
0 A basic tier that includes channels from all the local broadcast stations plus PEG 
channels, leased access channels, and a number of basic cable networks, such as ABc 
Family or WGN. 

An expanded basic tier that includes additional cable networks such as CNN, ESPN, 
Discovery Channel, Nickelodeon, Disney Channel, Weather Channel, and BET. 

Two different tiers of digital cable service that include access to an interactive 
programming guide, VOD programming, digital music channels, and numerous additional 
digital cable networks, such as Discovery Kids, Noggin, Fine Living, Toon Disney, and 
National Geographic. 

A broad selection of Hispanic programming networks including Discovery en Espaiiol, 
CNN en Espaiiol, and Toon Disney en Espaiiol. 

Up to 15 networks transmitted in HDTV, including all four major broadcast networks, 
local public broadcast stations’ HDTV signals, and ESPN-HD. 

A selection of premium services that often include the choice of HBO, Showtime, 
Cinemax, STARZ, and a wide variety of multicultural programming networks. 

As the Commission noted last November, “Comcast, for example, offers over 1,OOO program and 

price combinations and allows its subscribers to create a mix of services to meet varied program 

interests or financial 

Culturally Diverse Programming. Comcast also is expanding culturally diverse 

offerings to subscribers. In the past year, Comcast has launched several services catering to 

multicultural audiences, both in linear and VOD formats. In total, Comcast carries over 50 

multicultural cable networks and is in talks to cany several more. Comcast strives to be 

sensitive to the needs of each community; service offerings are often tailored to address the 

unique cultural needs of individual communities. For example, in Colorado, Comcast recently 

revamped its lineup of Spanish-language networks to address the interests of Hispanic viewers 

206 

(Nov. 18,2004), available af  httD://hraunfoss.fcc.eov/edocs ~ublic/attach1natch/DCC-254432Al adf.  
See FCC, Repon on the Packaging and Sale of Video Programming Services to the Public 65 & n.3 19 
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by adding eight channels and VOD services.207 New offerings included GolTV, a Latin 

American network dedicated solely to soccer, and TBN enlace, a Hispanic faith and religious 

programming channel.”* Comcast Colorado customers also have access to the CableLatino 

package, which includes 22 additional Spanish-language networks and more than 100 hours of 

Spanish VOD content.2m Comcast also recently announced the availability of five international 

channels -- TV5 (French), ClRW (Russian), SBTN (Vietnamese), TV JAPAN (Japanese) and 

GMA Pinoy TV (Filipino) -- as new digital premium networks for its Southern California 

subscribers.*” 

HDTV. Comcast has continued to place a heavy emphasis on expanding the availability 

of HD service. “For an extra $5-per-month set-top charge, Comcast customers can get up to 15 

channels of HD programming -- a price point that is much more affordable than anything 

DIRECTV or EchoStar can offer.”‘” Comcast’s HD service is now available in 72 markets, 

representing over 94% of the households passed by Comcast. To promote these HD offerings, 

Comcast has partnered with local consumer electronic retailers and has stressed its local presence 

as a significant advantage over satellite. These efforts have elicited a strong and favorable 

consumer response; several months ago, Comcast passed a significant milestone when it 

See Ryan Peacock, Diversiry On Demand; Satellite-, Cable-W Operators Expand Multicultural Offerings, 207 

Rocky Mt. News, Aug. 22, 2005, available at 
h ~ ~ : / / w w w . r o c k v m o u n t a i n n e w s . c o m / d r m n / t e c . 1 2 Y Y , D R M N  49 4019708.00.htmL 

’Os See id. 

’09 See id. 

Corncast Brings Int’l Flavor to CaliJ. Multichannel News, Sept. 15, 2005, available af 
htt~://1nultichannel.com/index.as~?lavout=article~int&articleid=CA62S7450. 

John P. Ourand, Cable’s Best HD Buy? Local Sale and Proms ,  CableWORLD, Feb. 21 - Mar. 6,2005, at 211 

18. In some markets, Comcast’s customers can now receive 16 HDTV channels. 
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deployed its one-millionth HD set-top box.212 Thus, it is no surprise that, in CubleWORLD’s 

affdiate sales survey, ‘‘programing executives picked Corncast as the MSO that was furthest 

along with HD.”2’3 

VOD. Comcast’s VOD service has been another successful service that has enjoyed 

widespread consumer adoption. Overall VOD audience and usage numbers have grown 

exponentially since its inception,214 and industry analysts estimate that, “by the end of 2005, 

23.9 million U.S. homes will have access to VOD from their local cable operator.”215 Launched 

in 2004, Comcast ON DEMAND is now available to 87% of Comcast’s Comcast 

ON DEMAND provides a wide variety of VOD  ont tent.^" And more is continuously being 

added, including the recently launched PBS Kids Sprout on Demand?l8 independent films and 

’I’ See id. 

’ I 3  Id. 

214 

CahleFAX Datahriefs, July 11, 2005. Advertisers are scrutinizing VOD usage, increasing the likelihood that more 
incentives for VOD programming will develop. Rentrak, a research solutions fum, offers OnDemand Essentials, 
which uacks and reports on VOD usage. See Press Release, Rentrak Corp., Rentrak and Charter Team io Track 
Video On Demand Content Usage &Ratings (March 23, 2005); see also Press Release, Rentrak Corp., Rentrak 
Adds Bresnan Communicaiions Systems io OnDemand Essentials Trials (July 20,2005). 

2005 Mid-Year Industry Overview at 17 (citing Kagan Research LLC). 

See Ken Kerschhaumer, M E W :  Cable Operators Fine-Tune Economical Ways for Consumers To 

Approximately 21 million cable households currently have VOD capability. Boom Times Ahead for VOD?, 

215 

Customize Viewing Time, Broad. &Cable, June 13, 2005, available at 
htt~://www.broadcastin~cahle.com/index.asp?la~out=articlePrint&~iclelD=CA~7716. 

See Comcast Corp.. On Demand (listing programming from popular linear networks and industry leaders, 
such as HBO, Nickelodeon, Discovery Networks (including Discovery Kids, Animal Planet, and TLC), MTV, 
Comedy Central, Bwmerang, BBC America, CNN, A&E, Food Network, HGTV, ESPN, NFL Network, NBA On 
Demand, The Travel Channel, and Gratis en Espatiol), at 
httu://comcast.m0.net/m/D/com/~~Index.asp?email=&cmp=&custom= (last visited Aug. 8, 2005). Comcast’s 
Philadelphia system offers 5,500 free VOD programs. See Kerschhaumer, supra note 216 (reporting that more than 
90% of the free VOD programs were watched at least once during March 2005). 

’ I8  

Way as PBS Kids Sprout Launches on Comcast (Apr. 4,2009, available at http://wu,w.cnicsk.cod 

217 

See Press Release, Comcast Corp., Big Bird, Barney, and Bob the Builder Come Together in a Whole New 

(footnoted continued.. .) 
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multicultural programming, such as “Gratis en Espaiiol,” “Bollywood and Bey~nd,”’’~ and Fox 

Sports En E ~ p a i i o k ~ ~ ’  Starz programming that adds more than 325 top movies a month to the 

3,500 program choices Comcast was already offering:” and access to a vast array of 

consistently updated local programming and information, including newscasts from local 

broadcast stations.222 

For example, in the Washington, DC metropolitan area, Comcast’s local VOD 

programming includes information on community service initiatives such as America’s Promise, 

an introduction to the “100 Best Communities for Young People” project, a program developed 

by America’s Promise and focused on providing safe communities for young people; Live Right: 

Topics on Substance Abuse, a five-episode series that explores topics such as drug and alcohol 

use as they relate to teenagers, the Columbian drug culture, young people’s experiences with 

(...footnote continued) 

phoenix.zhtml?c=l47565&~=irol-newsArticl&ID=6912208rhiehlight=sprout. PBS Kids Sprout experienced more 
than 4 million hits in April 2005, making it the most popular free kids VOD category for Comcast “right out of the 
box.” Pamela McClintcck, Growth Spurt For Kids VOD: Comcast Boasts Record Debut with PBS Kids VOD, 
Variety, May 10, 2005 (quoting Brian Roberts, Chairman and CEO of Comcast Corporation). 

