Adelphia Communications
Operating Cashflow Margin, FCC Request I1.C

| Cost Center Numbers Rolied to DMA

2404

@105

@202

Q305

]

Wilkes Barre / Scranton Pernsylvania
085

264

336

347

Wilmingten North Carolina
az3

Youngstown Ohio

926

838

Yuma/E! Centro California
565

666

Media Services DMA
WRI

LWA

WRC

LRA

NRA

NRC

LRW

SRA

SRC

CLEC Cperations DMA
435

514

515

552

553

554

555

556

557

562

563

564

565

566

568

569

574

584

77C

Corporate DMA

843

842

Parent Cost Centers DMA
004

051

124

CLEC Operations DMA
435

514

515

REDACTED FOR PUBLIC INSPECTION
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Adelphia Communications
Operating Cashilow Margin, FCC Requestll.C

f Cosi Center Numbers Rolled to OMA [ G0 ] Qfo5 | Q205 | Q305 ]
77C

Corporate DMA,

843

arw

842

Parent Cost Centers DMA
001

051

053

62D

ACO

ANY

OAC

The Company has not completed the preparation of financial statements for periods subsequent to
September 30, 2005 and is reviewing its books and records and other information on an on-going basis to
determine whether amounts should be changed, supplemented or otherwise amended pursuant to Generaily
Accepted Accounting Principles in the United States. Such review and evaluation may result in adjustments
to the financial statements.

The Company does not operate based on DMA geographles. Thus, certain regional call center costs are
allocated over a different operational footprint, In addition, DMAs are mapped at a channel line-up level and
one cost center crosses multiple DMAs in many cases.

The financial data enclosed herein represents internal, unaudited data that was compiled from our books
and records. This financial data has not been audited at a DMA level and may not reflect certain
adjustments, some of which may be material, that would be necessary to render the financial information in
accordance with Generally Accepted Accounting Principles.

Adelphia has not included subscriber information for the following areas as they are excluded from the
proposed Transactions: St. Mary's, Pennsylvania, Puerto Rico, and Brazil. In addition, Adelphia has not
included the Rigas properties that are not part of the proposed Transactions.

REDACTED FOR PUBLIC INSPECTION Adelphia 11.C 00019




Adelphia Communications
Video Average Revenue per Basic Subscriber, FCC Request1.C.1, 2 and 3

Cost Genter Numbers Rolled to DMA [ Gaod [ @105 | Qaps [ Q305 |
DMA Hierarchy - Proposed Transaction Cost Centers
DMA Hierarchy - Total Regions
Albany New York
024
025
a71
936
994
90A
Atianta Georgia
254
330
Baltimore Marytand
297
Bangor Maine
353
Binghamion New York
939
Birmingham Alabama
958
Bluefiekd West Virginia
081
Baise iD
699
Boston Massachuseits
023
038
049
143
213
361
362
990
897
Buffalo New York
004
013
031
a32
039
102
164
165
190
182
193
194
217
218
228
Burlington Vermont
068
069
070
072
142
177
178
181
182
262
263
354
355
Charleston West Virginia
291
368
369
926

Adelphia ILC.E, 2 & 3 00401

REDACTED FOR PUBLIC INSPECTION
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Adelphia Communications
Video Average Revenue per Basic Subscriber, FCC Request)l.C.1, 2 and 3

I Casl Center Numbers Rolled (o DMA [ Qasda | s | Q205 ] @aos |
928

929

Charlotie North Carlina
295

Charlottesville Virginia

058

Columbia SC

327

Cincinnati Ohio

373

288

Cleveland Chio

015

016

062

235

306

349

Colorade Springs Colorade
691

302

698

Columbus Chio

363

289 . )
367 4
Columbus/Tupelo/West Point
332

Cenver Colorado

914

Dothan Alabama

957

Erie Pennsylvania

226

Evansville Indiana

335

280

924

973

Florence / Myrtie Beach South Carolina
945

946

949

Greensboro Narth Carglina
252

324

328

Greeneville - new Bern NG
379

Greenwood Mississippi
260

Grand Junction/Montrose
915

Harrishurg Pennsylvania
310

937

Harrisonburg Virginia

378

060

064

089

216

Hartford Connecticut

130

232

934

935

Huntsville Alabama

958

Adelphia ILC.1, 2 & 3 00002

REDACTED FOR PUBLIC INSPECTION




Adeiphia Communications
Video Average Revenue per Basic Subscriber, FCC Request1.C.1,2and 3

| Cost Center Numbers Rolled to DMA | Q404 | Q10! 1 Q205 | Q305 |
Jacksonville Flerida
947

