Before the
FEDERAL COMMUNICATIONS COMMISSION
WASHINGTON, DC 20554

In the Matter of

RFD Communications, Inc. MB Docket No. 06-92

DBS Set Aside Qualifications

S N N N N

COMMENTS OF FREE PRESS

FreePress' respectfullysubmitsthesecommentsin responseto the Commission’s Request for
Comment on Petition for Declaratory Ruling Regarding RFD Communications, Inc. and its Eli-
gibility to Be Carried as a DBS Public Interest Noncommercial Programmer (released April 20,
2006). These Commentsaddressthe necessityfor prompt and vigorousenforcement of the DBS set-
aside requirementsin light of the blatant non-compliance of RFD Communications, Inc.-- and of
Echostar and DirecTV -- with the requirements of 47 U.S.C. 8335.

INTRODUCTION

Section 25 of the 1992 Cable Act, codified at 47 U.S.C. §335, establishes a reservation of
direct broadcast (DBS) capacity for noncommercial use. Inimplementinghisprovision,the Com-
mission stating that

The record in this proceeding reveals the wide variety of programming that
could be availableon DBS systemsas aresult of our implementationof these provi-
sions. Distancelearning programsonall gradelevel scould greatly expand educational

opportunitiesfor many segmentsof society. Inaddition, some commentershave pro-
posed offeringsthat would allow major universities to share research projects with

'Free Press is a national nonpartisanorganizationworkingto increase informed public par-
ticipationin crucial mediapolicy debates, and togenerate policiesthat will produce a more compe-
titive and public interest-orientedmediasystemwith a strong nonprofit and noncommercial sector.
It has approximately200,000 members, includingmany who are subscribersto DBS and who create
non-commercial video programming.



consumersacrossthecountry. Rural librariescould benefit from expanded resources.

Other possibleprogramming couldincludechildren'seducational programming, aswell

asawidearray of medical, historical ,and scientificprogramming. We expect that the

decisionswemakeherewillcontributeto enhanced viewing opportunitiesfor consum-

ers throughout the United States.

I mplementation of Section 25 of the Cable Television Consumer Protection and Competition Act of
1992, Direct Broadcast Satellite Public Interest Obligations, 13 FCC Rcd 5647, 3 (1998) (“First
Report and Order”), onrecon., 19 FCC Rcd 5854 (2003), vacated in limited part, 19 FCC Rcd 5674
(2004) (footnotes omitted).

Thisexpectationhas largelybeen met over recent years. Thereis, indeed, awidevariety of
programmingwhichhasbeen madeavailableviathe DBS set-aside. There are many more applicants
for this capacity than the two major DBS operators havebeen ableto accommodate? While DBS
set asideprogrammingcan educateand informA mericansof all agesand soci oeconomicbackgrounds
wherever they resideand work, thisextraordinaryvaluecan befullyrealizedonly if the Commission
follows the unequivocal dictates of Congresto make the set-aside programming areservoir of af-
fordable and accessible noncommercial educational and informational content.

It istherefore amatter of significancethat at |east one set-aside channel has been misused.
The record in this proceeding establishes that both DirecTV and Echostar have permitted RFD
Communications,Inc. ("RFD-TV") to pollutethispreciouspreserveof publiclyowned spectrumwith
commercial, non-educational programmingthat does not, by any stretch of the imagination,qualify
for carriageon the set-asidecapacity. Carriage of RFD-TV inlieu of qualified programming deprives

thepublicof accessto any of thenumerousother | egitimatenon-commercial programmerswhichhave

been denied space on the DBS set-asidechannel sand deniessuch programmersthe abilityto speak

>The Echostar and DirecTV publicfilesshow that many moreprogrammersseek carriagethan
they can accommodate. 1n addition, a2004 survey submitted in the Daystar/Dominion proceedings
listed numerous programmers eager for space on the reserved capacity.
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to the public.