See Simon Applebaum, Deep Local Roots in Seattle, CableWORLD, July 1 I ,  2005 (“Comcast is presenting 
exclusively to its on- demand customers in the area the new movie The Immigrant Garden, which was shot 100 
miles southwest of Seattle last year.”). See Glenn Lovell, Mulricultural 7” Programming a Hit, Contra Costa 
Times, July 27, 2005, at F4, available at httv://www.fortwayne.com/mld/cctimes/entertainmen~l2233696.htm? 
template=contentModules/printstorv.iso (describing Comcast’s offering of Bollywood movies on demand). In 
addition, Comcast’s “Gatis en Espanol” service offers on-demand Spanish-language content, including movies, 
sports, music, and family programming. See id. 

224 

(June 8,2005) (noting that Comcast ON DEMAND features 10 hours of the Spanish-language sports network‘s 
marquee events and programs), available at http://www.cmcsk.co1n/phoenix.zht1nl?c=l47565&p=irol- 
newsArticl&ID=7 19441 &highlizht=international. 

”’ See Comcast 2Q05 Earnings Release at 1 

222 See Peter J. Howe, Comcast Launches Video-On-Demand Package with Local Programming, Boston 
Globe, Apr. 16, 2004, at DI (describing on-demand offerings in Boston market); see also id. (quoting Jon Abbott, 
general manager of public TV station WGBH, as saying that VOD “can extend the reach and impact of some of our 
award-winning programs”). 

See Press Release, Comcast Carp., Fox Sports En Espariol and Comcast Strike Video-On-Demand Deal 
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substance abuse rehabilitation, and college students’ thoughts on the use and effects of drugs and 

alcohok, and. In Their Own Words, a documentary abu t  the events of D-Day as told by WOdd 

War I1 veterans from Maryland.223 In Baltimore, Maryland, Comcast, City Council President 

Sheila Dixon, and Baltimore’s Enoch Pratt Library announced a $200,000 media partnership to 

promote literacy initiatives and that will feature the library’s E-Stories, a collection of live- 

action, multicultural storyteller performances targeted at children and teenagers. And, in 

Comcast’s markets across the country, Comcast is increasingly offering VOD programming that 

features local news and sports stories from local broadcast stations, regional news channels, and 

government affairs networks. The majority of this programming is available to Comcast 

customers at no additional charge. 

Comcast has made VOD a priority, and has “undertaken an intense marketing blitz that 

makes customers well aware that free VOD is available and of where to find it.”224 These efforts 

have led to embrace of the technology by thousands of customers.225 As Brian L. Roberts, 

Comcast’s Chairman and CEO, recently explained: “In June, our customers viewed over 

112 million ON DEMAND programs, a 10 million increase in 3 months, as we continue to 

223 In Their Own Words is now being shown in every 1 lth grade class in Maryland 

Ken Kerschbaumer, Corncast, A Cable Giant Grows Demand For Video-On-Demand, Broad. &Cable, 224 

June 20,2005, at 2A. 

22s 

and time viewers have to watch them -- is gradually giving way to an age in which viewers take over those roles, 
with a much broader selection of programs.”). 

See Farhi, supra note 172 (“The very function of the networks -- picking the shows and dictating the day 
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provide an unmatched product with more choice and customer value.”226 Mr. Roberts also noted 

that Comcast customers are on pace to view over one billion VOD streams in 2005.~~’ 

Comcast also has been aggressively seeking ways to further improve its VOD service. A 

new service known as “Select On Demand” is specifically designed as an incubator for new 

programming content.*’* Select On Demand includes 15 new virtual VOD channels, each a 

collection of original programming organized by particular themes. For example, a “Wheels and 

Wings” channel is focused on content for car enthusiasts, while another channel, “Anime 

Selects,” offers a broad array of animation pr~gramming.”~ Through the Select On Demand 

service, Comcast can provide consumers with access to programming that may be too narrow in 

its appeal to warrant creation of a traditional linear network. These offerings also give creative 

start-up programmers an opportunity to gain exposure and to build an audience. 

226 Comcasr 2Q05 Earnings Release at 1 

See Transcript, Q2 2005 Corncast Corporation Earnings Conference Call, Thomson StreetEvents Final 
Transcript, at 2 (Aug. 2, 2005) (“Corncast Earnings Call Transcript”); see also John M. Higgins, Empty Screens, 
Broad. &Cable, Sept. 19,2005 (noting that Comcast’s President Steve Burke reports that Comcast’s customers 
watched 125 million VOD streams last month and by year’s end that number would likely be up to 200 million per 
month). 

221 

See Shirley Brady, Corncast’s Matt Strauss Discusses Select On Demand, CableWOFXD, June 20,2005. 
available at httu://www.findarticles.com/p/articles/mi mODWis 2005 June 20/ai 111471 1650 (quoting Matt 
Strauss, Comcast’s Vice President of Video on Demand Investments, as saying: “Roughly 60 to 70% of all digital 
subs use on demand every month. So when we look at the landscape it’s really clear that the future of television is 
not going to be adding channel 343 to the digital lineup, but it’s going to be to migrate more and more programming 
over to on demand, which really is a superior way to watch programming.”); see also id. (quoting Matt Strauss as 
saying: ‘The genesis of Select on Demand was that as we continue to grow the [VOD] offering and expand the 
offering, there is really now more than ever a crossroad in cable television where programming that was potentially 
too targeted to warrant being a linear network, or programming that really couldn’t work well in a linear 
environment, now could have a destination on TV.”). 

228 

See id. More details about Select On Demand are available at http://www.selectondemand.corn/. 229 
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DVR. DVR service has also been a successful way for Comcast to distinguish its service 

from its competitors. Comcast now boasts more than 575,000 DVR subscribers.230 During the 

second quarter of 2005, Comcast deployed nearly 300,000 advanced set-top-boxes with DVR 

and/or HDTV programming ~apability.’~‘ 

B. Comcast Continues To Bring New Broadband Technologies and Innovative 
Services to More Consumers than Ever Before. 

Given the intense and growing competition that Comcast faces, Comcast believes it to be 

essential to continue to invest and to innovate.232 In a marketplace in which convergence is now 

a reality, one important strategy is to offer all Comcast customers the convenience of obtaining 

multiple communications services -- video, high-sped Internet, and telephone -- at a discounted 

price.233 Earlier this year, Comcast began offering its Comcast Digital Voice digital phone 

service to 22,000 customers in Boston, Chicago, Hartford, Philadelphia, and Portland, Oregon. 

Comcast plans to rapidly deploy Comcast Digital Voice service to additional markets over the 
I 

230 

Communications Corporation to Time Warner Cable Inc. and Comcast Corporation, Applications and Public 
Interest Statement, filed in MB Docket No. 05-192. at 47 (May 18, 2005). There are currently over 9 million 
households with DVRs (or about 8% of U.S. television households), see Kagan Research LLC, Kagan Media Index, 
Kagan Media Money, July 26,2005, at 6, and those numbers are projected to increase to 55 million households by 
2010, see Joel Meyer, DVRs on the Rise, Broad. & Cable, July 21, 2005, available at 
htt~://www.broadcastin~cable.com/index.as~?la~out=a~iclePrint&a~icleID=CA62S~53. 

”’ 

See In re Applications for  Consent to the Assignment andor Transfer of Control of Licenses from Adelphia 

Comcast 2Q Earnings Release at 2. 

