
BEFORETHE

Federal CommunicationsCommission
WASHINGTON, D.C. 20554

In theMatterof )
)

BroadcastLocalism ) MB DocketNo. 04-233
)

To: TheCommission

COMMENTS OF ENTERCOM SACRAMENTO LICENSE, LLC

EntercomSacramentoLicense,LLC (“EntercomSacramento”),by its attorneys,hereby

submitscommentsin responseto theNoticeofInquiry in theabove-captionedproceeding

(“Notice”). As discussedbelow, theCommission’scurrentpolicieswith regardto broadcast

localismproperlyallow licenseestheflexibility to addresstheconcernsof theircommunitiesin

inventiveandinspiringways,asdemonstratedby theattachedsummaryofcommunity-oriented

programmingandactivities.Thereis no reasonto imposenewregulationson theindustryin this

regardthatpotentiallywould diminish,andnot enhance,local communityserviceactivitiesby

broadcasters.

I. Localism and Dere2ulation of Radio Content

“The conceptoflocalismwaspartandparcelof broadcastregulationvirtually from its

inception.” DeregulationofRadio,84 FCC2d 968, 994 (1981)(“Radio DeregulationOrder”).

TheCommissionhaslongrecognizedthat, in servingtheneedsof its community,abroadcaster

shouldbe affordedsomelatitude in tailoring its programmingto theneedsof its listeners.Radio

DeregulationOrderat 994-98. TheCommissionacknowledgesthat it shouldavoid“regulations

that straight-jacketall stationsinto thesamemold.” RadioDeregulationOrderat 998. More

thantwentyyearsago,therefore,theCommissioncorrectlyeliminatedits non-entertainment
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programmingguidelinesfor commercialbroadcastradio,requiringonly that stationsoffer

programmingresponsiveto theissuesofconcernto thestation’slisteners,asdiscernedby the

stationlicensee.RadioDeregulationOrder at 1013-14.

TheCommissionrecognizedin 1981 thattheradioindustryhadbeen“characterizedfrom

its beginningby rapidanddynamicchange”andnotedthat thenumberofstationshadgrown

from 583 stationsin 1934 to nearly9000atthetime oftheCommission’sdecision.Radio

DeregulationOrder at 969. This upsurgein thenumberofbroadcaststations,theCommission

concluded,requiredthat “licenseesspecializeto attractan audienceso thattheymayremain

financiallyviable.” Id. TheCommissionjudgedthat themarketplacewould moreeffectively

dictatethebroadcastof contentmeetingtheneedsofaparticularcommunitythangeneric

regulationsprescribingsuchcontent. RadioDeregulationOrder at 1013-14. Theseconclusions

havebeenborneout over thepasttwo decadesandareatleastastruetodayastheywerethen.

In eliminatingits non-entertainmentprogrammingguidelines,theCommissionremained

“convincedthat absenttheseguidelinessignificantamountsof non-entertainmentprogramming

of avarietyof typeswill continueon radio.” RadioDeregulationOrderat 977. Thegoalof

deregulationwasto provideradiobroadcasterswith “themaximumflexibility to beresponsiveto

issuesimportantto their listeners,with theminimumamountofgovernmentalinterference.”

RadioDeregulationOrderat978. TheCommissionobservedthat“regulationof necessity

would bestandardizednationwide,would be relatively inflexible, andwouldbe likely to impose

costswithout compensatingbenefits.” RadioDeregulationOrder at 1024. TheCommission

furthernotedthat “to requireprogrammingaimedatunrevealedneeds,whicharedifficult to

determine,attheexpenseof programmingthat is clearlydemandedby thepublic, is to replace

thejudgmentofthegovenmientfor that ofthepublic.” RadioDeregulationOrderat 1031.
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In theRadioDeregulationOrder, theCommissionoutlinedits expectationthat

broadcasterswould “continue[] Ithe] provisionof newsprogramsin amountsto be determined

by thediscretionof theindividual broadcasterguidedby thetastes,needs,andinterestsof its

listenership”and“responsiverness]to the issuesfacingtheir community.” RadioDeregulation

Order at978. TheCommissionaffordsbroadcasterstheopportunityto addresstheseissuesby

“virtually any means.”RadioDeregulationOrder at 982. In making its determination,the

Commissionrecognizedthat“more issuescanbe addressedthrough[] specializedprogramming

thanthroughageneralized‘somethingfor everyone’requirement.”RadioDeregulationOrderat

988-89.

