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1300 I Street, NW
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(202) 515-2539
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aberkowitz@verizon.com

Ex Parte

Marlene H. Dortch
Secretary
Federal Communications Commission
445 12th Street, SW
Washington, DC 20554

Re: WC Docket Nos. 01-338, 98-147 and 96-98

Dear Ms. Dortch:

Today, Susanne Guyer and Mike Glover of Verizon met with Commissioner Kathleen Abernathy
and Matt Brill, Senior Legal Advisor, to discuss Verizon’s June 24, 2004 ex parte filed in the
above proceeding.  The attached documents were also discussed during the meeting.  All
positions presented by Verizon were consistent with those filed in the record.  Please let me
know if you have any questions.

Sincerely,

cc: Matt Brill



I. Demand For High Capacity Facilities Is Concentrated.

• 80 percent of the demand for Verizon’s high capacity special access services is
concentrated in fewer than 8 percent of its wire centers.

• Three-quarters of these wire centers are located in just 20 MSAs.

II. Competing Providers Are Not Dependent on ILEC Facilities in Any of these MSAs.

• There is an average of about 20 networks in each of the top 50 MSAs nationally.

• Competing providers have deployed their own facilities in the wire centers with
concentrated demand in each of the 20 MSAs that Verizon examined.

• Competing providers have deployed their own loop facilities to hundred of buildings,
including the majority of buildings with large annual telecommunications
expenditures.

• In each out-of-region market where it provides high capacity services, Verizon has
found that at least one CLEC, and frequently more than one, has high-capacity loop
and transport facilities with coverage comparable to the ILEC.

• Time Warner, for example, boasts that “while [RBOCs] have lots of fiber deployed, I
don’t know that they have more buildings connected than we do in all cases.”

III. Competing Providers That Do Use ILEC Facilities Use Special Access Not UNEs.

• Time Warner recently reported that it “does not rely upon UNEs,” and where it needs
ILEC facilities to connect to remote customers, it purchases those facilities “under
special access tariffs or under agreements with ILECs.”

• 93 percent of the DS-1 loops that carriers purchase from Verizon and 98 percent of
the DS-3 loops are purchased as special access services, not as UNEs.

• 95 percent of DS-1 loops that are purchased in combination with transport are
purchased as special access, not as UNE EELs.

• Carriers purchase these services at deep volume and term discounts averaging 35 to
40 percent off of base rates or list prices.

• Carriers are successfully serving customers of all shapes and sizes using special
access, ranging from the large enterprise customers whose business they dominate, to
small and medium businesses such as antique dealers, book stores, dry cleaners,
florists, gas stations, hairdressers, and travel agents.