See Walsh, supra note 197 (“Comcast Corp. thinks it can win a raging battle for new subscribers by 232 

offering products that go far beyond standard cable television, including new telephone service, hundreds of free 
movies and even TiVo technology.”). 

233 See Mike Farrell, Comcast hams  To Love the Bundle, Multichannel News, May 23, 2005, at 87 



,n234 product to not just be voice, but to be [an ] integrated communications product. 

envisions that Comcast Digital Voice service will eventually incorporate unified messaging and 

video phone capabilities. The company hopes to see widespread consumer adoption of Comcast 

Digital Voice service as it becomes available in more markets and is more prominently 

marketed.235 

Comcast 

In addition to focusing on creating an attractive bundle, Comcast is improving the quality 

of its existing services. For example, in July 2005, Comcast increased its standard download 

speed for its high speed Internet service to 6 Mbps (with 8 Mbps available to users who 

subscribe to the premium service), marking the third time Comast  has raised broadband speeds 

without raising the 

security solution to help customers protect their households and enhance their online 

experience.237 

And, for no additional charge, Comcast now offers a broadband 

Robert Luke, Comcast To Go Afer BellSouth’s Tu$, Atlanta J. Const., Mar. 18, 2005, at F1 (quoting Brian 234 

Roberts, Corncast’s President and CEO). 

235 

new phone customers in 2006. See Ken Belson, Comcast Profit Rises 64% on Digital W a n d  Internet Services, 
N.Y. Times, Aug. 3,2005, at C7. 

Comcast projects that it will win 250,ooO digital phone subscribers by the end of 2005 and abu t  a million 

See Press Release, Comcast Corp., Comcast Delivers New Ultra-Fast Speed Tiers - 8Mbps and 6Mbps 236 

(July 12, ZOOS), available af httu:Nwww.cmcsk.comluhcenix.zhtml?c=147565&~=irol- 
newsArticle&t=Rerular&id=729~2&. As of June 30, 2005, over 7.7 million customers subscribed to Corncast’s 
high-speed Internet service. Comcast 2Q Earnings Release at 2. 

See Press Release, Comcast Corp., Comcast Launches Comprehensive Internet Security Solution to Help 237 

Keep Customers Safe Online (Aug. 16,2005) (explaining that customers can receive nearly $1 15 in value to protect 
their households and enhance their online experience with Internet security options), available at 
h t t ~ : / / w w w . c i n c s k . c o ~ u h ~ n i x . z h t m l ? c = 1 4 & i d = 7 4 3 6 5 5 & .  
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C. 

As a matter of corporate philosophy, and also as a matter of competitive differentiation, 

Comcast Actively Maintains Its Commitment to Good Corporate 
Citizenship. 

Comcast is deeply engaged in the local communities it serves. As one regional manager 

explains, “‘In spite of our size, we really are a very locally run corporation, and we want our 

customers to have the same feeling that they are dealing with somebody local. Thus, 

Comcast has local offices, hires local people, actively participates in local civic activities. 

sponsors local events, and dedicates resources to improving all aspects of the communities it 

9,5238 

serves. 

Comcast’s commitment to its customers and their communities is manifested in 

numerous ways, such as producing and distributing local programming, funding college 

scholarship program, or coordinating volunteers to landscape a community center. Among 

Comcast’s community outreach achievements over the past year are the following: 

As of the end of 2004, Comcast had provided free cable television services to 
approximately 17,000 schools as part of the Cable in the Classroom Initiative. In 
addition, Comcast provided free high-speed Internet service to almost 7,250 schools and 
1,500 libraries and youth and community centers. 

Comcast was named by the Washington Business Journal as one of the area’s top 50 local 
corporate philanthropists with respect to both overall charitable donations and volunteer 

In October 2004, in the fourth annual “Comcast Cares” Day, over 30,000 volunteers 
donated 180,OOO hours in which they “built houses, raked leaves, painted schools and 
distributed food for the hungry in the largest numbers ever posted by the company.”240 

Peter J. Howe, ComcustRetuming Cull-Center Jobs to N.E., Boston Globe, Dec. 24, 2004 (quoting Robin 238 

Higgle, Comcast’s director of talent management for its New England region). 

239 

Comcast 21’‘ with respect to local giving and 15Ih with respect to total volunteer hours). 
See Wash. Bus. J., Business Philanthropy Guide, Top Corporate Philanthropists (May 2005) (ranking 

Linda Haugsted, Corncast Cured - 30,000 Ways, Multichannel News, Oct. 1 I, 2004, at 69. 260 
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In March 2005, Comcast committed $2.2 million to City Year -- a leading citizen service 
organization that brings together young people from diverse backgrounds for a year of 
rigorous full-time community service -- in order to promote youth leadership 
development and training. And once again in June 2005, Comcast honored five young 
leaders from City Year with the Comcast Leadership Award at City Year’s annual 
national convention. 

In May 2005, Comcast and its employees donated over $2.3 million to 107 local United 
Way agencies in twenty-seven ~tates.2~’ 

In June 2005, Comcast awarded over $1 million in scholarship grants to high school 
seniors and offered scholarship support, work experience, and career opportunities to 19 
interns through the Emma L. Bowen Foundation Diversity Internship Program.243 

On September 20, 2005, Comcast will continue its commitment to the Partnership for a 
Drug Free America (“PDFA) by hosting a Town Hall Meeting in Philadelphia, which 
will feature guest speakers such as Pennsylvania Attorney General Tom Corbett, 
Philadelphia Police Commissioner Sylvester Johnson, Comcast’s Brian Roberts, A&E 
Network’s CEO Abbey Raven, and PDFA’s CEO Steve Pasierb. The Town Hall Meeting 
will be taped for broadcast on CN8, A&E, and Comcast On Demand, and will introduce 
the groundbreaking A&E series Intervention, which will be available in October on 
Comcast On Demand.244 

24 I 

Other community involvement in the Washington, D.C. Metro Area has included 
Comcast’s Drive, Think, Live Public Safety Campaign; the Alexandria Scholarship Fund 

See Press Release, Comcast C o p ,  Comcast Promotes Youth Leadership Development (Mar. 9.2005). 241 

available at hUD://www.comcast.comflnTheCommunitv/news/release/InTeNews 7 1 .html; Press Release, Comcast 
Corp., Corncast Recognizes Innovation and Community Service (June 22,2005), available at 
httD://www.comcast.comnnTheCommunitv/new~releas~n~eNews 75.html. 

See Press Release, Comcast Corp., Comcast Reajjirms Its Commitment to the Communities I t  Serves with 242 

$2.3 Million Contribution to United Way (May 3,2005), available at 
http://www.comcast.comlIn‘IheCommunitv/new~releas~n~eNews 72.html. 

See Press Release, Comcast Corp., Corncast Recognizes High School Seniors (June 6,  ZOOS), available ai 
http:/ /www.comcast.co~n~eCommunitv/news/release~n~eNews 73.html; Press Release, Comcast Corp., 
Comcast More Than Doubles Commitment to Emma L Bowen Foundation Diversity Internship Program (June 28, 
2005), available at hUD://www.comcast.cofnnnTheCommunitv/news/releas~n~eNews 76.html. 

