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COMMENTS OF

THE RADIO-TELEVISION NEWS DIRECTORS ASSOCIATION

The Radio-Television News Directors Association (“RTNDA”) hereby submits its
comments in response to the Commission’s Notice of Inquiry in the matter of Broadcast
Localism (the “NOI” or “Notice”)." RTNDA is the world’s largest professional organization
devoted exclusively to electronic journalism. RTNDA’s membership includes news executives
in broadcasting, cable and electronic media in more than thirty countries.

The Commission has instituted this proceeding to examine “how broadcasters are serving
the interests and needs of their communities” and “whether market forces will provide enough
incentive for a broadcast station to satisfy a particular policy goal, or whether regulation is
needed.”® Implicit in the inquiry is the suggestion that, in the absence of regulatory inducements,
broadcasters will underprovide informative or controversial material, or both. Experience has
proven otherwise. RTNDA submits that the record will amply demonstrate that local
broadcasters are overwhelmingly responsible and responsive to their communities. Indeed, in

the absence of government mandates, local broadcasters voluntarily provide a wealth of news,
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information, public affairs and other programming reflective of the desires of their listeners and
viewers. Conversely, history has shown that federal regulation of content can sharply constrain
the quality and quantity of public debate.

Our First Amendment tradition requires that broadcasters be free to present whatever
programming they believe will best suit the needs of their local audience. Particularly with
respect to news programming and “candidate-centered discourse,” RTNDA submits that the
Commission cannot constitutionally interfere with broadcasters’ editorial discretion by
compelling them to offer programming not of their own choosing.

I HISTORY DEMONSTRATES THAT MARKETPLACE FORCES ENSURE
BROADCASTERS’ COMMITMENT TO LOCALISM, AND THEY WILL
CONTINUE TO DO SO

Two decades ago, the FCC recognized that market forces provide the best, most
efficient way to ensure that broadcasters identify and meet the needs of their
communities. Broadcast stations have provided outstanding local news and public
interest programming and services for decades and, with increasing competition in the
information marketplace, stations will have additional incentive to provide such
programming and services in the digital era. Such programming has included that which
enhances political discourse, such as coverage of campaigns, debates, press conferences

and other candidate forums.

The FCC’s deregulation of radio in 1981 represented a sea change. The
Commission advocated a reliance on marketplace forces to achieve public interest goals,
rejecting the viability of regulation. As the FCC stated:

We believe that, given conditions in the radio industry, it is time to

... permit the discipline of the marketplace to play a more
prominent role. Simply stated, the large number of stations in




operation and listenership demand for certain types of

programming . . . provide an excellent environment in which to

move away from the content/conduct type of regulation that may

have been necessary for other times, but that is no longer necessary

in the context of radio broadcasting to assure operation in the

public interest.’
The FCC further expressed the conviction that “the enormous savings in time and money could
be used for more constructive purposes in programming and news.”

Similarly, with respect to television, the Commission said:

[E]xisting marketplace forces, not our guidelines, are the primary

determinants of the levels of informational, local and overall non-

entertainment programming provided on commercial television. It

appears, moreover, that these forces have consistently elicited a

level of such programming well above the amounts arbitrarily set

by our processing criteria.”
Since the Commission abandoned its former content regulation regime, including the Fairness
Doctrine, local news and public affairs programming have “proliferated.”® In 1960 and in 1980,
local news programming averaged about one or two hours per station, per day. By 2003, local
news programming had doubled—averaging two to four hours per station per day.” Many
broadcasters launched 24-hour local news channels to supplement over-the-air efforts.

Radio and television broadcasters, regardless of the size of their parent company, know

that localism is what makes them successful. Local news and public affairs programming are

what give broadcasters brand recognition. Typically, local newscasts yield a high percentage of

* Deregulation of Radio: Report and Order, 84 F.C.C. 2d 968, 1014 (1981).
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station’s total revenues. Finally, major networks encourage their affiliates to produce local news,
because it increases ratings for the network news. In this era where broadcasters face
unprecedented competition from other broadcasters, cable outlets, satellite television and radio
offerings, and the Internet, market forces will continue to “provide adequate incentives for

licensees to remain familiar with their communities.”

IL. BROADCASTERS ARE PROVIDING A WEALTH OF LOCAL NEWS AND
INFORMATION PROGRAMMING

The Commission has stated that it measures “localism in broadcasting markets” through
two factors: 1) “local news quantity and quality” and 2) “the selection of programming
responsive to local needs and interests.”” An examination of the state of local news in our
country evidences that “localism in broadcasting markets” is thriving.

The Spavins study commissioned in connection with the FCC’s review of its media
ownership rules evidences that television broadcasters need no further “encouragement” in the
form of government regulation to offer local news and public affairs programming.'® The survey
of 130 stations in thirty-two television markets concluded that, on average, stations were
devoting an average of more than twenty hours weekly to local news and public affairs
programming. Moreover, according to the Economists Incorporated study cited with approval by

the Commission in the Biennial Ownership proceeding:

8 TV Deregulation Order, 98 FCC 2d at ] 49.
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e Each of the top four ranked stations in a market generally have a local newscast;

e There are many stations not ranked among the top four in market audience that carry
local news programming. Such stations can be found in 38 percent of all DMAs. A
total of 164 stations not ranked among the top four in their markets carry local news

programming;

e Thirty percent of all DMAs have one or ore broadcast stations not in the top four that
carries original local news;

e The average household in the United States lives in a DMA with 6.1 sources of local
broadcast television news;

In the top thirty markets, an average of seven stations per market offer local news. Sixty
of the 70 television markets from 31-100 have at least four stations offering local news; 32 of
those markets have at least five—and in some cases as many as seven—broadcast stations
offering local news.'!

In January 2003, the Radio and Television News Directors Foundation’s (“RTNDF”)"
Journalism Ethics Project and Bob Papper of Ball State University carried out a survey of news
directors and the public to look at the current state of local television news. A copy of the
resulting study is attached as Exhibit A. The report is drawn from the results of two surveys:
one of 1003 members of the U.S. general public, and one of 262 local television news directors.

As the report indicates, most people get their news from local television, and television is
the most trusted news medium. The majority of the public says that local television does a good
or excellent job of providing information they need about their community and their lives. Nine
in ten believe that an important function of local television news is to inform people about what

is happening in their local communities. Over 70% believe that local television news should and

! Comments of Fox, NBC/Telemundo, and Viacom, MM Docket No. 02-277, Economists Incorporated Economic
Study A at 8-11 (January 2, 2003).
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does serve as a watchdog looking over local government. Notably, more than 7 in 10 members
of the public say that political news coverage on broadcast television is good or excellent.

That result is consistent with a recent nationwide poll commissioned by the National
Association of Broadcasters and conducted October 22-25, 2004 by Wirthlin Worldwide.
Among the poll’s key findings:

e Forty-two percent of adults believe local broadcasters are providing “too much time”
covering the elections, while 47 percent say local stations are providing “about the
right amount” of coverage.”

e Local broadcast coverage of elections, whether in the form of news reports or
candidate debates, was viewed by 48 percent of Americans as the “most helpful”

factor in selecting a candidate.

e By an overwhelming margin—69 percent to 28 percent—poll respondents oppose
government-mandated free airtime for political candidates."

Indeed, attention to this year’s presidential election is vast, likely because of extensive local
media coverage. Niney percent of registered voters are following the race, and 59 percent are
following it “very closely.”

Moreover, stations are continuing to pour more resources into their newsrooms. The
results of a supplemental survey conducted by RTNDF/Ball State in the fourth quarter of 2003 is
attached as Exhibit B. The survey demonstrates that television newsroom employment levels
have substantially increased over the past year. Full-time local television news employment rose
4%, and employment rose 5.5% overall. What is more, the number of hours per day devoted to
news has increased to its all time high—averaging 3.7 hours per weekday for all television
stations and 3.9 hours for ABC, CBS, NBC and Fox affiliates. The number of local television
stations producing their own newscasts grew from 751 in 2003 to 759 by September 2004.

Another 68 stations receive and broadcast local news from one of these 759. Annual increases

1? Results of the poll are available at
http://www.nab.org/newsroom/pressrel/Releases/102904electioncoveragepoll.asp.




in the majority of TV news budgets from 2003 to 2004 also demonstrate broadcasters’
commitment to producing and airing local news for their communities.

In the past year, more television stations reported making a profit on news than at any
time since 2000. Overall, local television news brings in an average 46.1% of all station
revenue. Forty-three percent of television news staffs provide news content to local radio
stations. Eleven percent provide news content to cable, and over eighteen percent provide news
programming to other broadcast stations. Over sixty-five percent of television stations upload
local news information to a web site.

In sum, because they are accountable to their listeners and viewers, local broadcasters
have ample incentives to be responsive to the unique interests and needs of individual
communities. Because the system is working, and given the significant constitutional constraints
associated with attempting to put more “teeth” in the public interest standard, the Commission
should not act to adopt new policies, practices or rules designed to promote localism in broadcast

television or radio.

III. FUNDAMENTAL FIRST AMENDMENT PRINCIPLES CONSTRAIN THE
COMMISSION’S ABILITY TO IMPOSE CONTENT-BASED REGULATIONS

Freedom of the press has been described as “one of the greatest bulwarks of liberty.”'*

Because of its place in the functioning of our democracy, the First Amendment guarantees the
right to communicate and receive information free from governmental interference. In those
limited instances when government regulation can be justified, the burden of proof lies on the
government to provide evidence to show that any speech restraints are both necessary and well
tailored to its purpose. All government agencies have a responsibility to insure that their actions

comply with the First Amendment.

14 McConnell v. FCC, 540 U.S. 93, 362 (2003) (quoting the declaration of Rhode Island upon the ratification
of the Constitution. 1 J. Elliot, Debates of the Federal Constitution 335 (1876).



Because content regulation carries the danger of a chilling effect on speech, it has always
walked a constitutional fine line. As the United States Supreme Court has stated, “balancing the
various First Amendment interests involved in the broadcast media and determining what best
serves the public’s right to be informed is a task of great delicacy and difficulty.” Columbia
Broadcasting Systems, Inc. v. Democratic National Committee, 412 U.S. 94, 117 (1973). If the
First Amendment is to retain its force as a bulwark against government control of the press, its
underpinning—ensuring free debate—cannot be used to justify government regulation of
broadcast content.

On the basis of established precedent, several principles governing the FCC’s program
role can be stated categorically. The Commission does not attempt to direct licensees in the
selection or presentation of specific material. Stockholders of CBS, Inc. 11 FCC Rcd 3733, 3746
(1995). The choice of what local news is to be covered by a station is a matter committed to the
licensee’s good faith discretion. American Broadcasting Companies, Inc. 83 FCC 2d 302, 305
(1980). A licensee is under no obligation to cover each and every newsworthy event which
occurs within a station’s service area. KSD-TV, Inc., 61 FCC 2d 504, 510 (1976). The FCC will
not question a licensee’s judgment merely because some party expresses the opinion that a
particular event should have been covered or reported differently. To do so would contravene
the First Amendment. National Citizen’s Committee for Broadcasting, 32 FCC 2d 824 (1971);
see also The Selling of the Pentagon, 30 FCC 2d 150 (1971); WSMT, Inc. 27 FCC 2d 993 (1971);
Columbia Broadcasting System (Hunger in America), 20 FCC 2d 143 (1969); Network
Coverage of the Democratic National Convention, 16 FCC 2d 650 (1969).

Inherent in each of these precepts is the notion that determination of how much news to

provide or what to include in any particular newscast constitutes the very core journalistic




function of a broadcaster, and is a matter far removed from valid FCC supervision. Otherwise,
the Commission “would assume a journalistic role totally inappropriate under the First
Amendment, for which it lacks any expertise or authority.” Complaint of American Legal
Foundation against CBS, Inc., (FCC 85-556, MMB, released October 18, 1985). The
Commission properly has disclaimed the role of news evaluator, censor or editor. Once a
journalist has to stop and consider what a government agency will think of something he or she
wants to put on the air, an invaluable element of freedom has been lost.

Because campaign coverage and “political discourse” are largely the province of
broadcast newsrooms, RTNDA’s members are particularly concerned troubled by the
suggestions implicit in the NOI that it might be appropriate for the Commission to take steps to
“enhance” such coverage. No precedent supports the use of government’s coercive power to
improve the conduct and discourse of politics. The First Amendment has always been hostile to
such efforts. RTNDA firmly believes that any rule that would dictate to broadcast licensees how
to provide local or national political coverage, whether through quotas, mandatory air time, or
raised eyebrow regulation represents an affront to journalistic freedom.

Broadcast journalists face innumerable decisions for every program in choosing which
events, including political events, warrant attention in news programs. For the Commission to
mandate how broadcasters cover political campaigns or provide political candidates with specific
amounts of air time would be for the Commission ‘“to enter ‘an impenetrable thicket’ of
reviewing editing processes and adjudging editorial judgment . . . a function inconsistent with the
First Amendment and with the national commitment to the principle that debate on public issues
should be ‘uninhibited, robust, [and] wide open.”” In re Application of WGPR, Inc. and CBS,

Inc. 10 FCC Rcd 8140, 8147 (1995) (quoting New York Times Co. v. Sullivan, 376 U.S. 254, 270




(1964)).

RTNDA recognizes all too well that the current constitutional regime entails a different
set of First Amendment constraints on the regulation of the broadcast media from those that
obtain for the rest of the population, including the print media. As the Supreme Court has
repeatedly observed, such scrutiny allows restrictions on broadcaster speech to be upheld “only
when . . . narrowly tailored to further a substantial government interest.” FCC v. League of
Women Voters of California, 468 U.S. 364, 380 (1984).

RTNDA submits, however, that any action by the Commission that would, for example,
require broadcasters to air a minimum type or amount of “news” programming, would govern
how broadcasters cover local and national political candidates, or would provide for the
provision of free air time to candidates, could not withstand even this lower level of
constitutional scrutiny. Indeed, in its most recent and salient pronouncement on broadcast
regulation, the Court stated “the FCC’s oversight responsibilities do not grant it the power to
ordain any particular type of programming that must be offered by broadcast stations.” Turner
Broadcasting System, Inc. v. FCC, 114 S. Ct. 2445, 2463 (1994).

As the Commission itself has recognized, “policies cautioning broadcasters to engage or
not to engage in certain programming practices or establishing rigid guidelines in relation to such
programming raise fundamental questions concerning the constitutional rights of broadcast
licenses, and therefore cannot be retained in the absence of a clear and compelling showing that
the public interest demands their retention. Elimination of Unnecessary Regulations, 54 Rad.
Reg. 2d (P&F) 1043 (1983).

As RTNDA'’s and other studies indicate, and as broadcasters participating in this

proceeding will undoubtedly overwhelmingly prove, broadcasters are more than amply meeting




their public interest obligation of providing programming that is responsive to their communities.
Therefore, the Commission can identify no substantial government’s interest that would be
furthered by imposing additional content regulation on broadcasters.

Any attempt to inject the federal government and its regulatory system into the editorial
process in this manner is not narrowly tailored, but a mischievous and misguided undertaking.
There should not be governmental policies to govern how any form of local news is
communicated through the electronic media. Such an approach is particularly offensive to the
First Amendment’s guarantee of a free press, because in no way does the First Amendment
countenance government deciding whether broadcasters are airing sufficient quantities of
“news,” and whether such news is being presented “fairly.” Even when there exists a
government interest and the government has chosen the most narrowly tailored means to further
that interest, government is forbidden from censoring content or otherwise dictating categories of
programming broadcasters must or must not show. The FCC should not expand the law to suit
the whim or individual regulators. Our freedom as a nation is too important for that.

IV.  CONCLUSION

Increased media availability and communications connectivity have given
Americans the ability to learn and debate more about our democracy than ever before.
Civil discourse and a healthy democracy are the product of a free and open society
unconstrained by government restrictions on media structures or content. At root, media
quality is a subjective matter. Government should have no say over, or even attempt to
influence the quality and quantity of news programming offered by broadcasters to

Americans.