975

Johnsiown Pennsylvania
002

003

203

204

223

269

343

345

a48

34C

377

Lexington Kentucky
370

3

37z

380

Los Angeles California
299

305

314

315

316

317

318

319

31A

3B

31C

INE

31K

321

322

340

342

B57

658

660

e62

670

671

672

679

680

953

989

970

871

672

982

983

984

985

986

988

989

Louisville Kentucky
374

Memphis TN

331

Miami Florida

Q37

052

247

Norfali Virginia
138

Adelphia ILC.1, 2 & 3 00003

REDACTED FOR PUBLIC INSPECTION
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Adelphia Communications
Video Average Revenue per Basic Subscriber, FCC Request 1.C.1,2and 3

1 Cost Center Numbers RoHed to DMA T Qaoa [ Q5 [ @205 [ Q5 ]
Orlando Florida
146
183
328
Pittsburgh Pennsylvania
005
006
007
o
612
018
019
ozc
021
028
042
123
127
153
154
199
201
202
222
344
376
827
Poriland Maine
268
356
357
358
359
360
Porfland Oregon
664
Ralgigh Neorth Carolina
325
334
Reno Nevada
o917
Richmond Virginia
075
103
230
237
333
Roancke Virginia
059
06C
078
082
092
185
200
214
215
268
Rochester New York
220
Salt Lake City Utah
907
San Diego California
341
San Francisco California
673
Savannah Ceorgia
093

Adelphia ILC.1, 2 & 3 00004

REDACTED FOR PUBLIC INSPECTION
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Adelphia Communications
Video Average Revenue per Basic Subscriber, FCC Request I1.C.1, 2 and 3

Cosi Center Numbers Rolled to DMA | Qd0a | _qios | aeos | @35 ]
Seattle Washington
MG
Spokane Washington
509
811
812
Syracuse New York
985
Tampa Flarida
149
150
948
Toisdo Ohio
364
3658
Tri-Cities Tennessee
375
840
941
Tissa Oklahoma
320
Litica New York
996
Washington DC
079
080
155
204
208
287
233
296
308
309
3an
West Palm Beach Florida
245
246
083
084
086
118
137
152
196
179
180G
189
248
31F
316G
31H
311
31
320
Wichita Kansas
908
Witkes Barre / Scranton Pennsylvania
0BS5S
264
336
347
Wilmington North Carclina
323
Youngstown Ohio
925
938

Adelphia H.C.1,2 & 3 00005

REDACTED FOR PUBLIC INSi_-"‘ECTION
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Adelphia Communications
Video Average Revenue per Basic Subscriber, FCC Requestil.C.1, 2and 3

1 Cost Center Numbers Rolled to DMA | Q404 | Q105 { Q205 | Q305 |
Yurna/Ei Ceniro California

665

666

The Company has not completed the preparation of financial statements for periods subsequent to
September 30, 2005 and is reviewing its books and records and other information on an on-going basis to
determine whether amounts should be changed, supplemented or otherwise amended pursuant to Generally

Accepted Accounting Principles in the United States. Such review and evaluation may result in adjustments
fo the financial statements.

The Company does not operate based on DMA gecgraphies. Thus, certain regional call center costs are
allocated over a different operational footprint. In addition, DMAs are mapped at a channel line-up level and
ong cost center crosses multiple DMAs in many cases.

The financial data enclosed herein represents internal, unaudited data that was compiled from our books
and records, This financial data has not been audited at a DMA level and may not reflect certain

adjustments, some of which may be material, that would be necessary to render the financial information in
accordance with Generally Accepted Accounting Principles.

Adelphia has nat included subscriber information for the following areas as they are excluded from the
proposed Transactions; St. Mary's, Pennsylvania, Puerto Rico, and Brazil. In addition, Adelphia has not
included the Rigas properties that are not part of the proposed Transactions.