Thefactthat RFD-TV hasbelatedlymet with FCC staff to offer vaguepromisesof futurecom-
pliancedoes not obviatethe need for action. To the contrary, thisunderscoresthe fact that the DBS
operatorshave not been diligentin protectingthe purpose of the set-aside, and that the Commission
must move with alacrity. Thus, the Commission shoulddemonstrate the importance of this matter
by issuing a strongand clear declarationof the unlawful nature of RFD-TV's current practices and
showing awillingness to take prompt and swift steps to enforce Section 335 in the future.

l. THE COMMISSION MUST PROMPTLY ENSURE THAT THE DBS SET-ASIDE
CHANNELSARE USED FOR NON-COMMERCIAL PURPOSES.

Farm Journal, Inc. has presentedincontrovertibleevidencethat RFD-TV hasbeen airingim-
permissiblecommercial programmingon channel capacity that iso supposed to be reserved exclu-
sivelyfor non-commercial programming, as required by 47 USC 8335. The Commission has the
discretionto issueadeclaratory rulingto terminatea controversy or removean uncertainty. 5USC
8554(e); 47 CFR §1.2. The Commission, inthiscase, should promptly issuearuling declaring RFD-
TV to bein violation of 47 USC 8335.

The Commissionhas alwaysinterpreted the publicinterest standard on the Communications
Act asincludingwithinit the First Amendment goal of assuring that the public receive access to
diverseprogrammingfrom diverseand antagonisticsources. See, e.g., Red Lion Broadcasting Co.
v. FCC, 395 US 367 (1969) ([ T]he peopleasawholeretaintheir interestinfree speech by radioand
their collectiveright to havethe mediumfunction consi stentlywiththe endsand purposesof theFirst
Amendment. It istheright of the viewers and listeners, not the right of the broadcasters, which is
paramount.”). Inassuring that direct broadcast satellites (“DBS’) used their spectrumfor public, as
well asprivate, purposes, Congressenacted 47 USC 8335 to definethe meansby whichpublicaccess
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rights would be assured on the DBS service. Congress intended Section 335(b) “to define the
obligation of direct broadcast satellite servicgrovidersto provide a minimum level of educational
programming.” House Committee on Energy and Commerce, H.R. Conf. Rep. No 102-862, at 222
(1992). Among other requirements, Section 335 required operatorsto reserve between 4 and 7 per-
cent of their channel capacity “exclusively for noncommercial programming of an educational or
informational nature.” The Commission'srules, therefore, require DBS operatorsto set aside four
percent of their channel capacityexclusively for noncommercial programming of an educational or
informational nature (“set-aside”). 47 CFR 825.701(f)(1).

The record in this proceeding shows that, for more than five years, DirecTV and Echostar
have complacently carried RFD-TV on their satellitesnotwithstanding the clearly impermissible
character of RFD-TV's service. Thereisno indication that either hastaken any stepsto protect the
integrity of the DBS set-aside, even after Farm Journal, Inc. presented unequivocal evidenceof the
clearlycommercial natureof theRFD-TV programming? Indeed, RFD-TV carried alivestock auction
in the days preceding the deadlinefor filing commentsin this proceeding. See Exhibit B. Thereis
strong reason to believe that there is other suspect programming on the set-aside channels.

Whileit ought to be obviousto any observer, includingEchostar and DirecTV, that RFD-TV
is not qualified to be on the set-aside space, and that the programming on RFD-TV is clearly

commercialinnature, itisapparent that DirecTV and Echostar will takeno action to protect the set

*Thus, any claimthat DirecTV and/or Echostar can rely upon certificationsfrom RFD-TV is
misplaced. The licensees have been on actual notice for amost six months, yet have taken no steps
to enforce Section 335.

*In particular, Dominion Satel litefileda complaintagainst Echostar's carriageof Daystar on
itsset-asidespace. Dominion alleges,inter alia, that Daystar’s programmingisnot non-commercial
innature. Daystar hasal so requested declaratory relief on the sameissuesSee FileNo. EB-IH0018.
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asideabsent a Commissiondeclarationthat the RFD-TV servicedoes not meet the requirementsof
Section 335.