II. Dere2ulation of Pro2rammini~ Content FostersLocalism

TheNoticeconsidersagainintroducingthestraight-jacketofprogramcontentregulation.

TheCommissionshouldnot alterits deregulatoryapproachin this regard,however. The“rapid

anddynamicchange”thathascharacterizedradiothroughoutits historyhasonly accelerated

during the23 yearssinceadoptionof theRadioDeregulationOrder. In thosetwo decades,more

than5000radiostationshavejoinedthenearly9000stationslicensedin 1981. Audio Division,

FederalCommunicationsCommission,BroadcastStationTotals (asofJune30, 2004),available

at www.fcc. gov/mb/audio/totlas/bt040630.html. Othertraditionalsourcesofnewsand

information,suchasbroadcasttelevisionandweeklyandalternativenewspapers,havewitnessed

tremendousgrowthaswell. Penetrationratesfor cablehaveincreasedsignificantly, andDBS

hasbeenintroduced,offeringhundredsofnewchannels,includingbothnationalandlocal news

anddiscussion.Technologicaladvanceshavealsoledto ever-increasingcompetitionfor the

public’s attentionandhaveprovidedthepublic with accessto diverseandantagonistic

viewpointsin numbersunimaginableat thereleaseoftheRadioDeregulationOrder. Injustthe
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pastdecade,theInternethasbecomecommonplacein Americanhomes,schools,andworkplaces

andtheintroductionofsatelliteradiooffershundredsofadditionalaudio channelselectionsto

Americanconsumers.

For all ofthesereasons,broadcastradiolicenseesfind themselvesin an ever-more

competitivemarketplace.As theCommissioncorrectlyrecognizedin 1981,thesecompetitive

pressurescreateeconomicincentivesfor broadcastersto air community-responsive

programming.Consumersnowmorethaneverhaveaplethoraofsourcesfor thenews,

information,andentertainmenttheyseek. Thecompetitivemarketpressureshaveandwill

continueto guide local broadcasters’appropriatecommnnity-responsiveprogrammingefforts

muchmoreeffectivelythan any genericpolicies,practices,orrulesimposedby thegovernment

far removedfrom local audiences.

Themarket-drivensensitivitiesto issuesoflocal concernenvisionedby theCommission

in 1981 areareality, obviatinganyneedfor new governmentintervention.Becauseits

continuedexistenceis predicatedon its meetingtheneedsandwantsof its listenerseffectively,

theEntercomSacramentoradiostationsmakeconcertedefforts to programto the“tastes,needs,

andinterestsofits listenership”asenvisionedby theRadioDeregulationOrder. In addition,

EntercomSacramentostationsstrive to be goodneighborsandresponsiblecorporatecitizensby

sponsoring,supportingandparticipatingin local andcommunityeventsandcauses.Attachment

A documentsthesubstantialcommitmentofEntercomSacramento’sstationsto community-

responsiveprogrammingandactivities. In 2002,the estimatedvalueofPSAsbroadcastand

fundsraisedthroughtheefforts oftheEntercomSacramentostationsexceeded$3.7 million.
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CONCLUSION

As demonstratedby theforegoingmaterial,thestationsownedby EntercomSacramento

arehighly responsiveto theneedsandinterestsof theirlocal communities.New regulatory

interventionintoprogramcontentis unnecessaryandwould only serveto stymie theeffortsof

broadcasterslike EntercomSacramentoto effectively servetheircommunities. Forthe

foregoingreasons,EntercomSacramentourgestheCommissionto refrainfrom adopting

policies,practices,orrulesgoverningbroadcaststations’programcontent,

Respectfullysubmitted,

ENTERCOM SACRAMENTO LICENSE, LLC

By:
ria M. Madden

W. Benz

LeventhalSenter& LermanPLLC
2000K Street,N.W. Suite600
Washington,DC 20006-1809
(202)429-8970

