a product because a television or radio advertisement pronounces it better than any olher 
Advertisers have long since learned tht most people are soft-minded, and they capitalize on this susceptibility 
with skillful and effective slogans This undue gullibility is also seen in the tendency of many readers to accept 
the printed word of the press as final truth Few people realize tht even our authentic channels of information-the 
Press, the platform, and in many iinstances the pulpit-do not give us objective and unbiased truth " 

Every bit of information comes to us with a point of view Therefore, I feel that is imperative for media outlets to 
engage the total community as much as humanly possible In San Antonio, for the most part, the print and 
eleCtrOniC media have been quite responsible That is not to say that improvements can't be made None of us 
have reached perfection yet Continuous imporvement in reporting the news is the challenge of the times 

I am delighted that the FCC has chosen San Anlonio as one of the cities for these broadcast localism hearings I 
am in support of deregulation in as many inslances as possible After all, this is the essence of the free enterprise 
system, which has served this great country well I do not necessarily believe that big is bad I am of theopinion 
that the less government involvement in the private sector, the better off the overall economy I feel that the 
market will dictate, if left alone 

I encouraged that the FCC IS moving in this direction However, I do understand the concerns that some have 
folks are expressing about consolidation One way to assuage those concerns is to require media companies to 
Set up community advisory boards in the local markets This would allow individuals from all SeMOlS of the 
community to provide input to the message 

I have personally been involved at a community representative of the now defunct, San Antonio Light newspaper 
and provided valuable insight into the local African American community The San Antoniio Express News has a 
community advisory board and relys heavily on the input of the community leaders I would be In favor of a more 
robust approach driven by the FCC to continue to encourage this process 

Also, I wouid point out to you that the local cable company-Time Warner has a program Of Wmmunlty access 
This program allows individuals and groups to produce their own programs and thus, shape their own message 
This is really a good thing In this community I think the concept of low frequency FM StatiOnS can be a huge 
asset in this regard, as well 

There are group in town, such as, the NAACP, Neighborhood First Alliance, The 100 Black Men, The Alamo Clty 
Chamber of Commerce and others who would benefit by having access to their own "community FM station For 
the most part, community groups has access to religious programming in the African American community, but 
not much more LOW frequency FM can be a tremendous resource to the community 

I am confident that our local media will accept a good faith outreach program designed IO provrde wider access lo 
the power of the priinted and electronic message Along those lines, I would strongly encourage internships and 
national searchs to find staff people who reflect the demographics of a particular community 

I would be remiss to accuse the local media of bias in hiring when I don't have the facts on who IS aaually 
applying for the jobs I do know that talk radio is very popular here and around the country, and I rarely hear an 
African American perspective There is a real opportunity for iinpul here 

I could 90 on and on with this message, however, I would much rather spend the rest of my time dealing with any 
questions related to the local market I would close by thanking Chairman Michael Powell and his distinguished 
team Of professionals for their leadership in this area 
email Limon at je17179@aol corn 

Joe Earl Linson can be contacted at: 210643-2202 or 
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Mr. Chairman, Commissioners, distinguished guests, members of 
audience, and members of the press, thank you for inviting me to be part of the 
Federal Communications Commission (FCC) Hearing on Broadcast Localism. 

Registration Education Project (SVREP). SVREP is a national civil rights 
organization founded here in San Antonio, in 1974, by our founder the late Willie 
C. Velasquez to increase the participation of Latinos and other ethnic 
communities in the democratic process. Since its inception, SVREP has 
registered over 2.2 million Latino voters throughout the Southwest and recently 
the Southeast, or, as we like to refer to our service area: America’s Sun-Betl 
states. This election cycle SVREP will ensure that 2 million Latinos register to 
vote and are mobilized for the November elections. 

My name is Lydia Camarillo; I am Vice President of the Southwest Voter 

Let me begin by stating that I am pleased to be part of ths important 
heating to discuss issues of localism that have an impact on the voice of 
democracy, the representation of ethnic and minority voices, the allocation of the 
airwaves time, and more specifically, the impact of consolidation of ownership on 
democracy and the representation of communities of color. 

FCC can respond to the lack of Latino (and other ethnic communities) 
representation on the broadcast aifwaves of America. 

Hopefully, my testimony will also provide recommendations on how the 

The Latino population is the fast growing electorate in the country. Only a 
generation ago, Latinos were a politically powerless people; our interest were 
disregard; our views dismissed; our cultures disrespected; our participation 
discounted. Today, the Latino community is participating in the American 
democratic process like never before. Allow me to emphasize that our numbers 
continue to grow, and as a matter of fact, we are the youngest electorate in the 
nation. Interestingly, Latinos voter registration has grown from 2.7 million Latino 
voters to 8.3 million nationwide - a phenomenal growth of 163%. Moreover, the 
38 million Latinos living in the United States, which represent more than 12% of 



the United States population and 6% of the nation’s total electorate, have 
become an undeniable and unavoidable presence in American poliics. 