The time has come not to increase content-based obligations on broadcasters, but
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to deregulate broadcasting and to create greater First Amendment freedom for
broadcasters on a par with that of their print and new media colleagues. To do otherwise
is to jeopardize the future of free, over-the-air broadcasting. History demonstrates that
broadcasters have been and remain committed to presenting community-responsive
programming and providing extensive, high-quality local news coverage. Indeed, the
marketplace provides substantial incentives for broadcasters to produce local news and
other informational and public service programming. Given these existing incentives,
and the empirical evidence demonstrating that broadcasters are furthering the FCC’s
interest in preserving localism without government intervention, the Commission can
advance no legitimate interest sufficient to justify any form of content regulation.

In sum, the Commission should eschew any notion of “concrete” or “quantifiable” news
programming commitments enforceable through fines or the non-renewal of broadcast licenses.
The concept of converting the public interest into specific programming commitments is nothing
more than a springboard into intrusive government content regulation. It is dangerous to let
unelected government officials dictate or make their own value judgments about what our

nation’s viewers and listeners will see and hear, and anathema to our First Amendment.
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Respectfully submitted,

THE RADIO-TELEVISION NEWS
DIRECTORS ASSOCIATION

Kathleen A. Kirby 6
WILEY REIN & FIELDING LLP

1776 K STREET NW
WASHINGTON, DC 20006
202.719.3360

kkirby @wrf.com

Its Attorneys
November 1, 2004

13




EXHIBIT A




O

damae s S
. .

-

2003 Local Television News Study of
News Directors and

the American

e

Public

.

.

v -
- -

-

e

-
-
-

JOURNALISM ETHICS PROJECT

SUPPORTED BY FORD FOUNDATION

- .
Ze




Local Television News Study
Of News Directors and the General Public

Journalism Ethics Project

Supported by
Ford Foundation

Conducted and written by
Bob Papper

Radio and Television News Directors Foundation
President, Barbara Cochran
Executive Director, Rosalind Stark

Senior Project Director, Journalism Ethics and News Leadership, Kathleen Graham
Special Projects Manager, Jamshid Mousavinezhad
Project Assistant, Jamie Mahony

Copyright © 2003 by the Radio and Television News Directors Foundation
(RTNDF). All rights reserved. No part of this publication may be reproduced in
any form or by any means without permission in writing from RTNDF. Printed
in the United States of America.



RTNDF 2003 SURVEY OF HNEWS DIRECTORS AND

FOTEWOTE 1oreeeerreeneriecrsresnene st isnsese e eamses st sos e semsre s caeesanen et necamncres e naes /
About the Author and About this Report

EXOCULIVE SUMIMATY (iireitiresceeca st ostasssscre s mes st ssanssvssesasemecsssamanesssasssnsansnenes 11
1. Comparing the General Public and News Directors: 2003.....000nueen. ...15
MEia USE ettt snrnrcenme it ere e ses e sn st s ems s crere s e e sanaen 15
Media QUANLY covrree e sttt £ s n et nens 17
The Function and Role of Television News. .o viaeccecvcnannne 23
News Judgment and Journalistic Practices. ..o 25
Improper Influences on Television NEeWs ..o ieiiecrconnessrenesnes 29
Perception of Television News and Reporters ...

Audience Behavior .o cn e sre st ites et canenaens
Television News OPeratiOns . e esscrsesisosasessasesssercrssmesresssass 39
Ethics Training in the NewsroOm .o v secnensi s seessssesaeessonsans 44
L. The General Public: 2003 v8. 1998 vvissmnisssssommsnsssnnsenas 47
MEia USE i iiiirearrcrcreateire e srs e ascrcs e senseacss s esares o nesaasesess snrenesnssssansasann 47
Media QUality e sor ettt neca s 48

The Function and Role of Television News

News Judgment and Journalistic Practices

Improper Influences on Television News .............

Perception of Television News and RePOrters v rcccnrseresennns 57
Television News OPeratlons . oo ceeenesonciassserseeseenecesesesesasass 59
1L News Directors: 2003 vs, 1998 cnvieensinicnsnnsrcssssssssssssassnsnss sesanesassnes -3 |
Media QUALIEY oot see st ettt st sre s s st s e ar s s san s sanonn 61
The Function and Role of Television News. v sesresss s 61

News Judgment and Journalistic Practices .o rrnniceenreesesnennenn 3
Improper Influences on Television NeWs ..o crccnncnes i aearesrerns 65

Perception of Television News and Reporters

Ethics Training in the Newsroom ...

Who Are the News DIFeCtOTs? .ot eeeestenss et eneevenes 71
MethOdology oot er s st ren e s ar s e nn et nr s 73
Appendix A: General Public Questionnaire oo neseesecnecerncnnnns 75
Appendix B: News Director Questionnaire .. o irceecenenesorcansenn: 85

THE

PUBLIC




RTNDF 2003 SURVEY OF NEWS DIRECTORS AND THE PUBLIC

y %

oreword

This study by the Radio and Television News Directors Foundation {RTNDF) looks at the current state of local
television news through the eyes of both the general public and local television news directors.

it builds on a December 1998 RINDF study and seeks to answer some fundamental questions: What do people
think about the news they get from local television? What are areas of strengths and weaknesses? What has
changed or stayed the same in the past five years? In what areas do news directors and members of the general
public share views and where do they differ?

This study also seeks to delve deeper into the relationship between television stations and their audience.
RTNDF’s Journalism Ethics Project encourages television stations to engage in discussions with their audience.
Local news organizations and their communities depend on each other to survive and prosper. To support that
mutual vitality, news organizations will benefit from ongoing, non-marketing dialogue with their communities
and can reflect what they've heard and learned in their coverage.

The 2003 Local Television News Study represents one of the many initiatives of RINDF’s Journalism Ethics
Project. The project reinforces core journalism values and ethical practices among news professionals.

Special thanks to the Ford Foundation for its generous support of the Journalism Ethics Project and to Jon
Funabiki, deputy director, Media, Arts and Culture Unit, Knowledge, Creativity and Freedom Program.

Finally, we want to express our appreciation to Professor Bob Papper and his staff at Ball State University for
conducting the survey and drafiing this report. We also would like to acknowledge Jamshid Mousavinezhad for
his editorial and managerial work on this publication as well as Jamie Mahony for his contributions. You can
send us feedback-and view a Web version of this publication-at www.rtndf.org/ethics/fepcg.shtml.

RTNDF provides training programs, seminars, scholarship support and research in areas of critical concern to
electronic news professionals and their audience. As the educational arm of the Radio-Television News
Directors Association, the Foundation offers professional development opportunities for working and aspiring
journalists and journalism educators. Our Journalism Ethics Project is one of several RTNDF programs.

Kathleen Graham

Senior Project Director

Journalism Ethics and News Leadership

Radio and Television News Directors Foundation
{202) 467-5216

kathleeng@rindforg

.
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Bob Papper is professor of telecommunications at Ball State University. He also serves as news director for
Indiana Public Radio and oversees annual industry research for the Radio-Television News Directors
Association.

Papper graduated from Columbia College and the Columbia Graduate School of Journalism in New York City.
He has worked as a producer and writer at WCCO-TV in Minneapolis and WRC-TV in Washington, DC, and
as managing editor and assistant news director at WSYX-TV in Columbus, Ohio. He also worked with KPIX-
TV in San Francisco.

Papper previously owned and managed two radio stations and a small television production company, and he
is a past president of the Maine Association of Broadcasters. He is a longtime member of the national educa-
tion committee of RTNDA.

He regularly conducts writing workshops for radio and television stations around the country under the aus-
pices of RTNDA, the Associated Press and the Voice of America. He is a past winner of the DuPont-Columbia
Award for Qutstanding Contributions to Television.
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This report starts with key findings of the 2003 survey of news directors and the general public, pulling out
some of specific numbers that support those findings and making comparisons (where relevant) to the 1998
survey.

The next section uses 2003 data to compare findings for the general public and news directors. The middle two
sections compare 2003 data to 1998 data, taking an in-depth look first at the findings for the general public
and then for news directors.

The methodology section has details on how the 2003 survey was conducted. Finally, the appendix contains the
exact wording of the general public and news directors questionnaires, with tabulated results next to each
answer.




RTNDF 2003

SURYEY

OF NEWS DIRECTORS AND THE PUBLIC

The Radio and Television News Directors
Foundation’s Journalism Ethics Project, and Bob
Papper of Ball State University, carried out this study
to look at the current state of local television news.
This report is drawn from the results of two surveys
conducted in January 2003: one of 1003 members of
the U.S. general public, and one of 262 local televi-
sion news directors. In addition, 2003 results are
compared to two similar surveys conducted in 1998.

1} Most people get their news from television, and
they watch it more than they did in 1998. Television
is the most trusted news medium.

More than 8 in 10 people {81.4 percent) say they
watch local television newscasts at least several times
a week. TV also scores highest as the most trusted
medium. Network TV news ranks first (30.8 per-
cent), followed by local TV (24.3 percent).
Newspapers dropped from first place in 1998 to third
in 2003 (21.3 percent in 2003).

The general public identifies local TV as its major
source of news {49.9 percent) by a far greater margin
than in 1998-by a 2:1 margin over network news
{23.2 percent) and nearly 4:1 over local newspapers
{13.0 percent).

2} Most people say the media, and local television in
particular, are doing a good or excellent job overall.

More than 6 in 10 people {60.9 percent) say the
media are doing a good or excellent job covering the
news, That’s not as high as news directors rate the
news (79.7 percent), but it’s much higher than the
news directors expected the general public to rate it
(22.6 percent expected a rating of good or excellent).

The general public also thinks the news media are
doing a better job today than in 1998 {an increase of

7.9 percentage points). News directors also think the
media are doing a better job today than in 1998-also
up 7.9 percentage points.

The general public rates the quality of local television
news as essentially the same in 2003 as it did in 1998
(67.2 percent good or excellent in 2003 vs. 66.0 per-
cent in 1998).

3) Both the news directors and the public agree that
local TV does not do a good job of explaining how
stations decide what to put on the news,

Both the public (56.4 percent fair or poor) and news
directors (54.8 percent fair or poor) agree that television
stations don’t do a very good job of explaining how
they decide what to put on the news. However, while
over half the public (52.1 percent) say they want to
know more about the process, over a quarter (26.0 per-
cent) of news directors think the public isn’t interested.

In fact, in the minds of the general public, explaining
the journalistic process was one of the few areas in
which local television news made virtually no
progress at all from 1998.

4) News directors overwhelmingly think they doa
good job of responding to the public. The public
isn’t as enthusiastic.

‘While 96.6 percent of news directors felt their station
was responsive to viewer comments, ideas or prob-
iems, over three-quarters (75.8 percent) of the general
public who tried to contact a station disagreed.

News directors overwhelmingly (95.4 percent) think
they do a good job listening to the public. The pub-
lic, however, isn't nearly so enthusiastic: Just 58.8 per-
cent say that stations do a good job of listening to the
public’s concern.




EXECUTIVE SUMMARY

Keep in mind that fewer than I in 5 (19.0 percent) of
the public say that they have contacted or tried to
contact a station about a story or problem.

5) The public feels local television news falls short
in some key areas. However, the public’s perception
is less negative than in 1998 for every area, with the
largest gain in reporter’s sensitivity to victims’ pain.

With regards to common criticisms of television
news, a majority of respondents still feel that
reporters don’t ask the questions people really want
answered, that reporters aren’t sensitive enough to
victims’ pain, and that the news doesn’t cover enough
positive stories. Yet the general public’s perception of
local television news was less negative for every ques-
tion than in 1998.

News directors clearly felt they had made significant
strides in addressing the list of common criticisms of
television news, As with the general public, news
directors felt the biggest improvement came in sensi-
tivity to the pain of victims {from 69.0 percent who
said it was a problem in 1998, down to 46.3 percent
in 2003).

6} The public and news directors generally agree on
the function of television news, with the public now
feeling more strongly that stations should actas a
watchdog.

Most answers on the role or function of local televi-
sion news were similar in 1998 and 2003-with one
exception. The general public felt much more strong-
Iy in 2003 that local television news should actas a
watchdog over local government; the proportion of
those who strongly agree with that role rose from
29.0 percent in 1998 to 42.4 percent in 2003. News
directors are still far more likely than the public to
say that the media should be a watchdog over local
government, with 76.6 percent strongly agreeing.

Answers to several other questions about the role or
function of local television news were virtually iden-
tical from 1998 to 2003; informing people about the
community and reporting the news even if it's shock-
ing and painful, were cited as important roles. Most
other function questions differed primarily in degree,
ranging between “strongly agree” and “mildly agree.”

7} A significant minority of the public disagrees
with the idea that stations should be able o broad-
cast freely without government approval. News
directors say government officials have made some
coverage a little more difficult since the events of
September 11.

More than 6 in 10 news directors (61.7 percent)
think they're communicating the importance of the
First Amendment’s guarantee of freedom of speech.
However, a quarter {24.2 percent) of the general pub-
lic disagrees that stations should be allowed to broad-
cast stories freely without government approval. Only
a slim majority (53.4 percent) strongly agree that sta-
tions should be able to do so.

A majority of local news directors said official
sources have made it harder or a little harder to cover
some stories since Sept. 11, with 47.5 percent of news
directors characterizing it as “a little harder,” and 10.0
percent characterizing it as “a lot harder”

8) News directors think they do a better job cover-

ing communities than the public does. The publicis
almost evenly split on whether the media are driven
by making a profit or by serving the public interest.

A slight majority (54.4 percent) of members of the
public say local TV does a good or excellent job of
providing information they need about their com-
munity and their lives. With 84.2 percent of news
directors saying they do a good or excellent job, this
finding is one of the top disconnects in the study.
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Two-thirds of the public respondents (66.3 percent)
agree that the news media have done a better job
lately of reporting news in the community.
Interestingly, the general public thinks reporters and
anchors are more knowledgeable about the areas and
subjects they report on than do news directors.
Forty-five percent of the public characterize reporters
as “very knowledgeable,” while 41 percent of news
directors cite that answer.

Only a slim plurality of the public respondents think
local television news programs are mainly interested
in serving the “public interest” rather than making a
profit (44.7 percent vs. 42.8 percent}. More people
did select public interest than in 1998.

Both the public and news directors have at least some
ambivalence about whether local television news
should suggest solutions to local problems (32.4 per-
cent of the general public and 25.3 percent of news
directors disagree that local TV should suggest solu-
tions}.

9 Although the public respondents think stations
really care about getting the story right and respect
their intelligence, they also think local TV chases
sensational stories to attract an audience. Many news
directors agree.

Most members of the public {79.2 percent) think local
stations really care about the news and getting stories
right; and almost two-thirds (63.7 percent) think that
television news reports respect their intelligence.

However, both groups agree {77.6 percent of the
public and 53.2 percent of news directors) that sta-
tions chase sensational or promotable stories even if
the news value is minimal. These numbers are up
from 56.0 percent of the public in 1998, when they
were asked a similar question.

Furthermore, almost 6 in 10 people (58.5 percent)
think stations avoid stories that stations see as com-
plex, boring or nonvisual, such as mental health and
local government. More than 4 in 10 news directors
{(41.4 percent) agree.

In another potentially troublesome finding, more
than half (55.9 percent) of the general public say they
have become more skeptical about the accuracy of
anything they hear in the news.

19) The public continues to have concerns with the
use of confidential sources, hidden cameras, and
other controversial journalistic practices.

The survey found some striking differences in philos-
ophy between the general public and news directors.
The public has concerns about confidential sources
{only 20.2 percent say they believe most of what they
hear from a confidential source.) Members of the
public are dramatically less comfortable with hidden
cameras than are news directors (78.5 percent of
news directors think they should be able to use hid-
den cameras vs. 27.1 percent of the general public).

The general public is also much more likely than
news directors to think local TV goes too far in dis-
closing the private lives of local public officials (38.1
percent vs. 7.7 percent), but a plurality {42.6 percent)
of the public now says that the amount of disclosure
of details of local public figures’ private lives is just
about right.

The survey found little change in the news directors’
views on journalistic practices, including issues such as
using hidden cameras and waiting until people are
charged before reporting their names (24.5 percent say
the media should be able to use the names of
uncharged suspects). In both cases, news directors in
2003 are more likely to support the use of hidden cam-
eras and early release of names than they were in 1998.




