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Washington, DC 20354

He: MB Docket No. 04-207
Daar Chatrman Powell:

| am writing in opposition to the proposed “a la carte™ cable system currently being
considerad by the Feders! Government, as il does not benefit consumcrs.

The finest guality of our current cable sysiem i5 1is ever increasing diversity, Over the
past twenty years, the number of catle program neiwurks has grown from 28 to 339,
with :he array ol programs offercd on existing petworks drametically increasing
amnually. With the improved diversification of programming, Amencan consumers
have beashited from exposure to important channels that support varied voices, such as
BE'l, Telemundo, [V One, ESPN Deportes, C-SPAN and The Learning Channel.
Correspondingly, the viewing of cable pyogramming has steadily increased,

The cconomics of the ceble industry are based on licensing agreements between cable
pregrammers znd operators, the cost of whicl: are passed onto consumers, and pationsal
and local advertising. Advertising earmmngs are generaliy based on the oumber of
vicwsars 4 channel attracts. If a chanae! appeals to a specialized audience, under the “a
la carte” system, its viewership will deciine, as occasional vicwers today would no
longer schscribe. Loss of these viewers and those who might watch these chaouels
regularly and not when offered “a la carte”™ will seversly reduce advertising revenuc
and increase the cost of licensing agreements and the costs passed onte consumers,

Further, if channels do not have adequate revente, the quality and diversification of
progranynmg will decrease. Judith Mcllale, President of Discovery Communications,
has argued that “Discovery’s award-winning networks will not exast in an @ le carte
environment and consumers will have lost the chaapels they regard 85 the pre-aminent
source ol high ¢uality, family-fricndly programming.” Many of these channels will be
forcad out of business. We will no longer be able to enjoy lhe diverse programming of
today

ng it : i without th
An impressive and vibrant cable programmyng izdustry has developed without the
need of government reguianon. Cable ngﬁm ©
and educational value Pleass help sustain this

proposel.
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