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SUMMARY

By this Petition, Farm Journal, Inc. seeks a Commission declaration confirming that RFD

Communications, Inc. ("RFD-TV") fails to satisfy the eligibility requirements of an educational

programming supplier for purposes of the direct broadcast satellite ("DBS") reservation, or "set

aside," of channel capacity for educational and/or informational content. As directed by

Congress, the FCC restricted the use of the set aside channel capacity to public and nonprofit

entities with educational missions. This Petition demonstrates, however, that RFD-TV's

programming includes blatant and pervasive commercial advertisements, such that the

programming completely disqualifies RFD-TV as a qualified programmer of any reserved DBS

channel capacity.

RFD-TV's programming is rife with outright commercial advertisements that promote

for-profit products and services. The advertisements violate every basic tenet of permissible

donor acknowledgements, including the bans on comparative or qualitative descriptions, calls to

action, pricing information, and inducements to buy. As a result, RFD-TV routinely and directly

violates the bedrock statutory restriction that DBS noncommercial educational set aside

programming not include commercial advertisements.

Accordingly, the Commission should declare that RFD-TV does not qualify as a national

educational programming supplier for DBS set aside purposes. The sooner the Commission acts,

the sooner the public will receive the full benefit of the DBS set aside requirements through the

replacement of RFD-TV's pervasively commercial programming with bona fide noncommercial

educational programming from a qualified national educational programmer.
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Before the

FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554

In the Matter of

RFD Communications, Inc.
DBS Set Aside Qualifications

To: Office of the Secretary
Attn: Chief, Media Bureau

)
)
)
)
)

Docket No.

PETITION FOR DECLARATORY RULING

Farm Journal, Inc. ("Farm Journal"), through its counsel and pursuant to Section 1.2 of

the Commission's Rules, hereby petitions the Commission for a Declaratory Ruling that RFD

Communications, Inc. ("RFD-TV") is not a qualified educational programming supplier for

purposes of the direct broadcast satellite ("DBS") reservation, or "set aside," of channel capacity

for educational and/or informational content. First, RFD-TV does not qualify under any of the

prescribed categories of acceptable DBS set aside programmers. Second, and most telling, RFD-

TV's programming is blatantly and pervasively commercial in nature, such that the programming

disqualifies RFD-TV from legitimately taking advantage of the DBS capacity reserved for bona

fide noncommercial educational programmers.

Introduction

RFD-TV's programming is directed at a rural audience and the agricultural community.

Farm Journal competes directly with RFD-TV, because Farm Journal produces, syndicates, and

sells advertising on its own two rural lifestyle and agricultural news programs to television

stations all across the country. Farm Journal's two programs are "AgDay," which has been in
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continuous production and syndication since 1982, and "U.S. Farm Report... Town & Country

Living," which has been in continuous production and syndication since 1975.

RFD's history actually goes back to around 1988, when RFD-TV's founder and president

launched a 24/7 for profit, C-Band satellite delivered television programming service targeting

rural America and the agricultural community. That venture was also known as "RFD-TV."

The first incarnation of RFD-TV went bankrupt in a year or so. In 2000, EchoStar, as part of its

satisfaction of its "DBS set aside" requirement, offered to RFD-TV to carry a similar

noncommercial service. Thereafter, both EchoStar and Directv launched RFD-TV on one of

their "set aside" channels earlier this decade. Nevertheless, as described herein, RFD-TV

actually operates in much the same manner as the prior for-profit commercial programming

service. As such, RFD-TV lacks the qualifications required ofDBS noncommercial set aside

programmers and therefore must be declared ineligible to receive such preferential treatment.

In the Cable Television Consumer Protection and Competition Act of 1992 ("1992 Cable

Act"), Congress directed the FCC to impose certain public interest obligations on DBS

providers, including a set aside of channel capacity for noncommercial programming. l The

Commission's rules therefore require DBS providers to set aside four percent of their channel

capacity exclusively for noncommercial programming of an educational or informational nature.2

The Commission has approached the definition of acceptable noncommercial educational and

Communications Act of 1934, 47 V.S.C.A. § 335(a) (2005). See Implementation ofSection 25 of
the Cable Television Consumer Protection and Competition Act of1992, Direct Broadcast Satellite
Public Interest Obligations, Report and Order, 13 FCC Rcd 23254 (1998) ("First Report and Order"), on
recon., 19 FCC Rcd 5854 (2003), vacated in limitedpart, 19 FCC Rcd 5647 (2004) (replacing political
broadcasting requirements and guidelines concerning commercialization of children's programming). As
part of the set aside requirement, Congress mandated that DBS providers offer access to educational
programmers at reasonable prices, tenns, and conditions. 47 U.S.c. § 335(b)(3).

47 C.F.R. § 25.70l(f)(1).
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infonnational programming in this context by examining and defining the type ofprogrammers

qualified to supply such content.3

The 1992 Cable Act limits set aside channels to "national educational programming

suppliers." 4 The Commission has concluded that the tenn "national educational programming

supplier," as defined in Section 335(b)(5)(B) of the Communications Act of 1934, as amended

("Communications Act"), "includes only noncommercial educational entities with an

educational mission. The tenn should not be interpreted as including 'commercial' entities

organized for profit-making purposes."s

The FCC's Rules specify five classes ofnonprofit entities that qualify as a national

educational programming supplier for DBS set aside purposes:6

1. noncommercial educational broadcast television stations, as defined in
Section 397(6) of the Communications Act;

2. public telecommunications entities as defined in Section 397(12) of the
Communications Act;

3. accredited nonprofit educational institutions or governmental organizations
engaged in the fonnal education of emolled students;

4. nonprofit educational organizations that provide educational and instructional
television material to educational institutions; and

5. other noncommercial entities with an educational purpose.

4

First Report and Order at 23287, et seq.

47 U.S.c. § 335(b)(3).

5 First Report and Order at 23290 (emphasis added).

6 See 47 C.F.R. § 25.701(f)(2). In addition to the five classes of qualified noncommercial, public,
non-profit, and educational entities outlined in the rules, a for-profit entity may apply to the FCC for a
case-by-case determination of DBS set aside eligibility, by demonstrating that it (a) is organized for a
noncommercial purpose and has an educational mission; or (b) is a consolidator ofprogramming from
programmers who are themselves eligible programming suppliers. First Report and Order at 23291. To
date, the FCC has not granted any for-profit entity's application for DBS set aside eligibility.
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With respect to the final class of qualified entities, the Commission has explained that the

"tax code definition of non-profit will apply to qualify an entity as an eligible national

educational programming supplier" and that an "entity with an educational mission that is

organized under the tax code as a nonprofit corporation will be eligible."? RFD-TV does not

satisfy any of these criteria.

I. RFD-TV is Not a Qualified Programming Supplier under the DBS Set Aside Rules.

RFD-TV does not qualify under any of the applicable categories of educational

programming suppliers. First, RFD-TV is not a noncommercial educational broadcast station,

given that RFD-TV is not an FCC-licensed television station at all, noncommercial educational

or otherwise. Second, RFD-TV is not a public telecommunications entity, which the

Communications Act defines as "a public broadcast station or a noncommercial

telecommunications entity" that "disseminates public telecommunications services to the

public."g RFD-TV fails short of the initial prong of the definition in that it is neither a public

broadcast station, nor a noncommercial telecommunications entity, the latter ofwhich the

Communications Act requires to have "been organized primarily for the purpose of

disseminating audio or visual noncommercial educational and cultural programs.,,9 As described

below in Section II, RFD-TV's programming is by no means noncommercial educational, as

defined by FCC regulations, and RFD-TV's operations appear to be inconsistent with that

required of an entity organized as a tax-exempt, nonprofit organization with a primary

noncommercial or educational purpose. Likewise, RFD-TV fails to meet the second prong of the

definition of a public telecommunications entity because it cannot be said to disseminate "public

7

9

First Report and Order at 23290-23291 (emphasis added).

47 U.S.C. § 397(12).

47 U.S.c. § 397(7)(B).
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telecommunications services," which are defined by the Act as "noncommercial educational and

cultural radio and television programs, and related noncommercial instructional or informational

material.,,10 Again, as Section II below explains in great detail, RFD-TV provides a variety of

programming content, but it can hardly be considered noncommercial programming, as it

includes commercials.

Third, RFD-TV is not an accredited educational institution. Fourth, RFD-TV is not an

educational organization that provides educational and instructional television programming to

educational institutions.

Finally, RFD-TV does not appear to operate as a tax-exempt organization with an

educational mission. Concurrent with this Petition, Farm Journal is filing a complaint with the

Internal Revenue Service ("IRS") alleging that the operations ofRFD-TV are inconsistent with

tax-exempt status under Section 50 I(c)(3) of the Internal Revenue Code (the "IRS Complaint").

See Attachment I hereto. The IRS Complaint alleges that RFD-TV operates as a for-profit

company by airing traditional commercial television advertisements and long-form paid

programming; by selling commercial broadcasting at commercial rates; and by otherwise

conducting its business as a for-profit company. Like the IRS, the Commission must take note of

RFD-TV's substantial profits and its direct competition with a commercial firm. Moreover, the

fact that RFD-TV reports no revenues from contributions, but apparently sizeable revenues from

its commercial television business, further evidence the commercial nature of RFD-TV's

operations. In short, RFD-TV does not appear to operate in a manner consistent with that of a

tax-exempt organization.

10 47 U.S.C. § 397(14).

5



II. RFD-TV's Programming Disqualifies RFD-TV from the DBS Set Aside.

The Communications Act, in Section 335(b)(1), requires that DBS utilize the set aside

channels "exclusively for noncommercial programming of an educational or informational

nature." Although the FCC did not elaborate further on the definition of "educational and

informational" programming in the First Report and Order, it nonetheless made clear that

entities meeting the definition of qualified programmers would necessarily be "bona fide

nonprofit programmers and educational institutions" with an educational mission.!!

Not surprisingly, the Commission concluded that its definition of "national educational

programmer supplier" is "designed to ensure that only qualified noncommercial entities are

included," further noting that such programming simply "cannot include advertisements.,,!2 The

FCC referred to Section 399B of the Communications Act for the definition of

"advertisement.,,!3 Section 399B states, in pertinent part:

§ 399B. Offering of certain services, facilities, or products by public broadcast station

(a) For purposes of this section, the term "advertisement" means any message or
other programming material which is broadcast or otherwise transmitted in
exchange for any remuneration, and which is intended - (1) to promote any
service, facility, or product offered by any person who is engaged in such offering
for profit; (2) to express the views of any person with respect to any matter of
public importance or interest; or (3) to support or oppose any candidate for
political office.!4

The FCC has refined the distinction between illegal advertisements versus permissible

enhanced donor acknowledgements (also known as underwriting announcements) for

noncommercial licensees over the past twenty-plus years, but in each case, the FCC made

11

12

13

First Report and Order at 23293.

Id. at 23293-23294.

Id.
14 47 U.S.C. §399b, which was added by Public Law 97-35,95 Stat. 731, Aug. 13, 1981; 47 FR
36179, Aug. 19,1982.
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abundantly clear that promoting the goods and services of a for-profit entity by a noncommercial

licensee violates Section 3998. 15

RFD-TV's programming runs afoul of these bedrock restrictions on the content of

reserved capacity channels. In particular, RFD-TV airs outright commercial advertisements in

direct violation of the FCC's regulations governing noncommercial licensees (and in some cases

what amount to program-length infomercials) throughout each day. Indeed, RFD-TV not only

acts like, but is, a commercial entity. As such, RFD-TV's programming is not noncommercial;

RFD-TV cannot be considered an educational programmer; and RFD-TV does not qualify to use

DBS capacity set aside by Congress and the FCC for educational programming.

A. RFD-TV's Programming Contains Blatant and Pervasive Commercial
Advertisements.

As shown in the video program clips set forth in the enclosed compact disc (labeled

Exhibit 3 to the attached IRS Complaint), RFD-TV's "noncommercial" programming is rife with

blatant commercial advertisements that promote for-profit products and services. Most of these

commercials aired between August 31,2005 and September 9,2005; the last two aired on

November 5, 2005. These video program clips include the following announcements: 16

15 Commission Policy Concerning The Noncommercial Nature Of Educational Broadcasting
Stations, 7 FCC Rcd 827 (Apri111, 1986); Commission Policy Concerning the Noncommercial Nature of
Educational Broadcasting Stations, 97 FCC 2d 255 (1984) ("1984 Order"); Commission Policy
Concerning the Noncommercial Nature of Educational Broadcasting Stations. 90 FCC 2d 895 (1982)
("1982 Order"); Second Report and Order, 86 FCC 2d 141 (1981); First Report and Order and Notice of
Proposed Rule Making, 69 FCC 2d 200 (1978); Hispanic Broadcast System, Inc., Licensee of
Noncommercial Educational Station WQQZ(FM), Clennont, Florida, DA 05-349 (reI. Feb. 9, 2005).
16 Infonnation in parentheses describes the visual component accompanying the audio.
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(1) Program: Gaither Homecoming Hour. Product: "He Touched Me, the Gospel of Elvis Presley 2-volume video
cassette set, plus 2-CD or 2-audio cassette set." Duration: 2 min, 10 sec. Frequency: This advertisement ran three
times during the program.
Transcript: Elvis, the king of rock and roll. Now for the first time ever we see him in a whole new light. (Elvis
wearing blue jumpsuit singing He Touched Me- from late 60's early 70's) He touched me -- the gospel music of
Elvis Presley (Elvis in 50's in white suit jacket singing Swing Down Sweet Chariot). This unique 2 volume video
keepsake captures intimate interviews and powerful performances that reveal a side of Elvis that only his close
friends & family have know until now. (shows Elvis wearing purple jump suit with gold scarf with JD Summers and
group after concert singing Rock My Soul and Tell me Why) If you call now to order this amazing video set you'll
also receive an exclusive 2 cassette or 2 CD collectors edition of 40 gospel favorites sung as only Elvis could sing
them. (Shows Elvis wearing red suit jacket during late 60's singing Won't You Tell Me When Will I Go to the
Lord) All 40 songs have been digitally re-mixed and re-mastered so you can experience each masterpiece with more
clarity than ever before. (shows Elvis in various scenes from different concerts and shows wearing leather jacket
and pants, white suite, 50's black and white tweed jacket and red suit singing Hand in the Hand of the Man who
Calmed the Seas) A video keepsake featuring this inside look at Elvis' gospel roots is a priceless edition to any
music collection, and it can be yours along with a bonus cassette or CD 2-pack collectors edition for only $69.95
plus shipping and handling. To order have your credit card ready and call the number on the screen or send your
check or money order to Elvis Offer, PO Box 119 Alexandria, IN 46001. Remember Elvis as never before. (shows
video, VisalMastercardlDiscover and phone number)

(2) Program: Horsecity Dot Com. Product: "Impact Gel Saddle Pad." Duration: 30 sec.
Transcript: (shows someone hitting impact gel saddle pad with a hammer and not crushing M&M's) You can
protect your horse's back like this -- and like this. (shows man putting gel saddle pad on horse) The impact gel
saddle pad by Horse Tracks is a revolutionary product that uses state of the art technology to put a significant level
of comfort between you, your saddle and your horse. Used by AQHA world champions and trail riders alike, the
impact gel pad is one saddle pad that proves its worth with every ride. You can find a dealer near you on our
website impactgel.com. (shows phone number and website address)

(3) Program: Horsecity Dot Com. Product: "Winnie's Cookies." Duration: 30 sec.
Transcript: (shows container of Winnie's Cookies) Winnies Cookies has a sample waiting for you. (shows woman
feeding horse cookies) Trainers, clinicians and horse owners agree that one of the reasons their horses look good
and perform so well (shows horses running around) is because of Winnie's Cookies. (shows woman talking about
cookies) Winnie's Cookies work. Not only are they organic and they've got, you know, all the essential things in
them, but the horses absolutely love them. (shows horse eating cookies) Winnie's Cookies is so sure that you and
your horse will love their product they want to send you a sample. Our phone number for your Winnies sample
cookies packet is 866-946-6437. (shows phone number and website) Winnie's Cookies works like a supplement
tastes like a treat.

(4) Program: Horsecity Dot Com. Product: "Bug Check." Duration: 33 sec.
Transcript: (shows man talking with someone riding horse in background) Pleasure, Performance, or pasture
puppies pet, we all want what's best for our horses. Our mission at the Natural Horse Vet is to provide natural
alternatives. Alternatives that work. (shows picture ofbottle of Bug Check) Bug Check, no more sprays, no more
chemicals. Just a small amount each day on the feed will significantly reduce the fly and mosquito population plus
it is healthy - not potentially harmful. (shows man rubbing dog's neck) It's our goal to provide the most effective
natural alternatives for you your horse and even your pet. So visit your veterinarian, visit your tack store or visit us
on line for our special offers. (shows phone number and website)

(5) Program: Horsecity Dot Com. Product: "Horsecity.com website. " Duration: 30 sec.
Transcript: (shows Horsecity.com logo and website info) Horsecity.com - the premiere equestrian destination on
the internet today. Offering you more than just news you can use, we've got trucks, we've got horse trailers, plus
we've got every equine discipline and breed found on the pleasure trail or in the show ring listed for sale in our
classified. It's all just a quick click away. Buying or selling, horsecity classifieds offer results that bring users back
time and time again. With over fifteen million dollars of horses and related items on line now, you're sure to fmd
what you're searching for. Log on now horsecity.com. Keeping the horse world connected. (shows phone number
and website)
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(6) Program: Horsecity Dot Com. Product: "Cover-All." Duration: 30 sec.
Transcript: (shows people riding horses then Darrell Olsen standing inside his Cover-All bam) Hi, my name is
Darrell Olsen and I love horses. One of the reasons we bought our Cover-All was because we wanted to train year
round. And its cooler in the summer time and a lot warmer in the winter time and here it's big and, and wide open,
it's nice that nothing's in the way. I've had a metal clad building and I've had the Cover-All. And the horses seem
to react a lot better with the coverall. Of all the buildings I've had, and been in, this is the perfect building for horse
and rider. (shows phone number and website)

(7) Program: Horsecity Dot Com. Product: "Necessity." Duration: 30 sec.
Transcript: (shows copy of magazine of Valley Vet Supply) Valley Vet Supply. Your one stop shop for all things
equine and the rest of your farm too. One of their premier products is Necessity. Champions from all walks of the
equine sports field choose Necessity. (shows bottle ofNecessity) Twenty-one vitamins, trace minerals and amino
acids plus glucosamine and MSM. Whether you're riding a local trail or winning at the national finals rodeo
Necessity is the choice of champions. (shows someone riding horse) We're online at vallevvet.com and our phone
number is 1-800-356-1005. (shows phone number and website)

(8) Program: Horsecity Dot Com. Product: "Hoofjack. " Duration: 30 sec.
Transcript: (Shows man cleaning horse's foot) Hoofjack by Equine Innovations is a hoof support system designed
with the comfort of the horse and the user in mind. (shows Hoofjack) From the equine enthusiast to the
professional farrier, Hoofjack's innovative design makes hoof maintenance easier, more comfortable. Hoofjack is
suitable on all horse sizes from the miniature to the draft. (shows horse's foot on Hoofjack) With the many
attachments, Hoofjack is versatile enough for equine dentistry and minor surgical procedures. Instructional video
available on line at hoofiack.com. (shows phone number and website)

(9) Program: Horsecity Dot Com. Product: "Tizwhiz Feeds." Duration: 30 sec.
Transcript: (shows bag of horse food being opened) There are so many choices on the market when it comes to
feeding your horse. That's why complex feeding questions deserve solid answers and that's the foundation on
which Tizwhiz feeds have stood for over 50 years. (shows bucket being filled with horse food) From feeding a new
foal to helping to your high dollar performance horse get that extra boost, Tizwhiz feeds are rooted in years of
research and are backed by some of the nation's most trusted horse owners. (shows horse eating out of someone's
hand) Tizwhiz feeds for serious horse owners who take a professional approach to caring for their horses. (shows
bags ofTizwhiz and phone number)
(shows field with fence) (shows phone number and website)

(10) Program: Horsecity Dot Com. Product: "Gardner Fence Systems." Duration: 30 sec.
Transcript: Gardner Fence Systems offers premium maintenance free vinyl horse fences for all fencing
applications. Horse owners agree (man standing with mountains in background and fence) it'll add value to your
property, it'll add safety to your horses, and it'll be something you'll be very proud of for many, many years.
(shows US map) Picking up the supplies for your next horse fencing project is much easier with so many locations
across the country. You can also take advantage of the on-line fence calculator to get an instant quote. (shows farm
with fence) Gardner Fence Systems - safe, maintenance free horse fence for the horse industry. (shows phone
number and website)

(11) Program: Horsecity Dot Com. Product: "Weaver Leather Brand Tack & Equipment. " Duration: 30 sec.
Transcript: (shows people riding horses) In the performance arena or on the trail, if you're searching for the best
looking highest quality tack, (shows tack shop store) look no farther than Weaver Leather Brand Tack and
Equipment. Whether your ultimate rush comes from racing the clock or the solitary peace of a wooded trail, you'll
find the style and substance you've been looking for at your local Weaver dealer. (shows man shopping in Weaver
shop) The hottest colors, the most exciting new styles and durability you can always count on. One look and you'll
see the difference. Weaver Leather Products are available at your local tack store. You can find a dealer at 1-800
Weaver!. (shows phone number and website)