EXECUTIVE SUMMARY

11) Both the public and news directors see a signifi-
cant amount of improper influence from news
organizations’ desire to make a profit, to get the
story on the air first and to increase television rat-
ings. News directors cite the impact of budget con-
straints on the quality of their newscasts as well.

The general public thinks almost everybody improp-
erly influences local television news. But in every
case, fewer people felt that way in 2003 than in 1998.

Unlike the general public, television news directors
do not feel they're improperly influenced by external
institutions and pressures-except the three that relate
to news itself:

-Although they differ in degree, both groups think
the desire of the station to make a profit exerts undue
influence on news coverage (82.0 percent of the pub-
lic think it’s a problem “often” or “sometimes” vs.
54.4 percent of news directors).

-A strong majority of both groups also agree that the
desire to report the story first is “often” or “some-
times” a problem (84.0 percent of the public and 80.0
percent of news directors).

-Even more agree that the desire to increase ratings is
“often” or “sometimes” a problem (84.6 percent of
the public and 83.5 percent of news directors).

Additionally, more than 4 in 10 news directors

(40.2 percent) called budget constraints “severe” or
“serious,” with 39.5 percent saying they had a
“meoderate” impact on the quality of their newscasts.

12) What the public says it wants in a newscast and
what news directors think the public wants differ
significantly in several ways.

News directors and the general public have similar
answers about how they decide which newscast to
watch, but the two groups differ significantly in
describing what the general public wants in a news-
cast. A plurality (43.0 percent) of the public want
their news to provide the “most thorough coverage™;
nearly a third (31.1 percent) say they most want “live
and breaking news,” and 10.8 percent say they want
the news they watch to be “first on the scene”
(arguably a variant of live and breaking news).

A majority (51.7 percent} of news directors described
their station as providing most thorough coverage;
23.8 percent said their station was most responsive to
viewers, and only 10.7 percent of news directors said
live and breaking news was a priority for their sta-
tion. At just 6.8 percent, “most responsive” ranks
lower for the public.

‘When asked to characterize the news that they would
prefer to watch, a majority of both groups chose sta-
tions that do a “complete and thorough job” (53.0
percent for the public and 70.9 percent for news
directors). However, 29.0 percent of the public want
their news stations to “investigate and not be afraid
to take on powerful people and businesses”; only 15.7
percent of news directors picked that option. Keep in
mind respondents could only choose one answer for
this question.

13) And when it comes to changing channels-the
public doesn’t click away as much as news directors
might fear.

News directors clearly envision an audience clicking
away during a newscast (77.8 percent think two or
more times in a newscast). Nearly half (45.5 percent)
of the general public say they don’t change the chan-
nel at all.
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Chapter I.
Comparing the General Public and

This report summarizes the results of the two surveys overseen by Bob Papper at Ball State University, in Muncie, Ind.
Advantage Research conducted a total of 1003 telephone interviews with the U.S. general public. Advantage Research,
and Bob Papper, completed 262 interviews with a random selection of news directors whose stations broadcast local
television news programs. Interviews with the general public were completed berween January 16, 2003, and February
13, 2003; interviews with news directors were done from January 16, 2003, to February 21, 2003, Sinzilar questions
were asked of botl populations in order to assess the differences between those supplying the news and those viewing it.
A full description of the methodology is at the end of this report.

Ly

For the general public, differences by age and race are noted. For news directors, we analyzed responses based on mar-
ket size and years of toral experience in television news. News directors in the 25 largest markets tended to respond to a
rusniher of questions differently from news directors in other markets. Years of experience made no difference in
responses, except for news directors witl the least experience. Given that the margin of error can grow as one looks at
subsets of the overall data, readers are encouraged to pay particular attention to larger differences {generally those
greater than 6%) between groups and the overall trends in the data.

You can compare the 2003 responses to the 1998 responses of the general public and news directors in chapters 2 and 3,
respectively, and Appendices A and B.

e
b
i

Half the general public (49.9 percent) say

they get most of their news from local Someplace oo
ce 2 on't know

TV. That’s better than 2 to 1 over the sec- Hationa] newspapers 67%

ond most popular choice, network TV, 11k

and almost 4 times the number who say

they get most of their news from local

spapers. .

HEWSpapers 2003 General Public

B Where do you get most of your news Locol TV news
progroms

from?

There’s little difference here by age, but
minorities are a little more likely than
whites (55.3 percent vs. 49.5 percent) to
get most of their news from local TV and

are less likely to turn to local newspapers Lotal radio
- e d' news
or radio. 7.3%

I5
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B How often do you watch national network news on television?

Don't kmow
0.6%

2003 General Public

Several fimes o weak
226%

B How often do vou watch local TV newscasts?

lessthon  ever Don't kow

once g week B.6%

2003 General Public

Younger viewers {those age 18 to 34) were considerably less likely (45.8 percent vs. 69.6 percent for those 35 or
older) to say they watched local TV every day, but 75.7 percent say they watch several times a week or more.
Minorities reported watching more TV than did whites: 70.2 percent of minorities said they watch every dav.
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B When vou hear conflicting versions of the same news story, which source do you trust the most?

Refused
0.7%

2003 General Public

TV news

It’s the younger people (18- to 34-vear-olds) who put network television news in first place in the event of con-
flicting stories. People 35 or older have network and local TV virtually dead even. Both rank newspapers third-
and at the same percentage. Interestingly, the 18- to 34-year-olds are a little less likely than viewers 35 or older
to trust online news in the event of a conflict. Minorities rank local television news first (35.3 percent), net-
work news second (30.9 percent) and newspapers a much more distant third (17.3 percent) in trustworthiness.

Overall, people think the media do a pretty good job covering the news-a lot betier than news directors
expect them to say. Local television news scores even higher.

& Overall, how would you rate the job the media are doing covering news?

10% 20% 30% 40% 50% 60% 70% 80%
Excellent 2003 B8 General Public
Good News Directors
Fair
Poor
Don't Know
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B News directors were also asked how they thought the public would rate the media

0% 20% 30% 40% 50% 0% 0%

T

Excellent
Good
Fair

Poor

B Generol Public {Actual) 2003
General Public {News Direciors Perception) 2003

Don't Know

B Aside from how you feel about the news media’s overall performance, how would you rate the overall quality
of the news you receive from local TV?

10% 0% 30% 40% 50% 60% 70%
Fxcebent 2003 B8 General Public
Good News Direciors
Fair
Poor
Don't Know. P

News directors in the top 25 markets were more likely to label their news as excellent. News directors with five
years of experience or less were generally harsher in their evaluation than other groups.
B How would you rate the news provided by the local television newscast you watch most often?

il Refused
Don't know 1%

19% /

2003 General Public
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2003 BB General Public
News Dirediors

B How effectively does the local television station you watch most often for news provide information vou
need to make decisions about your community and your life? (News directors were asked how effectively
their station provided that information.)

10% 0% 30% 40% 50% 60% 0%

[ H H 1 I H

Excellent

Good 44.3%

28.5%

Foir

Poor 15%
. 5%
Don't know 1%
0.2%
Refused *

0%

Note the huge discrepancy between the general public {54.4 percent good or excellent) and the news directors
(84.2 percent good or excellent). News directors in the smallest markets (130+) were less likely to say they did a
good or excellent job.

B Overall, would you say that the anchors and reporters on the station vou watch most are... (News directors
were asked about the anchors and reporters on their station.)

10% 0% 30% 40%

Very knowledgenble about the areq 5%
and the subject they report on

Somewhat knowledgeable 4345
37.5%

Hiot 100 knowledgeable

Hot at oll knowledgeable

Den't know/no answer

Interestingly, the general public thinks reporters and anchors are more knowledgeable about their community
than do news directors. News directors in the top 25 markets were most likely among all news directors to say
“very knowledgeable”-and the most likely to say “not at all knowledgeable.”
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B How would vou characterize the live reports on the local TV station you watch most often for news? {News
directors were asked how the audience would characterize live reports.)

10% 20% 30% 40% 50% 60% 70%
Generally, the live reports were good and dealt ‘ 45.9%
with news going on right then

Generally, the live reporis waste fime becouse 2.8%
nothing much is usually going on right then

2003 BB General Public
General Public (News Directors Perception)

Don't remember any live reporis

Refused

L 0.4%

The general public likes live reports on television news. Younger people (18- to 34-year-olds) were slightly
more likely (28.1 percent) than those age 35 or older to say that live reports waste time. News directors in the
top 25 markets were both less likely to think people liked live reports, and more likely to think they didn’t
remember any, than news directors in smaller markets.

B Lately, 've become more skeptical about the accuracy of anything I hear on the news.

Retused

Don't know 03%

37%

2003 General Public

Rildly agres
99%

The audience tends to agree (55.9 percent) that they have become more skeptical about the accuracy of any-
thing they hear on the news. But even more (66.3 percent) say local television news has been getting better.
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B Lately, I think the news media have done a better job of reporting events in my community.

10% 20% 30% 40%

Strongly agree

Mildly agree

HMildly disagree 145%

Strongly disagree 123

67% 2003 B8 General Public
News Diredors

Don't know

0.2%
Refused B o

News directors with no more than five years total experience were more likely to strongly agree that the news is
getting better.

B Please tell me which statement comes closest to your opinion.

Refused
81%

Don't know
84%

2003 General Public

7

Locdl television
news reporfs sforiss
thet are foo simple Local television news
e B repors stories in a way
the intelligence of that respedts the

thair viewsrs intelligence of
278% their viewers
63.7%
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2003 BB General Public
News Directors

B How would vou characterize the political news reporting on the local TV station you watch most often for
news? {News directors were asked to characterize their stations.)

19% 2% 30% 40% 50% 0% 0%

Excellent, thorough coverage of the issues and the condidates
Good raverage of the issues and the candidates
Little coverage of the issues and the candidales

Seldom if ever cover issues and the condidates

News directors thought more highly of their political coverage than did the general public, but more than 7 in
10 members of the public say coverage is good or excellent. But there’s another major disconnect between the
public and news directors when it comes to whether those reports help people pick a candidate. More than 8 in
10 news directors think those reports make a difference; only 1 in 4 members of the public agree.

B Did those reports help you make up your mind about which candidate you preferred? (News directors were
asked whether they thought the reports helped the public make up their minds.)

10% 20% 30% 40% 50% 60% 70% 80%

3

T

Yes
fio

Don'tknow |

According to the respondents, they did vote. Although off-year elections generally saw low turnout, more than
three-quarters (76.3 percent) of the general public said that they voted in the last election in November. It’s
possible that respondents answered in the affirmative if they voted in either of the last two elections-including
the last presidential one. It’s also possible that they just answered in the affirmative, regardless.

The 18- to 34-vear-olds surveved were a little more likely to say that the reports helped them decide about their
preferred candidate, but they were also a lot less likely to have voted than the rest of the public.
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2003 B8 General Public
. MNews Directors

Intensity differs, but there’s general agreement between the public and news directors about the function
and role of television news. Almost all news directors strongly agree that they should inform people about
what’s happening in their community. Similarly, almost all members of the general public agree, but 17.1 per-
cent only agree mildly.

B An important function of local TV news is to inform people like you about what is happening in your
community.

16% 0% 30% 40% 50% 60% 0% 80% 0% 160%

Strongly agree
Hildly agree n
Hildly disagree
Strongly disagree |

Don't know

B An important function of local TV news is to suggest potential solutions to local problems.

% 0% 30% 0% 50%

Strongly agree
Mildly agree

Hildly disagree

Strongly disagree

Don't know

Refused

People age 18 to 34 were a little more likely than those age 35 or older to favor suggesting solutions and a little
less likely to say local news should just stick to the facts. Minorities were even more in agreement that stations
should suggest solutions.

News directors with no more than five years total experience were more likely to disagree that television news
should suggest solutions and more likely to agree that television news should just get the facts right.
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2003 BB General Public

News Dirediors

B The major job of local TV news is to get the facts right, not to interpret the news.

10% 0% 30% 40% 50% 60% 0% 80%

Strongly agres
Mildly agree
Hildly disagree

Sirongly disagree

Don't know Focx

10% 0% 30% 40% 50% 50% 0% 80%

] 3 3

Strongly agree
Hildly agree
Mildly disagree
Strongly disagree

Don't know

Refused

B The major job of local TV news is to report the truth, even if it is painful and shocking to viewers,

0% 20% 0% 40% 50% 0% 70% 80% 0%

Strongly ogree
Nildly agree
HMildly disagree
Strongly disagree

Don't know
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The audience is not comfortable with confidential sources,

The public also has a problem with hidden cameras, releasing the names of uncharged suspects, and issues
of fairness in general.

B When you see a local TV news story based on a confidential source, how much do you believe?

Don't know
Hone of what you heor 999

2003 General Public

Believe most of what
you hear
20.2%

Ahout holf of what you hear
434%

& Should journalists be allowed to use hidden cameras or recorders?

10% 0% 30% 40% 50% 0% 0% 80%

% ) ]

Journalists should be able to

Journalists should net

| 0 2003 B8 General Public
News Diredors

News directors in the smallest markets and those with no more than five vears experience are least likely to
approve of hidden cameras.
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2003 B8 General Public
News Dirediors

B Should local TV news report the names of people who are suspected of committing crimes who haven’t been
formally charged, or should the media wait until formal charges have been brought before reporting that
person’s name?

10% 20% 30% 4% 50% 60% 70% 80% 90%

Report nomss hefore charge
Wait until formol charges
Don'tknow

Refused

10% 0% 30% 40%

o %
Strongly ngrée 338

HMildly agree
Wildly disagree

Strongly disagres

. 16%
Don't know 0%

Refused [
Younger people (18- to 34-year-olds) have less trouble with confidential sources than those who are 35 or older.

B 1 want news only after all of the facts have been checked, even if it means 1 have to wait longer to hear about
a story. {News directors were asked if all the facts should be checked, even if that meant their station didn’t
get the story first.)

10% 0% 30% 40% 50% 60% 70% 80%

Sirongly agres
Hildly agree
Hildly disagree
Strongly disagree
Don't know o

Refused s
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2003 B8 General Public
News Diredlors

B 1 believe that in a controversy with two clearly different sides, local TV news should not report a news story
if they can only reach one side for comment.

0% 0% 30% 40% 50%
Strongly ogree 46.3%
Mildly agree }
Mildly disagree
Sirongly disagree

Don’t know 0%

Refused

News directors with no more than five vears experience are more likely to agree with walting to get both sides
of a controversial issue.

B Do you think that local TV news goes too far in disclosing the details of local public figures’ private lives, not
far enough, or as far as vou think is right?

10% 0% 0% 40% 0% 60% 70% 80%

Goes ioo for
Hot far encugh

4s tar os you think is right

Younger people (18- to 34-year-olds) are much more likely (56.0 percent vs. 42.4 percent) than those 35 or
older to think television news goes as far as is right.

News directors generally agreed (61.7 percent) that they communicate the importance of the First Amendment’s
guarantee of freedom of speech. News directors in the 50 top markets were least likely to agree that they com-
municated the importance of free speech. But nearly a quarter (24.2 percent} of the general public do not think
that television stations should be allowed to broadcast freely without government approval of a story. Only a
slight majority (53.4 percent) strongly agreed that stations should be able to broadcast freely. Among minorities,
36.2 percent did not think that TV should be allowed to broadcast without government approval.
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B Do vou [general public] agree or disagree that television stations should be allowed to broadcast freely with-
ouf government approval of a story?

Don'tknow  Refused
44% 0.3%

2003 General Public

Strongly agree
53

Hildly agree
11.5%

B Do you [news directors] agree or disagree that your TV station communicates the importance of the First
Amendment’s guarantee of freedom of speech?

Don'tknow  Refused
11% 0.8%

2063 News Diredors
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2003 B General Public
Mews Dirediors

The general public thinks almest everyone improperly influences the media. News directors don’t see it that
way-except when it comes to things like making a profit, being first and, especially, increasing ratings.

B How much of the time, if any, do vou think news reporting on local television is improperly influenced by....