In states like Arizona, California, Colorado, New Mexico, Florida, New 
York, Illinois, New Jersey, Nevada, Ohio, Idaho, Washington, Texas and Oregon, 
the Latino electorate represents a significant share of the total vote. In Texas 
alone, 2.5 million Latinos are registered to vote, representing 14% of total share 
of the vote. 

For the Democratic primary presidential elections, Latinos will represent 
25 to 30% of the total share of the vote in Texas this March 9,2004. Likewise, 
Latinos in Calrfornia will represent 2@25% of the total share of the vote in the 
March primary elections. In New Mexico, the Latino vote will represent 4045% of 
the share of the vote in the primary elections. (Projections prepared by the 
SVREP wrth data from the William C. Velasquez Institute (WCVl) and the United 
States Census). 

In fact, contrary to conventional wisdom, primary elections in New 
Hampshire. Iowa and South Carolina will not determine a front-runner in the 
democratic field. Latinos in Arizona, New Mexico. Nevada, California, Illinois, 
Florida and Texas will likely determine the democratic presidential nominee 
through their primaries in February and March. 

It is why we are convinced that Latinos stand at a crossroads in American 
politics - a crossroads that holds many historical implications. The overall 
decline of participation levels amongst the American electorate, combined with 
the record growth of Latino participation, promises to change the values of 
America democracy. Also, and most importantiy, the rising number of Latinos 
and Latinas being elected to political office promises to change the face of our 
government. 

But in spite of the record growth of the Latino electorate, mainstream 
America and Latino communities have not yet understood the impressive gains 
made by Latinos politically for many reasons - one being that the newsrooms of 
America are not telling the complete story. Or, if our stones are being told, they 
are not being told by Latinos, and even more rarely are they reported by Latinos. 
Rarely is the complete and accurate Latino story reported. 

Fortunately, the Latino story is being told by Latino-owned newspapers 
across the United States. In San Antonio, for example, Latinos can count on La 
Prensa to provide news that covers their issues It is a rare example where 
complete story is guided by Latino interests, since the media outlets is owned by 
Latinos. Similarly, La Opinion out of Los Angeles is owned and governed by 
Latinos, thus its coverage is extensive and its depth of understanding of the 
Latino story comes from the Latino perspective and history. Unfortunately, the 
number of Latino-owned newspapers are small, and even fewer Latinos own 
radio stations and televisions. 

Historically. we can argue that newspapers were never controlled by the 
government; this was a result of the protection of first Amendment. In other 
words. anybody could start a newspaper. This is not the case for radio and 



television because broadcasters had to broaddast over the public airwaves, and 
to prevent people from interfenng with each o theh signals a control and 
monitoring process was developed with the passage of the Radio Act of 1927 
and the Federal Communications Act of 1934. These government regulations, 
governed by the FCC, provide for individuals to free license to broadcast over the 
public airwaves. but in return theses broadcasters have an obligation and duty to 
give the public access, representation and coverage. Public airwaves belong to 
the people and as such broadcasters have a moral obligation and duty to 
represent the public interest, needs and convenience in its boardest sense. 

The use of public airwaves should also mean that the widest possible 
dissemination of news and information from diverse voices, perspectives and 
communities must be part of the American culture, and the FCC, therefore, has a 
responsibility to protect the public interest. It is why we feel it is necessary that 
these interest must be extended to Latinos and communities of color. 

The number of television stations owned by minorities has declined in the 
past three years from 33 to 20. In San Antonio the top ten radio stations are 
owned by three conglomerate companies Clear Channel, Cox and Univision. 
Furthermore, Clear Channel owns a stake and influence of Univision. 

The issue is not whether broadcasters are being local to a greater or 
lesser degree, bui rather whether the lax ownership rules hinder the democratic 
process and excludes community interest and representation. 

Television and Radio owned and controlled by Latinos and communities 
of color ensure that the Latino story is told complete with accuracy; further more, 
it ensures that Latinos report the Latino perspective in America. 

Diversity of ownership breeds competition and competition breeds better 
journalism and diverse perspectives in the news. It is why ownership guarantees 
diversity of news reporting; reporting by reporters that reflect the growing ethnic 
communities of color. In other words, news reported by local communities 
ensures the public interest of those communities. 

Since 1996 America has witnessed the decline in quality broadcasting as 
major radio conglomerates buy up most of country's stations. During this time, 
the largest companies went from owning 40 stations to 1200, and United States 
citizens listened as their quality of news-reporting and programming declined. 
Programming decisions are made at the national level not the local level. Local 
news teams and international news bureaus were scrapped or downsized, 
guaranteeing less coverage on local and important issues. In communities like 
San Antonio, were the population of Latinos is significant, lime coverage on 
important issues that matter to this communtty are covered in a way that truly 
reflect their interest. 