November1, 2004 Its Attorneys



ATTACHMENT A



ENTERCOM SACRAMENTO’ S
COMMITMENT TO LOCALISM



NEWS AND COMMUNITY SERVICE PROGRAMMING

EntercomSacramentoairs a varietyof public affairsprogramseachweek:

RadioHealth Journal is aradiomagazinethatkeepstabson thelatestin the
world ofmedicine,includingmedicalbreakthroughsandadvancesandother
news. On-air since1992,theprogramis an upbeat,in-depthpublic affairs
programthat satisfieslocal compliancyissuessuchaseconomics,education
poverty,domestic& child abuse,urbanlruralproblems,foodsafety& labeling,
governmentreform,substanceabuseandconsumerism.RadioHealthJournal
airs on stationKSEG on Sundaysat 6:00a.m.,on stationKSSJon Saturdaysat
6:00 a.m.,on stationKWOD on Sundaysat6:00 a.m.andon stationKRXQ on
Saturdaysat6:00 a.m.

Viewpoints is an energetic,entertaining,highly-produced,contemporaryradio
magazinewith two majorstoriesweekly, giving theaudiencenewstheycanuse
while satisfyinglocal compliancyissuessuchascrime, environment,housing,
schools,povertytaxes,economicdevelopment,urbansprawl,andconsumerism.
Viewpointsairson stationKRXQ on Saturdaysat 6:30 a.m.

The Health Show is anationallysyndicatedpublic radioprogramproducedby
theNationalProductionsunit atNortheastPublicRadio. Theprogramcoversall
aspectsof modernhealth,includingprevention,treatment,researchand
administration.EachweekTheHealthShowbreakstheissuesdownsolisteners
canbebetterinformedpatientsorcare-providers.TheHealthShowairs on station
KSSJon Sundaysat 6:00 a.m.

51% is aweeklyhalf-hourof illuminatingfeaturesandinterviewsfocusingon
issuesof particularconcernto women. Theprogramis producedby
WAMC/NortheastPublicRadio’sNationalProductionsin Albany, New York in
cooperationwith RussellSageCollegein Troy, New York. The Presidentof The
SageCollegesandstationWAMC’s MaryDarcyhosttheprogram. Helen
Desfosses,AssociateProvostat theRockefellerCollegeof PublicAffairs and
Policy attheStateUniversityof New York atAlbany, andPresidentof the
Albany CommonCouncil, is a frequentpolitical andsocialcommentatoron 51%.
51%airs on stationKDND on Sundaysat 7:00a.m.

The Public File 1 and 2: Two halfhourweeklyprogramsproducedin houseat
EntercomSacramento.Local interviewsaddressa wide varietyof topics,
includingeducation,theeconomy,government,health,theenvironment,energy
andtransportation,crime,minorities,women,aging,crime, drugabuse,housing,
youthand family. PublicFile 1 airs on stationKSEGon Sundaysat 6:30 a~m.,
stationKSSJon Saturdaysat 6:30a.m.,stationKCTC on Sundaysat 10:00p.m.,
stationKDND on Sundaysat 6:00 a.m.,stationKWOD on Sundaysat 6:30 a.m.
PublicFile 2 airs on stationKSEG on Saturdaysat 6:30a.m.,stationKSSJon
Sundaysat 6:30 a.m.,stationKCTC on Sundaysat 10:30p.m.,stationKDNP on
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Sundaysat 6:30 a.m.,stationKWOD on Sundaysat6:30 andon stationKRXQ on
Sundaysat 6:30a.m.