Elected Officials

19% 20% 30% 45%
ﬁ% H H i
o
Somsfimes 78
Rarely 155%
Hever 4%
Don'tknow o 685
21%
Refused o
Big Business
10% 20% 30% 40%
Ofien 36.5% )
Somelimes B
Raiely .
Hever
; 4%
Don'tknow s
Advertisers
0% 20% 30% 46%
Dfen 42.4%
Somstimes 5%

Rarely

Hever 997

Don'tknow B
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2003 B General Public
News Dirediors

News directors in markets outside the top 50 see improper influence by advertisers as a bigger problem than do
news directors in the 50 largest markets.

B How much of the time, if any, do you think news reporting on local television is improperly influenced by....
{continued)

Federal Government

8% 20% 30% 0%
Often 7.5 A ! ! !
Sometimes | 326
Rarely 57
Hever |
; 94%
Don't know e
Interest Groups

0% 20% 30% 40%

Often

Somelimes %3

Rarely : ™

Hever 29

Don't know

TV Station Owners
19% 0% 0% 40%

Often ALk

Somatimes ks

314%

91%

Rarely .

Never 257%

Don't know

Rehused
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2003 B8 General Public
= News Diredlors

& How much of the time, if any, do vou think news reporting on local television is improperly influenced by....
(continued)

The desire of the news organization to make a profit
10% 20% 30% 40% 50% 0%

Often

Semetimes 5%

Rarely 9%
Hever
y 5%
Bon't know [0
0.7%
Refused | o
The desire to report the story first

10% 0% 30% 0% 50% §0%

Ofien

Sometimes B2%

Rarely

Never

Don't know

The desire to increase ratings
0% 0% 30% 40% 50% 60% 70%

DBften
Somefimes
Rarely

Hever

Don't know |

Generally, 18- to 34-year-olds are a little less likely than those age 35 or older to see improper influence on tele-
vision news-except for the three internal questions on television news (profit, being first, and ratings).
Minorities are a little more likely to believe that television news is improperly influenced-except for those three
internal questions. For those three, all groups come in almost exactly the same.

News directors in the top 25 markets identify getting the story first and increasing ratings as bigger problems
than do news directors in any of the other markets.
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Perception of Television News and Rej

The general public overwhelmingly thinks that local television chases sensational stories to attract an audience.

B Reporters and anchors on the TV news program you watch the most chase sensational news stories because
they think it attracts large audiences not because they think it's important news.

Don'tknow  Refused
24% 0.1%

2003 General Public

Strongly ugree

Hildly agree
26.3%

Younger people (18- to 34-year-olds) were a little less likely to feel that television news chases sensational stories.
On the other hand, the general public also feels that stations really care about the news and getting stories right.
B They really seem to care about the news and getting the story right.

Don'tknow  Refused
1.9% 0.1%

2003 General Public

Strongly agree

Hidly agree
344

32



RTNDF 2003 SURVEY OF NEWS DIRECTORS AND THE PUBLIC

2003 B8 Generol Public
News Diraclors

B There are topics that are so complex, boring, or non-visual-like mental health and local government-that
stations tend to avoid doing stories on them? (News directors were asked about their stations.)

1% W% 30% 40%

P b
Sirongly ogree 7%

Hildly agres

Hildly disagree 187%

Strongly disagree 1494

8.3%
Refused | g

Generally, 18- to 34-year-olds are a little more likely than older viewers to disagree that complex or boring sto-
ries are avoided and that promotable pictures are run even if the story has limited news value.

B There are stories that are so sensational or have such promotable pictures that stations tend to cover them-even
though the news value of those stories may be minimal. (News directors were asked about their stations.)

10% 0% 3% 40% 50% 60%

ea————

Strengly agree 2088

Wildly agree

Hildly disogres sl

0.7%
87%

Sirongly disagres 24.5%

Den't know

News directors in the top 25 markets and those with no more than five years of experience were much more
likely to strongly disagree with airing promotable pictures without real news value.

Perceived political bias is a problem-in both directions, although more people view the media as biased from a
liberal point of view than a conservative one. More than a quarter (26.9 percent) of the public think liberal bias
is a major problerm, whereas 13.9 percent think conservative bias is a major problem. About equal numbers (27.4
percent liberal and 28.5 percent conservative} think it’s a minor problem.
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B News seems to favor the liberal point of view.

, Refused
Don't know 03%

6.4%

2003 General Public

Hot a problem

People age 18 to 34 were much less likely to see liberal bias and a little less likely to see conservative bias. In
contrast, minorities were a little more likely than whites to say that local television news favors a conservative

point of view.

B News seerns to favor a conservative point of view.

Refused
0.2%

Maior problem 2003 General Public
13.9%

Minor problem
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2003 B8 General Public
News Directors

B Reporters don’t ask politicians the kinds of questions that are important to most Americans.

10% 0% 30% 40% 50% 60%
Major problem
Minor problem s
Not o problem il

44%

Don't know 0%
4%
Refused ™

Minorities were much more likely to see this as a major problem (43.8 percent). People age 18 t0 34 had less
problem with all of these areas than did the people 35 or older. All groups had the same problems with confi-
dential sources and hidden cameras.

The smaller the market size, the bigger the problem of reporters not asking politicians the right questions,
according to news directors.

& Reporters are insensitive to people’s pain when they report on victims of accidents or crime.

10% 0% 30% 40% 50% 0%

T ¥ E

Hojor problem

Minor problem

Hlot 0 problem s33%

. 18%
Don't know LA

4.1%
Refused "

News directors in the top 25 markets perceive this insensitivity to be a bigger problem than do their counter-
parts in markets of other sizes.
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2003 B8 General Public
News Diredors

B There is too little coverage of issues that concern people like me. (News directors were asked about too little
coverage of issues that concern most people.)

0% 0% 30% 0% 50%

19.9%

HMajor problem
Minor problem

Yot o problem

. 39%
Den't know 04

B News dwells too much on the negative stories and ignores many positive stories.
10% 20% 30% 40% 50%

Hojor problem

Minor problem

Not o problem 2%
, 27%
Don't know 08
07%
Refused 9%2

B How often do you think television reporters allow their own, personal opinion about a person, organization,
or company to influence the way they cover the news?

10% 0% 30% 40% 50%

g ———er————————— 14 T T L3 T 1

21.5%

Often

Sometimes
Rarely

Never

0.3%

Refused o

Minerities are more likely {71.6 percent) to believe that reporters allow their own opinion to influence their
work either sometimes or often.
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2003 BB General Public
General Public (News Directors Perception)

In some cases, news directors’ views on audience behavior is right on the mark; in other cases, it’s way off.

B During the last local TV newscast that you watched, how many times did you change the channel during the
newscast? (News directors were asked how many times they thought viewers changed the channel during a
newscast,)

10% 20% 3% 40% 50%

lere

One

47%

Two

5%
Three

5.3%

Four or more
Don't know
8.1%
gefﬁsef; 9%

Younger viewers (those age 18 to 34) are more likely to change channels than people 35 or older. While 52.3
percent of viewers age 35 or older never change the channel, only 28.0 percent of 18- to 34 year-olds never
change. But the difference is spread pretty evenly across all the other categories. Minorities also switch channels
more often than whites: 32.9 percent reported no change in channels, and 26.3 percent said they switch four or
more times in a newscast.

B Which phrase best describes the pattern of your TV news viewing? (News directors were asked which best
describes how people watch TV news.)

10% 20% 30% 40% 50% 50%

1 usuelly watch the sume channl for news whenever | waich

1 usually watch different channel for news, depending on the newscast 3%

31.8%

1 usunlly waich the news on whatever channel the TV set s on

10.3%

Dor't know gé’é

0.2%
Refused |

37




COMPARING THE GENERAL PUBLIC AND News DIRECTORS:2003

2003 BB General Public
News Direciors

A plurality of younger viewers waich the same channel for news, but they’re more likely (12.2 percent vs. 6.5
percent) than viewers 35 or older to watch the news on whatever channel the tv is set on. Minorities are more
likely than whites (46.4 percent vs. 37.2 percent) to watch different channels depending on the newscast and
are less likely just to watch the same one (42.5 percent vs. 55.0 percent). News directors in the top 25 markets
were more likely to say that people watched whatever station the TV was on.

B People were asked which of the following phrases most appeals to them for local TV news. (News directors
were asked which comes closest to describing their station.)
10% 0% 30% 40% 50% 60%

1) ¥

108 : ; '

First on the stene

Hhost thorough coverage

p : 3%
Live and breking news g

Hhost convenient to waich 04%

Host responsive o viewers b5%

12%
0%
0.5%
L 04%

Don't know

Refused

Younger viewers (those age 18 to 34) were slightly more likely (49.6 percent) to pick “most thorough coverage”
and least likely (2.8 percent) to pick “most responsive to viewers.” Minorities picked “live and breaking news” as
their first choice {42.1 percent vs. 28.0 percent for whites). “Most thorough” was the second choice {29.6 per-
cent vs. 49.4 percent for whites), and “first on the scene” was third (15.1 percent vs. 9.2 percent for whites).
News directors in the smallest markets {outside the top 150) were most likely to pick “most responsive” News
directors with no more than five years total experience were more likely than others to favor “live and breaking
news” and “most convenient.”

B The public was asked which statement characterized their first choice for local television news. (News direc-
tors were asked which statement they would like their station to emphasize.)

10% W% % 40% 50% 0% 70% %
The stafion thot investi rgsiesnn&ismtafmém 7% T i T !
take on powe husinesses
The stotion thot hes o lot of short stories
ond lofs of interesting graphics

The station that does o really thorough and complete job of
cavering imporiont smms inyaur tmmumiy

The station where the news people seem fo he hoving o good
time doing the news ond talling fo each other

Other ¥
Don't care ¢

Refused
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2003 News Dirediors

Younger viewers {those age 18 to 34) exhibited no meaningful differences in preference compared with the gen-
eral public. Minorities pick the same order as the general public, but with very different numbers. “Thorough
job” comes in at 43.8 percent, and “investigative” at 35.9 percent. News directors in the top 25 markets were the
most likely to pick “investigative” and a little less likely to pick “thorough and complete coverage” News direc-
tors with five or fewer vears of experience were more likely to pick “investigative.”

P & T
News Opero

News directors clearly feel hampered in covering the news by budget constraints.

# How much of an impact do you think budget constraints have had on the quality of your newscasts?

0% 20% 30% 40%

3 ] H ) 1) ¥ ]

1%

Severs impoct...f's o struggle fo cover the news

Serious impodt...there are frequent fimes when we have
1o compromise whot we wani to do

HModerate impact... every now and then there
are tradeoffs, but it's not o big dedl

Minor or non-impadt... everyone could use more

37
resources, but we're doing just fine 18.4%

Haven't had any budgst constrainis

Don't know/refused | 04%

A majority of news directors say that since Sept. 11, official sources have made it harder to cover some stories.
B Since Sept. 11, which of the following statements best characterizes your news gathering efforts-especially as
it relates to government and security issues?

10% % 30% 4% 50%

T 7 T T T ¥ T H L

Official sources have mode it much
harder 1o cover some stories

OHicial sources have made it o linle
harder to cover some stories

Dfficial sources have made no difference
in our abililty to cover stories

We seldom cover stories where these issues

:,

apply, 50 we've seen no difference

Don't know/refuse

Both the general public and news directors agree that local television news does not do a very good job
explaining the journalistic process-something most people say they want. Although a lot of news directors
don’t think the public is interested.
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B Would you say that local TV news stations do an excellent, good, fair or poor job explaining how they decide
what to put on the news? (News directors were asked about their station.)

10% 20% 30%
Excellent ) ‘ i ' .
Good
Fair
Poor
Don't Know bk

2003 B General Public

Refused News Diredlors

News directors in the top 50 markets were less likely to say that they did a good or excellent job explaining the
journalistic process.

B Would vou be interested in having local television stations tell you more about how they decide what to put
on the news?

Don't know/refuse
0.5%

2003 General Public
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B In which of the following ways do you {news directors) explain the journalistic process to your viewers
(choose all that apply)?
10% W 0% BE W% T 0%

¥ T T ] T T 7

Dn-gir editorials
On the siation web site
Vi individual phone calls, letiers or email, in response fo viewer feedback or questions

Through town holl/community meefings

We renlly don't explnin the josrnalistic process

2003 Hews Dirediors

w
g
ae

Hol sure/no answer

{News directors could choose all the answers that apply, so the total equals more than 100.0 percent.}

B What are some of the barriers to vour station doing a more thorough job of explaining the journalistic
7 o 7 fol ?
process to viewers {choose all that apply)?
10% 2% 30% % 0% 40%

Lack of time
Lack of money or resources

Ho interest from viewers

Ho interest from siotion

7003 News Direciors

We have o philosophic cbiection 1o exploining the lournalistic process 1o viewers

Hot sure how to do i 109%

B Please tell me Refused

which statement
comes closest to

your opinion

2003 General Public

Local TV news programs
are mainly inferested in
serving the public interest

e mainly inferested in
making o profiy
428%

4%
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2003 B® General Public

News Directors

Younger people {18- to 34-year-olds) and are much more likely to view television news as mainly interested in
serving the public interest (57.5 percent vs. 46.7 percent). Minorities are also more likely (58.6 percent) to view
television news as mainly serving the public interest.

B There are a variety of ways you can talk back or respond to local TV stations, Please tell me all the ones that
are available at your favorite station for news. (News directors were asked about their station.)

16% 0% 0% 40% 50% 60% 70% 80% 50% 100%

Phone calls o the sigtion

Email to the news depariment 81.5%

Letters 1o the news depariment i 91.9%

» ) . 4%
4 spadial feature for people to respond jo stories # 945

A spacinl meeting to discuss news coverage with journalists

There really is no woy to respond to the station |

143

Don't know T

News directors feel there are more channels for feedback from the public than the public recognizes, and news
directors feel their station does a lot better job of listening and responding to viewers than do viewers.

B Do vou think the station you watch most often for news does a good job listening to your concerns? {News
directors were asked about their station.)

10% 0% 0% 40k 50% 0% 70% 80% 90% 190%

Yes
Ho
Don't know

Refused
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B Have vou ever contacted or tried to contact that station about a story or problem?

Don't know Refuse
1.5% 0.2%

\

2003 General Public

o
79.3%

Younger people were a little less likely to have contacted or tried to contact a station than those age 35 or older-
but they were no more likely to have had a positive experience.

8 Was the station responsive to your comment, idea or problem? (News directors were asked if the station is
generally responsive to comments, ideas or problems expressed by the public.)

0% 0% 0 4k 50% 60% 70% 80% 0% 100%

2003 B Generol Public
News Dirediors
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More news directors in 2003 than in 1998 reported that they had a written code or guidelines (an increase of
7.8 percentage points), but news directors were less likely to feel that formal ethics training was necessary
for their staff (a decrease of 16.2 percentage points), perhaps because they've had their staffs go through

ethics training,

B Does your station have in writing a code of ethics, standards or guidelines for vour staff to refer to?
o o 7

Don't know
0.8%

%

2003 Hews Direciors

& How necessary do you think formal ethics training is for your staff?

2003 News Direclors

Somewhet
necessary
%4.3%
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News directors with no more than five years total experience are less likely to think that formal ethics training
is necessary.

B Which statement best describes how you train new employees on ethical issues?

Don't know
0.4%

2003 News Diredors

Ethical raining is ruilored 1o
the level of on the job
experience in fournalism the
new employee hos
3875

There is no discernible pattern by market size; smaller markets are no more or less likely to have ethics training
than larger markets.
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2

i he General Public: 2003 vs. 1998

W
>

Slightly more than one-half of the questions on this year's survey were the same as in 1998; the answers in 2003 were

consistent with those obtained in the earlier survey,
The exact wording of each question can be found in Appendix A,

Given that the margin of error can grow as one looks at subsets of the overall data, readers are encouraged 1o pay partic-

ular attention to larger differences (generally those greater than 6%) between groups and the overalf trends in the data.

Local TV news progroms
Local radio news programs
Local newspapers

National network TV news

General Public B8 2003
. 1998

Hational newspaper

Someplace ebse [y &

Don't know

Refused

B How often do vou watch local TV newscasts?