For example, I doubt that the majonty of the Latino community in San 
Antonio is fully aware that 2.5 million Latinos are registered to vote in Texas, and 
that Latino electorate make up an estimated 15% of total share of vote make up 
the Latino electorate in any given election. In our opinion, facts such as these are 
important information that can help stimulate an even greater participation from 



within our ranks, thereby fortifying the democratic process. Or, we have 
wondered, could it be that such titillation from a more localized and responsible 
media would not be welcomed by some of the powers that be? 

There is ltttle doubt that journalism and news reporting shapes the political 
landscape of American democracy. Without our fair share of minority ownership 
and control, America's communities of color and Latinos will continue to be 
absent in the ailwaves of America. 

It is one of the reasons that am here to testrfy on behalf of the millions of 
Latinos who make-up a significant and growing part of this country; but I am 
realistic enough to know that I can only represent those who believe as I do, or as 
SVREP and the WCVl believe, that "deregulation of the public ainnraves, hurts 
Amenca's democracy, voices and public interest. And, it will undoubtedly 
promote the continued exclusion of the voice of Latinos who work hard, pay their 
taxes, and live in America." Without local owners and local newsrooms who 
better reflect America's changing population, the media industry will continue to 
be disconnected from its communities. The bigger companies become, the less 
likely they will feature local talent, cover local news reported by reporters who 
look like their communities 

Obviously, ownership matters. It ensures corporate responsibility; diversrty 
of creativrly, art, cuhure and vision; promotes diverse reporting, ensures that local 
news takes front stage governed by local issues and its communities which then 
resonates at the national levels. 

I therefore, respectfully ask and suggest that the FCC can support the 
local communities by ensuring that: 

1 Prevents broadcast Television companies from buying newspapers in 
the same communities in which they have television stations. 

2 Limits the number of local radio stations that anyone broadcaster can 
own in a signal market, depending on how many stations exist in the 
single market. 

3. Limrts the number of local broadcast stations that any one broadcaster 
can own to systems serving 35% of the televisions households in the 
United States. 

4. Prevents one entrly from owning both a radio station and a television 
station in the same market. 

5. Prevents one broadcast network from owning another broadcaster 
network. 

Finally, I would like to thank you for giving us this opportunrty to share with 
you our views and to request that you honor a tradition of excellent journalism; 
better put, it is a tradition of complete, accurate and reflective of its communities 
by insuring that consolidation does not injure the quallty and value of good news 
reporting. 

What I have emphasized, in other words, is that the public airwaves 
should continue to be part of our values and tradition supporting America's 
people; all people, including communities of color and the Latino communtty. 
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Narrator: 
October 17, 1998 - a day that changed our community forever - a devastating 
five hundred year flood WOAI-TV and radio took to Ihe air providing days of 
coverage to protect the lives and properly of tens-of- thousands of local families. 
As the deluge began, Channel 4 was the only television station to go on the air 
uninlerrupted and commercial-free The station's unprecedented continuous 
coverage, that was watched by a Super Bowl sized audience, was honored with 
the city's Corporate Citizenship Award, an honor that had not been given out for 
almost a decade 

Then four years later the 500-year flood happened again. 

Flood Victim: 
"I just pray that - please don't take our house." 

Narrator: 
The rain poured for five straight days. Once again WOAl radio, the designated 
Emergency alerl station, and WOAI-TV carried hours of uninterrupted coverage. 
Together. the stations launched "Flood Relief for San Antonio" that raised over 
$200,000 in just twelve hours to help local victims The project received the 
Alamo Area Council of Governments Community Project of the Year award 

July 23, 2003 

A horrific shooting took place at a local business Three people were murdered. 
And within minutes of this tragedy, WOAl radio went commercial-free and 
launched an all-out on-air manhunt lor the gunman. 

WOAl Local Talk-Show Host: 
"Where are you calling from? Where are you on the highway?" 

Talk-Show listener on cellular telephone: 
"I am almost in Temple." 

WOAl Local Talk-Show Host: 
"Okay." 

Talk-Show listener on cellular telephone: 
"I was listening to WOAl and I heard you guys mention the license plate and the 
description of the vehicle, and sure enough the guy drove right by me!" 



Narrator: I 

WOAl and Clear Channel's commitment to serving our community's needs runs 
deep, addressing many imporlant issues. 

Just last year, radio and TV assisted dozens of local charities with public service 
announcements totaling more than $3 2 million dollars. But our public service 
commitment goes far beyond traditional announcements. 

