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DECLARATION OF ALEX SOYA
ON BEHALF OF LEXISOFf, INC.

I, Alex Soya. bein,i of lawful age, and bfling lawfully !Iw9m upon my oath, do hereby state as

fhllows:

l. My name 1.& Alex Soya. I am the President ofLexisoft. Inc.. My business address is

2312 South BQbcock Street, Melbourne, FL 3290i.

2. Ai President of LexiSoft Inc. 1have fint~hand knowledge of:

a. the company'e ·experlen.eea in the pompetitive matkctpJ.at.e for its servicos;

b. the company's service area and CUUOMe:r demographiC.J~

c. the company's experiences ~ing with BcllSo~th. and other incumbent Local

Exchange Carrier r'ILBC'') wpplien ofwhole8ale servioes the oornpany

J'eqQm to provide hroadbm?d ISP icrvjGeIl to its.customers;

d. ·the company's C411Pcmeucefi dealina and ne~tiatini with Cable Companies,

Satellite Companies, utiliti~ offcrlng Broadband Power Line B~CC,

competitive Local Exchang~Carriers; f'CLECs'') and/or other potentia1suppHer.s

ofwholesale te:rv:ices the QOmpony reql,liNt to provide broadband ISP services to

ite. customers whkb are tderi;ticQl, similar Of equivalent to.the servloes currently

provided through e.ssential ~i1itieli plln:hSBed from the tariff'& of BcUSouth

and/w- otb~ lLEe:;,

3. Based on thil!l first-hand knoy/loogo; the fullawilis infurmatiOll and experiences are

de8cribcd.
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4. Due to exis.ting conditi¢nS in the niarkets in which our eompany providel rsp services,

our company rmnains highly, ifno~ entirely, depSldmlt·OI1 eXi&tina: nt1c Uand/or

Computer Inquiry requirement9 to pbtain Il\Cl~OSIL to B,:IJSo~"th and/or other fiJEC

wh()~ale tr8namitsion ISl:'tVioea wJ:i.ich are e.aentiaJ to providQ broadband. ISP aervioc/I

to our exbUllg and pro8pcc:tivo cUl~mers.

S. The exilldng mark.~lr.oc lacks competitively priced. 1ootuwlcai~Uy.cq\liyahmt IUld

oommerclaJly-avBilahle alternativca to BcllSoutb. and/or other rLEe wholl:&;ale

tranamlslion ierviCCll which are: t1sicntW for oUr'~QmpM.Y to proVir1o broadband ISP

set\licea to our exildini 'and PIClPl;CUVct cu.et.omGl1l.

6, Tho dm1o,graphigl ofour (:o.mpanY~I.ISP .GlVic:es arc: 70% .mall busiDe.II$:. 2'%

medium b...ainollll, and 5% tclllidcntial euato:d.lc.ra. '
, ,

7. Our company explored providing btowbrond rsp Imvic:e3 throup both tb.c ClbloCo and

Satcllit= company g:fferina ISP fCTViCOI in OUt matkct. Our r~qUOllt fur leOtl1 to !:he

CableCo '8 plJUfcmn WIS eomplctl:lly ignored and we have received no coopcratioo &om

th~ S..t~1UUt providC['.

8. Bither diroctly or indirectly, g'ij,f I;Q1'nPlUlY. our GUltomers and the oommunitici we serve

wiU booharmed if the Commialion ,P.nW tho re:Uefr~ueBted by BClllSouth.
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I~ Alox Soya. s the P~8id~t Lexiaoft~ Inc.• do heroby state and affinn that as a. member of the

Federation ofIntern.f!l Solution Providets of the Americu ("FISPA' ')~ I was asked. to describe the

tltpenences of my company in attempting to provide ISF s:~ices to the public•. I did this by

responding to a list of question!: co.nt~ in a survey 8ponsored by FlSPA IIld by adding

additional infonnation speciiic to my company's experiences. Tbe infonnation I provided is
restated in this DedlUlrtioll, all ofwbieh it:~ and correct.

This De:clru'abon is poovided under penalty ofpClljury.

£e:.:::----7 ~--.........._-

DClcomb« 18. 2004
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CSSLA Declaration



DECLARAnON OF CM LeBoeuf ON BEHALF OF Computer Sales & Se~ Ine.

I, Cliff LeBoeuf. being of lawful age, and being lawfuUy sworn upon my oath. do hereby ~tate as

follows:

1. My name is Cliff LeBoeuf. I am President ofCony:lU[ef Sales & Services. Inc. My

business address is 1162 Battow Street, Houma. LA 70360.

2. As President of Computer Sales & Services. lnc. I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for jts servi.ces~

b. the company's service area and cUSl.Omer demographics;

c, the company'S t':xperiences dealing wilh BellSouth and other incumbent Local

Exchange Carrier ('nEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers~

d. the company's eJtperiences deaJiJlg and negotiating witb Cable Companies.

Satellite Companies. utilities offering Broadband Power Line service.

competitive Local Exchange Carriers (''CLECs'') and/or orher potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical. similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSoulh

and/or other lLEes.

3. Based on rhis ftrst-hand know.edge. the following infonnation and experiences are

described.

4. Due to exis.ting c<mdirions in me markl:ts in which our company provides IS? services;

our company remains highly. ifnot entirely. dependent on existing Title IT and/or



Computer ffUjuiry requirements to obtain access to BellSomh and/or other IlEC

wholesale transmission services whicb are essential to provide broadband IS? sen>ices

to our existing and prospective customers.

5. The existing marketplace lacks eoritpetitiV(:ly priced, teehnologically-equiva1ent and

comrnercially·availabJe alternatives 10 Bc:llSoulh andlorother lLEC wholesale

transmission services whicb are essential for our company to provide broadband ISP

services 1.0 our existing and prospective customers.

6. The demographics of our company's ISP services are: 30% residential, 60% small

bu~ness, and 10% medium business customers.

7. Our compay explored providing broadband ISP services through Time Warner and

Charter, the two CableCos offering ISP se:r\'i.ce in our market Our company initiated

negotiations with tbcst: CableCos and negotiations went nowhere. Both CableCos flat

out refused to allow us access to their platfOfInS.

8. Our company has also e~perienced anti-<;ompetitive m.ark:etplace pricing by BellSouth.

our wholesaler!competitor. Our current wholesale price for a DSL line exceeds

BellSouth's remil prices for the same service_ In addition., Be1ISouth provides

installation and essential equipmenl [0 its DSL CUSlOme~ at costs lower than those

charged to us. Our company simply cannot compete on a level playing field with our

wholesaler/competitor, ultimately maJring our services less attractive to prospective

customers.

9. Our company has also experi~ BellSouth's anti-wmpetitive marketplace practices,

including what we would describe as uDSL slamming:' For instance, at least 8-10 of

ou.r DSL custoJ"[}Cl"S have been contael.ed by BeIlSolil:h representatives in relation to



telephone services. but our customers; ended up having their DSL service solicited by

BellSouth. We have only been successful in recapruring one of these "slammed"

customers.

10. Either directly or indirectly. our company. our customers and the communities we serve

will be harmed if rile ConunissloD gnnts the n:lief requested by BellSouth.



I, Cliff I&Boeuf the President of Computer Sales & Seryices. Inc.. do hereby stare and afimn
that as a member of lhe Federation of [ntemet Soluoon Providers of the Americas ('<FlSPAH)1 I
was asked to describe the experienCes of my company in attempting to provide ISP services to
the public. I did this by responding to a list of questions conrained in a survey sponsored by
FISPA and by adding additional Jnfonnanon specific to my company's experiences. The
information I provided is restated in this lJel::~OD.all of wh.ich is true and OOIreCt.

This Declaration is provided under penalty of perjury.