Contact airs on stationKWOD on Saturdaysat 6:00 a.m.andon stationKRXQ
on Sundaysat 6:00 a.m. In eachprogram,peoplesharetrue, often life-changing
stolesof theireverydaystruggles.Contactdeliversimportantinformation,
inspirationandsupportthroughthestoriesofordinarypeoplewhohavedealtwith
importantissuesoffamily, relationships,health,mentalandspiritual, etc.

Local Newscasts:EntercomSacramentostationsair newscaststwice an hourduringthe
MorningDrive, beginningat 5:50 a.m.andrunninguntil 8:50 a.m.,for atotal of
approximately375 newscastsperquarterper station. Thenewscasts,which are
approximately2 minutesin length,includenationalandlocal newsaswell aslocal traffic
informationandacheckon weatherby the local ABC televisionaffiliate’s Meteorologist.
Thecontentof thenewsstoriesrangefrom majornationalheadlineissuesto thosethat
directlyandspecificallyaffect thegreaterSacramentoarea,includingthefollowing:
education,economy,government,health,environmental/energy/transportation,crime,
drugabuse,minorities/womenlagingandyouthlfamily. On average,eachnewscastis
madeup of six storiesfor atotal of over2,300 topicsper quarter.

Public ServiceAnnouncements:StationsKDND, KRXQ, KSEG,KSSJandKWOD
rotatepublic serviceannouncementsat arateof atleastoneperair shift. Eachpublic
serviceannouncementis in rotationfor approximatelytwo weeks.Theannouncements
arereceivedfrom communityorganizationsby fax andmail. Among thegroupswhose
announcementsairedlastquarterare:NationalOvarianCancerCoalition,HealingHands,
HealingHearts,RosevilleActive20/30Club, SacramentoCountyTherapeuticRec
Services,Elk GroveChamberof Commerce,PlacerCountySPCA,Women’sCivic
ImprovementClub, BloodSource,City of SacramentoSummerFoodServices,Discovery
Museum,SacramentoWorks,CureBreastCancer,SacramentoHorsemen’sAssociation,
MolinaHealthCare,PinkRibbonClassic,RiataRanchCowboyGirls, GlenEdwards
Middle School,SacramentoZoologicalEd. Program,BreastCancerResearch
Foundation,BradShuderScholarshipFund,Women’sPeaceEvent,SacramentoValley
ADS Walk, AnotherChoice,AnotherChance,CampRossRelles,NationalNight Out,
SacramentoFoodBank, Arthritis Foundation,RosevilleChamberof Commerce,
MuscularDystrophyAssociation,Alzheimer’sAid Society,NorthernCalifornia,Placer
Child AbusePreventionCouncil,GreaterSt.Stephen’sBaptistChurch,Sacramento
CareerQuest,Make-A-WishFoundation,SummerJobFair2004,CelebrationArts,

rdRecoveryHappens,3 Annual Call for Unity, RonaldMcDonaldHouse,Court
AppointedAdvocateProgram,CaliforniaCoastalClean-upDay,PlacerCountyAnimal
Shelter,St. Anthony’sParish,U.C.DavisCancerCenter,El DoradoWomen’sCenter
andMotherLodeRehabilitationEnterprises.

Throughpublic serviceannouncementsandothercommunitycontributions,including the
moneyraisedfor charities,needyindividuals,disasterrelief funds,etc.,theproduction
costsof fundraisingprogramsandappeals,the dollarvalueof in-kindcontributions,
productionservices,public affairsprogramming,andoff-air communityservice,
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includingthedollar valueof on thejob employeecommunitycontributions,theEntercom
Sacramentostationshavemadeannualcommunityservicecontributionsin theamountof
$5,208,000.

EntercomSacramentostationsattendSacramentoValley BroadcastersAssociation,
which conductsascertainmentinterviewsin orderto stayin touchwith community
leadersandto stayinformedaboutissuesthat shouldbe reportedin newsandpublic
affairsprograms.During an ascertainmentinterview,stationrepresentativestakenotes
on speakers’comments,which arethenusedto generateideasfor newsandpublic affairs
programs.Gueststhis quarterincludedspeakersfrom theSacramentoCountyAnimal
Shelter,SacramentoVotersRegistrationandElections,BloodSource,Sacramento
Associationof RealtorsandtheSacramento/YoloMosquito& VectorControlDistrict.