We've helped raise $27 million dollars for the Children's Miracle Network, money 
that stays right here in our community 

Charlie Arnato. National Chairman for the Children's Miracle Network: 
"Without Clear Channel's commitment to Christus Santa Rosa Children's 
Hospital, we would no1 be able to fulfill the hospital's mission of providing health 
care to the ill and injured children of our community and South Texas." 

Narrator: 
With the Komen Breast Cancer Foundation, Clear Channel radio and television 
have helped raise over $1 7 million dollars through the annual Race for the Cute. 

Michele Brown. Co-Chair of the San Antonio Race for the Cure: 
"We were really, really lucky in the fact that Clear Channel from the very get-go 
said this is an event that we think could just be huge for this city, it's imporlant 
and we want lo be involved." 

"What Clear Channel is able lo do for us is something that no other station can 
provide, and that is creating the adverlising vehicles for us completely for free, 
getting people to the race, and not only that, givlng us the editorial content in 
every single newscast two weeks leading up to the race. I mean, that alone just 
to me shows such a huge commitment and goes above and beyond what anyone 
else can provide for us." 

Narrator: 
Food lor San Antonio, sponsored by Clear Channel radio and television, raised 
over 1 million pounds of food for our community last Thanksgiving. 

Eric Cooper. Executive Director, San Antonio Food Bank: 
"The Food for San Antonio promotion was the most successful food drive that 
we've seen at the San Antonio Food Bank. It helped feed people in our 
community We really see that as a parlnership that wouldn't have happened if It 
wasn't for Clear Channel and WOAl " 



Narrator: 
Channel 4 created the Stranger Danger program to teach children how to deal 
with strangers More than 100,000 elementary school children have attended 
this life-saving in-school program that won an Emmy and a national Gracie 
award. 

Gilbert De La Portilla. Crime Prevention Specialist with the San Antonio 
Police Department: 
"We knew the Stranger Danger worked effectively An incident that happened ... , 
a young lady was approached by an individual inside the school She did the 
right thing, and alerled the authorities and the individual was caught." 

Narrator: 
Protecting our children is paramount, that's why Clear Channel San Antonio took 
the lead in implementing the Amber Alerl program in our city. 

Kay Bailey Hutchison. United States Senator (Texas): 
"Particularly Clear Channel stepped up to the plate and starled volunteering to 
broadcast information when children are abducted." 

"The idea came from the broadcasters, and they agreed to work with police 
departments to broadcast information when children were taken, and that has 
now turned into the Amber Alerl legislation that I passed with Senator Dianne 
Feinstein We could not have done it without the efforls of the broadcasters, in 
the beginning as volunteers, and now working with " 

Narrator: 
And Clear Channel San Antonio and its employees, helped the Multiple Sclerosis 
Society take home over $1 million dollars in just one day with the Bike to the 
Beach 

Roy Ranqel. Executive Director, Lone Star Chapter of the Multiple Sclerosis 
Society: 
"All we can say is how grateful we are to all the employees and the management 
at Clear Channel for emphasizing that social responsibility for integrating their 
business practices with our non-profit values " 

"And also just as imporlant is to underscore the focus on personal involvement. 
Because as you know, that M S. 150 had very imporlant team, which was the 
Clear Channel team, and it was made up of twenty some odd riders who rode 
one hundred and fifty miles. And all the aches and pains they have felt pale in 
comparison to what a person with M.S. goes through day in and day out." 

"But there's no way that can thank Clear Channel enough for what they do. We 
feel we're part of Clear Channel's team and Clear Channel's family." 



I Narrator: 
And that family spirit extends into the local arts San Antonio's Cleai 
Channel radio-stations have featured over seventy local and regional music acts 
in the past year - through airplay, live concerts, and on-air promotions. Many of 
these acts have landed recording deals, and have appeared live on Channel 4's 
local lifestyle program - Sari Antonio Lwmg. 

Jerry Fuenles. Jerry Fuenles Band: 
"Letting the record get in the hands of the people at Mix 96.1, we got on the air 
and that just catapulted a whole new beginning which kind of jump-started 
everything And so the record started doing really well and that's how I got on 
the Living show, and I did that twice, and that helped sales with the CD and 
everyl hing." 

"Because as a local artist you know it's so hard to break that barrier, but it's not 
that the uh, like that's why I'm here right now because it's the people that work 
for Clear Channel. I mean Clear Channel is what it is, but it's the people that are 
employed by Clear Channel that work at Mix 96.1 that actually believed in me to 
begin with. So that's what made all the difference and that's why when I was 
asked to come down here I was just like, 'yeah, totally', because it's the people 
that made the ditference." 

Narrator: 
Clear Channel San Antonio Spirit Through news, the arts, public affairs, and 
community outreach 

We are there for our community Then Now. Always 