Sifk(J
Printed ~ame

Title

~~~~~./Kc
ro;ame of Company •

,£;-n-o{
Date
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SiteStar Declaration



DECLARAT10:'i OF JOSEPH ALBANESE
O~ BEHALF OF SITESTAR.NET~~c.

I, Joseph Albanese, being of lawful age. and being iawfuUy sworn upon my oath, do herehy state

as follows:

1. My name is Joseph Albanese. I am Executive Vice President ofSilesrar.net. Inc. My

business address is 29 w. Main Street, Maninsville. VA 24112.

2. As Executive Vice President of Sitestar.net. Inc. I have frrst-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing .....ith BellSouth and other incwnbent Local

Exchange Carrier ("!LEe"') supplim ofwholesale services the company

requires to provide broadband ISP sen-ices to its customers;

d. the company's experiences dealing and negotiating Vwith Cable Companies,

Satellite Companies. utilities offering Broadband Power tine service,

competitive Local Exchange Carriers (''CLECs'') and/or other potential suppliers

of wholesale services the oompany requires to provide broadband ISP services to

its customers whicb are identical. similar or equivalent to the servJces currently

provided through essential facHities purchased from the tariffs ofBellSouth

and/or other lLEes.



3. Ba..<;ed on this first-hand lmowled~. the ronov.ing infonnat10n and expffieru::es are

described.

4. Due to existing -conditions in the madelS in which our company provides ISP services.

our company remains bighly. jfootenurdy. dependent on existing Title 1I and/or

Compu.ter Inquiry requirements 10 obtBin access to BellSouth and/or other Il.EC

wholesale transmission scryices whi<:h are essential to provide broadband ISP :Ilervice!>

to our existing and prospective customers.

5. The ex.isting marketplace Jacks competiti\'e1y priced. tecltnologicaJly-equi'r'alent llltd

oommcrciiUly-available alreroatives to aenSoulb and/or orner ILEC \\:holt:saie

transmi&<;ion services which are essential Cor om CQmpmty to provide broadband ISP

services to our existing and ~pec'ive customers.

6. The demo~phicsof our company's ISP serrices are; 60% rural customers. )00/0 of

which are small businesses and 90% are residential.

7. Ouroompanyexplored pro"iding broadband ISP Sl::I'\'iees through Adclphia, tile

predominarlt CableCo Sl::ning our market. We received no cooperation. from Adclphia

and negotlalions were nor fruitful. Adelphia oomplef¢ly ignored our company's request

for access.

8. Ow- company also explored providing broadband ISP services through iSm., a SaieIJite

company offering ISP gen.lce in our .mark..:t. Our eumpan)' began offering iSat services

hut dui." TO problems encounteted ",..irh installation and reliability. most customers who

signed up for the service have l:anoeUed. Cum:nrly, our company sc.m'es l~ss than 10

CUSU;lI1ers via iSat In the final equation, the technology utilized by iSat was not the

equivalent ofour existing ILEe "'oolesaJe supplier.



9. Our company has also e;t;;pcrietX;td anti-competitive marketplace pricing by oW' [LEe

wholesaler/cmnpctitor. Our company happily signed up as.m lSP partner when our

H.ne wholesaler/competilor launched its wholesale DSL program. However. over time

our ILEC ""flolesaler/compet.ilor redw:ed the retail price of its own DSL service to

within $ I0 and now 55 ofour COttlpan)"s ',),'bolesale costs. These pricing wdies result

in a price sqlreezeT v.t.ic.h if sust.ai.ncd over time "",iU force our company, and others like

it. OUE ofbusiness.

JO. Either &recti; or indirectly. our company. oW" customers and the oonunw,ities we serve

wilJ be hilTIIled if the Commission grants the relief n:quest¢d by BeUSouth.

~.

1. .kl {{((~ -
(;. t~ ~.hv- N~:.T.-' f ....JJ::.L.,.rc

correct.

. lhe
__ J ,,~

L::. .t· I of
I,ll.

This Declaration is provided under penalty of perjury.

Title





Exhibit D

WebKorner Declaration



DECLARAnON OF Jeffrey Scott Huffman
ON BEHALF OF WebKomer Internet Services

I, Jeffrey Scott Huffman, being oflawful age, and being lawfully sworn upon my oath, do hereby

state as follows:

1. My name is Jeffrey Scott Huffman. I am OwnerlPresident of WebKomer Internet

Services. My business address is 1412-B East Blvd, No.171, Charlotte, NC 28203.

2. As OwnerlPresident of WebKomer Internet Services I have frrst-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers ofwholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

compe!itive Local Exchange Carriers ("CLECs") and/or other potential suppliers

ofwholesale services the company requires to provide broadband ISP services to

its customers which are identica~ similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs ofBellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. 'The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics ofour company's ISP services are: 65% residential rural and low

income, 20% small business, 5% small government township customers.

7. Our company explored providing broadband ISP services through Time Warner, the

CableCo offering ISP service in our market. Our request for access to Time Warner's

platform was ignored.

8. Our company investigated the possibility ofproviding service via Satellite. After

investigation, we determined that Satellite service is not technologically comparable to

landline broadband due to latency and inadequate upload/download speeds.

9. Our company has also explored obtaining DSL service from Alltel, a CLEC conducting

business in our market (which is primarily BellSouth region). Unfortunately, AlItel

serves a limited area within our market and therefore service is either unavailable or

,prohibitively priced. CLEC supplied DSL is not an option in our market.

10. Bottom line is that, in the markets we serve, there are noaltematives to BellSouth.



11. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed ifthe Commission grants the reliefrequested by BellSouth.

Company Name

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list ofquestions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

experiences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under ,penalty ofperjury.

IN613 KO@6<!- jAV'r¢.NG" r-6"G!'<vlC0
Name ofCompany

1~IIBI()v
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DECLARATION OF J. LARRY SUMMERS
ON BEHALF OF WTS ONLINE, INC.

I, J. Larry Summers, being of lawful age, and being lawfully sworn upon my oath, do hereby

state as follows:

1. My name is J. Larry Summers. I am the General Manager and Co-Owner ofWTS Online,

Inc. ("WTS Online"). My business address is 517 West Commerce, Brownwood, TX

76801. WTS Online is a small Internet Service Provider (ISP) serving rural Texas.

2. As the General Manager and Co-Owner ofWTS Online I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with Verizon and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs ofVerizon and/or

other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.

4. Due to existing conditions in the markets in which our company provides ISP services, our

company remains highly, if not entirely, dependent on existing Title II and/or Computer



Inquiry requirements to obtain access to Verizon and/or other ILEC wholesale transmission

services which are essential to provide broadband ISP and PRI services to our existing and

prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to Verizon and/or other ILEC wholesale transmission

services which are essential for our company to provide broadband ISP services to our

existing and prospective customers.

6. Currently there are two methods of delivering broadband to consumers; one is via cable

modem and the other through telephone wires (DSL). Yes, there is limited service

available via fixed wireless using regulated and unregulated bandwidth, but that

methodology has a very limited footprint. And yes, there are all sorts of possible new

sources to include distribution via power lines and through G3 technology, but neither is

likely to have much of an impact for years. Moreover, it should be noted that the two

largest wireless providers are Verizon and SBC/BellSouth. 802.11 as a delivery method

has limited availability and suffers from reliance on unregulated spectrum and conflicts

between providers. Satellite, as a delivery medium, suffers from the need for high price and

issues with transmitters. Moreover, cable is not ubiquitous. Rather, it is telephone wires

that ARE ubiquitous.

7. Our experiences with Verizon lead us to believe that Verizon has successfully embarked on

a course to restore its monopoly powers and stranglehold on wire line telecommunications

within its geographical territories.

8. Today, Verizon is attempting to take over as much of the Internet Service business as

possible while killing off as much other competition as possible. Verizon's Petition is its



latest attempt to control 100% of the data that moves over "their" wires in the form of

broadband DSL or such other services, as they deem appropriate and profitable.

9. Verizon's Petition, if granted, will guarantee the demise of rural Internet providers within

Verizon's territory. This means the reduction in the availability of general computer

technology in rural areas, higher prices for consumers and less choice. We view Verizon's

Petition as a request to the FCC to officially "bless" Verizon's take over of the final 10% of

the business they do not yet completely own.

10. Already, Verizon is willing to sell at retail below its cost of doing business. In such an

environment, competitors have no hope of competing. In fact, Verizon's business practices

and predatory pricing has caused my company to lose 20% of its business base and cash