(12) Program: Big Joe Show. Product: "Big Joe TV Polkafest 4 CD set." Duration: 1 min, 26 sec. Frequency:
This advertisement ran three times during the program.
Transcript: Polka Paul from Omaha Nebraska and Big Joe is the best in the West. (shows people dancing with a
man talking in a mic). Yes, yes, yes its available to you now. (shows people talking and the picture of the CD in
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front) The four CD set that we made offour of the Medina polka festivities we have a few left over. That's right, a
minimum number is left over and you can get your 4 CD set for only $39.95, that's 72 polka's and waltz's. (shows
CD and price) You'll want to order yours today. (shows CD and address) That's right, sit down and send in your
check or your money order to Polka Cassettes ofNebraska, PO Box 3643, Omaha, NE zip it up 68103 or (shows CD
and phone numbers & internet address) you can order on our toll free line that's 1-800-257-6552 that spells out 1
800-25-Polka or get on the internet that's www.polkacatalog.com. Order yours today. (Shows Big Joe talking)
Nebraska Polka and we'll be right back after these chosen words. Take it away. (shows people dancing and CD in
front) (shows phone number and website)

(13) Program: Big Joe Show. Product: "A Salute to the American Farmer & Rancher CD or cassette." Duration:
/ min, /2 sec. Frequency: This advertisement ran two times during the program.
Transcript: Fun, fun fun, it's exciting. Order it today. A salute to the American Fanner and Rancher. Only $18.00
includes shipping and handling. (shows CD) 22 great polkas and waltz's such as the Old John Deere Polka, also the
John Deere Waltz, for the rancher, Horsie Keep Your Tail Up, at the farm, why of course its Apple, Peaches,
Pumpkin Pie. One hour six minutes long. CD or cassette. Either one only $18.00. Order yours today by mail
(shows CD and address) to Polka Cassettes ofNebraska, Post Office Box 3643, Omaha, NE zip it up 68103 or
(shows CD and phone number and internet address) order by phone toll free 1-800-257-6552, 1-800-25-Polka easy
enough, order on the internet, www.polkacatalog.com. (shows website)

(14) Program: RV Today. Product: (Program and advertiser lead-in). Duration: 40 sec.
Transcript: (shows golfer and RV driving down road) Golf at Pebble Beach as we tee-off on this exciting edition
ofRV Today. RV Today is brought to you by Goodyear. (shows scenery with Goodyear logo in front) RV'ing
made easy on the wings of Goodyear. By Good Sam VIP, (shows scenery with Good Sam VIP logo in front)
America's RV insurance specialist for over 25 years, and by the SUV ofRV's, (shows scenery with Lance Camper
logo in front) Lance Camper, America's favorite truck camper. Coming up, we finish our Tioga make-over project.
(shows two men inside RV talking) (shows phone number and website)

(15) Program: RV Today. Product: "Goodyear G670 RV tires." Duration: 30 sec.
Transcript: (shows RV driving through trees) The great outdoors calls your name, but don't leave home without a
set of Goodyear G670 RV tires, the choice for your home away from home. (shows RV and tires) The G670 RV
made specifically for the RV'er. Visit Goodyear's website or a Goodyear retailer today. Learn about its quiet
smooth ride, the G670 RV, the tire that makes RV part of its name, quiet yet durable. When the road comes calling
on the wings of Goodyear. (shows website)

(16) Program: RV Today. Product: "Jayco RV." Duration: 30 sec.
Transcript: (Shows couple in a RV. Man showing little girl how to fix fishing line and says Gotta hook the string
in the loop. Man knocks at door, woman says "baked an apple pie." Man at door says you blUYS are going to have to
leave - we open at 9:00 - people are making themselves at home in an RV in a store parking lot) With over 80 floor
plans and hundreds of dealers, it's easy to find your Jayco -leaving it - that can be hard. Jayco, America's most
livable RVs.

(17) Program: R V Today. Product: "Blue Ox RV supplies." Duration: 30 sec.
Transcript: (shows safe door with Blue Ox logo on it - when opened, family appears in RV waiving) Blue Ox has
it all. A family of products for every RV. Sway Pro - the most user friendly hitch (shows hitch) you can find. Tru
center when you need steering control (shows steering control) Blue Ox has it. Sport carriers (shows sport carriers
on back ofRV) when your ride needs a ride. Think Blue Ox from tow bars (shows tow bar on back ofRV) to
brakes, Blue Ox has it all. And for the ultimate in customer care, you can count on us to meet your needs (shows
RVers picnicking) 24 hours a day, seven days a week. Blue Ox. Count on it.

(18) Program: RV Today. Product: "Lance Camper." Duration: 30 sec.
Transcript: I'm a Lance Camper, I'm a partner to a pickup truck. We can go places no other RV dare. I'll be your
cabin by a mountain stream, (shows truck with camper by stream) we'll take your boat, (shows truck and camper
pulling boat) (shows truck and camper with horse trainer) your horses or your other toys. I'll be a second home.
(shows truck and camper driving around) We'll go everywhere. I'm a Lance Camper, of course. I'm America's
favorite truck camper. (shows phone number and website)
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(19) Program: RV Today. Product: "Born Free Motor Coach." Duration: 30 sec.
Transcript: (shows RV driving down road) The Born Free Motor Coach is the premiere touring vehicle. Its
aerodynamic styling make it the most drivable coach in our industry. Safety is our mission as we surround you with
a 2" tubular steel roll bar cage. We're known for our state of the art fiberglass, probably the best cabinet shop in the
industry. If you're looking for drivability, safety and 21 5t Century styling, Born Free is the best. Sold factory direct
- one price pricing. (shows phone number)

(20) Program: RV Today. Product: "Good Sam Insurance." Duration: 60 sec.
Transcript: (shows man talking with a puzzle behind him) When you need insurance for your car, our auto insurers
may be a good fit, but trying to fit your RV into traditional auto insurance could leave you without the coverage you
need. With the Good Sam vehicle plan (shows man talking with RV in background), RV's are not just a good fit
they're a perfect fit. For years the Good Sam Club has made RV'ing safer, more enjoyable and saved its members
money on specialized insurance for RVs. Like full replacement cost coverage should you ever have a total loss,
personal effects coverage for contents and attachments, suspension of coverage when your RV is not in use, and
specialized coverage for full-timers. (show couple talking) We switched to Good Sam VIP because they're RV
people specializing in RV insurance. Good Sam VIP not only fills your RV specialized insurance needs, but by
switching you may save over $300, and should you have a claim, you could save thousands which all adds up to
unbeatable values. Call now and get a free tool kit with a free VIP rate comparison. Call 1-800-236-4022. (shows
phone number and website)

(21) Program: RV Today. Product: (Program and advertiser lead-in). Duration: 20 sec.
Transcript: (shows scenic background with logos of companies) RV Today is brought to you by Newmar
Corporation. Experience affordable quality in a new Cypress 5th wheel. By Goodyear, RV'ing made easy on the
wings of Goodyear, and by Jayco, America's most livable RV.

(22) Program: R V Today. Product: "American Crystal Sugar." Duration: 30 sec.
Transcript: (Shows man and woman) - [Woman says:] -- Is this all of it? [Man says:] -- $2300 injust two weeks.
Can we go fishing now? Woman says - Your $2300 plus my $2400 makes $4700. Come work at American
Crystal Sugar during the beet harvest and have your RV campsites paid while you earn up to $2000 or more injust
two weeks and world class hunting and fishing is just around the comer. (couple in RV - man says, What'll it be
tonight Gladys, walleye or trout). (shows phone number and website)

(23) Program: RV Today. Product: "Cypress 5th Wheel." Duration: 30 sec.
Transcript: (shows couple looking at trees and then an RV) Experienced RV'ers recognize and appreciate the
unsurpassed quality of Newmar craftsmanship. (shows outdoor scenes) Discover it for yourself in the all new
affordable Cypress 5th wheel featuring Newmar's distinctive design and innovative features. Explore new growth
with Newmar quality. It's our way of life and your key to the best RV'ing can be. To learn more, visit a Newmar
dealer or go to Newmarcom.com. (shows website)

(24) Program: RV Today. Product: "Dometic RVproducts." Duration: 30 sec.
Transcript: (various pictures ofpeople with RV's) At Dometic, we understand the importance of keeping life
simple, comfortable, convenient. That's why we build products that are central to enjoying the RV lifestyle. Our
spacious refrigerators, china toilets, efficient air conditioners and array of awnings, help keep RV'ers nourished,
protected, clean and refreshed and ready for the next adventure. Dometic, it's your sign of comfort on the road.
(shows website)

(25) Program: Living the Country Life. Product: "Morton Buildings." Duration: 60 sec.
Transcript: (shows a Morton Buildings sign and office building) At Morton Buildings we know that everyone has
unique building dreams. In order to help your dreams come true, we offer a wide range of options. (shows a series
ofMorton Buildings in different styles and sizes) Whether you're looking for something basic, elaborate or
something in between, we can make your vision a reality. (shows Morton Building representative discussing plans
with a man and a woman) We also coordinate with you from concept to completion. At Morton Buildings, we're
your one stop building shop. (a woman shares her positive comments) The first thing I say is well it's a Morton
building and it's the best, and you can look around and I, go ahead look at all the brochures, calling other people, get
bids but you're not going to get anything better, for the horse, for the money, for, for every reason and I'm always
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recommending Morton and I would do it again. To view our gallery of buildings and to find out more about who we
are and what we do, please visit our website at mortonbuildings.com. (shows phone number and website)

(26) Program: Living the Country Life. Product: "Mantis 'Swift Split' Log Splitter." Duration: 60 sec.
Transcript: (shows a man and a woman relaxing in front of a fireplace) For cozy nights by the fire or to warm your
home all winter, nothing heats better than wood. But if you're tired of splitting wood by hand (shows man splitting
wood by hand) or renting large machines (shows man pushing a large wood splitting machine), why not let the Swift
Split do it for you. (shows two people using the product) The Swift Split by Mantis is easy to store and easy to use
and it's electric. Just plug it in and you're ready to split. Its solid steel design and five-ton hydraulic force can cut
through the toughest logs up to 12 inches thick. (shows women using the splitter in garages) And because it's
electric, the Swift Split runs quietly and cleanly and can even be used indoors for small jobs or during bad weather.
All you do is load your log, push both buttons and watch it go. (shows man and woman demonstrating the splitter)
Split as much or as little as you need when you need it. We're so confident you'll love the swift split, that we're
offering a one year money back guarantee. We call it the Mantis Promise and it's the only one of its kind. The
Swift Split, the easy splitter from Mantis. (shows phone number and website)

These twenty-six excerpts demonstrate - conclusively - that RFD-TV uses its

"noncommercial" DBS set aside channel to air commercial advertisements in direct violation of

Section 325 of the Communications Act and the Commission's rules. The advertisements

promote the goods and services of for-profit entities. 17 Moreover, the advertisements violate

every basic tenet of pennissible donor acknowledgements, including the bans on comparative or

qualitative descriptions, calls to action, pricing infonnation, and inducements to buy. In

addition, some ofRFD-TV's advertisements run for such long lengths of time (as much as two

minutes and ten seconds) that the spots cannot help but violate the ban on promoting for-profit

d d . 18
goo s an servIces.

17 Furthennore, even assuming for the sake of argument that the RFD-TV itself did not receive
remuneration directly from the advertisers, that fact is of no consequence. Section 399B does not require
that the consideration involved be supplied directly by the sponsor or undenwiter itself. See In re
Window to the World Communications, Inc. (WITW(TV)), DA 97-2535 (MMB ReI. Dec. 3, 1997),
forfeiture reduced, 15 FCC Rcd 10025 (EB 2000); Jones College, Licensee ofNoncommercial
Educational Station WKTZ-FM, Jacksonville, Florida, 18 FCC Rcd 24971 (MMB ReI. Dec. 1,2003).

18 See Board of Education ofNew York (WNYE-TV), 7 FCC Rcd 6864 (MMB 1992); Technology
Infonnation Foundation, Ltd., Licensee of Low Power Noncommercial Educational Station WLFK-LP,
Eau Claire, Wisconsin, DA 04-3555, (reI. Nov. 9, 2004) ("Although the Commission has not imposed
quantitative guidelines on the length of underwriting announcements, it has noted that the longer they are,
the more promotional they tend to be.").
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B. RFD-TV's Programming Includes Program Length Infomercials.

Finally, RFD-TV essentially airs program-length commercials for live auctions of

livestock, apparently in exchange for payments. The auctions take place live "on air" to permit

viewers to bid on and purchase the livestock shown on the screen. On September 1,2005, RFD-

TV aired a livestock auction seemingly produced by and for Superior Livestock Auctions, Inc.

over the course of approximately 150 minutes. The enclosed CD includes the first five minutes

of that auction, and Exhibit 4 to the attached IRS Complaint provides a transcript of the video

clip. While relatively short, this introductory segment alone demonstrates that the livestock

auction constitutes outright paid commercial programming that belongs on a commercial

channel. In fact, the opening two sentences make clear the infomercial's inherently commercial

nature:

1'd just like to say thank you to everybody that came today and also to the
viewing audience on RFD-TV that there'll be some buyers there, we want
to thank you for joining us also. We stand behind these cattle 100% and if
there's any problems, if you buy one, it's our problem, not yours. 19

Such programming has no place on a DBS channel "set aside" for "noncommercial

educational" use. Unfortunately, the September 1st auction was hardly an isolated affair. RFD-

TV frequently airs live auctions from Superior Livestock Auction and apparently at least one

other company. While some auctions occur over only a few hours, some are day-long events that

displace RFD-TV's "regularly scheduled" programming. To take just two recent examples, the

programming schedule from RFD-TV's web-site that is reprinted in Exhibit 2 to the IRS

Complaint indicates that RFD-TV broadcast a live video auction on Thursday November 17,

2005, from 8:00 a.m. until 7:00 p.m. and another live video auction on Friday, November 18,

19 See Exhibit A.
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2005, from 8:00 a.m. until 3:30 p.m. In other words, the majority of daytime hours in just these

two days were comprised of livestock auctions.

The auctions unquestionably are a commercial activity because they are provided

primarily to generate revenue for RFD-TV and as a means for auction companies and RFD-TV

viewers to conduct business. The broadcast of the auctions, which occur several days a week

and last several hours each, therefore appear to be directly contrary to RFD's status as a tax

exempt, noncommercial entity.

For all these reasons, RFD-TV's programming does not qualify as "noncommercial" for

DBS set aside purposes. The past and continued airing ofRFD-TV's programming on a channel

set aside by Congress for noncommercial educational use has made a mockery of Section 325 of

the Communications Act. The Commission should act immediately to ensure that the DBS set

aside channels at issue are used exclusively for the noncommercial and educational programming

as Congress directed by granting this Petition forthwith.
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III. Conclusion

In implementing the congressional mandate to set aside DBS channel capacity for

"national educational programming suppliers, the Commission faithfully construed the statutory

language and intent of Congress in limiting eligibility for set aside channels to "noncommercial

educational entities with an educational mission." This Petition presents the Commission with

the question of whether a commercial entity organized and operating for profit-making purposes

can and should be permitted to occupy set aside channels on Directv and EchoStar.

We submit that the public interest requires the Commission to declare RFD-TV ineligible

to use a DBS set aside channel. In doing so, the Commission will permit the public to reap the

full benefit of bona fide noncommercial educational programming service on the DBS set aside

channels as Congress intended - and directed.

Respectfully submitted,

Its Counsel

Dow, Lohnes & Albertson, PLLC
1200 New Hampshire Avenue, N.W.
Suite 800
Washington, D.C. 20036-6802
(202) 776-2000

November 28, 2005

15



Before the

FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554

In the Matter of

RFD-TV
DBS Set Aside Qualifications

)
)
)
)
)

DECLARATION OF ANDREW J. WEBER

1. My name is Andrew J. Weber. I am the President and Chief Executive Officer of Farm
Journal, Inc.

2. I have read the foregoing "Petition for Declaratory Ruling," and I am familiar with the
contents thereof.

3. The compact disc submitted with this Petition includes true and accurate copies of
programming appearing on RFD-TV as described in this Petition (except for minor, non
substantive text overlayed on the video to indicate additional program information such as
the number of times that a particular excerpt appeared during a program episode).

4. I declare under penalty of perjury that the factual matters stated herein, other than those
assertions of which the Federal Communications Commission may take official notice, are true
and correct to the best of my knowledge and belief.

Andrew J. Weber

November 28, 2005
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Ms. Teresa Ciolek
Internal Revenue Service
Exempt Organizations Examination Division
SE:T:EO:E
1100 Commerce Street MC:49l0:DAL
Dallas, Texas 75242

Re: RFD Communications, Inc. (EIN 75-2906765)

Complaint Regarding Operations Inconsistent
With Tax-Exempt Status Under I.R.C. § 50l(c)(3)

Dear Ms. Ciolek:

This Complaint (the "Complaint") is submitted on behalf of Farm Journal, Inc. ("Farm
Journal") to inform the IRS of certain operations of RFD Communications, Inc. (EIN 75
2906765) ("RFD") that Farm Journal believes are inconsistent with RFD's status as a charitable
organization under I.R.C. § 50l(c)(3) and that should lead the IRS to revoke RFD's tax-exempt
status.

Attached for your reference as Exhibit 1 is a copy of a separate pleading (the "FCC
Petition") that we are concurrently submitting to the Federal Communications Commission
("FCC") about RFD. The FCC Petition demonstrates that the television programming provided
by RFD for Direct Broadcast Satellite ("DBS") carriage contains blatant commercial
advertisements and, therefore, violates the Congressional and FCC eligibility requirements for
carriage on the direct broadcast satellite (such as Directv and EchoStar) channels that Congress
specifically reserved for use for noncommercial programming of an educational or information
nature (the "DBS set aside").

It is manifestly against public policy for RFD to enjoy the benefit of tax-exempt status
under § 50l(c)(3) while operating a television channel on Directv and EchoStar in clear violation
of the laws governing the DBS set-aside program.

Farm Journal is a for-profit company that produces, distributes and sells advertising on
two national television programs that target rural America and the agricultural community.
Farm Journal believes that it is subject to unfair competition from RFD, because RFD is
receiving substantial benefits from its tax-exempt status, yet it appears to be operating in the
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same manner as a for-profit broadcasting company by (i) providing paid advertising and
commercial broadcasting at commercial rates, and (ii) otherwise conducting its business as a for
profit company.

In addition, it appears that (a) RFD has engaged in private inurement and/or excess
benefit transactions; and (b) RFD is the direct successor to a for-profit company launched by
RFD's president, Patrick Gottsch. We also note that RFD's Forms 990 indicate that RFD will
fail the public support test and become a private foundation in 2006, which will impact any self
dealing transactions in the future.

The information presented herein is based on our understanding of all relevant and
available facts as of this time. Farm Journal researched these facts based on, among other things,
RFD's programming, RFD's tax filings, published news articles, and communications with those
closely familiar with RFD's business. There may be other sources of information that would
shed additional light on the issues raised herein. We urge the IRS to investigate RFD's activities
in detail, including further exploring the facts presented in this letter and ascertaining any
additional relevant facts that may bear on Farm Journal's belief that RFD's operations fail to
comply with the operational test under I.R.C. § 501(c)(3) and the regulations thereunder.

Background

RFD is a tax-exempt organization under I.R.C. § 501(c)(3). RFD's web address IS

www.RFDTV.com. Its 2003 Form 990 lists the following address:

22424 Wright Plaza
Elkhorn, Nebraska 68022

This is also the address listed for its President, Patrick Gottsch. RFD's sales and administrative
activities are performed at this office in Elkhorn, Nebraska. RFD produces its programming in
the Northstar Studios in Nashville, Tennessee.

RFD's primary activity is the operation of a 24-hour television channel RFD-TV. RFD
TV is broadcast through Direct-To-Home ("DTH") systems on DirecTV Channel 379 and Dish
(EchoStar) Channel 9409, and on several cable systems. The DTH systems charge RFD a
below-market rate to carry RFD-TV as required by the FCC for noncommercial educational
programming on the "DBS set aside" channels. (As noted above, we are enclosing a copy of our
FCC Petition which discusses these FCC set-aside requirements in more detail and explains that
RFD-TV fails to satisfy the FCC requirements.)

RFD-TV's programming is directed at a rural audience and the agricultural community.
Farm Journal competes directly with RFD-TV, because Farm Journal produces, syndicates, and
sells advertising on its own two rural lifestyle and agricultural news programs to television
stations all across the country. Farm Journal's two programs are "AgDay," which has been in
continuous production and syndication since 1982, and "U.S. Farm Report ... Town & Country
Living" ("U.S. Farm Report"), which has been in continuous production and syndication since
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1975. The agricultural community comprises a large audience. However, the agricultural
broadcasting market is highly competitive and has a very limited pool of large advertisers.