2

8% 0% 30% 40% 50% 0% 78%

Every day

Several fimes a week

Bhout once aweek

Less than once a week
Hever

Bon't know
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General Public BB 2003
1908

B When vou hear conflicting versions of the same news story, which source do you trust the most?
0% 20% 30%

Hetwork TV news

243%
Local TV news

Hewspupers
Hews online

Radio
Don't know

Refused

B Overall, how would you rate the job the media are doing covering news?
10% 0% 30% 40% 50%
Bxcellent 2
Good 436%
Fair
Poor 145
26%
Don'thnow 7

B Aside from how you feel about the news media’s overall performance, how would vou rate the overall quality
of the news vou receive from local television?

10% 2% 30% 4% 50% 60%

Excellont U2

Good

i 2.5%
o a1
Poor

Don't know
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General Public B8 2003
1998

B How would vou rate the news provided by the local TV newscast you watch most often?

10% 0% 30% 40% 50% 60%

¥ ¥ T 3 (]

17

Excellent

Good

2.3%

Foir 1%

Poor

19%
Don't know

3%
Refused 4o

B Lately, I've become more skeptical about the accuracy of anything I hear on the news.

Strongly ogree

Hildly agree

Hildly disogree 187%

Sirongly disagres 1.4%

Don'tknow

Refused

B Please tell me which statement comes closest to your opinion.

10% 20% 30% 40% 50% 50% 70%

Local TV news reports stories in o way that

respects the intelligence of their viewers

Local TV news reports stories that ore igo simple and
don’t respedt the intelligence of their viewers

Don'tknow

Refused
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General Public Bl 2003

1998

B An important function of local TV news is to inform people like you about what is happening in your
community.
10% 0% 30% 40% 50% 60% 70% 80%

Strongly agree
Hildly agree -

Hiildly disagree

B An important function of local TV news is to suggest potential solutions to local problems,
10% 0% 30% 4%

Strongly agree

Hildly agree

Hildly disogree n%

Strongly disagree 15.5%

Don't know

B The major job of local TV news is to get the facts right, not to interpret the news.

10% 0% 0% 40% 50% 60% 70% 80%

Strongly agree
Mildly agree
Hildly disagree

Strongly disagree

Don'tknow £
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General Public B8 2003
1998

8 An important function of local TV news is to act as a watchdog looking over local government.

Strongly agree
Hildly agree
Hildly disagree
Strongly disagres

Don't know

3%

B The major job of the local TV news is to report the truth, even if it is painful and shocking to viewers.

Strongly agree
Hildly agree
Hildly disagree
Strongly disagree

Don't know

10%

0%

30%

40%

50%

60%

70%

80%

B When you see a local TV news story based on a confidential source, how much do vou believe?

Believe most of what you heor
Ahout half of whot you heor
Oaly o litile of what you heor
Hone of what you hear

Don't know

10%

0%

30%

40%

50%

60%

20.%%

%

28.4%

434%

51%
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General Public B 2003
1598

8 Some people say that journalists should be allowed to use hidden cameras or recorders because sometimes it
is the only way to get the story. Others say journalists should NOT be allowed to use hidden cameras because
it is unfair to the person being reported on. Which comes closest to your opinion?

10% 0% 30% 40% 50% 0% 70%

Journlists should be able o

65.6%

Journalists should not 66%

Don't know

Refused

B In your opinion, should local TV news report the names of people who are suspected of committing crimes
who haven’t been formally charged, or should the media wait until formal charges have been brought against
the subject before reporting that person’s name?

10% 0% 30% 40% 50% 80% 0% 80% 90%

Report names before charge
Wait until formal charges

Don't know

Sirongly sgree

Hildly agree

Mildly disagree 7

Strongly disagree

Don't know
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General Public B8 2003
1998

B I want news only after all of the facts have been checked, even if it means I have to wait longer to hear about
a story.

10% 2% 30% 4% 50% &0%
Sirongly ogree
. 3%
Hiildly agree 255
Hildly disogree

Strongly disagree
Don't know

Refused

B I believe that in a controversy with two clearly different sides, local TV news should not report a news story
if they can only reach one side for comment.

Strongly ngree
Hildly agree
Hildly disagree
Strongly disogree 15.5%
Don't know S7%

& Do you think that local TV news goes too far in disclosing the details of local public figures’ private lives, not
far enough, or as far as vou think is right?

10% 0% 30% 40% 50%

Goes foo for

Hot far enough 133%

8%

4s far o5 you think is right
Don't know

Refused
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General Public BN 2003

P

B How much of the time-if any-do you think news reporting on local television is improperly influenced by ...

Elected Officials
10% 26% 0% 4%

Ohten

Sometimes

155%

Rarely 150

Hever

Don't know

Refused

Big Business
10% 0% 30% 40%
Offen

Somefimes

Rarely

Hever

Don'tknow

Advertisers

10% 0% 30% 40% 50% 60%

Often

Sometimes 31.5%

Rarely 151%

Hever

Don'thnow
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General Public B8 2003
1998

# How much of the time-if any-do you think news reporting on local television is improperly influenced by ...
{continued)

Federal Government
0%

Often
Sometimes
Rarely
Hever 104
Don't know i
Refused
Iinterest Groups
10% 20% 0% 4%

Often
Sometimes
Rarely
Hever

Dontknow

TV Station Owners

Often

Sometimes

Rarely a5

Hever

Don'tknow

4.1%
Refused § 5o
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General Public B 2003

B How much of the time-if any-do vou think news reporting on local television is improperly influenced by ...

{continued)

The desire of the news organization to make a profit
10% 0% 0% 40% 50% 60%
Gften

Somefimes

Rarely
Kever
Don'thnow

Refused

10% 0% 30% 40% 50% 60% 70%

Often

8.2

Somefimes 20

Rarely
Hever

Don't know

The desire to increase TV ratings
10% 20% 30% 40% 50% 60% 70%
Often

Somefimes
Rarsly
Hever

Don't know
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General Public B 2003

<
Ty I Y
LT Reno

%

B Reporters and anchors on the TV news program you watch the most chase sensational news stories because
they think it attracts large audiences not because they think it’s important news.

10% 20% 30% 40%
Strongly ugree T T T uw
Hildly agree
Hildly disagree
Sirongly disagres -
Don't know
Refused

B I'm going to read you a number of different criticisms that some people have made of local TV news. For
each of these criticisms, please tell me how much of a problem it is with the news vou get from your local
television stations.

News seeins to favor the liberal point of view.
1% 0% 30% 4%

#hajor problem 26%%

Minor problem 27.4%
Not  problem
Don't know
Refused ;{é%

Reporters doin't ask politicians the kinds of questions that are important to most Americans.

Hajor problem
Minor problem
Hot o problem

Don't know

Refused

Sy
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General Public B 2003

1998

B I'm going to read you a number of different criticisms that some people have made of local TV news. For
each of these criticisms, please tell me how much of a problem it is with the news you get from your local
television stations. {continued)

Reporters are insensitive to people’s pain when they report on victims of accidents or crime.

10% 0% 30% 4%

- oSS Gt ——

e————————— 3 T

Hiajor problem 2.4

Hinor problem

36.9%
Hot o problem e

Don't know

0.1%
Refused o

There is too little coverage of issues that concern people like me.

10% 0% 30% 40%

g ma——

Hajor problem

Hinor problem

Net o problem " 105

Don't know

0% 0% 30% 40%
Hojor problem
Hinor problem T o
Not a problem 264
Don't know
Refused
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General Public B 2003
1998
B How often do you think television reporters allow their personal opinion about a person, organization, or
company to influence the way they cover the news?
0% 20% 30% 4% 56%
Often
Sometimes
Rarely
Hever 81%
Don't know
Refused
Televi:

423%

2

decide what to put on the news?

Excellent

B Would you say that local television news stations do an excellent, good, fair or poor job explaining how they
10%
Good

Fair

0%
Poor

Don't know

30%
Refused

01%

87%
0%

25%

B Please tell me which statement comes closest to your opinion:

Local TV news programs are muinly inferested in serving the public

10% 20% 30%
Lotal TV news programs are mainly inferested in making o profit
Don't know

Refused

12.2%

8

60%
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Chapter Ill.
The News Directors: 2003 vs. 1998

Stightly more than one-half of the questions on this year’s survey were the same as in 1998; the answers in 2003 were

consistent with these obtained in the earlier survey.
The exact wording of eacl question is in Appendix B.

Given that the margin of error can grow as one looks at subsets of the overall data, readers are encouraged to pay partic-
ular attention to larger differences (generally those greater than 6%) between groups and the overall trends in the data.
2 %

z2 g seuiia.
Media Quality

B Overall, how would you rate the job the media are doing covering news?

108% 2% 0% 40% 50% 80% 70% 80%
Eacelon News Direciors B 2003
Good 1998
Fair
Poor
Don’t know

7 (U B | EE O PRNOE - P
& runchion ong Hoe of eevision hews

ﬁ% ]

)

Tt
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8 An important function of local TV news is to inform people about what is happening in their community.

10% 0% 30% 40% 50% 60% 70% 80% %% 100%

Strongly ogree
Mildly agree News Directors B 2003
- 1998
Hildly disogree
Strongly disagree
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News Directors B 2003

1998

8 An important function of local TV news is to suggest potential solutions to local problems.
10% 0% 30% 40% 50%

Strongly agree

Mildly agree

Hildly disagree i

Sirongly disagree TR

P 48%
Don'tknow B o

0.3%

Refuse o

B The major job of local TV news is to get the facts right, not to interpret the news.
10% 20% 30% 4% 50% 60% 0% 80% 90%
Strongly agree
Wildly ogree
Hildly disogree
Strongly disugree

Don'tknow

8 An important function of local TV news is to act as a watchdog looking over local government.
6% 0% 30% 40% 50% 60% 70% 80%
Strongly agres
Mildly agree
Hildly disagree
Sirongly disagree

Refused
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News Directors [ 2003

& The major job of the local TV news is 1o report the truth, even if it is painful and shocking to viewers.
0% 20% 30% 46% 50% 60% 70% 80% 90%

Strongly agree

Hildly agree

HMildly disugree

Strongly disagree

Refused

-

s
P -
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B Some people say that journalists should be allowed to use hidden cameras or recorders because sometimes it

is the only way to get the story. Others say journalists should NOT be allowed to use hidden cameras because
it is unfair to the person being reported on. Which comes closest to your opinion?

10% 20% 30% 40% 50% 60% 70% 80%

Journalists should be able o
Journalisis should not be able o
Don't know

Refused

B In your opinion, should local TV news report the names of people who are suspected of committing crimes
who haven’t been formally charged, or should the media wait until formal charges have been brought against
the subject before reporting that person’s name?

0% 0% 30% 40% 50% 60% 0%

Report names hefore tharge
Wait until formal charges
Don't know

Refused
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1998 §

B 1If a journalist cannot find a source willing to be named, the journalist should not report the story at all.

10% 0% 30% 40%

Strongly agree

14.6%

Mildly ogree "

Mildly disagree

Strongly disagree

Refused

Don't know

B Our station should report news only after all of the facts have been checked, even if it means we don’t report
the story first.

10% 20% 30% 4% 50% 80% 70% 80%
Strongly agree

Hildly agree
Mildly disogree
Strongly disagree
Don't know

Refused

B In a controversy with two clearly different sides, local TV news should not report a news story if they can
only reach one side for comment.
0% 20% 30%

Strongly ogree

18.4%

Hildly agree T

Mildly disagree

3%%

) 24.%
Strongly disagree

Don'tknow

Refused




RTNDF 2003 SURVEY OF MNEWS DIRECTORS AND THE PUBLIC

General Public B8 2003
1998

B Local TV news goes too far in disclosing the details of local public figures private lives, not far enough, or as

far as you think is right?
0% 0% 30% 4% 50% 60% 70% 80%

7 7 3 :3 7 7

Goes too for
Not far enough

&s far os you think is right

B How much of the time-if any-do you think news reporting on local television is improperly influenced by ...

Elected Officials
10% 5% 3% 40%

Often

Somstimes

Rarely

Never

Big Business
10% 0% 30% 40%

Often

Sometimes B

Rarely iL5%

Never

i

[

Advertise
0% 0% 30% 40%

Often
Sometimes

Rorely

Haver

%

0.5%
0%

Don't know
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News Direciors B 2003

1998

B How much of the time-if any-do you think news reporting on local television is improperly influenced by ...
{continued)

Federal Government

10% 20% W% 40%
Dften H
Sometimes
Rarely
Hever 31 a7
Don't know 9?%

Interest Groups

Ohten

Somefimes

414z

Rarely i

Hever 0%

Don't know

TV Station Owners

Often

Sometimes ¥

Rarely

257%
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News Direciors BEl 2003
. 1998

B How much of the time-if any-do you think news reporting on local television is improperly influenced by ...
{(continued)

The desire of the news organizations to make a profit
16% 0% 30% 40%

Often

Semefimes 36.8%

Rarely

157%

Hever
16%

Don't know

The desire to report the story first
10% %% 30% 40% 50% 60%

e ———————

Often

Sometimes 5%

Rarely 1

Hever

The desire to increase TV ratings

10% 0% 30% 40% 0% 60%

Often

Sometimes 0%

Rarely
61%

A
&

Never

Don'tknow
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News Directors Bl 2003

1998

gy

S

;
2% %
Ty B ree N

B 'm going to read you a number of different criticisms that some people have made of local TV news. For
each of these criticisms, please tell me how much of a problem it is with your station.

Reporters don't ask politicians the kinds of questions that are important to most Americans.

0% 20% 3% 46% 50% a0%
HMaior problem 14 i ) . .
Minor problem 50.2%
Hot o problem 345%
Don't know ;Z *

Reporters are insensitive to peoples” pain when they report on victims of accidents or crime.

10% % 30% 40% 50% a0%
Hajor problem ’ '
Hinor problem
Hot o problem pres S35
Don't know 3; *
There is too little coverage of issues that concern most people.
W% 2% 30% 40% 50%
Major problem
Minor problem
Hot o problem
Don't know g;j%
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News Direciors B 2003
998

News dwells too much on the negative stories and ignores many positive stories.

10% 0% 30% 40% 506%

£ ¥ £ W 5

HMajor problem

Minor problem

Hot o problem %

Don't know 2 %%

B How often do you think television reporters allow their own, personal opinion about a person, organization,
or company to influence the way they cover the news?

10% 0% 30% 40% 50%

¥ ¥ ¥ L ¥ T Z T

Often

Sometimes 6%

Rorely

54%

Never %

Don'tknew o

& Thinking about journalism ethics, does your station have in writing a code of ethics, standards or guidelines
for your staff to refer to?

10% 20% 30% 40% 50% 60% 70% 80%
Yes
o

Don't know B
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News Directors [ 2003

1998

& How necessary do you think formal ethics training is for your staff?

10% 0% 30% 40% 50% 60%

Very necessary

Somewhat necessary M1

Semewhot unnecessary

Very unecessary

8 Which statement best describes how you train new employees on ethical issues?

10% 0% 30% 0%
22.7%

Al new employess are roined the same

Ethical froining is toilored o the level of on the job experience
in journalism the new employee hus

Hew employess do not go through formel ethics troining

0.4%
1%

Don't know

B When interviewing new employees, how much of the interview is devoted to exploring decision-making skills?

10% 0% 30% 40% 50%

L] E] L] £ H * 2 i

19% " b

Kbout half R

1%
Alittle
Almost none

Don't know

Refused
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News Direciors B 2003
1998

As with the U.S. population in general, news directors are more likely to be Republicans in 2003 than in
1998. Compared with the 1998 survey, the survey respondents were a bit more experienced, were a little
more racially diverse and included more women. The percentage of news directors with degrees in journal-
ism or communication increased by 25.4 percentage points between 1998 and 2003.

B Generally speaking, do vou usually think of yourself as a Republican, a Democrat, an independent or some-
thing else?
1% 0% 30% 40% 50%

peem—— K3 T 7 T

21.1%

Republican

Demotral

B2

Independent 4%

Semething else T7%

Don't know 1%

Refused

B "What was the last grade of school you completed?
10% 0% 30% 40% 50% 60% 70% 80%

High school grad
Some toflege
{ollege grad

Post graduate

16% 20% 30% 40% 50% 0% 0% 80%

Journalism/communication
Something else

Ho answer

7




News Directors B 2003
1998

B How long have you been working professionally in local television news?

5 yearsor Jess
610 13 years
1410 20 years

21 years and more

& What is your race?