flow over the course of the past year.

11. The examples ofmonopolistic anti-competitive behavior are plentiful. Verizon has retail

and wholesale contracts with independent providers at a cost that is higher than their lowest

priced "retail" bundled price and an unbundled price little more than the wholesale price.

The result is that over 90% of DSL customers have chosen to save money by taking the

lower price from the unregulated subsidiary instead ofan independent.

12. Today, Verizon has an unregulated subsidiary that competes in the open market with

companies that have a wholesale (or retail) contract with Verizon for the same service. The

Verizon subsidiary, Verizon Online (and only Verizon Online), enjoys the following:

a. Each caller to the business office of the phone company hears a pitch for DSL and

referrals ONLY go to Verizon Online. It doesn't matter if you are calling for new

service, to pay a bill, or whatever, you will hear a pitch for Verizon Online through

music-on-hold or from the representative with whom you speak.



b. Verizon field personnel receive credits for referrals that result in the installation of

DSL, but only in areas where Verizon Online operates and only if the customer

subscribes to Verizon Online. Some field personnel are quick to allege that repairs will

be more prompt and successful if the subscriber switched to Verizon Online - this is done

during repair procedures advanced by wholesale contractors.

c. Verizon.com features prominent mention of DSL on its home pages - and links to

Verizon Online exclusively.

d. Verizon offers "bundles" that include VOL DSL service at a discount. I understand

this is not illegal or against regulations - but should be iftrue competition is to work. In

most rural areas, there are no VIOP alternatives to Verizon's ability to bundle.

e. Verizon telemarketers, presumably under contract with Verizon Online, contact each

Verizon retail customer, including those currently serviced by another company under a

Verizon LEC DSL contract and, when they discover that one of "Their competitors" is

furnishing service, offer discounts if the customer will switch. By "Their competitors," I

mean those of us with a wholesale or retail contract with Verizon.

f. Verizon Online can tum in an order to switch a Verizon DSL customer from another

provider to themselves without challenge.

g. Many Verizon LEC repair personnel have a DSL modem as part of their issued

equipment. Sometimes, the same modem is left at a customer premise when a VOL

customer's modem has failed.

h. Verizon Online calls each new customer WTS Online turns in with a lower price offer.

One of my customers received 52 calls in a single month.

i. All of the above practices are limited to Verizon Online.



13. And that isn't the only area where it would appear that Verizon Online benefits from its

relationship with Verizon in ways that unaffiliated ISPs do not. We have no way of

knowing when, or if, Verizon will tum on a given location for DSL until that location

suddenly gets a response in the database. Typically, we find out that a new area is now

open because a customer will call reporting that Verizon has attempted to sell them DSL.

14. Verizon also delays provisioning service for non-affiliated ISPs in order to allow Verizon

Online to launch first. This type of activity resulted in the loss of numerous customers to

Verizon Online.

15. Verizon does offer wholesale contracts, but the price exceeds the lowest retail cost provided

by Verizon Online through bundled and unbundled arrangements. Verizon now offers a

very low price for some business customers, $39.95, and allows the first three months

FREE with no installation charge. A wholesale customer ofVerizon cannot compete with

those prices unless they are willing to sell below cost indefinitely.

16. Through business practices and predatory pricing, it would appear that Verizon is

determined to eliminate as much competition as they possibly can and in fact, Verizon

Online controls 90% of DSL business done through Verizon at this time. While Verizon

says that wholesale customers are good for business, it takes steps to insure that no

wholesale customer can compete with the prices charged by Verizon's owned subsidiary.

Actions speak louder than words, and what Verizon does is far more convincing than what

Verizon says.

17. Verizon has also slammed our customers. In one case, we initiated an order for residential

DSL service to the owner of a company we service as a business DSL customer. In due

course, we received notification that the order was complete. It didn't work. Repeated calls



to Verizon for repair went nowhere. We thought the problem was associated with an

extremely old demark box on the side of the house. A Verizon field tech told the customer

that if they had been on Verizon Online, their problem would have been solved a long time

ago. He gave her a number to call. The Verizon Online representative, who identified

himself or herself as "Verizon," promised to fix the problem with the customer's

permission. A few days later, the customer gets a modem and I get an email notifying me

of the customer's change in service. In another case, a customer's grandson supposedly

authorized a change to VOL. The customer was seriously irate with VOL because of that

and he immediately cancelled the change and reported the problem to me when he found

out through the receipt of an email from VOL.

18. Verizon is well aware of the situation and is doing absolutely nothing to stop it. I have

been told that nothing can be done about the vast number of complaints on this subject.

19. When one ofVerizon Online's customers has a problem with her system other than

connectivity, Verizon will often recommend that the customer take the computer to a local

repair shop. In rural areas, more often as not, the local ISP is the local computer shop. I

should note that most national providers will not provide a high level of computer help and

that doesn't matter much in urban areas. It does matter in rural locations where computer

repair shops are few and far between.

20. As more and more rural providers go bankrupt because they are unable to compete,

consumers have fewer options for computer service. In urban areas, there is always going

to be plentiful computer help at some pricing level. But as rural Internet providers are

killed off due to a lack of ability to compete, the same level of computer help just isn't

going to be available.



21. When Verizon Online started offering DSL at a rate that I could not match, they have been

able to convert roughly 20% of my customer base to their service. Reductions in staff and

expenses (including health insurance) have allowed me to survive for a little while longer.

But as more and more customers migrate to what I believe to be the temporarily low rates

of Verizon Online, I will be under more and more bankruptcy pressure. As a result, rates

for computer repair will rise. As a combined business, we are able to spread our overhead

over both the Internet business and computer repair. As just a computer repair shop, we

would have to charge about 80% more on average for repairs to stay in business - assuming

consumers could afford the rates. Simply put, a lot of people need the one-on-one attention

that an independent ISP can provide, attention that is simply not available from large,

national providers like Verizon. As market share for those small, independent companies is

reduced because of several factors, not the least of which is predatory pricing by Verizon,

the ability of the independent to provide service is not only eroded, but is reduced to the

point where they cannot survive.

22. I was able to compete on a level playing field with Verizon Online's prices, until they

reduced their prices to the point where I cannot compete because I pay Verizon more than

Verizon Online charges for ISP service in some cases, and in other cases, the four or nine

dollar margin isn't enough to even provide bandwidth due to the cost of bandwidth in rural

areas plus Verizon's charges for connecting that bandwidth to their DSL "Cloud."

23. If past Verizon behavior is any indication, the ISP industry, as we know it, will be history.

24. Verizon has adopted business practices calculated to destroy their wholesale customer base,

which runs counter to the Communications Act and the directives of the Commission.



25. It seems likely that broadband services will eventually become a duopoly with cable

companies on the one hand and Local Exchange Carriers on the other. Scattered pockets of

802.11 competition and some regulated spectrum cell phone operators will attempt to

compete plus expensive satellite service will have some few customers, but mainly most

consumers and business will be forced to look to the offerings of cable or Telco for

broadband Internet access. Given the fact that cable is NOT ubiquitous and that telephone

wires ARE, a very large group of consumers will be left with no choice except the local

telephone company.

26. As independent Internet providers continue the current rate of business failure in rural

areas, customer service will be reduced, consumers will have fewer choices and prices will

go up for basic computer service, if available at any price.

27. Without question, competition has created innovation. Forbearance will stifle what

competition still exists in the face of Verizon's predatory pricing and anti-competitive

business practices.

28. Innovation, customer service and the cost of product is best served by competition.