RFD-TV's Commercial Programming and Advertising

In the 1992 Cable Act, Congress added a new Section 335(b) to the Communications Act
of 1934, as amended, to set aside a certain amount of channel capacity on DBS systems for
"national educational programming suppliers" to provide "exclusively . . . noncommercial
programming of an educational or informational nature" at terms and rates for carriage that are
substantially less onerous than market terms. 47 U.S.c. § 335(b). In implementing this statutory
provision, the FCC concluded that the term "national educational programming supplier"
"includes only noncommercial educational entities with an educational mission. The term
should not be interpreted as including 'commercial' entities organized for profit-making
purposes." Implementation of Section 25 of the Cable Television Consumer Protection and
Competition Act of 1992, Direct Broadcast Satellite Public Interest Obligations, Report and
Order, 13 FCC Rcd 23254, 23290 (1998) ("First Report and Order") (emphasis added), on
recon., 19 FCC Rcd 5854 (2003), vacated in limited part, 19 FCC Rcd 5647 (2004) (replacing
political broadcasting requirements and guidelines concerning commercialization of children's
programming). Furthermore, the FCC determined that the DBS "set aside" channel capacity
could be used only by qualified noncommercial entities whose programming simply "cannot
include advertisements." Id. at 23293-23294. To define "advertisement," the FCC invoked
Section 399B of the Communications Act, which provides the operative definition of
"advertisement" for noncommercial educational television stations (also known as public
television stations). Id. (citing 47 U.S.C. § 399B). Consequently, whether RFD qualifies as a
"noncommercial educational entit[y] with an educational mission" for purposes of the DBS set
aside turns on whether RFD satisfies the same FCC - and the same IRS - requirements to which
noncommercial (public) television stations must adhere.

In several revenue rulings, the IRS has held that organizations that produce educational
programming can qualify as charitable organizations under I.R.C. § 501(c)(3) by providing such
programming in compliance with the FCC requirements. Rev. Rul. 76-443, 1976-2 c.B. 149;
Rev. Rul. 76-4, 1976-1 c.B. 145; see also Rev. Rul. 66-220, 1966-2 c.B. 209 (public radio
station held FCC license to provide noncommercial educational broadcasting). In those rulings,
the IRS concluded that "[t]he absence of commercial advertising is a key factor in determining
the noncommercial nature of the programming activity." Rev. Rul. 76-443; Rev. Rul. 76-4. The
IRS has allowed such organizations to collect "small fees ... to help defray the organization's
production costs of the programs" when the fees were "substantially less than those charged by
commercial program production companies." Rev. Rul. 76-4; see also Rev. Rul. 76-443
(organization collected a "nominal fee"). In addition, the IRS has held that a tax-exempt
organization's commercial programming and sale of commercial advertising (i) constitutes an
unrelated trade or business activity subject to the unrelated business income tax and (ii) can be
provided only for an insubstantial amount of air time. Rev. Rul. 78-385, 1978-2 C.B. 174; see
also Rev. Rul. 68-563, 1968-2 C.B. 212 (public radio station did "not sell time for commercial
broadcasts or advertising").
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RFD-TV's programming schedule is set forth on its website. A copy of a recent
programming schedule is attached as Exhibit 2. The schedule shows that RFD's programming
is directed to a rural audience and the agricultural community, which places it in direct
competition with Farm Journal's programming. A large portion of the RFD-TV programming is
supported by traditional commercial television advertisements (discussed below). In addition,
certain programming such as the Superior Livestock Auction (also discussed below) constitutes
commercial programming and advertising.

We have enclosed a CD, as Exhibit 3, containing a representative sample of video clips
from RFD-TV showing extensive commercial advertising and programming on RFD-TV. We
also have included a transcript of the commercial advertisements on the CD as Exhibit 4. The
CD contains video clips from the following:

1. Traditional Commercial Television Advertisements

The enclosed CD shows 24 traditional commercial television advertisements that
appear during RFD-TV's regular programming. The samples provided are all from
programming recorded during the period August 31, 2005, to September 7,2005. Many
of these advertisements were broadcast multiple times during this period. The
commercials on the CD plainly are advertisements for the sale of products and services
for for-profit companies that far exceed the parameters of acceptable acknowledgements
of sponsors. Among the products advertised in the commercials on the attached CD are
the following:

Advertisement 1
Advertisement 2
Advertisement 3
Advertisement 4
Advertisement 5
Advertisement 6
Advertisement 7
Advertisement 8

Advertisement 9
Advertisement 10
Advertisement 11
Advertisement 12
Advertisement 13
Advertisement 14

Advertisement 15
Advertisement 16
Advertisement 17
Advertisement 18
Advertisement 19

Elvis Presley CDs
saddle pads
horse vitamins
horse feed additive to repel bugs
trucks, trailers, horses and related items
a type of farm building
horse vitamins
an implement to hold a horse's hoof for trimming and
shoeing
horse feed
horse fence
saddles and other leather products
polka CDs
polka CD
specialty tires, recreational vehicle Insurance, truck
campers
specialty tires
recreational vehicles
recreational vehicle supplies
truck camper
recreational vehicle
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Advertisement 20
Advertisement 21
Advertisement 22
Advertisement 23
Advertisement 24

recreational vehicle insurance
specialty tires, recreational vehicle
advertisement for employee position at sugar company
recreational vehicle
recreational vehicle appliances and supplies

These commercials are representative of the type of commercials found
throughout RFD-TV's programming, and they continue today. On November 5, 2005, for
example, RFD-TV premiered a new thirty-minute program entitled "Living the Country
Life." As also reflected in the CD, this presentation includes numerous commercials that
plainly are advertisements for the sale of products by for-profit companies. Among the
products advertised in the commercials on the attached CD are the following:

Advertisement 25
Advertisement 26

building designer/supplier
log-splitter

These are merely examples of the traditional commercial television
advertisements that are broadcast on RFD-TV. A thorough review of RFD-TV's
programming reveals that such commercial advertisements air pervasively.

The revenue from these commercial advertisements, which we believe is very
substantial, is not identified on RFD's Form 990 (except for a token amount listed on Part
VII, line 93). Accordingly, the IRS should investigate the extent of RFD's commercial
advertising and ascertain the amount ofRFD's advertising revenue.

2. Superior Livestock Auction

The Superior Livestock Auction is, as the name implies, a livestock auction, but
in this case conducted live on television. A more detailed description of the live
television auction process is provided by an explanation on RFD's website, attached as
Exhibit 5. According to a Superior Livestock Auction Press Release, dated November
21, 2005, attached as Exhibit 6, Superior Livestock Auction is the nation's leader in
marketing load-lots of cattle via satellite and the Internet, and RFD-TV is the only
television channel on which the Superior Livestock Auctions are aired. The magnitude of
the business transacted in these auctions is illustrated by the attached press release which
states that cattle producers from 23 states consigned over 28,000 head of livestock to the
auction held on November 18,2005, on RFD-TV.

RFD-TV frequently airs live auctions from Superior Livestock Auction. While
some auctions occur over only a few hours, some are day-long events that displace RFD
TV's "regularly scheduled" programming. To take just two recent examples, the
programming schedule from RFD-TV's website that is reprinted in Exhibit 2 indicates
that RFD-TV broadcast a live video auction on Thursday, November 17, 2005, from 8:00
a.m. until 7:00 p.m. and another live video auction on Friday, November 18, 2005, from
8:00 a.m. until 3:30 p.m. In other words, the majority of daytime hours in just these two
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days were comprised of livestock auctions. The video clip on the enclosed CD (Exhibit
3) is a representative five minute segment from a previous auction; a transcript of that
clip is included in Exhibit 7.

The auctions unquestionably are a commercial activity because they are provided
primarily to generate revenue for RFD and as a means for Superior Livestock and RFD
TV viewers to transact business. The broadcast of the auctions, which occur several days
a week and last several hours each, therefore appear to be directly contrary to RFD's
status as a tax-exempt organization.

We suggest that the IRS ascertain the amount of RFD's revenues from this
activity. The revenues are not identified on RFD's 2003 Form 990, which is attached as
Exhibit 8. Nevertheless, we understand that these revenues constitute a large source of
support for RFD and are substantial in relation to RFD's total revenue. In conducting its
examination of the dealings between RFD and Superior Livestock Auction, the IRS
should consider the fact that Mr. Gottsch was director of sales for Superior Livestock
Auction from 1992 to 1996. See Patrick Gottsch, Satellite Rural Forum Presenter Bios,
attached as Exhibit 9.

In addition to reviewing the Superior Livestock Auction, the IRS should review
the RFD-TV program schedule and otherwise investigate the possibility that RFD-TV
conducts and receives revenue from other commercial auctions that are inconsistent with
RFD's tax-exempt status. For example, the program schedule attached as Exhibit 2
refers to a Quarter Horse Sale on Saturday, November 19, 2005, from 11 :30 a.m. until
4:00p.m.

The unrelated business income from RFD's commercial advertising and commercial
programming is not identified in RFD's Form 990. On the 2003 Form 990, the unrelated
business income is most likely included in "program service revenue" of $833,264 appearing on
Part I, line 2 of the Form 990, and in the negative expense amounts (which of course are
revenues) of$188,846 and $476,000 appearing in Part II, line 43 of the Form 990. In addition to
ascertaining the portions of these revenue amounts that constitute unrelated business income, the
IRS should identify any other unrelated business income that RFD may have offset against
expenses in its Form 990.

Conducting Business as a For-Profit Company

In addition to the commercial programming and advertising discussed above, Farm
Journal believes RFD is operating in a manner inconsistent with its tax-exempt status by
conducting business in the same manner as a for-profit company. As the Seventh Circuit stated
in Living Faith, Inc. v. Commissioner, 950 F.2d 365, 372 (7th Cir. 1991), "[t]he particular
manner in which the organization's activities are conducted, the commercial hue of those
activities, competition with commercial firms and the existence and amount of annual or
accumulated profits, are all relevant evidence in determining whether an organization has a
substantial nonexempt purpose." In this regard, the IRS should consider the following:
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1. Competition with Commercial Firms

As noted above, Fann Journal is submitting this Complaint because it finds itself
in direct competition with RFD. The programming provided by Fann Journal and RFD
TV shows that both companies are providing similar programming to appeal to the same
viewing audience and the same limited pool ofsubstantial commercial advertisers.

One recent example of the competitive nature of their operations concerns Farm
Journal's commercial advertiser-supported agri-news program "U.S. Fann Report" and a
competing agri-news program recently launched on RFD-TV. In the past, the "U.S. Farm
Report" was hosted by two high-profile hosts, Orion Samuelson and Max Armstrong.
See press release dated April 15,2005, attached as Exhibit 10. Prior to April 2005, when
Fann Journal acquired "U.S. Fann Report," RFD-TV aired the program as part of its
regularly scheduled programming. When Fann Journal acquired "U.S. Fann Report" in
April 2005, and as a condition of the transaction, Fann Journal required the seller to
terminate the program's distribution on RFD-TV in light of the fact that the program's
commercial nature was inconsistent with RFD-TV's § 501(c)(3) status and with
Congress' clear limitation of the "DBS set aside" for noncommercial programming from
noncommercial programming suppliers.

Messers. Samuelson and Armstrong, who have separate and pre-existing business
dealings with Mr. Gottsch, did not stay with the program after Fann Journal acquired it.
Nevertheless, not long after the acquisition, Messrs. Samuelson and Armstrong entered
into an agreement with RFD-TV to launch a new weekly, one-hour agri-news program
called "This Week in AgriBusiness." See article from Agrimarketing.com on October 28,
2005, attached as Exhibit 11. This program competes directly with Fann Journal's "U.S.
Fann Report."

2. Existence ofProfits

In the revenue rulings discussed above with respect to the tax-exempt status of
organizations that produce educational programming, the IRS stated that it would allow
some fees to be charged to recover a portion of operating costs when those fees were
substantially less than the fees charged by commercial stations. Rev. Rul. 76-4. In
contrast, RFD-TV charges commercial rates to its sponsors (advertisers), just as any other
commercial television network. Indeed, based upon information and belief, RFD's
standard rate card for advertisements on the programs "Today's Ag," "Machinery of the
Past or Classic Tractor Fever" and "RFD-TV Evening News" is consistent with rates that
Fann Journal regularly charges for advertising in its agriculture-based programming in
both manner (that is, on a cost-per-thousand-viewer basis) and amount (that is, the total
rate for a sponsorship or advertisement).

Moreover, rather than merely recovering a portion of its programming costs,
RFD's revenues produce an extraordinarily large profit. RFD's 2003 Form 990 lists net
income of $680,856 on total revenue of $833,264, resulting in an 82% profit rate. In
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contrast, the court in B.S. W, Inc. v. Commissioner, 70 T.C. 352, 359 (1978), found that a
gross profit rate of 10.8% indicated that the B.S.W. Group was operated in a for-profit
manner.

3. Sources ofRevenue

RFD's 2003 Form 990 shows that RFD had no contribution revenue. Instead, all
of its revenue was derived from its broadcast business. This indicates that it is operated
like a for-profit company. See B.S. W Group, 70 T.C. at 359 ("Petitioner has not
solicited, nor has it received, voluntary contributions from the public. Its only source of
income is fees for services ....").

Taken together, the above-listed facts indicate that RFD operates as a for-profit company
rather than as a charitable organization. In fact, RFD appears to hold itself out to the public as a
for-profit company. In today's business environment, a company's website often presents the
image of the company that will be viewed by the public. RFD (correctly) uses the web address
www.RFDTV.com rather than a ".org" address, which would only be appropriate for a nonprofit
organization. Tellingly, it is very difficult, if not impossible, to find on the www.RFDTV.com
website any reference to RFD as a nonprofit organization, nor does the website solicit charitable
contributions for RFD.

Private Inurement and Excess Benefit Transactions

RFD was founded by, and is controlled by, its President, Patrick Gottsch, who was
formerly the director of sales at Superior Livestock Auction. With regard to Mr. Gottsch's
compensation, RFD's 2003 Form 990 lists his compensation as zero, even though it states that he
works 60 hours per week for the organization. Farm Journal requests that the IRS investigate
whether Mr. Gottsch is compensated through other organizations for his efforts without RFD
disclosing such indirect compensation to Mr. Gottsch in accordance with the Form 990
instructions. In this regard, the Form 990 lists $200,660 of "Distribution" expense and $91,812
for "Independent Contractors, Other" on Part II, line 43, and Schedule A lists $120,470 of
compensation paid to contractors.

We also note that the attachment to Form 990, Part II, line 43 lists $317,500 as "Land
Option Expiration." We request that the IRS investigate to whom this highly unusual payment
was made and for what purpose.

The IRS should also consider whether the interest rates of up to 9% on loans from
directors, described in the attachment to Form 990, are excessive. In addition, the IRS should
investigate the reason that RFD was unwilling to answer the questions in Part X of its Form 990
regarding "Personal Benefit Contracts."
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RFD Is the Successor to a For-Profit Company

RFD's history actually goes back to around 1988. In the very early days of satellite
delivered television, many rural homes received some of their television programming from a
large C-Band satellite dish. In about 1988, Mr. Gottsch launched a 24/7 channel called RFD-TV
as a for-profit business. The programming included many of the same types of television
programming carried on RFD-TV now, including livestock auctions. As noted above, Mr.
Gottsch later joined Superior Livestock Auctions as that company's Director of Sales. See
Exhibit 9 (resume submitted by RFD-TV to the FCC). This first incarnation of RFD-TV went
bankrupt in a year or so. See December 30, 1994, article from Omaha World-Herald attached as
Exhibit 12.

Mr. Gottsch developed a business plan to re-Iaunch RFD-TV commercially, using the
new and growing base of small dish, Direct-to-Home systems. He discussed the business plan to
launch RFD-TV as far back as 1998 to executives with both Tribune Entertainment and
Qualitron Media. One apparent impediment to the launch of RFD-TV as a for-profit business
was the relatively large fees required by the Direct-to-Home satellite companies to carry a new
programming service.

In 2000, EchoStar offered RFD a substantially reduced fee DBS set aside channel.
Specifically, as part of EchoStar's satisfaction of its "DBS set aside" requirement, EchoStar
offered RFD a channel on which to provide noncommercial programming consistent with the
requirements of Congress and the FCC. Mr. Gottsch subsequently obtained § 501(c)(3) status
for RFD to satisfy one of the eligibility criterion promulgated by the FCC for "DBS set aside"
programmers. Apparently relying in good faith on RFD's tax-exempt status and RFD's
representations as to RFD-TV's noncommercial programming, EchoStar launched RFD-TV on
one of its nationwide "DBS set aside" channels at a (FCC-required) very low price. Apparently
relying on these same factors, Directv also launched RFD-TV on one of its "DBS set aside
channels" at the reduced rate. Nevertheless, as described herein, Mr. Gottsch appears to be
operating RFD in much the same manner as his prior for-profit commercial programming
service, and as he envisioned in 1998.

We have not been able to obtain a copy ofRFD's application for tax-exempt status from
the IRS due to its conversion of the applications from fiche documents to digital format. We
request that the IRS examine whether, and to what extent, RFD provided the above information
in response to the question on Form 1023 that asks whether the organization is the successor to
another company. The fact that RFD-TV was previously operated as a for-profit business
provides important insight regarding the purposes and character of the present RFD-TV
operations.

* * *
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For the reasons described above and because it is against public policy to allow RFD to
enjoy tax-exempt status when it operates in clear violation of the DBS set aside requirements, we
request that the IRS examine the qualification of RFD as a charitable organization under I.R.C.
§ 50 I(c)(3). In the course of such examination, the IRS should note that according to the support
schedule in RFD's 2003 Form 990, RFD will become a private foundation in 2006.
Accordingly, the IRS should be particularly alert to any self-dealing arrangements or other
transactions that are prohibited under rules applicable to private foundations.

If we can provide additional information or otherwise assist in this matter, please do not
hesitate to contact us.

s~rere~~
R. Feore, Ir. ~.
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EXHIBIT 4

Transcript of Video Clips on CD

TRADITIONAL COMMERCIAL TELEVISION ADVERTISEMENTS!

(1) Program: Gaither Homecoming Hour. Product: "He Touched Me, the Gospel ofElvis Presley 2
volume video cassette set, plus 2-CD or 2-audio cassette set." Duration: 2 min, 10 sec. Frequency: This
advertisement ran three (3) times during the program.
Transcript: Elvis, the king of rock and roll. Now for the first time ever we see him in a whole new light.
(Elvis wearing blue jumpsuit singing He Touched Me- from late 60's early 70's) He touched me -- the
gospel music of Elvis Presley (Elvis in 50's in white suit jacket singing Swing Down Sweet Chariot). This
unique 2 volume video keepsake captures intimate interviews and powerful performances that reveal a side
of Elvis that only his close friends & family have know until now. (shows Elvis wearing purple jump suit
with gold scarf with JD Summers and group after concert singing Rock My Soul and Tell me Why) If you
call now to order this amazing video set you'll also receive an exclusive 2 cassette or 2 CD collectors
edition of 40 gospel favorites sung as only Elvis could sing them. (Shows Elvis wearing red suit jacket
during late 60's singing Won't You Tell Me When Will I Go to the Lord) All 40 songs have been digitally
re-mixed and re-mastered so you can experience each masterpiece with more clarity than ever before.
(shows Elvis in various scenes from different concerts and shows wearing leather jacket and pants, white
suite, 50's black and white tweed jacket and red suit singing) Hand in the hand of the man who calmed the
seas) A video keepsake featuring this inside look at Elvis' gospel roots is a priceless edition to any music
collection, and it can be yours along with a bonus cassette or CD 2-pack collectors edition for only $69.95
plus shipping and handling. To order have your credit card ready and call the number on the screen or send
your check or money order to Elvis Offer, PO Box 119 Alexandria, IN 46001. Remember Elvis as never
before. (shows video, VisalMastercard/Discover and phone number)

(2) Program: Horsecity Dot Com. Product: "Impact Gel Saddle Pad." Duration: 30 sec.
Transcript: (shows someone hitting impact gel saddle pad with a hammer and not crushing M&M's) You
can protect your horse's back like this -- and like this. (shows guy putting gel saddle pad on horse) The
impact gel saddle pad by Horse Tracks is a revolutionary product that uses state of the art technology to put
a significant level of comfort between you, your saddle and your horse. Used by AQHA world champions
and trail riders alike, the impact gel pad is one saddle pad that proves its worth with every ride. You can
find a dealer near you on our website impactgel.com. (shows phone number and website address)

(3) Program: Horsecity Dot Com. Product: "Winnie's Cookies." Duration: 30 sec.
Transcript: (shows container of Winnie's Cookies) Winnies Cookies has a sample waiting for you.
(shows lady feeding horse cookies) Trainers, clinicians and horse owners agree that one of the reasons
their horses look good and perform so well (shows horses running around) is because of Winnie's Cookies.
(shows lady talking about cookies) Winnie's Cookies work. Not only are they organic and they've got, you
know, all the essential things in them, but the horses absolutely love them. (shows horse eating cookies)
Winnie's Cookies is so sure that you and your horse will love their product they want to send you a sample.
Our phone number for your Winnies sample cookies packet is 866-946-6437. (shows phone number and
website) Winnie's Cookies works like a supplement tastes like a treat.

