
Cable television has become a modern necessity.  Through that

cable you get your internet services, TV, and possibly phone

service.  Yet it is a monopoly.  Consumers only have one choice in

this mode of communications.  As the telephone services and

utilities have been forced to open to competition, so too should

cable service.  Yet it is goverened by localities.  New franchises

and existing ones should be modifed that the cable laid can be

used under fair contracting, to competitors.