243 

Through its partnership with PDFA, Comcast has donated over $50 million in advertising airtime to 244 

support delivery of PDFA’s message, has worked in each of its local communities to promote a drug-free 
environment, and has coordinated with PDFA to host Town Hall Meetings to “provide a platform for dialogue 
between community leaders, government officials, medical experts, parents and children. and open discussion a b u t  
constructive and effective ways to deliver the message of drug abuse.” See generally Corncast Corp., Educuting 
Kids and Parerits with the Information They Need, at hU~://www.comcast.com/InTeCommunity 
hartnerdpartners dfaInfo.html (last visited Sept. 19, 2005). 
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to support students at T.C. Williams Hi h School; and the Comcast Outdoor Film Festival 
in Alexandria and Arlington, Virginia.’ f 
In addition to these achievements, Comcast continues to finance and support The 

Comcast Reading Network (a company-wide effort dedicated to advancing literacy levels and 

reading skills) and the Cable in the Classroom initiative (a cable industry program that provides 

schools, teachers, and families with a variety of resources, such as cable and high-speed Internet 

service and programming and online content, to support the best possible learning experiences 

for children in their homes, schools, and communities).246 

Comcast also has established a comprehensive program to promote diversity both inside 

the company and in the communities it serves. In 2005 alone, Comcast funded 20 diversity 

programs throughout the Nation.247 Comcast also implemented a supplier diversity program that 

includes a nationwide training program to educate diverse suppliers on how to establish a 

business relationship with Com~as t?~* In addition, Comcast encourages larger suppliers to either 

partner with a vendor of diversity or to spend with vendors of diversity themselves. In 2005, 

245 

Promote Driver Safety Among Young People (Feh. 1,2005), available at 
htt~://www.theautochannel.com/news/2005/02/01 /O I 8989.html. 

See Comcast Corp., The Comcost Reading Network, at 

See Press Release, Comcast Corp., Comcast Launches Public Safety Campaign Throughout the Region to 

246 

http://www.comcast.com/InTneCommunitviliteracv/reading network.html (last visited Sept. 12, 2005); Comcast 
Corp., Cable in the Classroom, at htt~://www.comcast.com/In~eCommunitv/literacv/cable classroom.html (last 
visited Sept. 12, 2005). 

Comcast Corp., 2005 Diversity Program Funded, at 241 

h t t u : / / w w w . c o m c a s t . c o ~ n ~ e C o m m u n i t v / d i v s  funded2005.html (last visited Sept. 12, 2005). In 
2004, the Comcast Foundation established the Diversity Fund “to support local non-profit organizations encouraging 
tolerance, acceptance, and understanding of different perspectives among young people.” Comcast Corp., Diversity, 
at http://www.comcast.coi~n~eCommunitv/diversitv/diversity intro html (last visited Sept. 12, 2005). 

Press Release, Comcast Corp, Diversity Inc Magazine Names Comcast One of the Top 10 Companies for 
Supplier Diversity (Apr. 12, 2005). available at htt~://www.rednova.com/new~technologv/l43224/diversit~nct1n 
magazine names comcast one of the to[) 10 comDanies/index.html. Comcast also facilitates partnerships 
between vendors when arelationship may he beneficial for all parties involved. See id. 

248 
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Comcast’s diversity initiatives earned it a spot on DiversityInc Magazine’s Top 10 companies for 

supplier diversity and Top 25 Notable Companies for Diver~ity.2~’ “In addition, Comcast was 

named one of the 2005 Top 40 Companies for Hispanics by Hispanic Business magazine, for the 

company’s overall commitment to the Hispanic market, based on factors such as recruitment, 

promotion, procurement, philanthropy, and marketing; and was ranked number 7 among their list 

of Top 10 Companies for Philanthropic Giving.”250 

Ever since its early days as the provider of cable service in Tupelo, Mississippi, Comcast 

has always been an active corporate citizen. As the number of communities Comcast serves has 

expanded, Corncast has brought its philosophy of responsible corporate citizenship to each and 

every new community it serves. Comcast knows that cable service is a local service, tailored to 

the individual needs of each community, and addressing the demands of the citizens of those 

communities. Comcast’s employees live and work in each community we serve. Comcast 

acknowledges that it has a duty to actively participate in local civic activities, sponsor local 

events, and invest resources in strengthening and improving the communities it serves. And 

Comcast also recognizes that, when it comes to competing in the marketplace, its local presence 

and support for community partners and activities provide a significant differentiation from its 

two biggest competitors, the nationwide DBS providers. Community involvement and good 

249 See id. 

Janet Perez, Diversiry Report: Top 40 Companies, Hispanic Bus., Sept. 2005, available at 250 

htt~://www.hisoanicbusiness.com/news/newsb~d.asp?id=Z5161 &cat=Magazine&more=/magazine/; Press Release, 
Hispanic Business. TOD 10 ComDanies for Philanthrooic Givinn (Seot. 2005). available at 

I .  . 
htt~://www.his~anicb~siness.co~news/ne~sb~d.as~?id=Z5416&cat=Headiines&more%2Fnews%2Fmore%2Dne 
WS%2EaSD. 
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corporate citizenship will continue to be hallmarks of Comcast’s relationship with its 

communities and its customers. 

V. CONCLUSION 

The video marketplace today is intensely competitive and becoming more so each day. 

Cable’s current competitors have established their roles in the marketplace and continue to take 

market share, and new means of accessing video programming are emerging rapidly. Virtually 

without exception, every American consumer can select from among multiple multichannel 

video programming platforms, and these MVPDs plus a growing array of other video delivery 

media make it increasing easy for consumers to watch the programming they want, where they 

want, and when they want it. 

The Internet, in particular, is having a profound effect on how video programming is 

consumed. It also provides a useful model for public policy, since it is clear that investment and 

innovation have flourished most where government regulation has intruded least. In the cable 

industry as well, deregulation and competition have spurred investment, innovation, and new and 

better services. But, too much remains of a statutory regime that was crafted for the entirely 

different circumstances of 1992. 



The abundant video programming choices available to consumers today should lead the 

Commission to conclude definitively that the aspirations of Congress and the Commission dating 

back some 13 years -- to ensure sustained multichannel video competition -- have been achieved. 

Intense competition is now a reality in all segments of the video business -- production, 

aggregation, and distribution. Having succeeded in promoting this extensive competition, 

Congress and the Commission should more aggressively follow the path of deregulation -- while 

treating like services alike -- in order to further adapt the public policy model to the 

circumstances of the dynamic and intensely competitive marketplace that has emerged. 

Respectfully submitted, 

Joseph W. Waz, Jr. 
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Washington, D.C. 20006 

Thomas R. Nathan 
COMCAST CABLE COMMUNICATIONS, LLC 
1500 Market Street 
Philadelphia, Pennsylvania 19102 

September 19,2005 

/s/ James L. Casserlv 
James L. Casserly 
Ryan G. Wallach 
Stephanie L. Podey 
WILLKIE FARR & GALLAGHER LLP 
1875 K Street, N.W. 
Washington, D.C. 20006-1238 
(202) 303-1000 

Attorneys for Comcast Corporation 
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Leslie A. Arena (215j 981-8511 
Daniel J. Goodwin (215) 981-7518 

Press Contacts: 
DArcy Rudnay (215) 981-8582 
Tim Fkpatrick (215) 981-8515 

COMCAST REPORTS SECOND QUARTER 2005 RESULTS 

Revenue Increased 10.5% to $5.6 Billion 

Operating Income Increased 23.2% to $1.0 Billion 

Operating Cash Flow Increased 13.2% to $2.2 Billion 
20Ih Consecutive Quarter of Double-Digit Growth 

Growth in New Services Continues 
Added 1.1 Million Revenue Generating Units 

During the First Half of 2005 Including 
507,000 During the Second Quarter 

Philadelphia, PA - August 2, 2005 ... Corncast Corporation (NASDAQ: CMCSA, CMCSK) today reported 
results for the quarter ended June 30, 2005. Comcast will discuss second quarter results on a 
conference call and webcast today at 8:30 AM Eastern Time. A live broadcast of the conference call will 
be available on the investor relations website at www.cmcsa.com and www.cmcsk.com. 

Brian L. Roberts, Chairman and CEO of Comcast Corporation said, "This is our 20Ih consecutive quarter 
reporting double-digit operating cash flow growth and, at 40.8%, cable's Operating Cash Flow margins 
are the highest in 2 % years. We are posting solid results in the second quarter with revenue growth of 
10.5% and Operating Cash Flow growth of 13.2%. Operating income increased 23.2% to $1.0 billion. 