(4) Program: Horsecity Dot Com. Product: "Bug Check." Duration: 33 sec.
Transcript: (shows man talking with someone riding horse in background) Pleasure, Performance, or
pasture puppies pet, we all want what's best for our horses. Our mission at the Natural Horse Vet it to
provide natural alternatives. Alternatives that work. (shows picture of bottle of Bug Check) Bug Check.
no more sprays, no more chemicals. Just a small amount each day on the feed will significantly reduce the
fly and mosquito population plus it is healthy - not potentially harmful. (shows man rubbing dog's neck)
It's our goal to provide the most effective natural alternatives for you your horse and even your pet. So
visit your veterinarian, visit your tack store or visit us on line for our special offers. (shows phone number
and website)

! Material shown in parentheses describes the visual component accompanying the audio.



(5) Program: Horsecity Dot Com. Product: "Horsecity.com website." Duration: 30 sec.
Transcript: (shows Horsecity.com logo and website info) Horsecity.com - the premiere equestrian
destination on the internet today. Offering you more than just news you can use, we've got trucks, we've
got horse trailers, plus we've got every equine discipline and breed found on the pleasure trail or in the
show ring listed for sale in our classified. It's all just a quick click away. Buying or selling, horsecity
classifieds offer results that bring users back time and time again. With over $15M of horses and related
items on line now. you're sure to fmd what you're searching for. Log on now horsecity.com. Keeping the
horse world connected. (shows phone number and website)

(6) Program: Horsecity Dot Com. Product: "Cover-All." Duration: 30 sec.
Transcript: (shows people riding horses then Darrell Olsen standing inside his Cover-All barn) Hi, my
name is Darrell Olsen and I love horses. One of the reasons we bought our Cover-All was because we
wanted to train year round. And its cooler in the summer time and a lot warmer in the winter time and here
it's big and, and wide open, it's nice that nothing's in the way. I've had a metal clad building and I've had
the Cover-All. And the horses seem to react a lot better with the coverall. Of all the buildings I've had,
and been in, this is the perfect building for horse and rider. (shows phone number and website)

(7) Program: Horsecity Dot Com. Product: "Necessity." Duration: 30 sec.
Transcript: (shows copy of magazine of Valley Vet Supply) Valley Vet Supply. Your one stop shop for
all things equine and the rest of your farm too. One of their premier products is Necessity. Champions
from all walks of the equine sports field choose Necessity. (shows bottle ofNecessity) Twenty-one
vitamins, trace minerals and amino acids plus glucosamine and MSM. Whether you're riding a local trail
or winning at the national finals rodeo Necessity is the choice ofchampions. (shows someone riding horse)
We're online at vallevvet.com and our phone number is 1-800-356-1005. (shows phone number and
website)

(8) Program: Horsecity Dot Com. Product: "Hoofjack." Duration: 30 sec.
Transcript: (Shows guy cleaning horse's foot) Hootjack by Equine Innovations is a hoof support system
designed with the comfort of the horse and the user in mind. (shows Hootjack) From the equine enthusiast
to the professional farrier, Hootjack's innovative design makes hoof maintenance easier, more comfortable,
Hootjack is suitable on all horse sizes from the miniature to the draft. (shows horse's foot on Hootjack)
With the many attachments, Hootjack is versatile enough for equine dentistry and minor surgical
procedures. Instructional video available on line at hootjack.com. (shows phone number and website)

(9) Program: Horsecity Dot Com. Product: "Tizwhiz Feeds." Duration: 30 sec.
Transcript: (shows bag ofhorse food being opened) There are so many choices on the market when it
comes to feeding your horse. That's why complex feeding questions deserve solid answers and that's the
foundation on which Tizwhiz feeds have stood for over 50 years. (shows bucket being filled with horse
food) From feeding a new foal to helping to your high dollar performance horse get that extra boost,
Tizwhiz feeds are rooted in years of research and are backed by some of the nation's most trusted horse
owners. (shows horse eating out of someone's hand) Tizwhiz feeds for serious horse owners who take a
professional approach to caring for their horses. (shows bags of Tizwhiz and phone number)
(shows field with fence) (shows phone number and website)

(10) Program: Horsecity Dot Com. Product: "Gardner Fence Systems." Duration: 30 sec.
Transcript: Gardner Fence Systems offers premium maintenance free vinyl horse fences for all fencing
applications. Horse owners agree (man standing with mountains in background and fence) it'll add value to
your property, it'll add safety to your horses, and it'll be something you'll be very proud of for many, many
years. (shows US map) Picking up the supplies for your next horse fencing project is much easier with so
many locations across the country. You can also take advantage of the on-line fence calculator to get an
instant quote. (shows farm with fence) Gardner Fence Systems - safe, maintenance free horse fence for the
horse industry. (shows phone number and website)
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(11) Program: Horsecity Dot Com. Product: "Weaver Leather Brand Tack & Equipment. " Duration: 30
sec.
Transcript: (shows people riding horses) In the perfonnance arena or on the trail, if you're searching for
the best looking highest quality tack, (shows tack shop store) look no farther than Weaver Leather Brand
Tack and Equipment. Whether your ultimate rush comes from racing the clock or the solitary peace of a
wooded trail, you'll find the style and substance you've been looking for at your local Weaver dealer.
(shows guy shopping in Weaver shop) The hottest colors, the most exciting new styles and durability you
can always count on. One look and you'll see the difference. Weaver Leather Products are available at
your local tack store. You can [rod a dealer at l-800-Weaver!. (shows phone number and website)

(12) Program: Big Joe Show. Product: "Big Joe TV Polkafest 4 CD set." Duration: 1 min, 26 sec.
Frequency: This advertisement ran three (3) times during the program.
Transcript: Polka Paul from Omaha Nebraska and Big Joe is the best in the West. (shows people dancing
with a man talking in a mic). Yes, yes, yes its available to you now. (shows people taking and the picture
of the CD in front) The four CD set that we made of 4 of the Medina polka festivities we have a few left
over. That's right a minimum number is left over and you can get your 4 CD set for only $39.95, that's 72
polka's and waltz's. (shows cd and price) You'll want to order yours today. (shows CD and address)
That's right, sit down and send in your check or your money order to Polka Cassettes of Nebraska, PO Box
3643, Omaha, NE zip it up 68103 or (shows CD and phone numbers & internet address) you can order on
our toll free line that's 1-800-257-6552 that spells out l-800-25-Polka or get on the internet that's
www.polkacatalog.com. Order yours today. (Shows Big Joe talking) Nebraska Polka and we'll be right
back after these chosen words. Take it away. (shows people dancing and CD in front) (shows phone
number and website)

(13) Program: Big Joe Show. Product: "A Salute to the American Farmer & Rancher CD or cassette. "
Duration: 1 min, 12 sec. Frequency: This advertisement ran two (2) times during the program.
Transcript: Fun, fun fun, it's exciting. Order it today. A salute to the American Farmer and Rancher.
Only $18.00 includes shipping and handling. (shows CD) 22 great polkas and waltz's such as the Old John
Deere Polka, also the John Deere Waltz, for the rancher, Horsie Keep Your Tail Up, at the farm, why of
course its Apple, Peaches, Pumpkin Pie. One hour six minutes long. CD or cassette. Either one only
$18.00 order yours today by mail. (shows CD and address) to Polka Cassettes ofNebraska, Post Office
Box 3643, Omaha, NE zip it up 68103 or (shows CD and phone number and internet address) order by
phone toll free 1-800-257-6552, l-800-25-Polka easy enough, order on the internet,
www.polkacatalog.com. (shows website)

(14) Program: RV Today. Product: (Program and advertiser lead-in). Duration: 40 sec.
Transcript: (shows golfer and RV driving down road) Golf at Pebble Beach as we tee-off on this exciting
edition of RV Today. RV Today is brought to you by Goodyear. (shows scenery with Goodyear logo in
front) RVing made easy on the wings of Goodyear. By Good Sam VIP, (shows scenery with Good Sam
VIP logo in front) America's RV insurance specialist for over 25 years, and by the SUV ofRV's, (shows
scenery with Lance Camper logo in front) Lance Camper, America's favorite truck camper. Coming up,
we finish our Tioga make over project. (shows two guys inside RV talking) (shows phone number and
website)

(15) Program: RV Today. Product: "Goodyear G670 RVtires." Duration: 30 sec.
Transcript: (shows RV driving through trees) The great outdoors calls your name, but don't leave home
without a set of Goodyear G670 RV tires, the choice for your home away from home. (shows RV and
tires) The G670 RV made specifically for the RV'er. Visit Goodyear's website or a Goodyear retailer
today. Learn about its quiet smooth ride, the G670 RV, the tire that makes RV part of its name, quiet yet
durable. When the road comes calling on the wings ofGoodyear. (shows website)
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(16) Program: RV Today. Product: "Jayco RV." Duration: 30 sec.
Transcript: (Shows couple in a RV. Man showing little girl how to fIX fishing line and says Gotta hook
the string in the loop. Man knocks at door, woman says baked an apple pie. Man at door says you guys are
going to have to leave - we open at 9:00 - people are making themselves at home in an RV in a store
parking lot) With over 80 floor plans and hundreds of dealers, it's easy to find your Jayco -leaving it - that
can be hard. Jayco, America's most livable RVs.

(17) Program: RV Today. Product: "Blue Ox RVsupplies." Duration: 30 sec.
Transcript: (shows safe door with Blue Ox logo on it - when opened, family appears in RV waiving)
Blue Ox has it all. A family of products for every RV. Sway Pro - the most user friendly hitch (shows
hitch) you can fmd. Tru center when you need steering control (shows steering control) Blue Ox has it.
Sport carriers (shows sport carriers on back ofRV) when your ride needs a ride. Think Blue Ox from tow
bars (shows tow bar on back ofRV) to brakes, Blue Ox has it all. And for the ultimate in customer care,
you can count on us to meet your needs (shows RVers picnicking) 24 hours a day, seven days a week. Blue
Ox, count on it.

(18) Program: RV Today. Product: "Lance Camper." Duration: 30 sec.
Transcript: I'm a Lance Camper, I'm a partner to a pickup truck. We can go places no other RV dare. I'll
be your cabin by a mountain stream, (shows truck with camper by stream) we'll take your boat, (shows
truck and camper pulling boat) (shows truck and camper with horse trainer) your horses or your other
toys. I'll be a second home. (shows truck and camper driving around) We'll go everywhere. I'm a Lance
Camper, of course. I'm America's favorite truck camper. (shows phone number and website)

(19) Program: RV Today. Product: "Born Free Motor Coach." Duration: 30 sec.
Transcript: (shows RV driving down road) The Born Free Motor Coach is the premiere touring vehicle.
Its aerodynamic styling make it the most drivable coach in our industry. Safety is our mission as we
surround you with a 2" tubular steel roll bar cage. We're known for our state of the art fiberglass, probably
the best cabinet shop in the industry. If you're looking for drivability, safety and 21 st Century styling, Born
Free is the best. Sold factory direct - one price pricing. (shows phone number)

(20) Program: RV Today. Product: "Good Sam Insurance." Duration: 60 sec.
Transcript: (shows man talking with a puzzle behind him) When you need insurance for your car, our
auto insurers may be a good fit, but trying to fit your RV into traditional auto insurance could leave you
without the coverage you need. With the Good Sam vehicle plan (shows man talking with RV in
background), RVs are not just a good fit they're a perfect fit. For years the Good Sam Club has made
RVing safer, more enjoyable and saved its members money on specialized insurance for RVs. Like full
replacement cost coverage should you ever have a total loss, personal effects coverage for contents and
attachments, suspension of coverage when your RV is not in use, and specialized coverage for full-timers.
(show couple talking) We switched to Good Sam VIP because they're RV people specializing in RV
insurance. Good Sam VIP not only fills your RV specialized insurance needs, but by switching you may
save over $300, and should you have a claim, you could save thousands which all adds up to unbeatable
values. Call now and get a free tool kit with a free VIP rate comparison. Call 1-800-236-4022. (shows
phone number and website)

(21) Program: RV Today. Product: (Program and advertiser lead-in). Duration: 20 sec.
Transcript: (shows scenic background with logos ofcompanies) RV Today is brought to you by Newmar
Corporation. Experience affordable quality in a new Cypress 5th wheel. By Goodyear, RVing made easy
on the wings of Goodyear, and by Jayco, America's most livable RV.

(22) Program: RV Today. Product: "American Crystal Sugar." Duration: 30 sec.
Transcript: (Shows man and woman) - Woman says -- Is this all of it? Man says -- $2300 in just two
weeks. Can we go fishing now? Woman says - Your $2300 plus my $2400 makes $4700. Come work at
American Crystal Sugar during the beet harvest and have your RV campsites paid while you earn up to
$2000 or more in just two weeks and world class hunting and fishing is just around the comer. (couple in
RV - man says, What'll it be tonight Gladys, walleye or trout). (shows phone number and website)
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(23) Program: RV Today. Product: "Cypress 5th Wheel." Duration: 30 sec.
Transcript: shows couple looking at trees and then an RV) Experienced RVer's recognize and appreciate
the unsurpassed quality ofNewmar craftsmanship. (shows outdoor scenes) Discover it for yourself in the
all new affordable Cypress 5th wheel featuring Newmar's distinctive design and innovative features.
Explore new growth with Newmar quality. It's our way oflife and your key to the best RVing can be. To
learn more, visit a Newmar dealer or go to Newmarcorp.com. (shows website)

(24) Program: RV Today. Product: "Dometic RVproducts." Duration: 30 sec.
Transcript: (various pictures ofpeople with RV's) At Dometic, we understand the importance of keeping
life simple, comfortable, convenient. That's why we build products that are central to enjoying the RV
lifestyle. Our spacious refrigerators, china toilets, efficient air conditioners and array of awnings, help keep
RVers nourished, protected, clean and refreshed and ready for the next adventure. Dometic, it's your sign
of comfort on the road. (shows website)
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EXHIBITS

RFD WEBSITE EXPLANATION OF
SUPERIOR LIVESTOCK AUCTION



How Does A Video Livestock Auction Work?

Have you ever watched a Superior Livestock video auction on RFD-TV and wondered what they mean
when they talk about a "slide," what is "shrink," or what the graphics on the screen mean? Maybe you
were curious about how you sell cattle on a Superior auction, or how you could buy cattle or horses on
one of the "live" auctions. We thought the best way to answer many of these questions would be to go
through a step-by-step process of how cattle producers consign cattle to a Superior auction, and what
must be done if an individual or company wanted to buy livestock on one of these auctions.

Regular SLA Auction Overview
Superior Livestock only sells cattle in truck load lots (48,000 Ibs of
cattle), so it's services cannot be used by every cattleman. The number
of cattle the buyer is bidding on is the number of cattle in the lot. A
buyer cannot just buy one or two head, he or she must take all of them.
For those producers who have enough cattle to sell in load lots, the
process begins when a producer contacts one of the over 400 Superior
representatives located throughout the United States. The name of the
closest representative can be obtained on Superior's web site or by

calling one of the Superior offices. The representative goes to the producer's farm or ranch and
completes a consignment contract. This "fill in the blank" contract describes the cattle as to number of
head to be sold, the projected weight at time of delivery (base weight), breed type, delivery date,
weighing conditions, vaccination program, etc. The cattle are filmed by the representative at that
time. A consignment fee of $2.00/head is paid by the producer for calves or yearling cattle, and
$5/head for bred stock. This consignment contract is forwarded to Superior's Brush, Colorado office
where the information is entered into a database. After all of the contracts have been received, the
sale order for the next auction is established and the auction catalog is printed and mailed to all
qualified buyers. This information is also available for each auction on the Superior Livestock web site.
The catalog is mailed early enough so that the buyers have time to select the lots they are interested
in, and visit with the Superior representative that has described the cattle, if needed.

The film of the cattle is sent to Superior's Fort Worth, TX offices for editing. Superior's experienced
film editors edit the field tape down to 2 1/2 minutes of the best footage. After all tapes are edited, a
one-hour preview is prepared and broadcast prior to the auction. This allows the buyers to get a brief
view of the cattle prior bidding on the cattle to compare to the information listed in the sale catalog or
printed from the Internet.

Let's Start The Auction
Once the auction begins, the Superior representative is in contact with the seller as that seller's cattle
are being sold. After the auctioneer has obtained the highest price possible and sells the cattle, the
seller has the right to accept or reject the bid. If a seller does not think that the cattle sold high
enough they can "no sale" or "pass out" (P.O.) the cattle. This must be done before the next lot is
sold, which the auctioneer announces.



During the auction a basic description of each lot is shown on the screen as the cattle sell. The lot
number, number of head, sex, estimated weight at delivery, location and delivery date is shown. The
price being asked is shown in the upper left of the television screen. When calves or yearlings are
being sold, the price shown is per hundred pounds. When bred heifers or cows are being sold, the
price shown is per head. If there is a change from the catalog in the head count, base weight or
delivery date that change will flash red on the screen, and the auctioneer will announce these
changes.

Following the auction a copy of the sale contract, along with a part-payment, is mailed to the seller.
The buyer also receives a copy of the sales contract and pays a part-payment to Superior.

The two most frequently asked questions are: what is "slide" and what is "shrink". As you have
noticed, the heavier the cattle are, the less they bring on a per pound basis. Since the "base weight" is
just an estimate of what the cattle will weigh on the day of delivery, the slide is the method by which
the price per hundred weight can be lowered if the cattle weigh more than projected at delivery. If the
slide is 4 cents, then the hundred weight price will be reduced 4 cents for each pound the cattle
average over the base weight. (Example: Cattle sell for $100/cwt with a base weight of 700 Ibs and a
4 cent slide. On the day of delivery they average 710 Ibs or 10 Ibs into the slide. Ten pounds x 4 cents
= 40 cents. One hundred dollars minus 40 cents = $99.60, so the new price on the cattle is $99.60
per hundred weight.)

The "shrink" is an established standard within the cattle industry to adjust for the stomach content in
the animals when weighing. Since the buyer doesn't want to pay for that, the actual weight of the
cattle is adjusted by the amount of the "shrink". (Example: A load of cattle are weighed with a 2%
shrink. The "pay weight" will be 98% of the actual weight of the cattle.) All cattle sold on Superior are
sold F.O.B. the seller's farm or ranch, so the buyer will send his trucks to get the cattle. The Superior
representative will coordinate with the buyer and seller to set up the delivery date and inform the
buyer where to have his trucks and at what time.

On the day of delivery the Superior representative will sort the cattle to comply with the description in
the contract, weigh the cattle and issue a check drawn on Superior's bonded custodial account to the
seller. The seller is charged a 2% sales commission for marketing his calves or yearlings through
Superior. If bred stock is marketed the commission is 3%. The commission is deducted from the
proceeds check at delivery. The buyer will wire the amount owed for the cattle to Superior after the
cattle arrive at his ranch or feedlot. The only other cost to the buyer is the freight. If an individual
wishes to purchase cattle on Superior, he or she must first register as a buyer before the day of the
sale. They will furnish their name, address, phone numbers and a banking reference to Superior. The
financial capabilities of the prospective buyer is verified with the financial institution before a buyer's
number is issued to the individual.

When a buyer wishes to bid on cattle, he or she will dial the private telephone bid line at the auction
prior to that lot being offered. They will furnish their name and buyer's number to the Superior
representative they are talking to at the auction and that person will bid to the auctioneer at the
direction of the buyer. An estimated time for the sale of each lot is listed for each auction on the
Superior Livestock web site, by clicking Time Schedule under Video Auctions.

Purebred Cattle Auctions
Many purebred cattle breeders have seen the advantage of broadcasting their bull and female
production auctions via satellite. The increased exposure and new buyers have resulted in more
successful auctions for the breeders. Many of these breeders are featured in The American Rancher
television series on RFD-TV, which gives viewers the opportunity to get a real behind-the-scenes look
at that operation, the history of that ranch and its stock, and the families that are carrying on the
great tradition of that ranch.



These purebred auctions are a little different from the regular Superior auctions in that Superior does
not actually conduct the auction, the breeder does. Superior is printed in each issue of RFD-TV The
Magazine and also listed on the Superior Livestock web site, under "Superior Productions". Individuals
may register as a buyer by contacting the breeder or calling Superior.

Production Horse Auctions
In recent years, several registered Quarter Horse breeders have utilized the capabilities of Superior
Livestock Auction and RFD-TV to broadcast their production auctions "live" from their ranch or sale
barn. These are not consignment auctions, but instead are horses that were bred and raised by the
breeder.

As with the purebred cattle auctions, an individual may register as a buyer by either contacting the
breeder or Superior Livestock.

At the present time Superior does not conduct consignment horse auctions where an individual with
one or two horses can consign them to an auction.

We hope this has answered many of the questions regarding how the Superior auction you see on
RFD-TV works. If you want more information about buying or selling livestock on Superior you can call
817-624-3800, or log on to www.superiorlivestock.com.