Adelphia ILC.1,2 & 3 80006

REDACTED FOR PUBLIC INSPECTION




Adelphia Communications
HSI Revenue per HS1 Subscriber, FCC Request I1.C.4

Cosl Genter Numbers Rolied 1o DMA

1 ana

Q105

DMA Hierarchy - Proposeﬁransaclion Cost Centers
DMA Hierarchy - Totat Regions
Albany New York

024

025

o7t

936

994

994,

Atlanta Georgia

294

330

Baltimore Maryiand
297

Bangor Maine

353

Binghamton New York
939

Birmingham Alabama
959

Bluefiekl West Virginia
081

Bolse D

599

Boston Massachusetts
023

038

049

143

213

381

362

990

997

Buffalo New Yori
Q04

013

031

032

039

102

164

185

190

192

193

194

217

219

228

Buriington Vermont
068

069

070

Q72

142

177

178

19

182

262

263

354

359

Charleston West irginia
368

926

928

929

REDACTED FOR PUBLIC INSPECTION

Adelphia I1.C.4 00001




Adelphia Communications
HS| Revenue per HSI Subscriber, FCC Request H.C.4

§ Cost Center Numbers Rolled to OMA | G404 | s | o205 | Q35 |
Charlotte North Carolina
285
Chartottesville Virginia
058
Cincinnati Ohio
373
288
Cleveland Ohio
015
016
062
225
306
349
Coloradn Springs Colorado
591
302
698
Columbus Ohio
363
289
367
Benver Colorado
914
Dothan Alabama
a57
Erie Pennsylvania
226
Evansville Indiana
335
230
924
973
Flarence / Myrtle Beach South Carolina
945
946
949
Greensboro North Carolina
292
324
326
Greeneville - new Bern NC
379
Greenwooed Mississippi
960
Grand Junchion/Mentrose
918
Harrisburg Pennsylvania
310
937
Harrisonburg Virginia
373
Q60
064
089
216
Hartford Connecticut
130
232
934
935
Huntsville Alabama
458
Jacksonville Florida
947
975

REDACTED FOR PUBLIC INSPECTION Adelphia 11.C.4 00002




Adelphia Communications

HSI Revenue per HSI Subscriber, FCC Request H.C.4

i Cost Genter Numbers Rolled to DWA

Q40a

Q105

205

Q305

Johnstawn Pennsylvania
002

003

203

204

223

269

343

346

348

377
Lexington Kentucky
370

371

a7z

380

Los Angeles California
285

305

314

315

316

317

318

319

A

3B

3c

31E

3K

321

322

340

342

657

658

660

662

670

671

672

679

680

968

969

70

97

g72

982

983

884

985

985

988

9849
Louisville Kentucky
374

Miami Flonda
037

052

247

Norfolk Virginia
136

Crlando Florida
146

183

328

REDACTED FOR PUBLIC INSPECTION
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Adelphia Communications
HSI Revenue per HS! Subscriber, FCC Request I.C.4

[ Cost Center Numbers Rolled to DMA [ Qad T s | @5 | G5
Pittsburgh Pennsylvania
005
006
oo7
011
012
018
019
020
021
028
042
123
127
153
154
189
201
202
222
344
376
927
Portland Maine
298
356
357
358
359
360
Poitland Oregon
664
Raleigh North Caralina
334
Reno #evada
917
Richmond Virginia
075
103
230
237
333
Roanoke Virginia
059
ors
082
092
185
200
214
215
268
Rochester New York
220
Salt Lake City LHah
07
San Diego California
3
San Francisco California
673
Savannah Georgia
Q93
Seattle Washington
919
Spokane Washington
909
911
912

REDACTED FOR PUBLIC INSPECTION
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Adelphia Communications
HSI Revenue per HS! Subscriber, FCC Request I.C.4

I Cost Center Numbers Rolled to DA [ Qa1 Gios | Q5 | Q305 |
Syracuse New York
985
Tampa Florida
149
150
948
Toledo Chio
354
365
Tri-Cities Tennessee
375
240
941
Ulica New York
986
Washington DC
079
030
165
204
20B
287
293
296
308
309
3N
West Palm Beach Florida
245
246
033
o084
036
119
137
152
1566
179
180
189
248
31F
316
31H
31
31d
320
Wichita Kansas
o8
Wilkes Barre / Scranton Pennsylvania
0BS5S
264
336
347
Wilmingion North Carolina
323
Youngstown Ohio
925
238
Yuma/Ei Centro California
G665
666