Our consistently strong performance - double-digit revenue and cash flow growth and free cash flow 
growth above 20% - demonstrates the inherent strength of our business and reinforces our confidence in 
the future. 

We are extending our competitive advantage with indu,stry-leading products. In video, we are continuing 
to expand our ON DEMAND, HDTV and DVR offerings and are beginning to rollout our enhanced basic - 
100% digital service. We recently announced an important new agreement with Starz Encore that 
significantly enhances our ON DEMAND service, adding more than 325 top movies a month to the 3,500 
program choices our customers enjoy today. In June, our customers viewed over 112 million ON 
DEMAND programs, a 10 million increase in 3 months, as we continue to provide an unmatched product 
with more choice and customer value. 

We also recently announced a 50% increase in the speed of our high-speed Internet service - now 6 
megabits per second - and continue to deliver a growing array of valuable enhancements and features 
like security and online gaming. Our strategy of product innovation and differentiation is working - we 
added 1.1 million revenue aeneratinq units during the first six months of this year - more than we did in 
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We believe Comcast Digital Voice will be the next engine for growth and are ramping up the rollout of this 
service in markets like Philadelphia, Indianapolis, Boston, Hartford, Chicago and Portland. We are on 
track to extend our offering to 15 million homes in 20 markets by year end and expect to offer our fully- 
featured digital voice sewice across our 41 million homes by the end of 2006. 
We are excited about the future of our business and are positioning Comcast to continue to deliver the 
best entertainment and communications services to our customers and to build value for our 
shareholders.” 

10.1% increase from the second quarter of 2004. Comcast Cable added 507,000 revenue generating 
units in the second quarter of 2005, an increase of 22.1% from the 415,000 added in the same quarter 
last year. 

Video revenue increased $192 million or 5.9% to $3.4 billion in the second quarter of 2005, driven by 
higher monthly revenue per basic subscriber and a 13.3% increase in the number of digital customers. 
Comcast Cable added 284,000 new digital customers in the second quarter of 2005 and with more than 
9.1 million subscribers, digital cable penetration reached 42.6% of basic subscribers. As expected, basic 
subscribers are essentially unchanged from a year ago at 21.4 million, and declined seasonally by 77,000 
or 0.2% from the first quarter of 2005. 

Digital cable subscriber and video revenue growth reflects strong consumer demand for new digital 
features and services including Comcast ON DEMAND, high-definition television (HDTV) programming 
and digital video recorders (DVRs), as well as the initial rollout of an enhanced basic - 100% digital 
service in a number of markets. During the second quarter, pay-per-view revenues increased 24.0% - 
the seventh consecutive quarter of pay-per-view revenue growth, driven by more movie and event 
purchases through the Comcast ON DEMAND service. During the second quarter, Comcast Cable 
deployed nearly 300,000 advanced set-top boxes with DVR andlor HDTV programming capability, 
generating an incremental $5 to $10 of monthly revenue per box. 

Comcast High-speed Internet service revenues increased 28.8% to $982 million in the second quarter of 
2005, reflecting a 28.3% increase in subscribers and strong average revenue per subscriber. Comcast 
Cable ended the second quarter of 2005 with more than 7.7 million high-speed Internet subscribers, 
adding 297,000 subscribers during the second quarter of 2005 for a penetration rate of 18.9% of available 
homes. Average monthly revenue per high-speed Internet subscriber of $43.34 in the second quarter of 
2005, was in line with the second quarter of 2004 and increased $0.53 from the $42.81 reported in the 
first quarter of 2005. 

i 

Comcast Cable Results 
Cable results for the auarter and the six months ended June 30. 2005 are oresented on a or0 forma 
basis. Pro forma cable’results adjust only for certain acquisitions and dispositions and are presented as if 
the acquisitions and dispositions were effective on Janualy 1, 2004. Please refer to Table 7-A for a 
reconciliation of pro forma data. 

Second Quarter 2005 
Comcast Cable reported revenue of $5.3 billion for the auarter ended June 30. 2005. remesentha a 

Advertising revenue.for the second quarter of 2005 increased 9.9% to $362 million, reflecting growth of 
6.5% in local advertising and growth of 16.7% in regionallnational advertising as a result of the continuing 
success of our regional interconnect strategy. The growth in advertising revenue during the quarter was 
slightly offset by a decline in political advertising when compared to the prior year. Advertising revenue 
growth in the second half of 2005 will reflect a significant decline in political advertising when compared to 
the 2004 election year. 

Comcast Cable added 15,000 Comcast Digital Voice customers (CDV - Comcast‘s phone service using 
IP technology), reflecting the rollout of CDV in new markets late in the second quarter. As expected, CDV 
customer additions were offset by a decline in the number of Corncast‘s circuit-switched telephone 
customers as Comcast transitions to marketing Comcast Digital Voice. Comcast Cable reported 2,000 net 
new phone customers in the second quarter of 2005. Cable phone revenue declined 4.0% from the 
second quarter of 2004 to $170 million in the second quarter of 2005, due primarily to a decline in access 
revenue per customer. 
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Cable operating income before depreciation and amortization (Operating Cash Flow) grew 13.2% to $2.2 
billion in the second quarter, an increase from the $1.9 billion reported for the second quarter of 2004. 
Second quarter 2005 Operating Cash Flow margin increased to 40.8% from 39.7% in the second quarter 
of 2004. 

Cable capital expenditures increased 4:8% to $936 million compared to the $893 million in the second 
quarter of the prior year. The increase in capital expenditures reflects the purchase of digital set-top 
boxes to meet expected demand, as well as certain capital investments, including equipment for digital 
simulcasting and our integrated service platform, which are expected to decline in the second half of 
2005. 

Year-to-date June 2005 
For the six months ended June 30. 2005, Comcast Cable reported revenue of $10.4 billion, representing 
a 9.9% increase from the prior year. Comcast Cable added a total of 1.1 million new revenue generating 
units during the first half of 2005, a 7.9% increase from the first half of last year. 

Video revenue increased 5.8% during the period, driven by higher monthly revenue per basic subscriber 
and a 13.3% increase in the number of digital customers. Comcast Cable added nearly 484,000 digital 
cable subscribers during the first six months of 2005 to end the period with more than 9.1 million digital 
subscribers. Comcast Cable basic subscribers declined 106,000 during the first six months of 2005, 
ending the period at 21.4 million subscribers. 

Comcast Cable added nearly 712,000 high-speed Internet subscribers during the first half of 2005 to end 
the period with more than 7.7 million subscribers. Revenues for this service increased 30.6% from the 
prior year to $1.9 billion, reflecting strong year over year subscriber growth. Advertising revenue 
increased 9.8% from the same period of 2004 to $658 million, including the decline in political advertising 
from the 2004 election year. Cable phone revenue declined 3.5% from the same period one year ago to 
$343 million, primarily due to lower revenue per customer. Comcast Cable added 7,000 phone 
subscribers in the first six months of 2005 compared to a loss of 42,000 subscribers in the first half of 
2004. 

Operating Cash Flow grew 14.5% from the same period one year ago to $4.2 billion, reflecting strong 
revenue growth and the Company's success in controlling the growth of operating costs. Operating Cash 
Flow margin for the first six months of 2005 increased to 40.0% from 38.4% during the first six months of 
the prior year. Comcast Cable capital expenditures were $1.8 billion for the first six months of 2005 
compared to $1.7 billion last year. As previously described, the level of capital expenditures is expected 
to decline in the second half of 2005. 

Content 
Comcast's content segment consists of our national networks E! Entertainment Television and Style 
Network (E! Networks), The Golf Channel, Outdoor Life Network, G4 and AZN Television (formerly 
International Channel Networks). 

