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February 10, 2005 

Marlene H. Dortch, Secretary       Ex Parte Notice 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC  20554 
 

Re: Implementation of Section 304 of the Telecommunications Act of 1996: 
Commercial Availability of Navigation Devices, CS Dkt. No. 97-80 

Dear Ms. Dortch: 

On February 9, 2005, Mark Coblitz, Senior Vice President of Strategic Planning, Comcast 
Corporation, James Coltharp, Comcast’s Chief Policy Advisor, FCC & Regulatory Policy, and the 
undersigned met with Commissioner Michael Copps and his Senior Legal Advisor, Jordan Goldstein, 
to discuss the above-captioned proceeding.  Mr. Coblitz explained that the statutory objective of 
ensuring the competitive availability of navigation devices can be and is being achieved, independent 
of any prohibition on the deployment by cable operators of set-top boxes with integrated security; that 
the cable industry is fully honoring its commitments to support CableCARDS and to work assiduously 
on negotiation of a two-way plug-and-play agreement; that imposition of the integration ban would 
increase costs to consumers and restrict the choices available to them; and that the integration ban 
would impede development of low-cost digital set-top boxes.  For these reasons, he urged that the 
Commission defer the integration ban if it is not yet persuaded of the need to eliminate it altogether. 

 
To a great extent, the material presented by Mr. Coblitz is already reflected in submissions 

previously filed in the public record by Comcast, the National Cable and Telecommunications 
Association, and other NCTA members.  Mr. Coblitz provided the following new information:  the 
number of consumer electronics manufacturers that are approved or self-verified for marketing of 
CableCARD-enabled products is now 14.  The number of models of CableCARD-enabled consumer 
electronics products that are being marketed is now 161.  The number of CableCARDs that the cable 
industry has installed is now over 25,000, of which over 12,000 have been provided by Comcast. 
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This letter is submitted in accordance with Section 1.1206(b)(2) of the Commission’s rules.  
Please let me know if you have any questions. 
 

Respectfully submitted, 

/s/ 
James L. Casserly 
Willkie Farr & Gallagher LLP 
1875 K Street, NW 
Washington, DC 20006 
(202) 303-1119 
 

cc: Commissioner Copps 
 Jordan Goldstein 