REDACTED FOR PUBLIC INSPECTION Adelphia il.C.4 00005




Adelphia Communications
HSI| Revenue per HSI Subscriber, FCC Request I1.C.4

[ Cost Center Numbers Rolled to DMA [ _@aoa_ | s | oz05 ] G3os |
The Company has not completed the preparation of financial statements for periods subsequent to
September 30, 2005 and is reviewing its books and records and other information on an on-going basis to
determine whether amounts should be changed, supplemented or otherwise amended pursuant to Generally

Accepted Accounting Principles in the United States. Such review and evaluation may result in adjustments
to the financial statements.

The Company does not operate based on DMA geographies. Thus, certain regional call center costs are
allocated over a different operational footprint. In addition, DMAs are mapped at a charnel ine-up level and
one cost cenier crosses multiple DMAs in many cases.

The financial data enclosed herein represents internal, unaudited data that was compiled from our books
and records. This financial data has not been audited at a DMA level and may not reflect certain
adjustments, some of which may be material, that would be necessary to render the financial information in
accordance with Generally Accepted Accounting Principles.

Adelphia has not included subscriber information for the following areas as they are excluded from the
proposed Transactions: St. Mary's, Pennsylvania, Puerto Rico, and Brazll, In addition, Adelphia has not
included the Rigas properties that are not part of the proposed Transactions.

REDACTED FOR PUBLIC INSPECTION Adelphia I.C.4 00006




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request I1.D

11 Services, Systems, and Subscribers

D. Provide mformation on all promotions for packages that include either
Residential High-speed Internet Access or video programming offered
during the previous year that require a minimum subscription period or
that involve a termination fee. The time period for which the promotions
were in effect should be specified, as should the number of customers that
took advantage of the discounts. Provide all Documents created in the
previous twelve months on plans and strategies for promotions that require
a minimum subscription period or that involve a termination fee.

Response:
Pursuant to Item Y in the Definitions and Instructions section of the FC(C’s

Information and Document Request, Adelphia is exempted from responding to this
Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request 1LE

I1. Services, Systems, and Subscribers

E, Provide all Documents relating to pricing and promotions for MVPD
service that target the customers of competing MVPDs and strategies of
bundling MVPD service with other services that target the customers of
competing MVPDs.

Response:

Pursuant to [tem Y in the Definitions and Instructions section of the FCC’s
Information and Document Request, Adelphia is exempted from responding to this
Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request I1.F

I1. Services, Systems, and Subscribers

F. Provide all work papers and supporting details for the attributable
Subscriber totals of the Applicants discussed on pages 73-75 in the Public
Interest Statement.

Response:

The calculations referenced in this Request were designed to show the
attributable subscriber interests of Time Warner and Comcast after the
consummation of the proposed Transactions. To the extent that the Commission
seeks subscriber totals from Adelphia, Adelphia refers the Commission to its filing
of subscriber information with the Commission on December 12, 2005 or to the
information provided herein for Request II.B.2.a.
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Adelphia Communications
MB Docket No. 05-192
Response to FCC Request I1.G

I1. Services, Systems, and Subscribers

G. With respect to the DMA-level Subscriber data provided on June 21,
2005, restate any figures that do not include all Subscribers attributable to
any Applicant and identify any other entity to which such Subscribers are
attributable. Provide all work papers and supporting details for these
calculations.

Response:

The data submitted on June 21, 2005 is specific to Time Warner and
Comcast; therefore, Adelphia will not provide a response to this Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request II.LH

11. Services, Systems, and Subscribers

H. Provide all Documents relating to the effects of geographic rationalization
or Clustering with respect to the operation of Cable Systems and the
provision of programming or other services on such Systems, including
Documents relating to the business case for the transactions at issue as
they pertain to geographic rationalization or Clustering.

Response:

Adelphia’s response to this Request is attached in pages I1.H 00001-00076.