Comcast's content segment reported second quarter 2005 revenue of $234 million, a 17.7% increase 
from the second quarter of 2004 reflecting increases in distribution and advertising revenue for all the 
networks. The content segment reported Operating Cash Flow of $97 million in the second quarter of 
2005, a 25.4% increase above the second quarter of 2004. 

For the six months ended June 30,2005, Comcast's content segment reported revenue of $447 million, a 
19.2% increase compared to the prior year period, and Operating Cash Flow of $174 million, an increase 
of 19.1 % from the same time last year. 

Corporate and Other 
Corporate and Other includes Comcast-Spectacor, corporate overhead and other operations and 
eliminations between Comcast's businesses. In the second quarter of 2005, we reported Corporate and 
Other revenue of $36 million and an Operating Cash Flow loss of $63 million as compared to revenue of 
$28 million and an Operating Cash Flow loss of $45 million in the second quarter of 2004. 
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For the six months ended June 30, 2005, Corporate and Other revenue declined to $83 million from the 
$1 14 million reported in the same period of 2004. The Operating Cash Flow loss for the year-to-date 
period ended June 30, 2005, was $105 million compared to $100 million in 2004. Results for the six 
month period and the quarter ended June 30, 2005, were impacted by the absence of National Hockey 
League games. 

Consolidated Results 
For the three months ended June 30, 2005, the Company reported consolidated revenues of $5.6 billion, 
a 10.5% increase from the $5.1 billion reported in the same period of 2004. Consolidated Operating Cash 
Flow increased to $2.2 billion or 13.2%, in the second quarter of 2005, from the $2.0 billion reported in the 
same prior year period. Operating income increased to $1.0 billion in the second quarter of 2005 
compared to operating income of $852 million in the second quarter of 2004. 

Free Cash Flow (described further on Table 4) was $422 million in the second quarter of 2005 compared 
to $500 million reported in the second quarter of 2004, reflecting increases in Operating Cash Flow and 
capital expenditures and the timing of income tax payments in the second quarter of 2005. For the three 
months ended June 30, 2005, the Company reported consolidated net income of $430 million or $0.19 
per share compared to consolidated net income of $262 million or $0.12 per share in the second quarter 
of 2004. The increase in net income is primarily due to the growth in Operating Cash Flow. 

For the six months ended June 30, 2005, consolidated revenue increased 9.9% to $1 1 .O billion from the 
$10.0 billion reported in the same period of 2004. The Operating Cash Flow for the period ended June 30, 
2005 was $4.2 billion, an increase of 15.0% when compared to $3.7 billion in 2004. Operating income 
increased to $1.9 billion in the first half of 2005 compared to operating income of $1.5 billion during the 
first half of 2004. 

Free Cash Flow was $1.1 billion during the year-to-date period, an increase of 27.5% from the $897 
million reported during the same period of last year. For the six months ended June 30, 2005, the 
Company reported consolidated net income of $573 million or $0.26 per share compared to consolidated 
net income of $327 million or $0.14 per share in the six months ended June 30, 2004. The increase in 
year-to-date net income is due primarily to the growth in Operating Cash Flow. 

Share Repurchase Proaram 
Comcast repurchased $334 million, or 10.5 million shares, of its common stock under its stock 
repurchase program during the second quarter of 2005. During 2005, the Company repurchased $637 
million of its Class A Special Common Stock, or 19.9 million shares. Remaining availability under the 
Company's stock repurchase program is $2 billion. Since the inception of the repurchase program in 
December 2003, Comcast has repurchased $2.0 billion or 67.7 million shares of its common stock. 

Financial Guidance 2005 

Comcast reaffirms the following previously issued guidance for 2005: 

*Does not include any impact from the adoption of SFAS No. 123R (Accounting for stock-based 
compensation). 

Consolidated revenue growth of approximately 10% 

Total Revenue Generating Unit growth of at least 2.5 million units 

Consolidated Operating Cash Flow growth of 14% to 15%.* 

Consolidated Free Cash Flow growth of 35% to 45%.' 

Consolidated capital expenditures of $3.2 - $3.3 billion 

w 
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This press release contains forward-looking statements. Readers are cautioned that such forward-looking 
statements involve risks and uncertainties that could significantly affect actual results from those 
expressed in any such forward-looking statements. Readers are directed to Comcast's Quarterly Report 
on Form 10-Q for a description of such risks and uncertainties. 

In this discussion we sometimes refer to financial measures that are not presented according to generally 
accepted accounting principles (GAAP). Certain of these measures are considered "non-GAAP financial 
measures" under the Securities and Exchange Commission (SEC) regulations: those rules require the 
supplemental explanation and reconciliation provided in table 7 of this release. 

### 

Comcast Corporation will host a conference call with the financial community today August 2, 2005 at 
8:30 a.m. Eastern Time (ET). The conference call will be broadcast live on the Company's Investor 
Relations website at www.cmcsa.com or www.cmcsk.com. A recording of the call will be available on the 
Investor Relations website starting at 12:30 p.m. ET on August 2, 2005. 

Those parties interested in participating via telephone should dial (847) 413-2408. A telephone replay will 
begin immediately following the call until Wednesday, August 3, 2005 at midnight ET. To access the 
rebroadcast, please dial (630) 652-3000 and enter passcode number 1202096W. 

To automatically receive Comcast financial news by email. please visit www.cmCsa.com or 
www.cmcsk.com and subscribe to e-mail Alerts. 

About Comcast: 
Comcast Corporation (Nasdaq: CMCSA. CMCSK) (www.comcast.mm) is the nation's leading provider of cable, enteftainment and 
mmmunications products and services. With 21.4 million cable customers. 7.7 million high-speed Internet customers, and 1.2 
million voice customers, Comcast is principally involved in the development. management and operation of broadband cable 
networks and in the delivery of programming content. 

The Company's content networks and investments include E! Entertainment Television. Style Network. The Golf Channel, Outdoor 
Life Network. G4. AZN Television, PES KIDS Sprout. TV One and four regional Comcast SporbNets. The Company also has a 
majority ownership in Comcast-Spedamr. whose major holdings include the Philadelphia Flyers NHL hockey team. the Philadelphia 
76ers NBA basketball team and two large multipurpose arenas in Philadelphia. Comcast Class A common stock and Class A 
Special mmmon stock trade on The NASDAQ Stock Market under the symbols CMCSA and CMCSK, respectively. 
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comca s t. 
- 

TABLE I 
Condensed Consolidated Statement of Operations (Unaudited) 

(amounts in mitiim, except pw share data) 

Revewes 

Operating expenses 

Selling, general and administrative ewenses 

Operating Cash Flow 

Depreciation expense 
Amot i i t ion expense 

Operating Income 

Other Income (Expense) 

Interest expense 

lnveslment income, net 
Equity in net Imses of affiliates 

Other inmme (expense) 

lnmme before lnmme Taxes 
and Minority Interest 

lnmme tax expense 

Income Before Minority Interest 

Minority interest 

Net Income 

Net Inmme per common share 

Basic weighted average number of mmmon shares 

Diluted weighted average number of common shares 

TI~ree Monms Ended 
June 30, 

2005 2004 

$5,598 $5,066 

1.944 1,794 

1,445 1,320 

3,389 3,114 

2.209 1.952 

891 813 
270 287 

1,161 1,100 

1.048 852 

$0.19 - $0.12 

2.207 2,257 

2.221 2,267 

Sm MoMls Ended 
June 30, 

2W5 2004 

$10.961 $9.974 

3,901 3,663 
2.821 2,626 

6,722 6.289 

4.239 3.685 

1,765 1.611 
560 563 

2.325 2.174 

1,914 1,511 

(911) (984) 

(4) (37) 
(78) 19 

(853) (860) 

1,061 651 

(471) (310) 