The need for Commissionactionisinno way diminishedby thefact RFD-TV hasrecently met
with Commission staff regarding this matter and appears to have conceded that it has used the set-
asideimproperly. See Ex Parte Presentationin MB Docket No. 06-92, May 18, 2006 (“RFD-TV has
established a detailed plan to ensure complianceviththe FCC's relevant underwriting standards”).
To the contrary, RFD-TV’s admissian underscores the abject failure of DirecTV and Echostar to
preserve the non-commercial nature of the set-aside and the non-delegableresponsibility of the
Commission to protect the needsof the listenersand programmersFree Press representsby issuing
the requested ruling.

. RFD COMMUNICATIONSHASBEENAIRING COMMERCIAL PROGRAMMING
ON THE DBS SET-ASIDE, IN VIOLATION OF THE COMMUNICATIONSACT.

Atissueis whether RFD-TV programmingconstitutes“noncommercial programmingof an
educational or informationalnature” asrequiredunder Section335(b)(1) of the CommunicationsAct.
Section 335(b)(1) of the CommunicationA ct requiresthat the reserved channelson DBS systemsbe
used “exclusivelyfor noncommercial programmingof an educational or informational nature.” The
Commissionhasnot definedtheterm “educational or informational” programming. Seelmplementa-
tion of Section 25 of the Cable Television Consumer Protection and Competition Act of 1992, Direct
Broadcast Satellite Public Interest Obligations, Report and Order, 13 FCC Rcd 5647, 194 (1998)
(“First Report and Order”), on recon., 19 FCC Rcd 5854 (2003), vacated in limited part, 19 FCC
Rcd 5674 (2004). However, the Commission hasprovided guidanceasto what constitutes“noncom-
mercial” programming. The Commission has determined that “in order to qualify asnoncommercial
programming, the programmer cannot include advertisements.” Id. at § 95.
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The Commissionhasreferred to Section 399B to define“advertisement.” 1d. at n. 206. Sec-
tion 399B defines“advertisement” as“any messageor other programmingmaterialwhichisbroadcast
or otherwisetransmittedin exchangefor any remuneration, and whichisintended ... to promote any
service, facility, or product offered by any person who is engaged in such offering for profit.”

The Commission has also referenced 47 CFR 873.621 asproviding guidance for what con-
stitutesimpermissiblecommercialadvertising. Id. at n. 206. Section73.621(d) prohibitsthebroadcast
of “programs produced by or at theexpenseof, or furnished by personsother than thelicensee” when
“consideration [other than] the furnishing of the program and the costs incidental tats production
and broadcast arereceivedby thelicensee.” Additionally, Section 73.621(e) prohibitsthe broadcast
of “promotiona announcements on behalf of for profit entities ... at any time in exchange for the
receipt, inwholeor in part, of considerationto the licensee, itsprincipals,or employees. However,
acknowledgments of contributions can be made.”

The Commission has determined that “consideration”

encompasses the contribution of programming material and funds, goods and/or

servicesused for programming, as well asinkind contributions(e.g., studio equip-
ment) whichfrees station funds for programmingpurposes. A public broadcaster is
precluded from promoting an individual’s or entity’s goods, services or activities,
wherethe broadcaster recei vesor reasonably antici patesthe recei pt of consideration
from such individual or entity (other than a non-profit organization). Thus, apublic
broadcaster's decision to promote third parties must be based on public-spirited
determinationsrather than economic considerations. Where consideration ... ispro-
vided, the publicbroadcaster is, however, required to acknowledgethe donor under
47 CFR § 73.1212.
Commission Policy Concer ning theNoncommercial Educational Natureof Educational Broadcasting
Sations, 90 FCC 2d 895,126 (1982) (“1982 Order”). Thus, while commercial advertising is pro-
hibited,theregul ations,however, do providean exceptionfor donor and underwriterannouncements.