29. I submit that Verizon's petition for Forbearance is not in the public interest.

30. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by Verizon.

[REMAINDER OF PAGE INTENTIONALLY LEFT BLANK]



I, J. Larry Summers, the General Manager and Co-Owner of WTS Online, Inc., do hereby state

and affinn that as a member of the Federation of Internet Solution Providers of the Americas

("FISPA"), I was asked to describe the experiences of my company in attempting to provide ISP

services to the public. The infonnation I provided is restated in this Declaration, all of which is

true and correct.

This Declaration is provided under penalty of perjury.

Printed Name

Title

Name of Company t

7
Date



Exhibit F

Kinex Declaration



DECLARATION OF James Robert Garrett
ON BEHALF OF Kinex Networking Solutions, Inc.

I, James Robert Garrett being oflawful age, and being lawfully sworn upon my oath, do hereby

state as follows:

1. My name is James Robert Garrett. I am the President of Kinex Networking Solutions.

My business address is 110 Fourth Street, Farmville, Virginia 23901

2. As President of Kinex Networking Solutions, Inc., I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics ofour company's ISP services are: 53% residential and 47% small

business. At present, there is no cable access to the vast majority of the small business

segment ofthe market our company serves.

7. Our company explored providing broadband ISP services through Charter, the CableCo

offering ISP service in our market. Our company initiated negotiations with Charter

sales personnel and these negotiations went nowhere. Charter absolutely refused to

allow our company any access to its platform.

8. Our company attempted to provide DSL through a CLEC subsidiary. However, with

the disappearance of line-splitting and the cost of line-sharing reaching nearly $40 per

loop in our market, the CLEC option has not been profitable.

9. Our company has researched the availability of Broadband over Power Lines ("BPL").

However, the local utility company rolling out BPL is only in the testing stages and is

not interested in providing wholesale services at this time.



10. Our company has also experienced anti-competitive marketplace pricing by our ILEC

wholesaler/competitor. Our current wholesale price for a DSL line exceeds the $24.95

retail price ofour ILEC wholesaler/competitor's DSL service by over $10 per line. In

addition, our ILEC wholesaler/competitor provides its customers with free modems.

Our company cannot offer our customers the same deal, ultimately making our services

less attractive to prospective customers.

11. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.



Date

I, James R. Garrett, the President of Kinex Networking Solutiuons, Inc.,
Name Title Company Name

do hereby state and affinn that as a member of the Federation of Internet Solution Providers of
the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting
to provide ISP services to the public. I did this by responding to a list of questions contained in a
survey sponsored by FISPA and by adding additional infonnation specific to my company's
experiences. The infonnation I provided is restated in this Declaration, all of which is true and
correct.

This Declaration is provided under penalty ofperjury.

Title

b/dA/iftOO~Jrjd&~VT1::J.Js/];c_
Name of Company

12/J6/O{
~ ;



Exhibit G

Bayou Declaration



DECLARATION OF Paul Vingiello
ON BEHALF OF Bayou Internet

I, Paul Vingiello, being of lawful age, and being lawfully sworn upon my oath, do hereby state as

follows:

1. My name is Paul Vingiello. I am the Operations Manager of Bayou Internet Inc.. My

business address is 1109 Hudson Lane, Monroe, LA 71203.

2. As Operations Manager ofBayou Internet I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics ofour company's ISP services are: 50% rural, 30% small business

and 20% residential (Ouachita Parish) customers.

7. Our company explored providing broadband ISP services through Time Warner, the

CableCo offering ISP service in our market. Our company initiated negotiations with

Time Warner and I personally met with Time Warner's regional manager. My request

for access to Time Warner's platform was referred to management, but no one ever

responded and therefore negotiations went nowhere. Even ifmy inquiry was returned, I

have heard from other sources that Time Warner is not interested in partnering with any

more independent ISPs, regardless ofthe terms.

8. Our company currently provides broadband ISP services to appx. 50 customers via a

Satellite company that offers ISP service in our market. Our experiences selling our ISP

services through Satellite over the past one and a half years have been poor. First, the

upfront equipment costs the Satellite company requires customers to pay are

unattractive and, second, the technology utilized is not the equivalent of our existing



ILEC wholesale supplier. In other words, the upload/download speeds simply were not

comparable and is not satisfactory to our existing or prospective customers.

9. Our company has explored obtaining DSL service from CenturyTel, which is the only

CLEC conducting business in our market. CenturyTel obtains DSL at the same prices

our company does because it, too, must purchase from BellSouth. We found that

providing our services through CenturyTel was not feasible for two reasons: First,

CenturyTel refused to provide security control unless the customer account was in

CenturyTel's name and, second, because CenturyTel did not provide service to the rural

communities our company serves.

10. Bottom line is that in the markets we serve, there are no alternatives to BellSouth.

11. Our company has also experienced BellSouth's anti-competitive marketplace tactics.

As one example of many situations, BellSouth disconnected our DSL customer without

cause or reason. BellSouth then contacted our DSL customer and informed him that

BellSouth could restore service within 24 hours if the customer switched to

BellSouth.net, but if they remained with our company it would take up to five (5) days

to restore service. This isjust one of many examples of BellSouth's anti-competitive

acts our company has experienced.

12. Our company provides services to our Internet customers that BellSouth does not offer

such as programming and installing routers and firewalls. Our rural business customers

do not have personnel with the expertise to handle such technical issues. The customers

I am referring to include many banks, several rural hospitals, doctor's offices, farmers

and others that are a vital part of our rural economy. Being able to provide Internet



service is the backbone ofour business model. Without the ability to provide Internet

services, we would not be able to stay in business to provide the other services.

13. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.



I, Paul Vingiello, the Operations Manager of Bayou Internet Inc.

do hereby state and affinn that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional infonnation specific to my company's

expenences. The infonnation I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty of perjury.J j'(

--+-&_hY/J_·_
Signiture

Paul Vingiello
Printed Name

Operations Manager
Title

Bayou Internet Inc.
Name of Company

12/16/04
Date



Exhibit H

GoldCoast Declaration



DECLARATION OF Bill Heinz
ON BEHALF OF TampaBay DSL, Inc. and GoldCoast DSL, Inc:.

I, Bill Heinz, being of lawful age, and being lawfully sworn upon my oath, do hereby state as

follows:

1. My name is Bill Heinz. I am Vice President of TampaBay DSL, Inc. and GoldCoast

DSL, Inc. My business address is 5151 W. Rio Vista Ave, Tampa, F133634.

2. As Vice President of TampaBay DSL, Inc. and GoldCoast DSL, Inc. I have first-hand

knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 65% small business, 5% medium

business and 30% residential customers.

7. Our company explored providing broadband ISP services through Time Warner, the

CableCo offering ISP service in our market. Our company initiated negotiations with

Time Warner shortly after the company merged with AOL. Our request for access to

Time Warner's platform was met with the following response: AOL/Time Warner is

only interested in allowing 1 regional ISP and 1 national ISP access to its platform to

satisfy the FCC's requirements, we have met these requirements and we are not

interested in any more inquiries from independent ISPs.

8. Our company investigated Broadband over Power Lines and Satellite. Our research

concluded that BPL is not available in our market and that Satellite service is not

technologically comparable to landline broadband due to latency and inadequate

upload/download speeds. Our core target audience is businesses. There is virtually no



way to serve businesses with satellite, especially in downtown areas, where there is no

line of sight. There is also a very small penetration of cable internet into business areas.

9. Our company has also explored obtaining DSL service from CLECs conducting

business in our market. Due to the prohibitive cost ofbuilding a facilities based DSL

offering, they only cover a very small fraction ofour serviceable area. Unfortunately,

due to pricing CLECs must pay to access BellSouth's network, providing our ISP

services through CLEC supplied DSL is not price competitive. It is therefore not a

viable option in our market.

10. Bottom line is that, in the markets we serve, there are no alternatives to BellSouth or

Verizon.

11. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.