REDACTED FOR PUBLIC INSPECTION
Pages [1.H 00001-00076 have been redacted in their entirety.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request II1.A

1. Video Programming

A, Identify each Sports Programming Network distributed in the U.S. that the
Company owns, controls, or in which it has an attributable interest, and for
each network with a Sports Programming Network Market that contains a
cable system that will experience a change in an Applicant’s Economic
Interest, state the following.

1.

Response:

the Economic and debt interest held by each of the Applicants and
by any Sports Teams, Leagues, and Organizations

changes in the Economic and debt interests of each of the
Applicants and any Sports Teams, Leagues, and Organizations if
the license transfer is approved

the launch date
the geographic areas in which the network 1s distributed
the identity of the Sports Teams, Leagues, or Organizations whose

distribution rights are held by the network, and for each such
network:

a) the official name of the Team, League, or Organization and
the sport played
b) the term of the contract that grants the right to distribute the

Sports Programming and whether the Company has a right
of first refusal

c) the geographic area in which the network has rights to
distribute the Sports Programming

d) the number of Live events entitled to be distributed Live
annually by the network under the agreement

€) the number of Live events licensed annually to the network

in which the network has an exclusive license vis-a-vis
another regional sports network.

f) the total number of Live events that the Team, League, or
Organization could make available annually to video
programmers and the actual number of Live events 1t
makes available to all video programmers

Adelphia does not own, control, or have an attributable interest in a Sports
Programming Network; therefore, it will not provide a response to this Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request IIL.B

1L Video Programming
B. For each Sports Programming Network responsive to III.A., provide the
following, for the previous four quarters and each year since January 1,
2002.

1. the number of Subscribers

2. affiliate revenues

3. advertising revenues

4. other revenues (describe briefly)

5. the viewer rating, share, and weekly cumulative audience by:
a) all persons

b) persons aged 18-49
c) men aged 18-49

Response:

Adelphia does not own, control, or have an attributable interest in a Sports
Programming Network and, therefore, will not provide a response to this Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request I11.C

I1. Video Programming
C. For each Sports Programming Network responsive to IILA., identify the
MVPDs that distribute the network and, for each MVPD, state the
following.

1.

2.

Response:

the date when the network was first carried
whether the network is carried on an analog or a digital tier

all periods of time in which the MVPD’s right to carry the network
lapsed and carriage of the network ceased

the date of expiration of the contract under which the network is
currently distributed

the number of Subscribers to the MVPD that received the network
for the previous four quarters

for each of the previous four quarters, the total revenues received
by the Company from the MVPD in exchange for distribution of
the network and total revenue categorized by:

a) subscription fees
b) other sources of revenue (with a brief description)

the number of advertising minutes made available for use by the
MVPD for each of the previous four quarters

for each of the previous four quarters, total payments made to the
MVPD categorized by:

a) launch fees
b) marketing support
) other payments (with a description)

Adelphia does not own, control, or have an attributable interest in a Sports
Programming Network and, therefore, will not provide a response to this Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request I1LL.D

1. Video Programming

D. With respect to Applicants’ refutation of claims regarding the degree of
additional regional concentration that will result from the transactions
within the footprints of specific regional sports networks (Applicants’
Reply at 58 & Exh. G at pp. 15-17), provide all work papers and other
Documents that support the stated findings, including the data used to
determine the networks’ service footprints and the pre- and post
transaction concentration of Subscribers within each footprint.

Response:

Adelphia does not possess any Documents or work papers responsive to this
Request.




Adelphia Communications
MB Docket No. 05-192
Response to FCC Request lILE

I, Video Programming

E. Identify all Sports Teams, Leagues, and Organizations with which the
Company or an attributable network has a contract granting distribution
rights in the U.S. but is currently not distributing on an attributable Sports
Programming Network, and for each state:

1.

Response:

the official name of the Team, League, or Organization, the sport
played, and its home venue

the term of the contract that grants the right to distribute the Sports

Programming in the U.S. and whether the Company has a right of
first refusal

the geographic area in which the Company has rights to distribute
the Sports Programming

the percentage of total Live events entitled to be distributed Live
under the agreement and the percentage for which the Live
distribution rights are exclusive to video programming channels or
cable systems in which the Company has an interest

plans to begin distributing Live events in the U.S.

Adelphia does not own, control, or have an attributable interest in a Sports
Programming Network and, therefore, will not provide a response to this Request.