Donor and underwriter announcementsallow thestationto air acknowledgmentsthat provide:
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(1) logogramsor sloganswhichidentify but do not promote; (2) locationinformation; (3) valueneutral
descriptionsof aproduct lineor service;and (4) brand and trade namesand product or servicelistings.
Commission Policy Concer ningthe Noncommer cial Educational Natureof Educational Broadcasting
Sations, 97 FCC 2d 255, 113 (1984) (“1984 Order”). On the other hand, donor and underwriter
announcements cannot include such things as calls to action, price information, or comparative or
gualitativedescriptions. See American Heritage Media, Inc. (KFLP-LP), Letter Re Applicationfor
StationLicense,November 3, 2005. Additionally, whilethe Commissionhasnot adopted quantitative
restrictionson thelengthof underwritingannouncements, it has, however, noted that thelonger they
are, themore promotional they tend to be. See Board of Education of New York (WNYE-TV), Letter
of Caution, 7 FCC Rcd 6864 (MMB 1992). Broadcastersare expected to exercisereasonabl e, “good
faith” judgment in determining whether a donor or underwriterannouncement promotes or merely
identifies the underwriter. 1982 Order at 126.

A review of some of the sponsorsof the announcementsindicatethat the announcementsare
sponsored by for-profit entities® For example, the product “Impact Gel Saddle Pad” is produced by
Impact Gel Equine. Impact Gel Equine is registered in Wisconsin as a domestic limited liability
company. Gardner Fence Systemsisregistered in Minnesotaasa (for profit) domestic corporation.
Born Freeisregisteredisl owaasaregisteredfor-profit domesticcorporation. Theproduct “Cypress
5" Wheel” is produced by Newmar Corporation. Newmar Corporation is registered as a for-profit
domesticcorporation. The Commission should further inquireinto the legal status of the remaining

sponsors, but it isevident that RFD-TV has allowed for-profit companiesto place announcements

°ExhibitB providesthe corporate organizationrecords of some of the announcement spon-
sors.
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on its channel 8

These announcements, sponsored by the for-profit entities, also cannot constitutelonor or
underwriter acknowledgments. A review of the programming information provided in Farm Journal
Inc.’s petitionindicatesthat RFD-TV hasengagedinsignificantand obviouscommerciaadvertising,
which cannot fall withinthe exemptionallowingfor donor and underwriter announcementsand thus
violatesSection73.621(e). Theannouncementslistedin Farm Journal, Inc.'spetitionair information
that isstrictlyand obviously prohibited by the regulations, and any good-faith judgment cannot de-
termine otherwise.

For example, many of theannouncementsprovidepricinginformation. See Farm Journal Pe-
tition at 8-12.” Other announcements include callsto action. Id. at 8-12.8 Almost all of the an-

nouncements contain comparativeor qualitativedescriptions. 1d. at 8-12.° Finally, many of the

® The Commissionshouldal somakefurther inquiryintowhether RFD-TV, didinfact, receive
consideration from these entities for the announcements.

" For exampl e,announcementswith pricinginformationinclude: “He Touched Me, the Gospel
of ElvisPresley 2-volume video cassette set, plus 2-CD or 2-audio cassette set;” “Big Joe TV
Polkafest 4 CD Set;” “A Saluteto the American Farmer & Rancher CD or cassette;” “Good Sam
Insurance.”

8For example, announcementswith callsto actioninclude“Bug Check” (“visit uson linefor
our specia offers’); “Gardner Fence System” (“take advantageof the on-linefence cal culatorto get
aninstantquote”); “Big Joe TV Polkafest4 CD Set” (“Order yourstoday™); “A Saluteto the Ameri-
can Farmer & Rancher CD or cassette” (“Order yourstoday by mail”); “Cypress 5" Whedl” (visit a
Newmar dealer); and “Morton Building” (“please visit our website”).