10%
6

20%

30%

40%

50%

60%

%

70%

80%

20%

30%

26%

31.5%

70%

80%

90%

Africon American
Asian American
Cowcasian
Hispanic/Latine
Hative American
Gther/mixed race
Refused

Don'tknow |

B Respondent gender

Hols

fenale

10%

20

B

30%

4

B

50%

60%

0%

80%

8%

90%




RTHNDF 2003 SURVEY OF NEWS DIRECTORS AND THE PUBLIC

=

Metho

Advantage Research (Ft. Wayne, Ind., Grand Rapids, Mich., Detroit, Mich., and Cincinnati, Ohio) conducted
interviews with the general public using professional survey interviewers trained in standard protocols for
administering survey instruments. All interviewers assigned to this survey participated in special training con-
ducted by senior staff. The draft survey questionnaire and field protocols were tested prior to the start of the
formal interviewing period, and interviews were extensively monitored by staff to ensure professional standards
for quality.

The sample for the general population survey was stratified to ensure that U.S. Bureau of the Census regions
were represented in proportion to their share of the total U.S. adult (18 and older) population. Within regions,
telephone numbers were generated through a random-digit-dial methodology to ensure that all possible resi-
dential telephone numbers had an equal probability of selection. Telephone banks that contain no known resi-
dential telephone numbers were removed from the sample selection process. Within each household, one adult
was randomly selected to complete the interview, and all selected households were called at least three times.

The final results were weighted to ensure that the final data match U.S. Bureau of the Census estimates for age,
gender, race and education for adults in the United States.

The sample error for this survey is +/- 3.0 percent: There is less than 1 chance in 20 that the results of this sur-
vey would differ by more than 3 percent in either direction from the results that would be obtained if all adults
in the contiguous U.S. had been selected. The sample error is larger for subgroups.

The news directors’ sample was selected from a continually updated list of all television news directors main-
tained by Bob Papper, director of the RTNDA/Ball State University Annual Survey. All television news directors
were contacted at least eight times by Advantage Research. In addition, Bob Papper made randomly generated
calls to news directors who did not respond to Advantage Research. The resulting sample is representative of
the various market sizes and geographic locations of all television stations that air local news.

The sample error associated with the news directors’ survey is +/- 6 percent, or less than 1 chance in 20 that the
results of this survey would differ by more than 6 percent in either direction from the results that would be

obtained if all television news directors in the U.S. had been surveyed. The sample error is larger for subgroups.

Data entry and tabulation were completed by the Ball State University Center for Business Research.
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Q1.

11.3%
49.6
27.5
5.0

2.6

Q2.

47.4%
22.6%
13.0
10,5
5.9
0.6

Overall, how would you rate the job the
media are doing covering news-excellent,
good, fair, or poor?

Excellent

Good

Fair

Poor

Don’t know

Where do you get most of your news from?
Is it from local television news programs,
local radio news programs, local newspa-
pers, national network TV news, a national
newspaper or someplace else? (randomize
list)

Local TV news programs

Local radio news programs

Local newspapers

National network TV news

National newspaper

Someplace else

Don’t know

How often do you watch national network
news on television ... like Peter Jennings,
Tom Brokaw, Dan Rather, or national cable
channels like CNN, FoxNews, or MSNB(C?
Do you watch every day, several times a
week, about once a week, less than once a
week, or never?

Every day

Several times a week

About once a week

Less than once a week

Never

Don’t know

16.8%
50.4
235

-

1.9

Q6.

17.4%
51.4
223
6.9

1.9
0.1

How often do vou watch local TV newscasts
hosted by news anchors from your area? Do
you watch local TV newscasts every day,
several times a week, about once a week, less
than once a week, or never?

Every day

Several times a week

About once a week

Less than once a week

Never

Don't know

Aside from how you feel about the news
media’s overall performance, how would
you rate the overall guality of the news you
receive from local television-is it excellent,
good, fair, or poor?

Excellent

Good

Fair

Poor

Don't know

How would vou rate the news provided by
the local TV newscast you watch most
often-excellent, good, fair, or poor?
Excellent

Good

Fair

Poor

Don’t know

Refused




GENERAL PUBLIC QUESTIONMNAIRE

Q7. How effectively does the local TV station Qia.
you watch most often for news provide
information you need to make decisions 44.8%
about your community and your life? 344
10.3% Excellent 9.5
44.1  Good 9.3
28.5  Fair 1.9
11,9 Poor 0.1
5.0 Don'’t know
0.2 Refused Q11

I would like you to think about the reporters and
anchors on the local TV news program you watch the  65.9%
most.

24.8
Q8. Overall, would you say that the anchors and
reporters on that station are: 93
45.0% Very knowledgeable about the area and the
subjects they report on Q12.
43.4  Somewhat knowledgeable about the area and
the subjects they report on
6.5 Not too knowledgeable about the area and 8.6%
the subjects they report on
1.7 Not at all knowledgeable about the area and 63.0
the subjects they report on
34 Don’t know/No answer 18.3
4.8
Now tell me whether or not you agree or disagree 53
with each of the following statements about the
reporters and anchors on the TV news program you Qi3.
watch the most. (PROBE: Do vou agree/disagree
strongly or mildly?) 40.6%
59.4
Q9.  They chase sensational news stories because
they think it attracts large audiences not Q14.
because they think it’s important news.
44.9% Strongly agree 76.3%
26.3  Mildly agree 23.1
15.1  Mildly disagree 0.6

11.2 Strongly disagree
24 Don’t know
0.1 Refused

They really seem to care about the news and
getting the story right.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Don't know

Retfused

How would you characterize the live reports
on the local TV station you watch most
often for news? {rotate first two choices)
Generally, the live reports were good and
dealt with news going on right then,
Generally, the live reports waste time because
nothing much is usually going on right then.
Don't remember any live reports

How would you characterize the political
news reporting on the local TV station you
watch most often for news?

Excellent, thorough coverage of the issues
and the candidates

Good coverage of the issues and the candi-
dates

Little coverage of issues and candidates
Seldom ever cover issues and candidates
Don't know/refuse

Did those reports help you make up your
mind about which candidate you preferred?
Yes

No

Did you vote in the election this past
MNovember?

Yes

No

Refused
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Please tell me if you agree or disagree with each of
the following statements.

{Do you agree/disagree strongly or mildly?)
(Randomize Q15 t0 Q21

Q15. Animportant function of local TV news is
to inform people like you about what is
happening in your community,

76.1% Strongly agree

17.1 Mildly agree

3.4 Mildly disagree

1.7 Strongly disagree

1.7 Don't know

Q16. Animportant function of local TV news is
o suggest potential solutions to local prob-
lems.

35.5% Strongly agree
28.3  Mildly agree
169  Mildly disagree
155  Strongly disagree
3.8 Don’t know

17. The major job of local TV news is to get the
facts right, not to interpret the news.

76.0% Strongly agree

151 Mildly agree

4.6 Mildly disagree

2.9 Strongly disagree

14 Don’t know

Q18. Animportant function of local TV news is
to act as a watchdog looking over local gov-
ernment.

42.4% Strongly agree

28.1  Mildly agree

15.6  Mildly disagree

9.3 Strongly disagree

4.6 Don't know

Q19.

75.4%
14.9
4.8
2.3
2.5

6.1

Q20.

34.7%
23.8
18.7
14.9
7.8

0.1

Q21.

The major job of the local TV news is to
report the truth, even if it is painful and
shocking to viewers.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Don’t know

Refused

Do you think there are topics that are so
complex, boring, or non-visual-like mental
health and local government-that stations
tend to avoid doing stories on them?
Strongly agree

Miidly agree

Mildly disagree

Strongly disagree

Don't know

Refused

Do you think there are stories that are so
sensational or have such promotable pic-
tures that stations tend to cover them-even
though the news value of those stories may
be minimal?

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Don’t know




GENERAL PUBLIC QUESTIONNAIRE

I'm going to read you a number of different criticisms Q26. There is too little coverage of issues that
that some people have made of local TV news. For each concern people like me.

of these criticisms, please tell me how much of a prob- 19.9% Major problem

lem it is with the news you get from your local televi- 35.7  Minor problem

sion stations. First, how about (READ FROM LIST)-is 40.5  Not a problem

this 2 major problem, a minor problem, or not a prob- 3.9 Don't know

lemn with the news you get from local television stations?
Q27.  News dwells too much on the negative sto-

{Randomize Q22 to (327) ries and ignores many positive stories.
Q22. News seems to favor the liberal point of 36.9% Major problem
view. 342 Minor problem
26.9% Major problem 26.0 Not a problem
27.4  Minor problem 2.7 Don’t know
39.0  Nota problem 0.2 Refused
6.4 Don't know
0.3 Refused Q28. When you see a local TV news story based
on a confidential source do you believe
Q23. News seems to favor a conservative point of most of what you hear, about half of what
view. you hear, only a little of what you hear, or
13.9% Major problem none of what you hear?
28.5  Minor problem 20.2% Believe most of what you hear
51.2  Nota problem 43.4  About half of what you hear
6.2 Don't know 294  Only a little of what you hear
0.2 Refused 4.1 None of what vou hear
2.9 Don’t know

Q24. Reporters don’t ask politicians the kinds of
questions that are important to most Q29. Some people say that journalists should be

Americans.
34.06% Major problem
33.6  Minor problem
27.9  Not a problem
44 Don’t know
0.1 Refused

allowed to use hidden cameras or recorders
because sometimes it is the only way to get
the story. Others say journalists should
NOT be allowed to use hidden cameras
because it is unfair to the person being
reported on. Which comes closest te your
opinion?

£
b
=

Reporters are insensitive to people’s pain

27.1% TJournalist should be able to
when they report on victims of accidents or 65.6  Journalists should not
crime. 7.1 Dot know

26.4% Major problem 0.2 Refused
338  Minor problem
369  Nota problem

2.8 Don’t know
Refused

©
=
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Q30.

10.5%
85.9
3.6

Q31.

6.8%
28.0
314
25.0
8.7
0.1

21.3%
24.3
30.8
4.6
6.1
12.2
0.7

In your opinion, should local TV news report
the names of people who are suspected of
committing crimes who haven’t been formal-
ly charged, or should the media wait until
formal charges have been brought against the
subject before reporting that person’s name?
Report names before charge

‘Wait until formal charges

Don't know

Would you say that local TV news stations
do an excellent, good, fair or poor job
explaining how they decide what to put on
the news?

Excellent

Good

Fair

Poor

Don't know

Refused

Would you be interested in having local tel-
evision stations tell you more about how
they decide what to put on the news?

Yes

No

Don't care one way or the other

Don't know/refused

Thinking about all of the news media avail-
able to you, when you hear conflicting ver-
sions of the same news story, which source
do you trust the most: newspapers, local TV
news, network TV news, radio, or news you
get online? (randomize choices)
Newspapers

Local TV news

Network TV news

Radio

News online

Don’t know

Refused

Some people think local television news may be
improperly influenced by others. How much of the
time, if any, do you think news reporting on local tel-
evision is improperly influenced by (READ FROM
LIST BELOW)-often, sometimes, rarely, or never?

{Randomize Q34 to Q42)

Q34. FElected officials
30.4% Often
7.8

37 Sometimes
15.5  Rarely
9.4 Never

6.8 Don't know
6.1 Refused

35. Bigbusiness
36.5% Often

35.4 Sometimes
13.3  Rarely

5.4 Never

9.4 Dorn't know

Q36. Advertisers
A%  Often
.5 Sometimes
15.1  Rarely
4.8 Never
6.2 Don't know

Q37. The desire of the news organization to
make a profit

53.5% Often

28.5  Sometimes
6.4 Rarely

4.9 Never

6.5 Don’t know
0.2 Refused
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Q38.
55.8%
28.2
7.8
3.7
4.5

Q39.
64.0%
20.6
6.9
4.3
4.2

Q40.
27.5%
32,6
20.1
10.4
9.4

Q41.
40.3%
34.7
9.1
4.0
11.8
0.1

Q42.
27.2%
36.3
16.7
8.8
11.0

The desire to report the story first

Often
Sometimes
Rarely
Never
Don't know

The desire to increase TV ratings

Often
Sometimes
Rarely
Never
Don't know

The Federal Government
QOften

Sometimes

Rarely

Never

Don’t know

TV station owners
Often

Sometimes

Rarely

Never

Don't know
Refused

Interest groups
Often
Sometimes
Rarely

Never

Don't know

8o

Q43. How often do you think television reporters
allow their own, personal opinion about a
person, organization, or company to influ-
ence the way they cover the news-often,
sometimes, rarely, or never?

21.5% Often

42.3  Sometimes

243 Rarely

8.1 Never

3.3 Don't know

0.3 Refused

Please tell me whether you agree or disagree with the
following statements: (Do you agree/disagree strong-
Iy or mildlyv?)

(Q44. Television stations should be allowed to
broadcast freely without government
approval of a story.

53.4% Strongly agree

17.5  Mildly agree

124 Mildly disagree

11.8  Strongly disagree

4.6 Don't know

0.3 Refused

Q45. Lately, P've become more skeptical about the
accuracy of anything I hear on the news.

26.0% Strongly agree

299 Mildly agree

18.7  Mildly disagree

214  Strongly disagree

37 Don't know

0.3 Refused
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Q46. If a journalist cannot find a source willing Q50. Do you think that local TV news goes too
to be named, the journalist should not far in disclosing the details of local public
report the story at all. figures’ private lives, not far enough, or as
33.8% Strongly agree far as you think is right?
18.3  Mildly agree 38.1% Goes too far
22.6  Mildly disagree 13.3  Not far enough
20.7  Strongly disagree 42.6  As far as you think is right
4.6 Don't know 5.6 Don't know
0.4 Refused
Q47. Iwantnews only after all of the facts have
been checked, even if it means I have to wait (51. Please tell me which statement comes clos-
longer to hear about a storv. est to your opinion. (Rotate A & B)
53.9% Strongly agree 44.7% A) Local TV news programs are mainly
203 Mildly agree interested in serving the public interest or
11.6  Mildly disagree 42.8  B) Local TV news programs are mainly inter-
12,1 Strongly disagree ested in making a profit?
2.0 Don't know 12.2 Don't know
0.1 Refused 0.3 Refused
(Q48. Lately, I think the news media have done a Q52. Please tell me which statement comes clos-
better job of reporting events in my com- est to your opinion. (Rotate A & B)
munity. 63.7% A) Local TV news reports stories in a way
30.9% Strongly agree that respects the intelligence of their viewers
35.4  Mildly agree or
145 Mildly disagree 27.8  B) Local TV news reports stories that are too
12.3  Strongly disagree simple and don’t respect the intelligence of
6.7 Don’t know their viewers.
0.2 Refused 8.4 Don't know
0.1 Retfused
Q49. I believe that in a controversy with two
clearly different sides, local TV news should  Q53. During the last local TV newscast that you
not report a news story if they can only watched, how many times did you change
reach one side for comment. the channel during the newscast?
46.3% Strongly agree 45.5% 0
26.8  Mildly agree 103 1
13.7  Mildly disagree 143 2
155 Strongly disagree 9.2 3
3.7 Don't know 20,1 4 or more
0.5 Don’t know
0.1 Retused
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Q54.

51.4%

W
D
W

81.7%
8L.5
72.7
34.4

14.3

Q56.

58.8%
30.6
10.0
0.6

Q57.

19.0%
79.3
1.5
0.2

Which phrase best describes the pattern of
your TV news viewing:

1 usually watch the same channel for news
whenever I watch.

T usually watch different channels for news,
depending on the newscast.

I usually watch the news on whatever chan-
nel the TV set is on.

Don't know

Refused

There are a variety of ways you can talk
back or respond to local TV stations. Please
tell me all the ones that are available at your
favorite station for news:

Phone calls to the station

Email to the news department

Letters to the news department

A special feature for people to respond to
stories

A special meeting to discuss news coverage
with journalists

There’s really no way to respond to the
station

Don't know

Do you think the station you watch most
often for news does a good job listening to
your concerns?

Yes

No

Don’t know

Refused

Have you ever contacted or tried to contact
that station about a story or problem?

Yes

No

Don’t know

Refused

10.8%
43.0
31.1
6.6
6.8

1.2
0.5

Q60.