C.[icklH~reJor the Superioir Livestock S<;!l.ec::t!Jle-,

Superior Livestock Auction
131 East Exchange Ave. Suite 121
Fort Worth, TX 76106
817-624-3800
infQ@superiorlivestock.com
www.sl.J..Periorlivestock.com
Superior Livestock Auction, Inc.
PO Box 38, Brush, CO 80723
800-422-2117 - Fort Worth, Texas office
800-523-6610 - Brush Business Office
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Superior Livestock Auction
On Now "LIVE" Day 2 Up Next Gaither Gospel Hour Followed By Classic Tractor
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PRESS RELEASE

131 E. Exchange Ave., Ste. 121
Fort Worth, TX 76106
(817)626-9975
(800)422-2117

"Superior Livestock Auction Market Report."

For Immediate Release

Fort Worth, TX (11-21-05) -
Cattle producers from 23 states consigned over 28,000 head of

stockers, feeders and bred stock to Superior Livestock's regularly
scheduled satellite video auction. The auction was broadcast live from
Superior's Ft. Worth, TX studio and offices on November 18, 2005.

Demand was steady and trade active on all classes, yearling steers and
heifers were steady to $1 lower on the heavy cattle. Calves were steady to
strong with the light calves $3 to $5 higher.

Superior Livestock Auctions are broadcast on RFD-lV which can be
accessed through DishNetwork (Channel 9409) and DirectlV (Channel 379)
satellite services. Buyers interested in consigning or bidding on cattle should
contact Superior Livestock Auction at 1-800-422-2117.

Tune in to RFD-lV on December 2nd for Superior Livestock Auction's next
auction. A preview of the offering starts at 7a.m. CST followed by the auction at
8a.m.

#######

Superior Livestock Auction is the nations' leader in marketing load-lots ofcattle via Satellite and
the Internet. Committed to innovation and utilizing the best technology available, Superior markets
almost 2-million head ofcattle annually. With 400 Superior representatives located throughout the
United States, Superior provides a complete national marketing network serving both buyers and
sellers. For a closer look at Superior Livestock Auction, visit our website www.superiorlivestock.com. We
are also open to opportunities in which we can provide you with interviews or story ideas based on
our releases. Please contact us ifyou would like our assistance.

Annie Phillips Newton
Director ofCommunication & Public Relations
aphillipsnewton@superiorlivestock.com



Market Report
Superior Livestock Auction

November 18, 2005

Ft. Worth, TX: Cattle producers from 23 states consigned over 28,000 head of
stockers, feeders and bred stock to Superior Livestock's regularly scheduled
satellite video auction. The auction was broadcast live from Superior's Ft. Worth,
TX studio and offices on November 18, 2005.

Demand was steady and trade active on all classes, yearling steers and heifers
were steady to $1 lower on the heavy cattle. Calves were steady to strong with the
light calves $3 to $5 higher.

Calves

Ferrell Cattle Co., Inc., Oshkosh, NE, VAC 45 weaned, 460 lb Angus &
Angus cross steers, $164.75, Dec del.

MacKenzie Ranch, Jordan Valley, OR, Certified Natural, VAC 45 weaned
Angus Hereford cross steers, 460 lbs, $156.00, Dec del.

Rodney Dicks & Sons, Lake City, FL, 590 lb Angus & Brangus cross weaned
strs, $119.00, Jan del.

FARR-WAGG/Rocking F Ranch, Ocala, FL, weaned Eng & Eng Brahman
cross strs, 640 lbs, $112.50, hfrs, 640 lbs, $106.50, Dec del.

Kimble Ranch, Hydro, OK, VAC PreCon, 450 lb Eng & Eng Exotic cross
weaned strs, $150.50, Dec del.

Vaquillas Trading Co., Hondo, TX, VAC PreCon, 425lb various breeds with
'l4 or less Brahman influence weaned strs, $146.50, Nov del.

Turner Ranch, Crockett, TX, VAC 45, 525 lb Brangus & Char cross weaned
strs, $125.50, Dec del.

Bar M Bar, Independence, KS, 550 lb Eng & Eng Exotic cross weaned strs
with less than 1/8 Brahman influence, $135.00, Nov del.

Mayer Ranch, Alta Vista, KS, VAC PreCon, 575 lb Eng & Eng Exotic cross
weaned strs, 100% blk hided, $137.50, Nov del.

Ed Wesner, Reydon, OK, 630 lb weaned Angus strs, $127.00, Dec del.

OdIe Livestock, Brush, CO, VAC 45 weaned, 720 lb Angus & Angus cross
strs, $120.25, Nov del.



Willow Creek Cattle Co., Brewster, NE, 600 lb VAC 45 Beckton &
Leachman sired weaned strs, $133.00, Dec del.

Olsen Ranch, Vinita, OK, 500 lb Eng & Eng Exotic cross and a few Brangus
hfrs, $121.75, Dec del.

Seibert Cattle Co., Paulden, AZ, 500 lb Angus & Angus cross weaned hfrs
with less than 1/8 Brahman influence, $126.50, Dec del.

Hugh B. McKeen, Glenwood, NM, Certified Natural, 470 lb Eng & Eng
Exotic cross weaned hfrs, $126.00, Nov del.

Yearlings

Kelley Ranch, Vinita, 0 K, 650 lb Eng & Eng Exotic cross strs with less than
';4 Brahman influence, $119.25, Dec del.

W. Bryan Hargett, Kingston, NC, 650 lb VAC PreCon Eng & Eng cross strs,
$118.75, Nov del.

Barron Kidd, Waxahachie, TX, 720 lb Angus & Brangus cross strs, $116.75,
Dec del.

Clint Decker, Milburn, OK, 725 lb Eng & Eng cross strs, $116.35, Nov del.

Maynard Taylor, Bronson, KS, 775lb reg Angus cross strs, $116.00, 700 lb
hfrs, $111.00, Dec del.

Russell Maxwell, Sikeston, MO, VAC PreCon, 780 lb Eng & Eng cross strs,
$113.35, Nov del.

La Escalera Ranch Partnership, Ft. Stockton, TX, 750 lb Angus & Brangus
cross strs, $115.60, Dec del.

Hendricks Farms, Buffalo, MO, 825 lbs Eng & Eng Exotic cross strs,
$113.00, Nov del.

Kendall Martens, Copeland, KS, 640 lb VAC PreCon Eng & Eng cross,
100% Blk hided hfrs, $121.00, Jan del.

Denton Ranch, Inc., Minneola, KS, 765 lb Eng & Eng Exotic cross hfrs,
$113.25, Nov del.

Gale Frank, Copeland, KS, 775lb Angus & Angus cross hfrs, $109.35,
March del.



Brandon Hickey, Granite, OK, Certified Natural, 850 lb Exotic cross hfrs,
$103.50, May del.

Diamond E Ranch, Waco, TX, 875lb Brangus & Brangus type replacement
hfrs, $100.75, Nov del.

Decker Ranch, Wister, OK, 950 lb Brangus, Angus cross hfrs, $99.50, Dec
del.
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EXHIBIT 7

Video and Audio Transcript of RFD-TV "Superior Livestock Auction" Excerpt (First
5:00 minutes of auction that aired on September 1,2005 at 12:00 P.M. ET)

••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••
Description of Video Images: Concurrent Audio Content:

Static screen, displaying "Donnell Cattle Company
Fall Female Production Sale
September 1st

Preview- 11:30 AM CT
Auction- 12:00 PM CT
For more info:
800-431-4452
www.superiorlivestock.com..
The screen also displays "Superior Productions" and
"RFD-TV" logos

Hereinafter referred to as "Fall Sale Screen"

•••••••••••••••••••••••••••••••••••••

Static screen, displaying "Tommy Donnell
Donnell Cattle Company"

•••••••••••••••••••••••••••••••••••••

Fall Sale Screen

•••••••••••••••••••••••••••••••••••••

Static screen, displaying "Larry Cotton
Sale Manager,
Cotton and Associates"

•••••••••••••••••••••••••••••••••••••

Fall Sale Screen

•••••••••••••••••••••••••••••••••••••

Tommy Donnell: I'd just like to say thank you to
everybody

• ••••••••••••••••••••••••••••••••••••

that came today and also to the viewing audience on
RFD-TV that there'll be some buyers there, we want
to thank you for joining us also. We stand behind
these cattle 100% and if there's any problems, if you
buy one, it's our problem, not yours. I want to thank
everybody for ....

• ••••••••••••••••••••••••••••••••••••

Larry Cotton: Okay Tommy, thank you very much
[applause]. Cattle today will sell under the standard
terms and conditions as outlined by the

• ••••••••••••••••••••••••••••••••••••

American Angus Association. You can check on
those conditions if any of you are interested. Also
Jared Memon is here with the Angus Association and
he can help you with that. Casey Warrell who is
working as one of our consultants today, also the
previous regional manager in this area and Casey will
be able to help you with anything also relating

•••••••••••••••••••••••••••••••••••••

to the Angus Association. We have an update
information as we go through the catalog. There are
update sheets. We have a sale order, of course, will
be the same as we're going through here on the video
so our screen in front of us and then the TV monitors
you'll be able to see the cattle as we describe them
and go through the sale and we'll bid on 'em simply
as they were walking through here, and Randy, as we
said

•••••••••••••••••••••••••••••••••••••



Fall Sale Screen, continued

•••••••••••••••••••••••••••••••••••••

Static screen, displaying, "Donnell Cattle Company
Fall Female Production Sale
Live from the Young County Arena
Graham, TX
Thursday - September 1, 2005
12;00 pm CT
Offering 100 Outstanding Females"
Also displays the Superior logo and phone number

•••••••••••••••••••••••••••••••••••••

Static screen, displaying photo of a man in a Stetson
hat and "Jim Birdwell
Auctioneer"

•••••••••••••••••••••••••••••••••••••

Video loop ofthree 5-10 second clips featuring
"DDC Regal Platinum 3J4," a black angus bull,
walking around a fenced pasture, with a "Lot 1" text
label in the upper-left, a Donnell Cattle Company
logo in the upper-right, and a "Lot 1-3A is next, then
l-3B" message in the lower-left part of the screen

•••••••••••••••••••••••••••••••••••••

2

earlier, you just won't have to worry about any things
flying out or any sawdust kind of getting in your hair.
It's a great comfortable setting here.

•••••••••••••••••••••••••••••••••••••

It's always a pleasure to work with Jim Birdwell.
He's going to conduct the auction and Jim, I think
we've got everybody here, we're gonna turn the
auction over to you and get underway.

•••••••••••••••••••••••••••••••••••••

Jim Birdwell: Alright Larry, thank you very much.
It's certainly my pleasure to be here at Donnell Cattle
Company. It's a little unusual. Usually we have a
Fall bull sale and a Spring bull sale which we'll have
again this year and we're usually selling bulls, we're
usually selling the offspring of many of these females
that we're offering you here today. This is a rare
opportunity for you. Not often do you get the chance
to buy females from Donnell Cattle Company but he
is offering you the very best that he has right here
today. You sit right in here, you pick the ones out
that work for your program

•••••••••••••••••••••••••••••••••••••

and certainly you won't go wrong with buying the
genetics that we have here to offer you today. I
usually say open the gate, let the first one in. But
what I say today is, Joe, put that first slide up on that
screen and we're gonna kick off with the Lot No.1
bull so if you turn there in your catalog, Lot No. 1
will be your first one in.

Larry Cotton: Well here he is, Jim, here's DCC
Regal Platinum 3J4, the great son of, of course, 112
out of the female we talked about earlier, the
Hostetler donor, the 692 back to 8375 the ideal 180,
we're selling two-thirds possession, full interest, you,
the bull is also under contract and leased with
Accelerated Genetics and you'll work with them.
Tommy has the contract if you have any questions on
that, see the contract or talk with Tommy and he'll be
able to help you out. There are also 1200 straws of
semen that are under Tommy's ownership that go
along with the bull. That 1200
Video of the Lot No. 1 bull, continued



•••••••••••••••••••••••••••••••••••••

End of video clip

straws of semen are not for sale. You can certainly
use them at your discretion, but it's a
great, great opportunity. Here's a bull as you can see
in the catalog who has all the records.
Those of you here that've seen the bull- he's
really long bodied bull, lots of top, as good as you
can see, he gets out and walks, he covers the ground.
The best thing about him is Tommy's used him, he's
proven he's a bull that has got the best genetics in
America and of course you can see the weights on
him, he weighs 1380. And look at the IMF, 162 on
the ratio with a pretty high contemporary group with
a rib eye of 105. Jim Birdwell, we've got a great bull
standing right here before us in the screen. We're
gonna to sell two-thirds interest in Regal Platinum
3J4.

Jim Birdwell: Oh, you bet and what a great bull to
kick off with. [Auctioneer conducts a rapid bidding
monologue] ALL RIGHT HERE WE GO, THE
AUCTION'S ON, GIMME TEN THOUSAND ON
IT ... ELEVEN, ELEVEN NOW TWELVE ...
NOW THIRTEEN ... FOURTEEN FIFTEEN,
FIFTEEN THOUSAND DOLLARS I GOT
FIFTEEN, GIMME SIXTEEN ... HIGH FIFTEEN
GIVE ME FIVE NOW FIFTEEN FIVE ... I GOT
FIFTEEN RIGHT OVER HERE ... NOW
SIXTEEN DO IT AGAIN GIMEE SIXTEEN ...
AND NOW SEVENTEEN ... EIGHTEEN NOW
TWENTY TWENTY'S ON IT ... I GOT TWENTY
THOUSAND NOW ... [Larry Cotton interrupts the
auctioneer] ... Yes, Larry?

Larry Cotton: Well, you know, we get, the bull,
he's right. ...

•••••••••••••••••••••••••••••••••••••

End of audio content

[THE AUCTIONEERS TYPICALLY
CONCLUDE EACH AUCTION LOT BY
CLEARLY ANNOUNCING:

"SOLD!"

A COMPLETE EXCERPT OF A SUPERIOR LIVESTOCK AUCTION WILL BE MADE AVAILABLE
UPON REQUEST. SIMILAR AUCTIONS ARE HELD PERIODICALLY ON RFD-TV. FOR A
COMPLETE SCHEDULE OF AIRTIMES, SEE WWW.RFD-TV.COM OR
WWW.SUPERIORLIVESTOCK.COMI

3
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43 Otherm;penses not coverlJltl above [itemIZe); a ••••••• ,. 1-4~3~a:;_M_...-:::_,.,~-i_-rT=~,...,..,r__I_-----l------

b ... .[l(.a5-.fm11..t'~.~...~'[l~:$L._...... 43b:::r~~~~-t-_i:f_~~~-I---- _ ___l----
c ..--l/r:~'-u:!:.'t.J.,;.qr.Qr:...-......-.. :~:..:=:l~+-'~~~;,&-+-~~~=-+-----+-----

: :::::C~~~~~::::::::::::::::::: ::: 1-=4~3e!:!4--fI1.~~~+~~~~+-----+-----
44 Total funcbonal expenses (add /1lle5 22 tI1rough 43). ~",.zaf1ll/1S •c . ?

completmg l»!umns IBHD~ c:my these totals to lines )~15~4 :;. 8 tS'...:J

Joi"t Costs. Check ~ 0 if you are follOWing SOP 98·2. ~
Are anyJOint costs from a combined educabonal campaIgn and fundralSlng SollCrtation reported In (0) Program set'Vlces? ~ 0 Yes No
If ·Yes.· enter (i) the aggregate amount of theseJOInt costs $ ; 00 the amount allocated to Program ServJces $ •
(iii) the amount allocated to Management and general $ _ ; and (IV) the amount allocated to FundralSJng $

limIIII[],tatement of Program Service ACCC~·liShments(See Dace 25 of the Instructions.)
Wh h . . ? ~I/Jlj6! .l)~<' Fj,t:,l "I ..r.~f~..... ;;,.IIe...cA-nl''',4.I Program Servic:eat IS t e organIzations pnrnary exempt purpose .r --~~-__..,.._~...oJ_. r.<.~Jl'!_ V!V• .J_ "~._ ......... t.r.r-

'L1A ..,. V ' u. . • Expenses
All organizations must descnbe theIr exempt purpose ach, v m . In a cl ar an<rc clse n . ta the number (R~redllllS01(t)(3hnd

of clIents served. publications I',sued, etc DISCUSS achrevemen~ thai; are not measurable (Section 501(c)(3) and (4) (4) args.butand~al~l

organizations and 4947(a)(1) nonexempt charitable trusts mu,t also anlte! the amount of grants and allocations to others) bum; ollas.)

a .. ~~ ...:tJ.J.CE~~~..nQWUJd_().710k~ ..~f.jT§..~r.@.@;..._y~...--7{'mn-----...
.. tf!-~'l!;J.(!jIft"1J..:f.··J~··i!J!.t.kt.t?~btw.lJ1.~.Jltt.r)P.~.CM!J.!.'-frf5.jf~:·1- ..'fJW../f --
.....~'T~~.r:.C1itftAcl~~-YH--.J~{t·~t!~Jatoc~!o'fft-T¥··~·~.;.{··-·~~·l:.M'f ,;lcr:), t6'O

b --~t:~J~·tt--.l¥.d.raf:'!1f?.t..f~r,..'5Jr~&.1r!J:!:!ddJe:.~.'."r!t.fAQ.($.fl.h(L .
..~.I,,~~--!:E~6r../JB-nC~~f--l+.iJc.9.Y.-.l.~£l1(,.~·;pn~1i!Jf:.·"!..·-···-· ..· 'i.l t-jo'i
..)';:~'ft!.ltlf.l!fr.Jr;l.>I1!~_J:fl.o.¢!:tJtb!J5._ -J!.t/~_'f7P.J. J);i7:1.dA1.._l.~...I202.9...aw.'!!!~_ .. -.-.. 'I iJ' jC'~

(Grants and allocations $ -...:.)_i_~I~J7.......~'...·""lo:;>-=__"

c ~.&iJ.H~·~~_ ..@_~~;~~_iY4.:zdJ.~j?m.m;\r),1t.-:.i'lf.~~.IJ!l(&.0::.---.- .
-.lk'CW;bJ~~i~I.·;;:ti!. __~.l~_!A~~i1J£~f,~.~~('%f.'-.-t~~cj'.,ffb.t.~?:--H-~ln'C-T1fj£-F:F/t;.--- ..
..A)(,.,1J&J_ ..J!/4f~(r..tb.LTl~. ~.! ..:n:a;rf~t'({u.. ----- --- ..- ,.... /."3'- I ~J,;)
______________.__--'(G_raI"IS and all"C8rions $ ..:...)-l-~{.~~147 ...1::::::,U-...r-}........J

d .••....._ _...•. _.' _._ .•. _. _._nn. __ .. _ _. _." __ .. _. "" ---. - -- -..- -- ------ .
_ 4 4< _ , ~ , - - -_ - ~ -_ ~_ _ - .
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_ Balance Sheets (See page 25 of the instructions.)

63

65

64a
64b

'" '

(A)
Beginning of year

,-.

key employees

:O¢':.~r~: ..
. ~ 0 Cost 0 FMV 1-------

51a
51b

55b

57a

55a

47a Accounts receivable . .....
b Less. allowance for doubtful accounts .

45 Cash-non-Interest-beanng • • . . •
46 Savings and temporary cash Investments .

Note: Where reqUIred, attached schedules and amounts WIthin the descnptlon
column should be for end-of-year amounts only

59 Total assets (add lines 45 thrau h 58) (must e ual hne 74) "

483 Pledges receivable
b Less allowance for doubtful accounts .

49 Grants receivable

50 Receivables from officers, directors, trustees. and
(attach schedule) .

51a Other notes and loans receivable (attach
:l schedule).J b Less. allowance for doubtful accounts .

52 Inventones for sale or use •
53 Prepaid expenses and deferred charges
54 Investments-secuntles (attach schedule).
55a Investments-land, bUildings. and

equipment: baSIS"
b Less' accumulated depreCiation (attach

schedule).
56 Investments-other (attach schedule)
57a Land. bUildings, and equipment: basIs.

b Less: accumulated depreciation (attach
schedule).

58 Other assets (descnbe ~ --"""""''-''<::=.L.!....L...~='='=~'- _

60 Accounts payao:e and accrued expenses.
61 Grants payable . . . . . . . . •
62 Deferred revenue. . . . • • • . .

III.91 63 Loans from officers. dIrectors. trustees. and key employees (attach

•
~_ schedule)................
... 64a lax-exempt bond liabilities (attach schedule)
-I b Mortgages and other notes payable (attach schedule)

65 Other liabilities (descnbe ~ _

66 Totalliabirlties (add lines 60 throu h 65). ...:.---:.--:..~"--:......:.. ....:.. .....:.-+--I~..:.:c.~O':::'.L..-;....