590 341 

140 142 

$4.26 $0 14 
P 

2.21 1 2,257 

2.224 2,268 
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E o  m ca s te 
TABLE 2 

(dollars in millions) 
Condensed Consolidated Balance Sheet (Unaudited) 

ASSETS 

CURRENT ASSETS 
Cash and cash equivalents 
lnYeSments 
Accounts receivable, net 
Other current assets 

Total cumnt assew 

INVESTMENTS 

PROPERTY AND EQUIPMENT, NET 

FRANCHISE RIGHTS 

GOODWILL 

OTHER INTANGIBLE ASSETS, net 

OTHER NONCURRENTASSETS, net 

LIABILITIES AND STOCKHOLDERS' EQUIN 

CURRENT LIABILITIES 
AcmUnLs payable and accrued expenses related to trade creditors 
Accrued expenses and other current liabilities 
Deferred ,"Come taxes 
Current p ~ r t l ~ n  d long-term debt 
Cutrent penion of exchangeable debt 

Total current Labilities 

LONG-TERM DEBT, less current p~ltlon 

LONG-TERM EXCHANGEABLE DEBT, less current w o n  

DEFERRED INCOMETAXES 

OTHER NONCURRENT LIABILITIES 

MINORIN INTEREST 

STOCKHOLDERS' EQUITY 

June 30, December 31. 
2005 2004 

$1.335 5452 
848 1,555 

1,031 959 
570 569 

3.784 3,535 

13.208 12.812 

18.797 18,711 

51,075 51.071 

14.118 14,020 

3.658 3.851 

707 694 

1105.347 $104,694 
~ 

$2.042 
2,663 

110 
3,367 
1,017 
9,199 

19,697 
49 

26.995 

7,310 

679 

41.418 

$105.347 
P 

$2,041 
2.735 

360 
1.854 
1.645 
8,635 

20.039 
54 

26,815 

7,261 

468 

41.422 

$104.694 
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TABLE 3 
Condensed Consolidated Statement of Cash Flows (Unaudited) 

(dollars in millions) 
Six Months Ended 

June 30, 
2005 2004 . 

OPERATING ACTiVlTlES 
Net cash pmvided by operating activities $2,517 $2,633 

FINANCING ACTlVlTiES 
Proceeds from borrowings 
Retirements and repayments of debt 
Repurchases of common Stock and stmk options 
Issuances of wmmm stock 
Other. net 

Net cash provided by (used in) financing activities 

INVESTING ACTIVITIES 
Capital expenditures 
Pmceeds from sales and restructuring of investments 
Purchases of investments 
Acquisitions. net of cash acquired 
Additions to intangible and other noncurrent assets 
Purchases of short-term investments, net 
Proceeds from SetUement of contract of acquired wmpany 

Net cash used in investing activities 

INCREASE (DECREASE) IN CASH AND CASH EQUIVALENTS 

CASH AND CASH EQUIVALENTS, beginning of period 

CASH AND CASH EQUIVALENTS, end of pe t id  

26 

(2,332) (2.565) 

883 (956) 

452 1,550 

11.335 $594 

Operating Cash Flow 
Interest. Net (2) 
Cash Paid for lnwme Taxes 
Capital Expenditures 
FREE CASH FLOW 

TABLE 4 
Calculation of Free Cash Flow (Unaudited) (1) 

(dollars in millions) 
Six Months Ended 

June 30, 
2005 2004 

$4,239 $3.685 
(826) (906) 

(1,842) (1,732) 
(427) (1501 

11.144 $897 

Changes in Working Capital and Other Items (3) 

Net Cash Provided by (Used in) Operating Activities Less Capital Expenditures 

(4691 4 

1675 $901 

(1) Free Carh Flow 6 deRned 8s Operating Cash Flow less net inleresl. cash pad for laxes. and capital eipenditur~. It is vnanffited by Ruc1ualu)ns in working capital lev& fmm Perid to period 
and cash PBymenIS 855ociated r l t h  intangible end Other mncu~enl assets. Cash paymenb far intangible and Olher noncurrent assets include long-term technology lieme agreements imluding 
computer SORware. hng term mhls Io SBNiCe mullMwelling pmpenie~ and programming conlent for our cable neworkr. In 2W5, Cash paymew far intangibles and dher norrurrent asset5 Of 

$305 million included Ikenses and Eohare intangibles of appmximately $105 million, multiple dwelling unlt conlracls of appmximately $67 million and acqubilion~ 01 addilionsl wnemhip ihlereats 
m emin of our majorfly owned subsidiar& In 2004, cash paymem for mlangible assets of $453 million included a long-term slrategi~ liense agreement with Gemtar of appmximalely $250 
m i l l h  dher IiCenSeS and 8(lhBre intangibles of $104 mlllion and multiple duelling unlt contrack of $69 million. In 2005. cash payments far Bcqubilions and investmenll IOlaling $439 milllon 
included MGM Inc., Librate Technobg1eS. and Melaw. In 2004, cash paymenls for acquisitions pnmariiy related 10 the acguisilion of T f f i h N  

(2) Includes interesl expense net of interest income and excludee nohcaSh interest and subsdiary preferred dividends 

(3) Free Cash Flow excludes BmOYnI5 nece65a~y to reconcile Free Cash Flav to 'Ne1 Cash Provided by Operating Actwlties Less Capital Expenditures. In 2005, thlr BmoYnl includer $363 
million in cash payments for Ivbilitier imumd as pan of the acquisition of ATBT Bmadband, including $220 millsn in payments repiesenling our share of the seWmen1 payments relaled Io 
ceriain ATBT litgalion. In 2004, this BmDunI Includes income Isr refunds of $536 million offset by $W9 million in cash payment9 for lvbililies recorded 85 pari 01 the acqUiSiliDn Of AT81 
Broadband. 
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Revenues: 
Video (3) 
High-speed Internet 
Phone 
Advenising 
other (4) 
Franchise Fees 
Total Revenues 

. . - 
Pro Forma Data -Cable Segment ComDonents (Unaudited) 11) 12) 

(dollars in millions, except average monthly revenue per subscriber data) 

Operating Cash Flow 
Operating income 
Operating Cash Flow Margin 
Capital Expenditures 
Operating Cash Flow, Net Of Capital Expenditures 

V&O 
Homes Passed (Ws) 
Basic Subscribers (OW$ 
Bask Penetration 
Quanerly Nel Basic Subscriber Additions ( W s )  

Digital Subscribers (KO's) 
Digital Penetration 
Quanelly N n  Digital Subsniter Additions (wo's) 
Digital Set-Top Boxes 

Monthly Average Vidw Revenue per Basic Subscriber 
Monthly Average Total Revenue pw Basic Subsniber 

Hiphspeed Internel 
'Available' Homes (COOS) 
Subscribers (Ws) 
Penetration 
Quanerly Net Subscribe Additions (a0o.s) 
Monthly Average Revenue per Subscriber 

Phone 
"Available" Homes ( W s )  (5) 
Subscriben (Ws) 
Pen et ration 
Quanerly Net Subscriber Additiow (OWS) 
Monthly Average Revenue per Subscribe 

Three M m s  Ended 
June 30, 

m 21M4 

$3.441 53,249 
982 763 
170 176 
362 330 
203 159 
170 163 

$5,328 54,840 

52,175 
51,054 
40.8% 

5936 
51,239 

MM 

4 1 . m  
21,448 
52.1% 

(77) 

9.140 
42.6% 

284 
13.859 

$53.38 
$82.67 

40,758 
7.705 

18.9% 
297 

543.34 

12.227 
1,zw 

10.1% 
3 

546.06 

51.920 
5877 

39.7% 
5893 

51.027 

2x4 

4o.m 
21,485 
53.3% 

1%) 

8.065 
37.5% 

206 
11.926 

w.29 
574.91 

37,323 
6.007 
16.1% 

327 
$43.50 

9.766 
1,225 

12.5% 

$47.71 
(22) 

Six Months Ended 
Jure 30, 

56.803 $6.433 
1,907 1,461 

343 355 
658 599 
383 320 
337 322 

$10.431 $9.490 

54.170 53,641 
$1.945 51.581 
40.0% 38.4% 
51,819 $1.707 
52.351 51,934 

1cM5 

41.W0 
21.525 
52.6% 
(29) 

8.856 
41.1% 

2 w  
13,365 

552.04 
578.99 

40,483 
7,408 
18.3% 

414 
542.81 

11.277 
1,228 

10.9% 
4 

547.07 

Total Revenue Generating Units (a0o.s) (6) 39,523 36,782 39.017 
Quanedy Net Additions 507 415 589 

(1) See Non-GAAP and OVler Financial Measures in Table 7. All percentages are calculated based on anuai amounts. Minor differences may exist due to rounding. 