29.0%

82

Was the station responsive {o your com-
ment, idea or problem?

Yes

No

I'd like to read you some phrases that might
apply to local news on TV stations. Please tell
me which appeals to you most as something
vou might like to watch: (rotate choices)
First on the scene

Most thorough coverage

Live and breaking news

Most convenient to watch

Most responsive to viewers

Don’t know

Refused

P'm going to read a series of statements that
might characterize a local TV news opera-
tion. Please tell me which statement is the
one yowd like YOUR first choice for TV
news to emphasize: (rotate choices)

The station that investigates and is not afraid
to take on powerful people and businesses
The station that has a lot of short stories and
lots of interesting graphics and pictures

The station that does a really thorough and
complete job of covering important stories in
your community

The station where the news people seem to
be having a good time doing the news and
talking to you and each other

Don't care

Refused
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Finally, just a few questions for classifications pur-

What is your race? Are you African

poses. American, Asian American, Caucasian,
Hispanic/Latino, Mative American, or some
D1.  Generally speaking, do you usually think of other race?
yourself as a Republican, a Democrat, an 5 African American
independent or something else? 9 Asian American
31.8% Republican 0. Caucasian
30.2  Democrat 5.2 Hispanic/Latino
233 Independent 0.7 Native American
8.8 Something else 2.5 Other/Mixed race
1.7 Don't know 0.1 Don’t know
4.2 Retused 1.8 Refused

D2.  Generally speaking, do you usually think of D6.
yourself as a liberal, conservative, a moder-
ate or something else?

18.7% Liberal

35.0  Conservative

For classification purposes only, is the total
yearly income of all the members of your
family now living at home: $60,000 or more,
between $30,000 and $60,000 or is it less
than $30,000¢

25.4  Moderate 34.4% $60,000 or more
1.1 Something else 25.8  Between $30,000 and $60,000
6.8 Don’t know 254 Less than $30,000
3.0 Refused 2.7 Don’t know
11.7  Refused
D3. In what vear were you born?
26.1% 18-34 years old D7.  Respondent gender
21.2  35-44 years old 47.8% Male
18.2  45-54 years old 52.2  Female

132 55-64 vears old
17.8 65+ yearsold
3.5 Refused

D4 What was the last grade of school you com-
pleted?

12%  Grade school or less

4.8 Some high school

283  High school grad

286 Some college

254 College grad

9.8 Post graduate

0.2 Don’t know

S &

Refused

~
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34
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Q4.

14.9%
69.3
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Gverall, how would you rate the job the
media are doing covering news-excellent,
good, fair, or poor?

Excellent

Good

Fair

Poor

Overall, how do you think the general pub-
lic rates the job the media are doing?
Excellent

Good

Fair

Poor

Aside from how you feel about the news
media’s overall performance, how would
you rate the overall quality of the news you
receive from local television-is it excellent,
good, fair, or poor?

Excellent

Good

Fair

Poor

Refused

How effectively does your station provide
information viewers need to make decisions
about their community and their lives?
Excellent

Good

Fair

Poor

Don't know

Now, I would like you to think about the reporters
and anchors on your TV station.

Q5.

41.0%

109
g

n

8.8

119

0.8

Q6.

39.5

18.4

61.7%

Overall, would you say that the anchors and
reporters on your station are:

Very knowledgeable about the area and the
subjects they report on

Somewhat knowledgeable about the area and
the subjects they report on

Not too knowledgeable about the area and
the subjects they report on

Not at all knowledgeable about the area and
the subjects they report on

Don't know/No answer

How much of ata impact do you think budg-
et constraints have had on the guality of
your newscasts?

Severe impact ... it’s a struggle to cover the
news,

Serious impact ... there are frequent times
when we have to compromise what we want
to do.

Moderate impact ... every now and then
there are tradeoffs, but it’s not a big deal.
Minor or non-impact ... everyone could use
more resources, but we're doing just fine.
Haven't had any budget constraints.

Don't know/refused

How do you think the audience character-
izes the live reports on vour TV station?
{rotate first two choices)

Generally, the live reports are good and deal
with news going on right then.

Generally, the live reports waste time because
nothing much is usually going on right then.
They don’t remember any live reports.
Retfused




NEWS

DIrRECTORS QUESTIONNAIRE

82.4%
16.9
0.7

Q1o0.

10.0%

How would you characterize the political
news reporting on your TV station:
Excellent, thorough coverage of the issues
and the candidates

Good coverage of the issues and the
candidates

Little coverage of issues and candidates
Seldom ever cover issues and candidates
Don't know/refuse

Do you think those reports help people
make up their minds about which candidate
they prefer?

Yes

No

Don't know

Since 9-11, which of the following state-
ments best characterizes your news gather-
ing efforts-especially as it relates to govern-
ment and security issues?

Official sources have made it much harder to
cover some stories.

Official sources have made it a little harder to
cover some stories.

Official sources have made no difference in
our ability to cover stories.

We seldom cover stories where these issues
apply, so we've seen no difference.

Don’t know/refused

Please tell me if you agree or disagree with each of
the following statements. (Do you agree/disagree
strongly or mildly?) (Randomize Q11 to Q17)

Q11

98.9%
0.8

0.3

An important function of local TV news is
to inform people about what is happening
in their community.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Qiz.

46.4%

27.2
14.2
111
0.8
6.3

Q13.

76.6%

i4.9
6.1
1.9
0.5

Q14.

76.6%
16.9
3.8
2.3

0.4

Q.15.

82.8%
13.8
1.5

1.1
0.8

An important function of local TV news is
to suggest potential solutions to local prob-
lems.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Don’t know

Refused

The major job of local TV news is to get the
facts right, not to interpret the news.
Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Don’t know

An important function of local TV news is
to act as a watchdog looking over local gov-
ernment.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Refused

The major job of the local TV news is to
report the truth, even if it is painful and
shocking to viewers.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Refused




RTNDF 2003 SURVEY OF NEWS DIRECTORS AND THE PUBLIC
Q16. There are topics that are so complex, bor- Q20. There is too little coverage of issues that
ing, or non-visual-like mental health and concern most people,
local government-that you tend to avoid 11.1% Major problem
doing stories on them. 47.5  Minor problem
13.0% Strongly agree 41.0  Not a problem
284  Mildly agree 0.4 Don’t know
23.4  Mildly disagree
352 Strongly disagree Q21. News dwells too much on the negative sto-
ries and ignores many positive stories.
(17,  There are stories that are so sensational or 8.4%  Major problem
have such promotable pictures that you 49.0  Minor problem
tend to cover them-even though the news 41.8  Not a problem
value of those stories may be minimal. 0.8 Don’t know
21.8% Strongly agree
314 Mildly agree Q22. Some people say that journalists should be
20,7  Mildly disagree allowed to use hidden cameras or recorders
245  Strongly disagree because sometimes it is the only way to get
1.6 Don’t know the story. Others say journalists should
NOT be allowed to use hidden cameras
I'm going to read you a number of different criti- because it is unfair to the person being
cisms that some people have made of local TV news. reported on. Which comes closest to your
For each of these criticisms, please tell me how much opinion?
of a problem it is with your station. First, how about 78.5% Tournalists should be able to
(READ FROM LIST) -is this a major problem, a 195 Journalists should not
minor problem, or not a problem with the news 1.5 Don't know
YOUR station provides? {Randomize Q18 to Q21) 0.5 Refused
Q18. Reporters don’t ask politicians the kinds of Q23. In your opinion, should local TV news
questions that are important to most report the names of people who are sus-
Americans. pected of committing crimes who haven’t
14.6% Major problem been formally charged, or should the media
50.2  Minor problem wait until formal charges have been
345  Not a problem brought against the subject before report-
0.7 Don't know ing that person’s name?
24.5% Report names before charge
Q19. Reporters are insensitive to peoples’ pain 66.7  Wait until formal charges
when they report on victims of accidents or 5.4 Don't know
crime. 34 Refused
6.1%  Major problem
40.2  Minor problem
53.3  Nota problem
0.4 Donr’t know




NEWS DIRECTORS QUESTIONNAIRE

How much of the time do you think news reporting

on local television is improperly influenced by

{READ FROM LIST BELOW )-often, sometimes,

rarely, or never? (Randomize (324 to (Q32)

Q24. Elected officials
6.9% Often

27.2  Sometimes

42.1  Rarely

23.8  Never

Q25. Bigbusiness
6.5% Often

29.9  Sometimes
425  Rarely

21.1 Never

Q26. Advertisers

6.1%  Often

37.5  Sometimes

36.0  Rarely

19.9  Never

0.5 Don't know

Q27. The desire of the news organization to
make a profit

17.6% Often

36.8  Sometimes

29.9  Rarely

15.7  Never

28. The desire to report the story first

42.5% Often

37.5  Sometimes

146 Rarely

5.4 Never

Q29. The desire to increase TV ratings

43.3% Often

46,2 Sometimes

10.0 Rarely

6.1 Never
0.4 Don’t know

88

Q30.
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032.
7.7%
28.7
414
222

Q33.

8.4%
46.0
39.8
54
0.4

The Federal Government
Often

Sometimes

Rarely

Never

Don't know

TV station owners
Often

Sometimes

Rarely

Never

Don't know

Interest groups
Often
Sometimes
Rarely

Never

And, how often do vou think television
reporters allow their own, personal opinion
about a person, organization, or company
to influence the way they cover the news-
often, sometimes, rarely, or never?

Often

Sometimes

Rarely

Never

Don’t know

Please tell me whether you agree or disagree with
each of the following statements. (Do you agree/dis-
agree strongly or mildiv?)

Q34.

14.9%
14.6
34.1
35.2
i2

If a journalist cannot find a source willing
to be named the journalist should not
report the story at all.

Strongly agree

Mildly agree

Mildly disagree

Strongly disagree

Refused




RTNDF 2003 suRVEY OF NEWS DIRECTORS AND THE PUBLIC
Q35.  Qur station should report news only after (39. During a typical local TV newscast, how
all of the facts have been checked, even if it many times do you believe viewers change
means we don’t report the story first. the channel during the newscast?
70.9% Strongly agree 8.0% O
16,1 Mildly agree 142 1
6.5 Mildly disagree 249 2
5.7 Strongly disagree 253 3
0.4 Dor’t know 27.6 4 or more
0.4 Refused
40, Which phrase best describes the pattern of
Q36. Lately, I think the news media have done a how people watch TV news?
better job of reporting events in my com- 57.9% They usually watch the same channel for
munity. news whenever they watch.
44.4% Strongly agree 31.8  They usually watch different channels for
37.2  Mildly agree news, depending on the newscast.
9.6 Mildly disagree 10.3  They usually watch the news on whatever
5.7 Strongly disagree channel the TV set is on.
2.7 Dor’t know
0.4 Refused (341. D'd like to read you some phrases that might
apply to local news on TV stations. Please
Q37. Ibelieve that in a controversy with two tell me which phrase comes closest to
clearly different sides, local TV news should describing your station:
not report a news story if they can only 3.8%  First on the scene
reach one side for comment. 51.7  Most thorough coverage
30.3% Strongly agree 10.7  Live and breaking news
184  Mildly agree 9.6 Most convenient to watch
25 Mildly disagree 23.8  Most responsive to viewers
2 Strongly disagree 04 Refused
0.4 Don't know
1.5 Refused
Q38. Do you think that local TV news goes too
far in disclosing the details of local public
figures’ private lives, not far enough, or as
far as you think is right?
7.7%  Goes too far
134 Not far enough
782  As far as you think is right
0.7 Don't know




NeEws DIRECTORS

QUESTIONNAIRE

Q42.

0.8
0.8

Q43.
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Pm going to read a series of statements that
might characterize a local TV news opera-
tion. Please tell me which statement is the
one you'd like YOUR station to emphasize:
(rotate choices)

The station that investigates and is not afraid
to take on powerful people and businesses
The station that has a lot of short stories and
lots of interesting graphics and pictures

The station that does a really thorough and
complete job of covering important stories in
your community

The station where the news people seem to
be having a good time doing the news and
taiking to you and each other

Other

Don’t care

Would you say that your TV station does an
excellent, good, fair or poor job explaining
how you decide what to put on the news?
Excellent

so0d
Fair
Poor
Don't know
Refused

In which of the following ways do you
explain the journalistic process to your
viewers (choose all that apply)?

On-air editorials {includes on-air comments)
On the station web site

Via individual phone calls, letters or email, in
response to viewer feedback or questions
Through town hall/community meetings

We really don’t explain the journalistic
process

Not sure/no answer

Q45.

55.4%
30.6
26.0
14.7
5.8
10.9

Q46.

0.4
0.8
Q47.

95.4%
4.6

(48.

96.6%
3.4

‘What are some of the barriers to your sta-
tion doing a more thorough job of explain-
ing the journalistic process to viewers
(choose all that apply)?

Lack of time

Lack of money or resources

No interest from viewers

No interest from station

‘We have a philosophic objection to explain-
ing the journalistic process to viewers

Not sure how to do it

There are a variety of ways viewers can talk
back or respond to local TV stations. Please
tell me all the ones that ave available at your
station:

Phone calls to the station

Email to the news department

Letters to the news department

A special feature for people to respond to
stories

A special meeting to discuss news coverage
with journalists

There’s really no way to respond to the sta-
tion

Don't know/No answer

Do you think your station does a good job
listening to audience concerns?

Yes

No

Do you feel that your station is generally
responsive to the comments, ideas or prob-
lems expressed by members of the public?
Yes

No

90




RTNDF 2003 SURYEY OF NEWS DIRECTORS AND THE PUBLIC
Q49. Do you agree or disagree that your TV sta- Q53. When interviewing new emplovees, how
tion communicates the importance of the much of the interview is devoted to explor-
First Amendment’s gnarantee of freedom of ing decision making skills? All, most, about
speech? half, a little, almost none?
34.9% Strongly agree 1.9% All
26.8  Mildly agree 1.1 Most
20.7  Mildly disagree 47.1  About half
15.7  Strongly disagree 349 Alittle
L1 Dor’t know 3.8 Almost none
0.8 Refused 0.8 Don’t know
04 Refused
Q30. Thinking about journalism ethics, does
vour station have in writing a code of And finally, just a few questions for classifications
ethics, standards or guidelines for your staff ~ purposes.
to refer to?
72.8% Yes D1.  Generally speaking, do you usually think of
264  No vourself as a Republican, a Democrat, an
0.8 Don't know independent or something else?
21.19% Republican
Q51. How necessary do you think formal ethics 15.7  Democrat
training is for your staff? Is that very neces- 452 Independent
sary, somewhat necessary, somewhat 7.7 Something else
UNNeCcessary, of very unnecessary? 1.5 Don't know
51.7% Very necessary 8.8 Refused
24,1 Somewhat necessary
11.9  Somewhat unnecessary D2.  Generally speaking, do you usually think of
12.3  Very unnecessary yourself as a liberal, conservative, a moder-
l ate or something else?
Q52. Which statement best describes how you 10.3  Liberal
train new employees on ethical issues? 203 Conservative
22.2% All new employees are trained the same 52.5  Moderate
38.7  Ethical training is tailored to the level of on 7.3 Something else
the job experience in journalism 1.9 Don't know
the new emplovee has 7.7 Refused
387  New employees do not go through formal
ethics training D3.  What was the last grade of school you com-
0.4 Don’t know pleted?
0.7%  High school grad
6.9 Some college
78.2  College grad
14.2  Post graduate

g1
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D4, (If College grad or Post grad:) Is your D7.  What is the staff size of your news depart-
degree is Journalism/Communication or ment?
something else? 21.8% 51+
79.4% Journalism/Communication 30.3  31-50
19.8  Something else 207 21-30
0.8 No answer 16.1 11-20
9.6 1-10
D5, How long have you been working profes- 0.8 Don't know
sionally in local television news? 0.7 Refused
6.5% 5 years or less
22,5 6-13 years D8.  Whatis your race? Are you African
315 14-20 vears American, Asian American, Caucasian,
39.5 21 years and more Hispanic/Latino, Native American, or some
other race?
D6.  What is the market size of your station? 0.8%  African American
10.0% Top 25 15 Asian American
13.0 26-50 88.5  Caucasian
299  51-100 4.6 Hispanic/Latino
299 101-150 0.8 Native American
172 150+ 1.9 Other/Mixed race

1.9 Refused

D9.  Respondent gender
76.2% Male
23.8  Female

92
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RTNDA RESEARCH

Survey Shows Solid Growth in TV News and Staffing

The latest RTNDA/Ball State
University Survey shows con-
tinuing growth in television
news in both news and
staffing—but drops in both
categories for radio news.
Full-time local TV news
employment rose another 4
percent this past year, putting
employment at its second
highest level ever—8.6 percent
below the peak recorded in the
fourth quarter of 2000. While
staffing in TV news is just
short of its all-time high, the
amount of TV news rose to its
highest level ever, averaging 3.7
hours of news per weekday for
all TV stations. The total num-
ber of local TV stations running

news rose again from 751 last
year to 759 this year. Another
68 stations get local news
from one of those 759.