°For example, announcementswith comparative or qualitative descriptions includé mpact
Gel Saddle Pad” (saddle pad “is a revolutionary product that uses state of the art technology”);
“Tizwhiz Feeds’ (“Tizwhiz feeds are rooted in years of research and are backed by some of the
nation's most trusted horse owners’); “Weaver Leather Brand Tack & Equipment” (the “hottest
colors, the most exciting new styles and durability you can always count on”); “Born Free Motor
Coach” (“Were known for our state of the art fiberglass.... Born Freeisthe best.”) and “Mantis
Swift Split Log Splitter” (“it'sthe only oneif its kind”).
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announcementsrun for over 30 seconds. Id. at 8-12.%° While there is no quantitative standard;the
Commission has previously found announcements rangindrom 36 to 49 seconds are in “excessive
length” Technology Information Foundation, Ltd., 19 FCC Rcd 22191, {7 (EB 2004), and therefore
are more likely to be commercia advertisements.

I nadditionto thecommercialadvertisements,RFD-TV alsoairsprogramlengthinfomercials,
whichincludingliveauctions. Again, it isevident that theseinfomercialsare not permitted donor and
underwriterannouncements. Based ontheinformation providedin FarmJournal, Inc.'spetition, these
infomercialscontain pricinginformation (i.e., how much to bid), calls for action(i.e., encouraging
viewersto bid on themerchandise), and qualitativeinformation(i.e., “We stand behind these cattle
100%"). Consequently, theseinfomercial sconstituteimpermissiblecommercial advertisementsunder
Section 73.621(e).

Additionally,the Commissionshould request informationregardingthe production of thein-
fomercial and any revenuesRFD-TV may generatefrom theseauctions. Thisinquiry will determine
if thereisalsoaviolationunder Section 73.621(d). That is, if theinfomercial was not produced by
RFD-TV and RFD-TV also shares revenuesfrom the auction, this could constitute consideration.
Asaresult, theinfomercial swouldnot only constitutei mpermissiblecommercial advertising,but al so
impermissible commercial programming.

CONCLUSION

These circumstancescry out for prompt Commissionaction. RFD-TV, and perhaps others,

19 For example, “He Touched Me, the Gospel of Elvis Presley 2-volume video cassette set,
plus2-CD or 2-audio cassetteset” ran for 130 seconds; “Big Joe TV Polkafest4 CD Set” ranfor 86
seconds; “A Saluteto the American Farmer & Rancher CD or cassette” ran for 72 seconds; “ Good
Sam Insurance” ran for 60 seconds” and “Morton Buildings’ ran for 60 seconds.
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are misusingthe scarce space set asidefor the educational needs of the American public. TheDBS
operators haveturned a blindeyeto the problem. In the absence of FCC action making it clear that
the law means what it says, they have no incentive to protect the integrity of the set-aside.

Accordingly,the Commissionshould promptly grant the Farm Journal, Inc. petition, declare
that RFD-TV isnot aqualifiededucational programmingsupplierwithinthemeaningof 47 USC 8335,
that RFD-TV'’s programming is commercial in nature, place DBS licensees on notice that they will
be held accountablefor knowinglyacquiescingin the carriageof program channelson the DBS set-
asidewhichare incontrovertiblycommercial in nature, and grant all such other relief as maybejust
and proper.

Respectfully submitted,

Parul Desai

Andrew Jay Schwartzman

Media Access Project
Suite 1000
1625 K Street, NW
Washington, DC 20006
(202) 232-4300
Counsdl for Free Press