(2) Pro forma financia and Subscriber data indudes the resuits of the 3 0 . ~ 0  cable subscribers acquired from us CDastai Cable in April 2 W .  Pro forma subscriber data 
ais0 indudes m,W0 subscribers acquired in various smaii acquisitions during the periods presented The impad of these acquisitions m our segment Operating 
resuits was not material. 

(3) Video revenues consist of our basic, expanded basic. premium, pay-per-view, equipment and digital SeNiCes. 

(4) Other revenues include instailation revenues. guide revenues. cmmissions from electronic retailing, Other pmdm offerings, mmmerciai data SeNiCeS and revenues 
of our digital media center and rqionai spom pqrammlng networks. 

(5) Available homes includes circuit switded and Comcaa Digital Voice homes. 

(6) The sum total Of all basic video. digital video. high-speed internet and phone Subscribers. excluding additional OUtietS. 
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TABLE 7 

Non-GAAP and Other Financial Measures 
Operating Cash Flow is the primary basis used to measure the operational strength and performance of our businesses. Free 
Cash Flow is an additional performance measure used as an indicator of our ability to repay debt, make investments and return 
capital to investors. principally through stock repurchases. We use Debt Excluding Exchangeables as a measure of debt that will 
require cash from future operations or financings. We also adjust certain historical data on a pro forma basis following significant 
acquisitions or dispositions to enhance comparability. 

Operating Cash Flow is defined as operating income before depreciation and amortization and impairment charges, if any, related 
to fixed and intangible assets and gains or loses from the sale of assets, if any. As such, it eliminates the significant level of non- 
cash depreciation and amortization expense that results from the capital intensive nature of our businesses and intangible assets 
recognized in business combinations. and is unaffected by our capital structure or investment activities. Our management and 
Board of Directors use this measure in evaluating our consolidated operating performance and the operating performance of ail of 
our operating segments. This metric is used to allocate resources and capital to our operating segments and is a significant 
component of our annual incentive compensation programs. We believe that Operating Cash Flow is also useful to investors as it 
is one of the bases for comparing our operating performance with other companies in our industries, although our measure of 
Operating Cash Flow may not be directly comparable to similar measures used by other companies. 

As Operating Cash Flow is the measure of our segment profit or loss, we reconcile it to operating income. the most directly 
comparable financial measure calculated and presented in accordance with Generally Accepted Accounting Principles (GAAP), in 
the business segment footnote of our quarterly and annual financial statements. Therefore, we believe our measure of Operating 
Cash Flow for our business segments is not a "non-GAA? financial measure" as contemplated by Regulation G adopted by the 
Securities and Exchange Commission. Consolidated Operating Cash Flow is a non-GAAP financial measure. 

Free Cash Flow, which is a non-GAAP financial measure, is defined as Opefating Cash Flow less net interest, cash paid for taxes, 
and capital expenditures. As such, it is unaffected by fluctuations in working capital levels from period to period and cash 
payments associated with intangible and other non-current assets which are detailed in our quarterly and annual reports on 
Forms 10QK We believe that Free Cash Flow is also useful to investors as it is one of the bases for comparing our operating 
performance with other companies in our industries. although our measure of Free Cash Flow is accrual-based and may not be 
comparable to similar measures used by other companies. 

Debt Excluding Exchangeables, which is a non-GAAP financial measure, refers to the aggregate amount of our consolidated debt 
and capital lease obligations less the amount of notes that are collateralized by securities that we own. 

Pro forma data is used by management to evaluate performance when significant acquisitions or dispositions occur. Historical 
data reflecls results of acquired businesses only after the acquisition dates while pro forma data enhances Comparability of 
financial information between periods by adjusting the data as if the acquisitions (or dispositions) occurred at the beginning of the 
prior year. Our pro forma data is only adjusted for the timing of acquisitions and does not include adjustments for costs related to 
integratiofi activities, cost savings or synergies that have been or may be achieved by the combined businesses. We believe our 
pro forma data is not a non-GAAP financial measure as contemplated by Regulation G. 

Operating Cash Flow and Free Cash Flow should not be considered as substitutes for operating income (loss), net income (loss), 
net cash provided by operating activities or other measures of performance or liquidity reported in accordance with GAAP. Debt 
Excluding Exchangeables should not be considered as a substitute for Total Debt. Additionally, in the opinion of management. our 
pro forma data is not necessarily indicative of future results or what results would have been had the acquired businesses been 
operated by us afler the assumed earlier date. 

Following are quantitative reconciliations of Free Cash Flow, Debt Excluding Exchangeables. Consolidated Operating Cash Flow, 
and, although not required by Regulation G, reconciliations of business segment Operating Cash Flow and pro forma data. 
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Eomcast. 
TABLE 7-A mntinued 

RWl ia t ion  of Historical and Pro Forma Data bv Business Seamen1 <Unaudited) fl)  
(dollars in millions) 

adjurments (1) 

ca!cmE Cmw& 
Three Months Ended June XI. 2w4 m C o n f e n l m  w W a n d O l n e r  - 
O w a m p  -en= lexduding depreciation and smo*zat:onI 2.918 122 74 3,114 2 (11 
Opraung Cash F l a  $i.gm 177 ($451 11.952 11,952 
Deweenatm and amMiaaUan 1,043 39 18 1.100 

Capel expendilvreJ $893 16 15 $904 1904 

scx Mmmr ~ n d e d  JW 30. 2 w  a C Q B l w X -  u a m i @ ! l e L E & m @  
RWe"WS $9,485 1375 $114 $9,974 $5 

Revenuer $4838 1109 $29 $5.066 12. IS11 $5.067 
3.115 

1,lW 
$an $38 1163) $852 5852 openuns inmme (ios] 

- 
caroorafe WmlE 

$9,979 
5.846 229 214 6,289 3 6,292 Operating expenses lexduding deprecialirn and amarlkallm) 

Operating Cash Flow 13.639 1146 l1100) 13.685 $2 13.E87 
76 do 2.174 2.174 

11.513 
$1.707 110 $15 11.732 11,732 

0ea.e.ieaauon and amonjzaaaan 2.050 
operning inmme ( IOU)  11.579 $72 Isla) $1.511 12 - -- 
Cepitel expenditures 

Reconciliation of Om ratina Cash Flow m Free Cash Flow tUnaudted) 
(dollars in millions) 

Three Months Ended Six Mrnfhs Ended 
June 30. June 30. 

Mp4 rn 2" 
12.209 1 2 . m  11.952 $1.952 Y.239 14.239 S.685 $3.685 

ax 

-*Rp! 2005 Esfimled Free C a S k F h  
(dollars in bililons) 

Reconciliation of Total Debt 0 Debt Excluding Exchangeables (Unaudited) 
(dollars in millions) 

J!mGLzU December31.2m4 
Y.384 13.499 
19.746 20.093 

124.13 123.592 
1056 1609 

123.0M $21.893 

11.9 
s% to 4% 
$2.6012.8 
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