Radio, on the other hand,
dropped in both news and
staff for all size stations and
markets. While radio consoli-
dation makes it almost impos-
sible to compare numbers
over time, almost g5 percent
(94.9 percent) of radio news
departments handle the news
for more than one station.
More than six in 10 of those
news departments (61 per-
cent) involve a news staff of
just one.—Bob Papper, professor
of telecommunications at Ball
State University

Staff Size Changes (2004 vs. 2003)

Increased Decreased Stayed the Same
Television
All Television 34.0% 16.2% 49.8%
Big 4 Affiliates 340 14.9 51.0
Other
Commercial 36.8 211 4241
Radio
All Radio 20.0 70.8 g.2

Television: For the second year in a row, the percentage of stations reporting
staff increases grew (by 6.7 percent) while the percentage of stations
reporting staff cuts dropped (by 7.3 percent). There is no consistent pattern
to the increases {or decreases) by market size. Stations in the South and
Northeast were a little more likely to have grown than stations in the
Midwest or West. Radio: No surprise here: Stations in major markets were
maost fikely to have increased staff size.

Newsroom Staff Size (2004)

Maximum
totkal staff

Average
full-time

~ Television
All Television
Big 4 Affiliates

33.8
35.6

Other

Commercial 28.6
Market Size:

125 511

26-50 52.8
51-100 371

101-150 233

5 17.9

Radio

AllRadio 1.8

Market Size:

Major 44

fagge 19
Medium g

Small . 10

Median
full-time

Maximum
full-time

30.6 115 4.8
30 15 45

1855 100 3.7
55.0 15 5.3
56.5 02 63
40.0 100 5.3
225 4 . 45
18.0 40 4.8
1.0 M 1.0
4.0 M 3.5
10 32 g
1.0 8 07
o 3 92

Average
part-time pa:t-time

Median Median

total

Maximum Average
part-time - total staff
140
140

34.0 k
355

3;0 85

38'.6k
308 2

401

4.0 15 32.3 230 100
3.0 40 5674 ‘ 59.0 140
5.0 2 598 620 07
3.0 70 42.4 44.0 100
20 s . 2 ¥ 9
3.0 15 209 200 40
o 15 28 1.5 18
2.0 15 76 8.0 18
o] 12 2.2 10 3

Television: Full-time news staffs rase 4 percent for the second year in a row, largely récovering from a substantial drop in 2001, The jump in part-timers was
17.1 percent, raising the total staff by 5.5 percent. But the nature of the staff growth varied by market size. The top 100 markets added fuli-time staff, while
smaller markets tended to add more part-time staff. Fox newsrooms tend to be smaller than other network affiliates, but not by much; other commercial sta-
tions tend to be noticeably smaller. Radio: Staff sizes in radio have fallen sharply in the past year. On the other hand, consolidation required a change in
methodology for collecting the radio data, and we may need another year of data in the new system in order to get a clearer picture of what’s happening.
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News and Staffing (continued from page 6)

Amount of News (2004 vs. 2003)

Stayed
Increased ° Decreased ~~ the Same

Television ...

All Television ‘ 39.0% 56.4%

BiggAffiliates 376 585 Planned Staff Changes (2004-2005)

Other Commercial 57.9 36.8 : :

e - e - Will Will Will Stay Not
Market Size: ; o - Increase Decrease the Same Sure
’”25; i 474 ; AR 421 Television

26-50 . 3 e All Television 311% 3.8% 56.4% 87%
51-100 o 36 59T Big 4 Affiliates  31.6 3.8 57.7 6.8

}O'}"‘TSO . 39.2‘ - A Other
151+ 375 625 Commercial 211 5.3 526 211
Radio ... . ‘ Radio
All Radio 44.2 . 25 Al Radio 15.0 76.7 0.8 75

Television: The amount of news was most likely to stay the same, but

Television: There is aimost no difference in these numbers versus one year

almost 40 percent of TV stations added news. Independents led the way,
with aver half of those stations adding news. The higgest growth came in
the top 50 markets. Radio: Only stations in major markets increased the

ago. The one meaningful change involved *“other commercial” stations,
where the percentage of staff decreases dropped, and the percentage
planning to remain the same rose. Radio: Major market stations are the

amount of news in 2004.

only ones planning to increase staff in 2005.

News Profitability (1997-2004)

2004 2003 2002 2001 2000 1999 1998 1997
Television
Showing profit 58.4% 55.3% 54.9% 56.0% 58.0% 57.0% 63.0% 62.0%
Breaking even 10.4 13.6 1.6 13.0 no 9.0 1.0 6.0
Showing loss 9.2 9.2 1.2 10.0 1.0 1.0 10.0 8.0
Don’t know 22.0 21.9 223 210 20.0 23.0 16.0 24.0
Radio
Showing profit 22.5 25.2 15.2 17.0 25.0 19.0 220 23.0
Breaking even 171 13.8 13.9 17.0 15.0 18.0 14.0 20.0
Showing loss 7.2 2.4 73 — 7.0 6.0 6.0 6.0
Don't know 53.2 58.6 63.6 66.0 53.0 57.0 58.0 51.0

Television: Reflecting a stronger economy, more stations reported making a profit on news than any time since 2000. Radio: The smaliest markets are most
likely to report a profit on news, but more than half continue o report that they don't know whether news makes a profit.

Get More Stats Online!

The charts you see here are
just a sampling of the data
we have on hand regarding
news staffing and profitabili-
ty. RTNDA members can visit
our web site at wwwirtnda
.org/research/research.shtml
to find out more...

Television
m Hours of Local TV News Per
Day

8 COMMUNICATOR ® SEPTEMBER

m TV News Budgets: Up, Down
or Same?

mTV News Profitability by Size
and Affiliation

m Percentage of TV Revenue
Produced by News

= Percentage of TV News
Departments Providing
Content to Other Media

m Percentage of Newsroom
Staff Under Contract, by
Position

m Percentage of Newsroom
Staff With Non-Competes

2004

Radio

m Average Minutes of Locally
Produced Radio News

m Radio News Profitability by
Market Size

m Daily Use of Digital Equip-
ment and New Technology in
Radio News

m Percentage of News
Material Gathered, Edited
and Aired Digitally

m Percentage of Newsroom
Staff Under Contract or
Non-Competes

Ahout the Survey

The RTNDA/Ball State
University Survey was con-
ducted in the fourth quar-
ter of 2003 among all 1,295
operating, non satellite tele-
vision stations and a ran-
domsample of 1,482 radio
stations. Valid responses
came from 838 television
stations {64.7 percent) and
133 radio news directors and
general managers repre-
senting 437 radio stations.



RTNDA/Ball State University Survey—2004
Additional Data: Newsroom Staffing and Amount of News

Television
e Hours of Local TV News Per Day
TV News Budgets: Up, Down or Same?
TV News Profitability by Size and Affiliation
Percentage of TV Revenue Produced by News

Percentage of Newsroom Staff Under Contract, by Position
Percentage of Newsroom Staff Under Contract or Non-Competes

* & o ° o o

Radio
Average Minutes of Locally Produced Radio News
Radio News Profitability by Market Size

Percentage of News Material Gathered, Edited and Aired Digitally
Percentage of Newsroom Staff Under Contract or Non-Competes

TELEVISION

Hours of Local TV News Per Day

Daily Use of Digital Equipment and New Technology in Radio News

Percentage of TV News Departments Providing Content to Other Media

Average Weekday Average Saturday Average Sunday
Weekday Maximum Saturday Maximum Sunday Maximum
All TV News 3.7 20.0 1.4 5.0 1.3 5.0
Big Four 3.9 20.0 1.5 5.0 14 5.0
Affiliates
Other 2.3 10.0 1.3 5.0 1.3 5.0
Commercial
Market Size:
1-25 4.1 10.0 2.0 5.0 2.0 5.0
26-50 4.4 20.0 2.0 4.5 21 5.0
51-100 3.9 9.0 1.5 5.0 1.3 4.0
101-150 34 15.0 1.2 4.5 1.0 2.5
151+ 2.8 5.0 0.8 1.5 0.8 2.0
Staff Size:
Staff 51+ 5.3 20.0 2.3 5.0 2.3 5.0
Staff 31-50 3.7 6.0 1.3 5.0 1.1 3.5
Staff 21-30 3.0 5.0 0.9 1.5 ‘0.9 1.5
Staff 11-20 2.7 15.0 0.7 1.0 0.7 1.0
Staff 1-10 1.8 7.5 0.9 4.0 0.8 2.0
Affiliation:
ABC 3.9 15.0 1.3 4.0 1.3 4.0
CBS 4.3 20.0 1.6 5.0 1.5 5.0
Fox 3.3 8.0 1.3 4.5 1.3 4.5
NBC 3.7 5.5 1.5 5.0 1.3 5.0
PBS 0.7 1.0 0 0 0.6 2.0

After a decline two years ago, the overall amount of news increased again this past
year-—rising by 12.1 percent on weekdays—or 24 minutes per weekday. That puts the
total average weekday news 12 minutes more than the previous all time high. The




weekends also edged up after remaining steady the year before. All market sizes and
staff sizes saw increases except markets 151+, which remained the same, and staff size
1-10, which dropped slightly. There was no consistent pattern by region, although
stations in the West tended to have a little less news than the others.

TV News Budget—2004 vs. 2003

Increase | Decrease | Same | Don’t Know
All TV News 51.2% 13.8% 31.2% | 3.8%
| Big Four Affiliates | 54.1 12.1 30.7 3.0
Other Commercial | 33.3 16.7 38.9 11.1
Market Size:
1-25 61.1 8.3 22.2 8.3
26-50 48.6 11.4 37.1 2.9
51-100 49.3 14.1 35.2 1.4
101-150 50.0 19.2 25.6 5.1
151+ 50.0 10.0 37.5 2.5

News budgets rose again this year. All categories of stations rose, with a higher
percentage saying their budget went up and a lower percentage saying the budget fell.
For the first time in three years, a majority of stations said the news budget went up.
Generally, the bigger the news staff, the more likely that the budget went up. In fact, the
largest newsrooms were more than twice as likely to have had budget increases as the
smallest ones. CBS affiliates were most likely to have had budget increases and Fox
affiliates and “other commercial” stations the least. Stations in the South and West were
far more likely to have budget increases than stations in the Northeast or Midwest.



TV News Profitability by Size and Affiliation

Showing Profit | Breaking Even | Showing Loss | Don’t Know
Market Size
1-25 47.2% 16.7% 19.4% 16.7%
26-50 60.6 6.1 12.1 21.2
51-100 63.1 12.3 6.2 18.5
101-150 64.1 7.7 6.4 21.8
151+ 47.4 10.5 7.9 34.2
Staff Size:
51+ 66.1 11.9 10.2 119
31-50 72.4 9.2 53 13.2
21-30 50.0 11.9 48 33.3
11-20 41.5 14.6 17.1 26.8
1-10 26.3 5.3 15.8 52.6
Affiliation:
ABC 64.9 12.3 7.0 15.8
CBS 64.4 9.6 5.5 20.5
Fox 63.3 10.0 13.3 133
NBC 58.7 79 9.5 23.8
Big Four Affiliates | 62.8 9.9 8.1 19.3
Other Commercial | 33.3 222 11.1 33.3

Stations in markets 26-150 were most likely (over 60 percent) to report a profit on news.
Markets 1-25 and 150+ were well below that (about 47 percent). Keep in mind that
markets 1-25 include quite a few small, independent stations. Generally, the larger the
staff, the more likely to report a profit on news, although the very largest operations
(51+) fell a bit behind the second largest group. NBC affiliates were a little less likely to
report a profit than other network affiliates, and “other commercial” stations were about
half as likely o report a profit on news. Fox affiliates were slightly more likely to report
losing money on news—even though the same percentage of Fox stations said they
make a profit as ABC and CBS stations. News departments at stations in the South were
the most likely to be profitable, and the Midwest, as usual, lagged slightly behind the

others.




Percentage of TV Station Revenue Produced by News

Average | Median | Minimum | Maximum | Not Sure
All TV News 46.1% 50.0% 0 90.0% 74.5%
Market Size:
1-25 41.1 39.0 5.0 67.0 78.1
26-50 40.6 39.0 14.0 90.0 60.0
51-100 50.1 50.0 32.0 70.0 74.2
101-150 44 .4 47.5 0 65.0 74.7
151+ 57.1 60.0 45.0 75.0 83.3
Staff Size:
51+ 46.8 50.0 14.0 90.0 56.6
31-50 427 45.0 0 75.0 68.8
21-30 52.2 50.0 40.0 60.0 81.0
11-20 49.2 51.0 30.0 65.0 86.8
1-10 - - - - 100.0
Affiliation:
ABC 46.6 50.0 0 70.0 64.8
CBS 53.2 50.0 25.0 90.0 72.5
Fox 27.3 25.0 14.0 40.0 78.6
NBC 46.9 49.0 25.0 65.0 79.0
| Big Four Affiliates | 47.0 50.0 0 90.0 73.2
Other Commercial | 33.4 35.0 5.0 67.0 76.5

The overall percentage of station revenue generated by news rose substantially in the
last year, from 39.7 percent a year ago to 46.1 percent this time. All market sizes rose
except 101-150, which slid slightly from a year ago. On the other hand, view the figures
with some care. Given the high percentage of news directors who say that they don’t
know (inciuding all the news directors at non network affiliates), view these numbers

cautiously.

Percentage of TV News Departments Providing Content to Other Media

Station Website | Another TV Station | Cable TV Channel | Local Radio

Al TV 66.0% 18.1% 10.9% 43.0%

Big Four Affiliates | 70.2 19.1 11.9 451

Other Commercial | 26.3 10.5 53 15.8

Market Size:

1-25 42.1 21.1 5.3 36.8

26-50 80.0 17.1 8.6 37.1

51-100 63.0 16.4 16.4 47.9
101-150 68.4 19.0 11.4 44.3

151+ 77.5 17.5 7.5 42.5

These figures are little changed from a year ago.




Percentage of TV News Staff Under Contract by Position

2004 | 2003 | 2002 | 2001 | 2000 | 1999
News Director 33% | 36% | 37% | 32% | 32% | 29%
Asst. News Director | 47 46 47 31 31 27
Executive Producer | 58 41 45 55 39 42
Managing Editor 47 41 52 54 33 27
News Producer 62 56 59 57 48 40
Assignment Editor | 26 26 32 33 26 23
News Anchor 90 85 85 78 74 75
Weathercaster 86 83 82 76 74 66
Sports Anchor 84 82 80 71 71 64
News Reporter 77 70 65 60 54 53
News Writer 3 8 9 21 7 11
News Assistant 2 11 5 14 5 2
Sports Reporter 57 48 43 48 39 38
Photographer 11 9 14 17 10 11
Tape Editor 1 3 9 11 2 3
Graphics Specialist | 9 8 6 8 12 9
Internet Specialist 10 7 17 20 12 15

Most of the job categories rose this past year, but it's not consistent. The biggest jump

came among executive producers.

Percentage of TV News Staff Under Contracts & Non-Competes

2004

2003

2002

2001

2000

1999

Percentage of TV News Staff

Under Contract

55.1%

51.8%

52.5%

50.2%

44.3%

42.2%

After a few years of leveling off at just over half, the percentage under contract in
television has gone up to its highest level since we started asking the question. More
than four of five (80.4 percent) of those with contracts also have non-compete

agreements.