May 22, 2006
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Exhibit A






VIDEO AUCTION

THURSDAY & FRIDAY, MAY 18 & 19

BROADCASTLIVENIA SATELLITE?ON RFD TV

DISH NETWORK, CHANNEL 9409 & DIRECTV, CHANNEL 379

FROM

SUPERIOR LIVESTOCK AUCTION?S

OFFICE AND STUDIOIN FORT WORTH, TEXAS

PREVIEW @ 7:00 A.M. (CDT) - AUCTION @ 8:00 A.M. (CDT) EACH DAY

** OFFERING 65,000 HEAD **

800 HOLSTEINS CORRIENTES & LONGHORNS

10,900 FEEDER STEERS 75,200 FEEDER HEIFERS

16,500 WEANED CALVES? 28,800 CALVESON COWS

2,800 REPLACEMENT HFRS, BRED HEIFERS BRED COWS, PAIRS & BULLS

THURSDAY, MAY 18

HOLSTEINS CORRIENTES & LONGHORNSLOT 5201-5212

REGION 3, 4,5 & 6 FEEDER STEERS 5213-5269

REGION 3, 4,5 & 6 FEEDER HEIFERS 5270-5305

REGION 1 & 2 FEEDER STEERS 5306-5323

REGION 1 & 2 FEEDER HEIFERS 5324-5337

REGION1& 2LIGHT YEARLINGS& WEANED CALVES(FORIMMEDIATE DELIVERY) 5338-
5347

REGION 3, 4,5 & 6 WEANED CALVES5348-5411



BRED STOCK 5412-5445

FRIDAY, MAY 19

FLORIDA CALVES5446-5479

REGION 3, 4,5 & 6 CALVESON COWS 5480-5525

REGION 1 & 2 CALVESON COWS (FOR FALL DELIVERY) 5526-5612
REGION 1 & 2WEANED CALVES(FOR FALL DELIVERY) 5613-5640

IFYOUWOULD LIKETO KNOW THE ESTIMATED TIME A LOT WILL SELL,
CALL 1-800-422-2117 ORVISIT OUR WEBSITE @
www.superiorlivestock.com
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Corporation Summary

lofl

http://www.sos.state.ia.us/corp/corp_summary.asp?corpno=09E56...

Home | Site Map | Contact Us

Search I

Business Services
Search Databases
Online Filing
Voter/Elections
Notaries
Nonprofits
Students/Youth
Press/Media
Publications
About the Office
Useful Links

Contact Us

Home —+ Business Services —+ Search 1A Corps —+ Summary

Business Services

+ Addresses + Agents + Filings + Names + Officers + Stock = Summary

Corporation Summary

Searched Born Free Print Certificate of Standing

Legal Name Chapter Corp No.
BORN FREE, INC. CODE 490 DOMESTIC PROFIT 5172

Type Modified
Legal No

Expiration Date
PERPETUAL

Effective Date

Feb 06, 1973 1A

Filing Date
Feb 06, 1973

State of Inc.

Status
Active

Names (viewing 1 of 1)
Type Status Modified

Name

Legal Active No BORN FREE, INC.

Registered Agent or Reserving Party
JOHN N. DODGEN

Full Name

Address HWY 169 N

City, ST, Zip HUMBOLDT, IA, 50548

Home Office

Full Name

Address HWY 169 N

City, ST, Zip HUMBOLDT, IA, 50548

Home | State of lowa | Site Map | Contact Us

+ Search Again

5/19/2006 11:25 AM


http://www.sos.state.ia.us/corp/corp_summary.asp?corpno=09E56

BUSINESS ORGANIZATIONS INQUIRY - VIEW ENTITY http://da.sos.state.mn.us/minnesota/corp_inquiry-entity.asp?:nfilin...

lofl

B VWELCOME TO THE OFFICE OF THE
g L

Minnesota wofile

WIS NS B IMY (037 NI KRS Online Access

DA Home UCC Business Services Account Session Briefcase Help/FAQs About Login
BUSINESS ORGANIZATIONSINQUIRY - VIEW ENTITY

Filing Number: 85-280 Entity Type: Domestic
Corporation

Original Date of Filing: 5/22/1995 Entity Status: Active
Chapter: 302A Good Standing: 2004

(date of last annual

filing)
Duration: Perpetual
Name: Gardner Fence Systems, Inc.
Address. 5525 34th Ave N

Minneapolis, MN, 55422
(Principal Executive
Office Address)

Additional Entity Detail | Return to Search List New Search

DA Home | OSS Home | Contacts | Privacy Policy | Terms & Conditions

Use of this site and services indicates your acceptance of the Terms & Conditions of Use.
©Copyright 2001 , Minnesota Office of the Secretary of State. All Rights Reserved.