COMMUNITY SERVICE ACTIVITIES

EntercomSacramentoparticipatesin andsupportsnumerousserviceeventsin the local
communityby donatingthetimeof on-air talent,on-airpromosandmentions,aswell as
variouscompactdiscs,t-shirts,DVDs, movie passes,hatsandotherpromotional
merchandise.Ongoingcommunityserviceactivitiesincludeon-airpersonalities
emceeingnumerousfundraisers,toursof theradiostations,internshipsandjob
shadowing.Examplesof eventsin which EntercomSacramentoparticipatesinclude:

• RadiothonbenefitingtheU.C. DavisChildren’sHospital(helpedraise
morethan$90,000throughdonationsfrom listeners)

• Entercom’sMakeaDifferenceDay
Clothing drive for theWINP Youth Centerfor HomelessTeens(over
$11,000in cashand$3,000in gift cardswasdonatedby listenersandover
three50 feettruckswerefilled with donations)
60-mile walk benefitingthe SusanG. KomenBreastCancerFoundation

• Golf tournamentbenefitinghomelessveterans
• FrequentconcertsbenefitingtheSt. PatrickHomefor Children
• FirefightersFill theBoot for Burnsdrive
- Blood drives
• Fundraiserfor Zack’sPlaceSIPSOrganization(raisedatotal of $11,500)
• SacRock’sCompactDiscbenefitingtheMustardSeedSchoolfor

homelesschildren(helpedraise$4,000)
• News 10 CoatsforKids Drive (helpedreachgoalof 25,000coats)
• Golf tournamentbenefitingFamiliesFirst
• RidefortheKids benefitingthePediatricBrain TumorFoundation
• 10-mileEmigrantBikeTrekbenefitingtheAmericanLung Association
• GolftournamentbenefitingtheHemophiliaFoundationof Nevada
• SinglesEventbenefitingtheU.C. DavisChildren’sHospital
• DoggyDashbenefitingtheSacramentoSPCA
• GetWetEvent,which is a freefamily-orientedeventthat educatespeople

asto theimportanceof theAmericanRiver andencouragesresponsible
watersafety

• CreekWeek
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• ClubLive benefitingtheafterschoolprogram
• SpecialOlympics3 on 3 BasketballTournament
• JohnBarrettMiddle SchoolJog-O-Thon
• DMV/March of Dimescharityevent
• MaiduParkWalk-a-thon
• Bell CoolidgeLibrary summerreadingprogramevent
• SafenightatWaterworldUSA, which is an anti-smoking,anti-drinking

alternativeentertainmentnight for teens
• Variouseventsat local schools
• ThirdThursdayattheCrocker,wherethestationhostsan art andmusic

eventfor communityoutreach
• Variouseventsto benefitSt.Patrick’sHomefor Children

EMERGENCY PROGRAMMING

EntercomSacramentointermptsregularprogrammingto carryextendednewsand/or
specialemergencycoveragepertinentto its local areaoccurswhennecessary.Most
recently,a suddenstormdebilitatedBloodSource,whichsuppliesblood to 40 hospitals
in 18 counties.All EntercomSacramentostationsairedspecialrequestsfor desperately
neededblooddonationsandfor assistancein repairingthefacility.

LOCAL MUSIC INITIATIVES

StationKWOD plays themusic of small label/nolabel local artists in regularrotation.
Thestation airs two separateshows— theSoundsofSacramentofor local artistsandThe
BuzzBin for small label artists.

StationKRXQ airs LocalLicks, aweeklyhalf-hourprogramdedicatedto local artists,
andEar Whacks,which spotlightssmall label/nolabel artists. In addition, thestation
putsout an annualCD entitled “SacRocks,” which is a compilationalbumfeaturinglocal
artists.
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