Organizations that follow SFAS 117. check here. 0 and complete lines
III 67 through 69 and hnes 73 and 74.
§ 67 Unrestncted . . . . . • . . . . " . . . . . .
II 68 lemporanly restncte~d . . . . . . " . . . • . .
iii
aI 69 Permanently restncted . . . . . . " . . . _. .
~ Organizations that do not follow SFAS 117, check here. 4f'and
J! complete lines 70 through 74.
C5 70 Capital stock. trust pnnClpat or current funds .. . . . . . . ..
~ 71 Paid-In or capital surplUS. or land. building. and equipment fund. •
::: 72 Retained earmngs. endowment. accumulated Income. or other funds
c(-a; 73 Total net assets or fund balances (add lines 67 through 69 or lines
z 70 throug~. 72:

column (A) must equal line 19; column (6) must equal line 21). . .
74 To.!!!.!i.!!!!!!!!~-!.nd ~ssets I fu~lances (add lines 66 and 73) 74

Form 990 IS available for public inspection and, for some people. serves as the primary or sole source of informanon about a
partlCIJlar orgamzatlOn. How the pUblic perceIVes an organIZation in such cases may be determined by the Informatlon presented
on Its .etum Therefore, please make sure the return IS complete and accurate and fully descnbes. In Part III. the organIZation's
programs and accomplishments.
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• ,--'--------: iBI T'UE, allU dvt!rdgt! f1cur~ per Ie) Comp.ensatlcn • CjC\XItIOIJI,..r.s:, ! :EJ E·ilen,e
(A) ~ame and address __•__.~We"i'<levoted to oosftlon (If not p_~_I~.,enter enqJlayee teI!!it pl2rl5 6 accoum anO Olller

_ _ u -.' d;lEll'ed CllIIIIlOIisiIdlo. allowances

--_·-fJ.!hl;$~ZI~oi3)Jfe--~c:it-~-fj·_·~t.!f::}f::.,{(., ,.J.~ ... jlJ \~ -0 - -0 ,~ -0 -

......~~I~zP§EiiiS ..·-t£0!-··_··__---l-· '-+1 -+- 1-----

==-~~~1£~tjj,--4}&f--:·~~~~~':m_t-:'--''I'~....IlIJ~'llI<.::·.,~tt/.......,....~_ ____""_-6_.....-+- -o'_-_t---o -
C "_b" L'') ~ ! •

:::::::~~~~~~:::!!i~~~:l----------1------l------t----
-----------------~.--.--.------_l-----_+_----t_----

i.---_. -_..------.-_. _.- ---_. -.._---_..----- _..--_.. - .......•-_..,

··-··--------·~:.~~=_==.=~:~.=~~~~.~_~-~_-'1L---_--_--_.. __...J__---l__---J......-__

7S Did any officer. director. trustee. or key employee receIVe aggregate compensallon af more than $100,000 from your 0 M
orgamzallon and all related orgamzallons. of whIch more than $1C,OOO was proVIded by the related organizauons? ~ Yes " ~;:a

If "{i~<;." ~ttach "cl,p.cu!e-<;ee page 28 0f the Il1structioJ'\'3.

-------_._.__.--' ..,
Fc:m 990 (20031
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8Ga

87a
86b

Form 990 (20031
!!Iir~O~t:':"h-er-:-ln":'fo-r-m-a-:-:ti:-o-n"'::S::-e--e-a-:-e-::2::::8-o-;:f-::th--e~i:-nstru-:---Cti':":'·o-n--s~.)--------------r-::-"';';;~

76 DId the orgaruzallOn engage III any actIVity not prevulUSly reported to the IRS? If "Yes,· attach adetailed descnpllOn of each aClMty
77 Were any changes made In the organizing or governIng documents but not reported to the IRS? • •

If "Yes," attach a conformed copy of the changes.
78a Old the organization have unrelated bUSIness gross Income of $1,000 or more dUMg the year covered by thIS return?

b If "Yes: has It filed a tax return on Form 990-T for this year? • . • . • • . • . • • . . . •
79 Was there aIIqulllatlon, lllsso/unon, termination. or substantlal contraction dunng the year? If "Yes: attach a statement
80a Is the organization related (other than by association with astatewIde or nationWide organization) through common

membersnlp, governing OOOles, trustees, officers, etc.. to any other exempt or nonexempt organization? .
b if "Yes," enter the name of the organrzatlon ~ ..••....•••.•..•••.. _.••••.. _.••••..••.•....•.•...• __•..•.....•..••

.......•• _....•..._ and check whether It IS 0 exempt or 0 nonexempt.
81a Enter direct and Indirect pohtlcal expenditures See hne 81 instructions . . . "'8:;;.;1;.:=a'-'-_........c.. --i

b Old the organizatIOn tile Form 1120-POL for thiS year? . . . . . . • . • .
82a Did the organizatIon receive donated services or the use of matenals, equipment. or facilities at no charge

or at suostantlally less than faIr rental value? . . .
b If "Yes:' you may IndIcate the value of these Items here Do not mclude thiS amount

as revenue In Part I or as an expense 10 Part II lSee instructIons In Part 1I1 ) ,-,8=2:.::b~ _

S3a Did the orgamzatlon comply with the public InspectIOn reqUirements for returns and exemption applications?
b Old the organization comply With the disclosure reqUirements relating to qUId pro quo contributions? .

84a DIe! the orgaOlzatlon soliCit any contributions or gifts that were not tax deductible? •..•.•
b If "Yes," dlo the organizatIon Include With every soliCitation an express statement that such contnbutlons

or grfts were not tax deduCtIble? . . . • . • . . . . . . .
85 501(c)(4), (5), or (6) orgaruzaCions a Were substantially all dues nondeductible by members? .

b Did the organizatIOn make only In·house lObbying expenditures of $2.000 or less? • .
If "Yes' was answered to either 85a or a5b, do not complete SSc through 8Sh below unless the organization
received a waiver for proxy tax owed for the pnor year.

c Dues, assessments, and SImilar amounts from members . ~8::.;5:...;:c'-f- --'
d SectIOn 162{e) lobbying and political expenditures 1-'8:o;5=d:.r- _
e Aggregate nondeductlDle amount of section 6033(e)(1)(A) dues nouces f-:8:.:5:.::e+- _
f Taxable amount of 1000Ying and political expenditures (hne 85d less SSe) ..B~5:.:.f-,- _
9 Does the organizatIOn elect to pay the section 6033(e} tax on the amount on line 8Sf? .•...
h If seCtlOll 6033(e){1)(A) dues notices were sent, does the organization agree to add the amount on IUle 85f to its

reasonable estimate of dues allocable to nondeductIble 10bbyUlg and political expenditures for the follOWing tax
year? . . . .

86 501(c)(7) orgs. Enter. a Initiation lees ana capital conlnbutlons Included on line 12
b Gross receIpts, Included on hne 12, for public use of club faCilities

87 501(c)(12) orgs Enter a Gross Income trom members or shareholders. . .
b Gross Income from other sources (Do not net amounts due or paid to other

sources agamst amounts due or receIved from them). . . . • • . . . 87b~ _

88 At any time dUTlng the year. dId the organization own a 50% or greater Interest In a taxable corooratlon or
partnership, or an entity dIsregarded as sep2rate from the organization under Regulations sections
301 7701-2 and 301 7701-3? If "Yes:' complete Part IX , . . • • . • . . . . .

8ga 501(c)(3) orgamzatlons. Enter' Amount of tax Imposetl on the organization dunng the year under'
sectIon 4911 ~ , sectIon 491 2 ~ • sectIon 4955 .- ---,

b 501(c)(3) and 501(c)(4) orgs Did the organization engage in any sectIon 4958 excess benefit transaction
dunng the year or did It become aware of an excess benefit transactIon from a pnor year? If "Yes," attach \I
a Statement explalnmg each transaction. . . . . • • • . . .. .....•...• L.;;8;.:=9.:=;b~--,_,.&.

cEnter Amoum of tax Imposed on the organization managers or disqualified persons dunng the year under
sections 4912, 4955. and 4958. . • • • . . • • . . • • • • • . . . • . . . • ..

d Enter: Amount of !a1( en tint! 8Qc, ::~~~'je !~iS!'!~~:..~ ~\! ~-e :::~~·i:-at!~n. . .. ....
90a lJst the states INith which a copy of thIS return 15 flied i> AJ9.N.t?.. . .._._ _ __ ._.. ...-.---.....---

b Number of employees emp!oye~ 'n the oav perIod that 'nC!Uces i\Aarc~ 12, 2003 (See :nstJ'l..!ctions.) 19$?L _t.).N !J ,....
91 The books are 10 c!f of ~ .rrl.~~--G9:rrsCI1,~.---..-.--- --.2t'-- Telephone no.~L'JQJ..).~1._::~·I.:._.J_.

Locateo at" ._:J_ ..if.;).'I....~_r.;!jeIC>-:lff...f.47:?::!1 __ .v.lh.tfr.;.~I1 N_ ...._. ZIP.- d ~ ••b.,gQ~... ---,,- ..... -......
92 SectJon 4947(a)(1) nonexempt char/taDle trusts filmg Form 990 In lIeu of Form 104'J--eheck here . . . • . . . ~ 0
_-.::a~nd~ enter tILe amount of tax-exemot :nterest receIved or accrued dunno the ~J: 'lear ~ i 92 ~



I-----t----r----+-----t-----

l=---t---+----t---+--

-, I)"Y

Pr gram service revenue: "
Itc- ~~~1fll'

1

MeOlcaretMedlcalO payments , •...
Fees ana c:;ntraets from government ageocles
Membership dues and assessments
:meres[ .::.n $aVlfigS and cempcrary ca51~ mvestmel1tS
JlVlfJercs 3.,C ,;1,?fe~t ~··.?m secunties . .
Net -:'")'.3-1 'tiC:.tiiE= I)f 1\IQ~::J ;''Jrn "~::al ~Stc~~'

·.loot·nnan,:ea ~'oPl:lrty

not deot-findnced plOperty .
Net rentallJlCcme or (Iossi from pefsondl property
Other investment income . • • • • •
Gain or (105.-;) from sales of assets other than Inwt1l.ory
I'Jet 1I1Come or (loss) from special events ,
Gross plClit or [loss) ircm sales of Inventory
Other revenue: a .

93
a
b
c
a
e
f

9
94
95
es
g7

Form 990 (20031 Page 6
I&mI~A:-n':':a~IY:':'S:":'is--:07f7'ln-c-o-m-e-.~P-rO-d:-U-C":'"in-g-A':'"C~t1:':""v~itl:':"'-e-s-(;:::s~e-e-p-a-ge--:::'3:::-3-o-::"f~th-e-l-ns~tr-u-C~tJ-O-ns~.~-----_"":'::='':'

Ncta: E;:rer gross amounts unless otr:elWlse Unrelated business Income ExtlUded by secllDll 512. 513. or 514
,nmci:ltea. I (A~ (8) (e) (0)

BUSIness code Amount Exclusion code A.mount

.3

b
98
59

100
i01
i02
103

b
c
d
e

104 ::ubtoral ~adC ::)Iumns \8). (O}, and (E}}
'1]5 Total (Cldd line 104, columnc; (B), 10\. and (E}} >
Note: LJn~s Une ;0. Parr /. should eqlJaJ the iJfTiOl.1n£ Oll jj"", i2. rare J.
~1[Jtii~iol'!ship <?! Activities ~o t..~e Accomplishment of Exempt Purposes (See page 34 of the Instruet.lOns.)

Line ilia r C:~plilJn ilOW caCIl aC:llilty fOI .vlllen Income IS repolled In <.olumn (E) of Pal t Vii ccntlll:luted Importantly to ;;le d"'';vlT1phsllm~nt
V I ~f j':e crga~!:a~·~.,·3 exempt purposes ~ctf'\er ~~3i '::y :JrC~Jdn,c; f'ul'lds fer sue, purposes)

--F .sgg tl'1ftkdCeII 'ltfhZ

Imgt :nfcrmativn Ragardir&9 TaA;lbi~ S~bsidi&ries snd Disracardad Entities {See pace 34 of t.1e instructions.}
(Al (8)! Ie) 0 <E)

Name. address. and EIN of ccrporatlon, Percentase of L NalUre of aC:lvlMsTotal1n~ome End-ot·year
paltl1ershlp. or disregarded entity owner$h~~~E~ I assets

~o'----luttt----==------_.__._._9'.:~=+"--------~---___lc_--------- --------+-----.--~ I

~ormati~~~qardmg Transfers ASSOCiated With Personal Benefit Contraet5 (See page 34 of the inStructions,)

ta) Did ltle 'lI'ganlli!\]on. dunng the year. receive any funds. dir~ or 'l1dlreal~. to oay pterlwms on a ;Jfrsonai benefit comruet? . n Yes 0 !'.!o
(b) Old the organizatlon, t111r.ng l~le ye<.f. pay p(emlUliiS. dill::C'Jy 01 ilidir.....uy. lIi, a pe."5vnai l:.iCliEJii: w;u,,<':<' 0 Yes C ilio
Note: if" Yes N to (b), me Form BB7D and Form 4720 (see instructions).

I ''':"":!~.. .::~ ":':'~" ~r ;-n __'~', .:,. _I:,:,:: .:; ...t' .:..~ l -::. ..... , :l..! ~~.,:. 4"~". f·C:·:...v:·; ~c.:.:~pJ:·:;:ng !cl'.Ca1..~:' ~;".a :::::.!c·..~~·\!.S ...."..,!!: ~!'~ !:.C::t cf~ ~.:.,~w~gc
I ar. . ; It IS true. c"rre t, an1 t.omp""!l DeclarallOn of preparer lather than olficef) IS caseo on dll ",formation of wh~ preparer has any .nowtedge

~ ~-~ I II ...I~-~
, Date



~@03

OMS No 1545-4041Organization Exempt Under Section S01(c)(3)
(Except Prfwate Foundallon) and SectIon 501(8" $cnlf). 50100,

601(n). or $eCIion 49C7(a)0) NAnu....pl Charitable Trust

Supplementary Information-(See separate ;nstruetions.)
~ MUST be completed b Ihe above 0 anfzatlons and actaclled to Chelr Form 990 or 99O-EZ

Compensation of the Five Highest Paid Employees Other Than Off"1CeI'S, Directors. and Trustees
(See a e' of the instructions. Ust each one. If there are none. enter "None.n)

SCHEDULE A
(Fonn 990 or 9!lO-EZ)

f'. "0 "e'....... ..._..l.~_ t:! __ -.-.. __

--_._--------- ------.----11----- -1-----+------

Total number of olher employees paid oller
550.000. . • . • • • . . . • • ..

iiIIiiii COn\pensation of the rIVe Highest Paid Independent Comractors for Professional Serv..:es
(See page 2 of the instructions. Ust each one (Whether Individuals or firms). If there are none, enter "None.i

(II) Name ..0 lIlllWss of eaell ondcpenclent ClIIIfraC:IOt paid more lItan $.50.000 lb) Type of SCJW:C: lei CDmpensadon

..··...-f!!/ii~iy~z'rJ~~;~--re:··ij'i-·--·· __···_·_··..···_-
:r: I :S.$V

P{(DIJVCTloiJ +
Ptf,.~~Amjlt{ IJG

......IN'Vf~~i%.,f5NT - . P~otk'''-.':'rl,a IJ -+-
l:LJjuN. 4J ,:II- '0 i' _.~~JJ....~"::.:='.s::.!:.'H~I~fJ_--+_--::(;,==-O...J.{..:::::~:=.=:..

- <:>-
--·-------'r--------

Total number of oltlers rece,vi'1g over $50,000 for
pro(e5Sl'Jnai services. . • • . , • • ..

Cat. No. 1123SF SCl>edL:Ia A lForm 990 or 9So-EZ) 200S



Schedule A(Fonn 990 or 990·EZ) 2003

_ Statements About Activities (See page 2 of the Instructions.)

Dunng the year. has the orgamzatlon attempted to InRuence natIOnal. state. or local legislation. Including any
attempt to Influence pUblic opinIOn on a legislative matter or referendum? If "Yes," enter the total expenses paid
or Incurred In connecllon With the lobbYing aCllvJtles ~ $ (Must equal amounts on line 38.
Part VI-A. or line I of Part VI·B.) • • . • . • • . . . . . • . • • • • • • • • • • • •

Organizations that made an election under section 501 (h) by filing Form 5768 must complete Pan VI·A. Other
organizations checklOg "Yes· must complete Pan VI·B AND attach a statement giVing a detailed descnptlon of
the lobbying activities

2 Dunng the year, has the organization. either directly or indirectly, engaged In any of the follOWing acts wltl1 any
substantia! contnbutors. trustees. directors. officers. creators. key employees. or members of their families. or
With any taxable orgamzatlOn With which any such person IS affiliated as an officer. director. trustee. majorIty
owner. or pnnclpal beneficiary? (If the answer to any question IS "Yes•• attach a detailed statement explammg the
tnmsactJons)

a Sale. exchange. or leaSing of property?

b Lending of money or other extension of credit?

c Furnishing of goods. servICes. or facilities?

d Payment of compensation (or payment or reimbursement of expenses ,f more than $1.000)?

e Transfer of any pan of Its Income or assets? . . • • • • • . • • . . . . •

3a Do you make grants for scholarships, fellov/shlps. student loans. etc.? (If "Yes," attach an explanation of how
you determine that reCipIents qualify to receive payments) • . • • • • • . • • • • • • • • •

b Do you have a seCllon 403(b) annuity plan for :four employees? • • • • • • • • • • • • • • •

4 Old yOtl maintain any separate account for partlclpatmg donors where donors have the nght to prOVide adVice
on the use or dlStr~onof funds? • . . . . . • . .• •..•..••.•.••

'Ufti"" Reason for Non-Private Foundation Status (See pages 3 through 6 of the instructions.)

Page 2

Yes No

(a) ~:a:r·e(s) cf supported organlzatlon(s)

The organization is not a pnvate foundation because It IS: (Please check only ONE applicable box.)

5 0 A church, conventIOn of churches, o~ association of churches. Section 170(b)(1)(A)(i).

6 0 A school. SeCtIon 170(b)(1)(A)0i). (Also complete Pan V.)
7 0 A hosprtal or a cooperative hospital selVlce orgamzatlon. SectIOn 170(b)(1)(A)(ili).
8 0 A Federal, state, or Il,cal govemment or governmental umt. section 170(bj(1)(A)(v).

9 0 A medical research orgamzatlon operated mconjunction With a hospital. SeCtIon 110(b)(1)(AlOn). Enter the hospital·sname. city.
and state ~ .........•.......••....•••.••._....•.............•.••.•..••.........•.......•....••. _.....••••.... _ .

10 0 An organlzabOn operated for the benefit of a college or University owned or operated by a govemmental Unit. Section 170(b)(1)(A)(iv).
(Also complete the Support Schedule In Pan IV-A.)

11a 0 t\n orgamzallon that normally receIVes a substantial pan of its suppon from a governmental untt or from the gl!neral public.
SeCtIon 170(b)(1)(A)(vl).. (Also complete the Support Schedule In Pan IV·A.)

11b ~~ .. community truSt. Section nO(b)(1)(A)(vl). (Also complele the Support SChedule In Part IV-A)

12 ~ An orgamzatlon that normally receIVes: (1) more than 33'1,% of Its suppon from contnbUtlons. membership fees. and gross
receIpts from actiVities related to Its chantable, etc.. funCtIons-subJect to cenain exceptions, and (2) no more than 33'1>% of
Its suppon from gross InvesOTlent Income and unrelated busll1ess taxable Income pess sectIon 511 tax) from bUSinesses acquired
by the organization ar';er .June 30, 1915. See section 509(a)(2). (Also complete the Support Schedule In Part IV-A.)

13 0 An organlzatton that IS not controlled by any disqualified persons (other than foundatIOn managers) and supports organizatIOns
descnbed In: l~) lines 5 ttlrcugh 12 above; or (2) section 501 (c)(4), (5), or (6), .f they meet the test of seetlon 509(a)(2). (See
sectlon\509(a)(3).)_.._.__.-:..:.:...:.~------

PrOVide the follOWing Informatlo~n~a~b~ou~t~th~e..:s~u~o~n~e::d~o~r~an:.::lza~ti:::o::.:ns=.~(~S~ee~p~a~e:..::.5.::0::..f.::th.:::e:.;l::.:n:::stnJ;:.:::etI=o:.:.ns:::.t..) _
lb. Llfle number

from above
._---------_._----------+---..:~:...::::.:..:.:..-

..__._ __._ _..__._.. _.__.__ .__..__._._.__._--_._----1------
__.._._...__ ._... _._.• _ •. .. . . -'-. . 1.- _



Schedule A ll'crm 990 Cl' 99G-EZl 2003 Page 3
Wil. SUpport Schedule (Complete only if you checked a box on tlrle 10. 11. or 12.) Use CIIsh method of.accounting.
Note: You rna use Ure WOIksl7eet In me InstrucClOns (or convertm from the accrual to the CiISh merhoet ofacccuntin •
calendar ear (or fiscal r innln in) .... (al 2.002 (b) 2001 (c;) 2.000 (d) 1999 (e) Total

'5 Gifts. grants. and contnbutJons receIVed. (Do
not include unusual grants. See line 29.1. •

16 Membersl'1J fees received. • . • • •

88
" Grass receiptS from adml$$lons. merchandise

sold or services performed. or firnIS/lJng of
faclfrlles in any actIVItY that IS related to the
a 8Illzalion's chentabfe. etc.. se...