5/19/2006 11:22 AM


http://da.sos.state.mn.us/minnesota/corp_inquiry-entity.asp?:nfilin

Search Corporate Records http://www.wdfi.org/apps/cris/?action=detail s& entityl D=H038508...

Wisconsin Department of Financial Institutions
Strengthening Wisconsin's Financial Future

Corporate Records Result of lookup for H038508. (0.56 seconds)

IMPACT GEL EQUINE, LLC
Vital Statistics
Entity ID H038508

Registered 6/25/2004
Effective Date

Period of Existence PER

Status Organized

Status Date 6/25/2004

Entity Type Domestic Limited Liability Company

Annual Report Limited Liability Companies are required to file an Annual Report under s. 183.0120, W1 Statutes.

Requirements

Addresses

Registered Agent MATTHEW W. KRIESEL
Office 204 N. WASHINGTON ST.
MELROSE, W1 54642

Principal Office 204 N. WASHINGTON STREET
MELROSE, WI 54642 UNITED STATES OF AMERICA

Historical Information

Annual Reports

Year Reel Image

2005 000 0000
Certificates of None
Newly-elected
Officers/Directors
Old Names
Change Date Name
Current IMPACT GEL EQUINE, LLC
2/28/2005 HORSE TRAX, LLC
Chronology . . . L
Effective Date Transaction Filed Date Description
6/25/2004 Organized 6/29/2004 eForm
2/28/2005 Restated Articles 3/2/2005 Old Name = HORSE TRAX, LLC
6/23/2005 Change Registered Agent/Office 6/23/2005 FM516-E-Form

lof1l 5/19/2006 11:11 AM


http://www.wdfi.org/apps/cris/?action=details&entityID=H038508

More Information

https://secure.in.gov/sos/bus _service/online corps/view_details.asp...

Name Searched On:

NEWMAR (Legal)

Current Information

Entity Legal Name:

NEWMAR CORPORATION

Entity Address:

POST OFFICE BOX 30, NAPPANEE, IN 46550
General Entity Information:

Control Number: 198402-619

Status: Active

Entity Type: For-Profit Domestic Corporation

Entity Creation Date: 2/17/1984

Entity Date to Expire:

Entity Inactive Date:

This entity is current with Business Entity Report(s).

There are no other names on file for this Entity.

lof 2

Additional Services Available:

View additional information for the entity, including
transaction history, merger information, registered agent,
principals and corporate report information (years paid and
years due). There is a fee of $1.00 for accessIndiana subscribers
and a fee of $2.04 for credit card users for this additional
information. NOTE: Amendments filed prior to 1987 DO NOT appear
in the transaction history.

Generate an official Certificate of Existence/Authorization.
There is a total fee of $20.00 for accesslndiana subscribers and a
fee of $21.42 for credit card users. Example Certificate. Please note
that when an entity has a past due business entity report, the
Certificate of Existence will indicate that the entity is not current. An
entity is current if no reports are past due.

Place orders for copies of Business Entity documents with the
Secretary of State's Business Services Division. There is no fee to
place an order; however, you will be billed for any statutory fees
associated with your order. View fee schedule

(NEW SEARCH |

If you encounter technical difficulties while using these services, please contact the accessindiana
Webmaster.

If you are unable to find the information you need through the resources provided on this web site, please
contact Secretary of State Todd Rokita's Business Services Division at 317-232-6576.

5/19/2006 11:24 AM


https://secure.in.gov/sos/bus_service/online_corps/view_details.asp