I, b /(( /-1e//l L ,the r//ce j!reS/O[?/l/Of
lr ~ ~

6010 l 0 qS r ?IS L Cf,y'1d ~J1AfJC; ~ Q v LJ S c ,
i Company Name '

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

expenences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty ofperjury.

;SIll
Printed Name

!L'c~
Title

Gold {!;qST JJ 5L :lAd 7:.-/lAflCr A ~L( /.J5!...
Name of Company

/2- (7-- 0 Y
Date



Exhibit I

ECSIS Declaration



DECLARATION OF ROBERT E. MAYFIELD
ON BEHALF OF ECSIS.NET, LLC

I, Robert E. Mayfield, being oflawful age, and being lawfully sworn upon my oath, do hereby

state as follows:

1. My name is Robert E. Mayfield. I am Managing Partner of ECSIS.NET, LLC. My

business address is 6401 Hwy. 51 Bypass E; Dyersburg, Tennessee 38024.

2. As Managing Partner of ECSIS.NET, I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers ofwholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics ofour company's ISP services are: 15% city/county government,

35% small business, 10% medium business, and 40% rural/residential customers.

7. Our company explored providing broadband ISP services through CableOne, the

CableCo offering ISP service in our market. Our company initiated negotiations with

the CableOne and these negotiations went nowhere. CableOne absolutely refused to

allow our company any access to its platform.

8. Our company has also experienced anti-competitive marketplace practices by our ILEC

wholesaler/competitor. On numerous occasions, our company has experienced what we

would describe as "slamming." For instance, BellSouth service representatives "solicit"

Internet/DSL business from our customers when one of our customers calls BellSouth

regarding problems with their telephone service.

9. Either directly or indirectly, our company, our customers and the communities we serve

will be hanned if the Commission grants the relief requested by BellSouth.



I, Robert E. Mayfield, the Managing Partner of ECSIS.NET, LLC,
Name Tille Company Name

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

experiences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty of perjury.

Robert E. Mayfield
Printed Name

Managing Partner
Title

ECSIS.NET, LLC
Name ofCompany

December 16, 2004
Date



Exhibit J

COL Declaration



DECLARATION OF GARY CARR
ON BEHALF OF COL NETWORKS, INC.

I, Gary Carr, being oflawful age, and being lawfully sworn upon my oath, do hereby state as

follows:

1. My name is Gary Carr. I am President of COL Networks, Inc.. My business address

is 705A Wesley Pines Rd, Lumberton, NC 28358.

2. As President of COL Networks, Inc. I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following infOlmation and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II anclJor

Computer Inquiry requirements to obtain access to BellSouth anclJor other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth anclJor other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics ofour company's ISP services are: 60% rural and low income

residential and 40% small business customers.

7. Our company explored providing broadband ISP services through Time Warner, the

CableCo offering ISP service in our market. Our company initiated negotiations with

the Time Warner and these negotiations went nowhere. Time Warner never so much as

responded to our request for access to its platform.

8. Our company also explored providing broadband ISP services through a Satellite

company offering ISP service in our market. Our exploration concluded abruptly when

we determined that the technology used by the Satellite company was not

teclmologically comparable to landline service. In other words, the upload/download

speeds simply were not comparable and would not be satisfactory to our existing or

prospective customers.

9. Our company has also experienced anti-competitive marketplace pricing by our ILEC

wholesaler/competitors. Our current wholesale price for a DSL line is nearly three



times BellSouth's "DSL Lite" service, which retails for $9.95 per month. Both Sprint

and BellSouth wholesale pricing far exceeds the retail pricing available to their own

customers. Our company cannot offer our customers the same deals, ultimately making

our services less attractive to prospective customers.

10. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.



I, Gary Carr, the President of COL Networks, Inc,

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

experiences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty ofperjury.

~L
Signature

Gary Carr
Printed Name

President
Title

COL Networks, Inc.
Name of Company

12/15/2004
Date



Exhibit K

Supernova Declaration



DECLARATION OF TERRY L. MILLER
ON BEHALF OF SUPERNOVA SYSTEMS, INC.

I, Terry L. Miller, being of lawful age, and being lawfully sworn upon my oath, do hereby state

as follows:

1. My name is Terry L. Miller. I am President of Supernova Systems, Inc. My business

address is 360 N. Main Ste G, Bluffton, IN 46714.

2. As President of Supernova Systems, Inc. I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following infonnation and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains higWy, if not entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 50% medium sized businesses

and 50% rural residential customers.

7. Our company explored providing broadband ISP services through the CableCo offering

ISP service in our market. Our company initiated negotiations with the CableCo and

these negotiations went nowhere. The CableCo summarily rejected our request for

access to its platform.

8. Our company has also experienced anti-competitive marketplace pricing by our ILEC

wholesalers/competitors. Our ILEC wholesalers/competitors sell retail DSL services

below what it costs our company to purchase the same services at wholesale.

9. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.



I, T.=..e=rrc:..v-'--:':L:.:-"=M=i~ll.=.:er,,--- ~, the ~P.::..::re=s-=id=_=e=nt=----of
Name Title

_________--"='S~u~pe~rn~ov~a=_.::::Sv~s~te~m~s,~In~c",.,-- ---'
Company Name

do hereby state and affinn that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional infonnation specific to my company's

expenences. The infonnation I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty of perjury.

PrinteCYNarne

k~5(cLl
Title

5C<,fU"MvPt :;Y&,. k.-



Exhibit L

Computer Office Solutions Declaration



· '.~

DECLARATION OF FaisalImtiaz ON BEHALF OF Computer Office Solutions, Inc.

I, Faisal Imtiaz, being of lawful age, and being lawfully sworn upon my oath, do hereby state as

follows:

1. My name is Faisal Imtiaz. I am President and Founder of Computer Office Solutions,

Inc. My business address is 7266 S.W. 48 Street, Miami, Florida, 33155.

2. As the President of Computer Office Solutions, Inc., I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSoutb and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided througb essential facilities purchased from the tariffs of BellSoutb

and/or other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.

4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, if not entirely, dependent on existing Title II and/or



Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 80% residential or small

business, 15% medium sized business, and 5% large business.

7. Our company explored providing broadband ISP services by purchasing wholesale

transmission services from the predominant CLEC in our market. We received no

cooperation from the CLEC and negotiations were not fruitful. The CLEC felt no

obligation nor was it compelled, either by regulation or competitive forces, to "share"

with our company.

8. Our company does currently maintain some line sharing arrangements with a limited

number of CLECs. These relationships arose as a result of the Triennial Review Order.

Our company's experiences show that non-facilities based CLECs have been more

cooperative and interested in working with us to provide services to end users than

facilities-based CLECs. Our company is therefore very concerned that any reduction in

the ability of non-facilities based CLECs to access ILEC networks at just, reasonable

and non-discriminatory rates, terms and conditions will harm its ability to continue

providing ISP services to our customers.



9. Our company has also experienced anti-competitive marketplace pricing by our 1LEC

wholesaler/competitor. BellSouth's aggressive discounts from the retail prices,

purchase of bundled service and long term contracts (3 years) allows for very little

differential between these discounted prices and our company's wholesale costs. As

such, BellSouth's pricing tactics create a tremendous amount of business pressure on

our company simply to sustain our customer base and maintain the existence of our

company.

10. From our perspective, it appears very easy for the BOCs to sustain heavy losses in one

division and yet offset them from profits made from another division (e.g., sustained

losses from the DSLIBroadband Division are offset from the profits gained from their

Local, Long Distance, and Business Data Divisions). Due to this ability to cross

subsidize, we believe BellSouth is able to maintain artificial market pressure (engage in

price squeeze) on smaller competitors such as independent 1SPs, including our

company.

11. The medium term effects of these anti-competitive pricing tactics are clearly visible,

i.e., large 1SPs are exiting the BroadBand Business: Direct TV exited Broadband in

4Q/2002, MSN exited Broadband in Q1/Q2/2003, and AOL is exiting by Q1/2005. The

longer term effects, if not addressed, will force smaller 1SPs out of business as well.