18 Gross mcome from Interest. diVidends.
amounts received fTom payments on secunties
loans (Section 512(a1(s)). rents. royalties. and
unrelated business taxable income (less
seC1Jon 51' taxes) from busmesses acqured

__..~~orga/lIZalion after Jun!l,;..3.;..0...:.,_'...:.9_7S"--"'.---'._., -+_. + +- t- _
19' Net Income from unrelated bUSiness

actIVIties not Included In line 18 •

20 Tax revenues levied for the organizatIOn's
benefit and either paid to It or expended on
lIS behalf. • • • • • • . • • . •

-2-'-Th---e-vaiue of services 0( facilities furnished to
the organaabon by a governmental urut
.I/ithout charge. Do not mclude !he value of
services or Iacmbes generaUy furnIShed to the
public Wllhout charge. . . , • . . .

24 Line 23 moos line 11.. "" -'.'---:-..+----;:::;::;~~'_j--.........,..,.7"'::-+-----+-----
2"5E;;~;1~e23":--.-.-.-.- ,
26 Organizations desaibed on lines 10 or 11: a Enter 2% of amount In column (e). rille 24. • • • ~

b Prepare a list for your records to show the name or and amaum cornnbuted by each person (other than a
governmental UlIIt or piJbficly supported organizatron) whose total grtts for 1999 through 2002 exceeded the
amount shown In line 266, Do not file this fro;( with your retUfn. Enter the total of all these excess amounts ~

c Total support fO( section 509(a)(1) test' Enter fine 24. column (e). . • • • . • • ~

d Add: Amounts from column (e) for lines: ';8 19
22 26b • ~ "'2:::6d=-+ _

e F'ubhc support ~Ine 2& minus line 26<1 ttllaQ .".. ••••• . ~ 1-Z6e=4----__
f Public support ereenta e (line 26e (numerator) divided b line 26c (denominator» • ~ 26t %

TI OrganIZations descnbed on line 12: a For amounts lIlCluded in hnes 15. 16. and 17 that were reclllved from a "dlsquabfHld
person: prepare a list for your records to stlOW trle name of, and !!ltal amounts recail/ed In each year from. each "disquaDtied person:
00 not file tllis list willi your return. Enter the sum of StJCh amounts for each year:

1;?OOlj •...••~••..••••••••••••• (2001) •••••••::•••••••••••••••.. (2000) •••••::••••••••••_•••••••• (1999) •••••••_••_ _•••••

b For any amQunt Included In lin~ 17 !hal WdS receiYed fTcm ead! person (other than "dlsquafJlied~i. prepare a list for your reclrdS [0
show It.t I\ullle Ci1; iHlU <ll\lOUoll r"celVeu f(;j' each year. lhill W~. more than '<tie larger of el) the amount on line ~5 for the yetll or 121 $5.000
pncl!.ltle In me Ii,.. orga/u:l:atl9l'l!: dp.SCt"bed In lines 5 U1rough 11. as well as IndlvldualS'.) 00"01 me Uris list willi yaurretl8Tl. Alter compUling
lhe clifference between the amounl receIved alld the larger amaunt descnbed m (1) or (2), enter the sum of lIlese differences flhe excess
amounts) for e~ Y!3f"
(2002) .-5.if.:/t.EI.~O (2001) ••s:~.C.QQ (2000) ••.••••.= (1999) ••••••••••••••••••••••••••

22 Other income. AttaCh a schedule. Do nat
Il1dude In or ass) from sale af ca tal asset.s

23 Total of IUles 1S through 22. • • •

16

21

c Add Amounts fTcm colurn,n (e.L,for lines. 15

17 J~.7..~38a.. 20
d Add, wne n", total •••. lind line 27b to~a:. .SElI B~
II PubliC support (line 27c total mInus line lid total). . • . . • , • • • • • • •
f Total support fC? SE-aJe,n 509(8)(2) test: ~nt:~ amount from hne 23, column (e). • ~ LE.:.f..L.XI.l:'::::....J-LL~r'M

9 P'iJbfic SUppCll't Jl~'tce!):a!jE. '.Iine ~,7" (nllmnratof) divided by fine 27f (denominatorD. • ...
-l!....!.~~~entInc,~me e~tl!S.e (line,18. col';lmn (e) (numerator) divided b IIt11& nt (denominatar»." 27h

28 l!'lU!iU<lJ Grarrt:,: For an oman!ZiltlOI1 desCf'lbed 'n hne 10. 11, or 12 that received any unuSl.Ial grants during 1999 through 2002.
p-Ilt.at" a I'Sr far yO:Ol,l"' flX:or'1s '0 ,;:hQW, for each ye~r. {tIP, name of ttw conmbumr. the date and amount of the grant. and a tmef
c1P.SCTlptiOll of ""e rnlt',~,!! of thp. grant Do not, fi'-e tt1is list with )'OUr rp.\tum. Oo'not l!1c1ude these grants In line 15.

---- ----..-"... ~I. A (Fenn no or !IllO-E2) 2tlCI!



29 Does the orgamzatlon have a racially nondiSCriminatory policy toward students by statement In ItS charter. bylaws,
other govemlng Instrument. or In a resolution of Its governing body? • . " • • • • . • . •

30 Does the organization Include a statement of Its raCIally nondiSCriminatory policy toward students In all Its
brochures. catalogues. and other written communlcatlons with the public dealing With student admiSSIons.
programs. and scholarships? • . • • • • • • • . • • • • • • • . • •• •••.

31 Has the organization publiCIzed Its raCIally nondiscnmlnatory policy through newspaper or broadcast media dUring
the penod of soliCItation for students. or dUring the registratIOn penod If It has no soliCitation program. In a way
that makes the policy known to all parts of the general community It serves? • • • • • •

If "Yes." please deSCribe, If "No," please explain. (If you need more space, attach a separate statement J

Schedule A (FOITI1 990 or 990·EZl 2003

EmIlI Private School Questionnaire (See page 7 of the Instruc!Jons.)
(To be com leted ONLY b schools that checked the box on line 6 in Part IV)

If you answered "No" to any of the above. please explain (If you need more space. attach a separate statement.)

32 Does the organization maintain the follOWing.

a Records Indlcanng the raCial compoSItIOn of the student body. faculty. and administrative staff? 1-'3;.:2:::8+_;-_

b Records documenting that scholarshIps and other finanCIal assistance are awarded on a raCially nondiscriminatory
baSIS? . . . . . < • • • • • • • • • • • • • •• ~3=2~b=+-_+-_

C Copies of all catalogues. brochures. announcements. and other wntten commUnications to the public dealing
With student admiSSions. programs. and scholarships? . • • • . • • • • • •

d Copies of all matenal used by the organization or on Its behalf to solicit contnbutlOns?

33 Does the organization diSCriminate by ra.ce II'! any way With respect to.

a Students' fights or privileges? 33a

b Admissions poilcl£:s? 33b

C Employment of faculty or administratIVe staft? 33c

d Scholarships or other finanCIal assistance? 33d

e EducatIOnal poliCIes? 330

Use of facilities? . 33f

If Y0L! ;lOswererl"'!es" to any of the above. please explain (If yOLI need more space, attach a separate statement.)

Schedule A (Form 990 or ~90-E2.1 2003

9 Athletic programs?

h Other extracumcuoar ac::lvltJes?

b Has the organizatIon's nght to such aid ever been revoked or suspended? .
If yOIl answered 'Yes" to either 34a or b. please explain uSing an attached statement.

34a Doe'; the organization receive any finanCial aid or assistance from a governmental agency?

35 Does the orgamzafJon certify that It has complied With the applicable requirements of sections 4.01 through 4 05
cf Rev Proc, i5-S0, 1975-2 C.B. 587, covenng raCial nondiscnmlnatlOn?lf "No." attach an ex lanatlOn. .• 3ij



(a)
Affiliated group

totalS

Umits on Lobbying Expenditures

(The term "expenditures" means amounts paid or Incurred.)

Check ~ a If the or an/zatlon belon to an affiliated rou Check ~ b 0 If u checked "a" and "UlTUted control"

Sc:heduJe A(Form 990 or 990-Ell 2003

_ lobbying Expenditures by Electing Public Charities '(See page 9 of the Instructions.)
(To be completed ONLY by an eligIble orgamzatlon that filed Form 5768)

36 Totallobbymg expenditures to mfluence public opinion (grassroots lobbYing) t-=3:::6+ +- _
37 Total lobbying expenditures to Influence a legislative body (direct lobbYing) • i--=3~7+ +- _
38 Total lobbYing expenditures (add lines 36 and 37) . • . r 3;;:;.8+- -I _
39 Other exempt purpose expendrtlHes • . • . . . • • . . • . 1-"'3;:;9+ +- _
40 Total exempt purpose expenditures (add lines 38 and 39). • 40

41 Lobbying nontaxable amount Enter the amount from the following table-

If the <lmount on line 40 is-- The lobbying nonta)lable amount is-

Not over 5500.000. . • . . , . 20% of the amount on line 40 • . • • • ]
Over S5OO,000 but not over $1.000,000. . $100.000 piUS 15% of the l!.'Ccess over 5500.000

Over 51.000.000 but not over $1.500,000 • $17S.000 plus 10% of the excess over Sl,OOO,OOO
Over $1.S00.ooo but not over $"'.000.000. 522S.000 plus 5% of the excess over 51.S00,000

Over 511.000.000. • • • • • • • $1,000.000 • • • . • • • • • • .

42 Grassroots nontaxable amount (enter 25% of line 41). . • • •

43 Sublraet lIne 42 from line 36. Enter -0- If line 42 IS more than line 36

44 Subtract line 41 from line 38 Enter -0- If line 41 IS more than line 38 .

Caution: If there IS an amount on eIther Ime 43 or line 44, you must file Form 4720

4-Year Averaging Period Under Section 501(h)
(Some organlzatJons that made a section 501 (h) electIon do not have to complete all of the fIVe columns below.

______. S;;;;e;:.;e~_th=e~l;.;;ns;:.;tr;.;u;.;ct=lo=n~ ror lines 45 through 50 on page 11 of the InstruCtIons)

Lobbying Expenditures During 4-Vear Averaging Period

Calendar year (or
fiscal year beginning in) ..

(a)

2003
(bl

2002
(el

2001
(d)

2000
(e)

Total

)

LobbYing nontaxable amount.45

46 Lobbying ceiling amount (1S0% of hne 4S(e)).

48 Grassrc.ots nontaxabie amount

49 Grassroots ceiling amount (150% of line 48(e)l

41 Total lobbying expenditures ,

50 Grassroots lobbYing expenditures . . . •
~AC-ti":""'v:":-ity~b-Y:":N~o-n"";'e-:'le~c~t7"in-g~p=-U-:b-:'li:-c~C=::hl-a-r-=:'iti':'"'·e-s--~----_..L----_.l...-----

____~(F_o_r_reeortl"!.[.?nly by or amzatlOns that did not complete Part VI-A) (See pa e 12 of the Instructions.)

During the year. did the organrzatlon attempt to Influence naUonal, sUlte or local legislation. Including any
attempt to Influence public opinion on a leglslati'le matter 'Jr referendum. through the use of:

a Volunteers. • • • . • • • • . • • . • • . . • • • . • • • • . .

b PaId staff :lr management (Include compensation In expenses reported on lines C through h.)

e Media advertISements. • • • . • • . • •

d M311'f)g~; to lIlemI191"S, ie!l;;i';lt'Jrs. or the public • •

e PublicatiOns, or published or broadcast statemel1tt.

f Grants to other orgaOlwtnns for lobbying plllposes

g Direct contact with legislators, their staffs, government offiCIals. or a legISlative body •

h Rallies, demonstrations, S13mJnllrs, conventIOns" speeches. lectures. or any other means.

T~tc.. Icbbylng e:(pendltltr'3!i (Add lines c tt1w'.Ig;' h,) . , • . • . • • • . • . • . . •
Jf 'Yes" to any of!~~..!::..~'So attach a statement gM"] a detailed descnptlon of the lobbying activIties.

SClledule A (Fonn 990 or 9l1O-EZ) 2IlOS



SChedule A (Fonn 990 or ssa-EZI 2003 Page 6
ImmI Information Regarding Transfers To and Transactions and Relationships With Noncharitable

Exempt Organizations (See page 12 of the instructions.)

Yes No

Slalil V.
aOil 'X

bftl

bliD
b(iiil

blM

bM
.

blvil

c 71

51 Did the reportlng orgamzatlon dlrectly or indirectly engage In any of the following with any other organization descnbed In section
501(c) of the Code (other than section 501 (c)(3) organizations) or In section 527. relating to political organszatlons?

a Transfers from the reporting organization to a nonchantable exempt organization of:
(i) Cash • . .

(II) Other assets. • • •. .
b Other transactions:

(I) Sales or exchanges of assets with a nonchantable exempt organization
(Ii) Purchases of assets from a nonchantable exempt organization

(iii) Rental of facilities. equipment. or other assets
(Iv) Reimbursement arrangements • . . . .
(v) Loans or loan guarantees. . • .

(Vll Performance of selVlces or membership or fundralSln!.l solicitations
c Shanng of facilities. eqUipment mailing lists, other assets. or paid employees .
d If the answer to any of the above IS ·Yes.· complete the follOWing schedule. Column (bl should always show the fair market value of the

goods. other assets. or services given by the reportlllg organization If the organization receIVed less than f3lr market value In any
transaCtIon or shanng arrangement show In column (d) the value of the goods, other assets. or seMces reCeIVed:

(al Ib) (e) (d)
line no Amount Involved Name of nonchanlable exempt organization DescnptJOn of 1I'8l1sfers. tnInsactlons, and ~hanng arrangements

-_.~ .. f----.----

-_. - -

,

5cheduIB A (Fonn 990 or 99O-EZ) 1OlI3

j

52a Is the organization directly or Indirectly affiliated With. Of related to. one or more tax-exempt orgaOlzations ~-(

descnbed In sectIOn 501(c) of the Code (other than section 501(c}(3)) or In section 527? . . . . • .• 0 Yes RJ No
b If ·Yes.· comolete the follOWing schedule:

{al (b) (e)

Name of organization Type of organization Descnptlon of relationship

,-, .-
----_.._---"--~---_.-_.
--_._--_.""'.._-_...-- ...,',.--.._..~----_ ..

------ ..

I



RFD Communications Inc.
Form 990
Part" Line 42 detail

RFD Communications Inc.
2003 Depreciation Expense and Fixed Assets

December 31, 2002 December 31,
20D2 AddllJons Retuements 2003

Equipment
Broadcast 24,949 (24,949) 0
Truck 7,000 7,000
Computer 1.598 1,598

--24,949 8,598 (24,949) 8,598

Accumulated Depreclabon December 31, December 31,
Useful Life 2002 2002 2003

Depreciation Retirements

Broadcast 5 Yesrs (5,604) 5,604 0
Truex 5 Years (1,556) (1,556)
Computer 5 \ ears (88) (88)

(5,604) 3,960 0 (1.644)

EqUipment Net 19,345 6,954



· .

RFD Communications Inc.
Form 990
Part II

Line 43 e

Land Option ExpIration
Independent Contractors, Other

317,500
91,812

409.312



RFD Communications Inc.
Form 990
Part IV - Balance Sheet
Line 63 - Loans From Officers and Directors

RFD Communications Inc
December 31,2003

John Gesek Loan
Borrowers Name
Ongmal Amount
Balal1ce Due
Date of Notes
Matunty Date
Repayment Terms
Interest Rate
Secunty Provided By Borrower
Purpose of Loan

RFD Communications Inc.
$58,000
$36,480
March 14,2001 ($3,000), June 11,2001 ($22.000), August 23, 2001($33,000)
October 15, 2001
Paid from available workmg capital
9%
Personal Guarantee by Patrick Gottsch and all the assets afthe company
Workmg Capital

Comenca Bank LlOe of Credit - Guaranteed by John Gesek
Borrowers Name RFD Communlcabons Inc
anginal Amount $29,000
Balance Due $16,902-
Date of NClte January 17, 2001
Matunty Date 1°years
Repa!fn1E'nt Terms Monthly installments
Interest Raf?\ Variable (about B%)
Secumy PrO'lldEKi By Borrower Perscl1al Guaranlee by Patnck Gottsch and all the assets of the company
Purpose of Loan Working Capital

Ray Burgess Advance
Borrowers Name
Ongmal Amount
Balance Due
Date of Note
Matunty Date
Repayment Tenns
Interest Rate
S'!r.u~ Provided By Borrower
PUrpO.5l3 ()f Loan

pstnck q9.ttl!~t!~..Q!!m~
Borrowers ~Iame

OnglOsl Amount
Balance Dlle
Date 01 Note
Matunty Date
Repayment Tenns
rnterest Ram
Secmlty Provided By Borrower
Purp~;a,f Loan

RFC Communications Inc.
$13,359
$13,359
October 2001
On Demand
PaId from available working capital
None
None
\/IJOrXiflg CapItal

RFO CommurllcatJons Inc.
$95,388
($5,053) •
Ma'y' 2001
On Demand
Paid from available wortung capital
None
None
Working Capital



RFD Communications Inc.
Form 990
Part VIII

LIne No.

93a Program Sponsorship
Sponsorhip of programs allows RFD to provide Information and educational programs to
farmers and ranchers nationally that is otherswlse not available. This includes live
call in programs for the American Farm Bureau Federation, NCBA, and the FFA , the
rebroadcast on a national basis of regional programs from state fann bureaus, as well as the
US Farm Report, live cattle auctions, a broad range of equine educational and training programs.
and regional farm and horse expositions.

93b Affiliate Fees
Distribution agreements with cable operators allows RFD to distnbute its televison network
to vIewers of the cable system

93c Program GUide
The program guide allows RFD to provide rural viewers with Information about the programs
and the vlewmg times. it is either the main source or only source of this information for many viewers.

93e Other
Other includes production of videos that are purchaSt! by viewers so that they can have a copy
of program to view at their convenience.

93 9 Fees from government agencies
RFD supports the outreach programs of a number of US government agenaes that dired
their efforts to constituents In rural America throug~ the use of teleVISion.



"9
Form 8868
(December 2000)
Oepartmtllt Df lIle TrllllSUty
Internal RlMIlUl S«vICII

e e
Application for Extension of Time To File an

Exempt Organization Return
~ File a separate applicatIOn for each return.

OM8 No 1545-1709

• If you are filing for an Automatic 3·Month Extension, complete only Part I and check thIS box ••. • • •. • • ••. • .•. .• .•. • .•.. ~ [jJ
• Ifyou are filing for an Additional (not automatic) 3-Month Extension, complete only Part II (on page 2 of thIS form).

Note: Do not complete Part II unless you have already been granted an automatic 3-month extension on a preVIously filed Form 8868.

Automatic 3-Month Extension of Time - Only submrt: onglnal (no copIes needed)

Note: Form 990-T corporations requesting an automatic 6-month extenSion - check thIS box and complete Part I only.. .. ... . . .. D
All other corporations (including Form 990-C fi/rr.;! must use Form 7004 to request an extension of tImr~ to me income tc1K
retums. PartnerS/lips, REMICs and trusts must US& Form 8736 to request an extension oftJme to file Fo,m 1065, 1066, or 1041.

Type or Name of Exempt Organization Employer Identification number
print RFD COMMUNICATIONS INC.

C/O SWEET & ASSOCIATES P.C. 75-2906765
F,leby"'''
duDdatlIfar Number, street, and room or surte no. If a P O. box, see instructions.
~ t--=2..:4..:.0..:..7---=cSO=UT=H~1=.:3:..;O,,---,C:.:I=R,..:.:C~L=E=- _

IIIstn1c11ans City, town or post office, state, and ZlP code. For a foreign address, see Instructions.

OMAHA . NE 68144-2528

Check type of return to be filed(file a separate application for each return):

[i] Form 990 0 Form 99D-T (corporation)
o Form 99O-BL 0 Form l; iJO·T (sec. 401 (a) or 408(a) trust)

o Form 990-EZ 0 Form 990·T (trust other than above)
o Form 990·PF 0 Form 1041·A

o Form 4720
L=:J Form 5227
D Form 6069
o Form 8870

• If the organIZation does not have an office or place ;Jf bUSiness In the United States, check thIS box •••• . .. .. ..•.. ~ D
• If thIS IS for a Group Return, enter the orgamzation's four digit Group exemption Number (GEN) • If thIS IS for the whole group, check thIS
box ~ D. If It IS for part of the group, check thiS box ~0 and attach a list wrt:h the names and EINs of all members the extensIon will cover.

1

2

I request an automatic 3·monltl (6·month, fot ;J9Q..l·.c.orporation) extenSion of time until AUGUST 16, 2004

to file the exempt organl7,atJon retum for th~'b~~~n?~~n-r~~t~~~~~~~i~rilonIS for the organIZation's return for.
~OOcalendaryear2003 or _.~-. _s J_,.l C_'~:o...1 --,
~0 tax year beginning ._. ,and ending _

I,t),'{ .J t .Ino!!
If thIS tax year IS for less than t? nmnths. check reason: [2J'lnlfial return 0 Final return 0 Change In accounting penod

3a If thiS application IS for Form 990·BL, 990-PF, 990-T, 472a,"=Ci~06~ter the tentatIVe tax, less any

nonrefundable credits. See InstructIOns ... .... .•. ;:~\~~ ~-i.:\.~' .;~ . . .. . ... .. ...... s

b If thIS appilcatlon IS for Form 99D-PF or 99CH, enter any refundable credits and estimated

tax payments made Include any pnor year overpayment allowed as a credit ... ..... ... . $

c Balance Due. Subtract line 3b 110m lme 3a InduoE. your payment with thiS fOlm, or, If reqUired, deposit with FTC

coupon or, If reqUired, by uSing t:FTPS(8ectromcFederaITaxPaymentSystem)see Instructions ...---..:.:.::•.-.:••:..-.:..:....:.,:.:.-=$=====N=/:A==
Signature and Verification

Under penalber. at perjury, I declare thaI I t.ave examined thiS form, including accompanying schedules and statements, and 10 the best of my knowledge and belief,
It Is true, correct, ard complste, and that I am authorIZed to prepare thiS form.