Granting BellSouth's Petition will only accelerate the demise of small independent

ISPs.

12. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.



Date

I, __Faisal Imtiaz_, the _President_ of _Computer Office Solutions, Inc,_,
Name Title Company Name

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

expenences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty of perj ury.
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Name of Company
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Exhibit M

Mecklenburg Communications Declaration



02/04/2005 16:52 FAX 434 372 6269 MECKLENBURG COMMUN SRVS 141001

DECLARATION OF PAULA WILBOURNE
ON lJEHALF OF MECKLENBURG COMMUNICATIONS SERVICES

1, Paula Wilbourne, being of lawful age, and being lawfully sworn upon my oath, do hereby state

as follows:

1. My name is Paula Wilbourne. 1am \$~ COCl~ J.. [fNSERT TITLE] of

Mecklenburg Communications Services. My business address

e'AA,~c.I~
is \ \ ,,~~ Hw"\ q~ Vb +~9~ [INSERT ADDRESS].

2. As \ '5 ~ UJCxi> , [INSERT TITLE] of Mecklenburg Communications Services I

have first-hand knowledge of:

a the company's experiences in the competitive marketplace for its services;

h. the company's service area and customer demographics;

c. the company's experiences dealing with Verizon and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

ofwholesale services the company requires to provide broadband ISP services to

its customers which arc identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs ofVerizon and/or

other ILEes.

3. Based on this first-hand knowledge, the following information and experiences are

described.
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4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or

Computer In.quiry requirements to obtain access to Verizon and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively pr1ced, technologically-equivalent and

commercially-available alternatives to Verizon and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics ofour company's ISP services are: 85% rural, 10% small business

and 5% medium business.

7. Our company explored providing broadband ISP services through a Satellite company

offering ISP service and a utility oompany offering Broadband over Power Lines in our

market. Through such exploration our company concluded that providing service via

either the Satellite or utility company would be cost-prohibitive, particularly in the rural

areas served by OUT company. Negotiations for access therefore failed to result in any

agreements.

8. Our company has also experienced anti-competitive marketplace practices by Verizon,

our ILEC wholesaler/competitor. We've experienced everything from below wholesale

cost pricing to inten.tion.ally slow installations. Wllen Verizon WillS a customer from us,

installation is complete in a matter of days. When we request Verizon installation for

one of our customers, it oan take over 30 days. All of these practices make our services

less attractive to prospective customers than Verizon's.
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9. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by Verizon.

I, ~\a.. W; \b~( t\-e..- , the_-,-\=$->.~--"C~c:.~~~(":...,:,G>!...\-=-'__ of
Name Title

~ e.CK\eY\,,'o\J~5 OOlfY\ffiYD..i...c4 Ai ""v" SM\l'L.g.$ \n k
;:] CUmpilny Name

do hereby state and affum that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FlSPA and by adding additional information specific to my company's

experiences. The information 1 provided is restated in this Declaration, all of which is true and

correct

This Declaration is provided under penalty of perjury.

~(iMJL"-
Signature

)?a.,tJ.. k \N ~ ''no\){ t\=E'_,
Printed Name

N.e.c \s::...\e-1Ot\a,-,~~ (\'ft.rnY't'.lCAJi~o 5",edj'-:l \"'-(..
Name of Company
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DECLARATION OF Philip M. Decker
ON BEHALF OF World of Computers of Kinston, Inc.

p.2

I, Philip M. Decker, being of lawful age, and being lawfully sworn upon my oath, do hereby state

as follows:

1. My name is Philip M. Decker. I am President of World of Computers of Kinston, Inc.

My business address is 1685 Highway 258 North, Kinston NC 28504

2. As President of World of Computers of Kinston, Inc., I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with BellSouth and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of BellSouth

and/or other ILECs.

3. Based on this first-hand knowledge, the following infonnation and experiences are

described.



Dec 20 04 11:16a

4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, if not entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to BellSouth and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced., technologically-equivalent and

commercially-available alternatives to BellSouth and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 70% low income residential, 20%

middle income residential and 10% small business.

7. Our company explored providing broadband ISP services through the Satellite company

offering ISP service in our market. This exploration did not progress very far because

of two reasons: First, the wholesale pricing offered by the Satellite company was

unattractive and, second, the technology utilized was not the equivalent of our existing

ILEC wholesale supplier. In other words, the upload/download speeds simply were not

comparable and would not be satisfactory to our existing or prospective customers.

8. Our company has also experienced anti-competitive marketplace pricing by our ILEC

wholesaler/competitor. Our current wholesale price of $25.00 for a DSL line exceeds

the $24.95 retail price of our ILEC wholesaler/competitor's DSL service. In addition,

our ILEC wholesaler/competitor provides its customers with free modems. Our

company cannot offer our customers the same deal, ultimately making our services less

attractive to prospective customers.

p.3
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9. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by BellSouth.

p.4

I, PHILIP TY\.- QEe)(EA
-----'--:....:."O-='-=--....--:.-'..,N:7

a
-
m

-
e

C!p O\(.hJ 7EJi.$

, the _....:..D-'w£~-=c;;"-',Q=£~1J;:c...LT_· of
'Title

()r kiJJ s7f)AJ I rAJ C!.,
CompaDy Name

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"). I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list ofquestions contained in a

survey sponsored by FISPA and by adding additional infoIDlation specific to my company's

expenences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty ofperjury.

Signature

AfLU{J M. DEer\£/<
Printed Name

PRE £/ ()&j.J'r
Title

WD8UJ OF Ct>Me~~ OF KuJs1J;:JU INC.·
Name of Company

J~/~Cl)bi
Date
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[H;CLAH.ATJON OF THOY BOUH.Qllli~

ON 1"H~HALF OF C(lmpulers-N-Scrvicc Internet, fne.

J, TROY UOURQlJE, being OrlaWrlll age, and being lawfully SWOl'llllPOIl Illy oath, do hereby

1. My nnmG i~ TROY BOURQ1JU. 1am Prcsident o('Co111putcrs-N-Scrvicc Internet,

Inc .. My bllSil1l;;sS acluJ'css is 314 Chennault St. MOJ'gan City, LA 70380.

2. As President of C()1l1plllers-N-Selvicc Internet, Inc. I have first-hand knowledge of:

a. (he company's experiences in the competitive 11larketplace ror its servicGs;

b. tile c;oll1p~my' s sel'vice area alld custOl1lt~r dcmognlphies;

1.:, the eomp<lny'::i cxpt'riencc::; Jenling wilh I3ellSoulh and other incumbent Local

)'i.xt:hangc Carrier ("fLEe") suppliers ofwholesC\le s<:rviccs lbe company

requires to pl'oviue broadbiHld ISP services to its customers;

d. tl1(; c01l1prl1lY's experiences dealing and negotialing with Cable COlllpanies,

Salellite Companies, utilities offering Bl'O;'ldband Power Line service I

competitive I.(leal Exchange Carriers ("CLECs") and/or other potential suppliers

0[' \Vholc$~ Ie l-;ct'vjccs the COlllpany requiros to provide broadband IS P services to

it::; cllstomers which arc jd~nticlll, similar or equivalent to the services currclltly

provided (hmugh essential facil1tie~ pllfchrtsed frol11 the (ariffs of BcllSouth

and/or other ILEes.

3. Based 011 this firsl~hallcl knowledge, the following information rtocl experiences [lfC

described.

4. Due t(ll~:dstil1g conditions in the markets in which our company provides lSI' services,

ollr COJ'lJpany rL:ll1~lil1S highly, if not entirely, dependent on existing Title II :mcJ/or
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C(Jl/1jJllIL'1' II/quil)' requirements to obtain access to ncliSoulh and/or other [Ll~C

\Vll()l~s,tle lral1:::missiotl ~crvices which are essential to provide broadband ISP sel'Vice~

to our cxi$.ting and pmspcdivc cw:;lomers.

5. Tile existing Illarketplace lack:) competitively 11ficcd, technologically~cqujvalel1l and

eOl111\lcn;ially-availablc alternative!> to BullSotith and/or othcl' ILEe wholcsale

tral1Sllli~siull services which arc c~sential for Ollt" company to provide broadballc1ISP

servic('s to our existing lind prospectivc customers.

6. The d(,.'l\1ol!.raphics or our eomp;lIlY's ISP serviccs arc: 1% large business DSL, 30%

small DLiSilll::SS f>SL. \lnd 6t)% residential. lOO% of our customcrs live in rural

Louisiana ~Illd 95% of thcse customer live or work in ceonomically d~presst;d areas,

We serve BCllSulllh area codcs 985, 504 and 337.

7. Our company has expericnced anii-c.ol11pctitiw marketplace tactiGs and pricing of

BcllSot!lh, our ILl2C \vbolcsalerlcompctitor, for example:

,I. II ringing oL' II Fast Access" door hangcrs by the BellSouth tccbnician installing a

DSL cir<.:uit fix liS;

b. Calling ourcLlstomCI'S telling thcm their IlFast accessll scrvice is reatly <\TId they

can conncct {he modcm they recdved in the mnil. This practice devalues us in