:?~ /( 0~Signature ~ /" ('~ :--./ TIUe ~

LHA For Paperwork Reductro;;""Ac:f: Notice, see instruction

323831
05-01-03

C·/~/f- D~a~18z;~-=...r;-l-%/~/~51.:....~_7'+-·:-:-::-::-:::::-
Form 8868 (12-2000)



Page 2

.00
• If YOU are filing for an Automatic 3-Month ExtensIon, complete only Part I (on page 1).

IPart II' Additional (not automatic) 3-Month Extension of Time - Must file Original and One Copy.
Name of Exempt Organization

. . .. ::-,"
Employer Identltication number

Type or

;';~?~){;i~~pn~ QFD COMMUNICATIONS INC. 75-2906765
F,le bylhe

NUmb~r, street, and room or sUite no. If a P.O. box, see Instructions. ~;\:{. '~'~.;~ For IRS use onlyoatenUed
due d~ofCl' 4101 INTERNATIONAL PARKWAY ..~ ..,: ~ ;. .... - .-' ~
fihnlllhe

:~.~:.Ij~~~;~f:~~;': ::':.~:~: _
"I":rewm: See CIty, town or post office, state. and ZIP code. For a foreign address. see InstructIOns l~ ., -Instructions I"'ARRELLTON TX 75007

. . I'~ ~.,'=") • .l.-;

.~.. .
\

Form 8868 !;!2-2000)

J • If~e fihng for an Additional (not automatic) 3-Month extensIOn, complete only Part II and check thiS box .. ... .

-\ Note: Only complete Part II If you have already been granted an automatic 3-month extension on a previously filed Form 8868.

J'

Che!:k type of return to be tiled (Fde a separate applicatIon for each retum):

[X] Form 990 0 FORn 990·EZ 0 Form 990·T (sec 401 (a) or 408(a) trust)

D Form 990·8L 0 Form 990·PF 0 Form 990·T (trust other than above)

o Form 1041·A
D Form 4720

o Form 5227
o Form 6069

D Form8870

STOP: Do not complete Part II ;f you were not already granted an automatic a-month extension on a previously filed Form 8868.
. - ----------

• If'the organl23tlon does not have an office or place of bUSiness In the United States, check thiS box . ... .. .. • 0
• IflthlS IS for a Group Return, enter the organization's four digit Group exemption Number (GEN) If thiS is for the whole group. check thIS
box ~ 0 If It IS for part of the group, check thiS box~ 0 and attach a list with the names and EINs of all members the extenSion IS for.

INFORMATION

o Change rn accounting penod

N/A

$

4 I request an additional 3-month extension of time until ~~N~O~V~E:MB=:E:R=:1:5:,~~2~O;0;:4~~
5 I For calendar year 200 3 .or other tax year beglnntA9-: and endJng

6 , If thiS tax year IS for less than 12 months, check reason: 0 Initial return 0 Final return
7 I State In detail why you need the extension

THE ORGANIZATION HAS BEEN UN~LE TO GATHER THE NECESSARY
, REOUIRED TO FILE A COMPLETE AND ACCURATE RETURN.

8a~ If thiS applicalion IS for Form 990·BL, 990·PF, 9DO·T. 4720. o. 6D6~. ei1ter the tentative tax, less any
nonrefundable credrts See instructions

I

b I If thiS application IS for Form 990 PF, 9SQ.T. 4720. or 6069. enter any refundable credits and estimated
, tax payments made. Incl'Jde any poor year overpayment allowed as a credit and any amount paid

previously With Form 8868 ::!::$ _

c I Balance Due. Subtract hne 8b from hne 8a. l'1clude your payment WIth thiS form, or,lf reqUIred, depOSit With FrO
, coupon or, If reqUIred, by uSing EFTPS (ElectrOnic Federal Tax Payment System). See Instructions $

Form 8868 (12-2000)
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EXTENSION APPROVED

323832
OSJo1.03

\: / » NctiCE! ~(:. Ap~~lh~iInt - To Be Completed by the IRS
c:::J We have approved thiS application Please attach thiS form to the organizatIOn's retum.
[i] We have not approved thiS applicatlC'n However, we have gre,nted a 10-da'~ grace period from the later of the date shown below or the due

date of tl',e organrzatlon'!; ratl,;m Qncludlng any pn;r extensions). This grace penod IS consldere'j to be a 'ICIIk! ~QPsiQf' ~f time for elections

; otherwise reqUired to be made on a timely retum. PI~ase attach thiS form to the organization's return.
e;] We have not approved tillS apJ:lrcatlon. M:<J, cons:denng the reasons stated In Item 7, we cannot grant yo,¥ t.cl.,.lIU:UllU:m:mga,Q1JtIlD~'"--

I file. We are not grantlnglhe 10-day grace pened.o We cannot consider thiS application because It was fi!l3d after the1u€i date of the return for whIch an ext
[jJ Olher • •.. .

DI~ctor ------------. ------ --- By: . -II"
Alternate Mailing Address· Enter the add;~~~~f';O~~;~th~~';py of-~h~s·apPlica;~addrtlonal3.montrl~ ,F1ELDDIRECUlR
dJtferent than th~ one entered above. SUSlUSSIONPROCESSING.OGCEN------- -- _.---_._----! Name

~ SWEET & ASSOCIATES P.C.
Type I Number a~d~treet (lnClud;;':;lte, r~;. or apt no) Or a P O. box number
Oflmnt I 2407 SOUTH 130 CIR.Q...E -----

City or to~. provrnce or state, and country (Including postal or ZIP code)

OMAHA NE 68144-2528
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Consumer & Governmental Affairs Bureau

~~11~ll••••~i~.I~~FCC> CGB > Rural Forum> Patrick Gottsch
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I
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FCCsilem~

Patrick Gottsch

Satellite Rural Forum
Presenter Bios

Born June 3, 1953 - Elkhorn, Nebraska

Grew up on family's farm and cattle feeding operation.

Attended Sam Houston State University 1971-74.

Commodity Broker on Chicago Mercantile Exchange from 1978-82.

Started one of the Midwest's largest C-band dish dealerships, E.T. Installations, working with
Birdview Satellite Corporation, from 1984-88.

Developed C-band rural, television programming from 1988-91.

Director of Sales for Superior Livestock Auction, the first satellite-delivered video cattle auction,
1992-96.

Formed RFD Communications, Inc.. to launch a DBS television service to serve rural America
and agriculture. Launched RFD-TV in December/2000 on DISH Network. Distribution expanded
to DIRECTV in March/2002, Mediacom Cable September/2002, and the NCTC in January/2003.

Currently serves as President of RFD Communications, Inc. (RFD-TV)

Father of 2 daughers - Raquel (19), and Gatsby (16). Continues to live near his family's farm,
where his brother continues to raise corn & soybeans.

last reviewed/updated on 01129/04

FCC Home I Search I Updates I E-Filing I Initiatives For Consumers Find People

For comments or questions pertaining to CGB web pages, please e-mail rgoldbla@fcc.gov

Federal Communications Commission
445 12th Street SW
Washington, DC 20554
More FCC Contact Information",

Phone: 1-888-CALL-FCC (1-888-225-5322)
TTY: 1-888-TELL-FCC (1-888-835-5322)
Fax: 1-866-418-0232

E-mail: fccinfo@fcc,gov

- Web Policies & Privacy Statement
- Required Browser Plug-ins
- Customer Service Standards
- Freedom of Information Act
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PRESS RELEASE, APRIL 15, 2005
"FARM JOURNAL MEDIA ACQUIRES U.S. FARMREPORT"
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For more information contact:

Brian Conrady
Phone: 574-631-1302

Email: bconradv@fjem.com
www.agweb.com

For Immediate Release

Farm Journal Media Acquires U. S. Farm Report

Philadelphia, PA - April 15, 2005 - Fann Journal Media today announces the acquisition of
u.s. Farm Report...Town and Country Living from Tribune Entertainment Company. Launched
in 1975, U. S. Farm Report is the nation's longest running agricultural television news program
with a rich history as one of the industry's most influential shows. The 60-minute weekly fonnat
includes top stories, high-profile interviews, an ag-focused weather & markets report, plus a variety
of rural lifestyle features. According to Nielsen Media Research, the show is viewed by more than
700,000 household each week. Fann Journal Electronic Media, the broadcast division of Fann
Journal Media, will immediately assume advertising sales efforts. Program production will
continue at Chicago-based High Yield Productions.

Tribune remains the exclusive distributor of U.S. Farm Report in broadcast syndication. The
show's network ofmore than 190 stations includes Tribune's 26 owned and operated stations and
WGN Super-Station, collectively delivering 97% household coverage. This extensive distribution
is in addition to Fann Journal Electronic Media's daily and weekly national networks with AgDay
and WeekEnd MarketPlace. According to Jeff Pence, Fann Journal Electronic Media's division
President, "Part ofthe beauty of this acquisition is its compliment to our existing shows. We can
create reach and frequency packages with this combination that are - quite frankly - second to
none in agriculture." Pence added, "V. S. Fann Report has consistently outperfonned the market in
ad sales and they're off to another terrific start in 2005."

U.s. Farm Report is hosted by award-winning broadcast veterans Orion Samuelson and Max
Annstrong. Samuelson has been with the program since its launch, earning the trust and respect of
fanners all across America. Annstrong is one ofAmerica's best-known and most widely followed
ag journalists. Both are instantly recognized voices on Chicago's WGN Radio. Joining AgDay 's
Scott Kinrade and WeekEnd MarketPlace host Al Pell, Fann Journal Media now has a line-up of
television talent unrivaled in the industry. 'We're thrilled to welcome Orion and Max to Fann
Journal," says Sonja Hillgren, Senior Vice President of Editorial for Fann Journal Media. ''Their
dedication to agriculture and contributions to broadcast journalism are renowned."

The addition of U.s. Farm Report further broadens and strengthens Fann Journal Media's
integrated media portfolio. Combining print, broadcast, newsletters, Internet, special events and
database services, Fann Journal Media already offers clients a wealth ofmarketing opportunities
unparalleled in agribusiness. "Leading brand ...great talent... rich content ... broad, effective
distribution ... and longstanding excellence in serving American agriculture," summarized Fann
Journal Media CEO, Andy Weber. "This is a premier medium in American agriculture and a
perfect fit with our portfolio. We're very proud and excited to welcome V.S. Fann Report to the
Fann Journal family!"



About U.S. FARM REPORT ...TOWN & COUNTRY LIVING
U.S. Farm Report...Town & Country Living has been on the air every week since its launch in
1975, making it the longest running agribusiness program in the history of syndicated television.
The one-hour program covers all aspects of agriculture and agribusiness plus features about the
great way of life found in rural America. The show's distribution network of more than 190
stations includes Tribune's 26 owned and operated stations and WGN Super-Station. According to
Nielsen Media Research, u.s. Farm Report can be seen by 97% of the U.S. households.
Broadcast distribution is augmented to Dish & DirecTV viewers on several prominent broadcast
station channels, but will no longer be made available on RFD-TV, which operates under non
commercial public interest channel guidelines separately established by the FCC. The program is
produced by High-Yield Productions in Chicago, IL.

About AGDAY Television
AgDay, launched in 1982, is television's second longest running syndicated program. The 30
minute daily program is seen nationally on over 160 stations. The early-morning program
includes news, markets, weather and feature stories focused on various aspects of agriculture.
According to Nielsen Media Research, the show is seen by an average 260,000 households each
morning. AgDay is also available via video streaming at www.agday.comonAgWeb.com.

About WEEKEND MARKETPLACE Television
WeekEnd MarketPlace, launched in 1998, was the first television program to originate from a
major trading floor. The 30-minute program is produced in cooperation with the Chicago Board of
Trade, with tapings held at the exchange as well as before live audiences throughout the country.
The core of the program is a roundtable discussion oftop commodity market experts and traders.
WeekEnd MarketPlace, with 52 original episodes annually, can be seen on more than 100
broadcast stations as well as via video streaming at www.weekendmarketplace.com on
AgWeb.com.

About FARM JOURNAL MEDIA
Farm Journal Media is the nation's leading agricultural media company. Its magazines include the
128-year-old flagship FARM JOURNAL, as well as TOP PRODUCER, BEEF TODAY, DAIRY TODAY,
ELITE PRODUCER and BEEF BUSINESS JOURNAL. The Company's broadcast division, Farm Journal
Electronic Media, includes the AgDay, u.s. Farm Report... Town & Country Living and WeekEnd
MarketPlace television programs along with In the Country, a daily syndicated news vignette. The
Company's Internet portal ''The Homepage of Agriculture" is AgWeb.com.Farm Journal Media
also publishes several subscription-based publications including the Pro Farmer and LandOwner
newsletters. Annual live events and conferences include the Top Producer Seminar, Leading Edge
Seminar, Farm Journal Forum, Dairy Elite Conference and Pro Farmer's Midwest Crop Tour.
The Database Strategies division provides extensive database and data management services based
upon the Company's producerlindustry market intelligence.

About TRIBUNE ENTERTAINMENT COMPANY
Tribune Entertainment, the Los Angeles-based entertainment division of Tribune Company, holds a
diverse portfolio of programming for syndication, network and cable. Tribune Entertainment has
entered into a variety of distribution, production and ad sales relationships with such major partners
as DreamWorks SKG, FremantleMedia North America, Hearst Entertainment, New Line
Television and Universal Domestic Television.

- 30-
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"ORION SAMUELSON AND MAX ARMSTRONG
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ORION SAMUELSON AND MAX ARMSTRONG
LAUNCH NEW TV PROGRAM
Oct. 28, 2005

Orion Samuelson and Max Armstrong, two of the country's most
respected and experienced farm broadcasters, announce the
creation of "This Week In AgriBusiness." The weekly, one-hour
television agri-news program presents timely and useful information
about U.S. and global agribusiness. Additionally, "This Week In
AgriBusiness" features Greg Soulje's highly regarded regional and
national farm and ranch weather forecasts.

RFD-TV, a 24-hour television network for rural America, will air "This
Week In AgriBusiness" beginning Saturday, November 19, 2005.
RFD-TV is carried on DishNetwork channel 9409 and on DirecTV
channel 379, as well as on a number of cable systems. Broadcast
times are 8:00 a.m. and 5:00 p.m. on Saturdays; 8:00 p.m. on
Sundays; and 8:00 a.m. on Mondays (Central Time Zone). Today,
nearly 30 million homes have access to RFD-TV's rural
programming. According to RFD-TV, the number is growing.

Orion Samuelson, a 45-year veteran of Chicago's WGN Radio (AM
720), said, "RFD-TV gives us the opportunity to provide farmers and
ranchers beyond cable systems with a quality weekly summary of
agribusiness... from the U.S. and around the world."

Max Armstrong, Samuelson's colleague and broadcast partner at
WGN for nearly 30 years, also commented on the new undertaking.
"We are thrilled with the opportunity to present an agribusiness
show that farmers and ranchers can actually see as a part of their
weekly routine. Our excellent broadcast times allow producers in
every time zone to conveniently watch their show."

Over their careers Samuelson and Armstrong have a combined
nearly 80 years of broadcast service to America's farmers and
ranchers. Samuelson was raised on a dairy farm in Vernon County,
WI. The Armstrong family farm interests are in Gibson County, IN.

MBA in Agribusiness

MARKETING OPERATIONS
DIRECTOR
Our dient, Pioneer Hi-Bred
International, Inc., a DuPont
business, produces, markets,
and sells hybrid seed corn in
nearly 70 countries
worldwide. They have an
outstanding opportunity for a
Director, North America
Marketing Operations. An
undergraduate degree is
required; 10+ years of
progressive marketing
experience in the agriculture
industry; must have led a
significant marketing effort.
Sales experience
advantageous. Food industry
experience is also a
possibility. Supply chain
experience is essential.
Qualified candidates email
resume to
mskinner@eflassociates.com
or fax to 913-491-7490.
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"ELKHORN FIRM SUED FOR UNPAID WORKER TAXES"



Copyright 1994 Omaha World-Herald Company
Omaha World Herald (Nebraska)

December 30, 1994 Friday METRO EDITION

SECTION: NEWS; Pg. 13

LENGTH: 637 words

HEADLINE: Elkhorn Firm Sued for Unpaid Worker Taxes

BYLINE: JOY POWELL, WORLD-HERALD STAFF WRITER

BODY:

The federal government has sued Gottsch Feeding Corp. of Elkhorn for
nearly $ 177,000 in unpaid employee taxes.

The debt came from a now-defunct agricultural television station
that cattle feeder Robert Gottsch briefly took over. The Omaha-based
satellite station, RFD-TV, filed for protection under Chapter 11
bankruptcy laws in 1989 and eventually failed.

Gottsch said Thursday that he does not believe his corporation is
liable for tax debts that were incurred by a former official of RFD-TV,
Edward zachery, before Gottsch took over.

"You know the government," Gottsch said. "If they can't collect it
from one person, then they try to collect it from anyone they can,
whether they're responsible or not." Gottsch Feeding Corp. is described
in court documents as the biggest family-owned cattle feeding operation
in the nation.

Robert Gottsch's nephew, Patrick Gottsch, was the original chairman
and chief executive officer of RFD-TV. zachery was president.

Court documents show that RFD-TV failed to pay federal withholding
taxes in
1988 and 1989. RFD owed $ 300,779 in unpaid taxes, plus interest and
penalties.

RFD-TV filed a Chapter 11 bankruptcy petition in U.S. Bankruptcy
Court in Omaha in July 1989. The company sought protection from its
creditors while reorganizing.

Gottsch said his corporation took over RFD-TV for eight months but
let the company go into Chapter 7 bankruptcy when it became apparent
that the station could not be salvaged.

Gottsch and the government disagree on whether Gottsch Feeding Corp.
bought stock in the television station. Gottsch said he had an option
to buy stock but never exercised it because the station was sinking.



Gottsch's attorney, David Domina of Omaha, Thursday questioned how
the government could hold Gottsch responsible for a stock option that
was never exercised.

"It seems to me that it is a leap in logic to argue that because
there is a
(stock) warrant creating an option, that the warrant would have been
inherently exercised," Domina said.

Federal prosecutors said that Robert Gottsch and Zachery on Sept. 8,
1989, approved an offer involving purchase of RFD-TV common stock by
the Gottsch company.

Under the option, Gottsch Feeding agreed to repay by Nov. 1, 1989,
any present or past employees or shareholders of RFD-TV Inc. money they
were required to pay to the IRS relating to payroll taxes.

Court records say Gottsch Feeding took over RFD-TV and funded its
operations until the bankruptcy claim was dismissed Nov. 21, 1990. The
Chapter 11 reorganization was converted to Chapter 7, liquidation of
assets.

Government investigators found that Zachery, as former president of
the station, was liable for $ 171,741 that was withheld from employees'
paychecks for Social Security contributions and federal income taxes.
The federal government has been unable to collect the money from
Zachery, the complaint says.

The government contends that the stock option specified that money
owed to the IRS by the station employees or shareholders would become
the responsibility of Gottsch Feeding Corp. An attorney with the tax
division of the Justice Department in Washington, D.C., prepared the
tax-debt case against Gottsch Feeding, which was filed Tuesday in
Omaha.

In a different tax case, the Nebraska Revenue Department has sued
Gottsch Feeding Corp. in state court for about $ 400,000, mostly for
sales and use taxes assessed against RFD. The state contends that
Gottsch Feeding Corp. is responsible for that tax debt, too.

Domina said he filed a motion for dismissal on grounds that
insufficient evidence exists to find Gottsch liable for the RFD state
tax debts. A hearing will be held Jan. 25 at the Nebraska Revenue
Department offices in Lincoln.



CERTIFICATE OF SERVICE

I, Michelle Holly, a secretary at Dow, Lohnes & Albertson, PLLC, do hereby certify that
on this 28th day ofNovember 2005, I caused a copy of the foregoing "Petition for Declaratory
Ruling" to be served on the following via first-class U.S. Mail:

Ray A Burgess
2040 Loop 336 W.
Suite 125
Conroe, IX 77304

Registered Agent for RFD Communications, Inc.

Michael D. Nilsson, Esq.
Harris Wiltshire & Grannis, LLP
1200 18th Street, N.W.
Washington, DC 20036
Counsel for DirecTV, Inc.

James E. Dunstan, Esq.
Garvey, Schubert & Barer
Fifth Floor
1000 Potomac Street, N.W.
Washington, DC 20007
Counsel for EchoStar Communications Corporation

Michelle Holly
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