tIle ~ycs or Cl1storHCI'. It also causes confusion and rrustrat i()!l 011 the cURtolllc.r

side :,il1c~ lhes~ calls would happen before we wen: noti lied that the !;cl'vicc was

complete;

c. Bundling 311d packaging DSL helow wholesale cost andlcveragillg other

services, like loe,\1 dial-tone nnd long distance to win DSL business;

.1 .. _ .
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d. IklISonllt stopped deployment of additional sClvicc spccd~ on the PVC in an

l'lTort to fOl:t1s on l1J~ EllA product:> which arc ofmol'e henefit to the IHrge ISP

Ix'cause this t1:'.es RADIUS verse$ sl1b-il1terrace~ on rotlting eC]llipll1ent and

particll[nrly tbeir all own DSL offering. The PVC product could he delivcred at

a high~r :>peed Wilh less load on the Bellsollth infrastructure, but it is sold to lSP

uk the highe~l cosl per delivery rate and only one delivery spc£'d;

c. EkllSouth lcvel'l.lges its customer servico personnel and engages in "slamming."

Wlwn :111 end lIser calls for problem witllthcir phone line, not a DSL problem.

lkll~outh's rl;prcscntntives pitch Bdlsouth "Past Acccs~" DSL. ICthe end user

nwntions that the telepllollc Huc problem is affecting their DSL service, thcy arc

oneil told that fiwilching 1'0 "F3St Access" will solve the probll'm.

R. Either uircclly or indirectly, our company, our customers and the comml\nities WI:: serve

\V ill bt~ h:ll'Il1l;:d if IIw Commiflsion grants the relief requcsted by BcIlSOLllh.
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l)ECLARATION OF BRE1~TAMBLING
ON BElJALF OF ACCELERATED DATA WORKS, INC~

I dba ACCELERATION
I "

J, ll'dtira)abliag, being of lawful age, and being lawfully swnm ~poo my oath, <10 hereby ~~te
asf()!l0~vsl: '; .

.1.. i'1Yname is Brett rambling. I am President of Acceleration. My busi~ess addre~ is

~ ~ 2Er31-H NW 4r
l
Street Gainesville, Florida 32606. : .

./- ;Aj President of Acceleration, I have first-hand knowledge of: '

.; Ia. the company;'s e.xperiences iri the competitive ma~ketplace for it~ services;

b. the company's service area and customer demographics; .

c. the company;s experiences dealing with BellSout~and other incumbent Locrl
. -

Exchange Ca~rier ("ILEC") suppliers of wholesale services the c9mpany

requires to provide broadband ISP services to its customers;

(d. the c01l1pany's experiences dealing and negotiatin~ with Cq.ble Companies, "

Satdlite Companies, utilities offering Broadband Power Lipe service,

provided through essential facilities purchased from the tariffs of BellSouth

of wholesale services the company requires to pro~idc broadband ISP servicejs to _
- _.

its customers whic~ are identical, similar or equ.ivafent to t~e services curren~ly
I

cOllipetitive Local Exchange Carriers ("CLECs") and/or otb.er potential supp(iers :. . . .. ~., I
\.' I

l
-, f

I

. I and/or otller ILECs. .

3. -]fal~-~ on this' first-h,and knowledge, the following informa~ion and :experi~ncesare

dcsnbcd. . i

:. I . : - .; ::
4. .9ucito existi rig conqitions in the markets in which Our company prqvides ISP servic~s,

.0:'" !ompany remains ~ghIY, if not entirely, depend~nton ,xisting Title 1\ and/or' .

i '
i

i
I
I

. I

- . _I _. ._. _, .__.. __ . ._.. __ . ._ .. _
I-
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I
I
I :

. :. +mputer Inquiry rcquirelTIents to obtain access to BellSonth an~/or other ILEC ' .

..i ;: Vvr°lcsal~ t.~'ansmis~ion seCV.ices which are essential to pr.ovide b~oadband ISP servt~es

,: t() our eXistmg and prospective customers. .

.5: rTr exis(jng mark~{PlaCe lacks competi(jvely priced, technologicplly-equivaient an~
~ ic!mmerClally-aV~ill:ble alternatives to BellSouth and/or <?ther ILI+C wh91esale ::

.itrrsmission ~ervi~e:swhich are essential for our compan~ to pro~ide broadband ISf

:!sericcs to our eXi~ti:ng and prospective customers.. . .

G-.tnT demograPhiCS:O[ our ~ompany's ISP services are: 25% large ~usine's. 70% Stntll

: lDurness, and 5% reStde~ltlal: . . .

7.: pur· company explor~d providing broadband ISP services through Cox i .

. . : :Co~m\mb{innS' the CableCo offering!SP seryice in ourmarket: Bot np progress ~ps.
· be(':n made towards. obtaining access to Cox's platform. According to Cox and due to

• fte1lhnicallimitations:", only resale of their retail product was mad'! avail~bie 10 os a~d .

· \ ,
: rvit I very thin margins. In other words, Cox would not a~ec to prpvide ~ccess to thrjr
• ~ I •

: ~:lfTstrucllire as part of a,n interconnection agreement. They only 'fanted us to sell q\eir
. f :

· (da'il product for th~m and in essence, become sales agents for therp. :

~~. :bJ company has als~ inyestigated Broadband over Power Line teGhnology. Curren\l,Y,

· rip;': is cxpcrimenta~ and not deployed or commercially available il.l our service area.; :

9. •I)U1company purch",es service from seyeral CLECs, including Coyad .

:<r:olrmUnicatiOnS, N.cf Edge Networks, GRUCom, Progress Telec~m, an~ Choice Of;"
:~'h('r relationships flr'osc primarily as a result of the Triennial Revif!w Or~er and FC?

~dl~cif'ions reg~rding~;bundlednetwork elements (UNEs), "line sharing" rd "line ~ :

:S~lill{ing." Our acce~s to provide ISP service to our customers is dependent on our .

I

I
\.
I _._. ._ -'"
I
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. .

expensive) Qusiness model. We feel we are always one reglflations change a'}',ay
; :

pricing~ Howyver, the constant changes to telecom regulatipns in favor of "t~e

We would l.ike to consider building out as a fac.ilit\es-based CLEC, co-Iocatipg
. '. ~ ,

and purchasing "shared line" and "UNE" access for signifi~antly reduced. . . :

Bells:' the ~~st two-years has made that a very risky (and prohibitively

from ilaving ~cccss to the ILEC facilities taken away, whether th~t be some (orm .
. : '. :

I
I
I

" I '
, ;: (flEe parlners' ~b!lity to sustain affordable access to essential I~EC facilities. :

; \ 'TerefOfC.:. our co~pany i~ very concerned that any ~ed~~t~on in the ability CLECs1 ~o

:;: aress l~bC networks at Just, reasonable and non-dlscnnunatory rates, terms and ,

:: jndilions will ha'm oor ability to continue providing lSr services 10 or' customcl'.

1~~ 0im company has also experienced anti-competitive marketplace !tacticS. and pricin~:of

. ; 0 r ILEC who!esa,Jer!cOlTII)etitor:. ; ..

.' ,
, ; a. Retail pric~ng of ~hared-lineADSL service has dropped SQ low, !!'s difficult; to

use the whol?sale pricing model and be competiti~e.The lLEC'~ have contir.ued

to drop their ~'ctail pricing, while maintaining wholesale pr!icing at the same l'

rale·s. In sOJ:!le cases, retail pricing is currently lower than Wholes~lepricing( .
. . ~ : .

,

,
]

~
}.

,
i

b.
,.

,
[

i
1i

I
1 ,

~
1

\ ,
p !1

il

j ~

;

'.

of "linc sh<\~irig", "line splitting", "UNEs", or o~her service~ speci.fied in tarif'r

': .
~ :

Thi? makes it impossible to develop a solid business plan a~d just~fy investmf.nt

of capital whe'rc access to these facilities is not guaranteed ~nd could change ~,t
I'

",
. :

, i

any time. I f~elthese constant changes to telecom r~gulatio~)s are purposeful \n..

nature, keeping independent ISP's and CLEC's in a 'waitin~ mode', afraid to;

invest. in any. significant network deployments or technical innovations that

might othcrwi:?e allow them to be more competitive with thy ILEC's.

i
I

. I:
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m17/04
Date

Accelerated Data Works, fnc. dba Acceleration \.
I I \.

Name of Company

President
Title

Brett Tambling
Printed Name

i
: ~
. i

; \

:I: , ~Itther directly ~ri~dir~C'lY, ou~ company, our wstomer~and th~ com.riunilieswei1erv:

, 1 '\,Il be harmed If the CommissIOn grants the rehef reque~tedby ~ellSo~th. : :

I, n,cu',ralnbling, Ihe President of Acceleration, do hereby stale and affirm thaI as a memh,er of
the Fe~:fpr~}ton of 111~el~net $qluti~nProvide.rsof the ~ericas ("FI.SPA"), 'I was a~ked to. de~frib~
the. L.?xp~n(HlCeS of my' cOlppany In aUemptwg to provIde ISP servIces to t)1c publIc. I did t~~s by
res'po11dind to a list of questions contained in a survey sponsored by 'FISPA and by apding
adt,iiiiqrtal ~p.forml:\tion specific-to my company's experiences. ~The information I proviq~d i~
restated' in \his Declaration; ~ll of which is true and correct. '.. :

Ill" 1l~~A"ion is provided under penalty of pe~ury, ' ,

: \

\
.

: :

I
i

\

I
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!

,
\
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;
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Internet Junction Declaration



DECLARATION OF Mary Rickert
ON BEHALF OF INTERNET JUNCTION

I, Mary Rickert, being of lawful age, and being lawfully sworn upon my oath, do hereby state as

follows:

1. My name is Mary Rickert. I am Vice President of Marketing & Sales of Internet

Junction. My business address is 12807 W. Hillsborough Ave. Tampa, FL 33635

2. As of Internet Junction I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with Verizon and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of Verizon and/or

other ILECs.

3. Based on this first-hand knowledge, the following information and experiences are

described.



4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, if not entirely, dependent on existing Title IT and/or

Computer Inquiry requirements to obtain access to Verizon and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to Verizon and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 60% residential and 40%

business. Of the business customers, about 70%% are small businesses and 30%

medium businesses.

7. Our company was one of the few small independent ISPs that was able to establish a

relationship with Time Warner pursuant to the Time Warner/AOL merger, thus

allowing us to provide cable Internet access through their network. We were approved

by the FTC and have been offering cable Internet access since 2002. While we were

successful, we are the exception to the general rule - the vast majority of our

counterparts in the industry were unable to obtain such access in 2002. Moreover, our

success is not attributed to marketplace forces, but instead is directly linked to the FTC

Conditions that were attached to the AOL/Time Warner merger approval. Today, over

three years removed from the merger, our company believes that the arrangement we

have with Time Warner is still extremely rare.



8. Despite our access to Time Warner's network, our company still relies on Verizon and,

like other ISPs, we have experienced Verizon's anti-competitive marketplace pricing.

Verizon sells DSL to their retail customers for less than the wholesale cost offered to us,

even with volume pricing plans. We have great difficulty in maintaining any profit

margins and have an inability to compete with the bundled packages that phone

companies are able to offer.

9. In addition, many of our customers have experienced slamming. While we were

actively working with Verizon to convert customers from retail to wholesale plans (in

order to save them money), some of our customers were unknowingly, and without

customer permission, switched over to Verizon DSL service by Verizon.

10. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by Verizon.

I, __Mary Rickert, , the _Vice President of Marketing & Sales_ of
Name Title

Internet Junction Corporation, _
Company Name

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

experiences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty of perjury.

Signature



Printed Narne

i/jJ () F IrlAlXtEp;t/c- y 'l-J1LE~S
Title

~

1IJIGft'L/JE1 ~/tJc77o/\J ado~71arV
Name of Company

c2j?/o6~
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Intelligence Network Declaration



DECLARATION OF SUZANNA PILAT
ON BEHALF OF INTELLIGENCE NETWORK ONLINE

I, SUZANNA PILAT, being oflawful age, and being lawfully swom upon my oath, do hereby

state as follows:

1. My name is SUZANNA PILAT. I am VICE PRESIDENT ofIntelligence Network

Online. My business address is1224 ROGERS ST., CLEARWATER, FL 33756.

2. As VICE PRESIDENT of Intelligence Network Online I have first-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with Verizon and other incumbent Local

Exchange Carrier ("ILEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of Verizon and/or

other ILECs.

3. Based on this first-hand knowledge, the following infOlmation and experiences are

described.

4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, ifnot entirely, dependent on existing Title II and/or



Computer Inquiry requirements to obtain access to Verizon and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, technologically-equivalent and

commercially-available alternatives to Verizon and/or other ILEC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 30% residential and 70% small

businesses.

7. Our company explored providing broadband ISP services through Time Warner (now

Bright House) the CableCo offering ISP service in our market. Our company initiated

negotiations with Time Warner, but these negotiations went nowhere. Time Warner

would not permit us to access its platform to provide our services.

8. We also investigated providing service over Broadband Power Lines (BPL). However,

after contacting the power company serving our area, we were informed that they have

no plans to deploy BPL at this time.

9. Our company has also experienced anti-competitive marketplace pricing by Verizon,

our ILEC wholesaler/competitor. Verizon sells DSL, frame relay and point-to-point

circuit pricing to their retail customers for less than the wholesale cost offered to us.

Also, by packaging "deals" that include internet and voice services, it becomes cost

prohibitive for us to compete. Our company cannot offer our customers the same deals,

ultimately making our services less attractive to prospective customers. In addition,

their resale "minimums" are so high that there is no way that anyone could ever commit



to them. Verizon has also contacted many of our customers, repeatedly, in an attempt to

have them switch their service.

10. Either directly or indirectly, our company, our customers and the communities we serve

will be harmed if the Commission grants the relief requested by Verizon.

, the

Company Name

do hereby state and affirm that as a member of the Federation of Internet Solution Providers of

the Americas ("FISPA"), I was asked to describe the experiences of my company in attempting

to provide ISP services to the public. I did this by responding to a list of questions contained in a

survey sponsored by FISPA and by adding additional information specific to my company's

experiences. The information I provided is restated in this Declaration, all of which is true and

correct.

This Declaration is provided under penalty of perjury.

.~. SIgnature 1.-/ __

Se1.7Q:.PJ/1CL Prlar
Printed Name

,I - () - l ,~ f--'
\ Ie ce/ ~ (0?~ CteJl

Date
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DECLARATION OF Gregory Wanner
ON BEHALF OF EWOL

I, Gregory Wanner, being oflawful age, and being lawfully sworn upon my oath, do hereby state

as follows:

1. My name is Gregory Wanner. I am President/Owner of EWOL. My business address

is 350 S Indiana Ave, Englewood, FL 34223.

2. As President/Owner of EWOL I have fIrst-hand knowledge of:

a. the company's experiences in the competitive marketplace for its services;

b. the company's service area and customer demographics;

c. the company's experiences dealing with Verizon and other incumbent Local

Exchange Carrier ("!LEC") suppliers of wholesale services the company

requires to provide broadband ISP services to its customers;

d. the company's experiences dealing and negotiating with Cable Companies,

Satellite Companies, utilities offering Broadband Power Line service,

competitive Local Exchange Carriers ("CLECs") and/or other potential suppliers

of wholesale services the company requires to provide broadband ISP services to

its customers which are identical, similar or equivalent to the services currently

provided through essential facilities purchased from the tariffs of Verizon and/or

other !LECs.

3. Based on this fIrst-hand knowledge, the following infonnation and experiences are

described.
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4. Due to existing conditions in the markets in which our company provides ISP services,

our company remains highly, if not entirely, dependent on existing Title II and/or

Computer Inquiry requirements to obtain access to Verizon and/or other ILEC

wholesale transmission services which are essential to provide broadband ISP services

to our existing and prospective customers.

5. The existing marketplace lacks competitively priced, tecbnologica1ly-equivalent and

commercially-available alternatives to Verizon and/or other D..EC wholesale

transmission services which are essential for our company to provide broadband ISP

services to our existing and prospective customers.

6. The demographics of our company's ISP services are: 5% medium business, 45% small

business and 50% residential.

7. Our company explored providing broadband ISP services through the CableCo offering

ISP service in our market. Our company initiated negotiations with the CableCo and

these negotiations went nowhere. The CableCo never so much as responded to our

request for access to its platfonn.

8. Our company also explored providing broadband !SP services through a Satellite

company offering ISP service in our market. Our exploration concluded abruptly when

we detennined that the technology used by the Satellite company was not

technologically comparable to landline service. In other words, the upload/download

speeds simply were not comparable and would not be satisfactory to our existing or

prospective customers.

9. Our company has also experienced anti-competitive marketplace pricing by Verizon,

our D..EC wholesaler/competitor. Our current wholesale price for a DSL line exceeds
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the retail pricing available to their own customers. In addition, Verizon includes free

CPE and usually between one (1) to three (3) months free. Our company cannot offer

our customers the same deals, ultimately making our services less attractive to

prospective customers. On numerous occasions our customers have been "slammed" to

their network when a customer calls to add/change service and it becomes a nightmare

to get the customer back to our service, if we even are able to do so.

10. Either directly or indirectly, our company, our customers and the conununities we serve

will be hanned if the Commission grants the relief requested by Verizon.
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I, Gregory Wanner, the President/Owner of EWOL.com, do hereby state and affmn that as a
member of the Federation of Internet Solution Providers of the Americas ("FISPA"), I was asked
to describe the experiences of my company in attempting to provide ISP services to the public. I
did this by responding to a list of questions contained in a survey sponsored by FISPA and by
adding additional infonnation specific to my company's experiences. The information I provided
is restated in this Declaration, all of which is true and correct.

r '
Printed Name

;;'~$,kl1 t
Title

Name of Company

.,2/7~oo5


